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Telephone
+82 2 508 7871

Fax

+82 2 508 7651

E-mail
info@sampartners.co.kr

Website
www.sampartners.co.kr

Address
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101-202, Galleria Foret, 32-14 Seoulsup 2-gil, Seongdong-gu, Seoul, Korea

Sam Hanoi Korea - Vietnam deign center
17 Yet Kieu st., Hai Ba Trung Dist., Hanoi, Vietnam
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SAMPARTNERS is ‘Creative Consultancy’ which creates a good
experience for customers with design thinking and solutions.

Our design focuses on brands, graphics, products, space, and services as
well as organizations, systems, and businesses, and provides a holistic
view of design solutions for our customers’ experiences.

To this end, we always put our deep understanding and sympathy for
people first.

3 History
2019 2019-2020 RFCIXRITES|AL M- LASMRIR, SH=ROIXRITISH 2016 iF DESIGN AWARD 2016 $-AH(7|0} A2 H2HEL)
GERMAN DESIGN AWARD SPECAL 2019 4(22|E2] &) iF DESIGN AWARD 2016 Award (Kia's Soul Brand Book)
2019-2020 Designated as an excellent design company -
Ministry of Commerce, Industry and 2015 SRR HE MEE 20{(Vanguard, 7|0t X8 HHES)
Energy, Korea Design Promotion Agency FLAZRLETIY MY
GERMAN DESIGN AWARD SPECIAL 2019 Award (Another Way of Seeing) Appreciation of Excellent Design Product (Vanguard, Kia's Soul Brand Book)
Selected as K-Brain Power company
2018 iF DESIGN AWARD 2018 +4(22|S2| =)
It—Award A|ZICIXIQI 5 HAL AM(Sa|S0| &), 2014 lt-Award OFO[HIE|E[EBHECIXIQ 22 4~A{DDP SCHRCIXIIZ2X})
7 |XI&E7|CIXIQ] B2 B AP 2[2HY Z2HE) S4 oA H(CIXIeI2IMR] )
iF DESIGN AWARD 2018 Award (Another Way of Seeing) Awarded the It-Award Identity & Brand Design (DDP Dongdaemun Design Plaza)
It-Award Prize in the Visual Design category (Another Way of Seeing) Established R & D Center (Design Research Institute]
Package & Container Design Award (Lemona's rebranding project) 2013 SUIHHTIRl SHA(AZZ), TRl MEE A0
2017 2017-2018 SCIXRITZS|AL ME-MAS LRI, SH=ECIXQIZISH (MSA| E2Y MH|A, SIO|EMIZ, $=RI4E, A32)
lt—Award MH|ALC|XIQ! & 4A Special Award for Universal Design (Salt Road), Excellent Design Award
(SE7 OHXOLS, AN 2BIAEN BIAAS) (Seoul City Dream Service, Hite Zero, Korean Folk Village, Salt Road)
2017-2018 Designated as an excellent design company - Ministry of Commerce, _
Industry and Energy, Korea Design Promotion Agency 2005 (FIEmELA Hel M7

Won It-Award Service Design Award
[Safe Village of Dongjak-gu, Samsung Online Store Delivery Experience)

Established corporation of SAMPARTNERS Co., Ltd.
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Mickey Mouse
90years: Mickey In
Seoul Branding

Client
C|ZL| The Walt Disney Company Korea

Creative Director
73—’5—@ Kang Zew Hyun

Lead designer
ZAILH Kim Si Nai

Designer

7=.|-'|=-§.| Kim Du Hee
c.’_l'*o'i?_l Ahn Sung Min
HHAX| Baek Soo Jee
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The oldest animated character we all love, Mickey Mouse, celebrates its 90th anniversary. Mickey Mouse is
now one of the most powerful icons in popular cultural history of the 20th century beyond simple animated
characters. We designed the icon of the 90th anniversary of Mickey Mouse ‘s 90th anniversary as a drawing
image, and furthermore, the various spatial and cultural images that Mickey Mouse came to see and feel in
Seoul by the theme of ‘Mickey in Seoul’ In addition, Mickey Mouse is more closely positioned. In the second half
of 2018, and "Mickey in Seoul’ will be able to meet you in Seoul city center and various places in a pleasant way.
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Lemona
Integrated
Branding Project

Client

ZEEH[2F Kyungnam Pharm

Executive director

ZUXIZ Kim JiHoon

Creative Director
%"—’F—ﬁ Kang Zew Hyun

Lead designer
HEXEA

&S Park Chang Seung
Designer

HEX|S| Park Ji Hye
MAH Sung So Yeon
0|R2! Lee Woo Rim

HHAX| Baek Soo Jee
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LIFE VITAMIN | KYUNG NAM PHARM
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In 1983, Lemona started as the 1st power-type vitamin in Korea and Lemona has been loved by the people for over
30 years. However, Lemona'’s image of vitalizing functional vitamin is gradually fading out. Our goal is to change
Lemona’s existing image of small gift and snack into "Life Vitamin" and develop Lemona as a brand representing
vitamin. Based on the consumer’s positive memory of giving Lemona to someone else and having Lemona for
refreshing, we connect consumer awareness and asset to focus on ‘Anti-Aging” image for the brand. The new
concept for Lemona is "Life Vitamin and we will reposition Lemona as the life vitamin easily accessible in daily life.
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Lotte castle
integrated
branding

Client
20|44 Lotte construction

Executive Director
O|&S Lee Chang Ho
ZUXIZ Kim JiHoon

Creative Director

%"—’F—@ Kang Zew Hyun

Principal Designer
274 Ryu Gi Baek
ZAILH Kim Si Nai
0]~ Lee Soo Jung

Designer
%!?_".x_l Kim Hyun Jin
7,;!".:’,*1_11 Kim Nam Kyu
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Since its brand launch, Lotte Castle has been aiming at premium apartment. Lotte Castle has been seeking for
classic European style under the design identify of ‘Classic’. As the time passed, all other brands started aiming for
‘Premium’ and people are getting tired of classic design and decorations. In response, Lotte Castle reinterprets the
‘Classic’into a modernized Hotel design. Lotte Castle also needed own core value to deliver dignity and we thought
that ‘Respect” between people is essential to have dignity. People get ‘Manner” and ‘Dignity’ from the heart of
respecting someone. That's how the brand statement for Lotte Castle was created. ‘Respect Completes Dignity and
Dignity Completes life". Our dream is to make a brand apartment for forming a dignified relationship with others.
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SERVEONE

Client
MER SERVEONE

Executive Director
ZUXIZ Kim JiHoon

BX Director
HX|Z Bae Jee Hoon

Designer

ZX|S Kim Ji Hyun
0]~ Lee Soo Jung
2RIt Kim JiWan
OIXHZE! Ahn Jae Jin
25| X| Yoon Hee Jee

ZAH Kim So Young
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We have developed a new shared office model for building/real estate management, MRQ, construction
and leisure services. The point of view and method of doing things vary from customer to customer, but the
desire to achieve the "purpose” of the job was common. From the point of view that the work space should
be a space that can achieve the goal of the work, we designed the overall brand experience of the flexible
workspace 'FLAG ONE" and designed the brand identity and space.



