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1. Background 

The DFA Des ign  fo r  As ia  Awards  is  the  f lagsh ip  p rogramme o f  Hong Kong Des ign  Cent re  

(HKDC) ,  ce lebra t ing  des ign  exce l lence  and acknowledg ing  outs tand ing  des igns  w i th  As ian  

perspec t ives .  S ince  i ts  launch  in  2003,  the  DFA Des ign  fo r  As ia  Awards  has  been a  s tage  

upon wh ich  des ign  ta len ts  and  corpora t ions  can  showcase  the i r  des ign  pro jec ts  in te rna t iona l ly .  

 

A l l  the  en t r ies  are  rec ru i ted  e i ther  by  open submiss ion  or  nominat ion .  Ent ran ts  may submi t  

the i r  des ign  pro jec ts  in  one o f  the  30  des ign  ca tegor ies  under  the  s ix  key  des ign  d isc ip l ines ,  

namely  Communica t ion  Des ign ,  D ig i ta l  &  Mot ion  Des ign ,  Fash ion  & Accessory  Des ign ,  Produc t  

&  Indus t r ia l  Des ign ,  Serv ice  & Exper ience  Des ign ,  and Spat ia l  Des ign .  

 

En t r ies  w i l l  be  accessed accord ing  to  the  overa l l  exce l lence  and fac to rs  such  as  crea t iv i ty  &  

human cent r ic  innovat ion ,  usab i l i t y ,  aes the t ic ,  sus ta inab i l i t y ,  impac t  in  As ia ,  as  we l l  as  

commerc ia l  &  soc ie ta l  success  in  two  rounds  o f  judg ing .  The judges  are  des ign  pro fess iona ls  

and exper ts  a t tuned  to  the  des ign  deve lopments  in  As ia  and w i th  exper ience  in  d i f fe ren t  

in te rna t iona l  des ign  awards .  Ent r ies  for  S i lver  Award ,  Bronze Award ,  or  Mer i t  Award  w i l l  be  

se lec ted  accord ing  to  the i r  des ign  exce l lence  a t  the  f i r s t  round  o f  judg ing ,  wh i le  the  Grand 

Award  or  Go ld  Award  w i l l  be  confer red  to  the  f ina l is ts  a f te r  the  f ina l  round  o f  judg ing .  
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2. Entry Requirements 

Hong Kong Des ign  Cent re  warmly  inv i tes  you  to  par t i c ipa te  in  th is  t r ibune  o f  des ign  exce l lence,  

w i thout  l im i ts  on  the  number  o f  submiss ions .  However ,  p lease  no te  tha t  the  fo l low ing  c r i te r ia  

app ly :  

 
1 .  The  en t ry  must  have  ac tua l ly  been produced ;  ( in  the  case  o f  commerc ia l  p roduc t )  and have 

become ava i lab le #  in  one or  more  As ian  marke ts *  be tween  1 s t  January  2021 and 31 s t  May 

2023.  

 
2 .  A  des ign  wh ich  is  s t i l l  under  deve lopment  and/or  has no t  ye t  been commerc ia l ly  launched  

be tween  1 s t  January  2021 and 31 s t  May  2023,  as  wel l  as  p ro to type,  render ing  and ar t i s t ' s  

impress ion  o f  des ign ,  a re  ine l ig ib le  fo r  en t ry .  

 
3 .  The  en t ry  must  be  submi t ted  by  the  des ign 's  owner (s ) ,  i t s  c l ien t (s ) ,  the  brand 's  owner (s) ,  

i t s  des igner (s ) ,  o r  i ts  des ign  consu l tancy(s) .  Hong Kong Des ign  Cent re  may  reques t  the  

en t ran ts  to  submi t  a  Le t te r  o f  Suppor t  when they  are  awarded,  to  cer t i fy  tha t  the  owner (s)  

agrees  to  the  en t ry  submiss ion .  

 

#  The entry  must  have become avai lable  means:  

•  Fashion & Accessory  /  Product  & Industr ia l  Design:  

Actua l  p roduc t (s )  o f  the  work  tha t  s ta r ted  /  w i l l  s ta r t  fo r  se l l ing ,  and /  o r  can  be  touched 

by  the  user  in  the  above-ment ioned  per iod  

•  Communicat ion  Design /  D ig i ta l  &  Mot ion  Design:  

Des ign  concept (s )  deve loped  fo r  cus tomer (s )  bu t  was  no t  launched  in  the  marke t  due 

to  a  fa i led  b id  w i l l  NOT  be  accepted  

•  Spat ia l  Design /  Serv ice  & Exper ience  Design:  

A p lace  or  a  serv ice  tha t  s ta r ted/  w i l l  s ta r t  fo r  ac tua l  use  (and  sa les ,  i f  appropr ia te)  in  

the  above-ment ioned per iod  

 

*  Asian  markets  include:  

Afghan is tan  /  Bang ladesh  /  Bhu tan  /  Brune i  Darussa lam /  Cambod ia  /  Hong Kong /  Ind ia  

/  Indones ia  /  I ran  /  Japan /  Kazakhs tan  /  Kyrgyzs tan  /  Korea  /  Laos  /  Macau /  The  Main land  

/  Ma lays ia  /  Ma ld ives  /  Mongo l ia  /  Myanmar  /  Nepa l  /  Democra t ic  Peop le ’s  Repub l ic  o f  

Korea  (Nor th  Korea)  /  Pak is tan  /  The  Ph i l ipp ines  /  S ingapore  /  Sr i  Lanka  /  Ta iwan  /  

Ta j ik is tan  /  Tha i land  /  T imor -Les te  /  Turkmenis tan  /  Uzbek is tan  /  V ie tnam   
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3. Fees 

Entry Fee 

During the  Promot ional  Per iod  [between 1 s t  Apr i l  and 30 t h  Apr i l  2023 (by  HKT 23:59) ] :  

HK$1,000 fo r  EACH  en t ry  submi t ted  on l ine  

 

During the  Regular  Per iod  [between 1 s t  May and 30 t h  June 2023 (by  HKT 17:00) ] :  

HK$2,000 fo r  EACH  en t ry  submi t ted  on l ine  

 

Publication and Promotion Fee 

A mandatory  Pub l ica t ion  and Promot ion  Fee w i l l  be  app l ied  to  EACH  o f  the  w inn ing  en t r ies :  

•  Grand Award:  HK$6,500 

•  Gold  Award:  HK$5,500 

•  Si lver  Award:  HK$4,500 

•  Bronze  Award:  HK$4,500 

•  Meri t  Award:  HK$3,500 

 

Winners’ Entitlements & Exposure 

•  Inv i ta t ion  to  the  DFA Awards  Presenta t ion  Ceremony  and Bus iness  o f  Des ign  Week  

(BODW)  events  to  es tab l ish  ne tworks  w i th  in te rna t iona l  and  loca l  des igners  and 

bus iness  leaders  

•  One t rophy  (except  Mer i t  Award)  

•  One cer t i f ica te  

•  Au thor isa t ion  to  use  the  DFA Des ign  fo r  As ia  Awards  endorsement  mark  for  p romot ion  

•  Featured  in  the  DFA Awards  Pub l ica t ion  2023 w i th  one  compl imentary  copy  

•  Showcased  in  the  DFA Awards  Exh ib i t ion  

•  Oppor tun i ty  to  be  inv i ted  as  a  speaker  o f  the  Bus iness  o f  Des ign  Week  (BODW)  or  o ther  

des ign  fo rums 
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4. Awards 

Entr ies  w i l l  be  accessed  accord ing  to  the i r  re la ted  des ign  d isc ip l ines  in  the  judg ing .  Grand  

Award ,  Gold  Award ,  S i lver  Award ,  Bronze Award ,  o r  Mer i t  Award  w i l l  be  confer red  to  the  

ou ts tand ing  en t r ies .  
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5. Design Disciplines & Categories 

 

1. COMMUNICATION DESIGN  

• Ident i ty  & Branding  

-  Corpora te  des igns  & ident i t ies ,  b rand  des igns  & ident i t ies ,  way f ind ing  & s ignage 

sys tems,  e tc .  

• Packaging  

• Publ icat ion  

•  Poster  

•  Typography 

• Market ing Campaign  

-  Comprehens ive  pub l ic i ty  p lann ing  o f  a l l  the  re la ted  ac t iv i t ies  inc lud ing  

copywr i t ing ,  v ideos ,  adver t is ing ,  e tc .  

 

2. DIGITAL & MOTION DESIGN  

• Website  

•  Appl icat ion  

-  App l ica t ions  for  PC,  Mob i le ,  e tc .  

•  User  Interface  (UI )  

-  Des igns  o f  the  in te r face  on  ac tua l  p roduc t  /  d ig i ta l  sys tem /  serv ice  in te r face  

(webs i te  & app l ica t ion)  fo r  users ’  in te rac t ion  & operat ion  

•  Game 

-  Games for  PC,  Conso le ,  Mob i le  App,  e tc .  

•  Video  

- Exp la iner  v ideos ,  b rand ing  v ideos ,  t i t le  sequences  /  p romos,  in fograph ics  

an imat ions ,  in te rac t ive  v ideos  (VR & AR) ,  b ig  screen  /  d ig i ta l  v ideo  pro jec t ions ,  

TVCs,  e tc .  
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3.  FASHION & ACCESSORY DESIGN 

•  Fashion Appare l  

• Funct ional  Appare l  

-Spor tswear ,  sa fe ty  c lo th ing  & persona l  pro tec t ive  equ ipment ,  c lo th ing  for  spec ia l  

needs  ( for  e lder ly ,  d isab led ,  in fan t  e tc . ) ,  un i fo rm & occas ion  appare l ,  e tc .  

•  In t imate  Wear  

-  Underwear ,  s leepwear ,  l igh twe igh t  robes ,  e tc .  

• Jewel lery  &  Fashion Accessory  

-  D iamond ear r ings ,  pear l  neck laces ,  s te r l ing  s i l ver  b race le ts ,  watches  & c locks ,  

bags ,  eyewear ,  ha ts ,  scar fs ,  e tc .  

•  Footwear  

 

4 .  PRODUCT & INDUSTRIAL DESIGN 

• Household  Appl iance  

-  App l iances  fo r  l iv ing  room /  bedroom,  k i tchen  /  d inn ing ,  ba throom /  spa ,  

e lec t ron ic  p roduc ts ,  e tc .  

• Homeware  

-  Tab leware  & decorat ions ,  l igh t ing ,  fu rn i ture ,  home tex t i les ,  e tc .  

• Professional  &  Commercia l  Product  

-  Veh ic les  ( land,  water ,  aerospace) ,  spec ia l  too ls  /  dev ices  fo r  med ic ine  /  hea l th  

care  /  cons t ruc t ions  /  agr icu l ture ,  dev ices  /  fu rn i tu re  fo r  bus iness  use  e tc .  

•  In format ion  & Communicat ions  Technology  Product  

-  Computer  & in format ion  techno logy ,  computer  accessor ies ,  communica t ion  

dev ices ,  cameras  & camcorders ,  aud io  & v isua l  p roduc ts ,  smar t  dev ices ,  e tc .  

• Leisure  & Enterta inment  Product  

-  En ter ta inment  techno logy  dev ices ,  g i f t s  &  c ra f ts ,  ou tdoor ,  le isure  & spor ts ,  

s ta t ionery ,  games & hobby  produc tsw,  e tc .  
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5.  SERVICE & EXPERIENCE DESIGN 

•  Service  

-  Produc ts ,  serv ices  or  sys tem des ign  pro jec ts  wh ich  enhance  the  e f fec t iveness  in  

opera t ion ,  o r  improve  user  exper ience  in  bo th  pub l ic  and  pr iva te  sec tors  

(e .g .  pub l ic  hea l thcare ,  i ts  measures  & d ig i ta l  ou t -pa t ien t  serv ice ,  educat ion  

sys tems,  human resources  /  o rgan isa t iona l  t rans format ion)  

-  Pro jec ts  des igned to  reso lve  the  soc ia l  i ssue(s) ,  o r  a im a t  the  benef i t  o f  

humani tar ian ,  communi ty ,  o r  env i ronment  e tc .  (e .g .  recyc l ing  campaigns  /  serv ices ;  

fac i l i t ies  /  serv ices  fo r  the  d isab led  /  e lde r ly ,  env i ronmenta l ly  f r iend ly  

t ranspor ta t ion  sys tems,  pub l ic  sa fe ty  serv ices)  

 

• Exper ience  

-  Pro jec ts  des igned to  reso lve  the  soc ia l  i ssue(s) ,  o r  a im a t  the  benef i t  o f  

humani tar ian ,  communi ty ,  o r  env i ronment  e tc .  (e .g .  recyc l ing  campaigns  /  serv ices ;  

fac i l i t ies  /  serv ices  fo r  the  d isab led  /  e lde r ly ,  env i ronmenta l ly  f r iend ly  

t ranspor ta t ion  sys tems,  pub l ic  sa fe ty  serv ices)  

 

6.  SPATIAL DESIGN 

• Resident ia l  Space  

• Hospita l i ty  & Leisure  Space  

-  Recreat iona l  spaces  (ho te ls ,  gues thouses ,  spas  & we l lness  areas ,  res taurants ,  

ca fés ,  b is t ros ,  bars ,  lounges ,  cas inos ,  s ta f f  can teens e tc . )  

• Culture  & Publ ic  Space  

-  In f ras t ruc tu ra l  p ro jec ts ,  reg iona l  p lann ing  /  u rban  des igns ,  rev i ta l i sa t ion  /  

res tora t ion  pro jec ts ,  landscapes e tc .  

•  Commercia l  &  Showroom Space 

-  Showf la t ,  sa les  cent re ,  c inemas,  re ta i l  s to res ,  showrooms e tc .  

•  Workspace 

-  Of f i ces ,  indus t r ia l  spaces  (e .g .  indust r ia l  p roper t ies ,  warehouses ,  garages ,  

d is t r ibu t ion  centres)  e tc .  

•  Inst i tut ional  Space 

-  Hosp i ta ls ,  hea l thcare  cent res ;  educat iona l  /  re l ig ious  /  funera l  re la ted  venues  

e tc .  

•  Event ,  Exhibi t ion  & Stage  
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6. Judging Criteria 

A judg ing  pane l  composed  o f  wor ld - renowned des ign  indus t ry  exper ts  and pro fess iona ls  w i l l  

assess  each  en t ry  and  cons ider  the  be low fac tors  ( i f  app l icab le )  dur ing  de l ibera t ions :  

 

•  Crea t iv i ty  &  Human Cent r ic  Innovat ion  

•  Usab i l i t y  

•  Aes the t ic  

•  Sus ta inab i l i t y  

• Impac t  in  As ia  

• Commerc ia l  &  Soc ie ta l  Success  
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7. Timeline & Procedure 
 

1 s t  –  30 t h  Apr i l  Cal l  for  Entry  (Promot ional  Per iod)  

1 s t  May –  30 t h  June  Cal l  for  Entry  (Regular  Per iod)  

7 t h  Ju ly  or  before  
Entran ts  to  de l iver  the  ac tua l  p roduc t (s )  /  suppor t ing  mater ia l (s )  ( i f  

app l icab le)  

August  Judging Per iod 

September  

1 .  Resu l ts  no t i f i ca t ion  by  emai l  to  a l l  en t ran ts  

2 .  Award  winners  to  comple te  the  on l ine  fo rm,  update  the  in fo rmat ion  

( i f  app l icab le ) ,  and f in ish  the  payment  by  the  dead l ine  

October  Endorsement  mark  wi l l  be  sent  to  the  award  w inners  

November  or  before  

1.  Publ ic  announcement  of  the  resul ts  of  the  DFA Design for  Asia  

Awards  2023 

2.  Award  w inners  can  announce  the i r  pro jec ts  as  award-w inn ing  

pro jec ts  and  promote  w i th  the  endorsement  mark  

Late  November  /   

Ear ly  December  

DFA Awards  Presentat ion  Ceremony  &   

Bus iness  o f  Des ign  Week  (BODW)  ( format  to  be  announced)  

 

Submission Procedure  

Step 1:  Create  a  Company Account  

• Read the  Terms & Cond i t ions  

• Reg is te r  fo r  a  company  account  to  log  in  to  the  sys tem 

* T h e  e n t r a n t s  o f  2 0 1 9  –  2 0 2 2  c a n  l o g  i n  t o  t h e i r  p r e v i o u s  a c c o u n t s  f o r  t h e  o n l i n e  s u b m i s s i o n  o f  2 0 2 3  
 

Step 2:  Entry  Submission  

•  Add  en t ry (s )  

• Prov ide  ent ry  in fo rmat ion ,  images  & v ideo 

 

Step 3:  Payment  

•  Se lec t  en t ry (s )  

• Choose  payment  method  and process  the  payment  

 

Step 4:  Del iver  the  Actual  Product(s)  /  Support ing  Mater ia l (s )  by  the  Deadl ine*  

•  F ix  the  en t ry  labe l (s )  on  the  ac tua l  p roduct (s )  /  suppor t ing  mater ia l (s ) ,  and  de l iver  them to  

the  DFA Des ign  fo r  As ia  Awards  Secre tar ia t  –  Ent ry  Co l lec t ion  Cent re  on or  before  7 t h  

Ju ly  2023 (HKT 17:00)  (except  D ig i ta l  &  Mot ion  /  Spat ia l  des ign)  

 

* E n t r a n t s  s h a l l  b e  r e s p o n s i b l e  f o r  a l l  t h e  c o s t s  r e l a t e d  t o  a n d / o r  o c c u r r e d  ( e . g .  p a c k a g i n g  c o s t s ,  
t r a n s p o r t a t i o n  c o s t s ,  c o u r i e r  c h a r g e s ,  i n s u r a n c e  c o s t s ,  g o v e r n m e n t a l  /  j u r i s d i c t i o n a l  a p p r o v a l s  a n d  l i c e n s e s ,  
t a x )  f o r  t r a n s p o r t i n g  t h e  a c t u a l  p r o d u c t s  a n d  s u p p o r t i n g  m a t e r i a l s  t o  t h e  p o s s e s s i o n  o f  H K D C  a n d  t h e  r e t u r n  
o f  t h e  m a t e r i a l s  u p o n  t h e  e n t r a n t ' s  r e q u e s t .   
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8. Terms & Conditions 

Please  read  the  be low  Terms  and  Cond i t i ons  o f  t he  DFA Des ign  f o r  As ia  Awards  2023  ca re fu l l y .  

 

1 .  The  En t ran t  sha l l  f u l l y  unders tand  the  t e rms  and  cond i t i ons  o f  t he  award .  Upon  submiss i on ,  en t ran t  

sha l l  be  deemed  to  have  accep ted  and  be  bound  by  t he  t e rms  and  cond i t i ons  se t  ou t  i n  t h i s  submiss i on .  

 

2 .  The  En t ran t  he reby  g ran ts ,  on  a  g ra tu i t ous  bas i s  f r ee  o f  any  f ee ,  roya l t y  o r  remunera t i on ,  t o  t he  

Hong  Kong  Des ign  Cen t re  ( "HKDC" ) ,  t he  o rgan ise r  o f  t he  DFA Des ign  f o r  As ia  Awards  2023  ( t he  

"Awards " ) ,  t he  r i gh t  o r  l i cense  t o  use ,  ed i t ,  amend ,  copy ,  r ep roduce  o r  pub l i sh  i n  any  s i ze  t he  des ign  

(wh ich  i nc l udes  bu t  i s  no t  l im i t ed  t o  d raw ings ,  a r tworks ,  pho tog raphs ,  images ,  ske t ches ,  

t r ansparenc ies ,  scu lp tu res ,  mode ls ,  p ro to t ypes ,  and  p r in ted  o r  d ig i t a l  ma te r i a l s )  submi t t ed  f o r  t he  

Awards  ( co l l ec t i ve l y  t he  "Des ign " )  o r  any  pa r t  t he reo f  i n  t he  p romot i ona l / exh ib i t i on  ma te r i a l s  o r  any  

pub l i ca t i ons  i n  any  med ia  o r  med ium re la ted  t o  t he  Awards  i n  cons ide ra t i on  o f  HKDC accep t ing  t he  

En t ran t ' s  submiss i on  o f  t he  Des ign  as  an  en t r y  f o r  t he  Awards .  

 

3 .  The  En t ran t  he reby  acknow ledges  and  war ran ts  t ha t  t he  En t ran t  i s  t he  so le  owner  o r  has  been  

au tho r i sed  by  t he  owner (s )  o f  a l l  r i gh t s  i nc lud ing  bu t  no t  l im i t ed  t o  copy r i gh t ,  des ign  r i gh t s  and  a l l  

o the r  p rop r i e ta ry  and  i n te l l ec tua l  p roper t y  r i gh t s  i n  o r  pe r ta in i ng  t o  t he  Des ign .  

 

4 .  The  En t ran t  he reby  rep resen ts  and  war ran t s  t ha t  t he  des ign  i s  o r i g ina l  and  i ndependen t l y  c rea ted  

and  does  no t  i n f r i nge ,  b reach ,  p re jud i ce  o r  v i o la te  t he  p roper t y ,  i n te res t s  o r  r i gh t s  ( i nc lud ing  bu t  no t  

l im i t ed  t o  con t rac tua l  r i gh t s ,  use r  r i gh t s ,  copy r igh t ,  des ign  r i gh t s ,  pa ten ts  and  a l l  o the r  p rop r ie ta r y  

and  in te l l ec tua l  p roper t y  r i gh t s  whe the r  reg i s te red  o r  o the rw ise )  o f  any  t h i rd  pa r t y .  The  En t ran t  ag rees  

t o  f u l l y  i ndemn i f y  HKDC aga ins t  a l l  ac t i ons ,  c la ims ,  l oss ,  damages ,  cos t s  and  expenses  wh ich  i t  may  

incu r  o r  has  i ncu r red  as  a  resu l t  o f  any  b reach  o f  t h i s  rep resen ta t i on  o r  war ran ty .  Shou ld  i t  p rove  i n  

re t rospec t  t ha t  a  submi t t ed  o r  even  the  awarded  Des ign  b reaches  th i rd -pa r t y  r i gh t s ,  HKDC  rese rves  

t he  r i gh t  t o  revoke  the  re levan t  Awards .  The  above  l i ab i l i t y  p rov i s ions  app ly  acco rd i ng l y  t o  a l l  i t ems  

supp l i ed  by  HKDC in  connec t ion  w i t h  t he  En t ran t ' s  pa r t i c i pa t i on  i n  t he  Awards .  

 

5 .  HKDC rese rves  t he  r i gh t  t o  cance l ,  i n  pa r t  o r  i n  who le ,  pos tpone  o r  b r i ng  f o rward  t he  Awards  and  

i t s  re la ted  even ts  f o r  any  reason  and  i s  no t  ob l i ged  t o  re imburse  t he  En t ran t  f o r  any  expenses  re la ted  

t o  such  cance l l a t i on .  A l l  submi t t ed  ma te r ia l ( s )  r e la t i ng  t o  t he  Awards ,  i nc lud ing  t he  requ i r ed  En t r y  

Fee  and  the  Pub l i ca t i on  and  P romo t ion  Fee ,  w i l l  no t  be  re f unded .  

 

6 .  The  En t ran t  ag rees  t ha t  HKDC sha l l  no t  be  respons ib le  f o r  t he  t ranspor ta t i on  o r  re tu rn  o f  any  

Des ign  t o  t he  En t ran t  and  HKDC sha l l  no t  be  l i ab l e  f o r  any  l oss  o r  damage  o f  t he  Des ign  du r ing  t he  

pass ing  o r  t r anspor t i ng  o f  t he  same  to  and  f rom HKDC o r  t he  p rem ises  a r ranged  by  HKDC.  The  En t ran t  

sha l l  con tac t  HKDC be fo re  a r rang ing  de l i ve ry  o f  any  ove rs i ze  p roduc t  ( i . e .  d imens ion  ove r  1m x  1m x  
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1m) .  HKDC rese rves  t he  r i gh t  t o  cha rge  the  En t ran t  a  reasonab le  f ee  i ncu r red  by  hand l i ng  t he  ove rs i ze  

p roduc t ,  such  as  ca r  pa rk  f ee ,  ex t ra  cou r i e r  f ee  f o r  t r anspor t i ng  t he  p roduc t  t o  and  f rom judg ing  venue ,  

e t c .  

 

7 .  The  En t ran t  sha l l  be  respons ib le  f o r  a l l  cos t s  ( i nc lud ing  bu t  no t  l im i t ed  t o  a l l  packag ing  cos t s ,  

t r anspor t  cos t s ,  documen ta t i on ,  pos ta l  cha rges ,  cou r ie r  cha rges ,  i nsu rance  cos t s ,  

gove rnmen t a l / j u r i sd i c t i ona l  app rova ls  and  l i censes  and  tax  and  any  o the r  cos t s  necessa ry  o r  l i ke l y )  

i n  a l l  o f  t he  f o l l ow ing :  

i .  The  pass ing  and  t ranspor t i ng  o f  t he  En t ran t ' s  Des ign  i n to  t he  possess ion  o f  HKDC.  

i i .  The  re tu rn  o f  t he  En t ran t ' s  Des ign  upon  the  En t ran t ' s  reques t .  

 

8 .  Wh i le  reasonab le  ca re  w i l l  be  t aken  when  hand l i ng  t he  Des ign  i n  t he  p rem ises  a r ranged  by  HKDC,  

HKDC sha l l  no t ,  i n  t he  absence  o f  neg l i gence  on  the  pa r t  o f  HKDC,  be  l i ab l e  f o r  any  l oss  o r  damage  

o f  t he  Des ign .  Fo r  t he  avo idance  o f  doub t ,  i t  i s  ag reed  tha t  super f i c i a l  r us t ,  ox ida t i on ,  d i sco lo ra t i on ,  

o r  any  l i ke  cond i t i on  due  t o  mo is t u re  i s  no t  a  cond i t i on  o f  damage  bu t  i s  i nhe ren t  t o  t he  na tu re  o f  t he  

Des ign  and  HKDC sha l l  no t  be  respons ib l e  f o r  such  cond i t i on .  

 

9 .  The  En t ran t  ag rees  and  makes  a  f u l l  paymen t  o f  t he  En t r y  Fee  t o  HKDC by  t he  submiss i on  dead l i ne  

a f t e r  t he  En t ran t ' s  on l i ne  submiss ion  t o  HKDC.  

 

10 .  The  En t ran t  he reby  acknow ledges  i n  t he  even t  t ha t  t he  En t ran t  has  rece ived  no t i ce  t ha t  t he  

En t ran t ' s  Des ig n  has  been  dec la red  as  a  DFA Des ign  f o r  As ia  Awards  W inner ,  t he  En t ran t  i s  ob l i ged  

t o  make  a  f u l l  paymen t  o f  t he  Pub l i ca t i on  and  P romot ion  Fee  t o  HKDC by  t he  dead l i ne  s t a ted  on  such  

no t i ce .  

 

11 .  I n  acco rdance  w i t h  C lauses  9  and  10 ,  i n  t he  even t  t ha t  t he  En t ran t  f a i l s  t o  make  fu l l  paymen t  o f  

t he  En t r y  Fees  and  the  Pub l i ca t i on  and  P romo t ion  Fees  w i t h in  t he  requ i r ed  pe r i od ,  t he re  t hen  ex i s t s  

no  f o rma t ion  o f  con t rac t  and  the  f u l l  ag reemen t  s ta ted  he re in  i s  nu l l  and  vo id  ab  i n i t i o .  The  En t r y  

Fees  and  Pub l i ca t i on  and  P romot i on  Fees  a re  no t  re fundab le .  

 

12 .  The  En t ran t  he reby  ag rees  t ha t  t he  max imum l i ab i l i t y  o f  HKDC under  t hese  t e rms  and  cond i t i ons  

sha l l  no t  exceed  the  f ee  ac tua l l y  rece ived  by  t he  HKDC f rom the  En t ran t .  

 

13 .  The  W inner  o f  t he  Awards  ag ree  tha t  h i s /he r  w inn ing  des ign  w i l l  be  d i sp layed  i n  exh ib i t i on (s )  a t  

t he  dec i s ion  o f  HKDC fo r  a  pe r iod  o f  a  m in imum  o f  one  yea r  subsequen t  t o  t he  w inners  announcement ,  

and  ag rees  t o  p rov ide  i n fo rma t ion  as  reques ted  by  HKDC abou t  t he  w inn ing  des ign  f o r  ac t i v i t i es ,  

i nc lud ing  bu t  no t  exc lus i ve  t o  r epo r t s ,  on l i ne  showcase ,  pub l i c i t y ,  marke t i ng ,  p romot i ons  and  

exh ib i t i ons .  
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14 .  The  W inners  o f  t he  Awards  ag ree  t o  coopera te  w i t h  HKDC to  p romote  t he  Awards  and  invo lve  i n  

re levan t  p romot iona l  ac t i v i t i es  i n  t he  f u tu re  upon  reques t .  

 

15 .  The  W inners  o f  t he  Awards  ag ree  t o  ge t  HKDC’s  approva l  p r i o r  t o  us ing  t he  endorsemen t  mark .  

 

16 .  The  En t ran t  ag rees  t ha t  t he  dec i s i ons  o f  t he  j udg ing  pane l  w i l l  be  f i na l .  No  appea l  w i l l  be  

en te r ta i ned .  HKDC sha l l  be  under  no  ob l i ga t i on  t o  d i sc lose  t he  j udg ing  sco re  and  judges '  comments  

t o  any  app l i can ts  and  r ese rves  t he  r i gh t  no t  t o  p rov ide  any  reasons  f o r  no t  se lec t i ng  t he  app l i can ts .  

 

17 .  These  te rms  and  cond i t i ons  sha l l  be  gove rned  by  t he  l aws  o f  t he  Hong  Kong  Spec ia l  Admin i s t ra t i ve  

Reg ion .  Any  c la im  o r  d i spu te  mus t  be  de te rm ined  exc lus i ve l y  by  t he  cou r t s  i n  t he  Hong  Kong  Spec ia l  

Admin i s t r a t i ve  Reg ion .  

 

18 .  HKDC rese rves  t he  r i gh t  t o  i n te rp re t  and  amend  the  te rms  and  cond i t i ons ,  and  rese rves  t he  r i gh t  

o f  t he  f i na l  dec i s i on .  

 

19 .  These  te rms  and  cond i t i ons  a re  p repared  i n  Eng l i sh  and  Ch inese  l anguages .  I f  t he re  i s  any  

i ncons is tency  be tween  these  ve rs i ons ,  t he  Eng l i sh  ve rs ion  sha l l  p reva i l .  

 

*  Fo r  2023  en t ran t s ,  excep t  t he  w inners  o f  t he  Awards ,  who  i n tend  t o  co l l ec t  t he  Des ign  sha l l  con tac t  

DFA  Des ign  f o r  As ia  Awards  Sec re ta r ia t  du r ing  t he  pe r i od  f rom December  202 3  t o  Februa ry  2024 .  

O the rw ise ,  such  Des ign  may  be  sub jec t  t o  d i sposa l  wi thou t  f u r t he r  no t i ce .  
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Personal  Data Protection 

Al l  pe rsona l  i n fo rma t ion  submi t t ed  w i l l  so le l y  be  used  fo r  t he  DFA Des ign  f o r  As ia  Awards  pu rposes .  

I n  acco rdance  w i t h  Sec t i ons  18  and  22  and  P r inc ip le  6  o f  Schedu le  1  o f  t he  Persona l  Da ta  (P r i vacy )  

Ord inance  by  O f f i ce  o f  t he  P r i vacy  Commiss ione r  f o r  Pe rsona l  Da ta  o f  Hong  Kong ,  t he  app l i can ts  

[En t ran ts ]  have  the  r i gh t s  rega rd ing  access  t o  and  co r rec t i on  o f  pe r sona l  da ta  p rov i ded .  

 

Prevention of Bribery Ordinance 

App l i can ts  [En t ran ts ]  a re  rem inded  tha t  i t  i s  an  o f f ence  under  t he  P reven t ion  o f  B r ibe ry  Ord inance  o f  

Hong  Kong  t o  o f f e r  any  advan tages  (e .g .  money ,  g i f t ,  e t c . )  t o  the  o rgan ise r ,  an  emp loyee  o f  t he  

o rgan ise r ,  co -o rgan ise rs  o r  t he  Judg ing  Pane l  as  an  i nducemen t  t o  o r  reward  f o r  g i v ing  f avourab le  

cons ide ra t i o ns  t o  app l i can ts  [En t ran ts ] .  


