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Industrial Design Company Report System
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A report system for industrial design company has been first
implemented in 1992 as a licensing system for supporting industrial
design company. Then the licensing system changed to report system
reflecting the design field's opinion on cultivating a design company. The
purpose of the system is to strenghten the competitiveness of design
industry and accomplish advancement in Korean design by supporting
companies for design development, investigation, analysis, advising,
specializing the design companies, and enhancing the quzlity.

- Specialized Personnel : More than one specialized personnel in each

field (Total of specialized personnel shall be
over 3 for an integrated design company)

- Sales : No criterialthe sales for previous business year or average sales

for 3 business years shall be over 200 million won foranintearated
design company)

*The requirements on specialized personnel and sales have been mitigated inaccordance
with revision on Industrial Design Promotion Act in October 2017

- Declaration/Certificate of Business Registration (Indicate ‘Design’ in item)
- Submission of a certified copy of the register or articles of association in

case of a corporate body

- The report requirements for an industrial design company may change
upon revision on Enforcement Ordinance for Industrial Design Promotion Act.
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We plan to continuously reflect design field's reality and future
development strategies to organize report requirements while
strengthening management on reported design companies by
securing the budget. We will also establish a practical and effective
system for cultivating design companies.
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Excellent Design Company Selection
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We have been selecting excellent design companies since 2008
and we have been supporting the companies under the goal of
intensively cultivating them into a world-widely competitive company
leading the growth of the market and design service export

To make the world's best high-value products with a global
competitiveness, it is essential to develop the national design
industry and enhance national brand position by actively finding
and cultivating excellent design companies and promoting them to
become global companies with a global competitiveness.
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- Qualification : A company qualifying following requirements
among the companies reported as ‘Industrial Design Company’ in
accordance with Paragraph 9 of Industrial Design Promotion Act

- Promising Company : A company founded over 3 years before the
announcement date, annual sales over 300 million won, more than
3 employees, and credit rating over B- as of application date

- Leading Company : A company founded over 7 years before the
announcement date, annual sales over 1 billion won, more than 5
employees, and credit rating over B- as of application date
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Evaluation : Stage 1(Document Evaluation), Stage 2(Presentation
Evaluation)

We select and announce excellent design companies once a
year and provide promotion and supports to cultivate them into

= the leading design companies with global competitiveness.
Az
F=(H) HHE I HHIIY fE712 H|1
Classification(Year) | No. of Applicants Company | No. of Selected Company Valid Date Notes
2020 117 20 2020.05~2022.05 | F&7|7k24A Valid for 2 years
2018 116 20 2019.01~2020.12 F&7|7+ 24 Valid for 2 years
2017 56 20 2018.01~2019.12 F&7|7+ 24 Valid for 2 years
2016 52 32 2017.01~2018.12 F&7|7+ 24 Valid for 2 years
2014 Lh 39 2015.01~2016.12 28717+ 24 Valid for 2 years
2013 42 30 2014.01~2015.12 F&7[Zt 24 Valid for 2 years
2012 65 35 2013.01~2014.12 7|7t 24 Valid for 2 years
2011 53 25 2012.01~2012.12 272t 24 Valid for 2 years
2010 60 30 2011.01~201212 | |&7|¢t 24 Valid for 2 years
2009 60 28 2010.01~2011.12 F&7|7+ 24 Valid for 2 years
2008 25 18 2009.01~2010.12 F&717+ 24 Valid for 2 years
Hl / Total 690 297
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<
HE 1012 Brand Namin . S
lorg 9 2020 ARISHE LLOIXQIMET | A4 73] M7 (2008~2022) g
Bl = 74488 Brand Consulting 2019 219] #7{(Bunker de Lumieres) (iF Design Award) o
2018 KS Q IS0 9001:2015/IS0 9001:2015 QAS(ZEEHAGAAH]) / HISHUHSAT|Y M ('09~21"). [
2017 ARASHE S AYRLMET | ¢4 23] MH (2015~2018)
MIZAIZSHE <GD ﬁ:“"*VIE?Qt*Q IT Award, AIZICIRIRIOIQIE)
OFZEHE (GD R4CIXIRIAL / 0L0|MER (iF Design Award)
2016 OLO|IMER (T Award, HEXRHYIE, AIZIACIXIRIHYIE) / SH=EAAL0|ZME (GD, IT Award)
SHEJAR (iF Design Award) / 2232 HI= (GD RCIAIRIY) / WRIY (AIZIUOARINYE)
2015 HFA (6D =0XIRl)
2014 DDP (GD S47|Y&E, iT Award ) / SLEHZSI1A (GD PFCIAIRIA)
Tel. 02-548-2466 2013 RACC (ESO{YE) / ZEX|Q (GD D4TIK[OIAL
Fax. 02-3442-6229 2012 MIEELRIRIA (GD R4LIXIR1e) / XM= HIH A 3| ( ACIXIRI0IRE)
. 2011 MESTistn e (St MAC 2Rt / S EB00IE2 UUL (iE\OFEIXO‘WHE)
Email. webmaster@cdr.co.kr HESEE USSR UUL, SHAINE APHICIRIO %E) /| H2S 22, 2EFU0ISE VUL (HER09)
2014 QIFOLA|OIA 7| HIEl (GD R4=CIXIQIA
)\1§A| Er;%SAI,EZ‘?ﬂAB ‘ i FAIOFZZ|Th 2], HEl ¢ NIES))
2009 CREATIO" 24=LIXI21 10041 4173 2007, 2008, 2009 34 A
ZEeg2F 2007 OfAAQYU (FH=ARHCHA
48, Bongeunsa-ro 29-gil, Gangnam- 1996 SRMACIXITDSIN S (H220F: AIZITIXIQI, HACIRIRI, SIS 1 74 &)
) 1988 ZAI3|AL CDR #QI M
gu, Seoul, Republic of Korea 1974 ZER| CIxfQl 1A M7 / SYUE 0B U2 IUY FE Of0|HEIE| CIRRQ!
http://cdr.co.kr/
History & Award
2020 Selected as an Excellent Design Company (7 consecutive years; 2008 ~ 2022) = = =
JeeTen eman ompany : SR M2 CDR2 1974 AJRFE 2|2 22T OO[HIEIE] TIXIR 12| S AIRLICH EHE TIRIRI
2019 Bunker de Lumieres (iF Design Award)
2018 Acquired certification of KS Q IS0 9001:2015/150 9001:2015 (Quality Management System) CHEEARRIA OAS =0 |ZICH= AEKIC| AHOAO Z AJRISHH 2019E771K| 4543 0]
Value Selected as a Management Innovation Type SME (2009 ~ 2021)
Q A | a [eXe) 21 ‘
Kommunicatiory 2017 Selected as a K-Brain Power Company by the Ministry of Industry and Trade (2 consecutive years; 2015 ~ 2018) i I':'L'll:l- CDRO' Z O‘I% :TE“—'I‘EI-EE'—HE 0|’O |E”E|E| I:|X|-O l EO |D:|' 0 |Jé>h—‘—|'
Sejong Cultural Foundation (GD, it Award, Chicago Design Awards) / Mapo brand (GD Excellent Design Award) = -
I Seoul U (iF Design Award) SIAIO| g} 2h= ZI0|ES HIEIO Z HIsliA MER FAE BHE07 10 QELICT
3v SEI’VIE:E 2016 I Seoul U (it Award, Red Dot Design Award, Chicago Design Awards) / Korea Upcycle Center (GD, it Award) _ _ _
CIHA, 8P Hunter’'s Moon [iF Design Award) 701?3‘.' CDRe| & ne S A= %Iéﬂg Bmio [RILIC} L2|Lf2} CHEY |”e] CIEH Ef%fif
HEHE] MqH|A Buddhist Cultural Contents (GD Excellent Design Award) / Balwoo Gongyang (Chicago Design Awards)
= -
. 2015 Cheongju City (GD Excellent Design Award) L9 Bl SHHE :'_HLX-”E!O:_ [HIEDIX] 2= ZE0| CDRE| ARAO[K}-AR LI,
C‘!ﬁ[ggﬂ'ﬂ C\!rﬂlﬁ:]mguln 2014 DDP (GD, it Award] / Mokam Biotechnology Research Institute (GD Excellent Design Award)
2013 RACC (German Red Dot Design Award) / Prugio [GD Excellent Design Award) =3} CDR2 Co g Dreams & Reality2ILIC}. Of= 0| &1t S4419] 2318 F+15H= CDR2J
2012 Sejong City (GD Excellent Design Award) / Suncheon Bay Garden Expo (GD, German Design Award) 1= = = = ==
HolO0|At SFHQI X[SHE2 Hi= 2ot R3tE AoIoh=0| ACk= A2 20| LT
201 Seoul National University Hospital (Korea Color Design Award)

National Museum of Contemporary Art UUL (Korea Design Awards)

Seoul Zoo, National Museum of Contemporary Art UUL, HAECHI Seoul (Chicago Design Awards) L. . . . .
Seoul Zoo, National Museum of Contemporary Art UUL (Red Dot Design Award) Beginning CDR, founded in 1974, introduces the concept of the brand identity

2014 Incheon Asian Games, Vatech (GD Excellent Design Award)
2009 Selected as 100 'CREATIO" Excellent Designs (3 consecutive years; 2007 ~ 2009)
2007 S-0IL (Korean Color Award)
1994 Registered as a specialized company in industrial design walking is considered as the history of brand identity design industry, and it will

design in Korea. It has been for 45 years until 2019 starting with the founder's
vocation to increase the social awareness of brand design. The path CDR has been

(Specialty: Visual Design, Environmental Design: Registration No.: 74] continue to create the new history with its founding principle ‘Coordinate Dream
1988 Established CDR corporation
1974 Established Cho Young Jae Design Research Institute / Developed first identity design
in South Korea with OB brand of Dongyang Beer

and Reality’.

Experience The 45 year history of CDR represents its broad experience. From the
Cl for many major companies to Bl in various industries such as public brands, and
international events, all experience is the asset and the substance of CDR.

Harmony CDR is the abbreviation for Coordinating Dreams & Reality, which
indicates that CDR's philosophy and the ultimate goal.
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A-'%EA'E%_HE Cifot Xt oot AFES0| I8 A= E&F Seoul is a complex city where various resources ?_ﬂ:HII-%II- j-E'T Cl l;lcl SILHAFSAIIE Cle 22| £419| &= SHtHAt The Cl for HYUNDAI MOTOR GROUP is associated
A ME. OIMERE AIZIENA CFoA ol and diverse people live in harmony. ‘| SEOUL YOU' 7:||OE=|*|- Cl Z=X} ClO| HAH5l0] BHgHSLICH ‘&M Afm with the Cl of HYUNDAI MOTOR the heart of the
SEOUL CITY BRANDING : -
M= M0 D42 =] 96t JHElE TAIE s an open city brand translated in multiple ways. o} Bol= CHOZ 2L D2 Apxstozu  9roup but emphasizes the vision of the group. It
SHEQIL LY The two dots of the logo symbolize the identity HYUNDAI MOTOR GROUP Cl OIZALE|9| BE MBS = KIS AIOE represents the philosophy of HYUNDAI, ‘Realizing
. - _ _ the dreams of human mankind by creating the
Client MEEEA| OFOIMZ2R2] & 71 M2 M229] MAMHES  of SEOUL. The red one represents the passion O| AYESIS TIORSLICE new future through creative thinking and endless
. _ i 5 A= _ B}
Seoul Metropolitan Government SIEXOZ T QIO S2 M M2 A22H  of SEOUL and the blue one for the rest within Client HHRIEA-IE TYE HILH SUIRE0 $BHS T8 iienges’ The emblem of ‘HYUNDAT rising in
- i . _ , HYUNDAI MOTOR GROUP ; . Lo ’

Creative Director 21T Alex Kim HS T2 MO MSOM LA L= 0RE  SEOUL, expressing the life of SEOUL somewhere Creative Director ZIA1% Alex Ki A HREE= HE  'HYUNDAI' = SIARS  the middle of an endless ocean means HYUNDAI
) ics i _ _ _ reative Director 21435 Alex Kim ) _ : , .
Artdirector Kim Dohyung AMEISHLICH 0|2 S8l GF-I 0K AOI0] 42 inbetween the passion and rest. The English letter Art direct 2158 Kim DoH 1S9 BYUGE =M S Yot 214 MOTOR GROUP's continuous challenges limitless
Designer QF= Ahn Gukil _ irector &3 Kim Do Hyung . . . N .
9 At e 0| USS HoFSLICE ‘0" is styled into the Korean traditional character Designer —— S LIENHT Q&LICH M9 42491 ‘HYUNDAI  innovation and its dignified stature. The main

AP Jang Seoyeon ~ oaE B . L.
593 Jung Hyeyo SEQULS| g2 ‘0’ £3129| ‘9|2’ 2&  '0’, pictured the image of the harmonization BLUE = 3|2 7ts4, MEQ MAIQILICE 211 colour "HYUNDAI BLUE" is a symbol of hope,
<els ingryeyoung . _ _ ibility, and trust. The straight and upright
2 BH5I M0 MATE 0122)= M9 @ between SEOUL and the world. In the production, MR ALS 0121 QL= EIMS Omat At [":s'_ M yfa':IYU;\LIJ;AI' ©s ra'gt an “pdrig
o ) ) ~ - ettering o represents our endless
&2 YULLICH T3t 3120| MS2Y S 5/t the font has been designed with the traditional SOIM= 258 U= SQ22 PEMBBLL | jingness to challenge ourselves that knows no
QI 22| BYO= =Z0| HHE|0 MAIZ7L A Korean pattern, ‘doorknob’ and it expresses the 7tsd HRX], 2R0H9| 134S 20ISHH = limit, the enthusiasm to achieve, our practice for
29 28 FEES HeiisLTt knocking on the door of Seoul. MO FUKSAIISO0| TS0 L T ZE2  humanity that will ultimately lead us to the better

0242 Sfoh= S LIEfALICY way HYUNDAI MOTOR GROUP aspires to make.
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CHUNCHEON CITY
IDENTITY DESIGN

Client ZZ4A| ChunCheon City

Creative Director 21437 Alex Kim
P

Art Director  ZI=% Kim Do Hyung
Designer ZMA Jang Seo Yeon
HolE Jung Hye Young
8= 2 Park Hong Eun

EXA| EAHMEE “A|2I0| FQI0ICF 2t =
AEEkS BIESELICE E8(ChunCheon)] O]
L|A0|X} A|2I(Citizen)2] O|L|AIQI CE &R0
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The Cl of Chuncheon-si is a representation of
the city’s philosophy 'Citizens are the owners.’
The initial 'C" for both Chuncheon and citizens
portrayed the image of broad lakeside, and the
heart shape represents the core of amusing
citizens of Chuncheon. Also, the marching
imagery of the heart shape symbolizes the
leaping of the city towards the future. The
emblem becomes a canvas that captures the
diverse stories of Chuncheon. It is not a fixed
image but the place nearby citizens with the

various aspects.
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Korea Media Rating Board is a public institution

—H0o

0r 02
el
o
fn
rr

[l

to give people guidelines on how to consume
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the Korean letter 'Hangul' to create a unique

ML
L

re
AT

and friendly image. The recurring letter "O°
Creative Director 24373 Alex Kim

gl
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fashioned into a graphic unit, and it symbolizes
=3 Kim Do Hyung

1+

the limitless possibilities of convergence it has.
Hallg Jung Hye Young

=]

The Cl represents the letter 0" and the circular
shape of the rating label itself at the same time,
representing many different aspects that help

diversifies the Korean movie industry.




HEAZ®

HEAZ

o\ =
Dol =
Brand Visual Identity Design SIAFAE
Brand Application Design 2020 SALIXOIHB |2 ME (e M
Package Design 2017 SLOXAIHR7| M
PR/ Markating Deci TAQERT =204 MA| &7}
arketing Design -
gresig 016 HXN7IYSE

Online Design 2015 J1ERE 47| U

_ HEAZ CIXIQIGITLA M2
Brand Language Creation 2009 AICROIHD BIA E2

Tel. 02. 545. 1758

Fax. 02.517. 1758

Email. heaz@heaz.co.kr
MEELA 2T AFZ 1072 32
Eonju-ro 107-gil 32 / 32, Eonju-ro
107-gil, Gangnam-gu, Seoul, Korea

www.heaz.co.kr

2008 BoIxet
2003 HEAZ 28

History

2020 Selected as an excellent design company

2017 Selected as an excellent design company
Participated in COSMOROF BOLOGNA)

2016 Registered as a venture company

2015 Certified as 'Family-friendly Excellent Enterprise’
Established Design research institute of HEAZ

2009 Registered as a specialized company in industrial design

2008 Established HEAZ corporation
2003 Established HEAZ

&= = O012S 2%l01= EZHMOVING HEARTS IN THE ZONE)O|2H= HE S10f| AIMSE AFZE
TS OIIE AIZEY TIXjRl 23S MAREILICH 20084 M2 0[5 BRj0] 0127 [7HK), f4-2f &
E| BCE SE Cst 20| 22 HACS 95 AIZK ARLIHOIIT S 0f0|HIE|E]

Ooff Stz Eeid & DXl E58S HMAlH 210 AL

=0t HHE Z20|M IS =2 052t QMO |ES 78I, 5|2z HHET X|H 220 &
ABHHME Q0| ZHA 1t | &3HE CIXFQI T2 MAZ 10i| 7105 K& 10| Of 27t AAsE 32)
Ol0|E|2S WEIFLICL SR CIXIQ| IRMEULS HIEA| FX01018t Gt 0|R, BH=S} 1
24 ROl 022 S210)= CIXIRI Oflo[A| S0 1 siEE 21 ROHEAMIL.
About Us

Under the motto of MOVING HEARTS IN THE ZONE, Heaz offers a visual design experience that
catches the eyes and drives empathy. Since its establishment in 2003, it has developed visual
communication and brand identity for leading beauty brands as well as global brands in various
fields, and has provided branding & design solutions accordingly.

Based on high understanding and insights from numerous brand experiences, Heaz is
faithful to the essence of the brand, while adding its own sensibility and optimized design
process, creating vivid creativity every moment without congestion. The more important the
design project, the more reason why it must be Heaz. Find the answer for yourself with Heaz,
the design agency that moves both the brand and the customer.
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KLEDERMA BRANDING &
PACKAGE DESIGN SYSTEM
DEVELOPMENT

Client inno.N

Art Director HR0| Jung Yu Mi

Designer  Z0[0f Kim Mi Ae
Z2IX] Kim Min Ji
420 Kim Geun A
0|Ct3| Lee Da Hee
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Clederma’s brand concept of ‘skin reborn as science’
includes three key values of the brand: MExclusive
‘Derma Incellology®' technology, @Proven effects
with the participation of consumers, skin experts and
pharmaceutical companies, @Minimal skinirritation.
By visualizing these concepts and values, Heaz
expressed the intimate mood of the brand ‘in essence
of improving my skin concerns’ as a more comfortable
and stable visual identity. In addition, we focused on the
delicate refinement process, considering that expressing
the sophistication of science in a warm mood can only
be felt as a trendy mood. As a result, the sophistication of
expert-made skin science was expressed in proportion
graphic motifs. Additionally, graphics and colors were

flexibly deployed for each product line.
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LANCOME TEINT CLARIFIQUE
FOUNDATION KIT

LANCOME

Art Director HR0| Jung Yu Mi

Z0J0 Kim Mi Ae

Zlo
(=]

OIX| Kim Min Ji
220t Kim Geun A
0|C}3| Lee Da Hee

Lancome’s new base masterpiece presenting
elegant beauty!

This is Lancome's Teint Clarifique Foundation Kit,

Ho

US7 |' Of| A AR which started with “How to visualize clear, moist

o] © =S2f2|m|11 I glass skin and natural luminous. Expressing
2O SIZEIXIE 71 HEA
7| ?foll M0l 7! 25FH AtEo}
X| L0t HotH TiRtIL

AR 2712 24010
SHXO| HIZ2OoR g
0] O|X|12 QUELICY,

Lancome's unique heritage in the most luxurious
mood, it is a design that elegantly captures the
product from its appearance to the moment of use.
With its attractive packaging and unrivaled
product power that arouse the desire for collection, it

has been well received by many influencers.
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KT&G lil vapor &
SiiD OfO|HIE[E| &
I{7|X| C| X}l
A|AE] THE

KT&G lil vapor & SiiD Identity
& Package Design System
Development

Client  KT&G

Art Director ZJ&& Kim Sung Yoon

Designer O|AZ Lee Sae Rom
ZILtS Jin Na Hyun
200 Kim Mi Ae
0]4=Qf Lee Sw An

lile] 2= OJ0|X|E 0[0{7H= SA0f M2

2 Yo HRYE Hecle 210 CIXel

ot mH7|X] ORI ZO0F TISHSHAE LI Lil

vaporgte HZ2Q S Brgset Ho|YyxH

3712 223t O|0|XIE Pﬁiﬁfé o &85
SIRASLICEH 7 |X| &

F2 Hol= HMER2 FoIE A= &

71ME 371dE A=

Continuing the brand image of lil, we were in
charge of designing the logos and packages that
express new concepts and visuals. We focused
on expressing the movement and image of vape,
just like naming that reflects the characteristics

of the product called lil visor. The product behind
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COSRX BALANCIUM COMFORT
CERAMIDE CREAM PRESS KIT
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the translucent layer of the package lid stimulates

curiosity like smoke hiding something.

Client COSRX

Art Director Z14J& Kim Sung Yoon

Designer  O|ME Lee Sae Rom
ZILtS Jin Na Hyun
Z0J0 Kim Mi Ae
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What if you have to take only one product for
your skin when you travel?

#Earthcream keeps your skin moisturized
anywhere in the world and in any environment!

When you open a pleasant pink dust bag, you'll
get a packaging shaped like a travel carrier!

The Balanced Comfort Ceramide Cream of
COSRX visualizes the excitement of traveling
(carrier) based on the product concept that there
is no problem with traveling anywhere. The cute
stickers and holographic travel tickets to decorate
your own suitcase gives you the experience of

wanting to go somewhere right now.
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Tel. +82. 2. 508. 7871

Email. info@sampartners.co.kr
N2 847 OlEf R E 221, 25

2FL. 221 Itawon-ro, Yongsan-gu, Seoul,
Korea

sampartners.co.kr

SIALIE] & 44 UK

2020 $4E|Irﬂﬁ5'—7l°‘ s

2019 SOXRAIMET | M / USHIRCIXIQICHY CIXIQl A RRE2| e 4
GERMAN DESIGN AWARD SPECIAL 2019 2A{(22|52] &)

2018 iF DESIGN AWARD 2018 $=4{(R2I52| ) / MSOIRIHE I LSOt X|Z /StEthstn Ale|StEEsint 2 Hof M2
It-Award A|ZCIXIQI 22 24 £ M(22|E2] &), 7 |XRE7 LAl HE2 24 +4(2 2Lt 2|2y T2 ME)

2017 2017-2018 LLCIXQITET |2 MH-AASMURIAL, SH=OARINIEH

lt-Award AH|ALC|XIQI BE AA S XL OFMOLS, AN 2a[0IAE0] HISAS])
2016 iF DESIGN AWARD 2016 4-A4(7|0t A2 EEHE:) /7|2 o1
2015 SFEAYRLTRT Y MY [ RLCIXRl 4E MBS 420{(Vanguard, 7|0t A2 HHES)
2014 EA A MENCIKIQIZIME| P4 / RALCIXI! AME MA(3]7|= QHIDRS AH|A)
lt—=Award Oro\ﬁlaa&gaﬂthfm He AA(DDP SCHECIAIOIZ ALY

2013 QUIBACIRIRI SHAMAZTZ R4CIXI ME(MSA| EZIQ MH|A, SI0|EXNZ, SH20I8E AZZ)
012 150 U (HATANAY, BHABAAL)

20m PECIRQ! MHE £:04(AH ADLE TV 21 710|S OH52)

010 A SSHS BE B CXIOI BRH 54 24

2005 EHIIELA gl Met 2 A HY

2003 HE2RUZ0N M

History & Award

2020 Selected as an excellent design company

2019 Awarded GERMAN DESIGN AWARD SPECIAL 2019 (Another Way of Seeing)
Selected as an excellent design company /Awarded the 20th Korea Design Award by the Prime Minister
Awarded GERMAN DESIGN AWARD SPECIAL 2019 (Another Way of Seeing)

2018 Awarded iF Design Award 2018 (Another Way of Seeing) / Concluded Cooperation Agreement with Seoul Women's University
Awarded It-Award Main prize in the Visual Design category [Another Way of Seeing), Package & Container Design Award (Lemona's rebranding project)

2017 Selected as an excellent design company (Ministry of Trade, Industry and Energy, Korea Institute of Design Promotion)
Won It-Award Service Design Award (Safe Village of Dongjak-gu, Samsung Online Store Delivery Experience)

2016 Awarded iF Design Award 2016 (Kia's Soul Brand Book] / Certified as a venture company

2015 Selected as K-Brain Power company / Certified for Good Design Selection (Vanguard, Kia’s Soul Brand Book]

2014 Established R & D Center (Design Research Institute] / Selected for GOOD DESIGN Selection(Hoegi-dong Annyeong Village Service)
Awarded the It-Award Identity & Brand Design (DDP Dongdaemun Design Plaza)

2013 Selected for Special Award for Universal Design (Salt Road), GOOD DESIGN Selection of 4 products
[Seoul City Dream Service, Hite Zero, Korean Folk Village, Salt Road)

2012 Certified 1SO (Environmental management system, Quality management system)

201 Certified for GOOD DESIGN Selection (SAMSUNG Smart TV Logo Guide Manual)

2010 Awarded Bronze prize for Brand Design of agricultural specialty products in lksan

2005 Established corporation of SAMPARTNERS Co., Ltd.

2003 Established Bar Communication company

K= A SelQ 2EC= M0| HOIRl= EUMES} 012 Sot SHIHQ! deds U=e= F2(0f
O[E|E AZEAIJL

LIZH 0L MRS QIZGH S ZHS LT M2 FRH LKl $2H02 Fxo| HHS ot
E= F2|00|E|E HMBAJLILE Re|= AFRIS0| 1, E1, PA|H, Lyl= 2= 3 Qa2
2E| 7]319) 54 20, WED Q15 MBS HIgOR 1 IisHS SIOR 5 B

Lt SIS et 22(9] (2 AL AR Ciet 22 0[ai2t SHUA ELolH, O|2fet Heta
HIEC 2 ZI2, MF, S, AH|AEEE OtL|2t A AJAF, HZUA SRMTK| OlR2E &

HE 2HIS NS

We create Contextual Brand and Holistic Experience For Human

Sam is a creative consultancy specializing in designing the optimal experience based on its
strategic design solution. We search for possibility of an opportunity within all experience
factors seen, heard, touched and felt by the people and lead such possibility toward innovation
based on our prompt and flexible executive capability.
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E;‘g_lzo_l St & ExynosQ| MO 2! HEHE A3 symbol mark and lead to Samsung Exynos’s weverse H ?_HEOJ XS Qe HE|O|IC|] 2ElIx L OfE|IAE CH M created by South Korean entertainment company
CIXIO1Z RIHSIASLICE symbol mark and brand experience design. FASLAH|0|AM 2HF o Ol @il ZaiZxol| |C} Bighit Entertainment.
Samsung Exynos Branding Exynos= AZAL OiH| A|ZHA Aatd s =Y In the absence of a symbol mark, Exynos Community Platform weverse/weply &= EHE2 ‘we' 2= Q0|2 The two platforms are linked with the meaning
Weverse Brandin
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Client TR St A2t KHAMS FETIOZ M ExynosPHe] E iconic visual assets. 242 Z710| &Kt ok= Q|0|1E EaT QISLICE space like a tonic for the everyday lives of users.
Executive Director ZVX|Z Kim Ji Hoon 2= 0|0|X| EH2l6t Xt 5FF&LICt By focusing on the various meanings (connections, Client Benx = ESiZO| A&} Aol SHES MY The value of relaying the familiarity and the
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ZX|H Kim Ji Yeon ZI=3| Kim DuHee
£ S 46t 2 MER MAZE MESHE  experienced through Exynos. MA9T SungSoYeon O JHUE|RELIC same membership, the logo type was developed
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Treenod Corporate Branding

Client EglE

Executive Director 0|ZS Lee Chang Ho
ZX|Z Kim Ji Hoon

Creative Director H{X|= Bae Ji Hoon

XS Kim Ji Hyun

ZAILH Kim Si Nai
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Designer
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As Treenod, the game company that
developed mobile puzzle games ‘Pokopang’,
‘Pokopoko’ and ‘Pokopang Town’, gradually
expands its business, they needed to change
their identity as a corporation beyond a game
company. We developed their identity based
on ‘make alive’ that started with a question
‘How can we make a company alive like a
tree with life?". Now, as Treenod talks about,
‘Alive’, is not a stereotyped organization, it's
a living organization with many possibilities.
We started with the idea of a tree that was
symbolizing the existing Treenod, and tried to
visualize how a tree would come together and

expand infinitely into the forest.
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Hoban Resome Hotel&
Resort Branding

Client ekl
Executive Director 0|35 Lee Chang Ho
Creative Director HijX|= Bae Ji Hoon
Designer 27|44 Ryu Gi Baek
UX[& Kim Ji Hyun
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RESOM’s brand mark was developed as a
refined and sophisticated word mark type
to represent the philosophy “Resonating
Moments”.

Also, It implies and expresses the gentle
imagination of an experience in nature.

For each business site is guaranteed
by the master brand, RESOM as it is to
maintain the same brand value and to be
consistent by delivering graphic motifs

embodying the appearance of nature.
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BUYRUS DESIGN
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Total Design Consulting S|AtHS & =4 MM >
0
Product Design >
9 2020 SATRQINESIA M S
Manufacturing Follow up S EUE BAC (C/E2|Z DEBRIEF) 21d
S8 EUE TA CE2|T Vol. 1 & Vol. 2 €2t
CX/UX Research & DeS|gn 2019 Hfol 1)\EII}O| 7 1 7‘5 *1|'3||-f 7Hi|
D0{0|it AIBHOLE AZO|EF [HE AL AA¢
Market/Product Research & M52l eold HHEE »E‘I'j fs2d +d
2018 KIDP 20! R4C]X121 M23|AF M (2018-2019)
Usability Test 2017 7|gRdeTA MY
2016 UX Lab H&
H|O|E CIXIRI /{3 79 Tank 7|42 =04 HA|
LACIXIRIGD)AE M (Air Capsule)
Tel. 02. 575. 8953 2015 LGE AR Camera AKA Snapshoot ZA|
T Hoza mesal ol o el SA
Fax. 02. 579. 8953 SCIRRI(GD)IEE M (Airvita Q)
. . . 2014 KIDP 32! MUKl HE2|AL 2S5
Email. buyrusdesign@buyrusdesign.com HIR7|2] = E':' o A
LLOXRI(6 D) 2 8 (Aeball)
MSESA| UIF E2272117-6 5 U
1ESEN BT =272 2SS HEE eI 2420 AZ X|H (SoundDome, SoundDuo, SoundPillow)
17-6 Dogok-ro 7-gil, Gangnam-gu, Seoul, 2013 JYS 0|88 RMH TA7| AL (SY5) BHE Y
. ALC|KIO] Az
Republic of Korea 2012 Hio|2ALIRIRl EE
www.buyrusdesign.com
History & Award
2020 Selected as an excellent design company
Launched a convergence trend brand, (DEBRIEF)
Published a convergence trend book, DEBRIEF Vol. 1 & Vol. 2
2019 Held The 7th BUYRUS DESIGN Anniversary Seminar
Awarded top award of the Export of $3 Million on the 56th Trade Day
2018 Selected as KIDP approval excellent design company
2017 Established affiliated research institute
2016 Established UX Lab
Participated in Beijing Design Week 79 Tank Company Pavilion Invitation Exhibition
Selected as a Good design (GD) (Air Capsule)
2015 Launched LGE AR Camera AKA Snapshot
Released Jumpholic and Photoholic mobile app game
Selected as a Good design (GD) (Airvita Q)
2014 Registered as a professional industrial design company
Registered venture company
Selected as a Good design (GD) (Aeball)
Selected as an excellent craft product of Korea certified by the Ministry of Culture, Sports and Tourism
(SoundDome, SoundDuo, SoundPillow) EIAI'_+_7H

2013 Launched {Ulrimdock), a powerless porcelain speaker using resonance
2012 Established BUYRUS DESIGN, a product design company

HIO[HALIAIRI2 Cifet B9 7t filS Soll M22 71| &2 SHZ of= B HAR A&
7| HILIL

AR/ 2H[X} O[GHS Sclf AMOIES R= 2 E0f tHer PAIERl R8s
HiEok= BAO|L7t 2t S8t Z2MAE Sof M22 7PX|E HEEUO.

NS LS 2l T HA0A 2 BE717T Folt SeA MHIAS MSoH, 1240] TR,

[e5]

=
& 3 St 200N A L0l BFEEE S MSotLl EH =86, AIZoM SUE
A
T

Rl
2
o
b

ol

o)
s

A==
2 URS U

BUYRUS DESIGN is a total design consulting company that aims to create new value through
collaboration between various areas.

Researchers who discover insights based on user/consumer understanding and designers
who provide specific solutions for those insights collaborate to create new value through an
integrated process.

Throughout all stages of product development, experts in each field collaborate and provide
integrated services. And BUYRUS DESIGN inspires and challenges customers to stay at the top
of the industry in design, technology, and innovation, enabling them to achieve results in the

marketplace.
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(Dust Laser) is next version of Airvita's ‘Dust Zero'
which uses newly developed filtering system which is
reusable and semi constant.

Due to countless amount of time on researching
our users' lifestyles, the product provides better
usability and aesthetic outline. To enhance the brand
image, it was designed by applying Airvita's design
identity created through many years of collaboration.
The product also provides an economical aspect
by having reusable and washable filter which don't
require user to buy a new filter. The product is
designed to have simple and distinctive infographics

to give minimal but solid information to users.
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IONIQ Scooter
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An electric scooter presented by Hyundai
Motors at CES 2017, the IONIQ SCOOTER.

This scooter is designed to be used as last
mile mobility which can be inserted or stored
in the car. It has zero dead space when folded
or unfolded, which leads to be a very compact
and handy at the same time. As a fold-able
mobility it keeps its simple and sleek image
for both when folded and unfolded. It keeps
its unique and stable balance design wise by

having sharp edges and strong characters.
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Director 2 Kim Sang Il
O|X{Y Lee Jae Young

Designer 0|2 Lee Sang Min
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Due to rising consumers of ‘one person household’
we designed small kitchen appliances for people
who live alone.

4 type of small kitchen appliances were selected
after researching on their lifestyles. Millennial
generation was our target and designed the product
to meet their taste. Studying their lifestyle in limited
amount of space was the key. We got rid of all the
unnecessary functions on each products and came
up with the most minimal and simple usability. White,
grey, matt texture was used to give an ‘objet’ image
on each products. Each products purpose may differ
but they had similarity in CMF wise which also could

bring them as one when put together.
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(Debrief) refers to a summary of the core content,
issues and insights of the interviewed content after
the interview is over, and conveying it easily and
clearly so that clients can understand it well. Inspired
by these terms, we launched a brand specializing in
convergence trends called {Debrief) .

It collect information on specific events or
issues and provide them in the form of books and
seminars so that anyone can easily and enjoy the
content. First issue was on CES 2020 titled "WHAT
ARE WE FACING?”, second issue was titled
“POST-COVID ERA, CHANGES IN OUR LIVES™.
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Tel. 02.521. 0518

Fax. 02. 567. 0518

Email. hello@hnine.com
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SRIFHR 105

10F, Halla Eco Valley, 25, Ttukseom-rp 1-gil,
Seongdong-gu, Seoul 04778, Korea
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2016 iF Design Award “Communication £&" 44 (T-pet) / S MEHTQ 2 XIHAR| M
K-DESIGN AWARD veverasting moments” =&} / ADIE 9 0{QE “HFL|H|0|ME0F £ Q44"
2015 it Award “T-Pet” A} 44 (CIXZ CIXQI 22) / Good Design SHRLCIXIQITIS Y “AfH|A B2" A (T-pet)
2014 #IX 7|2 915 &5
2013 iF Design Award Communication Design “Gold 44" (Interactive Blind)

2|0 A1 RI= CIAIE OIC|0f CIAIR] B2 g

12 7He FIR OIC0] 2 S4 A4/ 12 BIY 0/CI0] B2 24 2y
211 FUNSY SN (I 24
2010 EOJOIXILIQI HQl ME / SHAM HwJls S Heis

History & Award

2020 Selected as an excellent design company / Awarded iF Design Award (The Hunters)
Awarded for in-house venture promotion by KISED
2019 Selected as the 2nd in-house venture promotion by the Minister of Small and Medium Venture Business
2018 Selected as an excellent design company
2017 Selected as a Good design (GD] (Korail Talk plus mobile app)
2016 Awarded at i Design Award (T-pet) / Selected as a designated company for special research personnel for special military service
2015 Awarded it Award Grand prize (T-pet) / Selected as a Good design (GD) (T-pet)
2014 Certified as a venture company
2013 Awarded iF Design Good Award (Interactive Blinds)
Awarded in the Digital Media design category at the Korea Design Awards
2012 Awarded Bronze Prize in Media Division at Cannes Advertising Festival

Awarded Silver prize in Media Division at Korea Advertising Awards
2011 Awarded Innovative Entrepreneur Award by KISED

2010 Established HNINE corporation
Awarded the Encouragement Award in the Patent search information technology contest
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HNINE is a creative group that adds technology to design and provides a high user experience.

We plan services, think about detailed designs, and develop digital products. Since its
foundation in 2010, it has successfully carried out collaboration tasks with a variety of large
enterprise clients and provides efficient and professional digital consulting through its own
solution development.

With 10 years of know-how, HININE has been growing into a design and technology
company that can focus on trendy design and technology development research. It provides
comprehensive solutions ranging from planning, designing, and developing services in a variety
of areas such as mobile apps, reactive websites, and design systems.
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UX studio

Client SK &2i|F

SK Telecom Co., Ltd.
PM &%l Jeon Hyo Jin
Creative Director 113 Ko Yeong Wook
Member 450t Kang Seung A
21! Jeong Eun Kyo
0

2 Lee Eun Taek
4XI& Kim Ji Hyun

85 Park Hyung Il

A Shin Sang Seop

04 Lee Sang Hyo
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UM QU= UX, Design Output2 9ISt CIXL
QI 70|=2t 72| E8E @IaH Design &0
(= Bootstrap, React, Vue 37FX| Framework
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HRLIEIS Solf XA |t AU, Asset S &
ESl YR E22 =0ELIC,

UX Studio is a service that helps users to experience
the quick and convenient high UX quality web
screens.

It provides a design guide of consistent UX,
design output, and three frameworks based on
the design

principles: Bootstrap, React, and Vue. Users
can check the UX of projects within the site, and
share a knowledge, works, and assets through the

community to improve the efficiency of your work.

Interactive media

Fuorisalone

AR
Samsung Eletronics Co,, Ltd.
Hi &%t Bae Yun Chan

Creative Director 0| 2! Lee Eun Taek

M Jang Beom Suk

o
2214 Kim Min Sun

21 Kim Ji Min
&l Seo Andre

=1
Z|Z&Z Choi Jun Yong

2019 Milan Design Week 2| 0|1 O[HIEOQI
Fuorisalone OlA] AA%XH=
= M2 HORUSLIC

0 ZIAJOf|Af OflOJX|LIRIR2
Lizto| OIEXIE

At Foorisalone, the main event of the 2019
Milan Design Week, Samsung Electronics
took part in for the theme of ‘Resonance’.

In this exhibition, HYNINE created the media

|10

art "Interactive Poster” using AR emoji solution

=

of Samsung Electronics Wireless Business

i

=

Department, which is the private emoji that

7A*%OI 2H %*OHM

=

imitates facial expression so that the audiences
=0 1 £A|01| o

can move in front of the screen and make their

own posters, participating in the exhibition.
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AR emOji studio A4 AR Emoji Studio A= LIZEC| OFO[RISZ At AR Emoji Studio, people can create their own Mossland : DAME O3BHAE ZHHGED 7PHA &2 Mossland : The Hunters is an easy and
IO KPS OHHFELS BHS 4= QIELICY avatar resembles to them, decorating with the The Hunters app 2= Q= QX178 2| = HRIL|CY, enjoyable reward application.
Client  AMFA} Ltet 52 OHHIEIS THE7| 2ol 22 &S] uniqueitems. In the process, people have to concern 20180 LESH RAME O S40] 0[]0 2 It is the official App. service followed by
i MM B}
I EXE DAISHLCE 047 |M R2|= OHIEIE  many aspects to make their own avatar, which HIE MH|AEE=E SA YUMHAZ 7|& & Mossland : The Auction launched in 2018.
Samsung Eletronics Co., Ltd. ~ ~
PM 9I20H Lim Yong Dae HIEFRH AqN, AFHS0| S0|1E 7= SA0  gave us a thought that we should invent an easier Client Reality ReflectionHNINE il A‘1H|A7f ICO2 ZATQl F04St AFEHS  The original service was ICO that sells a
Member 20} Kwon Young Ae A MEE 4= UO{0F EICHLT MZISHSLICE  process but interesting at the same time. Also, we PM M2 Jeon Seuk Oll7i 7tAtel ZAE2S A0 YWAlO2 MOiGH=  virtual building to mosscoin buyers through
082! Kwon Ae Rin Q1 EfZIQI MZMICHE Z2¥517| Qo 150|  considered how the people think Emoji and which Creative Director 1< Ko Young Uk ME[ARCIH, EI SEHAE J4ato] AE (2 an auction but The Hunters is more casual
ZI8% Kim Hye Jin 0|2X|E O{Z| MZIGH=X| O{ OHHIE}E ¥ kind of avatar theywant to create to target Millennials Member &ZI0F Hwang Ji Na COlE)g ERS 71255 SHO2 O 22 reward app. bringing more hunters to the
} _ 2o
Z0t2t Cho ARan Sl=X|E MZUSIUSLICE CHst A=A and Generation Z. Resultingly, we could have ;JOOH iwonKYoungSAe SIHE0| BAME ESHEOCZ QU= £ Ql platform with landlord as a center who
8= Kim Kyung Su
ULk Kim Da Eun LiTto| MZtS QIX| Q11 =Lt £ MZE  designed the easy process letting people keep their 0[2EH Lee Eun Taek EE Mzt 7NRd 2 Lt owns a virtual building(landmark).
_ - - Xs i
618! Heo Kyung Jin 2= QUEE 7|Elot, CRIRIGIRELICE. individuality in a variety of circumstances. OIZIE Lee Jin Ho

20| Hwang Bo Mi

a}
S EH Chae Seung Pyo
USBE Kim Young Kyung




P&Ddesign

Paradigm Shift & Dream

P&DDESIGN
E@I|OHC|C| X}l

C|XtQl 714El Design Consulting
{7 |X| C|XQ! Package Design
=eiy C|Xt2l Branding Design

HIZCIAR! Products Design

Tel. +82. 2. 2275. 2101

Fax. +82. 2. 323. 6881

Email. pnddesign@hanmail.net
MSA| DI S92 76-1,

(M5, 35EY) 35

the third floor, 176-1, Dongmak-ro,
Mapo-gu, Seoul, Korea

www.pnddesign.co.kr

2020
2018

2017

2016

2015

2014
2013
2012
2011
2010

2008

2007
2006
2000
2008~2020

History

2020
2018

2017

2007
2006
2000
2008~2020

SLOXAIHET | M (2017~2022)
7|HEHATA Q1B | ST ISTIEEE]

2018'~2021" M2T ZA7|¢ 215 | M4

2017'~2020" SIOIMSEHE 7| 47 | MSLULTS(SBA)
SLLCIRIRI(GD)MEMY Gold Award =4 | ZEHEM
47| ALUA(CIRRIMHIA 22)ME | MSAKME
ZIO|LE ORI =44

FEAYRLTET Y MF | MASHE

2015'~2017" The Spark Design I}0[Z2|AE 2f 274

IF Design Award =4

H| 183] HIAEINF|X|CIXIQI T 2|0t Y= _ChAfpal/ Z|Rpaed
HIM7|HRlE

Reddot Design Award 4§

ZASIAF THC|TIXIQ! oIZist

H| 163] HIAETHZ | X|CIXIQI T 2|0t01 = _CAf4=4f
2008'~2023' INNOBIZ Q1555
2008'~2023" MAINBIZ QIBFS
2008 ~2016" RLIXIRITIZ S|A} M
H| 138 SHEHSOHH_ Tt | KIAARSE R
H 133 FHEASHE_ O ada2t

2008'~2018" Good Design 417 2| 2071 04 4 | SI=CIXIQITISH
Success Design & 74

ARACIXIRQITE S|AL B FS

PEDCIXFRI A M
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Selected as an Excellent Design Company(2017~2022)

Corporate R&D Certification | Korea Industrial Technology Association
Seoul-style strong enterprise certification | Seoul City

Selected as a Hi-Seoul brand company | Seoul Business Agency (SBA]

Awarded GOOD DESIGN Selection Gold prize | Public Procurement Service Director Award
Selected as a Small Business Management Award (Design Service Division) | Seoul Economic Daily

Awarded Winner of China Good Design

Selected as K-Brain Power Company | Ministry of Industry and Trade
Awarded Spark Design Awards as Finalist of 2 categories

Awarded iF Design Award

Awarded The 18th Best Package Design Korea Awards _ Grand Prize / Best of Best Prize

Certified as a venture business

Awarded Winner of Red Dot Design Award

Established P&D Design corporation

Awarded The 16th Best Package Design Korea Awards _ Grand Prize
Acquired INNOBIZ certification 2008~2023

Acquired MAINBIZ certification 2008~2023

Selected as an excellent design company 2008~2016 | Korea Institute of Design Promotion
Awarded The 13th International Trend Grand Prize _ Grand Prize | Awarded by Minister of Knowledge Economy

Awarded the 13th International Trends _ Grand Prize

Selected by GOOD DESIGN Selection for more than 20 products during 2008~2018

Selected Success Design of 7 products
Acquired the certification of an official industrial design company
Established P&D Design Research Institute

The current state of Intellectual Property Rights
Patent registration: 5 units
Patent application: 8 units
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SIALATH

EINCICIRIRI(P&D Design)2 7|41t 7|2 S3 Q1 TIARl TIEEUHZM X|[9AH, =7t
i ShedS Plofl 7H2{nte| MEIE 7H S/ d2ioks 71-UT

AL] FLOHE7H HE ZEHOXL T2 K= AltHe] S5 F0A AEaHE CIARIE=C
2 Z BMEES SISl 7S TE UAIQ HEHEET E| 0K Sk SRITIAIRIAIZE

CIRRQL MIZTIXR, EHTIAIQ! MHIATIXIRI] HESIARILICE

AH
2

As a successful design partner of companies and government agencies, P & D design Co., Ltd. is a
company that regards the trust of the company as the most important to enhance competitiveness
and national competitiveness.

Specializing in comprehensive design (visual design, product design, packaging design, and
service design), which aims to become a professional design consultant for companies seeking
to create a strong brand with differentiated design strategies in the era of increasing consumer

demand for more and more consumers.
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%7'-%7' 02 SE7K57= 20138 A A 722 = Miro Doongddong Humidifier is a float-type ?—.HO'I EI% E—l HI‘OlA 2 HE2 st SAF SAROIA AKX HOJALE  This product safely and safely protects
O =9 ArEH= BQAl x20t 7K57(0|C B ultrasonic humidifier that is used in the world's first dZXC| OIS HSolil 2 AR RShS @ workers' safety at anytime and anywhere
Dungdung Humidifier SA TS |” 7IE 7|9 €| 20 MM = development in 2013. A floating humidifier means Wearable device Product Design L5tH, Y0{2E THI0| A2} Beacon gateway in a dangerous construction site. It uses
- that it is floated and operated by water, unlike a o .
A= 242 O|0IBICt 7|E TRSTIE0| 2E A| _ o P .y. o £ 2610 o0 2ot SAR0A Y6t ! Wearable Device and Beacon gateway to
lient e 21Th 77| LA MIR0| 527 HeatoLE olaisicy conventional humidifier: The existing humidifiers Client S12 DT = X9 2| 2l3 HAXIE 23 ki3 _ f L h K h
& PS BS 2IL=5 2] S H TS . =, 5 = = . . .
Clien Mt 7HS7 | LIS MIX0] 27 FSotL Of=sE have been developed to improve the difficulty of len = HESOP 212 HAIKIS @2 2REsll & inform employees who are working in the
Creative Director e M| 610 JHEEIRACH = 2of =L difficulty of washing the inside of the water bottle Creative Director SMOZ URE XM2|ol== X|Hok=SHS 7t field easily and safely and to support the
gedJangWooCheol A AR k= HIZO|7| IH20) S5 L Z71K € and cleaning the inside of the humidifier. Since it @& JangWooCheol x| 7 JHrsHAC processing of data.
Art Director ZIE#E Jun Tan Eun MM ASQIA T24610] JH=El MZ0|CH £ s a product used to float on the water, it has been Art Director TEHS Jun Tan Eun
Research & Dels'gne" RIS QOIS AJK 7fs, 25t 7jaat ozt & developed considering the operation and electrical Research & Dels'f"e"
d7 Kim G i ized i LEZ Kim Hyun J
T Kim Gu o 57} XSHADIRF|OfHE)S} XRT| & safety in depth. The features are summarized in the == Kim Ryun Ju
LS Kim Hyun Ju 5] 7|is 2 R BIX| £ HIKE S50 742t following: a clean humidifier can be used through ©f0]5] Han Mi Hee
2f0]5| Han Mi Hee e FTHE =ceflEsoiee cleaning, sufficient humidification, night lighting, Z&3 Jang Dong Kwon
5t 71 2 LS AICIHS EO XHE
Bt 7157 | ArE0] Ztsoitt. JEis =8 A DC power supply (adapter) and regulator isolation
2ol 2RSS HEY + A= MOt 24 and structural dust ejection prevention. The top cap
£ Fon, 2R LED 20|22 0FZFAL  is made of transparent material, which gives a fun
2= d245t CIXIQI0|CY, element to observe the spraying activity.
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gEH 7=-| %7_' E‘l HMOZ HOlE= BEUAE ANSt 4= Q= Through the parody using the character of ‘Arctic [_Hé)l‘ Wellife ULE floll g2 oL MSBHt 2= 2 Designed with the meaning of “Present with
AbtE EXG IRl ‘B2 EJ)| £ BPEIHZ  rabbit, which has opposite features, which can nH;lxI E|I|'9_| 02 g2 OXRIoz AMZO|A HAE|=  care for health”, the design expresses a clean
Hongdae Culture Street N2 EE &5t IiHOE Solf LISt 25t 0 not be imagined from the exterior view, we colorES HHZAOZ TSt HXL7| 742 S  cloth feeling in a contemporary way with the
20| SEok= S 211 A2 721E S| visualized the streets of Hongdae, where various DAESANG Wellife O HHIGIQICt, 22| 010|S0]| 911 74238t color reminiscent of the raw material.
. = = _ L Package Desi .
Client  AAZoIZIEDC MZE2 A|ZtSI5IICE 24210) FH2IE{= B§ A cultural arts coexist, in the color of Hongdae. ackageesign 7 Kf2p7 |2 Higte 0SS e 0j0|= o AAt A healthy functional food that expresses the
Service OZTH H7tel UBY, 23t tl==20f2 LH=0{ AE2|  Each character was divided into the categories of ol 258 CHER HHst ALV|ISAE 2 growth of children in a step-by-step manner
SHEINEHR| &R15] =2 SHACH industry and cultural arts of Hongdae Shopping Client Hie =AM 7150 AU et Met=2 2ot 222t MIEQIS  with the hope that our children will grow bright
Creative Director ST HHE QIR AFRSIH =L§2]  Center: | used hot pink color as the main color to Creative Director EH5E7| 95l 71E O|0|X|t 22EEtC| =M and healthy. We emphasized the family image
RKEO & _ KEO _
&2 Jang Woo Cheol SHEY0|A-AD HEHE|E AZUSSIRULE. ¥ visualize the hot place of Hongdae - the distance | & Jang Woo Cheol colorE 4X5ISILY and the green color of chlorella to express that
Art Director MEH2 Jun Tan E . Art Director 3{2t Jung Hye Ran . .
irector FIEHS Jun Tan Eun E03E AL Qe ARe| Ci2|E PEIEE 2  want to walk. The word mark was a metaphorical Ea it is a chlorella product for the healthy life of the
Research & Designer _ . . . Research & Designer )
QXOZ Iodo F=UCE expression of the person 's legs in the motif. ) whole family.
HEHE Jun Tan Eun Haf2t Jung Hye Ran
21272 Kim Eun Gyeong 25Tl Kim Hae Jin
2Kt Kim Eun Ja 0|4~ Lee So Jung

02

2157 Yang Jin Gyu

SF2 Shin Han OL

>




Design Busan

Design Busan

< olgd

FCIRFRLEAL
HZ CIXt2l Products Design SIAIIE & AL MK
Ha2HE X0l i
S B! Brand Design 020 SACKRIHB A MH(BRCXOTSY, HASARIEI)

2= C|Xt2! Graphic Design
I{7|X| CIXtQ! Package Design

2 C|Xt2l Web Design

2HIY 4 CIXH2l Mobile App Design

HE|0|C|0f CIXR! Multimedia Design

Tel. +82.51. 636. 1216

Fax. +82. 51. 955. 2229
info@designbusan.kr

EAA] RARRIT MFICH2 65412 90
BgeaPHF

90, Sincheon-daero 65beon-gil,
Busanjin-gu, Busan

www.designbusan.kr

2019

2018

2016

2015
2014
2012
2010

2009

CIRIO! 2 MIZS{A XA a7 |2 M7
SAETP X(%7|Y SAS HIOX S22 A
CIRfRIsiAIRar (@] FIZ7| XleiAte] £87|2 H

HASIHIRR| 87|12 HE (M0 3)

i Fst 2471 MB(DB=SR)

SAZHA| MET | QIS(HERESHR)

iF award( 22t ZAMXIN ZHCIX HAS iF 44

S| ELAMH|A AT MY (RAZHA|)

SAZHN| EANSYHR7|Q MY (R AZHA|)
SARCIRIRIN S ThA S (RATIXIQITIS )

CHERI=AHR LA A BE(2SNSEEE)
SHYN('ZZYRY Gold Award 5=41)

RIAMHIA CIKQIRE 7| EHE7 | (K-ESP) M™(ZAUX7|HE)
iF, reddot =4 "SZ2JXY
IS HSBATIY MY (SLHH

2017 CHEHRI= CIXIQ! CHAH M SAR AL T A 241)
SO GMIRte S4(2MH)
SRR |H(KBRAIN POWER) A

(0]

FEX|R7|SHBAR(SEHIRF)
7|&8AMY ZA7|(NNO-BIZ) X|
SLCIRIRIM('YH HAILY 6D MH)

SAAIO] DEO] S0 GD M)

BB QACIRIQITIR SAF 417
LACIRRIM(ELRRE GD M%)

HIX7| GRS AL 7|

SECIRAITRS|A MF(RIMHH S, S=TIXRIE
ORI EZESAMNEH X H (s, SH=EMIIE8SH)
O|.=H|Z(INNO BIZ) X1
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FABIAL CIRPQIRA MY
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History & Award

2020

2019

2018

2009

Selected as an Excellent Design Company (Korea Institute of Design Promotion and Ministry of Industry and Trade)
Selected for executing organization of Design-led innovative manufacturing and Busan TP Local Business Innovation Growth Voucher
Selected as an agency for conducting Full-Term Support Projects for Prospective Design Innovation Companies
Selected as a manufacturing innovation voucher agency(Korea Association of University, Research Institute and Industry)
Selected as youth-friendly small and medium-sized enterprises (Ministry of Employment and Labor)

Certified for Busan Metropolitan City Leading Company (Creative Culture Industry)

Awarded iF Award as winner for ‘seat-type ringer holder’

Selected as Busan Business Service company (Busan Metropolitan City)

Busan Metropolitan City of Urban Regeneration Specialized company (Busan Metropolitan City)

Awarded the Busan International Design Awards ( Design Council Busan)

Received Korea Communication Award commendation (Minister of Culture and Sports Award)

Director of the Korean Intellectual Property Office Award ('bath chair’ Gold Award)

Selected as 'K-ESP" for Knowledge Service Design (Ministry of SMEs and Startups)

Awarded iF, Red Dot award as winner for 'bath chair’

Talent-building Small and Medium-sized Enterprises Award (Ministry of SMEs and Startups)

Awarded 2017 Korea Design Award (Minister of Industry and Energy Prize)

Beautiful Taxpayer Award (National Tax Service)

Selected as a brainpower company (KBRAIN POWER)

iF Award (winning iF International Design Award for ‘Throat')

Designated institution of Export Support-based Utilization Business Projects (Export voucher) (~2021)
Selected as Innovative Small and Medium Enterprises (INNO-BIZ) (2021) / GOOD DESIGN Selection ['Linger Stand’)

Certified for GOOD DESIGN Selection of Busan Seared Mackerel's '6GO DEUNG O
Selected as Korea Excellent Design Company
Certified for GOOD DESIGN Selection(Bonnie & Monoon)

Selected as a venture business certified R&D company

Excellent design company [Ministry of Knowledge Economy, Korea Design Promotion Agency)

Designated as a standard workplace for the disabled [Ministry of Labor, Korea Employment Agency for the Disabled)
Inno Biz (INNO BIZ)

Selected as Design Leading Company in Busan City

Established Design Busan Co., Ltd.
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As a design professional company dedicated to products - visual products - web - service, Design Busan Co., Ltd.
is the largest expert company which has continued to achieve gradual growth in the area of the comprehensive
design fields, consisting of tourism/character merchandise, design stationery, medical daily necessities, and
visual design - web development. Instead of a design service company, we are comprised of professional
know-how in the product development of companies in the various industries and in support for R&D for the
confluence of productsvisual design. Our leaders according to their chosen fields possess experiences of more
than 15 years and take responsibility for completing the entire process and realizing design masterpieces.
Rather than setting a goal to produce simple prototypes, we understand the entire process from design to
planning to mass production and then proceed with design development. Throughout the entire process of
design confluence development, we have implemented projects based on service design and have demonstrated
our competency by receiving the iF and reddot Awards as a professional multipurpose design company.
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GGO DEUNG O

Client Customer
Director 5{%~¢1 Heo Su Yeon
Designer /3121 Park Hyun Min

0|=3 Lee Dong Ju

f2IX| Kang Min Ji

oN

N

21 Kang Min Jeong
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5434 Choi Jeong Hyeon
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GGO DEUNG O is part of the fancy living brand
"Design Ivy” lines that are unique to Design Busan
Co., Ltd. With the motif of a mackerel, ggo deung o,
in Korean, a representative fish for the city of Busan.
There are four characters in this line: ggo deung o
with the concept of traveling all over the world with
two feet; maegj, a friend of ggo deung o; navi; and Mr.
ggot gge. To establish the brand of ggo deung o with
its feet steadfastly in the lineup with the kidult culture,
the Company has preserved a variety of character
products, games, and animations. Additionally, it has
commissioned sales of the products to 35 on/offline
stores and more in recognition of strong responses
so far, and has expanded the business to the world
to develop it as a global character: This character
has been also selected as a Good Design, It-Award,
Bronze Award for the Competition for the Busan
Souvenir Competition and awarded the Medal for
Merit for branding mackerel as the representative
fish of the city of Busan along with its selection as one
of 10 products that stand for Busan souvenirs.
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Bath Chair

Client Sanatorium
Director TIZAS Ken Min
Designer 0|R2] LeeYuri

Z|21X4 Choi Min Seok

S2R= NP A AL ESAL QUESAL
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A bath chair is a product used by guardians or
caregivers when they directly bathe the elderly. Eighty
three percent of safety accidents that affect the elderly
are reported to have occurred in the bathrooms or
restrooms. When they use the bed or sit in the chair for
along time, bedsores can inhibit their rehabilitation and
the quality of their lives. Also, when their private parts
are bathed, they feel humiliated which causes severe
mental stress. This product enables the elderly to have
a more comfortable and pleasant bathing experience
by utilizing the safety structure and conscience of uses
in orderto prevent any safety accidents from occurring
for the elderly by carrying out direct research at the
site. The design of the cleaning device for private parts
have helped the elderly from feeling embarrassed
with a safe structure and convenience by shortening
the time of their bathing. Such a design for the private
parts and the back supporting mate that functions as a
temperature preserver during bathing have improved
the function of the device. Also, the reclining function
provides 180 degree movement that supports moving
between the bed and the bath chairs and has greatly
reinforced the convenience of users.
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ESWT(Extracorporeal Shock
Wave Treatment)

Rl

Client ®zZ=
Director 7IAS Ken Min
Designer O|®2| Lee Yuri

Z|91A Choi Min Seok
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As a special treatment device for musculoskeletal
disease which has been used for more than 10
years in advanced foreign counties in Europe
and the U.S., ESWT is a therapy that relieves the
pain by intensively transmitting strong shock
waves generated by the device into the painful
area by around 2,000-3,000 times. The main
LCD off this product enables users to check the
work status while the flexible adjustment of the
angles allows them to use the product according
to the user’s eyes. A separate ancillary LCD is
installed in the lower part in case of the safety
accident in the event of emergency. The main
device and cart of the product can be separated
and placed according to the work environments.
Equipped with a supporter and storage, it
is designed to minimize any unnecessary
workflow.
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Hydraulic pump

Client ®HO|EHZ3A
Director TIZ<L Ken Min
Designer 0|R2] LeeYuri

Z|21X4 Choi Min Seok
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A hydraulic pump is a device to enhance work
convenience by generating great power with
the use of hydraulic power by the methods
of jack up, extension, torsion, cut and others.
As high quality design collaboration, this
is a product that enhances the function of
design and usability by applying a super-high
pressure technique, air drives, and a double
valve. The gage and the valve placed in the
upper section consider the view of work. The
use of the sheet metal is used in the exterior
so as to reduce the weight considering the
inside parts and components consisting of a
large part of the product. Also, by designing
the back side as the open type to facilitate
maintenance this ably supports easy repair
work.




RISHIYAGI

Space * Marketing * Communications

RISHIYAGI
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Tel. 02. 3448.1110

Fax. 02. 3448. 1109

Email. postmaster@rishiyagi.com
MSA| e LR 1282 81(=548)
EREEYS

81, Gangnam-daero 128-gil, Gangnam-
gu, Seoul

http://www.rishiyagi.com/
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History & Award
2020 Selected as an excellent design company

2019 Agency of Seoul Motor Show for Ssangyong Public Relations Office.
General exhibition agency at Seoul Biennale of Architecture and Urbanism

2018 Agency of Seongnam Air-Show at Hanwha Public Relations Office.
2017 Agency of Seoul Biennale of Architecture and urbanism

2016 Acquisition of International Conference Planning Business

2015 National Exhibition Hall Partner Registration

Professional Partner of Hancom, Oricom
2014 Established Corporate Affiliated Research Institute
2013 Professional Partner of DAEHONG Communications / Cheil

2010 Registered for the Korea Professional Construction Association
Registered for Overseas Exhibition Industry Association

2009 Changed the company name to RISHIYAGI / Registered for the Ministry of Knowledge Economy of Korea
Registered for the Korea Exhibition Industry Device Association

2007 Established Freemankorea

ZXE DA, J2)7 BRE 0j27t M2 B2 LU,
7 Ol HICH SO0|ET ZEHQI Q59| 42 J|TE 4 U B7HS MZIFLIC
DauE SH| st B 0[519t 010|CI0f MEHAIS S5 OIS XIE (Mi)AS 27t

We think space which look forward with more exiting and touching life inside of communing
with our accumulated experience and dreaming future. Through the understanding of project
purpose and reinterpretation idea, we create gorgeous intellectual communication space.
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Client MESTIRFQITHES
Creative Director 25|41 Richard Yang
MX|F Silas Seo
Art Director  0]7|3H Dave Lee
X|2 Jin Hyung
Designer A Shasa Sa
2015t Danny Kang
28|21 Min Kim

AYX| Lucia Kim
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The Seoul Biennale of Architecture and Urbanism,
which show hosted by Seoul City, aims to examine
new strategies, visions, and social practices based
on multinational dialogue with various partner
cities around the world. This event goal is to build
a global network of collaboration and participation
in which knowledge can be expanded and also
discussions can be exchanged. Furthermore,
we intend to continue the achievements of the
past biennale so that we can accept or reject the
debate and reconsider about future biennales by
setting urban research topics with establishing
transformation strategies.

The Artists from over 80 countries directed
spatially works at the theme exhibition, city
exhibition, global studio, field project, and Seoul
exhibition, which is growing as a world-class
architectural biennale.
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Client @A A2I0}
Creative Director /5|4 Richard Yang
Art Director 0]7|& Dave Lee

Designer 28|21 Min Kim
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This is a 2019 Living Fair Experience Branding
Project that introduces Plus Minus Zero's brand
philosophy and exhibits products.

Plus Minus Zero is a brand that derived from
the philosophy of ‘Keeping the balance in all
directions, Try not to overflow from the starting
point of zero.” We derived the concept of ‘With out
Border’ to express the philosophy of Plus Minus
Zero and performed a brand experience design
that encompasses all media, space directing,

signage design, applications, goods and leaflets.
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‘Strange Story’ of Netflix is a Mystery of Science
Fiction set in the 80’s in the United States. This

Season 3 will release on July 4. It will content

ELELZPN
WERSE EEH

much strange and greater story about a year
after the return of the missing boy Will Byers
at Howkins, Indiana. The strange story pop-
up zone installed same as the set in the drama
from the exterior to the interior and it popularly
called a holy place for virtues. Efforts are made
to reproduce and direct the various spaces
contained in the original story, such as the room
escape game zone, Arcade zone, Photo zone

can take pictures and the illustration zone.

Client s
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Creative Director 5 Josh Cho
0|27 Jade Lee

Art Director X2 Jin Hyung

Designer 23S Ethan Ryu

0]&7| Sally Lee
4%l Helena Jung
St+2| Nuri Ha
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Ssangyong Motor presented the vision for
innovative technology and mobility that will be
applied to KORANDO through the press day
event at the Seoul Motor Show Exhibition Hall in
KINTEX, Goyang, Gyeonggi-do with in attendance
of Chairman of the Ssangyong Motors Board of
Directors ‘Pawan Goenka’ and Ssangyong Motors
CEO ‘Choi Jong-sik’, and employees, reporters,
domestic and foreign dealers.

Design of the booth is based on the theme of Blaze
Art Ground, through the media art and movement
of light. It also contains the unique beauty of SUVs
and has the story for connection from present to

the future of SUVs.




DESIGN

INDESIGN
IEPN g

CIXH2I74EE Design Consulting

HIZCIXIR! Product Design

Tel. +82. 2. 555. 5308

Fax. +82. 2. 555. 5309

Email. indesign@indesign-korea.net
MEA 2T =212 62 10-10
RYUY 55

5F, 10-10, Nonhyeon-ro 6-gil, Gangnam-
gu, Seoul, Republic of Korea

www.idindesign.com

RFP
(Request or proposal
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G-MARK 17 Special Award £=4§ / |
PINUP BEST OF BEST 4=4&f

2015 GD AT |AHAA 4

2014 MSACXRIAMEE
GD KIDP 24t & M7 27
PINUP SILVER <=4t 2 4478 4

Reddot =41
2013 MEACINRIANEE
GD M% 8%
2010 Sa7|UTSSH UEEE
2009 GD M 1% / IDEA =& 13
2008 LRA7IEINLT |ZEIHH HIIRI / AT IR IS K=
2007 MSAICIRIME] X =212d / 47 |YTESH SSUHHE / HALIXRITZ S| &
6D 24, S4 44 21 MY
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GD ZEHIY ¢
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2002 QIC|xfel M3 / 6D 18 &%
History & Award
2020 Selected as an excellent design company
2019 Established overseas branch (Shunde, China)
2018 Designated technology specialty company / Established Corporate Affiliated Research Institute

2017 Awarded GOOD DESIGN Selection for KATS Director’s Award, PPS Commissioner’s Award and Certified for 1 product
Awarded G-MARK of 1 product (Special Award) / IDEA of 1 product
Awarded PINUP as BEST OF BEST
2015 Awarded GOOD DESIGN Selection as SMBA Commissioner’s Award
2014 Design Consultant for the city of Seoul.
Awarded GOOD DESIGN Selection as KIDP President Award and selected for 2 products
Awarded PINUP SILVER PRIZE and selected for 4 products
Awarded Red Dot
2013 Design Consultant for the city of Seoul.
Awarded GOOD DESIGN Selection of 8 products
2010 Design Consultant for Korea SMEs and startups Agency
2009 Awarded GOOD DESIGN Selection of 1 product / Awarded IDEA of 1 product
2008 Evaluation Committee member of Industrial Technology Development Planning and Evaluation Group
Technical Guidance Committee of the Small and Medium Business Administration
2007 Guidance committee of the design centre of Seoul / Registered consultant of Korea SMEs and startups Agency
Registered as industrial design specialty company
Awarded GOOD DESIGN Selection Silver prize and Bronze prize / Selected for 1 product
2006 Selected as the TOP design specialty company / Judge of Good Design Selection
Awarded GOOD DESIGN Selection Public Procurement Service Director Award
2005 Certified for GOOD DESIGN Selection of 1 product
2003 GD KIDP President Award
2002 Established INDESIGN / Certified for GOOD DESIGN Selection of 1 product
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Design Thinking!
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Design Thinking!

Not the product, but the design value. Consider the design of people and techno logies.
INDESIGN, a company that shares, resonates, and is happy togeter.

Provides both commo dity and innovation b ased on design consu lting and

innovative thinking design and short-term design.

Based on the system process, for 18years and More than 400 companies,

including IT products, household appliances, medical appliances, infant goods,

optical instruments and industrial equipment, successfully completed various fields
and won global awards through GD, Reddot, G-Mark and IDEA.

In addition, the company is expanding its knowledge service based on its Chinese
branch of Sunde in 2019, which aims to leap forward as a global design exhibition,

and is working on projects with local companies, including MIDEA, more than a year
after its entry into the market. We have successfully carried out projects with local companies,
including MIDEA, within a year of entering the market, and are increasing our value.
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SK uHxﬂ| #+IH HE7 | 887 = 30HEA2| CH &7 EEY| SuperH air purifier is a large air purifier of a SK DHI—! #+I4 O|L] M7= HER 2AS SIHEOZ XY Super mini water purifier is an ultra-thin
1+r]I'|H ’g§7| olL|Ct. room of 30 acreages _IJ_\rI[.IulLl x-]A | offAISt 2EEY H4e7| OXIRIQLICH HIC| 2E  water purifier design that reinterprets the
ZAH S CXRQIS @S ZI |7 |= HIX2 |2 & The central hall design features a venturi =4 27K 0|0X = SEA0I EZ OJXIRK2 palaeo sensibility. The original retrofit design
Super H Air Purifier IS H2510| A Z7 IS Happsgicy,  effect thatincreases the flow rate, enabling fast Super mini Water purifier M2 ZAS RIZ3I SA0 Y77HES 25 from the body to the outlet provides a new
5 5= cleanliness of indoor air. _ - L e - .
OF0|Z 3 MM} O|L|ZH3H £H CIXIRI2 QI B 22 bowlS CIFSI 2712 ME|SPH AF2 7}  sensibility and facilitates the use of a wide
2|0 BFA mak EEke H 2 5F A QI Iconic front and minimal side designs can be _ . . .
Client  SKIHZ SK MAGIC {0f 230 Mhet YIS BV IH ME & == RUS o o ) Client SKOYE! SHLICEH variety of containers, ranging from a narrow
LIch used in different directions depending on the i ~ ] o
Creative Director interior environment Creative Director ‘2154 Jeong Min Hyun AERE 185t &4 T3 FHOZ gidtn cup to a wide Bowl. Considering the fact that
0134 Jeong Min Hyun ArtDirector  =7|E Hong Ki Tae = QA mEe| C|R 20|El2 &4 MEHE the user's three-dimensio nal pattern of the
Art Director 27|E Hong Ki Tae Designer BXHZE Kim Jae Kyung AAMO 2 meE = ({E2 B0 H4=7|  luminescence around the outgoing coke can
: | K Al i i - - . . .
Designer  ZiXHZ& Kim Jae Kyung HISE Shin Hye Jin O| 2X|ZE & FE 2 UBLICE provide an intuitive feedback on the s tate of

AISIEI Shin Hye Ji L . .
Gl in Rye Jin the water, it is easy to find the location of the

water purifier even in the dark night.
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DAIICHI 360 One-Fix Carseat

Client ECHOIX| DAIICHI
Creative Director

H2I& Jeong Min Hyun
Art Director =7|El Hong Ki Tae
Designer  ZIX{Z Kim Jae Kyung

2137l Shin Hye Jin
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YT e 0ol Zit 20| HE 4~ AR

= ]
OZL eS| RIS MBI, FUHIL A
o

DAIICHI One-Fix 360 is Korea's first rotating
safety seat. With the design of a warm mother’s
hugging comfortable Egg form, the Univoid style
can safely support the child in a collision.

Also, it can be operated even if you hold a
child with an operational function, and it is an
ergonomic design that can be operated with

one hand.
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L-RDS Robbot Vaccum Cleaner

Client  m|0|C| MIDEA
Creative Director
U151 Jeong Min Hyun
Art Director 27 |Elf Hong Ki Tae
Designer  ZIX{Z Kim Jae Kyung
A3l Shin Hye Jin
Z4=H1 Cho Su Bin
E4Z Hong Su Yeol

ZH01X| Kwak Min Ji
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o OARIS MEto 221X21 54 S &

2= =2 OARIS 2HERLLE

The robot vacuum cleaner is an Art Concepter
design that takes into account the character
of living space and the decorating of the home
appliance product.

The RDS wave pattern that began with the
L-center was the natural wind blowing away,
and the created desert sand was inspired,
wave patterned, designed, and bumper-to-
bumper. The design uses physical absorption
shock for round angles, and is completed with

a high degree.




lam communication design group
O[O/ 7w L{A|0]4

2 Tixjol
aHes Cixtel

UX/UI CIXtQl

Tel. 051-925-0141

Fax. 051-741-3763

Email. master@iamcc.co.kr
SLZAA| ST MESYZ 97
MBAT 0 [HIA AS 2055~2065

97, Centum jungang-ro, Haeundae-
gu, Busan, Republic of Korea

www.iamcc.co.kr
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2000 HROXQIIEY SACIKQIHSEIA ME(20201~20224) / HE RIS (HUASBAIY)
HIZSA719) SHAIBILRMAY 4872 R(NRIE, 270, CIXI9L, BHE) / CIXIRIZE RSN XIRIAIR] 437|243
S0 TP R|%7|@) SN BIS | 4£87|2 S7 / ASIA DESIGN PRIZE 44 - LIS 20|% 087)7]
2019 CAXHAMZFE7|@4 XI& / IF DESIGN AWARD 2019 — 2OI28HXHAGV)
BRCIRRIISR PHCIXRIGD) 4 - AINEE | RIRCIRICHY FBYA(CX0IE

2018 SLAI M7 2l % - AZESURE / SROIARITISH LLCRRIMZS|A H7(2018H~20194)
@EEIXM{'O SOIXRUCDIEZMHHARY /AF / BUBAA| 247|201 015
2017 HIHAZIO[H| = AE2 OF LANS EHO|H / SRUXIRITIS Y R4-0IXIQI(GD) 4 - HULE

X
BIRCIRIQIZIES SATIRIRUGD) 44 - HHZLHA / S=ZTTQITEY LATIXIUED) 44 - 7HISU AR

2016 G0 ClID(Copenhagen Institute of Interaction Design)¥3& 42
SAHHIRLA AT 475(2016.09.19.~2021.09.18) / M2ALASE(EETEE HSIAY)

=}
2015 StROAITSH SSOXIHES|A 48(20153~2016H) / SRCIAIRITISH @4LIXRI(GD) +4 - RHOISSSEUE
SIRCIRIQITIS 81 R4LIXII(GD) 44t - HIME2HT] Y022
2013 7| oTA MY/ SEOXINE Y RSCIXQI(GD)SEH AR 21
2011 SAUCRRITISH SHADMRIEZSA A1
010 HHIIPSS /e Izc\xrovs 13 S 4 / BRICIXIIRIE] £ SBaiole Y 44
2009 o 22/ SROXRITISH LLCIXINGD) 4 - FUE CIXIE Lz2| §HaiaT|
2008 - OXIZAAT
2007 EIXPO 2N SF
2003
History & Award
2020 Selected as an excellent design company by the Korea Institute of Design Promotion (2020~2022).

Registered as a specialized construction business (interior construction business).
Selected as an agency for performing innovation voucher business for manufacturing small and medium companies (test products,
planning, designs, and brands).
Selected as an agency for design-driven manufacturing innovation support projects.
Selected as an agency to perform the innovation growth voucher for Busan TP local company.
Awarded the ASIA DESIGN PRIZE - Portable laser beauty device.
2019 Designated as an urban regeneration company.
Awarded the IF DESIGN AWARD 2019 - Automated Guided Vehicle(AGV).
Awarded the Excellent Design (GD) from Korea Institute of Design Promotion - Small leisure boat.
Awarded the Ministerial Award at the Korea Design Awards (Design Management).
2018 Certified as the leading company of Busan - Creative Culture Business Area.
Selected as an excellent design company by Korea Institute of Design Promotion (2018~2019).

Appointed as a member of the Excellent Design (GD) product selection judge by the Korea Institute of Design Promotion.

Certified as an Excellent Enterprise of Busan Metropolitan City.
2017 Expanded the headquarters to building A, 2nd floor in Centum Sky Biz.
Awarded the Excellent Design (GD) from Korea Institute of Design Promotion - Camping Boat.
Awarded the Excellent Design (GD) from Korea Institute of Design Promotion - Eco-friendly Deodorant.
Awarded the Excellent Design (GD) from Korea Institute of Design Promotion - Household Energy Storage Device.

2016 Completed the Denmark CIID (Copenhagen Institute of Interaction Design] workshop.
Selected as an effective small business in Busan (September 19th of 2016 ~ September 18th of 2021).
Registered as a specialized construction business (metal structure, and doors & windows construction business).
2015 Selected as an excellent design company by Korea Institute of Design Promotion (2015~2016).
Awarded the Excellent Design (GD) from Korea Institute of Design Promotion - Fish Cake Joint Brand in Busan.
Awarded the Excellent Design (GD) from Korea Institute of Design Promotion - Wearable Vision Therapy.

2013 Established the company-affiliated research facility.

Appointed as a member of the Excellent Design (GD) product selection judge by the Korea Institute of Design Promotion.
201 Reported to the Busan Design Promotion Agency as a Southeastern Area Design Company
2010 Registered as a venture business

Awarded the Special Selection of the Korea Design Exhibition.
Awarded the Presidential Award of the Chamber of Commerce and Industry of the Korea Design Exhibition.

2009 Designated as a leading company by Busan Metropolitan City - Design Area.
Awarded the Excellent Design (GD) by Korea Institute of Design Promotion - Portable digital alkaline water reducer.

2008 Awarded the Excellent Design (GD) by Korea Institute of Design Promotion - Digital Bulletin Board
2007 Registered as an industrial design company designated by Korea Institute of Design Promotion.
2003 Established IAM communication design group.
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We at iam communication aim to provide products and services based on innovative and
creative thinking to find solutions through smooth communication and design-oriented thinking
that comes from understanding and empathizing our users. To this end, we always put this
deep understanding and empathy for our users first as a comprehensive design company
that provides design consulting optimized for business environments based on the core
competencies of each of our teams in visual, product, and environmental design.
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Laser Hair Removal Medical Device
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Client ®=E2I0{ZmyY
Blue Core Company, Ltd.
Creative Director
2%t Park Seong Hwan
Art Director ZJ&71 Kim Yong Geon

Designer 'ZZEf Nam Gyeong Tae
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Laser medical device design through product
development combining 808nm diode laser and IPL
laser technology for a differentiated product in the
competitive laser medical device market to build a
market-driven corporate image and provide services
with improved treatment space utilization and

convenience for the user.
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All New AGV

Automatic Guided Vehicle
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Client E2E2E AutorattCo, Lid.
Automated Vehicle) CIXFQ10|CY,

Creative Director

21442t Park Seong Hwan

Art Director Z&71 Kim Yong Geon

Designer  '=ZEl Nam Gyeong Tae

AGV (automated vehicle) design that
automatically transports goods without
manual control with a factory automation
system able to save labor costs in industrial
sites and perform repetitive work over long

periods of time.
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Boatcamples

B-150 LEISURE \
small multi-purpose boat ;_g;

2 MEE

OtMAM I} 2t 30 Based on an RIB Boat [rigid-inflatable boat) with

Inflatable Boat)

Rt RIBEE(

excellent safety and usability, a catamaran hull
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Client GCHHOE
Daewon Marine Tech Co., Ltd.
Creative Director

M3t Park Seong Hwan
Art Director ZI&71 Kim Yong Geon

Designer  0|345| Lee Hyeon Hee

allows for excellent space efficiency and stability.
Hydrofoil technology is applied to improve the
(Hydro Foil) | otherwise disadvantageous resistance of the
=l |X1E_ C|X}RI0|CY, center of the hull, for a small leisure boat design

that allows energy saving during operation.

Client 24 Gamsung Co., Ltd
Creative Director

292t Park Seong Hwan
Art Director 21271 Kim Yong Geon

Designer 2&0[ Woo Dong Mi

L=2E, 2t=2H 59 2
Mot ACH SHHH| TH
HYRME =017| ?lofl HSE & UAIRIS
ol M= ZOlolH Z2|0|Ygs CWOJ
O[OIX| F1eiS Plofl AR of0{=f!
£ SH CMFRE CIXRI0|C,
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Equipped with excellent filter technologies
including nano and radon filters, a
cylindrical structure design is applied
to increase the purification effect via
increased filter capacity compared to the
same class, for a stainless hairline fabric
body CMF design with a refined, strong and

premium design image.




ALMADEN DESIGN RESEARCH
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NPD

SERVICE DESIGN
DESIGN THINKING
SERVITIZATION DESIGN
ERGONOMIC DESIGN
DATA ANALYTICS
ACCELERATOR

Tel. 02-555-7025
SS A 2T 2HUR 622 23
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Gangnamgu, Seoul, KOREA
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www.almaden.co.kr
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2020 SECRRITEY (Y M / Ad2{20[E 55
LGRIZHH MM Y W=
IF AHIACIRIQI S22 44
2019 A E(0E MH|A TIXfel
OHIAIE 2E2HH S CPTED
TR CX SRR S2FAfH|A TR
FQI M7 12| JHY S MRlE Al

rob

M
2018 SERUSTAT|Y HAS| MH|AS}
2017 HASMIL QIFH|OIE

TEAIE wayfinding 7H0[=2+21
2016 Ors TAIY 22Y SSAIT MHIALRRL

7R AH|ACIXIQ! IH7 K] IHL(ZHRAAE)

2015 TEA|Z SDP(Service Design Package) 72!
SOTISAIE MUIATIRIR! A-AY

2014 SKZIA THOIEHA| £33 AMH|A SE1Z Tt
Q1M Z5} Concession A{H|A CIXIQI

2012 SPCIIE 212 7HE|12] 744 JH

2011 UOMHCIXIRIZIMR] M2 / RUATR HE7IE & OFHIE

History & Award

2020 Selected as an excellent design company
Registered Accelerator
LG Inhwawon New Product Development Training
Awarded iF Service Design Award
2019 Improved the environment of Anseong Market and CPTED
Service design for Sex Crime Prevention
Consulting on Samsung Electronics’ Digital Plaza Space Services
Developed new categories and consulted new Products of Hansamin
2018 Service industrialization for manufacturing industry of promising small and medium-sized export companies
2017 Incubating of Youth Innovator
Traditional Market Wayfinding Guidelines
2016 Service design for Andong Old Market Global Luxury Market
Developed service design package for National Industrial Complex (Changwon Industrial Complex)
2015 Developed Traditional Market Service Design Package (SDP)
A Pilot Project of Service Design in Buyeo Traditional Market
2014 Developed Private Taxi Specialized Service Platform for SK Gas
Service design for Incheon Airport Concession
2012 Developed SPC Group Health Category Concept
2011 Established Almaden Design Research / Product Planning & Marketing for Unix Electronics

2(NPD:New Product Development)a} LSt CXIQIZ| A X |2} 1|
o

o
OlH 2MS ZEet AEMNCI SHES MASHH, DAL AHe 25 555 ?I8h New Growth

17 E4| DRQIZIMAIS Sai AIZITIXIR!, MECIXQL, B2+ IR, MEIACIRLIS| Ciof
3 CIIQ! 20/0lAf UOIEIDIO| S LIOIT QULICE E3t 2020 FAHUM7IZR0IA O
S5t AEIEQ] 20| A AEIEY| HEES I3t 1S Y WEY, $X L T 4 S
of ofErg SELCt

Almaden, Inc. is unique solution provider for our potential clients by combining design research

and data analytics methodologies.

With user-centered design principles, Almaden has total design capability from visual,

product, or environment design to service design.

Based on these expertise and experience, Almaden has launched accelerating business and
start-up consulting as well since 2020.
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*nl‘gi I-I:_leEE" EEI-II- AEER CXEHEEA} HIZIAE Q] S7F 2! Samsung electronics wanted to enhance %3;’ En*cﬂ SEO| A HAEO| SHMO IS =3 SHIZ0HEO]| Han Sam In is affiliated company of Nonghyup(NH)
- A FAA 0|2 X|EHEt T2 ME = i i ; i = ‘CIOHE O|2ke Z7KS Q045171 OI0IC} ol
TZHMHIA AEE 713 MHIA 748 CIXRIE Ridlist TZMERZ J|&  customer experience in their retail store ‘Digital JR| M0 D2HE clomt 2 0|2t= S7tE 2ot UUCE ZEE group (Korean Top 10 company group). Han Sam
CIXIZZepAL 2O 02 X & AfH|A S7t9]  Plaza’. During three months lasting design 2 00| 2 J0[SH 242 UE7IE 01E3H E Inis no.2 Red Ginseng manuafacturer in Korea.
Client AR} HIgS = 2~ QT2 C|XIQIGIALCY research, visitors movement and various Client skl O X OHifoh= 70| TH SEfZA] 17HS &I Darimbang is new concept of PSS(Product-
AT SHAOl
Project Director 217 Cho Chang Gyu QF Z7HE2| TXIRIZ|M XS Salf 12| =  experience modes had been be identified and ProjectDirector Z&H7 Cho Chang Gyu X tHHSk= B210f| QUX| 4107 BHAF|O|X| SHEHZ  Service System) which provides diagnosis,
Creative Director 0|3 E Ho M0t M[S HEHE Tfetste, 0| M2 Al &5 classified. Based on customer experience Design Planning 7| Park Jung Ki ZXGINUCt 2 I2MES S5 ZIES S1LtC|  customized recipe, sales of raw material
Service Designer E1X|3| Pak Jee Hee FORRI2 22 FAERE 2= 0|0{X|  research, new concept of retail store concept Service Designer 2{X|3| Pak Jee Hee HeHE 2 RSt Ol 2 AMSIE RIGHSIIC (ginseng and other heath food) and extraction
O[52 Lee Hye Eun = SME 12st U2 ORIl HE 02l & could be derived by the use of service design. O[3}l Lee Hye Eun HA] BEAH|O|X[0f] HE71 2 Z2FS 128X service. Almaden provide business model and
0fS2tLee Dong Hwan t2 20 0 AHO| JIXIE =Y = U= A OISt Lee Dong Hwan HOZ S JKsol=E CIXRIGIH &0k, & key concept, brand design, space design, and
i 15 Ki -
YSSKmHanByeol  HACIRIQIIX|Q ERHQI CIXIQl DRHES deaKimHanByeol o) mm zoim Tam MO CIRQIGINY  service design as well.
AE 8187 | Park Jung Ki EIs59C} Mg oIt
RS Hl=™s I =+ U
=5 CXQISH0 ZU0)| Chgt 028 MZE =
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Client SHROXRITISH

Service Designer ZI4 % Kim So Young
HIX|8| Pak Jee Hee
0|32 Lee Hye Eun
OISTEHA
YiEUM Partners
ENISIL YES
Team Interface

Visual Designer £|5|Zl Choi Hee Jin
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Sexual crime is public challenge for every community.
2020 IF award winning Metoo project had been
carried out in cooperation with KIDP, Team Interface
and Yium Partners.

By applying service design, total life cycle care
product-service sexual crime preventive design
solution had been created including metoo app
(personal sexual crime sensitivity diagnosis test),
metoo map (community map of Anyang city),
metoo guide (communication package) and metoo

call (emergency alarm and help call service).
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Client ASAEAIRHYMIE]
Service Designer 214~ Kim So Young
2IX|5] Pak Jee Hee

0342 Lee Hye Eun

25t Kim Han Bywol

Designer Z&H Kim Yun Jung

ofy
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= Soll AlT9 HOE Sol=E SRHUE T

ARISHALY,

Siheung city is one of bed town of Seoul lagged
behind and is now under city renovation. As a
renovation project, Sore town safety design for
children and the old had been carried out.

Through design research and co-creation
workshop, various solution could be derived.
Some of novel ideas such as guidance line and
drop-off zone are tested and evaluated in real
context.

This project proudly won the 1st place award

in the Korea nation-wide City Renovation Fair.
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D.partners

D.partners
@LCOIELHA

CIXH2l Z48E Design Consulting

=
#E 7444 Brand Consulting

o

HMIZEC|XIQ! Product Design
HEZC|XFRI Brand Design
C|Xt2l R&D Design R&D

Atst 7AMEl Business Consulting

Tel. +82. 2. 3153. 7600

Fax. +82.2.3153. 7616

Email. design1@d-partners.co.kr
ASA| DT 212 330,
DMCHEERMIRANMIE AS 105~107&

1F 105~107, DMC Hi-Tech Industry Center,
330 Seongam-ro, Mapo-gu, Seoul, Korea

www.d-partners.co.kr

SIALIE] & 4 UK

2020 SEORATZ2IA M-
HESAT|Y SIS A CIXIO! 4847|2447
CES INNOVATION =& HIFATO0|A ADFEZE S ZAXX|)
2019 reddot Design 40222 S22 2EHAT|)
GD S8 (0= S22 2EHAT)
2018 PIN-UP DESIGN AWARD BEST100 £:AH(0|2{2|A7} CMS)
2017 K-BrainPower S HZRSTE7|Y MH(MASHAE)
SEXI7 A CIXOl 487 |2 417
ADEQ AR SE(SHEATEQO{AIAFS])
2016 H128] ARRMRACNY SH(ERUHTSZK| 20|ATHC| T4)
2015 ARATIXIQ HMESIA SS(KIDP) / AT MHIAYH 52
CIRFQIMIE ME / @OIEHA AY #HZ /6D MY(ILR0E7]7])

013 SAFHE(LACIPYTIIRTA)

History & Award

2020 Selected as an excellent design company / Selected as Design Execution Agencies for Innovative Voucher Projects for
Small and Medium-sized Manufacturing Enterprises
Awarded CES INNOVATION AWARDS Award (Sherpa Space, Smart Quantum Dot Light Source)
2019 Awarded Red Dot Design and GD for Everybot wet mop robot cleaner
2018 Awarded PIN-UP DESIGN AWARD as BEST 100
2017 Selected as Brain Capability Excellence Company by K-BrainPower (Ministry of Trade, Industry and Energy)
Selected as design agency for Export Support-based Utilization Business
Registered as software business operators (Korea Software Industry Association)
Awarded PIN-UP DESIGN AWARD Best OF BEST along with 2 more awards
2016 Awarded at The 12th Sports Industry Awards (UComn Technology Voice Caddy T4)
2015 Registered as Industrial Design Company (KIDP) / Registered as R&D Service Company
Established Design Center / Change the company name to Departners Co., Ltd.
Certified for GOOD DESIGN Selection (skin beauty device)
Awarded PIN-UP DESIGN AWARD Silver prize along with 2 more awards

2013 Established the company (R&D Management Strategy Research Institute)
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D. partners is a design consulting firm that helps companies shape their business through
product brand design, R&D, and total design consulting.

From design shaping to marketing, D. partners’ specialists work tirelessly to improve/
advance the competitiveness and value of the companies.

We are more than just customer and host, but are true partners. We read consumers’
mind, hear our customers’ voices, and analyze critically to create better designs that inspire
people.

D. partners promise you to create novel value and new paradigm through our brilliant

idea and passion.
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SHERPA LIGHT

Client &IIATO|A Sherpaspace
Director O|ZXHf Lee Young Jae
Designer O|Gh= Lee Har neul

242 Cho Sung Hyun
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Sherpa Light is a smart farm optical source
device that adopted variable film, ‘Quantum dots’
and the design visualizes its functionality to help
grow plants. It embodies a simple, minimal slick
design to differentiate itself from the traditional
bulky, rustic farming devices. It is designed to be
waterproof, and has high durability - and the high-

glossy finishing gives it a nice touch.
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EVERYBOT EDGE

Client O|=2|% EVERYBOT
Director Z|X|2I Choi Ji Min
Designer O|GhH= Lee Har Neul

5152 Ha Jong Eun

MA 2= 72 AL P40 22 M8 =22
e
71E MBOM XEHo= M7|H H2gX

ol A Fa, Ml &5, 0| gt 52 2HMSE

World's first dual-spinning mopping robotic
vacuum. It has developed, fixing some of the
chronic problems from the original version, in
terms of corner cleaning, bumper noises, and
height restriction. We applied the exposed design
to the mop for enabling flat shape, integral body

with low noises, also thorough cleaning.




ARGON X
ARGON X
RECURVE RAISER

Client IfO[2A FIVICS
Director O|ZX{ Lee Young Jae
Designer 42! Yoo Sung Min

ZSHE Kim Dong Pyo

U2g 2|72 222 Argon X = X522 45t
7] floi Z ol A= ERA Ewo| mHEe| JZ

2 20t XIS MA| CNC7HEE S5 32y
1t OEcCIO|RE S5 Rafet MiMe B3, 7Y
0] ER% 43 7|&51} AX|LY otRE

MEE
CIXjOInt =510 2ULS HIZS ERIOR Bt
o= 9|

2HE HRE 2ty

Argon X, the Archery recurve bow, inspired by the
patterns of a truss bridge, is designed to absorb
the vibrations. It has CNC finishing and vibrant
colourways achieved by anodizing. It conveys its
aspiration by implementing the company's state-
of-the-art archery technology and engineering

knowhows with design.
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RANGE X

Client Stroke Play

Director Z|X|2I Choi Ji Min

Designer 3% Yang Hae Jin
Z&L Kim Yun Na

XIS Yeon Ji Hyun

2RUX| AAE 7K THEret A” 27
R|=0f U= MARO| L HMEHRI S8 3E S

A =0/ A5 S1 JSEPE REa}

H
o
=
e

H

_9

}

a
t'i
=

oC

olI
r:"E
I}
0o

ul I._U(I@ =2 33—8-.7_% LiEtL= E2E 0

OIXIE R0

-

Range X, is a systematic pro-golf coaching space
equipped with a newly developed swing analyzer. It
is a premium golf driving range differentiated from a
screen golf club that gives the brand image of careful
golf driving range to its naming represents infinite

opportunities and challenging spirit.
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INDUSTRIAL DESIGN COMPANY

SI
Of| £0t0]

Tel. 053. 425. 2011

Fax. 053. 425. 2077

Email. 425201 1@naver.com
TS AT HES 1320-2
O[QHM|O| = H|RE 105

559, Dalseo-daero, Dalseo-gu, Daegu,
Republic of Korea

www.designsi.co.kr

BIAfRIS] & 24 U

2020 SLORRIMET|Y M-
LALIXQI(GD) 3 MH
2019 7|&TR27|Y(K-ESP) P& 015

S4CIXIRI(GD) 37
ITAWARD S84 4F

A

2018 CIXQI7|Y BaomA M
X7 |HRUS

2017 4LIXRI(GD) 28 M

K —Design award Bronze $=2¢

2016 GOOD DESIGN 1 &

2015 K-Design award winner

2014 Ol20t0] 2A} &5 HA
IF Product design award Winner 2%
GOOD DESIGN 1 &
YrINEEE e BY

2013 GOOD DESIGN 33 4%
YYUE7 1Y MY -t AT Y

2012 reddot award winner &4

2011 KIDPS QLA Z 2|AL 2157 |
HEACEOSHAIY BRHARHME

2010 CIRfRIOfA M

History & Award

2020 Selected as an excellent design company / Awarded for GOOD DESIGN Selection of 3 products
2019 Certified the extension of K-ESP (K-ESP) / Awarded for GOOD DESIGN Selection of 3 products
Special Award at the it Award
18 Established affiliated Research Institute / Registered as Venture Business Certification
17 Awarded for GOOD DESIGN Selection of 2 products / Awarded Bronze prize at the K-Design Award
2016 Awarded for GOOD DESIGN Selection of 1 product
15 K-Design Award Winner

14 Changed the company name to ‘SI'/iF Design Award Winner Main Prize Germany

Awarded for GOOD DESIGN Selection of 1 product / President's Commendation at 2014 Creative Economy Fair

3 Awarded for GOOD DESIGN Selection of 3 products / Selected as a leading company for start-ups - Awarded Daegu Mayor's Award
2 The winner of Red Dot Product Award
1 Certified Company of KIDP approval Industrial Design Company / Selected as Best Practices of one-person youth CEO Development Project
0 Established DESIGN S

HE JHgol 9N n2ol 23 8 =US
Hige 2 oy 9l A|E 4%

q

DY, ZYA PO YE S
7IxH BRE £H U =4

o Specification 4+

© Trend Positioning

o Project Line-up

o Product Positioning

© Market & Analysis

03 74 % FI

HZoll ci$t ofsh 3 HE =X| Mt
xHest Tatof Hebot Cixpel weot

© Design Concept

© Brain - storming

© Concept Sketch

© Idea Sketch

04 0|0|X| £

3%tel E¥eR 7|22 75, 0hdXNe § HE
© Basic SPEC 4%

© 1%} 2D Rendering

© 2%} 3D Rendering

© 3%} Detail Rendering

© Form, Color, Texture ZE

X2 S 0pz, B Sof ebdTH| o Cixtel £
Design Mock-up
Image 2|€{%] 9!
3D Rendering &2+
Design A% 4]

LIFTIAR! T2 2]A 0 20t01= 2010 EE O|F Cefet Mz CIARl 7 B 2 S47|% LA
i

=
QI ARlE H3XCR AR S 7HXILL AT kidpHTIARR! HE2|AL Q15 / HIX] 7|
Y OIE / FEATA HR / HESE BEY 4 S UAIRI TZ 7Yz 915 Uil AU

Since its establishment in 2010, S.I., an industrial design company, has experienced various
product design development and successfully completed small business design development
projects. In addition, it is certified as a company specializing in design such as certification
of a company specializing in Kidp industrial design / certification of venture companies /
possession of an affiliated research institute / receiving a presidential commendation.
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EP HE| C|H}O|A o BHO| /XS0 M7|H HAZ Tk Itis a skin care device that maximizes the HItHE HSHS OFZt0fl =2 2 QUZ0|A HEHXtQ| Hitf 31 Pedestrian lights for keeping pedestrians
EP Beauty Device B REYR TEE FUIAA == penetration of the effective ingredients of Security Street LED Light x|ote QK[EH| 95t HES0|Ct, safe on roads and sidewalks at night.
OIS0 CjHIO|AOILt, A= 0128t 360  cosmetics into the skin by applying high/low- R71MQ IME AKESSt Ol A2l 0[O|X]| Formative refinement was emphasized
Client  GOIOJAEI ESTCo. Lid T AR 2AS 0|2510] MBS HMoME Zt wave electrical pulses to the skin surface. The Client  GEZUTECHENGoLg 2 YEOR ZHX HR0IS BZ3IACH by the appearance of a futuristic image
Crestive Director 0 577 Lee Seung Kyu ASILCE DLt D |7|1MQ Y22 H  convenience of the product was emphasized Creative Director 0|57 Lee Seung Kyu using organic curves.
Zot LZ9| Ojxtelo|ct. by using a 360-degree stand-off method using

magnets. This product has a minimal and organic

appearance and has a clean feeling design.
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ﬁ]]:“_:l |:_|_IJ;I:|_x-I KEA| ZHedst M TSESEN|QF IKIAI|L 7 Itis a product that applies fun elements of its own —t—7|-§l-|' °_||'§17| AEZ, Mt AEYHE 2F7|7E Ol++ A It is a product that aims to dailyize exercise
. . = 425t o ai ; : . . . sto == : .
Spinner Diffuser 9| MO| LAE CEX0 Mg MEO0ICH.  natural solid air freshener and phizet spinner Fidget Fingers Fitness SO ALt 52 Soll 23MZ2 Y4 products through fusion of exercise

AAO| OFY AEYA SHAE ot UMM & structure to diffusers. Emotionally in the diffuser, 32 2XOZ §F HEO|Ct, 27122 £271F]  equipment for stretching neoclassic and

= 29 5 HISER|O : ‘ . = 90| MO mi|e 9 AKX 247t ; ; ;

Client S 12h L2 HRED U= MER FEIQ| YtHIQI Cf  a new form of fragrance that is emerging as a Client A 120 = 2201 Mt HX|= 28 AMXZ 22 forearm muscle with spinner. By balancing
Creativ Dirctor 0457 Lee Seung Ky oxof HMHo=Z 20 SHE HO|HLE AE  daily use for mental and physical stability and Creative Director 0577 Lee Seung Kyu 312 Edll, = 289 WIAS QXBOZM, the two muscles by strengthening the
AL ghi= SURIIA £2 50|20 TIA  relief of influence. The fidget spinner, which is a ‘BO UE’ RAREEUIS 0L Z2 AR forearm muscle, the muscles that grip

ALHE HFSHH AN 226 LSA|Z AF good play factor for modern people who show = S=0|Lt UMOIA] 2SS 2~ Ql= RIS the fingers, and the muscles that unfold,

oLt MZQ| 7St 3|MAto 2 CHZFo| df signs of anxiety or are under stress, is applied to Ofjet L XHEE & 4= QT UAMSIH| A 7HEL 7| the neoclassical muscle strength. You can

SEN|I7 SN 2T |E HEE 4~ QLT the instrument. It can be used as an air freshener Xt B 2888 dstst 4= QI prevent and rehabilitate diseases that can

and spread the fragrance with a large amount of occur in sports activities or daily life, such

air by simply rotating the product. as golf elbow and wrist tunnel syndrome. It

can strengthen the muscle strength that is

the most basic in everyday life.




CODE Co.,Ltd
eI

CIXH2l Z48E Design Consulting

Tel. 032 624 2190

Fax. 032 624 2193

Email. gogoo@hanmail.net
47| BN 2™ MHE 397
EXE T IE AE3X 3028 12062
302-1206, 397, Seokcheon-ro, Bucheon-
si, Gyeonggi-do, Republic of Korea

www.codedesign.co.kr

2020 RLEORRITZ7 1Y M
2017 K CIXIQ! Of 2= WINNER =4
2015 SLOXRI(GD) M
RIAAQS MHIA T4 ZME B2 MISARID HEky
2014 220RRI(GD) M
2013 EAT|Y SEAY LAY HSA (W) M / $t=2 CIXIQ! XS94 6D OFF 44
2011 HIM7 | HE
2010 SIREUHETS S| P WL XTA IFY 3
2009 IR ATEQOMEES| MUTSRIM nE
HiE GUI TRl A7iA H7
2006 47| EA7|Y X[ ZA7|0H8} CIXIQIMIE X M2 SIA
StREaje I ofst ArsHEE 1A
QIZAL AMYGCIXIQIT EM(27) 44
St WM CIRIQI S4 Sa(547I8Y)
2003 EIC HOI A / 5 MACIXIRI ME 3IAL 21T

SHA A7 ORI ARZ SAFXIE
OAE\XI'OKGD))‘"H

2000 CIXfIFE M3

History & Award

2020 Selected as an excellent design company
2017 Awarded winning K Design Award

2015 Certified for GOOD DESIGN Selection of 1 product
Awarded by the Minister of Trade, Industry and Energy in the consulting sector at the Knowledge Industry Service Awards

14 Certified for GOOD DESIGN Selection of 1 product

2013 Selected as 2 successful cases of SME export capability enhancement project / Awarded at GOOD DESIGN Selection
1 Established venture business

2010 Completed IP training leader course of Korea Invention Promotion Association

2009 Issued the report confirmation letter of Korea Software Industry Association

Established GUI Design Research Center
2006 Designated as a design company to support SME in Gyeonggi-do by Gyeonggi Univ. Design Center

Signed industry-academic cooperation with Polytechnic University Il

Awarded Incheon Industrial Design Exhibition Special prize of 2 products / Awarded Gold prize at Venture Design Award
2003 Established CODE Co., Ltd/ Certification Company of KIDP Certified Industrial Design Company

Designated as a design consulting company for SME in Bucheon

Certified for GOOD DESIGN Selection

2000 Established DESIGN CODE / Selected for G-Mark Japan
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“The difference in thinking changes everything.”
CODE Co., Ltd is the company that serves Total Design Consulting, such as design consulting,
design strategy, product design, brand design, packages, and catalogue. We are conducting the
services to build a business model with sustainable value so that corporations can make their
design value based on the fusion of design R&D process.
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ArtDirector 117 Koh Kyoo Young

QIROI T HAOR MAHQIMOR TiEmE
ZHAHIA 0|80 755t WE7IE 24 7)ut
of RIZ MHIAZ (L0H7|-TI27|-APP)O| ¢S
Sl0f MR HIZLIA AJASTH S 9l2010]
HIZ 2,012 OFstT Majst TE|S M|
AZ HESH= ASOISS S5 TE|T AHIAS

M=

It is the product that based on travelling tickets
available to use the payment system and public
transportation with biometrics.

It serves the new business system(Vending
Machine-Card Reader-APP) to foreigners and
Fin-tech service that provide safe and comfortable

travel journey by identity certification.

LEZH|

Air Shower

Client @METZ mefactory
ArtDirector 117 Koh Kyoo Young

,—oll
5

! Hyun Kyung Won
Designer O|&E Lee Sang Youl

5|2 Jun Hee Eun

QEZH| Air Showers= Al
2 M8l 32 7435“;' > 9,171| IhE

2 Hgef BIHAKZ

OTROUVE Air Shower is a body care product
has been invented to dry body with the wind

il

after shower or bath. Without using a toel, it

iy

o]

helps to keep us clean, even with the difficult

W ESHN=E QAE—_-,E— ERIECHE MO I and sensitive parts of our body.
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A-l |:|| A |_'_| xl— |%_:! | AFAN| HXIEZEX|Q1 7|29 TECOX|QIEEH It is a service design project for renewable k"_g_%téXI-ilkl— ME EEXXIN SACE AIETHNE SH =2 Centered on Sejong City in South Korea, it
0."|_:|x| _'_0|; Z, 2 220l EEHX|H MIHMOHX] 8  energy business amended by local government XéonA:IEl_ E23M ZaIZHH|RL|A R E(BM)Z 2t has specialized business model reflects the
[
_g__lc_l)_jl_il;'g-é S5t A|HEX], & =6t HMEX AM7|&s1t that aims to develop the specialized design _;.'_g_ll:l_'?_} lel_l % 20304 HPEZAESICAI O LYEE= O] characters of the area by the development of
*‘lHlAElxI'OI BMZ AlS51/| st HAX|KA|Q] O 4X[E0F  such as solar facility and BM -service design (BM)7H|:|Er 2fo] MHWESLTH MH|A, MEBA| =4 £ESI  transportation business model that can have
— —_
01;!.7HI=|I' SLQIIK|EE E2X|Q1 7|2F AMXHAHO| L XA development. 3 A3 ME(Shuttle) 2 25 Z22M publicity through Autonomous driving‘Shuttle’,
— =
(AHCHX|= ZE 9| MH|ALIAIR! MAlAIHO 2 EfRFEEH|Q| & S 4= EWE BM /|2 X|S9&E E  and the future transportation service.
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Cocperation Foundation

ArtDirector 117 Koh Kyoo Young

T|
i

Client SHEOXRITISH

S22 Hyun Kyung Won
Korea Institute of Design Promotion Designer 0|2 Lee Sang Youl

(=} ee >ang You
Art Director 1177 Koh Kyoo Young 2%

(i}

£
& Kim Jin Yong
SR Hyun Kyung Won

Designer  O|AE Lee Sang Youl

ZZIE Kim Jin Yong
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NSDESIGN

'S DESIGN -
N = A o
G AT KR
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MIZEC|XIR! Product Design SIS & AF ALK =
ju}
SHALC KR! i i R
StALXIR! Environment Design 2020 SariRoIHD I ME o
AIZICIAFR! Visual Design Good Design Q1012 427 A17(2000 - SM7HX])
2019 HX7| G5
2018 PIN UP Design Award =&} “DIY LED Mood Lamp”
“UV LED Lamp”
2017 7|ETE7IA(K-ESP)IIE (BA7IHE)
SHAYLLFTRI|Y A (2015, 2017) (MYSHRA)
K-Design Award %4 “UV LED Lamp” “ADE |0T £3IH"
2015 FERYTLI YUY (F4719%)
Spark Design Award 54 “SERHEH 01717
Tel. +82. 53. 625. 5288 2014 reddot Award =4 X[+ SEOH|7|"
ZAIB|A} KO ALIRFOI EHOIXBH
Fax. +82. 53, 625. 2441 013 FAZ AYACIT el
2012 OlUe RIS AZHA S
Email. ens@ensdesign.co.kr 2010 CIXEQI £ 171 Q17} (B M7 | & TS B3]
O E7 ETHE612 23-16 11|12§l EH?JE'%EINOJEH*O* HAIZYE =2 XI‘%"JHI?_%’EMO* =4
2000 X113 CIBIBCKOINY CXRQIMH B2 HSSEE -4
ERANALCIKIRI 2008 Success Design 127 A% (SH=2CIXQITIE ) (2002~)
. s FAE 4 AL (B =X ~
23-16, Jungang-daero 61-gil, Jung-gu, 2006 HIRCIRIOIY R 578 4 (B=RTIXQITISH) (2003~)
2005 Hl73| hStTI=TARICHY =7 M S2 SR E2|EY 4
Daegu, Republic of Korea NS MAHIAECIRIQI D2 R4t ‘QI7Ho| HOKSH A 44
. 3 Sto O|CHAL O|X|SEIMI2HEED 2O FQ| T X AAL
v ensdesign o kr 2000 Hl 23l CSIRIACCILhY CXQINSUNBREE 2052EY 24
1998 QOJIATIRIR! S8
History & Award
2020 Selected as an excellent design company
Certified for GOOD DESIGN Selection of 42 products (Since 2000)
2019 Certified as a venture business
2018 PIN UP Design Award of 2 products
2017 Selected as 'K-ESP" for Knowledge Service Design (Ministry of SMEs and Startups)
Selected as K-Brain Power Company by the Ministry of Industry and Trade, 2015 2017
Awarded for K-Design Award of 2 products
2015 Selected as a promising export small business
Awarded for Spark Design Award of 1 product
2014 Awarded for Red Dot Award of 1 product
2013 Established NSDESIGN Co., Ltd
2012 Contracted with Enyo Ltd. as 1- tract = = = =
oriracied i Bryo G, @s Tyear contrac S|AFATH EAHALIAIRIZ AHTRIR! MEALY 7|Po2 S2H0[UES| 7| 7IXIE =0|7] fIotH =1
2010 Approved as Design Research Institute
of
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Awarded the 12th Korea Design Award by the Minister of Knowledge Economy & Clotd USLICH AJACIKRINAM =

A
2009 Presidential citation for design development in the 11th Korea Design Award -, = )Xt MEH HES. A Ol =1 SIAIXIO o - . o Xt
2008 Certified for Success Design of 12 products (from 2002) by KIDP A|9|- °|:|7}'", 0 |E )‘l ooﬂkl n_-l eE= T M}" Oft °|_:i == |_| I:|X|'|_|O| I'“5;:1'—' |' _._°._|' X'"EO| )\I (=]
2006 Awarded for the Venture Design Awards of 5 products since 2003 off §A|E|O'| oof 2 7K XY Es DEA9| C|Xfl Sd)é-l%lg ):-”%% SIE )g%gi OlEE=H =
2005 Awarded Prime Minister citation for design development in the 7th Korea Design Award _ _ ~ _ B
Awarded Future Heritage Prize in Seoul World Best Design Exhibition Qst Q:!BE"% Bﬂ%ﬁl_l L—_I'_ O|7(1_"r':'|| 7|O|=1J—'_|’ APé!’Ol %Bl’E X‘”%% o= = 9,!5% I._l’ggﬁ EQ% e
2000 Awarded Prime Minister citation for design development in the 2nd Korea Design Award
U= AUATIXIRIR2 A= K222 HELZtE FH|7F H U0 USHCH

1998 Established NSDESIGN

Design Process

NSDESIGN is an industry design consulting company making the utmost efforts to raise clients’
business values. All projects of NSDESIGN are focused on making the best results through
cooperation that can tolerate all situations. Our focus is on making the results that everyone
would be satisfied with through sharing infrastructure and know-hows that are being used
based on trust.
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MegaGen Implant Co,, Ltd.

k) Hf(bar) t%l

Designer 0|14 Lee In Sup
Z42{0| TTIEH X

An anaesthetic automatically adjusts the speed
and the amount of infusion to the extent where the
patient does not feel pain during the treatment.
High customer usability has achieved by improving
anaesthetic injection control and pressure-
resistant features. A bar shape considering for
the grip, and the high-gloss front of the white
colour designed with a hidden display and touch
buttons creates a clean and luxurious image. The
detachable controller has been applied to improve
the usability of the hand-piece and can be used by
attaching to the unit chair in a variety of ways by

applying a separate body holder.
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KOREA

NANORAY Co., Ltd.

HI= 4] Park Heung Sik

& Lee Dong Woo

70| Gligt oA20| RIS S ZHBFOZ O
B 0 SAfmt 2180 RIRf0| U, MBER 3t
BRI, 0213 SRS Aol ASHHeIS el

OfI2t S3tA74 LSSt BRI MEIINS| EES 2
TKS51H BHDL BRIEIR) BTN AKBAIO] SMZ
RIBiop | 20| SHe Z2fop |= Bict, oot 22
SRS SEBIOZM HCHLES MBS HIZSH
CiRIRIR, QREAS 212 0154 TIRE Ths5pi|
5101 LIS RS =28 4 Ol 4T FHTAE
HHERR] 7S BI85t HEfS AAI0|CH 927 |
7|()”I‘I |-Eﬁ Il_‘ly(«iP&'i 3 EI-O |J_|.O}'X-II'10|
HIZHE: FBAZL MBS0 Chet H 21,
0] US| AEOR 2 ph 2 MR Sig ot
01 RIEEQ| ATk} A%I0| £20| XIHARIR Tpio
2 00IXI== BO2M Aixi0| TUS HZSICH
TSRS MRS T PO MafKl= SIS
XIP7| 91oH R St | QPEIOR REHoH 2 4
QU= FHHPEIP] H S T245101 CIRIRI SR,

Conventional dental X-ray products are limited
in mobility and usability due to the A/C supply.
[t may cause inconvenience because it limits
usability only to hospitals, making it unlikely to use
in many different environments and situations,
limiting the user’s activity. To solve the problem,
a portable X-ray applied to a supercapacitor
battery technology that can provide better usability
and enable mobile care, such as public support,
medical services to promote a variety of utilization.
We applied a simple line and stable proportions
thoroughly to make it suitable for medical
devices, also considered the viscosity of usability.
Considering its relatively large size than human's
hands, the top and handle part of the product are
connected to a natural curved-surface to provide
an optimal grip. Additionally, it was designed with
the overall proportion to ensure that the bottom
part of the product is stable enough to prevent it
from the falling ahead.
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GOOD K-DESIGN

DESIGN  AWARD
KOREA

AOIE FM7|

Client  ERISMIEXENUC Co, Ltd.

Director 2/=4| Park Heung Sik
Designer 0[21 Lee In Sup

F5¢ Ryu Seung Won

H A4 MZ0| Jtsottt. 88mm 27|92
AT HAS NEX| 20 S22 H0f FY
4 Itil= FAsE 5t Stk &2 A 100%
A FAUFAE OHE £ QUOH Y CIXIQI
EXoZE= Yot ZEEE JIX|1D 28
U= FTHE HIC2IRIE MM MEAZ|H
S OFEUUE HHIE S0 M2t
2 4 HHHS |5l High glossy HE3IILE,
2 I ERES 2019 CES Of Z7F5H0] XbA|

o FA7|2 FEE ol

This smart juicer uses loT technology to measure
your body fat and gives you customized juice
recipes, enabling you to monitor the activities
through the application. The device cut fruits and
vegetables sizing up to 88mm so that you have
the 100% organic pure fruit juice and get the best
of those nutrients, that tastes and smells just as
good as any other drinks. Inspired by pots, the
voluminous body line gives a smooth and stable
feel to it. High-gloss finishing used to intensify the
deep and rich colour.

It has received a lot of attention during the 2019

CES as the next generation of juicers.
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DIY LED Mood Lamp

Client QALK

NS DESIGN Co., Ltd.
Director H{=4| Park Heung Sik
Designer 0|53 Lee Soo Hyang

XI5l Jung Ji Hye

712 FE4LAE 800 Liyet LAl H
30| 7tsst MECZ 1Mol L =0 Mzt @
et LA tE=s 7HAL AL 201N
A2 JMn IgA2ige HOMWS

Y 7152 Z&et LED I} LHEE0f
AN T 27| HEO| JHsoltt. Lot
USBTEHC = HA0 Mets 2HA| p211 He

SHA A8 7HS St

This LED Mood Lamp is customizable and
having excellent responsiveness according to
the customer’s needs. Laser cutting technology
has given a delicate and luxurious feeling to it,
and you can dim the LED lights to create various
atmosphere.

Furthermore, USB power is used conveniently

without any place restrictions.
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Tel. 041.568. 1011

Fax. 041.568. 1016

SHHUAN MEF 2ETE 25-1,15
25-1, Buldang 7-gil, Seobuk-gu,
Cheonan-si, Chungcheongnam-do,
Republic of Korea

do-ing.co.kr

00 SATKOITSIY MY / HRCIKOINS A BB ECIXIL! AIZITIXIL, HED|CI0f, ZHCIXI)
019 471 SHINNSEY BY

%
TEXA7 |2 SEAY o

87| 2/ KIAMHIAIE] 2817 |21/ R Z S R RALY 487) 2
BT CIR0] 487 |2/ SRR AHSAIME TRl 4372

2018 D47/9] HOIA|R HE
KOCCA A SHIRA| TH2IE] 2 AE3)= Jje

2017 E4 I 17 K] CiRfel Tt
ZOISEREEN BT U HAE| CIXIQI e

2016 MRICIRQIMEE|A S / KOCCA K|HSEHERIZALR] OFS FHE U I o Jhar

2015 HOIA| AZ2|HE ZOH HP4A / 21st, HIAE BT IH7|X| OYS/AZ7| LA B2 (A (EIZAL NON)
SAK AZ2EE SO KiF Tl

2014 =9l M3

History & Award

2020 Selected as an excellent design company
2019 Certified for commendation of Chungcheongnam-do Economic Promotion Agency
Design agency of Export Support-based Utilization Business Projects / Manufacturing Voucher design agency
Chungnam Technopark design agency / Chungnam CCEI design agency
2018 Developed Seocheon Hansan Moshi Character and storybook / Certified for Cheonan Mayor Citation as excellent Company
2017 Designed the package for Baekje Liquor of CHUNGNAM
Developed the design of CHEONAN WORLD FESTIVALs Brand and Poster
2016 Registered as a specialized company in industrial design
Developed Local Special content; Owl character and visual novel design
2015 Awarded Cheonan City Storytelling Competition Prize
Awarded the 21st Best Brand Package Award Grand Prize in Product Planning Brand Division
Developed the storytelling board game of Neungsojeon

2014 Established do-ing

Doing is Magic, Magic is Doing

o OARle 2 Ex|= OfgE e Hat

o AH|AEEAS S8 BAT0IA ZY/SEOIARI, ACARI 0|2 ST HARI A

Doing is Magic, Magic is Doing
A magical change in creative design.

- Doing is a change.
Doing constantly challenges and changes for its customers’ growth.

- Doing is fun.
With a free and creative environment and design, pursue fun designs with customers.

- Doing is fast.
Through customer needs and consumer analysis from branding to packaging/promotional design to
web design quickly deliver integrated design services.

960

4n



47 |X|

oL
19
i
r
ofm
Sl

The development of a differentiated package design
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selecting three representative traditional liquor

I

Client SHESRIATISH
Creative Director 0|Z4] Yi Joong Seok
Art Director =24 Noh Yun Sub
Designer Z=3| KangRyunHee
= X[ Mok Ji Yeon
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Gyeryong Baekilju, Hansan Sogokju and Yesan
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Chusa brandy. It combines traditional and modern

Ol

beauty through a bottle of structure that can

accumulate three kinds of liquor:
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AR W AEZAY
CIXEQI 7R

Client SRAAZSIEETIRIRE]
Creative Director 0|44 Yi Joong Seok
Art Director =24 Noh Yun Sub
Designer UE3| KangRyunHee

SX|% Mok Ji Yeon

S0t ‘A2 HEHO|IAM HIZIO2' 9] To mark the 30th event, the theme of "30_From
FAHAIREZ | HOIE O 2l0t

B0 EUAC =

Wind to Wind" was selected and the poster

showed the connection between the Hansan

ek

ramie master and a young child. By dramatizing

i

Yl

H2IE{E JHesH the story of intangible cultural assets, storytelling
books and characters that can be sympathized

with all walks of life were developed and made
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Client TIOHZ SHRHE
Creative Director 0|Z4] Yi Joong Seok
ArtDirector =24 Noh Yun Sub

Designer UE=5| KangRyunHee

ZX|2 Mok Ji Yeon
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Client TIQHZ SRR

A1 Yi Joong Seok
ArtDirector =& Noh Yun Sub
Designer UE=5| KangRyunHee

ZX|2 Mok Ji Yeon
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Development of a design with achromatic
simple layout so that various performance
events can be highlighted. Development of
dedicated icons to give each page uniformity.
Make a reservation for a performance within

your mobile siteDevelop so that it can be done
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ATTO DESIGN
OtELC|Xt2l

AlZtCipel
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Tel. 02 -326-3704

Fax. 02-326-3702

Email. attto@attodesign.co.kr
MEA| 0P S92 72 20, jped
3
OtECIX[R!

Ol

20, Dongmak-ro 7-gil, Mapo-gu, Seoul,
Republic of Korea

www. attodesign.net

BIALRIE & 44t AN
2020 SLCXAIMES|AL MY [ E= BXR ZHEHO] 27t
2018 22 OlEY, OFECIXIQI 01 AT / 52 LXQ ZIEH0] 27t/ OFECIXIQI DIY 71X HLIR Pin UP 444/ 2 BS A 2OMIE Q%
2017 5= LA ZHEH0] E7t/ Midea(E=) Module Type Water Purifier_IF Award
Vanward(Z=)_2IQIXISE it , YAMA OFZ0ICIFA it , A& SHSTHE it
2016 2 ZXQ ZHEH | E7t / Midea(E5=)_d247]|_6D / Midea(Z=)_24-7|_Red dot / T2t A4 F|H17|_GD
2UNAFUHEE F|ZI SME 6D / HO|C)(E=R) H247| it / Immerex(E=)_ 4K HMD_it / Vanward(E=) 3[QIX|ZE PIN UP
2015 E= AN ZHEH|O &7t/ B S{A CIRRQI AL FO| / SKEH|Z_KIX|E Z&7|it / OFECIRIQI LTl 74 it
2014 HIEE CIXIQI AALL F0f / 82| CIXIQ! Lis AMY HIEE CIXIRI B
2012 OIELCIXIRIE 7| PR A A / SHEEMH|IA 2 HEHS| o
&= JE OXQIMDILE (A S| tHE S2) AE 8| 0 / o2l TIXIQ! Lis At Z2i|o]Aof CIXtl F3
ERAIAE MXILEHT|_GD / 20| Y2 2 XH7|_GD / EILI0|_AOIE 2Y2_GD
2013 &= JE HIZUA MH3| / 82 MH|A 29 83| / S= &Y SYCIXIQI ol 8izts| #of
2010 SHRCIXII7 | Y& EI[KODFA] 7H2) / KODFA, KIDP $17, 3= J & CIXIQI ME| 25
2IL10|_7tA 2{QIX|_GD / ZILIO|_A7| MIA{7|_GD / 2ILt0| EHURIREAMT|_PIN UP / 2ILI0|_ ADIEMIMZIQIX]_PIN UP
2007 AACIXI MBSIAL S / RILI0|_7tA2IX|_GD
2006 OFELCIXfOIE Ol Mg

History & Award

2020 Selected as an excellent design company / Participated in Canton Fair China

2018 Established ATTO DESIGN Corporation in Yantai, China / Participated in Canton Fair China
Awarded DIY Kids Furniture PINUP Award / Moved into Shunde Center in Guangdong, China

2017 Participated in Canton Fair China / Awarded iF Award for 1 product ; Midea_Module Type Water Purifier / Awarded it Award for 3 products

2016 Participated in Canton Fair China / Awarded GOOD DESIGN Selection of 2 products and Red Dot of 1 product
Awarded it Award for 2 products and PIN UP for 1 product

2015 Participated in Canton Fair China and Innovation Design Expo Thailand
2014 Participated in Vietnam Design Expo / Design coaching for overseas design sharing projects in Vietnam
2012 Established a Corporate Affiliated Research Institute /Participated in Korea-China Service Trade Conference

Participated in design seminar in Ningbo, China / Design coaching for overseas design sharing projects in Malaysia
Awarded GOOD DESIGN Selection of 3 products

2013 Participated in business conference in Ningbo, China / Participated in service trade expo in Beijing, China
Participated in the Shunde Industrial Design Creative Fair

2010 Joined KODFA and worked with Ningbo Design Center, China
2007 Registered as Industrial Design specialty company /Awarded GOOD DESIGN Selection of 1 product
2006 Established ATTO DESIGN Co., Ltd.

User Experience
Design
UI&IAPlanning
Innovate conceptual design
UX Scenario

Improved Product
Design
Strategy Product Design
ConceptDevelopment
User Analysis

Intelligent Experience
Design
Creative design
Regional Market Analysis
TrendResearch
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OECIARIEE SRTIARl HE7IYe=z HETA, LG, SK

S =2 U™ 71 YAl Midea,
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Atto Design Co., Ltd. is a comprehensive design specialist and has successfully cooperated in various
design developments in partnership with leading domestic and international companies, including
Samsung Electronics, LG, SK, China’s largest consumer electronics company Midea and Vanward.

We are taking our client’s products to the next level with our unique design processes,
technology, and our accumulated know-how with superior mass production.

We offer customized design strategy solutions optimized for your size and status, such as building
product identities and branding/marketing. In addition, we are diversifying our business by
developing our own branded products and building innovative business models, and we intend to
leap into korea's leading global design company that continues to pioneer future markets and create
new user experiences through the convergence of various products and services.
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Module Type
Water Purifier

Creative Director 24

ZEHE Kim Tae Joong
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The modular water purifier is designed for the
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It designed for efficient use within the kitchen

installation under the sink and customizable

HR

2

hot water purifier as a slim body that allows it to fit in the

S 1o gu
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or
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vertically or horizontally. Filters are installed smallest corner of the worktop. The nozzles

4T oo o
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on the outside to give information visually
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on the top of the device can spin left and
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ol

with pictogram, colours, and display so that right, filling with water directly regardless

Creative Director #415| Won SugHee

|0

users simply can check when to change the

14

BIAX ParkSo Jeong of the height and size of pots or cups, that

|10

filters. It also has water filter nozzles with

44 1
o 0L md or

resultingly suggests the new user experience.

-

ol

LED display on the top of the sink so that Also, it has adopted a detachable modular

r

you can readily check the operation also the

K

system, so the device is 100% adjustable
replacement period without opening the sink to your preference. You can either use it in
a typical stand type or as a built-in device,

whichever the choice is yours.
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Smart BOdy UO Healthfit2 AOIEE {Z2|AH0|M41t A UO Healthfit is a total health care product New Generation 29| HE 90-955{2 MHE 7{LS OEM  Targeting the Chinese younger generation,
Fat Analyzer SZ0 AtEXt] AM|IX|EZF SO0 E HIE  that provides health information from bio- OEM Microwave oven MR QIX] CXRICZ =8 #at otL|2} & Post-90s, this OEM Microwave oven is CMF
O AEXS| MAZE, M, MY 2240t 8 rhythm, analysis on body type, to further tips OF L ZBZH| Y= X32S 4= U= & technique and harmonious exterior design and
Client K TELECOM H a5 22lohof 2 2=ehH 2l MI=JHM 2 and exercise routine to improve your health. Client MIDEAES) I} CMFE M3 Xl LTt ESH F2  CMF to look great not only in the kitchen but
A ASIIOAO(| H SO it HEE MEZd) == S35 @A User-friendly design for easier user Creative Director #1445] WonSug Hee MICHO| AF2SHERR} LIRS EX510] TR St 7| everywhere in the house. Product utility and
Donut System LS| A MEQULICEH ArXE7F HE2| ==t experience - ergonomically angled for Designer HE2 Kae Do Yoon S= HOt MEQ =22t AFEAt HZ2ME  accessibility has improved by analyzing the
Creative Director 2415] Won Sug Hee o]l 2s5Xo2 MatolH ®XIE 4 UE=2 & intuitive usage, rubber-coated pole plate for =REUC =0 A MHO= HE 2421 needs and usage of the younger generation.
Designer £2491 Song Seung Min Aol ZES THoI 2 FHO| Rubber @ increasing psychological stability and the g, HiHl= 3ol ZHM 2t0|8lS X251 Metal lining on the front of the glass door,
& E DecorationItEE F7t5t0 GripZdat A feeling of grip, as well as giving it a unique EtE HEHES 0|88 6l= CJAZH0|9] ZE  rounded mood lighting on the side, and hidden
2N rgAS B0 SAM HME2Q  identity. S Q0| EHEAF HEA! X7 CHO|YZ Ul AF display used punching metal surface have given
IdentityS 20HE = ULE RESIRSLIC 288 s¥SLICH the exterior design a modern feel. Next level of

the user accessibility and product usability has

achieved through a detachable jog dial.




sell

Communications

Sein Communications
M| HFLIAOME

OFO|HIE|E| CIX}Q! Identity Design
HE 1012 Brand Naming
I{7|X| C|XtQ! Package Design
HE|D|C|0 TIXFR! Multimedia Design

HIE CIXHl Product Design

Tel. 02. 6406. 2588

Fax. 0505. 250. 2588

Email. seingd@chol.com
MESEEA 45T ZURZ 130,

MS% IT715 10028

130, Gwangnaru-ro, Seongdong-gu,
Seoul, Republic of Korea

www.seincomm.kr

SIALIE] & 4 UK

2020 SEORIITZ AL 1Y /A1§gg—§|0\¢ TS BEY
2019 QM7 A/ EFRIATMIE 2 E—J G /2R 7|8 SEAIY S5 Y37 |X|
B71%=, MSAl LRI 71 XIHALY / KA HSUS / S2719 1P 712 TRl X|2Ae
2018 191 BE7|R KIGARY / ANTOI CIXIQI XIGARRS /OIF - 247 4 - SRXIAKAME SHE 3 CIRRINY
ZA7| 1P 7| ORI XA / S22 IP Star 7| CIAI! X[ 2IAY
SEXY 74U HEAIY SEHSTTIX| / 47| IPHIE X ME|AAR / 4719 Batig e XAt
2013 SHROXQITISS 2013 GD R4LIAIRl, MY / AHSUITESH HEHEIPJAF’* =8l (R =F&D)
AUBUTSH SUCKIUNY 8 (27HFAS) / 7P e M8 (BIOXR £0p
2012 MECIRRIME S47|Y CIXRIALEAY & / 24 S SHEX|AAMY 2 (2U)
SIZCIRQIRIZR 12012 GD QACIXIOl, M / AATOINEY HIHTX|YUAIR] 231 (SLAHZTL])
BRSLISTL 44 (SORE/eSHs)
RIAZ0! BIAIRIRE A 24 (DI2ARIAZ RS
2010 X162 HIAELZ |K|CIXRIT 2|0 TALE TH7 [Klef / HIAE O|LHI0 [ 7|Qf & BME S{MR|HRE 2
2000 EMIAFTUHOR= Holst
1992 LIRS
History & Award
2020 Selected as an excellent design company
Received a citation from the Seongdong-gu Chamber of Commerce under the Seoul Chamber of Commerce and Industry
2019 Incheon/Gyeonggi/Jeonnam/Chungju Intellectual Property Center Design and Brand Development
Design agency of Export Support-based Utilization Business Projects
Gyeonggi-do and Seoul design development support project
Intellectual Property Sharing Project / IP company design support
2018 Design conducting agency of a single-person creative company, Small business company
Incheon, Gangwon, Suwon, Chungbuk Intellectual Property Center brand and design development
Design support for small and medium IP company and Global IP Star company
Design agency of Export Support-based Utilization Business Projects and SME company
2013 Awarded GOOD DESIGN Selection / Design agency of Small Business Promotion Agency
Established of affiliated research institute (Package Design)
2012 Conducted design consulting for small and medium business of Seoul Design Foundation
Conducted the brand support business of Small Business Promotion Agency
Certified for GOOD DESIGN Selection / Awarded at Korea Talent Sharing Award of KISED
Awarded the Grand prize by the sector of knowledge company in the advertising industry
2010 Awarded Package prize in the sector of function at the 16th Best Package Design Korea Awards
Awarded the Best Innovation Company & Brand Innovation Leader Award
2000 Established Sein Communications Corporation
1992 Established Sein

FLAOMEE K|t 200{EH7t B2 7| R 2RE H= 0f0]

2
HIE[E| 3! 2HE O|0|X| S& %$3H U
et Z2|0j0jE|Eet V1=, QZIMQI ZE0| U= ARUAOIMCZ HARS| TIget HIFE 0]
OIXIE 2= E-U
EMRAHFTUAHOEZ2 20 A E 2IAQ] HO2t MRS 7HRLL ZHHS oG LT

Sein Communications that has walked only for design pathway created a visual identity and

brand image for lots of companies about 20 years. With the unique creativity, plans, and

humane-touching communication, we produce an authentic visual image for clients.

Sein Communications always try our best-having honour and confidence as the 20th year of

the company.
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MASK PACK
‘0 |-]'[-"§AE7H_|9 F FAHUETA OIHZAQZ7H|7F H2HE 2 T Aperos Organica brand and package development XIQE‘"H_iEXl E FXLHA=ZX| A E JHed (40, The new brand development for Geotechnology
EEHI: aj I[H; |XI 71X 7HEf (WO, CIXFRl HO|R! D= 2 for Nadamcos (Naming, design, basic manual, x-"E_I X2l HIO|R! IHFg, %g—()-l% 2|AH 0| X (Naming, design, basic manual, applications
S7|= OI= BpEHE S0{E2AH0IMX, TH7|X| 7HLL) applications, package) CIATHN HEZ 7Hg) development)
_ O o - . .
OIECI2E Qlot AfHo| HE E AHHlo=Z2 As a concept of 'The variation of nature for XIQHI=ZX|Q MAst 7=t ojl=X We made a unique product with the accurate
StLto| H|OF &0 CHot HEO| 7tsMH2 H0F  beauty', we tried to serve the possibility of numerous Client @XQHZ=2] 442 Ooll AtEstE HES2 =0 HLLCE  technology and artistic emotion of Geotechnology.
Client #ILIE=2 Nadamcos Co. Ltd LHIIRt SFASLICE EHO{LIA MASHT A|E[S  transfiguration in one theme. We describe nature GEO TECHNOLOGY Co.Ltd XQHIA=ZX|Q] EMHEE 0| HES S0l0|  Geotechnology brand will be able to provide the
CreativeDirector M AFESH=A0| XHO|2h= SO K9 as birth, growth, and decline that indicates ‘The Creative Director SN CAHIA 2010 M2 IfHCIRIS M new paradigm to general dispenser section
OIXI3| Lee Ji Hee 28 S ESILICH OI2|AERIH|AO| 2™ Xt circulation of nature.’ As quoted by Aristotle, the 0[X|3| Lee Ji Hee At AU Vs 3 olsAel 422 through this product. Having dispenser control
Reserch & Designer AHOl2t= ML Haetoh= OFSLIE 22 A],  original beauty is Nature, and it put a high value on Reserch & Designer ZH|gt QAHM ZHEZEZ 22| MAS He  with Technology' and "Artistic sense’, the brand
HMAO _ .
9SS Jung Seung eun OIECtR9| 7|22 X}H0|10, 11 20l 7|22 thatas a changing beautifulness within the concept B35} Park Gyeong Ha AN7lE MZUARIS REIERZ FOI4+5 &Y that has been motivated by the colour of cherry
OFO A
= Yang oo seok SQA| BILICE AfX{C| E%&'OJ MMO| 2Tl of nature. Resultingly, we expressed light and el Stst HHES Soff 0l=XQl 7=t HlASH=  refers to artistic technology but also rising vision.

o
_ 244 Yang Woo Seok
H7t5| Jeon Ga hee .

2t Cho Jun Hwan HIME LIEFHLICY,

Ire

2 s, 1 ASR(XIHQ CHFMIE OF2  shadow, the radical source of configuration, and the

CH2)E Black and White2 E3I6I&LICT interaction to Black and White.
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II_|J|':_-|_EL }_%é% RIFA HE ARR XSS AXAS CIRFQI 71 Sculpture ‘Saenggeojincheon’ in Jincheon-gun |:||]I|-_|-'-|]H ﬁo_._ﬂ'EEI HE O|I| 0] B=AE 2= JHE! (H|o]Y, OJXt  Brand development for MP Purchasing
‘gj.llx_p‘;.r Mato| 228 DEHZ 510 TN ¢ We formulated the image of a dynamic and ‘E*'L‘"E’ Ol H|O|X DY, S20{EE|H0|M=E 1) Cooperative (Naming, design basic manual,
e
X|eh CHetR = SEM M4=-Z=9| O|0|X|E X  vigorous city, encompassing the traditional TAHZL| HHEAHS PIEE= A2 1Al applications development)
St SA|Y| RIFACS ME 235t QMO =Lt cultural heritage as Nongdari bridge and HZLES Moo= AO|ASEE] AIRFSILCY, Creating the brand experience of Coci
ient 2EZH Ji - - - . . i 0| oS =& - = - .
Client Jincheon-Gun 2|t FIFO| L2 0|2 MAHZRIM (M7]Z2  Saenggeojincheon - another name of Jincheon Client Ditf MPCOOP 7|= O|ORYSXEo| E2HE KA TWA| Nero started from defining what makes Coci
Creative Director ZTIM)Y EALE Yo| 0[0|X|S OFR0 HSX  meansa nice place to live in Jincheon. As a result, Creative Director U2 Ho|Yel Q0|2 E5 WAHE 22  Nero being itself. We proposed the direction
0|X|3| Lee JiH - _ o O|X|3| Lee JiH _ _ _
eedmee 0|1 &7|Z EA|0|0|X|Z 3ALS SIASLICE  we could promote the image of the Olympic eeimee HAS MOI510] BT BISIMS RAIBILICE  of the brand by analyzing the core value of
i p g p i g
Reserch & Designer ) ) o Reserch & Designer . I ) ) )
- village in South Korea, located in Jincheon by the <0 DAHZE Q2] I¥0| FlZst EXF HA| Coci Nero through the meaning of it also the
2145t Park Gyeong Ha 4Z=0] Kim Ju mi ~ B ~
;120 Jung Seung Eun motivation of the Olympic flame. OFZM Yong Woo seok T|HA ZEst HA 0|0|K| L=0| ENE & assets of MP Purchasing Cooperative. Coci
oo ST
S5 Mun Sang Ho F743| Jeon Ga hee HotdaL ot Nero has built the foundation of a powerful

inspirational image, correlated to the features

like cooking, cat, and familiarity.




DESIGR
GCIXIoIS
ProductDesign Consulting S|AtHS & =4 MM
Product Strategy and Planning 2020 SALIXIQIMBS|AF M
M= 71717 2019 PELRATRZ S HY
12 7172 @CIXIQIRL R&D Center 7|QHRAGITA 01X
KIZ&3 Graphic Design 2010~2019  SHRCIXRINE Y R4-LIXIIGD)MH 128]
— 2018 reddot Award Winner £=4f - Indy7 | SiS2%
HiEa= uX/ul/eul Reddot Award Best Of Best 4§ — BH=R| Z4AFEH|, The Semiconductor Equipment Probe Station
IF DESIGN AWARD Award &) - ZAHA HIH MHIA TIXRQI _ TIARI S HMZ 22 FHO
IKROS RED(Robot Engineering & Design) Show AWARD YLD T A - Indy7 | 5282
2015 reddot Award Winner 52} — Air Purifier
2014 IZIJ(H’_' 71 34 Y / KIDPF2 54 =4 - PAPAYA | Dental CT
Tel. 070. 4035. 8548 2009 ORI Hol Mg

. . International Public Design Award Best 54§ — GlulamQ2 X1 £0|A S L7/|= 0Fs EA 2
Email. uno@designuno.kr

13449 Z7|= JEHA Y7 HY= 42 History & Award
RUNTIDN = el ]

2020 Selected as an excellent design company
4717 | YN 602,602 2019 Selected as an excellent design company

Established Company affiliated R&D center institute
2010~2019 Awarded GOOD DESIGN Selection of 12 products

Seongnam-si, Gyeonggi-do 2018 Awarded the winner of Red Dot, Red Dot Best of Best, iF Design Award
Awarded Gold prize at Show Award

2015 Awarded Red Dot Award as Winner
http://www.designuno.kr 2014 Awarded Black prize at Design R&D Convergence Award

2009 Established design UNO
Awarded the International Public Design Award Best prize

601,602, 42 Changeop-ro

Republic of Korea

1 HARIRs A AMLE HIE-CRZ (2] 20ret A8tk TIAR! 2IALZ AT 20098 METIAR!
| ArizEd|
Preparation TZSAZ AZ[SH CIARl HAS ezt 22 duts= FHS HorgksU

SAMOl ZIES Sofl Z210|UENAE SHENY U MEHHS 2 51U, AF=XtQ| 0|
SIS HIZOR HE CIXfRIS MZ2aH YtSLICE DESIGN UNOQ| Vision2 =25H| S4Al(Ultimate

Innovation)2JL|Ct,

2 (e

Discovering Needs

D{2| 20t A4ZI5HK] 9401 DR O2 O[3H5ID ASSH= XpM|, U2 H1 $SO2 ANSS Pice
20| Design UNO7} Y3H= HAl0[0Y, Q2|7 &3t CIXIQIS S5 MALS| OFECHD H5ket Al
3 e 2 01B0] L= 240] 22|17} Yot ZHULICH

Conversion

Design UNO is a design company that communicates with various fields based on innovative
thinking. Since it started as a product design company in 2009, it has expanded its design area and
4 158571 has built a reputation for good results. Through innovative results, we have given our clients brand
power and partnership, and have provided product designs based on user understanding. DESIGN
UNO's vision is Ultimate Innovation.

Design UNO's way of working is the attitude of understanding and communicating with the mind,
5 1 7hatet] not just thinking with the head, jumping with feet, and creating results through actions. It is what we
Improvement want to bring out beautiful change and love in the world through the designs we have created.

APHEH| eS| WA F&317| CIxiel 23 s
Preparation Conversion Concept Design Extraction Design Confirmation Improvement
UzEs
Discovering Needs Market Research | A%
Customer Experence
Desian Analysis [c3f2 84

Define Concept | 24443 Visualzation | A25t8) Design Confirmation | Cixt18 | Evaluate Customer Satisfaction | T84 87}
Ideation | 0olciof & Execute Improvement | #1253
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Collaborative Robot QUK TS ZUROIHM ELQSICIKRIQAS = While emphasizing the all in one shape design, MODMAN TORSO KISTAHE DIY 22 & 'R 2 CIRISH 7|5 KIST's new concept DIY robot arm” Modman' allows
ABBIC} AAKORE 7| MO S4EQ| X5 0|  Unnecessary design elements were minimized. T} A=S ARRAFRIF RIS AIRSE 2 Q)Ct users to assemble and use various functions and
. ST 20| TF0| KIHAZH| HIZIZ(0] 0|2 StrUCtUFEf“)(- ? long pipe shape was used, and ) 2|7 042 20| 3 US SHHOIN TEs5E performances. And it was designed to be able to
Client w207t S| 20| TR0 AFHE 501 37| 212 ok the robot's joints were designed to be naturally Client KIST JPICE ZHmEH T & S| EFR0| Ths do the things that several robots did with a single
ArtDirector 210} Shin Jung A ° - = =CA connected to make it easier to check the structure ArtDirector +10f Shin Jung A o Eee S e = “ robot. The easy-to-use arm that can be attached
Iz 2T S| RO 2R SIS AIRS . - 5t 7HH5} T O =0HO| JEAF 2 A |
Designer  21715| Park Geon Hee M. 7RE 2= 2o 20| 2Tl 3ds Asei and,State Ofthe.mbOt' . Designer  =745] Park Geon Hee of ZFHRt B2 el 7HY 2 FEOI, or detached is the biggest advantage of Modman.
2712 Kim Ki Yong o411 2R AP HEERR SMMH HO == i Ur:]“ke cfonyéntlor;altmbokts, lthdoest‘not L:)set Lanili.l:r 4718 Kim Ki Yong HE TSR =H BESS FUSO0IM, ®  jnternational standardization is in progress for the
_ _ shapes for joints, but makes the entire robot look like - - = o .
019X Lee Yu Jin QrELS =RUCH St RS ZoEA| AZSHM P ! ) - 0IR%l Lee Yu Jin FE2 =4e1E Soll ZHEUE 7|tk QL. connecting drive. And economic effects are expected
= sy ' ) a smooth curve, enhancing a sense of stability. The ]
5 QI ZIRE|C 23 . . . . At izati -
M3 Seo Hae Sung UXIS CIXIRI0 | UXRE| =2 HCt integrated design was emphasized by using curves a4 Seo Hae Sung ) through localization of all robot parts.
=43 Noh Sung Hyun and straight lines in harmony. Emotional | QI7!0] =20 HgiSZts 57 & . . .
8140| Park Song | S EXndyC| SR ATT2IE2 QRS BREGH Indy's innovative algorithm ensures safety. 2 Qe NN =, Emotional | Emotional modelmg that allows
Ct QOEHA HOE Eol S ZIAXIC| Q|=5t8l0|  Through impedance control, it is possible to react humans to share work spaces with robots
Iy . . REITFSHA[T F 4T OFIAS =0 [|X[O| . _
OIZISH| HIS Bt A QIOM O|T5k| IS Z=S M) sensitively to the intended force of cooperative Safety | ZZI}SHAP HEL QFEEE =R TIXIRL, Safety | Easy assembly and disassembly design
10| ZXJBHA SIS XIOISO| AR} HAIS BX| workers, and by detecting unintended collisions . A —— . ] ) ) )
20| ZIK[oHA] iz RSO ARt HEAKS HE without sensors, accidents and injuries during Point Identity | 2&5 2139| SE5I11 Xj&Hs}= Polr'\t Identlty'l 'The.unlque and differentiated
st 0ICt cooperative work can be prevented. CIRIRI2 7(249] IdentityS =2 2 QICt design of the joint link allows you to feel the

corporate identity.




The Semiconductor
Equipment Probe

Station

Client

SEMES

ArtDirector 1740t Shin Jung A

Designer

23]
9t718| Park Geon Hee
271& Kim Ki Yong
O|R%! Lee Yu Jin
Aol Seo Hae Sung

=34 Noh Sung Hyun

Probe= 0| 2] HI=X| THHS| 27 1M E4 4
ALS ol BIAE 2t A== 0|,
SEMESS| Probe= 21 20| Mo = I
RIEE & ZI0] EFo|ct,

MollAE A-ERRLS| XEEIAF 0]7] WHZ0H| 2
HE Mok THEMS 28510 MSTIRII0N
M 2Ate] 7|0|O|X|(Cl)2t EHE OfO|HIE|E]
(B)7t LIEHE 4= UE==alA MH|E EH SAt
HRE ¢ UL HeG EY0 FHlES 7

4 UTE CIRQIZTE

Probe is a equipment connected to a tester to inspect
the electrical properties of the semiconductor
patterns on the wafer.

The SEMES probe features a white exterior with blue

points.

SEMES is a subsidiary of Samsung Electronics,
the blue color that symbolizes Samsung is used to
make the company's corporate image (Cl) and brand

identity (BI) appear in the product design.
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SMART BED

Client

C|

—

Y

ArtDirector 4170} Shin Jung A

Designer

8715] Park Geon Hee

2471& Kim Ki Yong
0|9%! Lee Yu Jin

A5iA Seo Hae Sung

HIE TV |52 H2X 88s 82 DIy
A

OIE e At

Premium| IZAXY, AV & E617|=
Customer Centered | QIXIZ5I& M|

Health Preferred | 22| T2 |0|Y3t 2 L|HZ

Development of futuristic smart bed through
Innovative Convergence of sleep science and

IT technology.

Premium | Advanced material , Core
technology, Patent Technology

Customer Centered | Ergonomic design
Health Preferred | Premium sleep and

monitoring




LUP=

CONTENTS CREATOR

LUPE

2

BEL

C|Xt2l Graphic Design
AMEIEY Photography
G HIE MOVIE

SHO[X7HE Web

>

Tel. 02 546 1499

Fax. 02 549 6957

Email. lupe@lupe.co.kr

ME Mz RHCHZ 22 100-30
g 2015, 35

Yeun woo B/D 2~3F 100-30, Yangjae-
daero 2-gil, Seocho-gu, Seoul,
Republic of Korea

www.lupe.co.kr

SIALIE] & 4 UK

2020 LRI Z 3|AL M
2019 EUZe| FEX ME HE MZ / SU2|RH ZHEX KA S HZ
2018 OHZA [AZIAA] [ALIZ(], [AFYHIOIE], [COIHRO] SEIX XIZ XIS HZ

ATI2AA [FopA2] BHE HE / B4 ARSI UHT A5
BTN ISR YS! VIR SimA HE / LoMEIY [HIRE] ZHE A HE HZ
2017 ARNANEY [012] ZEIX MK HF M / ZUSOI0IE ZHX H HF M
ofRmAl [SIlbA), [U2i2], [0PH] 2HE XA K& M2 /HRCKATEY 247|
016 TN [S2AA WO ZHX A HF M / SHEYE BHE H M A
QUEH Z2i0F 2EX XX HF HZ / SR ZHR HE HE HZ
2015 QIEIE U M HE HZ /LeME [ARAAL], [DRA2I05H], [ClomFH] 26X M HE M
IM EEIX R A A / SRELHCES T H HF HZ /MSULTS ZHX MK HE HZ
20062014 SR / CIRIQISIPA TN Mg HZ / 7 H2H M M2 /SK HEYA 1M S CIXI9l 2 F2 X
Of B TA|| A4 DPIE_HE ARl 22 718 / 2 e-shop H2FH K A2 / 65 Shop H2HH K A2

ot ZEx M HZ / At ZEX KA AMZE

=

=
rx

History & Award

2020 Selected as an excellent design company
2019 Concluded a content production agreement with MONALISA, TONIMORI
2018 Concluded a content production agreement with Aekyung Industrial Co., Ltd. / Established Design Research Institute

Registered as a venture company / Designed the official mall of Samkwang Glass ‘GLASSLOCK’
2017 Concluded a content production agreement with INCHEON Business Agency

Concluded a content production agreement with Himart / Concluded a content production agreement with Amorepacific
2016 Concluded a content production agreement with Samkwang Glass, HANBUL COSMETICS, Unilever Korea, HWAJIN Corp.
2015 Concluded a content production agreement with INTERPARK

Concluded a content production of ‘Elastine’, ‘make remake’, ‘deerpacker’ agreement with LG Household & Health Card Ltd.

Concluded a content production agreement with 3M, Johnson & Johnson, Seoul Business Agency

2006~2014  Established LUPE / Agreement with DESIGN HOUSE, COUPANG
Concluded a content production agreement with Design House, Coupang, SK Networks, Amorepacific, GS Shop, YUHAN, ENPRANI

ARLL0IM AZfSH ZEHI= HIZK|
Fi= MiE 2Y TR AFLQLE AZfGH HERT AR Lol2et SR s gz 7ial - FY -
LRI FH99| MZ71S0| AHEekE SF M} Tfet S2Z2| 2HI=S MEOK= One-Stop Contents

Creator Group@IL|Ct,

One-Source Multi Use System EZHE0| OO |HIE|EIS H2 FHIAE HIt 8802 11240 L|XE
MBI HEISPH Mot | It BiLto) ZHAES 2 - QUApl AN D BRI 4 Ol AL

o
ZE| R AREOZ DA AZI HIS2 E0|11, 1] 5ilk= SidA A 22dS =0 E5UM

T7H ORI ALY 2 712
Fifl= SEUARINSHEY S5 HAR! FE2IMO0|H, SA7IUY +27 IDRIHAIZS] A

YLCE 27 R U S4712S2 8 A= 2= HI2S Tidotd AU

HIR7|9 OIF U 7| A MY
M= ZA7I2KIES

= 7
L —
A 7HEEE0 TS 2HRE 718, 27 NG AUSH

£3chf

LUPE is a One-Stop Contents Creator Group that provides differentiated solutions and contents
of various platforms by experts in planning, shooting, and design based on solid photography
know-how and rich experience, starting as a studio specialized in product photography.

A one-source multi-use system that can utilize one content in both online and offline
channels in order to quickly and accurately deliver customer needs, reducing customer time
and cost, and enhancing efficiency by improving advertising effectiveness.
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AGE 20’s Of|MI8 FAMEl A= AGE 20s 7 SFYTOZ  The Real Diamond Edition, launched as a 2%9_' E—._l‘*_l QREQ HA IZ M JM2 ZEL2 RAXZ',  Today's fasting promotion video It was produced
LHMIE 2|Y CIO|0=E OfC|ME MIE 215 limited edition by the essential cosmetic brand HHSt S8 FIHK| 7|YEE FHE MEE  with two keywords,'good raw materials’
A2 CIO|0FRES HIMAIZ|= TH7|X|Q] &l AGE 20's, is a product renewal project that . e RELICE and'simple drinking'. Visual enjoyment was
Client o1 o o Client EHEAE
) SIHSIS AR CIXIQIOZ A|ZtSIGH0] MMM visualizes the brightness and splendor of the ) B2 A7 L0 QUHES & £ Q= AEDM  provided by creating a light and rhythmic feel
Planner 0?1 Lee Jeong Hyun Planner ZHIH Kim Se Yeon
= X|SH5I0HA i ; ; HS 0|20 A =710| L i ‘ ion’ i i
Photographer 2/ Kim Young Jin 0|X|E RISt FESLIC package reminiscent of diamonds with photos Photographer ZI%E! Kim Young Jin 7192 0|0l diliotl 2|§40| LAKIEZE A using the ‘Stop motion technique that can give
Designer 21512 Kim Min Sook EH 0l 2 CHO|OtRE 23 AES &8  and designs, and proceeds to a detailed page. Zol0] A|ZHX01 EHES MIZoIHESLIC an impact within a short time.
ot KfAAZ R Y BIAE U0 TgA2S2  Transparent acrylic and diamond model props
Ao F=5 7AMS HalorH 3 61¥E were used to give natural light reflection, and

LIC} the brilliant concept was clearly expressed with

luxurious colors.
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Glasslock
Client CEECES
Planner 0|t~ Lee Chan Soo

Photographer ZI&%! Kim Young Jin
Designer Z|Z Choi Jun Cheol

I-H

434 Cho Joung Hyun

Developer  E{AZ ChoiSangLim

2H[XHS0| HMZ0l 2 ’é%

g E‘é 243t #ojof2

olo 74 Bt

A2 M 0H7ER] 0|01

The brand identity has been re-established by
breaking away from the existing brand image
of Glass Rock's household goods brand and
upgrading it.

The use of graphic elements and colors was
minimized so that consumers can focus on the
product only, and a concise layout focused on the
product was applied to give weight to the overall
brand image.

We guided us to purchase by presenting
product usability through concept photography in

various atmospheres.
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Mona Lisa, a tissue specialty brand that

transforms customers’ daily lives with smart

I'

ideas, A casual detail page was created by

mn oz

m H e "”0

0431 Lee Jeong Hyun reflecting trends so that consumers can easily

r

il

ZHZT! Kim Young Jin understand the new brand concept.

21215 Kim Min Sook }%‘il-% El<y AbA|H| The tissue detail page, which is differentiated

from the conventional method, enhances

NE=RACIe] OE'ALH:I' product understanding and enhances brand
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