EXCELLENT
DESIGN
COMPANY
2021~2023

SAL|IIHET|

2021~2023







Q)

EXCELLENT
DESIGN
COMPANY
2021~2023

SLIXIEEI Y

2021~2023



I
/7
/7

NN\

% o

\
N\

O\

Y /

%

=

7

AR T TTH s

N

002



NN

v
o
o
o
%
W
//

//

BN

Z
7 7
T 2
CONTENTS
7 AACIXIRAITMET Y L ATH FARAL CIXFIRHTL FO0|2A0| EZT A
/ Industrial Design Company Registration 004 DESIGN MU COMPANY 042 eWIDEPLUS Corp. 090
/ SALIRRIHET|Y M (=IO AMRHX] (0ISTELA
/ Excellent Design Company 005 MASS C&G 048 YiEUM Partners INC. 096
/ (®CILIe S2[ofjojE[2 =HE (®32|0o[E[HO{E T
/ The Uber Creative 006 MOT Inc 054 CREATIVEAD CHANG Co,, Ltd. 102
/ SohH|C|Rtol( G (FEANE|ZHA
/ DO&BE Co., Ltd 012 VinylC Inc. 060 20PLUS 108
/ Cl23 FABA FHMESIOIE FURELI2CE
/ THE allim 018 Second White 066 foundfounded 114
/ FCIAEEZHA @EACIZo{ A 0fl0] = FHEHRLAOIEZ
/ D'STRICT HOLDINGS, INC. 024 CDR associates 072 PULIP COMMUNICATIONS 120
/// @CixteIAE (RIAME|C| e
// designnext co.,ltd 030 NTHREE Design & Technology ~ 078
CIxpQIOrIESZ2{A ERLHAE
% DESIGN MINDEPLUS 036 UNICHEST Co,, Ltd 084 LI RIMEY | HiE ek I LT RILICt,

A
\\\\\\

003




ARITIRIQIFZBIA AT

| S Ry

Industrial Design Company Report System

H|=HHZ Background
AMACKIQIHES A A= 1992 HRH AACIXIQ IR M| X[2lS

SHOZ M2 A LEMEES TR HZ2|AF S0l THet TIXt

Areport system for industrial design company has been first
implemented in 1992 as a licensing system for supporting industrial
design company. Then the licensing system changed to report system

QS| o[4S =0 1999 FFE LIIH|E BIASI0] PIRIIK| =71 5 _ B - .
N reflecting the design field's opinion on cultivating a design company. The

Ol UESLICE 5 HIEE CIXIQI0) RISHH, FAL, 24, K28 H2EO . . .

- K R purpose of the system is to strenghten the competitiveness of design
2 AOk= SME XIS MR R M| TR L A 2ES %Y industry and accomplish advancement in Korean design by supporting
O ZM CIXQI A0 Zl S oot ot CIXRIC MEISkE S8t companies for design development, investigation, analysis, advising,
g 0 =2x0|UALICE specializing the design companies, and enhancing the quzlity.
A1eH Peport Requirements
. MBI H0p T2 0124 101 O|ACE ESICIXIQISIAIO| 4R £ 30/ 0JAf)  * Specialized Personnel : More than one spedialized personnelin each

- DR : 2| QIS (Eh BRICITQIB | AP HH AN DS i

AT DR A B DHEH 22 | Of)

field (Total of specialized personnel shall be
over 3for anintegrated design company)

- Sales : No criteria(the sales for previous business year or average sales

for 3 business years shall be over 200 million won for anintearated
design company)

*The requirements on specialized personnel and sales have been mitigated in accordance
with r evision on Industrial Design Promotion Act in October 2017

* Dedaration/Certificate of Business Registration (Indicate 'Design’ in item)
- Submission of a certified copy of the register or articles of association in
case of a corporate body

- The report requirements for an industrial design company may change
upon revision on Enforcement Ordinance for Industrial Design Promotion Act.

0 2008 2009 2010 201 2012 2013

2014 2015 2016 2017 2018 2019 2020 2021

2015 | 2016 | 2017 | 2018 | 2019 | 2020 2021

T= | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014
M

656 | 1003 | 1307 | 1626 | 3519 | 4023 | 4604

5228 | 5458 | 5610 | 6582 | 7852 | 9199 | 9977 2ok

We plan to continuously reflect design field's reality and future
development strategies to organize report requirements while
strengthening management on reported design companies by
securing the budget. We will also establish a practical and effective
system for cultivating design companies.
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Excellent Design Company

ol RITISH HOA(LUYGTIXIRIHET [0 Ther X|2) 2 22
AU 202 H|52 (A FATIXI T | 01| CHok K| Aol 21510
STHCIXRID [ ME UESHL, 8l 7|t 2 Aol IS flet
LRI EY Y S TRtisHRES LI,

Based on Article 9 (Support for Industrial Design Companies) of the
Industrial Design Promation Act and Article 20 Subparagraph 5 (Support for
Industrial Design Companies) of the Enforcement Decree of the same Act,
we have selected excellent design companies for the growth of the
companies and related markets.

The purpose is to strengthen the capabilities of design companies and
drive them to grow into global companies with global competitiveness
through the selection of excellent design companies.

RY: ULV IEYY S 7A 0 OS2 A g |
CIXIRITIE Q124 201014, AU I & 7 |8 EIISEB-Olef

- Qualification : Among design companies reported as 'industrial design

companies (promising/leading) under Article 9 of the Industrial Design Promotion Act,
companies that meet all application requirements for each sector

- Promising Company : Less than 7 years after its establishment as of the date of

announcement, sales averaged more than 300 million won per year over the past 3 years, two
or more design experts, and corporate credit rating B- or higher as of the date of application.

- Leading Company : 7 years or more since its establishment as of the date of announcement,

sales of more than 1 billion won per year per year over the past 3 years, 5 or more design
professionals, and corporate credit rating B- or higher as of the date of application.

MBAKL Selection Process

HEEH 1TAMFEE, 2EH(RRED

Evaluation : Step 1(Document Evaluation), Step 2(Presentation Evaluation)

1 T} ClAlhe2| e =22 A A= S EO2 THRA, T2, LIXRINE S 200 MR E2F _
1ot Evaluation Docurnent evaluation re\ated toﬁn‘ancwal competency, professional competency, design competency, etc. based on online
application data of design companies.
2%t ot CIRRITE2 IS EIXIRI, 2| 2ioig, BT & 2 2|20 T 3 HOISHS Mefet LTt _
AsIEEETeT Face-to-face eva\u_atlon including presentation and questpnfandfanswer of related companies such as design capabilities,
corporate capabilities, and management strategies of design companies.

Q1= M4t Selected Company for Each Year

() eIy MEIIY a2t H|1
Classification(Year) No. of Applicants Company | No.of Selected Company Valid Date Notes
2021 70 20 202110~202310 | |82 2t 23 Validfor 2 years
2020 117 20 202005~202205 | {822t 28 Validfor 2 years
2018 116 20 201901~202012 | {822t 28 Validfor 2 years
2017 56 20 201801~201912 | 7872+ 28 Valid for 2 years
2016 52 32 201701~201812 | |&2[2t 24 Valdfor 2 years
2014 44 39 201501~201612 | /&712F 23 Validfor 2 years
2013 42 30 201401~201512 | |82t 23 Validfor 2 years
2012 65 35 201301~201412 | /8712t 2 Validfor 2 years
2011 53 25 201201~201212 | {8212+ 2 Validfor 2 years
2010 60 30 201101~201212 | {8212+ 28 Validfor 2 years
2009 60 28 201001~201112 | {8212+ 2 Validfor 2 years
2008 25 18 200901~201012 | |&2|Zt 23 Valdfor 2 years
A / Total 760 317

€20 ~ 120T ANVdAINOD NOIS3A LNI113DX3
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A2|0j|0|E|BE
The Uber Creative

2 & FHKY 1

HALO|E &Y Maintenance
OIE{HE[E ZEIX |nteractive Contents
Ul UXx

221 Z283 M Online Promotion

% Web & Mobile Site development

Telephone
+82-2-517-5133

Fax
+82-2-517-5337
E-mail
uber@theuber.co.kr

Website
www.theuber.co kr

Address

MEA MEF L EH= 972 37

37, Gangnam-daero 97-gil, Seocho-gu,
Seoul, Republic of Korea

CIXFQl M2F Design Strategy

Design Process

4D. PIS

E2l8 S2|ofo[E[E= 1996 S = XIS LIX[E D|E01E St A2 DMIIKIE
2HS0] o, QIEHE|SE JEto 2 oF Y2 Of0|L|0f2 AV CIXIE DHIE A
A MEOIL UAF UL

AtZele Se|ofO[E[E2 1Y, YHO| ENEE SROI, 7|t AH[AO| 2SMYS
ST UE= A 015 Sdll YAOIM 71y FelXol 712 SAPt Els 0] 22(9] 0|4
LI,

HPIE S2|0fojE[E= Hotohs CIXE 2HE0fM AE|AC| 2HS Oflforl, o= §&
HSHIE22 7|0l 5K X EHAZ0ES MSeLIt

The Uber Creative has been creating the best customer value through digital media
since its establishment in 1996, and is providing differentiated digital marketing
services with creative ideas based on interactivity.

To be recognized as a differentiated creative, to share the joy of creation, and to
make the enjoyable communication process between companies and consumers,
Our mission is to become the most creative and enjoyable company in the industry.
The Uber Creative understands the true nature of services in a digital environment
changes and provides successful digital transformation of companies based on in-
depth insights.
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History

PCIRRIHEY | 1Y (BHRCINRIEISR)

Certified as a ‘Excellent Design Company’ by Korea Institute of
Design Promotion

IR ARG RIS TIZ )

Establishment of an affiliated research institute

A7 1S

Certified as a venture company

INNO-BIZ 215

INNOBIZ certified industrial design company
SECIRIHEDIA U (PF=TAFRITISH)

Certified as a ‘Excellent Design Company’ by Korea Institute of
Design Promotion

FHPHT2|O0E[EZ 4 HE, AR 0
Changing the company name to The Uber Creative
CIXfRIEt=E w0|Cjof ER(CIAfImt oAl gol 22)
Established Design Park New Media

2020

2019

Award

20211CT KOREA AWARD / Z7|S=X|ARY CIX|E MH|A SIME R T/
SMIE YAOIE

20211CT KOREA AWARD / Grand Prize in Digital Service Innovation
sector / SM Group Official Website

2020 &Award / Grand Prize / SM TKA|O|Z fIAtO|E

2020 &Award / Grand Prize / TK Chemical website

2020 EOIR=T2[0F / HIZZ0F LY / e8|

2020 WEB AWARD KOREA / Manufacturing sector Grand Prize /
SAMSUNG ELECTRO-MECHANICS Official website

2019 &Award / WINNER / =2 7|QA0|1E

2019 &Award / WINNER / Dongkuk Steel Official website

2019 &Award / WINNER / F2X|2 BHEA|E

2019 &Award / WINNER / Prugio Brand website

2019 oiYET2 ot/ HEZO0F U / F2X|2 BHE HAO|E

2019 WEB AWARD KOREA / Construction industry sector Grand Prize
/ Prugio Brand website

2019 HoiR=22(0t / S4 20 / S=MY

2019 WEB AWARD KOREA / Metal industry sector Grand Prize /
Dongkuk Steel website

9Alleal) JIaqn 9yl

€20T ~120Z ANVdIWOD NDIS3A LNF113DX3
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Daewoo Engineering &
Construction - Prugio
Brand site

Client
LHRAHA Daewoo Engineering & Construction

Creative Director
O|&= Ck Lee
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The Natural Nobility
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The Prugio Brand site was created with the concept of “The Natural Nobility”, and expressed
look and feel by utilizing the visual elements of the brand. Focusing on improving the user’s
access to information, the menu structure has been simplified and accessibility to sales
information have been strengthened.
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Samsung Electro-Mechanics website was created with the goal of improving the accessibility
of information by understanding customer needs and objectives with a proactive concept.
It is structured using illustrations and icons so that difficult product information of electronic
materials can be compared easily. In addition, data visualization work was performed to visually
compare detailed product specifications.

/7
T
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T _
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2ALO|E

Samsung Electro-
Mechanics Website

Client
AMHT| SAMSUNG ELECTRO-MECHANICS

Creative Director
O|&== Cklee

aAlRaI) 42N YL

€202 ~1Z0C ANVAWOD NOIS3A IN3T13DX3
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HDCeiCH£h
HE EAOIE

HDC Hyundai
Development
Company Website

Client
HDCHILH A iz
HDC Hyundai Developrnent Company.

Creative Director
O|&= Cklee

S NREOh  Wavls SRR

Coporteidenty

e HDC 0§

511,805.

GICHLRVHE Q| SFoft 7St &X3 ORARIIAC] IR0 2|10] Fifs5 2S0i= 7122 0[o]
Qo

i Axe QA o[0fX| Olm BTl 2H2610f 7|Qe| EHE o
OIXIE HSH2 2 HooIIGLITE £ fAEHE 10|22 XAE St AIZAF EA0IES| S2-dit Of0lEl
EEIE g&Xe 2 2US0f Mgt

Comparing the outstanding technology and performance of Hyundai Development Company
to a Masterpiece, the website was created with the motif of a company that produces the
best results. We actively express the company’s brand image by using videos, images, and
infographics for the company’s representative performance. In addition, we successfully created
the unity and identity of affiliated websites by creating web style guide.

010



ongkuk.com

TartsdY ENG BUSINESS  +

DONGKUK snfL

8 Y BRI

Dongkuk Product

TN HYE Bt BN L]

Social Value

130] QAR 71852 31 20 Cift SRS PO NEBIISLICE HlArel ZHE HER 0lojx|
2 719 AT TALRAS Sof ASHOID MNP HASIAEUCL M HE THolxiel CIxfel 24
£ Zojotol MBS SHHO| ePl ML 4 YSS PHUSLICE B28 HITILIAS] SHE D2fs10] HiX)
LIA P21 2HIXS 202 240101 HEo| H2ES ARSI,

Dongkuk steel Website was made with the concept of the company’s history, technology,
and passion for iron. The rigid manufacturing image of a steel company was created in a
dynamic and friendly way through images and graphic elements. The design elements of the
detailed product pages have been strengthened so that the features of the product can be
easily communicated. Considering the characteristics of B2B business, we have improved the
accessibility of information by organizing business-related contents into a quick menu.

S=M1Z
2ALO|E

Dongkuk Steel
Website

Client
SIAMZ DONGKUK STEEL

Creative Director
O|&== Cklee

aAlRaI) 42N YL

€20T ~120Z ANYdAIWOD NDIS3A LNF113DX3
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T2HH|CXFRI(F

DO&BE Co., Ltd

CIXFQIZAME! Design Consulting
HIZC|XQ! Product Design
UXE|XFQ! UX Design
UI/GUILC|XFRI UI/GUI Design
JBJ=IC|XIQI Graphic Design

Telephone
+82-2-3477-1010

Fax
+82-2-3477-1040

E-mail
khg@donbedesign.com

Website
www.donbedesign.com

Address

NN RNESTE e | 372437,

LA |STISHT| ot 72

7F of the Korea Industrial Technology
Promotion Association Building at 37

Baumoe-ro 37-gil, Seocho-gu, Seoul,

Republic of Korea

CIXFQl M2F Design Strategy

Design Process

BE DE BE DE
o S’g =0

v ; ;
Ist 2nd 3rd
Consensus Consensus Consensus
Meeting Meeting Meeting

Total design solution by DO&BE
FAHHICIXRIR)2 Sy EHBIES PIet CIXtR! SH2| Aot EofH OfoIE|01E S6if 14

R

I AEAP ok TSt 7] SOl WEHRI TRl MBIAS MSgLICE FoHE|Tixel

(DAL NI
(T)% II— |I‘I7+ HOo 6|_} IJ‘E_§—|'5| iEk”)\E EOH 2t LLEI‘IIEOl EI‘IO“ I-I?)'I-* j(lI-IOl I
SHAS MEHOB TR, AIWAOS HASIGI0 L JZH2 T BILICE 3t of 270} T
SHEO| Y HHS BYS HSE M2 TR 0120] L U T2 Aie] RIS
HBILICHL FABICIXIOIR)2 HBCRIOL I2HTCITIRL UX B GUICITR! 5 T2H0| Be
S1= %2 CiTfol 2018 H2HO 2 HZoks FpICiel M2URILICY

Total design solution by DO&BE

DO&BE Co., Ltd. provides true value-oriented comprehensive design services that
customers desire through design-oriented thinking and creative ideas. DO&BE Co.,
Ltd. will shorten the development period by selectively using the best processes
suitable for the nature of each project through its own differentiation process.
In addition, the proven professional designers who have about 2,000 project
development experiences provide the best service with a responsible attitude.
DO&BE Co., Ltd. is a comprehensive design company specializing in product design,
graphic design, UX and GUI design, etc.
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2016
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2013

2012
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2010

2008

2007

2005
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History

PECIRQIHRIA Y (BH=CIXRITIE )

Selected as an excellent design company
(Korea Design Promotion Agency)

LPOHE 7h18 S71EE7 | MSCIRtRl Y

Development of a new concept of personal air purifier product design

LIUS YRS DRI GBI / ADER X HF ORIl T
The Ministry of Trade, Industry and Energy’s design capacity
enhancement project / smart stroller product design development
SACITOIHRIUL A1 (SHACIKIOTIZ S

Selected as an excellent design company

(Korea Design Promotion Agency)

S AYS| MBI

Development of product design for golf swing practice device
DRI} HSBEINY 48 / TS 1O T Cixjel s
Ministry of Science, ICT and Traditional Culture Project /
Development of High Strength Kitchen Knife Design

LIE ESS AJAHE MIZ LRI i

Development of industrial ESS system product design
PALIQITIBLN M (SHACIXICIEIZE)

Selected as an excellent design company

(Korea Design Promotion Agency)

7H8E EEIHFLIRI Y

Development of home refrigerator product design

PECIRQIHRIA Y (BH=CIXRITIE )

Selected as an excellent design company
(Korea Design Promotion Agency)

Digital Photo Frame HZCIXtQ! 7H2

Digital Photo Frame Product Design Development
PLAIITEA M (BHETAIITISH)
Selected as an excellent design company

(Korea Design Promotion Agency)

SSLXRIAMY (MEA o2, QRS 2EA|, o AU

Public design projects (Cheonho-daero, Seoul, Dong-gu, Incheon,

Boryeong-si, Gyeyang-gu, Incheon)

OFRCIXfRl TS SR MY (5, 1242in))

Selected as a national support provider by the Korea Design
Promotion Agency (Hurom, Korea Grinding)

SO LYUCARR WA SF FHB[CIXIIF)

Registered as a certified industrial design company,

DO&BE Design Co., Ltd.

2019
2018

2016
2015
2012

2008

2007

2005

Award

021 2FCIXRIGDIEEMY / 22|18 FYZ
2021 Good Design (GD) Product Selection / Cooking Kitchen Knife

2020 RLIXRNGD) SB[ 2218 F4Z
2020 Good Design (GD) Product Selection / Cooking Kitchen Knife

2019 LLCIXRIGD) B MY / 2218 FUZ
2019 Good Design (GD) Product Selection / Cooking Kitchen Knife

=2 Red Dot Design Award M / ADIE 2%t

Germany Red Dot Design Award Selected / Smart Stroller

=2 |F Design Award - Best of Best / AOIE 2Kt

Germany IF Design Award - Best of Best / Smart Stroller

2021 RLCIXRAGCD)EBNY / SAHKY YR Y / ADE R2X}
2021 Good Design (GD) Product Selection / Minister of SMEs and
Startups Award / Smart Stroller

2016 LLLIXIRA(GDIES U / AHYERINS

2016 Good Design (GD) Product Selection/Bicycle Direction Indicator

2015 LLCIXRNGCD)HEMT /7188 257
2015 Good Design (GD) Product Selection / Home Juicer

2012 R LARIGD) EEHE / CIXIZE0]
2012 Good Design (GD) Product Selection / Digital Door

=2 Red Dot Design Award % / AOLE TV

=2 |F Design Award A% / ADIE TV

0|=* IDEA Design Award A% / ADHE TV

UL Good Design Award A& / ADIE TV

Germany Red Dot Design Award Winner / Smart TV
Germany IF Design Award Winner / Smart TV

US IDEA Design Award Winner / Smart TV

Japan Good Design Award Winner / Smart TV

HPAILESIE 9 HIHCIR M / TFES A5

World-class product and venture design selection / home juicer

2005 LCIXIRNGD)HENF / A7IHA7]
2005 Good Design (GD) Product Selection / Dishwasher

p¥1 0D 39800

€20T ~120Z ANYdAIWOD NDIS3A LNF113DX3
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Smart Stroller

Client

FS217|¢ DONGIN Coltd,.
Director

AT A Kim HoGyeom

Designer
O’H&l Lee JeongWon
852 Han SeungWoo

o f
Qo] XAFH™O 2 Anti-dust Full Canopy System= HEE|0] XM K& 8l QXL 2|59
=

ME
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o 212 LHSHZEE 010|S E20t= Vs 55 52 ol
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|
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n
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>
[
o

A smart baby stroller offering enhanced safety and comfort for babies. The seat-installed air
purification system cleans fine dust and various air pollutants coming into the baby stroller. a full
canopy system has been applied to differentiate the stroller from the existing ones. the system
blocks ultraviolet rays, helps reduce noise outside the stroller and protects children from air
pollutants. a system in which the brake is automatically activated when the handle is released.
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STAEE SHOZ HOHEl= 1002/X] Laser projection TVZ 7|& Lt TVHEC| AfEES A=
2| IEME] FEQ| TVRILICE 2 HIE2 SAHIES Mitots A7 |atel AMEEs SHo 2 HE
S| LO|=E =01 ZH7|40| £ h2hs 4 Ql= HMZC| HO|=oF =2 HiE CIXfelo| 71E 2 E3
O|0{, HIZ2| SICHR0l| MBS S2ot FENE Xl 711 HAITHS 2Pl H=oto] 5SS 71Ee| O

Hi2/0] S 2IEY 4 UA=S TR SIUSLICE

It is a 100-inch laser projection TV mainly sold in china market. It is a short-distance projector
type TV with a difference from conventional large-screen TV product. This product is the most
important feature of the product which can not be followed by competitors by raising the difficulty
in production process, centering on the difference from the competitor producing similar products,
and the product having the same shape as the product at the lower part of the product it is
designed to lead the unique interior environment of home by grafting together the stand.

015

2f|O0] K]
T2HM TV

Laser projection TV

p¥1 0D 39800

Client
CHIQ

Director
AUSA Kim HoGyeom
Designer
O™ el Lee JeongWon
LMF Woo SeokMun

€20T ~120Z ANYdAIWOD NDIS3A LNF113DX3



\

Client
88 HUROM

Director
AT A Kim HoGyeom
Designer
O|™El Lee JeongWon
S2H Ha YoonCheul

%

HIIHR IS |AISILL s DA LT S22 FAPY| CIXtRI0) Cio HIZCIXIR HiRte 2 7|
HEO0| 7RI Qs EHHRI oIS S=017| fo10] HMEQ| MIA Y415 Bigot0] JEfXe (g ds g2
ot S22 A LIARIYULICE HEHL EAP] SO AFS EIRIE et=Hel S1S HS6H0] 20t H=oil
Oj2Aot HEHS 7131 SIA2, SILIR| MF 0| &= 7| Mds 73100 ZEfHRI S0l 2ot d2E 4 Rl
= HOIUSLIE L3t MES FHdote Cifel MF 24 S0 Eifotof 2Lt AzbXo] 1 Helgt AFg0| &
T UEF AEEE HHoitEHH

It is a slow juicer design that emphasizes productive differentiation by changing the production
method of the product to overcome the morphological limitation of the existing product with
the product design proposal for the new slow juicer design of the customer who matains the
long-term collaboration relationship. It combines the Korean curves used in traditional ceramics
to create more familiar and more beautiful shapes, It is designed to emphasize morphological
features by embodying two colors in one product. In addition, the usability has been improved
to make the various components fo the product more intuitive and convenient to use.
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p¥1 0D 39800

XrSXE
RIHQIHE
GUILC| X2l

Car infotainment GUI

10:28p,m £ Y& ®m

[ Fn | P2 AM MENU

Blue Link
Settings

7 107.7 SBS PowerFM
Nevigation < @ 8 1045 EBS 1293
9 1061 KBS2 2|
10 101.9 BBS ED¥%
11 98.1 CBS JIS@%

12 948 TBS W§

“ 2 Yu & ® =

Jukebox Lst MENU O

A Contact Name
010-2345-6783
ERE]
BEYONCE

Best Thing | Never Had ——
PR B sermer

XISKte] QEEIRIMNE AJAgo| HEBl0| 2t siE AIARIO| CiS SR6IXIT sk 9
Cif EfX] CIAZOIS 0180+ QIFEQIME GUITITIR! KIS TISIRtLICk TH CIAZo[0] %
i AT} AR SHO| £, 23 24242 K50) WA AT affie) TP fest Sl 28 K2

o )
CIxfelof stio 2 TIMSIRE LI,

Client
LGEX} |G Electronics

Director
This product includes a infotainment with large size touch display to match the trend of K| Kim YoungJi
Connected vehicle infotainment systems becoming more important and larger. Focusing on e
information visibility and operability suitable for large displat, we focused on the area color and 2= Kim EunPyo
screen size are variable according to various kinds of vehicles in the future. HEA Jeon BoYeon

€20T ~120Z ANYdAIWOD NDIS3A LNF113DX3



C22l FABUL

THE allim

SELIXFR! Public Design

LIEM CIX}FQl Universal Deign

S0|& Public Art

SL|E| OtE Community Art

MH[AE|XEQI Service Design

ASIERIBHZA CIXHR! Social Problem Solving Design
HEIEC|XI2l Brand Design

AtoJL|X] CIX}QI Signage Design

QIZM|O|M C|XtQ! Information Design

O|HIlE C|X}Ql Event Design

N oop do om

84 C|XQl Environment Design
SZHCIXFQl Space Design

Telephone
+82-2-2231-7205

E-mail
theallim2018@gmail.com

Website
www.theallim.com

Address

MEEBMN ST S22 172 277,
90| % B{EE 345

3/4F of Wise Hub Building at 277,
Dongho 17-gil, Jung-gu, Seoul.
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THE allim creates new space solutions for people and environment by integrating design, art and
technology. Amidst diverse issues that the modern society faces, it aims to create an environment
designed for people by proposing better solutions that can enhance people’s quality of life, through
integration of culture/art, society and technology. Through interdisciplinary convergence and
collaboration, it induces multifaceted analysis and in-depth understanding, thus getting to the heart
of the issues and delivering outcomes from optimal solutions that can resonate with people. THE allim
delivers systematic services and high-quality outcomes, equipped with experiences and executive
ability in the whole processes spanning planning, design, project operation and management,
working design, production and installation. Based on integrated reviews by experts in each of
different areas such as planning, design, production and installation with over 15 years of experience
on average, it delivers quality outcomes and systematic services. It produces the best outcomes of
artistic completeness that can harmonize with environment, assigning experts that are fit for each of
the different project stages and providing services through organic collaboration, THE allim proposes
future value from new environmental design through multilateral approaches and interdisciplinary
convergence. Through its professionals with expertise and experiences that can undertake environment
design, public art, public design, service design and brand design projects, it provides specialized
services. By means of integrative approaches, going beyond the boundaries of different areas, it devises
novel solutions for environment and respond to the demands of fast-changing society.
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History

26| FA=H G0 SHYAS CIXEl 3L EA, HIE, AIS
Design, design, production, and construction of environmental
ornaments at the 26th Busan International Film Festival

HEN| Q2iSH 23018 ZaNE

Village Public Art Project by Seongnam-si

I YEY SE(ENE)

(Korean Intellectual Property Office) TEAM Co-Work’ trademark
registration (Korean Intellectual Property Office)

ZEE LB YBTE UORE ZB R ETX SHSS(SSE)

Patent registration for light emitting structures and night landscape
sidewalk structures using photovoltaic materials

(Korean Intellectual Property Office)

MSA| CIXQIEAI AR 2HSHACIA "S5 &S Z2NE

Seoul’s design policy and social issue solution design
‘Dong-dong-dong Project’.”

MBA'MS2 DIgEedis Eor S30l8 Z2HE

“Seoul is an Art Museum”, a public art project for protected trees in
Hoehyeon-dong

MEA'ME2 Dlgtr=5d 330l Z2HE

“Seoul is an Art Museum”, a public art project on Nodeul Island.
SSLIRIR HZ A LD (MEA])

Registered as a company specializing in public design(Seoul)
CHEICHO L MESSHYER ALOILIX] CIRFRl B! EA|

Design and installation of signage in Daejeon University Seoul Oriental
Hospital

BICHAISAL SEB APOILIX] TRl 5! A

Design and installation of signage in Hyundai Motor’s Yeongnam
Regional Training Center

243| RS SEEAIE TRl 92, A, AlS

Design, design, production, and construction of environmental
ornaments at the 24th Busan International Film Festival
MEAMB2 Dlset 849X Z2XE

“Seoul is an Art Museum”, a public art project on Hongje Yujin arcade;
Hongje Flexible Project

#7115

Certificated as a startup company

SECAISIA A2

Registered as a total design company

SUME 283t AT 2YF CAfQI 561 SE(EOHY)

Registration of design patents for stand lighting using photovoltaic
materials (Korean Intellectual Property Office)

ATEL0| AT U SR MY 52

Registered as a software business operator and outdoor ad business
operator

BILHAFSAL 2SS AOILIA| TIRRR! 3 EA|
Design and installation of signage in Hyundai Motor’s Ulsan Factory
T SRR A

Capital increase / Establishment of a corporate research institute
MEA S 22178 277,45 274 22X 0

The headquarters was relocated to the 4F at 277, Dongho 17-gil,
Jung-gu, Seoul

23%| BRG] A S TRt B EA HH, NS

Design, design, production, and construction of environmental
ornaments at the 23th Busan International Film Festival

MBS 'MS2 DIEE XI5l Z2HE

“Seoul is an Art Museum”, a public art project on Jahadam
ERUSIH C2EX| L E M IR MALY

Korea Road Traffic Authority's road sign pictogram

improvement project

Lz - gl 7| 8l 330]s, ATl
The allim - Environmental design, public art,
and visual design planning

Award

IF Design Award 2021 / QIH[2[0f OFF [EllA] 54 /
MEAMB2 0lset SH9 Z2XE

Interior Architecture Award /

“Seoul is an Art Museum”, Hongje Flexible Project.

DFA Design for Asia Awards / Grand Award /
MBA'MB2 0lgEr X8l Z2HE /
“Seoul is an Art Museum”, a public art project on Jahadam

2019 SEGD Global Awards / Merit Award /
MSA'MB2 0S8 X18lE Z2RE /
“Seoul is an Art Museum”, a public art project on Jahadam

wije 3HL
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Hongjeyuyeon

Client

MESA| CIXHIE M at

Design Policy Division,

Seoul Metropolitan Government

Project General Manager

B2 Byungeun Hyun
Designer

O|XIY Jinyoung Lee
HITHL Jaewoo Park

SBH Hyunjeong Yu
HHHE Saerom Park
0§217] Ingi Yeo
BZFEE Joonpyo Hong
Art Planner

BHE | SukjoonJang

Artist
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“Hongjeyuyeon” - Planning, Installation and Operation of a Public Art Project
along the Hongje Stream

“Hongjeyuyeon” is the name of the underground art space in Yujin Shopping Complex along
the Hongje Stream, which has been re-connected in 50 years. It is @ venue where a new culture
is generated with various interactions made along with art with the flexible attitudes of “yuyeon”.
It incorporated connection and harmony signified by “yu” and “yeon”. With the Hongje Stream
re-connected in 2019, a unique underground space was revealed where old concrete structures
and nature co-existed in harmony.
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“Jahadam” - 2018 Seoul Metropolitan Government Art Paving Project

The pedestrian overpass at the Sinyeong-dong three-way intersection connects Sinyeong-
dong, Pyeongchang-dong and Buam-dong. From this place, people can often see the purple-
tinted sunset. The “Jahadam” project reflected the meaning of the purplish sunset delivering
beautiful stories of the place. It is a place the imaginations from the past, present and future are
gathered together. The project incorporated an art paving, augmented reality and a platform to
share ideas of the local artists.

XIobE

Jahadam

Client

MEA| CIXpQIE Mt

Design Policy Division,

Seoul Metropolitan Government
Project General Manager
SIS Byungeun Hyun

Designer

O|ZIY Jinyoung Lee
HITHQ Jaewoo Park
S8IH Hyunjeong Yu
YIS Saerom Park
Z14+0} Sangah Kim
Art Planner

FMZE Sukjoon Jang

Artist
HAH Soyoung Chung
HEX A Je Baak

wijle 3HL
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Lunar Nodeul

Client

MEA| CiXtolgxat

Design Policy Division,

Seoul Metropolitan Government

Project General Manager
$IH2 Byungeun Hyun
Designer

O|EIY Jinyoung Lee
0|24 Kilsoo Lee
0{217] Ingi Yeo

HEXHRE Jaewan Park
ZEHE Joonpyo Hong

Artist

HiA2| A Nameless

=54 330l Z2HE (FYULS)

EEg2 A2H2z M32 40 AIXLCE X[21H O = S0k 9] FEroH Xt QR 28 H
O QXY BHL 2 2kl =549 Y RY2 FHULLL WA AMX|L= ool S0l 49
ARZFt S7E HE WP 27150, f2ls 2 Y=o S SHE Sl AE2] 27IdE =2
Lo7|0Xt gLICE 22 20 {oI0| E45 UEE SSMEHBLLL 97|ds S2Eel= %
o ojoixiet 2 & LHRoME STl LHEX! Fels o 4 UES ARG L B2 EH! 1Ay
Ol2t= 4 I TMIZA it 22 SEE0| AgUH £F0ts 2M2 oy 229| THS0| =7AXIL
XIS O 7Pit0] Opotil, Y2 HS2| Eotdss XEots SHBYULILE 45,318710] 248 Efs2
2 Mol LI2E 22 2RHR S SYTIoI =02t i 835 Soll ArgEe| 27(dE 24
oL,

“Lunar Nodeul” - Nodeul Island Public Art Project

Despite its geographical advantage of being located at the center of Seoul, there are not many
visitors to Nodeul Island due to its flat topography and lack of recognizability from the outside.
To add to the quickly passing landscape around the Han River, a medium was required to hold
the time and space of the place. It was intended to induce the public's curiosity through the
familiar but alien landscape of the moon. Visitors can also experience the space inside the moon
in diverse levels.
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MOTOR GROUP
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SIASLICE SE/TE AO|LX| = SHI2 YO 29| Ol IMATO| Yok, U0l HEMEO|
wayfinding?| HEC 2 MEZR FA0| Ligfet YEXIS0i/ SHIE 4S8 RESIUSLICE HF Afo|L
Kol M= S8 A7|0f W2t ZEAO|X, SIHE 242 ME6H0] QIX [t £[X9| Ti= S SRELICE

A guide was proposed on the visual elements of signages for Yeongnam HR Development
Institute of the Hyundai Motor Group, which were installed based on the rules on their
production and installation. The design motifs were developed based on the horizontal and
vertical structures of diverse spaces of the Institute and the identity elements of Hyundai Motor.
The signages were designed to effectively deliver the “wayfinding” functionality, not impacting
the diverse characteristics of the spaces.
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Signage Design for
Hyundai Motor’s
HR Development
Institute in the
Yeongnam Region

Client
MPOLE / HLi Xt-SA}
MPART Architects / HYUNDAI MOTORS

Project General Manager
HHL2 Byungeun Hyun

Designer

0|22 Kilsoo Lee
HITH L Jaewoo Park
042171 Ingi Yeo
HIAE Saerom Park
ZA0t Sangah Kim

wije 3HL
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D’STRICT HOLDINGS,
INC.

OFZ2ME 2 X ARTE MUSEUM
=2l 0|C|0JOLE Public Media Art
CIX|E QNE{E[QIHE DIGI-TAINMENT

M AHC|X}QI Geust eXperience Design
HaiE AHCIXQ! Brand eXperience Design

Telephone
+82-2-515-5456

Fax
+82-2-515-5256

E-mail
www.dstrict.com/CONTACT
dstrict@dstrict.com

Website
www.dstrict.com

Address

MBEBA JE HIblIRIZ872 29,

9% 9042 (¢ 43, MEFR)

#904, 9F at 29 Teheran-ro 87-qil,
Gangnam-gu, Seoul

(Samseong-dong, M Tower), Republic of Korea

CX}Ql M2F Design Strategy

Design Process

CAPABILITIES d'strict

CORE COMRETENCE

ClAE2|E0| oy ZRie

R E R

VISUAL
CREATIVE

CONVERGED
DESIGN

CfetCIx|E o|Ciof 7| DIGITAL MEDIA
= TECHNOLOGY

CJAE=[ELS CIXfE ojcjof 7

=2 B 2K NS SO SO F2t S TN

o [
21 EXIZ 0jEI0] 7|59 2o HS MSSh= AHlA

QI5H= 2IAFRILICE 2004 M 0

£ HiDsf ffH CIAESEE HAC| Q0| [t HHHOZ ot ZHXE X|Sst=
“Commercial Service"2t AFH0|| M|ZF=l Z2HIXE 2fO[HA Mb|A SPALE 2 HARHE 2
k= "Art Service"E MBI USLICE

CIAEZEQ| oAl Zlied2 Lot CIX[H DIC|0] 7|=2] OfshE HIF 2 o ZHIX &
O ASLICE Zeot H|FYH F2|0f0|E[E A3 5! CIX|E O|C|o] 7|&et FHXE 8ot

HYS T2 THX J18] AZf/BY CIXIRL AAH/STHEA 8 7155, 2ZEQ0f 1,
Lk
S t

—
2YUS S Chot Aol A1 B7HE0| 2ot Total serviceS X

d’strict is a design company creating innovative spatial experiences by integrating
content and digital media technology. Since its establishment in 2004, d’strict
has transformed its services to keep pace with the development of digital media
technology.

d’strict has a content creation service according to clients’ requests called
“Commercial Service”.

It uses pre-made content to license clients or directly operate museums under the
“Art Service”.

Core competencies of d'strict lie in creativity and making the creativity comes true
with solid visual performance based on its in-depth understanding of digital media
technology. This can only be achieved through joined in-house expertise in content
planning, visual, motion graphic design, system integration, space design, S/W
development, and operation.
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History

CHOHE I CIRLOICH CHE R H 44
Awarded the presidential prize for Korea Design Award
ARTE MUSEUM 0= ZiA |2t @F

ARTE MUSEUM YEOSU opened

ARTE MUSEUM H|Z= A2 @

ARTE MUSEUM JEJU opened

a'strict ‘STARRY BEACH' =H|22{2| FA|

a'strict ‘'STARRY BEACH' exhibition at KUKJE GALLERY
PUBLIC MEDIA ART ‘WAVE" &47{0|A

PUBLIC MEDIA ART ‘WAVE’ showcase
SIS WP S

Received a Minister-level Award

from Ministry of Culture, Sports and Tourism, ROK
GBS/ =T LIVE PAVILLION gzt 2
Pyeongchang Winter Olympics LIVE PAVILLION
experience center operation

H|Z= PLAY KPOP CIX|E E|OtIE 2F
Opened PLAY KPOP in Jeju, digital theme park
CIfSHIISL |CT CHAL DAL R IpSH REbAL A

ST ot's To

Received a Minister-level Award from Ministry of Science and ICT, ROK

HYSUTIRS IISSHIIY XY 9 R3% BY

Appointed as a leading company of convergence industry service
from MOTIE and won the commendation

CHEIDIE 2EX OIRIC TSN 44

Awarded the presidential prize for Korea Contents Award
MIA|%|Z 4D ART PARK ‘LIVE PARK' 2

Opened the world-first 4D ART PARK, ‘LIVE PARK’
(LA ERIESYA Holky

Established D'STRICT HOLDINGS, INC.

2020

2019
2018
2014
2013
201

%
000!
0o200%5,
','"':"':""!
5655
arreonetoret

e
258 s

N
RN
R

SR

Award

H| 232 CHOIRISCIXIICY / CIXIQIEY £2 / HEEEY

The 23rd Korea Design Awards / Design Management /
Presidential Award

iF CIXFRI OfRIE 2021/ 34 (GOLD) / WAVE

iF Design Awards 2021/ GOLD / WAVE

iF CIXRI ORI 2021/ 24 (WINNER) / ARTE MUSEUM

iF Design Awards 2021/ WINNER / ARTE MUSEUM

iF CIXQ! 019/= 2021/ 244 (WINNER) /

LOTTE WORLD ‘MAGIC CASTLE LIGHTS-UP"

iF Design Awards 2021/ WINNER /

LOTTE WORLD ‘MAGIC CASTLE LIGHTS-UP"

2021 LLCIXRUGCD)EEUY / 24 (Silver Prize) / Y0]2

2021 Good Design (GD) Selection / Silver Prize / WAVE

2021 LLLIXRUGD)EENTY / S (Bronze Prize) / Of2HFX| K5
2021 Good Design (GD) Selection / Bronze Prize / ARTE MUSEUM JEJU
2021 DFA C[XtQI I OFA|OHA / 24 (Silver Prize) / WAVE

2021 DFA Design for Asia/ Silver Prize /WAVE

iF CIXIR! OfRIE 2020 / 244 (WINNER) /

NEXEN UNIVERCITY ‘THE INFINITY WALL

iF Design Awards 2020 / WINNER /

NEXEN UNIVERCITY ‘THE INFINITY WALL

2020 01| / SHROIE{LITIS IZHAHPRESIDENT OF KISA AWARD) /
ARTE MUSEUM

2020 AN.D Awards / PRESIDENT OF KISA AWARD / ARTE MUSEUM
2020 PHO{R|E / Grand Prix / WAVE

2020 AN.D Awards / Grand Prix / WAVE

iF CIXEOI OfRI= 2019 / 24¢(GOLD) / SKT ‘TUM’
iF Design Awards 2019 / GOLD / SKT ‘T.UM’

iF CIXFQI ORI= 2018 / 24 (WINNER) / YINCHUAN CREATIVE TREE
iF Design Awards 2018 / WINNER / YINCHUAN CREATIVE TREE

iF CIXIR! OfRIE 2014 / 2+ (WINNER) / LIVE HOLO
iF Design Awards 2014 / WINNER / LIVE HOLO

iF CIXHRI ORI 2013 / 24 (WINNER) / 4D ART PARK ‘LIVE PARK'
iF Design Awards 2013 / WINNER / 4D ART PARK ‘LIVE PARK’

iF CIXFRI OfRIE 2011/ 24 (GOLD) /

TIFFANY & CO. GLOBAL CAMPAIGN (BEIJING)

iF Design Awards 2011 / GOLD /

TIFFANY & CO. GLOBAL CAMPAIGN (BEIJING)

iF CIXFQI ORI= 2011 / 24 (WINNER) / STIKUS

iF Design Awards 2011 / WINNER / STIKUS

2011 CHBHDIZ 2EIX OIS / TS24 / 4D ART PARK ‘LIVE PARK’
2011 Korea Contents Awards / Presidential prize /

4D ART PARK ‘LIVE PARK’

"ONI ‘SONIATOH LD1Y1s.d

€20T ~120Z ANYdIWOD NDIS3A LNF113DX3
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Waterfall-NYC

Client

@CAERIEZLA DSTRICT HOLDINGS, INC.

Director

@CJAERIESLA DSTRICT HOLDINGS, INC.

Designer

@CJAERIESLA DSTRICT HOLDINGS, INC.
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SIEIE ALLOPIS RUEIRIA A0} (One Times Square)l 2l H{RI0 SRS & 49 ATRIO 7
%150] 1025me] LED AT2IZ 0|88 S0, FB0IA 23] 2 4 U MHS 712 3 M2 712
912 A2kt 22712 2O Vst BES SoH YLOIBAE Yl OP|S oot AELICt
LN/ ZEE PRPES 12021 B AR SO 8 S 3 JH2CiM CiXioie] HRHS oiels) B
0|2 16| CIZ Xt2I0] M40 2 ATHEILICL 228 B2 Z0I7| 20245, 12/ oleet £12 HZotaxt of
S 30| Afs] Zole) FKI2 HFEIBLIC

‘Waterfall-NYC' is installed on the exterior of One Times Square, using four vertical LED screens
for a total height of 102.5 meters. The commanding cascade of water creates a compelling and
overpowering presence amidst the city’s iconic red brick buildings and steel framed architecture.
The digital waterfall invites viewers to stop everything and be immersed in an otherworldly
landscape during the single minute of its running time. This project framed its objective to
create physical and mental rest and relaxation spaces for a wide global audience.
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01" = 72 81m, MZ20me] AR LED £3210] Ott=E 7|#HE Soll 3 §l0] 20kl= YHA
QI IH=5 oot nj52| O|CI0{OtERLI 2[Zet 2uHS 9ol ‘LA 2o AT2 E43 A[Cis 280t
0 232 THIS R2| HO 2 Ti2 ool JMHQ! a2 Y Hoigfo 2/, PHO| A3RI3 ST
Mg AUz SUCZ YHHEE ARG ARIE Sy SNX|= oAM0| 0] 30| HuU T Of2E 1-ds
Mot 91E oI, HolefZ XO| LPIRE A TH=Jt R2[H0| £58 SAX|= EHO R Ti=9|
S e SHUS FUAZISLICE AL g5 Solf TH=S CHYP 2 +~ A== o EE
EE0| A dotE SYYULILE

‘WAVE' is a public media art that expresses a realistic wave that constantly rushes through an
L=shaped LED screen, 81m in width and 20m in height. For a realistic effect, utilizing its unique
characteristics of an L-shaped large LED screen, we created the transparent giant water tank
through two sides of the screen, turning the flat screen into a cube with a three-dimensional
effect. The gray wall, which feels like a cement wall, meticulously directs the process of getting
wet and drying again and emphasizes the characteristics and intense movement of the waves
with the expression of a vast wave approaching as if swallowing it crashing against the glass wall.
The distinctive feature of the work is that the front and side walls are designed with transparent
glass walls so that you can enjoy the waves in detail.
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Client
FECIAEBRIESYA D'STRICT HOLDINGS, INC.

Director
FECIAERIEZSYA DSTRICT HOLDINGS, INC.

Designer
@®CAEREZYA D'STRICT HOLDINGS, INC.

€20T ~120Z ANVdIWOD NDIS3A LNF113DX3



7

o] =i 1= qfex
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Director
(FCIAEZEZYA D'STRICT HOLDINGS, INC.
Designer
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ARTE MUSEUM is located in Jeju and Yeosu, now the largest media art exhibition in Korea.
Around the theme of eternal nature, several different materials and spaces in nature are chosen.
They are reproduced as immersive media art, and they are fitted into more than ten exhibition
zones and an F&B facility that provides an immersive digital media and F&B experience. Each
exhibition zone offers an intensive visual experience by combining heterogeneous media space
with sensuous digital contents through projection mapping and mirror reflection. Furthermore,
the use of sounds and scents suitable for each theme elevates the visual experience into an
immersive experience encompassing visual, auditory, and olfactory senses. The visitors can
freely roam around the exhibition hall and enjoy the artwork.
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In Lotte Word, the representative amusement park in Seoul, “Magic Castle Lights-up 3D Mapping
Show,” presents a 3D Mapping Show on Magic Castle, the symbolic building of Lotte World, celebrating
its 30th anniversary. It presents Lotte World Adventure’s 30-year history as well as the future 30
years. Visitors can explore Lotte World's past and the future through time travel made of luminous
light and wizard Rotty’s chanting of spells. The 3D scanning of the architectural characteristics of
the Magic Castle provides visitors with an impactful visual experience that exceeds the limitations of
time and space. The combination of vivid 3D images projected on the exterior of the castle, which is
approximately 20 meters wide and 50 meters high, laser and spark effects that heighten the show’s
atmosphere, and the stereoscopic sound for visual production, offers the best media show exploring
the boundaries between the virtual and reality.
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Client
FZARHRHEE

Director
@OAEYESYA

Designer
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Hotel Lotte Lotte World Co,, Ltd;
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designnext co.,ltd

HIZCIxrel Sl A8

Product designand consulting

XHHIHE CIxtel 71

Development of in-house product design

Telephone
+82-2-534-93359341

Fax

+82-2-534-9336

E-mail
designnext@designnext.co.kr

Website
www.designnext.co.kr

Address

MEA METAIFZ17Z60 TIEEE 25

2F of Jinsong Building at 60 Saimdang-ro 17-gil,
Seocho-gu, Seoul, Republic of Kora

CIXFQl M2F Design Strategy
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‘Start from you’
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‘Design begun in comprehension & interest about life’

Designnext is industrial design professional company that can perform the whole
process of planning and design. We build new value of life story with enterprise
and users. Since 2002, our services and technologies of optimal design has given
satisfaction to the world-class companies. We are not only ‘drawing the beautiful
picture’ in the design development, but to carry out consulting for your company
as well as to understand your company’s consumers and to provide the customized
solution. This means to research and investigate which product would suit the
best to deliver. Therefore, we research and support in order to help the design to
proceed to the actual manufacturing process. We provide new design paradigm
via our successful design story. To achieve these design works that we have been
undertaking from the planning-designing-mechanical engineering-production
and R&D, manage different level or global network group, who has got very special
skills and areas to develop design and also have got our original design process is
called 4D process’. Such results are proved through our portfolio and through many
of our clients and are keep establishing stronger. We will provide new paradigm
and solution through the optimal design. We will keep our promise and fulfill
responsibility. Thank you.

030



2020
2019

2018
2015
2013
2011
2009
2008

2003

2002

>

FALT]
|

2021
2019
2018

2017

031

History

2011~2021 LI H27| 215

Certified as an excellent design company (2011, 2012, 2013, 2014, 2015, 2016, 2017, 2018, 2019, 2020, 2021)
SHRIPIA[E7}

Participation in overseas exhibitions, AWE2021 (Shanghai, China)

20142020 SR LAY 95

Certified as a company with excellent brain capabilities (2011, 2012, 2013, 2014, 2015, 2016, 2017, 2018, 2019, 2020)
sHoleHERIR Ol 2

Korea-China Joint Venture, (Hefei, China)

H212] CheteI CIXIRICY CIROINSRE ISR 44

coTo Soo
The 21st Korea Design Awards - Design Management Awards (Presidential Award)
HEYYIIE T2V (I(SERI) 7Y
Joined the Korea-China Refrigerator Technology Specialist Association (SERI)
1008t &0l 4
Won the $1 million Export Tower Award
H15%] CHEHl= CIXIQIEHY CIRfQIRATIS UHL R ISP £
The 15th Korea Design Awards - Design Trade Promotion Presidential Award

H93| L9 CIRIQIHAS KIARRS ST 24t

The 9th Korea Design Awards - Minister of Knowledge Economy Award
SHRINHTIE, CIfeleE AIx

Starting to export designs by entering overseas markets

stielge! 22 (Ningbo, China)

Established of the overseas branch (Ningbo, China)

IR M2 MR 915

Establishment of a corporate research institute and certification of a venture company
BHRCIRFRD | o] HIZH B, er=LrCixtolH 23] OjAt

Chairman of the Product Division of the Korea Design Companies Association and
Director of the Korea Industrial Designers Association

7|YEg, Lrixtel HRoAr A1

Establish a company and register as an industrial design company

Award

2021 GD / Silver Prize (F4-7|HIX7 |2 2HY) / BTN / HE800fA

2021 GD / Silver Prize (Minister of SMEs and Startups Award) / Daewoo Compressor / Air conditioner for camping

2019 GD / Winner / 341 / 22371
2019 GD / Winner / Cuchen / Robot Cooker

2018 GD / Winner / 4 / IH &

2018 GD / Winner / Cuchen / IH Pressure Rice Cooker

2018 red dot design award / Winner / 2{¢H2f / Vacuum Tumbler series
2018 red dot design award / Winner / Lock&Lock / Vacuum Tumbler series

2017 if design award / Winner / 2{2ti2} / Metal Morta Vacuum Bottle

2017 if design award / Winner / Lock&Lock / Metal Morta Vacuum Bottle

2017 GD / Winner / 481 / IHI2fef&

2017 GD / Winner / Cuchen / IH Pressure Rice Cooker

2017 GD / Winner / MEI / ZIZEHIH

2017 GD / Winner / CTM / Vacuum blender

2017 GD / Silver Prize (S47 |7 |QRE2HY) / ZATH / O A CIXE =0f2f
2017 GD / Silver Prize (Minister of SMEs and Startups Award) / POSCO E&C / The Sharp Digital Door Lock
2017 GD Winner ZATAH / O i RUTV|MZ 2 SECIXt!

2017 GD Winner POSCO E&C / The Sharp Integrated Design of Wireless Electrical Products

2016

2015

2014

2013

2017 GD / Winner / A% / HE[FHE]
2017 GD / Winner / Keyang Electric / Multi-cutter
2017 GD / Winner / T8 / IHY 2

2017 GD / Winner / Cuchen / IH Pressure Rice Cooker
2017 GD / Winner / TCL / 4501 &1
2017 GD / Winner / TCL / 4Door refrigerator.

2017 GD / Winner / Midea / IH Rice cooker
2017 GD / Winner / Midea / IH Rice cooker

2016 GD / Winner / 38 / IHf2ek&

2016 GD / Winner / Cuchen / IH Pressure Rice Cooker

2016 IDEA design award / Gold Prize / S5tRAL] / SHESHIH
2016 IDEA design award / Gold Prize / House Elec / Hand blender

2016 if design award / Winner / 6}A 21 / SHE ST

2016 if design award / Winner / House Elec / Hand blender

2016 spark design award / Winner / StQAU| / SHES T
2016 spark design award / Winner / House Elec / Hand blender.

2015 GD / Winner / S}AU / HESHIC]
2015 GD / Winner / House Elec / Hand blender.

2015 GD / Winner / F / IH g

2015 GD / Winner / Cuchen / IH Pressure Rice Cooker
2015 GD / Winner / 38 / IHf&ife
2015 GD / Winner / Cuchen / IH Pressure Rice Cooker

2014 red dot design award / Winner / 2f¢t2} / Two hands Pot set
2014 red dot design award / Winner / Lock&Lock / Two hands Pot set
2014 GD / Winner / AIJT7| / BLDC YHE E2t0]H
2014 GD / Winner / Keyang Electric / BLDC Impact Driver

2014 GD / Winner / Of|4X|Z2[0} / 22} S|Ef

2014 GD / Winner / Energy Korea / Far Infrared Heater

2014 GD / Winner / & / Slow Juicer

2014 GD / Winner / Hurom / Slow Juicer

2014 GD / Winner / 34 / IHQf 248

2014 GD / Winner / Cuchen / IH Pressure Rice Cooker

2014 GD / Winner / O[S0 AT / ADHE S AHIO|3
2014 GD / Winner / Ehwa SMP / Smart X-Bike

2014 GD / Winner / Midea / IH Rice Cooker
2014 GD / Winner / Midea / IH Rice Cooker

2013 if design award / Winner / A S / Smart Chair
2013 i design award / Winner / Posco / Smart Chair

2013 GD / Winner / Midea / IH Rice Cooker

2013 GD / Winner / Midea / IH Rice Cooker

2013 GD / Winner / Kinghome / SBS Refrigerator

2013 GD / Winner / Kinghome / SBS Refrigerator

2013 red dot design award / Winner / ZA T / Smart Chair

2013 red dot design award / Winner / Posco / Smart Chair

2013 GD / Silver Prize (X|AZR|2EE) / AR / Smart Chair
2013 GD / Silver Prize (Minister of Knowledge Economy Award) / Posco / Smart Chair

p3“°02 xauubisap
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Midea China
Azt Mol
C|XFQ1 7H5t

Midea China
Refrigerator Advance
Design Development

Client
Midea Group China

Director
"M Park ChulwWung

Designer

L3}& Roh HwaJun
M8t Chung SeHa
gl Kim HyungBae
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off MAHCIXFRI0] CHEE0 wRSHD el FIHIFES HAIES SIUSLICE MY ZUE2, MER A8
dE HAY 4= A= 471K - ZHES HABINIL 0| Solf MideadiE 17 34919 ZX|H0M =
2[0j 00X 2 ALY + R SY/IN 2EUS 75D + UES FEAUSLCL 2 Z2NEQ| T2}
ShEI AT = MIECIARIC) B8 S & U= TENAR 285U JUSLIC

Although the premium market is expanding in the home appliance market in China as the
consumption level and the standard of living are becoming higher, they haven’t had the platform
of the refrigerator that is optimized for the lifestyle of Chinese consumers developed yet. We make a
constant effort in market research by analyzing the consumers’ data and the market data as to the
product usage environment including the research of HomeVisit so as to discover the consumer—
centered design innovation factors and also keep watching the trend of innovative products and
advanced technologies by observing inspiring trade shows for consumer electronics and home
appliances including the IFA to ultimately find our “USPs"(Unique Selling Propositions). In addition,
we carried out a survey and a FGl(Focus Group Interview) targeting the local consumers in China,
using the concept cards with our USPs visualized on in order to have our ideas checked while we also
exchanged the advanced design, and conducted an integrated performance appraisal through the
workshop with the internal workforce of the companies in the planning-designing-manufacturing
fields. Based on the results from such efforts stated above, we could suggest 4 types of refrigerator’s
platform that can offer new usabilities. It is organized to make a mid to long-term road map for the
Midea’s refrigerator to be upgraded to the premium image position from 3rd or 4th position. The
diversified research of this project is being used as a process in extending the product design territory.
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Global Camping Appliance

Season
Power Cooling & Heating OUTDOOR
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As a consequence of COVID pandemic, it becomes increasingly popular that a handful number
of people goes camping and gets accommodations in various ways to enjoy traveling. In
outdoor, the demand for cooling and heating is great. Campers convert the air conditioner to
plug into the outlet in the vehicle for use. We have taken this trend into account by developing
a chiller and heater that works with a low power consumption not just for cooling but heating
as well. Its distinguishing competitive advantages of both the professional outdoor style that
the existing mobile air conditioners could not meet and the cooling and the heating functions
available in one device made it become a huge hit around the market having it sold out in
April 2021 through commercialization over not just summer, but all four seasons. It is a rugged
design that is trendy and yet solid, which campers prefer. It quickly produces powerful output
of the 850W wind at a mode that the user wants including cooling, ventilating and heating and
provides a variety of adequate conveniences for different environments and users - Solid upper
handle, LED lighting, Ventilation angle adjustment, Sleep mode, Remote controller controlling,
Side skirt that can be simply removed, which makes it easy to clean.
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Design development
of air conditioner for
camping

Client
FECiRH =M DAEWOO Compressor

Director
L3}&E Roh Hwalun

Designer

HFH2 park Chul Wung
M8 Chung SeHa
gl Kim HyungBae
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Design development
of personal wearable
cooler

Client

FCIXRAHUAE designnext co. ltd
Director

M2 Park Chulwung

Designer

L3}& Roh HwaJun
M8t Chung SeHa
gl Kim HyungBae
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A personal cooling product line development fulfilled as a corporate self-product planning, design
and development project. A wearable design and research development fulfilled for 3 years that
helps a variety of pleasant outdoor activities. A product lineup of 3 different kinds of wearable goods
established with the patented cooling-module used; a cooling band for general users in cities, a
cooling scarf for leasure activities and a cooling vast for outdoor workers). The radius of curvature of the
wearing side is optimized with the thermoelectric element applied to the cooling module for wearing
while the followings were researched - Cooling materials for the development of cooling bands, cooling
scarves and cooling vasts; Accessory lineup for the convenience of wearing and undressing; The
human body parts that the product contacts with, the cycle of the temperature controls, formation of
power supply and hours of use; and The weight optimization for the comfort of wearing. In particular,
the successful development of the operation system for wearable designs made it possible to provide
individual users with the integrated design service according to their needs by different situations and
characteristics. This operation system consequently allows constant self-product development on the
basis of designs and ideas and we are currently developing a follow-up model.
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The Sharp, the premium apartment brand of POSCO Engineering & Construction has been
constantly carrying out renewal projects and collaborative works. Taking the essential values of
houses and lifestyles taken into consideration, we selected the flagship product families(digital
door locks, room doors, switch-wall pads) and developed the product identities that reflect
the brand philosophies. For digital door locks and room doors, we delivered the safety and
convenience on the basis of the push-pull type while we focused on the appreciation on the
basis of the integrated design language for switch-wall pads so that the consumers patronize
the product. All those 4 design outputs won Good Design Awards and a K-Design Awards, and
were provided as the products of the loT home networking in Zigbee wireless networking.
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POSCO E&C core
product design
development

product design development
for the Sharp identity

Client

ZAFAM pOSCO E&C
Director

M2 Park ChulWung
Designer
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M8 Chung SeHa
&l Kim HyungBae
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DESIGN MIND PLUS

BHA C|XIQI Environmental Design

AlZF CIXFQI Visual Design

ALY ZAZ CIXEQI Exhibition / Interior Design
S AFRI CIX}QI Signage System Design
SolynY(SeITT AE X L i)
Outdoor Advertising

CIXRIELY Design Tile

Telephone
+82-51-931-1259

Fax
+82-51-931-1260

E-mail
d_mindl@naver.com

Website
design-mindplus.com/

Address

S AR SRCHTE APECE 17, 35042
#3504 at 17 APEC-ro, Haeundae-gu, Busan,
Republic of Korea

CXFQl M2F Design Strategy

Design Process

VISLIAL | ENVIRONMENTAL DESING
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SIGNAGE SYSTEM DESIGN
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TOTAL
DESIGN
SYSTEM

INTERIOR DESIGN DESIGN TILE
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Under the company philosophy of “Design Added with a Sincere Heart”, Design
Mind Plus is a total design company consisting of female design professionals with
several years' experience and expertise in all design fields and stages from planning
to production.

Design Mind Plus professionals aim to identify and understand fully the clients’
needs in order to reflect the design identity and philosophy through mutual
communication while flexibly expressing the designer’s ideas and developing a wide
range of design productions from Cl and Bl to graphic design, packaging design,
and signage system.

[Design Mind Plus is designated as Busan Leading Tech Startup and Busan Urban
Regeneration Company. This company is also designated as Promising Design
Innovation Corporation, and Excellent Design Company.]
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2018

2017
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History

FAllA CIRIOIDIOIES 2 wol Tzt

Design Mind Plus Converted to a corporate company

LLXOIHR DA I [ TIXIEIS ]

Selected as an excellent design company [Korea Institute of Design Promotion]
CIXRI QY| U [Sh= I TiS#]

Selected as a promising design innovation company

[Korea Institute of Design Promotion]

M BT S2 (PO A

Register a production factory [Sasang-gu, BUSAN]

SBLIXRIHR A XY (LAl

Designated as a public design company [BUSAN]

HIC|2= HEY A

Regjistered as a video production company

S5 S2(710-2313713%) T R2[4S 0S8 7| EFY KXt he o ojoj| ofsh HIZtEl
7| ErY

Patent registration (No, 10-2313713) A method of manufacturing a porcelain tile
using a waste glass bottle and a porcelain tile manufactured by the method
CIXR! S2(H30-1134303~4%) LHQIEE ErY

Design registration (No. 30-1134303~4) Tile for interior and exterior
AU A2

Establishment the R&D department

CIXtRl S2(M30-1065207%) E+Y

Design registration (No. 30-1065207) Tile

ARSI RPY (AR IA]

Designated as a company specializing in urban regeneration projects [BUSAN]
S TR IR0 oI5 [RAROAL

Certified as Busan leading startup company (Million Club) [BUSAN]

T ALOISHM FIS (PAF 52 QI4f AE|F, o), OhLfEE 7HE)

Direct production confirmation certificate

(live-action output print sticker, banner, guide, sign board)

2 U T HZY 52

A
Registered as a signboard and advertising manufacturer T

SUCKESSM 52
Registered as a total design company
HYSLISHM FIS (TA2] 7= S Y, 7|EFYAL 7= S CHet)

Direct production confirmation certificate
(Exhibition planning and acting, other event planning and acting)

FLBEXCOXIESS UMl S=

Registered as a designated BUSAN BEXCO company
HUH=3AIE 55

Registered for the indoor construction project
ETAANAL(IS0) U5

Quality Management System (ISO) certification
Sony 5=
Registered as an outdoor advertising business

BAT|ASOIN 3

Obtained a certificate of confirmation for small and medium-sized enterprises
07|l FE

Obtained a certificate of women enterprises

2016

2020

2020

2019

SHULXAITEZSAN S5
Registered as a design company in Southeast
HHCIIHZIN S

il

Registered as an industrial design company

CIXfIopRI=ESa A Hg
Establishment of Design Mind Plus

Award

2021 RLIXRI(GD) HEFLUE / Fipitiols e Y Bl
2021 Good Design (GD) Product Selection /

Busan Museum of Modern and Contemporary Art,
Book Painting Island BI

2020 LALIXIRUGD) B UY / RN ASI= A2t OfO|HIE|E|
2020 Good Design (GD) Product Selection /
Busan City Saha Library Identity

2020 FLEH|CIXRIONRIE / HFLFHORICIXIRILE OfO|C{Ot /
SAFARSHEAE OLO|HIEE]

2020 Busan International Design Awards /

Communication Design Idea Award / Busan Saha Library Identity

2019 2AZHCIXIIOIE / HRLAOMEIROIRE Stat/
SH2CHRIZSI A2t LI SLATOILIX| TRt

2019 Busan International Design Awards /
Communication Design Special Award /

Haeundae Library LI and Signage Design

SN1d ANIW NOIS3d
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Haeundae Humanities
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Client
Sy 27

i Design Mind Plus developed the library identity of Haeundae Humanities Library whose concept

Busan Metropolitan City was to accumulate knowledge utilizing the image of a Chinese character meaning people (A)
Croative Director and signage design to express the historicality of humanities and future of the library utilizing
SX[% Moon Jiveong the feel of patinated metal and of shiny bronze, respectively. The concept of interior design
Gesirss per floor and its signage was based on six themes inspired by the six floors of the library, and
SX|S Moo Jiveong the six keywords are Study (E2), Man (A), Window (Z), Attainment (&), Accumulation (2£), and
MBELE Seo HaNa Brilliance (ZE). All in all, they refer to the meaning of visitors to the humanities library opening the
Hh=3| Park DongHwi window, learning, and accumulating knowledge, and bringing about positive changes.
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Oiyangpo Port Village on Gadeokdo Island once served as an outpost of the Japanese forces under
the Japanese colonial rule. After driving away local villagers, the Japanese used this outpost to plan a
military attack on the continent. Due to the presence of barracks used by the Japanese military police
and warehouses to store weapons, Olyangpo came to be known as “the village caught in the past”.
Design Mind Plus developed unique brand and design identity to renew the image of the village
and reconstructed the existing space as a place where residents and visitors alike can learn about
history and enjoy relaxation. The design project includes the development of brand identity (BI);
it proposed a design concept of the historical space and developed designs for landscapes and
facilities connected to the image of the village, for the purpose of establishing mid- and long-term
sustainable foundation for the village and local residents.
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Design Project to
Make Oiyangpo Port,
Gadeokdo Island

a Tourist Attraction

Client
SN 2N
Gangseo-gu Office in Busan Metropolitan City

Creative Director
2X|Y Moon JiYeong
Designer

=X Moon Jiveong
Mot Seo HaNa
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DIY Tourism
Merchandise Project
with the Flower of
Busan: Make Your
Own Mug
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Design Mind Plus developed tourist merchandise designed to promote each district of Busan
Client City. The project involves a DIY activity utilizing the mug and the flower representing each

It‘tﬂ‘?HHE*xﬂ% / district. The product is not readily disposed of but is collection-worthy as the design idea of
a;;gén;LZroduct S each mug can be developed alongside other products or expanded since district communities

Creative Director can organize one-day classes or videos or exhibitions utilizing flower motifs. The cup is made of
SX|9 Moon JiYeong ceramic material, which is heat-resistant and free of environmental hormones, making it safe for
daily use. DIY materials are included in the kit, making it convenient for all users. The cup can be

Designer

219 Moon Jiveong used in the oven or microwave, so it is practical for everyday use. As the tourism merchandise to
M8tL} Seo HaNa promote Busan utilizes the flower representing each local town, users of the mug can feel the
HEX|$ Ban Jityeon beautiful spirit of Busan.
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For the village that remembers the pain of modern Korean history and traces of its difficult past,
Design Mind Plus created an exhibition space designed to tell the hidden story and meaning
of Biseok Culture Village and deliver the lessons of history marked by the village. The design
purpose was to seek ways not to damage but to preserve well existing sites of old yet historically
meaningful houses, exhibit works of art and culture, and install various signages for visitors to
know the directions without disrupting the life of residents. Design Mind Plus ensured that the
exhibition space contained various situations of the era and sought methods of exhibition to
effectively deliver messages that were historically important.
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Project on War
Refugee Museum,
History Plaza, and
Small Exhibition

Client
BAZOA N7 H
Busan Metropolitan City Seogu Office

Creative Director
=X Moon JiYeong

Designer

=2X|Y Moon JiYeong
MLt Seo HaNa
HEX|$1 Ban JiHyeon
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Z=AMSIAL

C|Xp QBT L|
DESIGN MU COMPANY

HIZLC|XLQ! Product Design Service
HIZ7|& Product Planning
MH[AL|XERI Service Design
=2 Follow up

C|XtQl ZAMEl Design Consulting
CIXpQI A ER Design Mentoring

Telephone
+82-2-584-1323

Fax
+82-2-6455-9262

E-mail
mu@designmu.com

Website
www.designmu.com

Address

MEA ST EEHZ 671 46-1

46-1 Jangchungdan-ro 6-ga-gil, Jung-gu,
Seoul, Republic of Korea

CXFQl M2F Design Strategy

Design Process

Function & Structure 2|9 AAEEIHY Z2MlA / New product development pracess based unction and structure
UNDERSTANDING MINING CREATING
STEPH O O —
ZeuE agoe) EAC FY BRAY A ofolcio] 40 ezl
nal, Expert)
P Clustering and segmenting insights B UXERESHSH 2H) Tl
P Needs & Wants Analysis » Concept Madel 2|
» Valuz Opportunity Analysis, Bz Modeing
¥ Insight Discovery
Function & Structure define
VISUALIZING REALIZING MANUFACTURING
STEPO
T e e Ry CIRIQIHIARE AR Al B S A4
c s Model & Service Prot - e
IF)
» Scenario &.ﬂcr‘fl‘uarli Persana » Final Report
» Service Bluoprin » Frototyping & nteractive Verffication

¥ Design Concepuar‘l\D ULGU)

CIXRIF= 2001 dgfel CIXRl MESAZ MIZ, BHE, UX, MB|A S CIXtel gt 2d
g DAL CIXRIFE Helsh= Lol 255 AM LP (71 leH, DI2HAFSAHE TR,

H— [}
HYHZLIQ, OfOHIEIE| SETIXIlE %*:.95 of CIRRIIEE MY YO 2 Tlefoid
OlO[H [|—OFOF ‘:‘OFO| uEX‘HEE ol

Tt
fEot Dz QU= BRRRI0] OfLIEMf%XfEQI ne edsE A0 TFOfAl RS 510
AFEXL, Set0IIE BF7t 2HESh= BARIS 610 7|2 O[0[X|et ERHES TgooilXt

Sh= 49 0lgS 7L UAgLICh

Designmu is a design specialized company established in 2001 and is a
comprehensive consulting company that designs products, brands, UX, and
services.

Designmu is evolving into a design consulting company focusing on future user
experience design, advanced product design, and identity integrated design to stay
ahead of the changing industry, and is conducting projects in various fields.

In addition, Designmu has a management philosophy to enhance the corporate
image and branding by designing that satisfies both users and clients by researching
and understanding users’ needs and leading the trend, rather than just staying
design.
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History

QATTQIBEIA 115

T2

Selected as an excellent design company

2010~2018 L AUSHAIL, KIDP S LLIXQIHRE oA} 81101 1Y
Selected by the Ministry of Trade, Industry and Energy as a KIDP
certified excellent design company for 8 consecutive years

2015~2017 Y& GOFE AR 9%
Appointed as a judge for Japan's G mark
CIXfRIRAmL el 2

Incorporated into Design MU Company

Cfeols S AeiEs 44

Won the Korea Bronze Tower Industrial Medal Award

CHS 2SI X|TIels HRol o1

Appointment as a professional member of the Regional Development
Committee under the direct control of the President

UE G MARK AARRIR M

Selected as a judge for Japan's GMARK

DDP 2
Entered in DDP

A7

Selected as a startup company

J|ESE E4TIUINNO-BIZ)ME

Selected as a technology innovation small and medium enterprise
(INNO-BIZ)

o 7018011
CIXRIR 7| do+a 28

Establishment of Design MU Corporate Research Institute.

MIAIZ|ZE OHLIZ(B540) 215+ CIXHR! 3! Follow-up 2t
Participated in the world’s first outsourcing design and follow-up
mass production of Anycall (B540)

= 29/0] Of4Lx CITEl X SA4L 30]

Participated in the design and gross production of Asono, Norway.

DI [OFAESAL SA HHUM S5 (I SHHAF L)
Registered as an official partner of Hyundai-Kia Motors
(5 domestic companies)

KIDP &¢I Success Design 7| 4%

Selected as a KIDP certified Success Design Company
CHOHZI LHIC TRl HARRIR 42

Appointed as a judge for industrial design in Korea

S CHE SHICHSIE CIRtOICHS! Zlma: ofg)

CEO Yoon Jeongsik was appointed as a professor at Hanyang
University College of Design

LIRS SO1 LRACIRO! TR XY

Designated as a certified industrial design company by the Ministry of
Trade, Industry and Energy

TR S = TR YA 1

Designated as Samsung Electronics’ registered design company

CixtlR 2

Establishment of Design Mu

2015
2014
2013

2012

201
2010

2009

2008

2007

2006

2005
2002

2001

Award

2021 RLIXRI(GD) SEHE / lot M| 0f012F A0HSK|
2021 Good Design(GD) Selection / lot Solid Aerosol Fire Extinguisher Device

2018 Reddot design award / best of best / |44 =4
2018 Reddot design award / best of best / Top prize

2016 Reddot design award / Best of the best / Charac-lot Speaker
2016 Reddot design award / Best of the best / Charac-lot Speaker

2016 Reddot design award / winner / Charac-lot Home-cam
2016 Reddot design award / winner / Charac-lot Home-cam

2016 Reddot design award / winner / Smart Health Band
2016 Reddot design award / winner / Smart Health Band

2016 Reddot design award / winner / Wiz stick

2016 Reddot design award / winner / Wiz stick

2016 S IF design award 4 / Humidifier

2016 Germany IF design award winner / Humidifier

2016 S IF design award 4 / Air-Purifier

2016 Germany IF design award winner / Air-Purifier

2015 O|= IDEA / Samsung smart TV 2|22

2015 USA IDEA / Samsung smart TV Remote control

2014 LS I= AJCIXFQIH / RC4EDI L / F2HE AL
2014 Korea Industrial Design Exhibition / Invitation Artist Award / Cradle Speaker
2013 24-LIXRI(GD) $& 11 / XOf0|HE 22717

2013 Good Design (GD) Selection / Dental Device for Whitening

2013 =2 IF design award & / GS Xi Home Information Display
2013 Germany IF design award winner / GS Xi Home Information Display
2012 RALIXAIHZSIAF 1Y

2012 Selected as an excellent design company

2012 Reddot design award =4 / %I X1Q17+57|

2012 Reddot design award winner / Woongjin natural humidifier

2012 Reddot design award 44 / Banuul AOfEZ H TH{E2|
2012 Reddot design award winner / Banuul Smartphone portable battery
2012 Reddot concept design award =4 / Rinnai Steam Convection Oven
2012 Reddot concept design award winner / Rinnai Steam Convection Oven
2011 TARITIR. O7 |4t A4t 4

2011 The Best Technology Award from the Ministry of Knowledge Economy
2010 LLIMQIHERIA Y

2010 Selected as an excellent design company

2010 LLIARIGD) 4+ / O|M=L| S7[EE

2010 Good Design (GD) Selection / E&D Air-Purifier

2010 RCIXHNGD) 2/2ILI0F XS

2010 Good Design (GD) Selection / Winia kimchi refrigerator

2010 S IF design award £~

2010 Germany IF design award winner

2009 Reddot concept design award &f

2009 Reddot concept design award winner

2009 /Y IF design award =&

2009 EU IF design award winner

2008 PLIXRIHESIAF 1

2008 Selected as an excellent design company

2008 Reddot design award =4

2008 Reddot design award winner

2008 S IF design award 2008 =4

2008 EU IF design award 2008 winner

2007 KIDP 2252 | 4t

2007 The KIDP Prime Minister Award

2007 Reddot design award 44+

2007 Reddot design award winner

2006 PLIXIRIGD) =&

2006 Good Design (GD) Selection

2006 KIDP 22! Success Design |4 A%

2006 Selected as a KIDP certified Success Design Company

2005 9 IF design award 20054 44

2005 EU IF design award 2005 Winner

2002 24CIXFRNGD) pef

2002 Good Design (GD) Selection

2002 g LLIXFRIGD) o

2002 Japan Good Design (GD) winner

2001 R IF design award 44
2001 EU IF design award winner
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Easy Humidification
Air Purifier

Client
SZI(8FE) WOONGIIN(KOREA)

Creative Director
S84 voon JeoungSik

Designer
HE2X| Jeong EunJi

0% 7Hs S71E&7 1= 27| BRIl S 7% W 71&7 19 371887190 71sS 20t & B 48Xl
YO Z BISH o2t W20 AEOIRELE TRl 22 Eaf Folo| DjLESs Fret
LIEL 7t 8 2475 STl iAfeh 2ol 28 2% M 25 252 + M, 20| ML= 28 2F
2| A 4 0] RPEHLICE HEf= YA W WP E0fet 4T 22 TIAfels MBS 0] T
Xfelo 2 |= AMUCIXIO[ 2|7} F2HSH= IDEA 2018 AWARDOIM IO H2| A ES 4445101 CIX[ It
HoldS IR, STAO| Bl it ZYHS i 2 QIge= AP EIRASUIC,

The Easy Humidifying Air Purifier began with the idea of “How about combine the functions
of humidifiers and air purifiers in a more practical direction?” The overall appearance pursues
the minimalism of the track shape. It is hygienic because it can be easily replenished as if water
were pouring into a cup by placing a humidifying water outlet on the upper floor and washing
all parts of the cup separately. The filter has a four-stage detachable design that is easy to clean
and replace. This design is awarded the finalist at IDEA 2018 AWARD organized by the American
Industrial Designers Association, recognized its design and convenience, and served as an
opportunity for Woongjin Rental’s design and competitiveness to be recognized externally.
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ZE6H YEXQI oS LASH= FEM LOEL Life of Open-mind, Entertainment and Luxury®]
OfAIZ ARl £HIE 7X| 1, O0]] AH[SH= 30~50CH EE XI&St= Y= AM[CH HHIA|A ADLE 7|
O HALIZ Fot0] Z2HEES TIMMELICH BE LHEQI ADLE 7| AN RNz ADLE 7| A A,
HES MU RASH= 28 20F FOIL0| &2 = S &0 5L 0188l HIES 2o 2X{6t= B2Vt
UELICE ool £/ QIEH|O|A CIXIIE MEBH0] ADLE 7|5 =O 2 FASIK| 2 HEHOIME &2
HUDC R V|| Yot= HES Hot 2AE 4 Q| SIS,

Exuding an intense and overwhelming attraction gentleman ‘LOEL is abbreviation of “Life
of Open-mind, Entertainment and Luxury”. The term refers to men in 30s and 50s who are
interested in fashion, and the next generation of Genesis’ smartphone, Persona, has decided to
proceed with the project. In general, when using a smart key, users often use only the touch of
their hands, such as putting their hands in their pockets, rather than taking out the product and
operating it. The tactile interface design allows users to easily find and operate the desired key
even when they do not see the smart key with their eyes.
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Genesis Next
Generation Smart
Key

Client

SILH BE{A(SH) HYUNDAI MOTORS (KOREA)
Creative Director

S84 Yoon JeoungSik

Designer

AXMEN Lim JungTeak

ZA™Z Kim JungHoon
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GiGA Genie3

Client

KT(8F=) KT (KOREA)
Creative Director
284l Yoon JeoungSik
Designer

QUHEH |im JungTeak
ZEH Kim TaeHeon

N

20173 K 415 221 01 41401 BH0j| 2900t 0142 =5 7HUXLE 220t =L 01

S(Al) HiESHE 0]
|

SUE KT 7PX|Le] 381 HHS CIXIRL SIRE UL S84 d5a Stz et O 15X
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Since its launched in 2017, it has attracted more than 2.9 million subscribers in four years, and
has designed the third mobile phone of KT GIiGA Genie, which has led the popularization
of artificial intelligence (Al) in South Korea. Innovative improvement of speech recognition
performance, more intelligent conversation, and the best hardware and speaker performance
in Korea’s set-top boxes (set-top unit). The GiGa Genie 3 is a simple and sophisticated design
that goes well with everywhere and everything in the house. GiGa Genie 1is based on the motif
of ‘Spacecraft’, GiGa Genie 2 holds up ‘Compact & Minimal’, and final results of GiGa Genie 3
emphasizes smart performance with its ‘Future-Oriented’ design. The whole device is slightly
embellished with urban gray, and aluminum metal is applied to the top and back to emphasize
its sophistication.
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The design of smart TV remote controller can operate all the devices in the house through the
control guide on the display. Since the design should be designed in a form that is easy for users
to hold and press, we have applied streamlined form with smooth curves considering ergonomic
design and material. After making a mock-up of the actual size, the optimal grip is given
through continuous modification, and the conceptual design of the version consisting of only
the key matrix and the version consisting of the touchpad is derived. This design was awarded
by IDEA 2015 AWARD, sponsored by the American Industrial Designers Association.
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Smart TV Remote
Controller

Client

AP (BFR) SAMSUNG (KOREA)
Creative Director

34 Yoon JeoungSik
Designer

A™HE Kim JungHoon
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(%) OH 2 AN QHX]
MASS C&G

Hai = C|XQI Brand Design

FH2IE] C|XIQ! Character Design

A O XIQ! Environment Design

MH|A CJX}FQI Service Design

ZHIHEIX pyblic information & Contents

FN2IE| AZ3S} Contents Release

Telephone
+82-2-3153-7070

Fax
+82-2-3153-7071

E-mail
massnv@naver.com

Website
Www.masscg.kr

Address

MSA| A DF5E 801-5

801-5, Magok-dong, Gangseo-gu, Seoul
Republic of Korea

’

CIXFQl M2F Design Strategy
Design Process

What we do Modularizing system

bycFd gy AR
DEY MU B7| x| JAHE HZHLIC

P2 OF AAMOS US| XN Y VEY @RI PEE 320000/E18 TG
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MASS C&G, which created the mascots Suhorang and Bandabi in th PyeongChang
Winter Olympics, is a 30-year mixed content marketing group established in 2004
(parent company established in 1989). In the past three years, Achieved 20 billion
won.

It consist of more than 100 experts in each field who believe in the unlimited
possibilities of design and contents. We are trying to differentiate our business by
introducing a new concept of ‘Flexible Design System’ which has variability without
losing the brand’s original identity. We also carry out research and development
tasks for compounding technology and other genre contents with our own business
system that has established a complex, win-win and collaborative structure of
contents. We are providing ONE-STOP integrated solution through the convergence
of contents area such as brand, character, scenery (urban regeneration), design
area, story, PR and consulting.
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History

2021-2022 RLLIIH RN HFAS YR R)

2021-2022 selected as an excellent design company

(Ministry of Trade, Industry and Energy)

LRI (LT, (77 AE0] BYME )

Good Design Selection (Shinil Electronics, Yoonsung Store brand)
S SAGYE MY L

Registered as a producer of albums and music videos
SHRCIXIIEIS Y HIEH Of=0lIE 57/ 1

Selected by the Korea Design Promotion Agency as a tenant of Hanoi
Center in Vietnam

2019-2020 LRI ZOIA I (LIS TR

2019-2020 Selected as an excellent design company

(Ministry of Trade, Industry and Energy)

Selected as a K-Brain Power (Ministry of Trade, Industry and Energy)
ALK 2R U E TS )

Selected as an in-house venture operating company

(Startup Promotion Agency)

SHRCIXIITIZ Y S HIOEAIE] 237 1

Selected by the Korea Design Promotion Agency as a tenant of Beijing
Center in China

7198 TIXF oA SN T2 |2t WU LS YRS

Selected as the organizer of the ‘Design Innovation Capability

Enhancement Project’ from 17-19 (Ministry of Trade, Industry and Energy)

Hi Seoul BHE 7|9 ME(MSARE)

Selected as a Hi Seoul brand company (Seoul City Hall)
TLIRRIAY Q1M =N BHE FRUADI2| FEEL} 24
Selection of Good Design (Incheon City Brand,

Creating a Landscape Specialization at Geumosan Intersection)
JIE G247 QIS (L0l AEIFY )

Certification of excellent technology evaluation company

(Nice evaluation information)

2017-2018 LEIR T ZOIA WP LU S SIS

2017-2018 Selected as an excellent design company

(Ministry of Trade, Industry and Energy)

TCIRRI Y (7 128H 1 MH|ABHE Rt Q=o'

2 IHHE TR, A HOREEE HRE CIXtel 5! T2HE J)
Good Design Selection (National Cultural Industry Service Brand
‘Culture Day’, Suwon City Character Design,

Theme Shopping Mall Character Design and Graphic Development)
IR (B0 19T8sH)

Designated as a venture company

(Small and Medium Business Corporation)

SRRYIYS=E

Registered as an outdoor advertising business

AT EQOATIR} M

Registered as a software business.

7|gRE o (M2CRI L) B

Establishment of a research institute affiliated with a corporation
(circle design research institute)

2007

2003
2002

1998

1994

1989

2016

SUCCESS DEISNG &2 0I5 (St=CixteITig?)

SUCCESS DEISNG Product Certification (Korea Design Promotion Agency)
PALIRIYE YU R

Selected as an good design product (Ministry of Trade, Industry and Energy)
SEEUITL OI2 AL ARIABTIC, 17|28 Se] MACIXQIZSIMN E=
Academic research, public opinion polls, business management
diagnosis, advertising planning service, publishing, and industrial design

companies

OHAMRX|Z ZAF

Split into mass C&G

PALIRIYE Y LIURER)

Selected as an good design product
(Ministry of Commerce, Industry and Energy)
LRI S5 (LX)
Registered as an industrial design company
(Ministry of Commerce, Industry and Energy)

TAAELEREY UL (FopSS)
Registration as a copyright consignment management business (Ministry
of Culture, Sports and Tourism)

DAL DA L HE| A5

Foundation of parent company Mass Novelty

Award

CfetoI CixieRIR 3R (RRE2HY)

Korea Design Management Achievement Award
(Prime Minister Award)

SIS E45 / HIS 2 SO 44 / 2018 BUSAS LY iz
Korea Medal / Sports Merit Medal - White Horse /
2018 PyeongChang Winter Olympics and Paralympics

2017 it Award Design Leader’s choice / AIZITIXIQISE 24 / 2opt Qle o
2017 It Award Design Leader’s Choice / Visual Design Award / Culture Day
2017 Red Dot Award / = 1% H[DHIt=E - FH2{E] CIxtel

2017 Red Dot Award / Chinese Theme Park - Character Design
DMCOIRIE /e

DMC Awards / Grand Prize

2016 4=CIXFRl(Good Design) / L& /

712k ME|ABHE “2ePt A=

2016 Good Design / Grand Prize /

National Culture Industry Service Brand “Culture Day”

98D SSVIW
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The Olympic and
Paralympic Winter

Games PyeongChang
2018 Mascots

Client
2018 L SASYTNS %
SAHTHEZIZCH S| = %2212

The PyeongChang Organizing committee
for the 2018 Olympic and Paralympic
Winter Games

Creative Director
HEA A Park SoYoung

Art Director
0|21 | ee InSeok

Designer

FEA Jang JuYoung
ZBZE JoKyungdoon
HFHOL Park JungA

('\.Y*A

A3 gy

Soohorang Bandabi

CHeM =t ZEE EEO JF 52 ]9} [BIZVI55]S Stll ST YLO| 71XI9E HIES £20A17]
1, G020 ZFYS Tiop]| Holot0] XFLE AR S S SILZ RIE= 482 Oi7HH| S0 S= OfA
TES HLBIAGHC,

Through the White Tiger and Asiatic Black Bear, the symbolic animals of Korea and Gangwon-
do, PyeongChang, the mascot, which serves as a mediator of communication that brings the
values and vision of the Olympic spirit and expresses emotions of love and happiness in a
friendly manner.
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“I" and “N” of the alphabet are the motifs of the lighthouse (I) and bridge (N) among the
representative symbols belonging to Incheon in Korea, which are made in the form of Word Mark
to emphasize Incheon lItself. The two ‘N’ contain the meaning of ‘connection and expansion’
which is characteristic of Incheon. It was designed by applying transformation elements based
on Avenir font.
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all ways INCHEON

Client
QIHA A Incheon Metropolitan City

Creative Director
O{Z3E Yer GangGoo
Art Director

HFS| ™ Park Heelung

Designer
0]3|Y [ee HeeYoung

%
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Promote the 2020
Oceans and Fisheries
Policy.

Client
S k= AEE Ministry of Oceans and Fisheries

Creative Director
BH|M Hong HyeSeon

Designer

O|™2 Lee JeongEun
228l Kim YuRim
0|Z Ko Milin

SO A FBIHOIT AP oAt HENNIS B SYWETRHOR Y4LHe H4 3
BE ARISO| Y44t PRSI LI HUES £ Olofot B0 O0fKIER oh ofeS ofn
UELICE B4 SNs 22 Soff B2le| &2 CIXiole] 2 XF2t 2t 2020 A0foloils B3
SLAICH AT SNS ChY BTN LR A4S 2L

The Ministry of Oceans and Fisheries is a central administrative agency in charge of a
comprehensive and systematic marine and fisheries administrative system. The Policy PR of the
Ministry of Oceans and Fisheries plays a role in making it easier for people to understand various
policies related to marine fisheries and lead to interest.

As a result of providing high-quality design content through the official SNS channel, it won the
Public Innovation Grand Prize at the 2020 Social I-Awards and the grand prize at the Central
Ministry Division of SNS Grand Prize.
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A2fol R HS Sof, 021242 TS O LisS MAs 2215 SUAP|D, OIS 4% S04
501 1SS L 258 F0IS0| OX| T 4 Y2 DIYYS OISO B0 U e
CIT9IS Aot

With The Love Thermometer tower, we have planned to design something to show and
spread love and support even in a difficult situation. Also, people can voluntarily participate in
fundraising to make a better world.
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S|22021
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Operation of the
love thermometer ;
Hope 2021 Sharing
Campaign

Client
ABIEXISEEa2

Community Chest of Korea

Designer
ZERSE Kim TaeHwan

98D SSVIW
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EE CIXFQl MEF Design Strategy

MOT Inc Design Process

B E C|Xt2l Brand Design
UX/UI CIXFQL UX/UI Design
HIZ CIXtQ! Product design \
UM CXFQI WEB/APP Design < 5

/ / . Design Production
HE|0|C|of C|XFRl Multimedia Design g
H12 /g ofoleojst RIESA /152l
AlZHC|XFQl Visual Design sy SHETL e

CIRtRl 2t =g

- DEE UXALE J|BIO 2 Total design solutionS MESHE S4LIXRIME
20059 78 M 012 =LHQ| CHISH MRIE0FS| CIXII I2MES 35T YELICE

- HoIX0l M2 2 ZWS HESI0] LS ARIR0} HIZL MH|A| 488t 430 0

HEX| B HF RLODY 7151t LHY) T0)| thE Design Trend, LA, MBI, L7152 o=
S FHRHE Self T TIXRl 7|5 S BYRI0) S A1610f F o] o
ES NSOt 222 71922 YHoP| Pl B2 =25 718011 LGS Lot TX!
T[] LAY B LIS Eam, B! S HiE B ATHIA JHEY SO =5 /12 012
PIBH XSH2 2 XA Z0 MEIAS AH0l| EABH= 52 =353 730|112 UAFLIC,

Telephone

+82-2-3477-7793

Fax

+82-2-3477-7783

E-mail - MOT is an excellent design company that provides Total design solutions based on

UX research. Since its establishment in July 2005, it has been conducting design

mot@d-mot.com . B . . -
projects in various industries both at home and abroad.

Website

www.d-mot.com - We strive to develop strategic design technology into a global company that can
provide the best satisfaction for customer experience through creative thinking,

Address contribute to the commercialization of products and services in various industries.

MNEEEA S SHR2Z 16-1 2R (2 E3) In addition, we focus on design-based new businesses and new products, design-

2F at 16-1 Dongnam-ro 2-gil, Songpa-gu, led product and service development, and strive to market our products and
Seoul, Republic of Korea, MOT B/D services continuously.
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History

ISR IS CIXIO! T 424

Korea Design Grand Prize Winner

2021 KIDP RLIXIIHZRIA

Selected as an KIDP excellent design company

214 KIBO 7|24 e471Y 3

Selected as a KIBO company with excellent technical capabilities.

OFAJOFCIXfRIZE0| = 3 124

Asia Design Prize

PRI SR XIRIAR] CIXIOI B 42A 48

Support Project for Innovation Vouchers for Tourism Companies =
Business operators specializing in design

KOVA HI{7[IQ1EM 25

KOVA Acquired a certificate of venture companies

HZEEA7|Y SUBIRA TR 22 TE A Y
Manufacturing SME Innovation Voucher Project - A specialized
operator in the design sector

TEAFHMR E2HE QP24

In-house HMR brand “MATJUNG".

XA S SEOH AO|E D= (www.dallymall.com) 2

In-house sales site. Dali Mall (www.dallymall.com)

TpALE R TRl 23

In-house honey brand “CHEONHWA MEAL”
LI TRIAQAL A%

Export voucher - Power business operator
J|ETEI Y MEYAL U (SAU|YR)
Technical company - Professional business operator
(Min. of SMEs and Startups)

J| QeI AR

Establishment of corporate research institute

OIF{2|0f AZ E2HC FL|OIE’ 24
Interior accessory brand, “Cony Art”
Hli82] CHEIRIBCIRIQICAS HRIACHA) 44 (RIS ARIRILTRY

The 18th Korea Design Awards

- Ministerial Award (Grand Prize) (Min. of Trade, Industry and Energy)
KIDP ZCIXRI A4

Selected as a KIDP Good design

2016 KIDP S=C|XIRIH2BIA 1

KIDP Selected as an excellent design company

KIDP ZE|XfRl Y
Selected as a KIDP Good design

2014 KIDP S4-LIA QI ZIA 1
Selected as an KIDP excellent design company

2013

2009

2008
2005

2016
2015

71 MLETIL] R4HR RUSR 1S 8

Korea Meteorological Administration’s proposal contest
- Ist place in the best proposal referendum

Tt aEB s 2

In-house shopping mall AND SO ON

SO|ZEXt nstallation O|C|O{E{01S D|C|0] ZEIX 7

g ADEE TV AIGE THEL 3 UXA2fAIZ
selected as a partner of Samsung's smart TV division and signed
a UX contract

‘CREATIO" 2008 Cifetl= £|24x CIXFI 1004 M
Selected as the Korea’s Best Design Top 100 in 2008 by “CREATIO”

OE A2l
HE &Y

Establishment of MOT

Award

2021 CHEHI= CIXFR! Ched =4
2021 Korea Design Grand Prize Winner

2020 CH 1= BB TH| 2211 TA |2/ OFAOFC|XFQIZ2I0| = A7 /
2020 KOREA PUBLIC SERVICE AD. FESTIVAL

2020 Korea Public Service Advertising Festival Online Exhibition Hall /
Asian Design PRIZE / 2020 KOREA PUBLIC SERVICE AD. FESTIVAL

2016 L4=LIARI(GD) M7 / O FSU(EDUNET)
2016 Good Design (GD) Selection/EDUNET

2015 L4CIXIRNGD) A1 / QIm|LIERAH|Of /
OIT|L|E PACS(INFIMITT PACS)
2015 Good Design (GD) Selection / Infinity Healthcare / Infinity PACS

SUl LOW
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OPC-UA
Y o B

OPC-
UA Appliance Device

Client
FEA=30] Wizcore

Creative Director
XHZH¥ Chae HoByeong

Designer

A Kwon MinJung
O|& Lee Seol

fIe|M Won UiSeon
HEdSE Kwon TaekHwan

%

OPC-UA appliances can easily collect and merge information from various industrial devices into
a dashboard. The basic shape of the quadrilateral and sufficient heat outlet can improve the
reliability of the product.
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ZH(GILBOT)2 FH3t Vst AFEHR! CIXRI0] HE & oty RULIE| HE2 2 sUV, 58 S &
21 XHof Hated o~ Q=S FOLDING 7I5E BXot0] 7|1& & HIE AEATS0| 7HY 012133 7 Al
2| Ols ZAHIE o ZoIRi 1 2 2 230 HM(2] £ ﬂg) BHE(2] T H71, 2l 4AIS, CRUISE
7|5 S5 010 0121 7HX| HOlY S I hJoltE LT 22 (E| =¢19| CHo|Ltafefit HEHS orgd
S 1A 2 FUSI0) SHE FSETEE QR0 E2Lp | Yoz HZel gsol thet AtEs =
A} SA0f YOIl QFYZS MBI AFSX} Ol ZHOM = S HOrd =3 = AR =
Y S HY S FSt 202 HHEC| O 018 S RESIAELIL

GILBOT is innovative mobility with powerful features and distinctive designs. The FOLDING
feature for loading onto common vehicles such as SUVs and passenger cars resolves the most
difficult long-distance travel problems for existing users of the same product, and significantly
improves convenience, including rear ultrasonic sensors (distance buzzing), battery charge,
regenerative braking, and CRUISE functions. The original dynamic and morphological stability
of mobility can be achieved by first-order uplifting elements, and the back drive structure can
be exposed to the outside, thus demonstrating confidence in the performance of the product
and aesthetic stability”. In terms of user convenience, wide and comfortable seats and armrests
for stability during driving induce stable use of the silver layer.
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o8 ICT

%

F HsItE

Folding Lightweight
Motorized Cart

Client
@®etSI|& Hanho Technology

Creative Director
S Chae HoByeong

Designer
O|A Lee Seol

A|MHM Choi ByeongCheon
19| M Won UiSeon
HEHSE Kyon TaekHwan

Jul 10W
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2020
Cistal=:
=ctl HAR

2020 KOREA PUBLIC
SERVICE AD. FESTIVAL

psa.kobaco.cokr

2020 CHetR 1=t SUF A= Soff 120 T == CHete = R0 S ZH|LICE COVID-192 QIst
0f EXH| 3 CHEE0[80| AE0] VRV |&E H8610] O OfCIMLT Ho| 2E ZHXS A0
M Zed o0 B2 FHet 500 S8 SX Q2 eiL|ct el SUYIHIE iHst= AEH
S = 2E10] O Z50] EiX|i= 21012 ALEALS| S80I RE6H] SAL L FHIE AZISRIien ©
HE2 2 Dark Mode StHE SX[610 TA|ZC| Tone & MannerZ Ml&6tl S0 MAZO 2 2 11
N HZE = U= UX/UI0] STE S0 L SIRtstUc)

The 2020 Korea Public Service Advertisement Festival is the only public service advertisement
festival in Korea that is held for the 12th time this year. Due to Covid-19, it is difficult to refrain
from going out and use multiple groups, so by applying VR technology, you can experience all

Client
RYSFNTIZIA
Korea Broadcasting Advertising

Prormotion Corporation the contents of the advertisement anytime, anywhere on the web, and give a lot of information
Creative Director and interest. First, by actively utilizing the emblem representing the Korean public service
M= Chae HoByeong advertisement, the public service advertisement festival was visualized with the effect of
Designer

exploding a firecracker. Overall, the Dark Mode screen is maintained to provide Tone & Manner

O|A ee Seol o . . .
of the exhibition hall, and it was placed on UX/UI that allows quick and easy access to the public

Z|MH Choi ByeongCheon

2Io|M Won UiSun service advertisement exhibition hall. Finally, we built a responsive website so that it can be used
A2 Kim EunYoung on any mobile devices.
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TEXOI 2t0[0f DM Ao TXFSEF2] A|AHIN| GPS(GrobalPositing System), IMU(Inertial

Measurement Unit) % loT(Internet of Things) S2| Tt 7|22 82610] RF M5 E &AI6H= A &

A HATX)O] B 82 58 S0l 2= SLVIRX)7 IS X X125 dsto] S22 2s 2 I

2 HorE 4 QU= AAHIRILICE 50l SHEZ U2ig+E SR NS TIX|=E CIXel £lo] HEe] of
(o]

=2 T M od oT % = [
OfSHES LI QSLIEL ST 212

When a traditional wire-buried electronic fence system combines advanced technologies such
as GPS (Global Positioning System), IMU (Internal Measurement Unit) and IoT (Internet of Things)
to transmit RF signals, the receiver (RX) attached to the animal’s body vibrates and stimulates.
Designed to increase the area from top to bottom, it improves the stability of the product and
shows the three-dimensional curve of the upper part. The upper hook connection structure and
sling enhance the portability of the product, and the bold square design creates a masculine
and rough product image, which gives the impression of a simple and high-end outdoor feel.
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S22
o1 Wireless
3MICH E-=IA
(MXZErE|)

Animal trainer
convergence wireless
3rd generation
E-fence

(electronic fence)

Client
®SERZ} Doctra

Creative Director
S Chae HoByeong

Designer

O|& [ee Seol

A|HH  Choi ByeongCheon
ZENE Kim Taeloo

Jul 10W
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o| X2k -
(','E)HI-OI Lé'IMI CXFQl M2F Design Strategy
V|nyIC Inc. Design Process

MH|A & UX ZANE

Service & UX Consulting
AHSXF S EE 2|MX| B o7
User and field research and study 1 3 4

CIXg ZREE 7 L H

UX Framework

UX HE=f D2 EEHY HE

Digital product design and development
UX & Ul C|X}Ql
UX & Ul Design

MElA RS 28 3} nE)

Service channel operation and advancement

1 SR 28S CiTfel BLCE

BIOIUIE O] ALVt 2 S AFST S 71 8291 CiTg T2SE 2 S0 U
= UX EIXEQ! ZASELAQILICE 7|20 2160 B Hof A HOJLIT| Bk B0l Hafst of
S TSBILIC QYOI SIS Pl WRKO 2 V|47 EUES 20 =01 2010| 75
£ QIBIOPH SI1 AEel BUS X RELICL S2i= ZI 4219 NOP HOMUSS O
120l ZA617| it =210 ULLICE KO 7|5 R8P B 7I2e] HIZUA
RS B0 AFSXIe| AEl M| TRYS HBSIE SR CXY TRHEE S

Of ZfLC.

Telephone
+82-2-549-7052
Fax We design the utmost practical experiences.

We, converting user’s experiences found to be the most valuable assets of today into
+82-2-6305-/078 the utmost practical digital products, are the UX Design Consultancy, Korea.
E-mail We are aiming to provide a simple but explicit solution. Pursuing only the latest
technologies and trends might not be the best since the importance of the basics

r@vinylc.com . - . .
D y is more likely to get underestimated in the way. As we have accumulated more

Website experiences and widened the range of thought, we become more faithful to the
www.vinylc.com basics. We highly value of sincerity and believe in the power of sincerity in every

problem-solving process. It does not mean that we neglect the importance of
Address the latest technologies. With the proper use of advanced technologies without
MEA BT =012 1424 32 negligence of the basics, we are trying our bests to provide the utmost useful
32, Nonhyeon-ro 142-gil, Gangnam-gu, product to help corporations to expand their scope of businesses and to provide
Seoul, Republic of Korea practical convenience to actual users.
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History oA

MRS YA M 2021
Selected as a “small and strong company” by
the Ministry of Employment and Labor

ZEEFT2MA(OSSP) V4.0 7HE - UCD 7|8 g
Organizational Standard Process (OSSP) V4.0 revision
- UCD-based change

HIX| 015

7[RRI (AERIARCIR QIR T4) 7Y 2020
Certification as a startup company

Establishment of a corporate research institute (UX design)

ATEQOINQIA 47

Registered as a software business

AAEEFETZMA(OSSP) V3.0 7Y
Organizational Standard Process (OSSP) V3.0 revision 2019

ZEBFZ2MA(OSSP) V2.0 7HE - 2HIY 2of =t

Organizational Standard Process (OSSP) V2.0 revision 2018
- including mobile areas

HiOIE ZIHHA AR (F)HI0| 2N Z SEYR!
Independent from the Convergence Division of Vinyl to VinyIC Co.,
Ltd.

Ad2 |
=25

CMM7[gt 2R EZEIZ 2 M| A(OSSP) V1.0 +&

Establishment of CMMI-based Organizational Standard Process
(OSSP) V1.0

ZIHTA AR T8 3THAI R 2R olst

3 divisions, including the convergence division, are separately
incorporated

(F)Htold golgg

Establishment of Vinyl Co,, Ltd. 2015

2012

2010

2007

by
E29 2me
CiXtolgtyey

PrACEICAL ux

Award

IFOIRIE / ARLPAOIM 82 / FdSH(QELFX,
KB=2I7I=(2|EM0|E), LG U+ HHIZH2IS), CJ ENM(Shop+)

iF Awards / Communication Division / Samsung Securities (02),
KB Kookmin Card (Livmate), LG U+ (Daily_teum), and CJ ENM (Shop+)
HOIRIE / Grand Prix / &S H(LESIEX)

AN.D Awards / Grand Prix / Samsung Securities (02)

HOIRIE / Winner / KB=RIZI=(2| 20| E)

AN.D Awards / Winner / KB Kookmin Card (Livmate)
ADEMXOIRE / 2|0 Oy / JEBH(QESEI

Smart App Awards / Best Grand Prize / Samsung Securities (02)
ADIEHOIE / SELHZ0F L / KB=RIFHE(2IEH[0|E)

Smart App Awards / General Finance Awards /

KB Kookmin Card (Livmate)

ADEHOIRE / H 2OF 2|24/ LG U+(HHIHIS)

Smart App Awards / Best Membership Award / LG U+ (Daily_teum)

IFOIRIE ARLAORE £2 / Ot A= (Ze{E| Z21)
iF Awards Communication Division / AMOREPACIFIC (Color Tailor)

HOIRE / SLIMH|A 2OFCef / SKEZ EMHE S0|X]

Web Awards / Telecommunications Service Awards /

SK Broadband website

HORIE / MEEHERE Sl / SR SAHBEHRHA)
Web Awards / Product Brand Integration Awards /

Hyundai Motor Company (Hyundai Truck & Bus)
ADEMOIRS / CIXIR! O] :=H[O|4LtY / CISZ2|EHESIA(C) ONE)
Smart App Awards / Design Innovation Awards /

CJ Olive Networks (CJ ONE)

IFOIRIE ARLIZIOM £F2 / NHEXISH(LIZMRA), AMAIJAIU)
iF Awards Communication Division /

NH Investment & Securities (Namuh C App), Shinsegae (JAJU)
ADEHAOIRIE / UI/UXO|=H[O]E Tl / NH SRS H (LR M)
Smart App Awards / UI/UX Innovation Awards /

NH Investment & Securities (Namuh C App)

IFOIRIE / ARLIZOIY B2 / 70IKHSAHT |22t S8 HAOIE)
iF Awards / Communication Division /
Kia Motors (Corporate Culture PR website)

HOIRE / PCY 2|1 CHY / KIS AN |2} PRATOIE)
Web Awards / PC Web Best Grand Prize /
Hyundai Motor Company (Corporate Culture PR website)

HOIRI= CIXIR! / 0| =[O CHef / &7 H=(STHOIX])
Web Awards / Design Innovation Grand Prize /
Samsung Card (website)

HOIRIE / X1 they / ALIF2[0HEHOX])
Web Awards / Best Grand Prize / Sony Korea (website)

Dul DJAuIA
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Client
AMEP Samsung Securities

Creative Director
FIZl Jin Soolin

UX designers

M8 Kim SunHye
U89 Kim HyeYeon
HF12 Park GoEun

0] @8l Lee YoonWon
MO8 Seo MiHye
ZRI5| Cho WonHee
&S24 Song Yunkyung

Ul Designer

22| Kim HyeRi
0|8l | ee SooBin
2281 Yoon SooMin
OJ8|Z!l Lee Hyelin
O|X|2 Lee Jiveon
O|23| Lee BulHwi

Interaction designers
AI1& KimKiSang
SH™M Yoo JungSun
MEE Sung JunYong

%

i

IRl
v £0| g2ich
2l gE e, @ i\
el Xt AstUE
RECEYTN — sevusmaEg s

YRAWA RO 2 2RUE F210 YuE

029} 2| <onal
EXHE AlFE AR

M

ZD9IHY

NBUR HURE WA HolME
»e g 27600,

o g, 2ust g
ot o ot Wi,

axma b

cano aupan
2 o
aacuas 108

Sixne wn 2

FEe| 0|2, Expde

7,
ofeig 280l £
BAE Df B otnia?

A ggsuAR.

iz [RE] OtAOmAY 212 w8 n

sxe

9,378,0958

e ExHe

HUYES

sazde 9,378,005%
. s v
Be. o senvan s saoe sem vue
e EXSALES o
+oigi0| ojziel
;M“ dudziery AR E YEOl 20ig

o ez w5 5

' -

iy anuswe e

12038 Hgxar EXSHIMES

, ggoia S2i9|opx g Soig0| oftiel
a3 X2 £xpsta 50 s,

©50| X} BICHR ML 28 S KAt 227} ISt OHERPOHIRILICY, ‘©5, i, Het
£ 22710) 971 NFHO| HOIEE, H2' 38 SA HHIAR AT 3N 23 Hyg 252
SLICL 28 SXH= ORICHS THRIS HOPHE MHIAS HZOP| Siof 28 S012 24Pl o0j2
B0 38 SXPI 22101 AT ZHT (12X %S S BOELICE T8t JHolet HHIAS LI )
S| TR H QO AHBTIR ATt PIAO] Gt JHO! IOJES B2 HX| SX 4ES HAle:
LICk SEHOIPUE K3t BTS2 ABRP} HOHe L2 2 ZREO R ofsfofn, Meio 2 0jofx|=
2 THBLICL

02 is an application that enables financial investment and asset management in non-face-
to-face channels. As the slogan “Today, Right, Easy” shows, the goal is to deliver a positive
experience to users with “easy” financial investment services. In order to provide a service that
goes beyond the stereotype of ‘financial investment is difficult’, financial terms are changed into
everyday language, showing that financial investment is no different from the online shopping
experience, Personalization services have been also introduced. In addition to basic asset
information, optimal investment products are presented based on personal data that fits the
user’s situation and interests. Intuitive yet familiar visuals are designed to intuitively understand
the content suggested by the user and lead to selection.
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‘daily_teum’ is an application that naturally connects online and offline spaces where MZ
generation, the main service target, can experience various contents. This service, implemented
as a user-centric UX/UI, allows interactions that occur offline to be seamlessly connected
even online. In addition, services of various brands are designed with a UX module strategy to
increase user convenience and induce natural service connection. In line with the brand ‘daily_
teum’, the design intuitively expresses gaps between straight lines, giving an identity that makes
use of uniqueness. Using continuous lines and gaps as a motif, the natural connection between
online and offline is expressed. It also adds design aesthetics and practicality of application
services. In order to increase the user’s concentration, it uses a refined main color based on
black and white. At the same time, it maintains unique and high readability with a bold typeface
system that sharply contrasts the strength and weakness of the font.
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Client

AUXFEHA (G U+
Creative Director
LM Nam YoungSun

UX designers

2l Kim DeokRim
UsIE! Kim HyeRim
HES| Xl Park Heelin
O]2¢ Lee YoonWon
HSH Jeon DongHyuk

Ul Designers

MX|8| Seo JiHee
OJAl2 Lee SiEun
O|8| %l Lee Heelin
ZIY Jang HyeWon
X|QIZE Choi WonJun

Interaction Designer
U214 Kim KiSang
=8 Sung JunYong

Front-end Developer
MM Jjung EnuSun
HE712E Park Giwan

DUl DIAUIA
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Shop+

Client
CJENM

Creative Director
FIZl Jin Soodin

Ul'Designers

O|%F Lee Chan

HEZRA Park JongKyung
O|23| Lee BulHwi
BLIY KangNaYoung
M| Baek SungHee
1938| Ko MinHee

Interaction designers
2714 KimKisang
SH™-M Yoo JungSeon
X148 ChaSeungHong

%
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Best Brand
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Shop+= CJ ENME] O[3 {BIA ERHES 3t RO 27| 22| 7H53t B2B SUZRULICEL 21210) SiE
£ ABUER S0 BIE[Z FH0{A MH|AS SUHOE XSt WACR THYSLICL HEES B8
8 ET2 BIRLAS Mop| TIet 4 940, SA0| 2% HISS BUs 2E4S SLICt 71 J|=x
0l Rt CIXIO! Q401 BESI} 02 ©5X|2 Mot EHEoXIot ZOIES ARl CIX[IS =Xiut LY
20 ZYF0H Bp HRLAOS SSLICEL 2423t 9], ZHIAT} 40| B HAE, T2)1 of
OF Of#2 I LIZ 0[DX|9| &S of0f HRO| HBEES FUSLIC

Shop+ is a B2B platform that allows easy management of CJ ENM’s E-Commerce brands in
one place. Each brand is grouped into components and the platform is configured in a way
that integrated support for vertical commerce services. A component-based approach enables
business to proceed quickly, while at the same time reducing operating costs and increasing
efficiency. The most basic and simple design elements, such as boldness and white space, are
used as objects, and a simple but point-saving design focuses more on the essence and content
and helps clear communication. The concise frame, the content-centered text and the white
space serve as another image, increasing the concentration of information.
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ZMIZAE 310|E
Second White

C|XpQl HMEl Design Consulting
HIZ CIXFQ! Product Design
J2H= C|XtQl Graphic Design
TYF| X CIXQI Package Design

Haie Branding

Telephone
+82-2-514-1461

Fax

+82-2-514-1462

E-mail
Info@Secondwhite.com

Website
www.secondwhite.com

Address

MSA| MOE S71= 35

35 Jeung-ga-ro Seodaemun-gu, Seoul,
Republic of Korea

CjXFQl H=F Design Strategy

Design Process

Second white= “Only the Essentials"2t= S271 0f2ff 5= SICH Af2| £S04 T

=]

ot =H0| OIELtEE F7-LLE 222 1 223 JoPt= IFg0M TIRplo] 2t A
£2|S D S0P ZELICE E3H T2HEQ| 4SS PPl HIZLA2| HIHS S0
28 5 UEE S20[UEL} LoP[of 2 ks TIPO 2 NI O &2 TS oist
DXp L,

F2l= CIXFRIe] 220 oot Y Qe 1S B2 2 CrYst BiZS| CIXfO|L7t 25
ots =28 LRI OORIAIZA St =5 *IILE Ol=2t 7ol 22H0[UES
e TEHNS Mol ol AL 212k OfL[2} T2e CIXtel 5 TFef

=
GO0l AFS-dnt Zdol ZotE ol =EH |9 EE 2HS0{LIC,

Second white pursues the true beauty in a rapidly changing modern society under
the slogan “Only the Essentials”. We take the concept and story of design very
importantly in the process of finding its essence. In addition, we want to realize
higher value by truly thinking about the direction to go next steps with our clients
so that we can raise the potential of our business for the success of the project
together.

We have been growing by forming partnerships with clients in the US and Europe,
starting from Korea and China, as a global design agency where designers from
various backgrounds based on sincere considerations about the essence of design.
We pursue harmony between usability and sensitivity in various fields such as
graphic design, creating the foundation for essential values, not only product
design.
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AY  History

2021 2021-2023 R4CIXRI T2V | 4
Best design company [Leading company 2021-2023]
CBME EHE QF HA|
CBME Brand Open Exhibition
53 K2 T2
Establishment of Hangzhou branch in China
CIxfel Fe|ot HIAEH
Design Korea Festival
LG CIxfel 2 e

LG Household & Health Care Design Cooperation Partner

BICHFIE TRl o2 mtEY

Hyundai Card Design Cooperation Partner
TRY0] CXfol 2 EL

Coway Design Cooperation Partner
RO CIXtel g2 nrEl

Lotte Chemical Design Cooperation Partner
Amiro CIX}O! 22 THEL

Amiro Design Cooperation Partner

2020 ByteDance(TikTok) CIXFQ! &3 THEL]
ByteDance (TikTok) design cooperation partner
Supor EIXfO! ¢ THEL
Supor Design Cooperation Partner

2019 Design Korea Festival
NetEase C|XtQI $i2d MHELS
NetEase Design Collaboration Partner

2018 SZIDF Shenzhen
Z2 ShenZhen X|At 442}
Establishment of ShenzZhen branch in China
Apple ZA} R 2HE Ty
Apple Cooperation Project
OPPO CIX[Ql 2 TEL
OPPO Design Cooperation Partner

2017 IXDC Shanghai

Maijon objet Paris
Seoul Design Festival

2016 Second White &= ZAF-AE
Establishment of Second White headquarters in Korea
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2020
2019

2017
2016

Award

2021 24-CIX}RI(GD) / Neckband Fan F7

Good Design Award / Neckband Fan F7

2021 R4:C|XI(GD) / Humidifier HS

Good Design Award / Humidifier H5

2021 24:CIXt2I(GD) / Electric Toothbrush F Series
Good Design Award / Electric Toothbrush F Series
2021 L4-LIXFRI(GD) / Mosquito Killer Lamp 002D
Good Design Award / Mosquito Killer Lamp 002D

2021 24=C|XRI(GD) / Hand Warmer N6

Good Design Award / Hand Warmer N6

2021 4-L|XFRI(GD) / Mosquito Swatter P2

Good Design Award / Mosquito Swatter P2

2021 Kidp S+LIATR! KUV | 1 / MA==t0[E

2021 Kidp Good Design Promising Company / Second White
20211F Design Award / Winner / Solove Mosquito Killer

2020 IF Design Award / Winner / Husum Electric Toothbrush

2019 Design Korea Festival / The Best Selected Company
2019 Red Dot Award / Solove Portable Mosquito Killer\

2017 Penta Awards / Epiqual Toothbrush

2016 22LIXF2I(GD) / Cube Speaker
Good Design Award / Cube Speaker

3)UM PU023S
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First Collection

Client
MNIZAESIO|E Second white

Creative Director
Ot Ahn DeokGeun
9| Koo HyungUi

Designer
O|A2} [ee SoRa
UL23H Yang Woolae

Z

SMu -

{A=2I0[E9] TS 28] E1l R

0| HZE2 MIES ol gt e i Qi AIZHO X
o = HTH RIS TS0 23 HHELICE 0[2F ;'E*OI, f°4°| LiE g2s2 %xo@ ZEHE 2HS71 2l
s L] P M2 BHLICE 057 HotEl 22 R2[2t Chg MITHO RSO 2 sl XteiA
gl oy Off ZX 74 AMAAHD RHSH EHR D SHIBILCE 2

= =S UEop| tzof Al
0

A
EN
She 22 O[2{2H OJ4ZIRl BB E Soll 2ot dds Foidh= AYULIC

This work is our first collection containing Second White’s values entirely. Raindrops, after a long
time, refine solid rocks and change their shapes. As such, different properties in nature meet
each other unaffectedly to make a certain form. We are convinced that these changing shapes
in progress are the most natural and complete forms across time and places, as they convey
familiar, natural, and stable feelings to us and the next generations constantly. What we want to
do is to embody the harmony and balance through these ideal fusions.
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We find design elements from activities or phenomena of nature. It is a very natural activity that
birds fly and seek for insects. We think that a product repelling insect should be inspired by
natural phenomenon as it is. Birds think that cages are their nests and take a rest at the place. A
place where they want to relax, not a closed space. By slightly indenting downwards, the shape
of the product is simplified and symbolized as if a bird wants to enter the cage for relaxing.
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2 7|E|X]|7]
2Hii 002D

Mosquito Killer
Lamp 002D

Client
Solove

Creative Director
Ot Ahn DeokGeun
&9l Koo HyungUi

Designer
S X|Z Yoo JiHoon

3)UM PU023S
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Electric Toothbrush
F Series

Client
Husum

Creative Director
B Zhuhuan

Designer

&0l Koo HyungUi
SX|Z Yoo JiHoon
O L Ahn DeokGeun

ra
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R 0| F2 IHIZ ROILIC 48740] HIeh L7 242f0] LIRS AESHICE

[— = o = ood
0.25mme] DIA[eH THHC 2 TJRRIS L2 4 QIo0, TS0 HHE0|S HolkgLItt Ofd2a UAel 55
HES Soli Helok 22l AFBda WaUCH, K| ofTHFe] HAISO| Jolds =0 0| 530
A HEE SoHEHS ASYLICE

The electric toothbrush F Series put such a value the forest gives in it. Forty-eight elaborate
stripped patterns represent each tree. You can feel the sense of grip with the fine pattern of
0.25mm and it adds the refinement on the toothbrush. It has a convenient and intuitive usability
through the extruded button, which is an analog way, and the indicate lighting on the bottom
of the body part increases aesthetic, making the scene as if it is hovering in the air.
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My Amellia is a skin care cosmetic brand that aims for the most natural and purist beauty. Our
design motifs are the vitality of the fresh fruits, the sun’s glowing skin, and the bright, happy
intangible energy. Amellia is a name that reminds us of a lively and lovely girl. “My Amellia” is
personified the beauty that everyone has, whenever you say the name, you'll feel like you're
calling Amellia warmly.
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O}0] O} &2C|Of
My Amellia

Client
Ocean White

Creative Director
&9l Koo HyungUi

Designer

EQ7F song Yoolin
Il Choi HyeWon
HX|E Jung JiHo
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(FAICIS
SNV ES
CDR associates

= OtO|HIE|E| Cixtel
Brand Identity(Cl, BI, HI, MI, Ul) Design
HIE Ho]Y Brand Naming & Story

HiE #AMEl Brand Consulting

Telephone
+82-2-548-2466

Fax
+82-2-3442-6229
E-mail
webmaster@cdr.co.kr

Website
cdr.cokr

Address

MEEUN| 2T BoARZ292 48, R 05
2F at 48 Bongeunsa-ro 29-gil, Gangnam-gu,
Seoul, Republic of Korea

CjXFQl H=F Design Strategy

Value
Communication
4
.. °
X 3V Service <
n =
B

Bl MH[A

Verbal Visual

Communication Communication

.l.-l‘

X2 / CORS 19741 AJXtE] Q2L fa} H2HE OfO[HIEIE| CIXRRIS] SAIQILICH HEHE Cix}
O10]| CHSF ARJX OAIS =O0ZICHS MRIRIO] ABQIAIO R A[REB10] 20217K] 478 O]
01911 ULIC CDRO| Z0j2 22 a|Ltat 2 0fo[HIEIE] CIXtele] Zojn, ‘Oftat

GHo| Zofeh= HEOIES HIFLZ AISsiM M2R GAS 2S0P71E RGHC,

ag / CDRO| Z2 YAt= 252 FFe =2 ojofy

H
el Bl, SSEHE, MR OIENA| 2= Z&0| COR2| RRLOIXF AHIYLICE

[y

C} Q2|L{2} CHEZ|Q] CIEE Cosst

[

Z3} / CDRE Coordinating Dreams & Reality LIt 0| 0|4t $1AI0| Xol5 18}
£ CDRO| Hgo|nf CIXIRIO| FFEQI XSH2 Hi2 At el 7ko| ZotE Molsh=t|
QUCH= 2 2njRLct,

Beginning / CDR, founded in 1974, introduces the concept of the brand identity
design in Korea. It has been for 47 years until 2021 starting with the founder’s
vocation to increase the social awareness of brand design. The path CDR has been
walking is considered as the history of brand identity design industry, and it will
continue to create the new history with its founding principle ‘Coordinating Dreams
& Reality’.

Experience / The 47 year history of CDR represents its broad experience, From the
Cl for many major companies to Bl in various industries such as public brands, and
international events, all experience is the asset and the substance of CDR.

Harmony / CDR is the abbreviation for Coordinating Dreams & Reality, which
indicates that CDR’s philosophy and the ultimate goal.
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2017
2016

2010
2009
2006

1999
1998
1996

1995
1993
1988

2020

073

History

UYS YT PTLRATET Y 91 89 117(2008~2023)
Selected as an Excellent Design Company by the Ministry of Industry and Trade
(8 consecutive years; 2008 ~ 2023)

A 222 tprR ISRty + (ST Y HE)
Received a presidential citation at Korea Design Award 2020

S Q1SO 9001:2015/1SO 9001:2015 QIS (B EAZA|A),
FESEEA 1Y 1E(09~21)

Acquired certification of KS Q ISO 9001:2015/ISO 9001:2015 (Quality Management System)
Selected as a Management Innovation Type SME (2009 ~ 2021)

UYS YR TR TEI|Y P 28] 15(2015~2018)
Selected as a K-Brain Power Company by the Ministry of Industry and Trade
(2 consecutive years: 2015 ~ 2018)

KS QSO 9001:2009/1SO 9001:2008 Q15 (ERIAUAIAH)
Acquired certification of KS Q 1SO 9001:2008/1SO 9001:2008
(Quality Management System)

CIXI HESIAF H[ZIE TOTAL IDENTITY o HH= TIE LY 22
Sole partnership with a design firm, Netherlands TOTAL IDENTITY

2007, 2008, 2009 3 ¢ ‘CREATIO" LLIXFRl 1004 M
Selected as 100 ‘CREATIO’ Excellent Designs (3 consecutive years; 2007 ~ 2009)
CHEEO[AF S2[0f|0[E[E CIXOHA ORI= 7 Q19 AEFLIXIO|L Y
CHoRl= CIXl ChHY ChEE 2

Selected as one of 7 Star Designers from CEO Creative Designers Awards
Received a presidential citation at the Korea Design Awards

ent ZH Chgtols R0lE ook

Founder Cho Young Jae received Order of Civil Merit, Peony Medal

(®)CDR associates2 ALY #14
Renamed to CDR associates

TOMUCITIOIHSEUS S (HPE0F: TRl BACITIOl SEHS : 74 2)

pih) T Sl (lnas
Registered as a specialized company in industrial design
(Specialty: Visual Design, Environmental Design; Registration No.: 74)

=0 ,

BOX & COX Design 1 2f'H_(R)A|C|Y SANIAZ HY
Merged with BOX & COX Design _ changed to CDR BOX & COX Co,, Ltd.

YT ZYH (121 ST MRS 22

Founder Cho Young Jae received Bronze Medal of Industrial Effort
ZAo|At CDR @el 28
Established CDR corporation

CHO Design & Research 2 AIHA
Renamed to CHO Design & Research

TR IR}l A A7) / SO O S21C 2 3 412 Ofo[HIEE| CITfol

Established Cho Young Jae Design Research Institute / Developed first identity design
in South Korea with OB brand of Dongyang Beer

Award

SR CIXRIOIE / 27 |5, SggFHEs, + e gle

Reddot Design Award / Gyeonggi Province, Gwangju National Museum, Suwon Museumn of Art
PCIRRlY (GD DI UE) / BYI=, sgEFu=

GD Excellent Design Award / Gyeonggi Province, Gwangju National Museum

SN OfRIE / 27 |=, sEaFd=e + A EEe

German Design Award / Gyeonggi Province, Gwangju National Museum, Suwon Museum of Art
S R TR 0= / EHA

Reddot Design Award / ChunCheon City Identity Design

PLIXRlY (GD 02 1) / oftl

GD Excellent Design Award / Bangeojin Band Identity

APELEIX OIS / 1A, ST

Chicago Design Awards / ChunCheon City Identity Design, Songpa City Identity Design

IT AWARD S8 / #54|

IT Award / ChunCheon City Identity Design

2

2019

2017

2016

2015

2014

2013

2012

201

2010

2009

2007

SE LRI 0f=(2021) / ST, SE =SSR, EHA

German Design Award / Songpa City Identity Design, Korea Media Rating Board Cl Design
e LRI 01=(2020) / FOLIE], Z2i|tiat, B7 | 2HXTISH

German Design Award / Humanity, MILLESILLA, Gyeonggi Content Agency

IF Design Award / 412] #474

IF Design Award / Bunker de Lumieres

LRI (GD BIE 1Y) / ROILIE|, Heflilet 372X

GD Excellent Design Award / Humanity, MILLESILLA, Gyeonggi Content Agency

IT AWARD EIXtQI CHY / SO{LIE]

IT Award / Humanity

IF Design Award / OO XSS

IF Design Award / | Seoul U

PLIXRIY (GD 02 41) / DI EE

GD Excellent Design Award / Mapo brand
SAHRY [P HEHY (GD 013 4 / HISAZ2HHT
GD Excellent Design Award / Sejong Cultural Foundation

AZF2L CIXRRL OIS / MISAIZ2PHE

Chicago Design Awards / Sejong Cultural Foundation

IF Design Award / $IEIAR

IF Design Award / Hunter's Moon

IT AWARD CIXQI CHe / OtO|MER, St A0 24IE]

IT Award /| Seoul U, Korea Upcycle Center

S =S LRI OfRIE / Oto|ME R

Reddot Design Award / | Seoul U

PHCRRIY (GD DR 1Y) / SEotEHIX, o= A2 HE
GD Excellent Design Award / Buddhist Cultural Contents, Korea Upcycle Center
PLCIRIY (GD DR ) / FAl

GD Excellent Design Award / Cheongju City

S27|4EYd 2+ (GD 012 9%) / DDP

GD Excellent Design Award / DDP

IT AWARD OFO|HIE|E| & HRHE LIX{QI 22 4 / DDP

IT Award / DDP

SACITIOIY (6D 01T 415 / BABIo1 1L

GD Excellent Design Award / Mokam Biotechnology Research Institute

S =5 LIAFR! 0fRI= / RACC

Reddot Design Award / RACC

SLCIXRIY (GDOFF) MY / F2X|2

GD Excellent Design Award / Prugio

PO (GDOIE) Mg / HSSEAI

GD Excellent Design Award / Sejong City

=g IR OfE(2012) / TRt =Ag RS

German Design Award / Suncheon Bay Garden Expo

SIRAAITY £S04t / A2 Cfotm SR

Korea Color Design Award / Seoul National University Hospital

T2[0F CIXIl OfRI= / gedthDlz 2t UUL

Korea Design Awards / National Museum of contemporary Art UUL
SR LRI 0= / M2 S 2, mEfeitiolE et uuL
Reddot Design Award / Seoul Zoo, National Museum of contemporary Art UUL
APELCIX OfRIE / NS 28, SE0IE2 UL, siXIME
Chicago Design Awards / Seoul Zoo, National Museum of contemporary Art UUL, HAECHI Seoul
LK (GD 0FF) M7 / 2014 Q1HORAOFE 7 [Ch], HiE

GD Excellent Design Award / 2014 Incheon Asian Games, Vatech

SLACIXIQIA (GD OF3) 1% / 2011 LR SAMAIZ |, HFERE
GD Excellent Design Award / IAA World Championships Daegu 2011, Jeonju Mozu
GD Kidp @4 / &M= rlg el

GD Excellent Design Award / Suncheon Bay Garden Expo

PCIRRIY (GD OIF) U / AHEdEOrS, MES2d, dikiME,
MECIXIEZEH2008

GD Excellent Design Award / Moutain Eco Villge, Seoul Zoo, HAECHI Seoul, Seoul Design Olympiad 2008
SIRUHCY 4/ o0

Korea Color Design Award / S-OIL

$91e12055e YD
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Gyeonggi-do
Cl Design

Client

AII=H Gyeonggi-do
Creative Director
™A™ Alex Kim

Art Director

=Y Kim DoHyung
Designer

FNA Jang SeoYeon
Or=l Ahn Gukll
Hol|H Jung HyeYoung

GYEONGGI-DO
GYEONGGI-DO
GYEONGGI-DO

[ GYEONGGI
—

37| Lhsol

2| P2t A XFBERM LT HHNS HLoP| Slo) HEAES MEH gL,
3VH NS 01224 CHiE O[0[XIZ: PSRN 27|2) 1K) Qi AAE TITep| Sid) 27122 0]
£8 7|HoR CIEAHUHS HLRSUICE 27IE 813 A4 1, 1, 'O 2120ta thefop| Bl
CHEAES 27100 DS B QISLICK LA AT 224 n22 oflie) U2, 27| 0Pl 2

7|5 LIEILADY S| oieti 222 A 50| 2otE 7ofet 35 201 oF 7,7,
£E2 FV|=7h =70l B THed, TGl 7S LIEFLCE

Gyeonggi-do has developed its new major symbol which can deliver its status and identity as
the largest local government in Korea. The major symbol has been developed based on the
Korean name ‘@7|=’ to encompass 31 si and gun while maintaining its unchanging character.
The simple and bold symbol with the initial consonants ‘71 1 and ‘=’ of its Korean name ‘&7 |<’
contains values pursued by Gyeonggi-do. The green upper part symbolizes a straight-forward
road for Gyeonggi-do, and the blue lower part showing the harmony of straight and curved lives
symbolizes flexible growth. The initial consonants 71 71 and ‘=’ also represents fairness (548),
potential (7t54) and diversity (CF), respectively, which are values pursued by Gyeonggi-do.
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SUWON MUSEUM OF ART

111.2021 SAT. 10AM-14PM

TEAZ0IEE M CIXRI2 ol ot 2 A, o' DSEH| K 2 ‘08 E¥okol0] HHUSL
C. 20| 7|2 ¥2|Q M2, ST210], U=Vt +ARI0IS ROl ot2 £d1 ZRE(0f, Ciefet Z8l0ss
324 L7ts A0S 2| O[DIX|S LIEFHLICE EEoF 37H9| =3 1o Bl Z57k2 CifSH Z3lofs 2
HIXS HE DS 223 LIERN, M 7HS M2 THE =H0| otte] 122 0R24TI 0|0[X|:= Cifet
Zol0lES GEOKL B 4 U= DISE| A3 LEFHLICE ‘AOIXL 22 ghtE 42, S50t 2%t
059 S, 00}, HH2 2o, A, 055 OILIR REE FAE, ORI R 'TOXf, ARz B
SpotE M2 2 LIoPh= 25 HRoIIELHE

The MI design of the Suwon Museum of Art contains geometrical figures made using the initial
consonants ‘A, and ‘0" of ‘=& which is the Korean word of the city Suwon, as well as the initial
consonant ‘0" of the Korean word ‘0|8’ meaning an art museum. The triangle, circle, and
square, which are basic figures of formative arts, are combined with the Korean initial consonants to
represent the image of the Suwon Museum of Art offering various art and culture, The empty space
within the three figures is symbolic of the essence of an art museum, which contains various art
and cultural content. In addition, the three different figures connected in one line are symbolic of
its role of connecting various art and culture. The ‘A’, or the triangle, symbolizes unique ideas and
perspectives in art and culture; the ‘O’ or the circle, symbolizes a place that unites different cultures,
people, and art; and the ‘T, or the square, symbolizes a door that leads to the changing world.
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Suwon Museum Of
Art Ml Design

Client
ZAH SUWON CITY

Creative Director
ZAMH AlexKim

Art Director
=S Kim DoHyung

Designer

LA Oh YeongMin
AMIY Kim Seonlae
2.2 park HongEun
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Raemian Bl
Design Renewal

Client
AMBLHE) Samsung C&T Corporation

Creative Director
MM Alex Kim

Art Director
=Y Kim DoHyung

Designer

FHellH Jung HyeYoung
Or=l Ahn Gukll
922 park HongEun

RAEMIAN

F2 Fas ait
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RAEMIAN has changed its Bl so it can deliver its vision to be a ‘life companion’ brand that cares for
customers’ daily lives, instead of providing them apartments. The focus was on improving a sense of
luxury while maintaining the visual property of the former BI, and the simpler design aims to improve
its applicability in various contact points of customers’ lives. The Chinese characters have been
removed from the Bl to accentuate modern and futuristic image, with the 3D image changed into a
2D image to improve the sense of luxury and applicability. The three boxes in the symbol represent
a future (2R) residential space that is beautiful (%) and safe (%). The green color symbolizes future-
orientedness, nature and abundance, while the gray color symbolizes beauty, ideals and freedom.
Overall, the new Bl represents values pursued by RAEMIAN to be a life companion of customers
based on the harmony of humans, nature, and technology.
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Daedong Industrial
Cl Design Renewal

daedonc

@ daedons

DAEDONG
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Client

LiS-3R(F) Daedong Corporation
Creative Director
HEH AlexKim

Art Director

New Cl for Daedong Industrial, with subsidiaries based on specialized agricultural machinery ZES Kim Doryung
A=

manufacturing company, that can join all affiliates into one image and form an image as leading e

agricultural technological company. More modern logo and typeface, reflecting Daedong’s 298I Of YeongMin
futuristic vision and commitment, while keeping Cheolwoo(steel cow) symbol, its philosophy and EMO Jang Seoveon
heritage. Sharply angled symbol and italics show dynamic and enterprising corporate image. AMIY Kim SeonJae
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NTHREE Design &
Technology

Interior Design

S5 2E[2|0{ Public interior, AFRAL Office,

24 Commercial, 714 Rest area

Pavilion

gF28 Museum, 2felt Science Hall,

S HPR room, O|=2F Art Center, &4+2 Show room
Environmental Design

LRI Sight Design, 3-&C|XtR! Public Design,
HIOHLFE Theme Park, AFRIA|AH! Sign System
Trade Show

92| Fair, AI2| Exhibition,

AL A Convention, 7|=2IFA| Special Contents

Telephone
+82-2-575-9332

Fax
+82-50-8090-9332
E-mail
nthree@nthree.com

Website
www.nthree.com

Address

MBA MEFBIRRZ 21210, 675 (FXS)
6~7F at 10 Baumoe-ro 21-gil, Seocho-gu,
Seoul, Republic of Korea

CIXFQl M2F Design Strategy

Design Process

CREATIVE Stege 2
STRATEGIES PLANNING

Pel= XI5 2| H2tok= ZYAICHo| 221 ASHCE,

J2fet M2 LA 7|29 IEEES et M2 Aot Tyl Heks 2151 A
e

0 T2t N3= 22 ArEih-g2E MEA 231 220l M2 2 280 ME|AS Y2
HO 2 IHLS EHAF 2= AS =42 S H2 HORlGHC,

3 SOFN3RI0| X|LA2 J2{0[E[ESH LRIt 7|52 S HiFe 2 orl ok 22t SE S
Soll XtZetEl THOEIES PARSIHA Cifet 20f| T DRty S S4H I 55 &l
S ot LIOP I ABLICE

We are now in an era of rapidly changing competition.

This world is calling for us to change our ideas beyond existing stereotypes.

To respond to this, N3 aims to see all objects and situations from a new perspective
and ultimately to creatively develop new environments and services.

N3 provides advanced senses and differentiated insights based on its unique and
creative design and technology, and is gradually growing, dreaming of a developed
future in various fields.
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History

SECIXITES|AL AT

pialiasc)

Registered as a public design company

ot A1 (YopIxe)

Registered as a film business operator (working at a film festival)

E5152 H/10-1698565, H/10-1698645

Patent Registration No. 10-1698565, 10-1698645
Hi Seoul EHE 7|4 X|IF

Designated as Hi Seoul brand company

E5|S= H|10-0728274, H[10-0584415, K[10-0640508, H[10-0602628
Patent Regjistration

No. 10-0728274, 10-0584415, 10-0640508, 10-602628
TYLIRISHA (HA2]7 2SN L) 2] 121

Direct production confirmation certificate

(exhibition planning and agency service) and one other case
Ol=H|= (V|58 S0 |tk A

Renewal of INNO BIZ

(Technology Innovation Small and Medium Business Confirmation)

E515S2 H10-1201680, M[10-1350729, H[10-1279107

Patent Registration Nos. 10-1201680, 101350729, 10-1279107
CIXIRIS S (KI30-0813151) A

Design registration (No. 30-0813151) ‘Wall clock’

CIXIOISE (H30-0829567) 2| 371 / KIBO 7|£ 2573 X [ter
3 cases including design registration (No. 30-0829567) /

‘Start-up Company Confirmation’ from KIBO

1SO 1400, 9001

AZEOJARAXL LT (TR ZZHIE THLAH|AAR)
Registered as a software business

(digital content development service business)

T\ AT 0l it = O

Selected as INNO BIZ, a small and medium-sized technology
innovation company

HIC|ESHE G

Regjistered as a video production company.
LIS YA (HAIZ EEHEX A A)

Direct production confirmation certificate

(Exhibition Promotion Center installation service)
SHRU|ETIS S| TR A4 01

Authorized by the Korea Industrial Technology Promotion Association

as a Corporate research institute.

XIABHIE HAALIHEAFE) 5
Ministry of Knowledge Economy
“Registered as an exhibition organizer”.

SpeiIsR (HE0Y)

Direct production confirmation certificate (real model)

MBI TANLRCEAER) S5
Registered as an “exhibition equipment business”
in the Ministry of Knowledge Economy

2007

2005
2004

2003
2002

2001

2000

SR
2021

2020

2017
2002

|2
=
n | X
A
m
m

LIYCIRRITHZ SIS TIR 12, A2, HE[DC(0)

Industrial Design Company
(Total Design: Environment, Visual, Multimedia)

LTI Z0h
Industrial Design Company (Environment)

HIX{7 | 22X S5 (HIX] H|041135031-2-00274%)
Registered as a startup company (No.041135031-2-00274).
S2Y0Y 55, SIEBISE (M1622962, H1672662)
Registered as an outdoor advertising business operator/
Chinese patent registration (No. 162296 and No. 167266)

OJYE= (H|03306182)
Design registration (N0.0330618)

OIYSE (M0294198%, FAF H012)
Design registration (No. 0294198, No. 01)
OIHS= (1|08992762)

Design registration (N0.0899276)
S5155 (H03465542)

Patent registration (No. 0346554)
S5 5 (H03570582)

Patent registration (No. 0357058)

glolxist

Corporate conversion,

OIHSE (H|0285832%, RAFH|01Z)

Design registration (N0.0285832, No.01)

HRUHEUSE (HUHRSAY) /

HIK7 RS E (HIX] H200113232-7734%)

Registration of professional construction business

(indoor construction business)/

Registration as a venture company (Venture No. 20013232-7734)

M2 AEE 2
Establishment of N3 Exhibition Consulting

Award

SECIRRIMEI Y [ME71242021-2023] / QM2 E[RHE|
Best design company [Leading company 2021-2023] / N3 D&T

R4CIRRNGD) §B4F / P2 OlMEx|Z2|E

Selected as a Good Design (GD) Product /
Cheongdam Station Fine Dust Free Zone

SLIXRUGCD)H ZSIA 1 / M2 |CIHE|

Selected as a Good Design (GD) Company / N3 D&T
CHOHZI= 0|0 247154 / QlIM2|CIRHE|

Korea Emerging Best Technology Award / N3 D&T

ABojouyds] % ubisa@ IFYHLN
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National Museum

of Korea’s Realistic
Contents Experience
Center Project

Client

FusyuE

National Museum of Korea
Creative Director

24 Kim EunKyung
Designer

HADL Jeon SoMin

2Hojot AEOR Sl Anjes 2k

0[2Holliz. 27} EIX] fh= S =

Holet A50 2 RHIEl= ADIESH DAY B3 DRI 277t EIX| Qb= MSshs 3572 OFd TX|
25 Soll Ofd2 M Zgs T YLILE R2Pt A[Fdhs Y| 2fa 22 Tf ADIESKD, O 4ot Tt
SN Y+ U s YU R2= JE 2HXAS S6ll 21 E= A 0lge2 MMz Zoist
O, 22 AA ST XRIRIO| 0[0F|S RIS0I HO2M 2| 29f0| TP ZXte| SEHRI AIZfe 2 =t
O Tfefired 4~ QUSLICE

We are a smart, futuristic museum that is built on two principles: participation and
communication. By using digital technologies to convey analog sentiments, we offer spaces of
life-like imitation that blur the boundaries that exist between the past, present, and future. We
wish to become a museum that offers smarter, more realistic, and more resonant content, With
our immersive content, we provide proactive experiences that go beyond simply seeing and
hearing. By building their own stories, visitors become participants in the act of expanding and
reproducing Korea’s unique cultural values from a wide range of perspectives.
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Cheongdam Station
Fine Dust Free Zone

OIMIRIX] H20i| Eoh= Tiety 554 ZERO= OMRIXISE Mol | RIS SEEIQ! siZLt0[X} D14

0!
U

A A Sl M22 STPHE0IH loTAILHOl| 255 He[Sh 2o SFURILILL ZEROS Soff Afeit &

0] 01R2X|= DRIY 0 Fotds Zgeititt

Client
AYEH Gangnam-gu Office

. . . . . . . Creative Director
ZERO is an eco-friendly solution that aims to reduce fine dust emissions to zero. It is a oAax|

2574 OkSeunglin
comprehensive strategy for reducing fine dust as well as a cutting-edge conceptual space of a i
. o . .. esigher
flne. du}t free world. Above all, it is a solution thét makes mar'walgeme.nt an.d supe"rV|5|on much 249 Kang SoYoung
easier in the loT age. Use ZERO to create a captivating, futuristic residential environment that HALOl jeon SoMin
blends nature and daily life seamlessly. X2 Myung JiMin
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OLXiA |'6|;-II'§||-§§' ﬂfﬂyﬁj T_EH LSIE"&M
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Jeonnam Safety
Exprience Learning

Center
AR st 4 Sl SUXI THLHO] Chblof, AIDISO] SHIZ XS M2 SR Mgt 4 2
SLICEL QML= A2 DICI0] V&8 TAIB7H0| 5510 S4X0(1 28%01 etFg 0hsS0| Lot
QA AS il EY A =225 A|AH] Edge blending Solution XY 7HEZ! Hi-vision Q4
24X 3D B, 4D B, Simulation Ride Film & S48 02| Ctefot Lot E BIEC 2 Af22 0[]
Of JALE BFSOIISLIC

Client

HAYE el

Jeollanam~do Student Education Center ) . ) ) ) ) )
Gives citizens an immersive video experience of how to correctly respond to nuclear disasters

that could potentially occur. Opens a new chapter in media history by applying cutting-edge
media technologies to the exhibition hall; offering diverse, realistic experiences through the

Creative Director
25X Ok Seunglin

Designer . - . . . . S
,MI?,, ara ot creation of original and effective environments; and referencing a wide range of special video
o-—+o

HMAD Jeon SoMin technologies (e.g. transparent video; holographic system; independently-developed, edge-
X3 Myung JiMin blended, Hi-Vision video, 3D and 4D video, and simulation ride film).
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Takes the visitor on a journey through overlapping points in time and space to provide an
unprecedented experience of the Silla Kingdom’s splendor and the patriotism of those
throughout Silla’s history who dedicated themselves to protecting it from attack. Visitors can
interact with characters of local legends from 1,000 years ago, juxtapose the past and present
of places visible from the top of the nine-story wooden pagoda of Hwangnyongsa Temple,
and enjoy the time- and space-bending experience of “becoming” a hwarang (elite warrior)
and helping General Kim Yu-sin unify the Goguryeo, Baekje, and Silla kingdoms. Stomp your
feet firmly on the floor to start an earthquake and make seismic waves. Tap the screen with the
squeaky hammer. Accumulate earthquake energy by using the hammer in time with the images
on the screen. Press the button in the required color. Go to the evacuation shelter as quickly as
you can before time runs out!
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Gyeongju Expo
Contents Upgrade

Client
M A Culture Expo

Creative Director
5% 0Ok Seunglin

Designer

U2 Kang SoYoung
HAO Jeon SoMin
HXI2 Myung JiMin
MZIO} Seo JinAh
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UNICHEST Co., Ltd

HIZ Xt product Design
AlZF EIXHQI Visual Design

Telephone
+82-2-6207-6413

Fax
+82-2-6499-1570

E-mail
director@unichest.com

Website
www.unichest.com

Address
HEA| 27 SeAR262 14, 45(24S)

4F at 14 Bongeunsa-ro 26-gil, Gangnam-gu
Seoul, Republic of Korea

CIXFQl M2F Design Strategy

Design Process

UNICHEST DESIGN PROCESS / 2021

TRIPLE DIAMOND DESIGN PROCESS

INSIGHT IDEATE
Y/ FHet

oary || woang
OPPERATING HOCIEL] | HOCKE
uas

4

VISUALIZE
At /745

sweTcH

N 4

PROBLEM RESEARCH DEFINITION EMPATHY
£l EEL sz ot/ 82

TEST SOLUTION
LN

SeconnRy
RESeAROH

DISCOVER m DIAGNOSE DESIGNING DEVELOP DELIVER

ABEA AR 4 EXLERE T EEREE CIxtel 444 A ECEEELELY a4y Hn

Agxt ot Ui 5 UL YU ER 24 24 4 29 B Z2HA A

B UE NS ey A8 B2 A2le wE cixtel x2ie soray Aoia 218 oy

Copyright © 2021 ~ UNICHEST - All ights reserved

FAR RUAMIAEE 20143 SEE(0] Cifet Z2MES polfoh HACAIHZS| AL
C}. T2 Q10| SFot UT FYS BIY22 gt [0l ot thdo| 223 Tefsp| ¢
SF M Rl= BIXeIE Iﬂ%ﬁfﬂ =l QUELIEE ABXFSS| 0SS M2HE & Xt
QIS MSot ALSAHSC| HEUS =017| IS ALSAH Eed CIXIRlS FerefLICh fet M
CIXIRL ALE S50 S 222 "HAST 27 HH=2 BRRel AFMS Tl Lopta
USLIEE AFLE M2ZS 3609 AlLHol| FMX|X| b= EHICfels 2ROIA} L=245t=
7 | L,

UNICHEST Co., Ltd. is an industrial design company that has performed various
projects since its establishment in 2014. Professional personnel with abundant work
experience are constantly striving to provide more valuable designs to not only
understand the appearance of the product but also the nature of the object. We
pursue user experience designs to provide emotional designs that move consumers’
hearts and increase user satisfaction. In addition, we are developing design
businesses from various angles by making global partnerships in line with the global
design market trend. It is a company that always pursues novelty and strives to have
an outdated sense in line with trends.
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AY  History

2021 2021 LELIOITEST|@) M
Selected as the best design company in 2021
CIXFOI L IfIARIAIR) RAD 4272 (31 / 2f172)
R&D for Design Innovation Capability Enhancement Project
(3 years /1.7 billion won)
RO0Z gHAN S5
Lotte Chemical partner company
OlMV| AR 2 &Y
Launched the 20th Century Studio 2 0 1 7
P HZEANRA BHE 2y
Launched the product design office brand, MANDEUM

2020 TER $BHIQH 427I2 (9F 1270)
KOTRA's export voucher (12 cases in progress)
SR HEEAT|Y ALY 0|2
Performed the manufacturing SME innovation voucher project by the
Ministry of SMEs and Startups
CIRFQISIIRIZISIAR RID 447/ (3 / 04152) 2016
R&D for Design Innovation Capability Enhancement Project
(3 years /1.5 billion won)
SBA 27| 2¢ K| 87|
Performed SBA scale-up support project
OrHLIRTIZ S MBI 2127
Appointed as a professional member by the Anyang Industrial
Promotion Agency 2015
RIPC DESIGN POOL 52 7|
Register with RIPC DESIGN POOL
HgA&H2 By
Launched the Metal Studio
YT A S5
Samsung Electronics partner company 2014

2019 HEANUKS BH 424719
Company that applies youth future saving
SHECIXIQITIZS 2 DKWORKS K Z7|2HARR] 4847 |¢
Performed the Korea Design Promotion Agency’s DKWORKS
manufacturing-based business
A=A DESIGN POOL &5
Registered at Seongnam City DESIGN POOL.
TS olls e 7 (1] HET | A
Appointed as a mentor for the preliminary start-up package of the To=2
Startup Promotion Agency
SRHALLE JISHE 2271 2021
Appointed as a technology doctor of Chungbuk Techno Park.
HeOAS 0| gHUM S5
Samsung Display partner company 201 6
A HR =T B2/ 7Y

Appointed as a professional member of Gyeonggi Techno Park. 201 5

2018 AR 2 2014
Launched the Metal Studio
LS SN 55
LS Industrial Systems partner company
2018 00|CIO{OFR HAU HE 3 H7t2I2 2013

085

2018 Idea Maru Youth Mentor and Auditor

MEULTIBE HSHYUET 2l

Appointed as Seoul Startup Mentor of the Seoul Business Agency
MEYYSIE HRUE 2% 7Y

Appointed as a professional mentor of Seoul Startup Hub
ofo|Ciojnre T2 Lle! Pz 71

Appointed as a member of Idea Maru

AR =g ol

Office expansion movement

SHEICIXINISH SO MCIX MRS 5
Registered as a certified industrial design company
by the Korea Design Promotion Agency

SA7| YUK OIS XA 1

Selected as a marketing support project
by the Ministry of SMEs and Startups

BEBER| 4B MOU §f
MOU with World Factory Co., Ltd
HZ207 (0] F42IAF MOU

MOU with The Joeun Academy Co., Ltd

Slojeiel MECHHLING) Afeteial giof

Cooperative agreement with Hanyang University Leading University (LINC)

HTERSHIME 6/ MRIx| 71912 91 712

Appointed as a 6-month challenge Auditor

of the Creative Economy Innovation Center

SHUTHSHW 7HEBIAF MOUFamily company MOU

with Hanyang University

YEEMERR TR 21F 1Y

Appointed as a professional member of Creative Economy Town
AN EZIEY MOU ot

MOU with Flint Lab Co., Ltd

BUSEARSE 58 7Y

Graduated from the Youth Entrepreneurship Academy

Award

IF Design Awards / Winner / RLIJIAE / BStick

IDEA (International Design Excellence Awards) / Silver / RLIMIAE /
Bio fuel Stove

Pinup Award / Gold / RLIMAE / Bio Stove
Spark Design Award / Finalist / RLIX|IAE / Not only dust
Pinup Award / Authentication / LIHIAE / Easy shovel

Pinup Design Award / Gold / RLIHIAE / Not only dust

Red Dot Design Concept Award / Winner / SLIF|AE / Easy shovel
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BIO FUEL STOVE

Client
Z2IE™M FHintLab

Creative Director
248t Cho SungHwan

Designer
ZM48t Cho SungHwan

SHAR S AFZOITAM LS FEIE2 1ot tY |2t OLiel el 0] STt2 7|2Hop 45| T
10RO, oA ARTE DUEO [t oFM (IR S T 4 A= CHA| ofLX[of Tt 2+0] S0fLf AU
GLICE oj2fet 2| S eliZoP| Rl Fd 22| 3 Y 2HIS siiEsh| flet NEe2 2teA Djeit
LEL[oF S0 +E0t= MEYLICE HFCIXICIS 28510] AL8dt= AHEATSS| S43 Utfsto] Akg
g5 =M, O X|N0IM THSOHL A 4 U= THEL STEUHS HLSI0] S MBIATER] B
7 A CAFAYLICE XL =70 Af 20| Tty XEe 20 OfLRt AT HER BE22 Eet &
g H= 19 F/0IME XY =+ Rl MSYLCE 20158 =L PINUP GOLD 2016\ IDEA SILVERE
T M= LI

Due to air pollution generated from fossil fuels and the increase of carbon dioxide, climate
change is rapidly progressing around the world, and as fossil fuels are depleted, interest in
alternative energy is increasing. To solve these problems, this product is exported to Laos,
Myanmar, and Cambodia as a product to deal with clean cooking and heating problems. We
have utilized appropriate design to identify the characteristics of users and increase usability.
In addition, it is a design that can be linked to process services by developing materials and
manufacturing methods that can be processed and produced in the area of use. This product
is not only an eco-friendly product used in underdeveloped countries but can also be used
in other countries, which are looking for special products due to the recent retro craze. It is a
product that won PINUP GOLD in 2015 and IDEA SILVER in 2016.
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TS| 20| fstet QRHOl| Cet 214(9] Hajof| (HE V|E FEARR! CIHALC, DM XSt 29 F
2XHS HUBLICE 0fof 2t FA0) FOHX| Shi= D242 2P| §1En R go| Fot 7| 53 Bt
20| 7t Y| T2 REAMS RO 2 6101 010|L|0IE E=E3IUEULE 248 S8t /g 28
0| 0ot BHSO| ZU= H|Aptel PX 2t HZe||Q) IHH S CIXIQIY QA KEA|7 OlO[HIEE|S
LIEFHABLICE 2 CIXRRI JHYZ QAT|= HE 1937% SHGIID 2718 AE HIORE 1023% 27t
HolAS L,

In response to changes in people’s perception of the luxury and safety of strollers, customers
preferred folding strollers that were lighter and cheaper than the previous strollers, Deluxe.
Accordingly, a stroller that can create a luxurious atmosphere regardless of location and can
be carried into the cabin due to its good portability was designed. Through various analyses,
product identity was expressed by applying design elements such as round frames and patterns
based on a lightweight and easy folding structure suitable for portable use. Wadiz funding was
achieved by 1937% through this development, and 1023% additionally achieved through encore
funding.
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AUTO FOLDING
STROLLER

Client
AHTFA SILVER FOX

Creative Director
ZMEt Cho SungHwan

Designer

%FME- Yang SiHun
0| Lee SuYeol
E—'.’%S Park YoungEun
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BSTICK HAPTIC
CONTROLLER

Client

Z2|0]AH| PlaceB
Creative Director
ZME Cho SungHwan

Designer
O] Lee Suveol
HFA2 Park YoungEun

%

S20]AH|= &[22 HEHEN 7 HES2HS LT (2} 0]0f Stz CIXIRIS FUSLICE FLXA
EE Hefoh Mg Tt Ao 2 Qlff AMIMR|9 HEVE TSt 0| 7kt Qs Cixtel
= HIE22 0pO|CI0iE E%ﬂ‘ii@'—lﬁh Crst 7|20 Sz ZEE2E 24010 AF80| He[o1H J=0t
0 ZES 2, 7|EC] AES20]| Bloh Kot 7ol Wit S BT I1set 42 MEAIF MIZ2| CIXt
2l O]B[XIE 1555 P"*'—Iﬁf CIXIRIO| THYR IF AWARD 25 oiien 2021H CIXtRloitioziz
S AriE 8 S0l AL

As PlaceB developed the first handheld inverse controller, they wanted a design suitable for
this. In addition to convenient usability, Unichest derived ideas based on ergonomic designs
that can accurately measure the applicability of accessories due to their simple appearance. By
analyzing the existing counterattack controller, we built a design image so that the new product
is convenient to use, simple and neat, and can be produced and sold at a lower price than the
previous controller. It won the IF AWARD Main Award for the development of design and is
carrying out a design innovation capability enhancement project in 2021.
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H-Robotics wanted a rehabilitation treatment robot that is easier to install, sustainable,
affordable, and excellent in terms of effectiveness. Accordingly, based on the user’s experience,
the idea of satisfying practical and function-specific conditions by intentionally exposing
convenience, comfortable fit, and structural aspects was planned. By analyzing existing
recycling robots, we applied a practical, functional, and familiar design that is not repulsive.
Accordingly, it won the CES Innovation Award in 2020 and created a foundation for attracting 8
billion won in investment from Schmidt, We Ventures, and Base Innovation in 2020.
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REBLESS
REHABILITATION
DEVICE
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Client

OlO|X|ZEEIA H-ROBOTICS
Creative Director

ZM43t Cho SungHwan

Designer
0|2 ee SuYeol
HF42 Park YoungEun
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eWIDEPLUS Corp.

8iC|ojE] 2A7|HE XS 2 HE

Big data analysis digital consulting

A7|& 22 Al loT, Open API,

Blockchain H| =L|A EX}

Al, loT, Open API, Blockchain Business Investment
in New Technology Applications

224 UI/UX ZEHE 15, 29

Build and operation of the Global UI/UX project
REA| 702 271& ME|AHY & HX| 24
Launching new development technology
services and spreading them locally

82l MulAE8 2Ist4el

Exporting overseas services and importing
foreign currency.

Telephone
+82-2-3445-3913

Fax
+82-2-3445-3902

E-mail
ewideplus@ewideplus.com

Website
www.ewideplus.com

Address

NS HET BaUma 25
ME£TDZEC|XHEX} 7037045

(703, 704, 7F, SeoulsoopKolonDigitalTower
1-Cha, Seongsu-dong 2-ga) 25,
Seongsuil-ro 4-gil, Seongdong-gu, Seoul,
Republic of Korea

CX}Ql M2F Design Strategy

Design Process

eWPPS(0|20|EZ2{A YR YHE)

p p
uxes ux sl 3l 29

v

dues eoopuwy T U A8y
eNd mgang | S EIAE
e rototyping
y
A
S o
£ c:qw\f Wireframing  Wireframing
Cflo|ef 24 HlojEf 24

“CIX|E oflo] MA| =2E|0{”

(#)0|2A0|=EHAE 1996 HZE HIMCH M2 CIXE & Oo[HAIZ AX{St0] 28, 2F, 0|
eliA e 200l CHo =X19t S o= 22 CIX|E 7HTA L2 FEHD QLS.
K|t 2557 CIX[E 20fof Qo1 CIXIRI A 7Bt 2 ANl 2

CHEXP |0 28HE SO 2 TE eBl ¥S 22O 2 610, 2§ EIH|Z AH|A Ul/
UX CIXtQl 22 loT CIHIO|A CIXIQI ZHE CIX|E 74HIX 3 7

E C|HIO|AE fIeh & & =t CIXfel I 2Ps TIbskn o, Fudt Ul/UX
Modeling==&i2f Global InsightE et AFZH IS 2ot ME 2AE SH2= 3719
AFAC XIFI2EL HOlufe] 270l ARIE AAHZ 02 CIX[EAia} tHefot 2 A}
Y =Fef ZEMES HZ X0 = TSRS LTt

2l Sh=0f UK MARE AZE0 UL, HAHIZ BN, HAI= Lopt CIX[Eeto|ZS

“Digital agency frontier”,

Starting with the first-generation professional digital web agency established in
1996, eWIDEPLUS is growing into a global digital convergence company that invests
and practices in finance, the environment, and future industries.

Over the past 25 years, we have created a world-class standard model based on
design thinking in the digital field.

We have the Seoul headquarters, three research institutes, and a Jakarta
corporation, and they work under an organic cooperation system.

Based on the eBl area composed of multinational companies and the financial
sector, it is conducting design, development, digital content distribution, network
commerce, web and app construction-related design for smart devices.

We're in Korea, but we're connected to the world, we're going to work around the
world, and we're going to lead digital life.
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History T

QACIXIMEY | / MET (M 2021-2013 (BHRC|XFIXIS )

Excellent Design Companies/Leading Companies 2021-2013 (Korea Design Promotion Agency)
20217 |&%9E 47| OIS T45E (2=7|H[0JE)

2021 Technology Competency Certification - T4 Grade (Korea Enterprise Data)

K572 RACYL 10022 +EOIE o (LASYXIEF)

57th Trade Day, $1 million Export Tower Award (Ministry of Trade, Industry and Energy)

H578] RAL| otn LAYy BY 2 (BF=PAE)

57th Trade Day, Korea International Trade Association Award (Korea International Trade Association)
2020 LRI CIXfOILY CIXIQIFYRE SR E2HY o (MUPSEXIET)
2020 Korea Design Awards - Prime Minister of Design and Management (Ministry of Trade, Industry and Energy)
LA, Good Design 1 (M AUSSXHT)

Good Design (Ministry of Trade, Industry and Energy)

O[2t0|=E2{A Data Research Lab&g] (=)

eWIDEPIus Data Research Lab (Suwon)

AHSDS UI/UX K| 1

Samsung SDS UI/UX partner

S27|9 7|53 IH|(RID)IHY

Technology innovation R&D for small and medium-sized enterprises

SHLH&S T SMpi|Ar MY

Hana 1&S strategic SM partner company

2015~2019 5= o L4427 | (K-Brain Power) CIXFRIZ0F UI/UXITEL (LS SAHS)
K-Brain Power - Design UI/UX Part (Ministry of Trade, Industry and Energy)

TR UI/UX S| 17

Samsung Electronics UI/UX partner

S47|Y DO Y 1Y (E471UE)

Small and medium-sized enterprises selected as high growth (gasel-type) enterprises (Small and Medium Business Administration)
DBLE Y ALY

Selected as a strong and small company by the Ministry of Employment and Labor

O RRtH| M

Selected as a company designated for military service.

QI LA|OF $HX[2! 4421 PT.eWIDE INDONESIA

Establishment of a corporation in Indonesia. PT.eWIDE INDONESIA

LTI Y

Selected as an industrial design company
ESS 640HUHO 2 SX}
Capital increase to 640 million won.

ME 4SS GeA24L 25 MERD
A OHUSH0] ZAL O

Headquarters moved to #703,704 of Seoul Forest Kolon Digital Tower st at 25 Seangsu-ro 4-gil, Seongdong-gu, Seou|
EE e

Certificated as a INNO BIZ

H71Y 015

Certificated as a venture company

aETIAA 50t

Permission for dispatch of workers

LG CNS eBl 2 Sl 417

Selected as a specialized company for LG CNS eBI

QECIXHERRIKF 703,704

7|yt 112y

Establishment of corporate research institute
AZEgole| 52

Registration of Software business
HBFHOIR[O[=ZA 2
Change the name to eWIDEPLUS
Bl _

Corporate conversion.

CHEEX} Foiz0f ofs SYME| 2

DongmangCT was established by CEO Jang Hyukjun

ESojero

S WBEPLys -
.
¥

2020
2019

2017
2016
2015

2014

2012

2011

itation

I~ Ay
a

ICE
P

Award

it Award CIXIZIZEIDICIOfEIRtRl £ / T / St BAEK BT
It Award Digital Multimedia Design/Grand Prize/Korean-English Textile Contest

AOIEYOIRAE SEAANME|A ZOF/ Lt / REIWHA / L pay
Smart App Awards Financial Linkage Service / Grand Prize / Lotte Members / L.pay
AOIEUOIRAE AH|AO0[=HO[S / Thef / SILF28 / eFix|z

Smart App Awards Service Innovation/Grand Prize/Hana Bank/Currency Wallet

it Award CIXZZE[DEO{CRCl £2 / Che / RUBHA / L pay

It Award Digital Multimedia Design / Grand Prize / Lotte Members / L.pay

it Award CIX[ZZE|DCIOICIXQI B2 / Thyf / SIS / SHHXIgt

It Award Digital Multimedia Design/Grand Prize/Hana Bank/Currency Wallet
CIXE0IC|0] 22 R4UACIKINGD) 8EHE / RHHHA / Lpay
Digital Media Good Design (GD) Product Selection / Lotte Members / L.pay
CIXIE0ICI 22 R+UACIKINGD) SEHY / SILi2d / Xz
Digital Media Good Design (GD) Product Selection / Hana Bank / Exchange Wallet

ADIEHORE / 2| 10T / RURHA / Lpay
Smart App Awards / Best Grand Prize / Lotte Members / L.pay

Web Award Korea 2187H==0F / L/ SILIZIE / VIP Micro AFO|E
Web Award Korea Credit Card Grand Prize/Hana Card/VIP Micro site

Web Award Korea Ci7 |2} SEEO0F / Lo/ SF=3IEIX| IS / CHE AfO|E
Web Award Korea Large Enterprise Award/ Excellence Award/ Hitachi Group Korea/ Official Site
it Award CIXECIXIOI B2 /24 / 4RU0| AA0A /of4X| =23

It Award Digital Design / WINNER / Amway XS / Energy Drink

8OYE Website F-2 Community / Networking websites / Citef / 0[20]=52{A / mdoob
AN.D Awards Website / Community / Networking websites / Grand Prix / eWIDEPLUS / mdoob
801{ESmart Media £2 Finance & Banking ADFE¥3 / Grand Prix / 222 | ADIEZHZ
AN.D Awards Smart Media / Finance & Banking Smart Bank / Grand Prix / KEB / Smartphone Banking
Web Award Korea 31 E204 £2 BHET2QME0L ) 11Q44F [ $129490| / XSHLXIEZR
Web Award Korea, Advertising and Promotion - Brand Promotion / Best Award / Amway Korea / XS Energy Drink
Smart APP Award 58 £2 2%20t/ 294y / g2y ATEEYZ
Smart APP Award, Finance - Bank / Best Award / KEB Smartphone Banking

International Business Awards:

Websites HZ5-2 / GOLD / Hl{|SZ20} / 012641 E

International Business Awards: Websites Manufacturing / GOLD / Benetton Korea / 012 Benetton
WebsitesSAI£-E / GOLD / SKTelink / 7mobile

Websites Telecom / GOLD / SKTelink / 7mobile

International Business Awards: Websites2|H| 2 AH|I AR R /
GOLD/ 2zt24l / 2X Card

International Business Awards: Websites Accounting Bank Financial Services / GOLD / KEB / 2X Card
Websites H| Q2| ZEEE / BRONZE / A[&I0f=LHets / podopodo

Websites Non-profit Organization / BRONZE / Gyewon University of the Arts / podopodo
Communicator Awards : Websites — Community 2 / Distinction /
SH=RCRRIEIZH / CIXto|H0tE

Websites - Community / Distinction / Korea Design Promotion Agency / Designer Village
Communicator Awards : Websites - Corporate Identity £& /
Distinction/ 0|.= / nnocean Europe

Websites - Corporate Identity / Distinction/ innocean / nnocean Europe

Communicator Awards : Websites - Community £& / Distinction /
A[0Y 5Lt / podopodo

Websites - Community / Distinction / Gyewon University of the Arts / podopodo

HOIRE T2 2 O|H[O|M H2 / Ty / 2 / HH{HiA HAE[H

Web Awards - Promotion Innovation / Grand Prize / Tourism Organization / Cover Dance Festival
HOIRI= 7| =0l b0 22 / the / fet28)/ ofo| 4=

Web Awards - Technology Innovation / Grand Prize / KEB / I-Bank

#O{RIC ©/2T OfOJTA| 2 / T / Ofi=it / O] = HBESf0|=

Web Awards - Web Advertising Agency / Grand Prize / Innocean / Innocean World Wide
HORE S8 2L BE / HRd / NICEUEEIFEE /0to| 3|H!

Web Awards - General Finance / Best Award / NICE Credit Rating Information / MY credit
HOIRIC HP K 22 / 1144/ B / S Teink - 0|A70] 423 9l Saf
Web Awards - Professional Information / Best Award / Tourism Organization / SK Telink - SK Telink with Plac
U= H2LY BE /U / o= R0l / 2HFAUN

App Awards - Professional Shopping / Grand Prize / Amway Korea / Mobile App

‘d10d sN1d3aAIme
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Hana Bank Million
Dollar — Foreign
Exchange Discovery

Client
SILF2E Hana Bank

Creative Director
Y5191 Park HyeYeon

Designer
gtsE0| Park HyangMi
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52 2si2Hol| Tt o2 X FES Wi LYsH 724E RELICL

Targeting the MZ generation, which will become the main customer base in the future, we
have planned/designed OVERSEAS FOREIGN EXCHANGE TRANSACTIONS that feel difficult
and complicated in an article manner that suits their level. The easy and concise channel
configuration from the user’s point of view provides users with convenient information and
positive experiences about foreign exchange transactions. In addition, through professional UX
Writing work, in “lllustrated Webtoon Type” and “Image & Text General Type”, It provides articles
of various composed cases to induce active transactions by lowering psychological barriers to
foreign currency transactions among MZ generations.
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LINE Bank
ey
Check Credit Limit

Get limit eligibility with
simple process

.Jm

Check Credit Limit

Do you have a LINE Bank account?

Download LINE Bank

Simple Process
only with eXTP °

Anytime ’\

Do pre-check limit anytime you
want

Fast -

Fast result in # minutes

How to do Pre-check limit?

Select LINE Bank pre-
check limit
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LINE BANK  Application

12X O] ©
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Establishment and
operation of Line
Bank Application in
Indonesia.

® LNEBank

You look
so nice today!

My Salary
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As a digital banking service that will be launched for the first time in Indonesia, it has successfully

launched by designing and building services based on local analysis and data analysis, and

is upgrading to open additional services. CX strategy, service plan, Ul/UX design, research,

data analysis, It provides systematic improvements through differentiated agile UX processes Client

based on data in areas such as development, testing, and QA.It strengthens the display of apps SHLI2® Hana Bank
based on optimized UI/UX and provides design services based on service strategies, competitor CrEs e
monitoring/analysis, CS, and VOC responses. Create marketing synergy by deriving marketing 0|03} Lee MiHwa
insights from data on user experiences and It is optimal for customized output at each project Designer

stage.
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Samsung Electronics

tv a positive marketing
operations.

Client
AMEX}E Samsung Electronics

Creative Director
HMIE| Jung SeHee

Designer
gtsE0| Park HyangMi
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It supports the marketing operation of Samsung TV Plus, an OTT mobile app launched by
Samsung Electronics in April 2021. From the initial stage of launch, all necessary web pages
and promotional videos/images were planned and produced. We provide marketing planning/
execution reflecting the results of marketing performance analysis, and designs tailored to
customer needs. It contributes to the continuous growth of services through marketing tailored
to the characteristics of each event and promotion channel and major target characteristics.
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L.pay, which creates a new standard for simple payment, can be safely paid anywhere without
complicated payment procedures such as card numbers and public authentication. Point
accumulation and payment can be made without a wallet, and a convenient and intuitive Ul
design is applied. With Ul considering its scalability as a financial platform in the future, vertical
flicking by module is a structure that allows simple payment as well as various newly provided
services to be provided on one screen without moving on one screen, and it is applied as a
familiar and clear Ul structure. Visual/functional minimalism provides a focused experience by
eliminating unnecessary elements, and visual gaps improve content concentration.
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Lotte Members
L.pay

Client
REYHA [otte Members

Creative Director
FIESE Jin BuHyang

Designer
B ™2~ Baek JungSook
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YiEUM Partners INC.

St 2 Cxrel
Space. Environmental Consulting & Strategy
EEFC]X}RI Total Design

A28 Z CIXH! Social Solution Design
A BT place Making & Branding

Telephone
+82-2-543-2471

Fax
+82-2-543-2451

E-mail
yieum@yieum.com

Website
www.yieum.com

Address

MEA| MAET HHISYZ 108

108, Bangbae Jungang-ro, Seocho-gu,
Seoul, Republic of Korea

CXFQl M2F Design Strategy

Placemaking Design Process

JORNY;
i, 55
ﬂ DO @
@ \\\\‘“‘ o 3
R \\\\ i o2
‘\\\l‘ ) D =
’ Q_ 3
Building 5'©
«Q

DISCOVER DEFINE DEVELOP

OfAlot2] CHEXQl SZHAHCIXFQ! HES|AL

OISHIEHAE S7H| AAIIKIS EAMESY Sz 2HE- ZAHT[! SIALCE
T2H0| ZZH0llM B0, L7j|= A 7K (Experiential Value)S CIXFQISHLIC

DD M= EEB2I01M O|ZX1| LKHEl 2% JKIS AT, S510f Ceret B2318
LPOI Do) EX0! §3t IS Seff RHBIIS ARE) BALE Ol49tS Eof A4

MS 710IA|7|= Z7HHEHE 250 MRMS Bis|

Global Environmental, Experiential & Service Design Company

YiEUM Partners is an experiential design firm that creates experiential value through
place-branding.

We design the experiential value users see and feel while in a space. We demonstrate
our expertise in place-branding by thoroughly researching and analyzing the
experiential value that is created through the convergence of the user’s complex
experiences and values within the framework of spatial communication.
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History

EAASIOIS N S (21 QR ZHE) 2019
Direct production confirmation certificate issued (Signage, guide, sculpture)

So8, =52 9IS e L YX|" 515 (E 2D 10-2019-0083450)

Korean Intellectual Property Office, “Emergency Reporting Device on Alley Road”

Patent application. (Application No, 10-2019-0083450)

So18, “4218 21578 EAE" LRIl S5 (30-2019-0031067)

Korean Intellectual Property Office, “Emergency Phone Post for Street” Design Registration (30-2019-0031067)
SYORH (YA ZLM)

Factory relocation (llsanseo-gu, Goyang-si)

MAS YIRS SHACIXIITIS 2 M7 | R4 CIRFRITHRSIAHIY

(2019-2020 : 2012~2H 1 M)

Selected as a leading company by the Korea Design Promotion Agency of the Ministry of Trade,

Industry and Energy (2019-2020: Selected consecutively from 2012)

MEEEA SSLXTUZoM S5

Registration of a public design company in Seoul.

ZAFORH- ME MAT YHSYZ 108 (OISTHEHA SZAS)

Headquarters relocation - 108, Bangbae Jungang-ro, Seocho-gu, Seoul

(YiEUM Partners Exclusive Office)

S| RLHET Y MF (2017-2019 1 2015E 2 A1 M%)

Selected as an Excellent brain competency company (2017-2019: Selected consecutively from 2015)
SHRCIXITIS # ALK QTR SIN ST RO Z ot S 2 (A2f/2HE/AH|2)
Registration of change to an industrial design company and a total design company

with the Korea Design Promotion Agency (visual/environmental/service)

S0, "HOP et FAHE LED 7t2S” CIXRl S5 (K30-0921629%) 2018
Korean Intellectual Property Office,

“LED Streetlight with Security Camera” Design Registration (No. 30-0921629)

SOy, "= Is YYX|F CIXel S5 (H30-09130229)

Korean Intellectual Property Office,

“Multi-functional Crime Prevention Pillars” Design Registration (No. 30-0913022)

S61d, 712437 LIXRl S5 (H30-09110292)

Korean Intellectual Property Office, “Kiosk™ Design Registration (No. 30-0911029)

S51Y, IR HERE BIYE” TIXtl S5 (H]30-0909432%)

Korean Intellectual Property Office,

“Emergency Bell with Camera” Design Registration (No, 30-0909432)

S51Y, "YHYAIL0| SUE SUHSEE XF CINRI S5

(H[30-0850061-00012, X|30-0850061-0002%)

Korean Intellectual Property Office, “Music Play Pillars with crime prevention facilities”,

Design Registration (No. 30-0850061-0001, No. 30-0850061-0002) 2017

SOy, "S30RHE 5% SE AMAH So1E (B 10-2015-0096557)
Korean Intellectual Property Office, “Music Play System for Public Safety”

patent application (Application No. 10-2015-0096557)

S68, "HldT REII5S M ALHEAL” S1EH (EIHD 10-2014-0132402)
Korean Intellectual Property Office, “Information Sign with Emergency Door

Induction Function” patent application (Application No, 10-2014-0132402)

HALRILH S (AR 2016
Registration as an exhibition business (exhibition equipment)

HUASSAIY HolFS

Acquired a license for indoor construction.

BHES @7|& 2R

Factory registration (Gwangju-si, Gyeonggi-do) 2 01 5
HE B0l 7| Cixjolotna Ay

Establishment of a design research institute with a government-approved

0= SHECIARl %] 7HU(SEGD)

Join the American Environmental Design Association (SEGD)
OHRCIRQITIZ R LRACIXIQ_SHA/A2t- 2T MR S5
Registered as an industrial design_environment/visual,

packaging company with the Korea Design Promotion Agency

(®)0|SLHEHA(YIEUM Partners INC) HQ1 &1
Establishment of YiUM Partners INC

2014
Award 2012

2020 Design for Asia Grand Award /

Special Mention 52 Grand Prize OFA|OF £ 11 CIXFOIM(ChY) 4 / S610HERERX| placemaking

2020 Design for Asia Grand Award / Special Mention Grand Prize - Asia Best Design / Yulha Art Lounge placemaking

2020 SEGD Global Design Award / Honor Award 44 (Wayfinding 22/ 2009
An easily read airport. a cultural airport that feels Korea and Seoul (HZS&)

2020 SEGD Global Design Award / Honor Award (Wayfinding/ An easily read airport

a cultural airport that feels Korea and Seoul (Gimpo Airport)

if OIS / Service Design?2 =4 / HZ|0fe £ £24 MeTogether

if Award / Service Design Winner / Total solution to prevent sex crimes, MeTogether

2019 Design Leader's Choice<It(Ql:)-Award> /

EAY Y (LS YR HEHY) / SNUH Cifetel2 S2HISCIRfe!

2019 Design Leader's Choice<lt: Award> / Special Prize

(Minister of Trade, Industry and Energy Award) / SNUH Daehan Center_Space Design

2019 Design Leader's Choice<It(Ql:)-Award> /

Ui o / DRE3E 208; FARFFAL| L

2019 Design Leader’s Choice<It: Award> / Grand Prize / Gomo Platform 208; Rediscovery of history and place
2019 Design Leader's Choice<It(9l:)-Award> /

Clief ¢ / SNUH Chete[e S2HIST Xt

2019 Design Leader's Choice<lt: Award> / Grand Prize / SNUH Daehan Center Space Design

2019 Design Leader's Choice<It(Ql:)-Award> /

Ol =8 / MSA EEOY T RINY d57 BES

2019 Design Leader's Choice<t: Award> / Grand Prize / Seoul Crime Prevention Design Project_Yongdap~dong, Seongdong-qu
2019 Good Design / Silver Prize (B8 [QRAZHA) / DOEHZ 208; HARRL K4 0| K47
2019 Good Design / Silver Prize (Minister of SMEs and Startups Award) / Goma Platform 208; Rediscovery of history and place
2019 Good Design / Silver Prize (A7 | QAR /

YEAT S AL Wayfinding X HolS 2t CIXte! 712l

2019 Good Design / Silver Prize (Minister of SMEs and Startups Award) / Wayfinding and convenience
space design plan for Gimpo International Airport’s domestic terminal

2019 Good Design / Bronze Prize (SF=CIXIQITIS YY) / O|SLELIA AL Placemaking
2019 Good Design / Bronze Prize (Korea Design Promotion Agency Award) / YiUM Partners Office Placemaking
Good Design / M7, SHACIXILE | SRS X|JALR]- ZHIGe} AM|ACIK}Q!

Good Design / Selection, Environmental Design / Shared Value Creation Community Econornic Convergence Service Design
2019 SEGD Global Design Award / Syvia Harris + Merit4f (Wayfinding 52) / A12A| 457 284715 Skyline Wayfinding
2019SE6D Global Design Avrd / Syiia Haris-+ Mert (Weyfincing)/ Skyine Wayfinding in Kumho 4-ga-dong, Seongdong-gu, Seoul
2019 SEGD Global Design Award / Honor Award=+4 (Public Installation £&) / S501E2+2A| placemaking
2019 SEGD Global Design Award / Honor Award (Public Installation) / Yulha Art Loungeplacemaking

2018 Design Leader’s Choice<It(Ql:)-Award> / 24 4 / 86H22101Y SSCIAI
2018 Design Leader's Choice<lt: Award> / WINNER / Yulha Culture Madang Public Design

2018 Design Leader's Choice<It(Q:)-Award> / £4F 24/ SQIFIAZ MB|AC|KOl Ti7 K| Q% JHe
2018 Design Leader's Choice<t: Award> / WINNER / Development of a shared value creation service design package model
2018 Design Leader's Choice<t(Sk)-Award> / 24 4 | AZ=H52 AL Wayfinding 3 SRR A
2018 Design Leader's Choice<lt: Award> / WINNER /

Wayfinding and spatial design plans for Gimpo International Airport's domestic terminal

2018 Design Leader's Choice<It(Ql)-Award> / 24 4 / (F)0|STELA AL 2|28
2018 Design Leader's Choice<It: Award> / WINNER / YiUM Partners Office Remodeling

2018 Design Leader's Choice<It{Q:}-Award> / 24 4 / MSA| EOITIRIOI ZT2HE UM L3S
2018 Design Leader's Choice<t: Award> / WINNER /

Seoul Crime Prevention Design Project_ Sinwol 3-dong, Yangcheon-gu

2018 SEGD Global Design Award, Merit Award / ¢ (Placemaking and Identity &) / SGMC A2 1] AJg!
2018 SEGD Global Design Award, Merit Award / WINNER (Placemaking and Identity)/ SGMC Love Church Clock Tower

2017 Good Design Gold Award / (SH=CIXIQIRIZ IEEAL /

RHZEMEZ Wayfinding System Design

2017 Good Design Gold Award / (Korea Design Promotion Agency Award) / LOTTE concert hall Wayfinding System Design
2017 Design Leader's Choice <It(Qk:)-Award> / 34 /

ROZMES ojtold A CIXIOI, StEt0]0] SY T B F e EBITIAC!
2017 Design Leader’s Choice <It: Award> / Good Award / LOTTE concert hall Wayfinding System
Design, Hankook Tire Central Research Institute Technodome Design

2017 SEGD Global Design Award, Merit Award / 44 / MSCfetw 0528t S Wayfinding
2017 SEGD Global Design Award, Merit Award / WINNER / SNU Art Complex Research Center Wayfinding
2016 Design Leader’s Choice <It(Ql:)-Award> / Cite =4 / MRS HXTRIE Faksd
SHAYAO[SHIE SZHAEC|XIR!

2016 Design Leader's Choice <It: Award> / Grand Prize / Minister of Trade, Industry and Energy Award / Korean Upcydling Center Space Design
2016 Good Design / A1E(SHECIRIQIRR) / DFIAIOIZHIE] STHAECIAIQ!

2016 Good Design / Selection, Environmental Design/ Korean Upcycling Center Space Design

2015 Design Leader's Choice <It(Q:)-Award> / CHAF 41 / MQIE AT kA /
MBSO SY=AR 2R S2fo]AM01d

2015 Design Leader's Choice <It: Award> / Grand Prize / Minister of Trede, Industry and Energy Award /
SNU Central Library Gwanjeong Hall Placemaking

2015 Design Leader's Choice <It(Ql:)-Award> / 24 4 / MSCHstn 0S| =8
Sejoin s Po[Iiolg A4

2015 Design Leader's Choice <It: Award> / WINNER / SNU Art Complex Research Center Wayfinding
2015 Good Design / MH(EHACIXIIR ) / MESCHEHD SATME EEE Signage System
2015 Good Design / Selection, Environmental Design / SNU Central Library Gwanjeong Hall Signage System
2015 Good Design Award / a4 / Dongdaemun Design Plaza Wayfinding System
2015 Good Design Award / WINNER / Dongdaemun Design Plaza Wayfinding System

2015 SEGD Global Design Award 244 44§ / Dongdaemum Design Plaza Wayfinding System
2015 SEGD Global Design Award Good award / Dongdaemum Design Plaza Wayfinding System

2014 Good Design / ME(ZHECIXIQISE) / SHRCIXIQIZ 2R} wayfinding CIXFQ!
2014 Good Design / Selection, Environmental Design / Dongdaemum Design Plaza wayfinding

2012 Good Design / M(2HEEIXIIRE) / HEAX|LI01 ZAAS SHHCIXIRI

2012 Good Design / Selection, Environmental Design / Environmental design of Samsung Engineering s headquarters buiding
2012 Good Design / M (eHEEIXIIR 2) / Zotke 22| SSEHECIAfR!

2012 Good Design / Selection, Environmental Design / Public Environment Design, Oepo-ri, Ganghwado

2012 Good Design / M (eHEEIXIIR 2) / Bt EEAIE] Jofmtolg Cixtel

2012 Good Design / Selection, Environmental Design / Cheongshim Peace World Center Wayfinding Design
2009 Good Design / MG (@IBCIXI £2) / fEIFEA MEERR EHTIXI

2009 Good Design / Selection, Environmental Design / Samsung Group Headquarters Seocho Town Total Design
2009 Good Design / AF(@HBEIXFQI £2) / AERA[E] Ef S2H4] 500 YA ET S HECIXQI
2009 Good Design / Selection, Environmental Design / Star City The Classic 500 Place Branding and Environmental Design
2009 Good Design / A8 (SFECIXFQ! 212 / Memorial Park A2t THX| St SHECIX}O!
2009 Good Design / Selection, Environmental Design / Memorial Park Complex Comprehensive Environmental Design
HHORIOIZUTHERY) J|=A|2IO SHUTBD | £[Q44 24

Sangsang Children's Park (Step 2) Basic Plan Development Contest / Won the Grand Prize

"DNI siaupied WN3JIA
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SNUH Daehan
Center Lobby

ME 27 2 10101 X[ MSTHS W2l HXILHO| X[BhE~65, QTN 427 MmZ o2 L=
Cifotelel 2H[S?H2 HISFES THet2I27Ex] Oj0iX]= ClarIS (1= mmm)El AAE MAHRZE)E A=
SO 2 FoIABLICE UELHIRt mAgHC| AME St ASE S/ IHESEC 2N EX(RI8)S
EOF SIS BX[0=2 AZBIUSLIC 2ot ZdSe 2M BT MBTHatn HRQ| 40X &=0]
ERRE

Client

Merstutel

Seoul National University Hospital

Creative Director

OFEFRl Ahn JangWon

Designer In the Seoul National University Hospital located at 101 Daehak-ro, Jongno-gu, Seoul, the

238|H Yoon Heeleong foreign lobbies space, which is constructed from 1 to 6 floors underground and 47,000 square

|E= Yoo ChangSuk meters in floor area, is constructed as a historical narrative of Insooljejoong as a connecting

=M Hwang JunSeok
S|4 Heo Seon
s Kim HyunSoo

space. It was planned to be one of the installation arts with the quality (dignity) as the national
representative hospital inherited through the bills of Emperor Gojong and the Emperor Sunjo.

QAMS [ i SungWoo It will become the symbol and face of Seoul National University Hospital as a cultural sensibility
Z0™ ChoMinJeong space.
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In line with the remodeling of Gimpo International Airport which was first completed in 1960, a
wayfinding system was planned for service space design and maximization of airport use. With
a space concept that utilizes the beauty of Korean moderation, airport convenience and service
facilities are integrated to enable one-stop service by becoming an information and service hub.
Universal design was applied to all spaces so that all users, including foreigners, could use the
space intuitively from the point of view of the information—-poor.

099

7//

dENSS
=TS
Wayfinding

9l ZZHCIXFQ!
Al

An easily read

airport. a cultural
airport that feels
Korea and Seoul.

Client
=S SA
Korea Airports Corporation

Creative Director
OFEr2l Ahn JangWon

Designer

MSE Seo DongChan
Az Kim Daeto
HEY& Park SungYul
27t Kim GaRam
LFA Woo JunYoung

"DNI slaunied WNIFIA
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SRS
(CSV) MH|A
CIxto! TH7|X
8 7t

Creating Shared Value
by Service Design

Client

SHRCIROIZIS Y

Korea Design Promotion Agency
LHHS YRR

Ministry of Trade, Industry and Energy

Creative Director
O|¢X] Lee Yeonli

Designer

i3 Kim DaeHo
23| Yoon Heeleong
FMH Guk SunYoung
U= Kim DoYeon
OFXIO} Ahn JinAh
2L}t Son Nara
X Jang JiYeon

SLtol tha 2RIl AEESHIS S EAMYS Solf 2HEX[et AL XGFE o2 H He 2X2
LYo EHES0| YHAEHLL OIZHEHAE AHIALAIR Z2MAS Sot0] HHZt0tae]
IFRALIAO| FR oot SHEY s MHIADIAIR YYE N BEYYS HLOIUCH SR/ E
E2 PlorHIZLA RHS JHHOI0] SEol| HEBIAS LI,

Gamcheon Culture Village, a representative tourist destination in Busan, has turned into a tourist
destination through urban regeneration, but various problems have arisen due to the poor
quality of life of local residents. Through the service design process, Yieum Partners developed
a service design methodology along with the method to solve major issues of local industry and
residents of Gamcheon Culture Village, and developed a business model to create shared value
and applied it to the field.
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20224 FIEFZEEY FVIEC R AIBE T5 7 & FOI0F ARILIZ'2 X[58~A[81E, of 42F 6000
M A2 2 FIERS Fof YRO0I0X|90f X[0fX|= HEDIS AJZLICE OISIHEHAE= 0182 | & &7
(H-3-2) RIE SY ol ALf2(0] T2t Zop s Dol L 4 = 2XEs =580k 1Y
LS 2Ao0f 2 2| AL (Wayfinding) S H=OIRAELILE 2E OIEATE FER2E B &
22l S20[80] 7HSOS d SZHof A 7L CIArelS EIOIRtE LI,

The ‘5th District Al Tumama Stadium’ will be used as the stadium for the 2022 Qatar World
Cup, which is also a landmark facility. It will be built in Al Tumama, Doha, Qatar, with 5 stories
above the ground and 1 below, with a capacity of about 46,000 seats. Yieum Partners planned
a wayfinding system by deriving problems that could occur in the process of finding and found
ways to improve them according to the expected movement scenario for each type of user.
Color universal design was introduced in all spaces so that all users can intuitively use the space
from the viewpoint of the information-poor.
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7IEI=Z 5+
371
Wayfinding
& Signage
Plan

Qatar Al Thumama
Stadium Wayfinding
& Singnage

Client
FIHBSUUSAAEL
Heerim Total Architects Office

Creative Director
OPEH Ahn JangWon

Designer

MS%EE Seo DongChan
LS Kim DaeHo
UeX]| Kim Eunli
Zol& Kim YeSeul

"DNI slaunied WNIFIA
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CREATIVEAD CHANG

BaHE C|X}Ql Brand Design
FH2IE CIXIQl Character Design
47| X| CIXFQ! Package Design
ZEHIEIX C]X}QI Public information & Contents
1 C|XI AD Design
2 C|Xt2l Web Design

Telephone
82.2.3446.9379

Fax
82.2.3446.0999

E-mail
chang@creativechang.com

Website
www.creativechang.com

Address

10551)\] ME" A—I/\%E 77
ME<010|E[HH2]| 5045
504 seoulsup-aitibaelli, seongsu-illo 77,
seongdong-gu, Seoul, Republic of Korea

CX}Ql M2F Design Strategy

CHANG Branding Communication Model

Marketing Plan Creative Strategy Review

Consumer Analysis
Company Analysis
Competitor Analysis

Creative concept Product review
Media Mix Strategy Edit production
New media proposal Review Work
Brand AD,Branding

Contents Strategy

Research Plan

Market Growth &
Consumption Trend

Review of related laws

Communication Strategy Creative Artwork
Concept setting Ideation

Brand Identity Mapping Rough sketch
Analysis Artwork

Target analysis Tone& Manner
Advertising goals Brand Comm, Motif

O 7|1 a2

uxte ngg o =

Execution

Case analysis Brand follow up
Market Trend Analysis Enhancement of Rights

(%3 2|OfO[E[HO= F2 UMl MO PR F2KQI OfO[C|0], OfERY3E 7|8tez
27 [2/RE HloY, CI-BI EAIIHL, TH7X|CIXFRL, i CIXHR, SaIMIA, BOIXIEMA

M| 22I2tl 312 gl SeEHICIXt §$ﬁ§ S
HIME Sy THKIE F25| mefoh S2f0[1EC| F0pE SHE oM Fdots

Design Branding Integrated Management!

32|0fOlE[E0HE HO| 7+ E &1, 71 Sk F/LICE

A chang that opens the minds of customers, businesses and consumers

Based on innovative strategic marketing and creative ideas and artwork, Creativead
Chang is an integrated branding without distinction between online and offline,
from strategic planning to naming, CI Bl branding development, package design,
content design, advertisement production, and web digital production. We provide

design solutions.

Accurately understanding the brand core values to perfectly achieve the client's

advertising and marketing goals
Design Branding Integrated Management!

This is what Creativead Chang knows best and does best.
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2019

2018

2016

2012
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CREATIVE

CHANG

History T

2021-23 RFLXATE V=7 U

2021-23 Selected as ‘Leading Company’ specializing in excellent design

TELEHRN CIXtleY MR ST 1Y

Certified company specializing in designing export utilization vouchers

RS2 CIXI214 MRS 2157]e]

Manufacturing Innovation Voucher Design Performance Specialized Company Certified Company
QBB CIRIOI4% HRBIN 0157[!

Tourism Enterprise Innovation Voucher Design Specialized Company Certified Company

aTetE s T UMERESA LRI TESA 1571

aT Korea Agro-Fisheries Food Distribution Corporation Design Implementation Company Certified Company
SRR TISTHT HURE HESA 2157

Certified company specializing in advertising production by the Korea Press Foundation
TIATIAHIE] RIPC CIXfOle L2l 015701

Intellectual Property Center RIPC Design Performance Specialized Company Certified Company
X|24A49 TP CITfolg) MBI 215721

aa=| T3 Tl
Certified company specializing in local industry TP design performance
SBA Trade on +-Z3A7[9! CIX{OI43 MU 915712]
SBA Trade on Export Core Company Design Specialized Company Certified Company
B |=BHTIS A TR 437|147
Selected as an excellent design development company by Gyeonggi-do Economic Science Promotion Agency
SHRCIRIITIZ S ROl IS B 01272
Korea Institute of Design Promotion (KIDA) certified company specializing in design performance
QPHICIRFRIIE] TIXtIel HZSIA Q157 |
Incheon Design Center Design Implementation Company Certified Company
ST |GHME TRl HEDIA 2157 |Y
Certified company specializing in design performance by the Ministry of SMEs and Startups
ANUTIUFTIZ L RO HRBUf 015712
Certified company specializing in design performance by Small Business Market Promotion Agency

2019-20 SFLIARITE RY71Y U

Selected as a ‘promising company' specializing in excellent design in 2019-20
YOI |X| CIRfIX| AL T A A o

Participated in exclusive consulting for start-up leap forward package design support project
LIOIAEIHEE V1887t @471 215

Nice evaluation information ‘Technology evaluation excellent company’ certification

ORAOHEX| [E22Y 71T TV Y

Asian Economy [Close-up business site] TV broadcast

=5 HUE [LSH] U0|Y JESS S HE S5

Pork brand [Fresh Sea] Naming trademark registration Domestic trademark registration
=8 BUE [HEH] UPIY SESS I JE S5

Pork brand [The Dambaek] Naming trademark registration Domestic trademark registration
ZEE SUAE0RS [BITS0] HOIY 4 ESE 2 B S5
Gangwon-do Fisheries Experience Village [Sea bream] Naming trademark registration
Domestic trademark registration

HACIRIHZSIAL Q15 (SH=RCIXIITIS H)

Industrial design company certification (Korea Institute of Design Promotion)
LSP|E YRS UL XY AHLMH|AY SF (MDY ESUR)
Registered as R&D service business designated by the Ministry of Science and ICT
(Ministry of Science and Technology Information and Communication)
HIX7 | 2I0IB(KIBO 7I825713)

Venture business certification (KIBO Technology Guarantee Fund)

SEAL ATEQI0| S (BH5(915)

Publisher, Software registration (license certification)

(Ministry of Trade, Industry and Energy)

() 32|0fO|E[HOH = (12t

Creativead Chang Co,, Ltd. (conversion to corporation)

S2[o0EIE 8 Y
Founded CREATIVE CHANG

2020

2019

2018

2013

Ki

suRCRERIN SN

Award

X10%] SIO1RIE it-Award APATIXIR! CISHEIRIE 22 Tl 4f
Received ‘Grand Prize’ in the 10th it-Award visual design Cl branding production category
H10%] QOIS it-Award AZ{TIXIOI FHIEZ S22 Thay 24t
Received ‘Grand Prize’ in the 10th it-Award visual design character production category
H302] CHOFI=IHZ [X|EIXFICHH AF §12 ALY 0]

Awarded ‘Paxstar Award'" in the food sector of the 30th Korea Package Design Competition
H302] CHOHRIIHZ [X|CIXFQICHT g S22 AL 401

Awarded ‘Paxstar Award' in the 30th Korea Package Design Competition

2021 S5 KT D SOfAE AR’ 20{

2021 Korean Intellectual Property Office Intellectual Property Performance Competency
Division Awarded ‘Certificate of Appreciation from the Commissioner of the Korean
Intellectual Property Office’

2021 QRHXATHEPIIE] 1P 227 |2 Zot THST | A 404

2021 Incheon Intellectual Property Center IP Cooperation Foundation Reinforced

‘Talent Donation Certificate of Appreciation’

29| CHORISIHT [X|CIXQICHY AEFE WAL 401

Awarded ‘Paxstar Award’ in the food sector at the 29th Korea Package Design Competition
LRI GDYE 1Y

Selected as an excellent design GD product

2020 QPHXIAHEHIIE 1P H2 | 2ot ThsT| R BARY 401

2020 Incheon Intellectual Property Center IP Cooperation Foundation Reinforced

‘Talent Donation Certificate of Appreciation’

TS ST A4 SHET

Awarded the Customer Impression Brand Award_Herald Economy

H|83| QORI it-Award THZ [X|CIXFQ! S ‘THAY 24
Received ‘Grand Prize’ in the 8th it-Award package design category

FrLXR GDYE Y

Selected as an excellent design GD product

2nd INSPER Awards T§7|X|C|X[Q! ‘Golden Paper’ $=4F

2nd INSPER Awards package design ‘Golden Paper’ award

X282 CHEHLI= T | X|CIRFQICHT ALY 4

Awarded 'Paxstar Award' at the 28th Korea Package Design Competition

2019 OSXATAHIES P 81207151 25} TS| ZIAEY 01

2019 Incheon Intellectual Property Center IP Cooperation Foundation Reinforced
‘Talent Donation Certificate of Appreciation’

IHHSMHIAX | 19 St=0[C00Ag TS ™

Istin Customer Impression Service Index_Korea Media Marketing Promotion Agency
TS ERHECY 24 HREZK

Awarded the Customer Impression Brand

ward_Herald Economy

SIIRAZA BOUME S KO 44 20f
Received the grand prize in ‘Overseas Advertising Sector’ by Korea Gas Corporation

ONVHD AVIAILYIHD

€20T ~120Z ANYdIWOD NDIS3A LNF113DX3
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KOREA CREATIVE CONTENT AGENCY _=I: OClAIS
X Z UMS

7
_
2UX7|UX|AWE] ~— za8i
FE| X 7| AMIE] AT T
ClB=lE |

OfO|HIE|E]|

Xupy musn 35 51 GUDELNE

R mas wa opgaiiel 23 X8
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System C.1 P YR |, HOL3, HEOIR, AaLI%), WEMY, JAURE|L 522 THEIRD, Application System
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2N 7| QIR QIE

JEONNAM CONTENT ENTERPRISE PROMOTION CENTER

b e b o I

€4 Re 4 = = =
< T =

B e 5B ke ]

2ULI|URQME e CEPC oA ' =

P o

- :
N BRUXO|UNME M CEPC oM

CEPCE= Content Enterprise Promotion Center2| X2 X|GZHIET |40 E=0t MEHZA | 7|9
ULE UHS0IFE MIEQ| AU HHISHL UBLITE ATS Fefolstod Z01 7IY4IE] 51201 CEPCE &

Of Bl 2 822 Sty s okl USH, 7|Y9| 2[X|S Z20kal JUSLICE

Client
SERABIXXIS Rl Korea Creative Content Agency

Director

HEY Cheon ChangYoung CEPC is an abbreviation of Content Enterprise Promotion Center, and as a strong supporter

Designer of local content companies, it expresses the role of the center that creates the future of the
OIZ=H |n JunCheol company. The staircase symbolizes the rise to greater success through CEPC, the national
8toI7 Ham InKyu corporate center hub, and emphasizes the will of the company.

I8 Park JaeYong
ABH Kang JongBum
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Character concept
“HATDL e CHBIRI RO QuiRol BAR XI7I= TEoln, 213K X0IlE Oj0IXI2 BRI
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Becky and Batchuman, best friends who protect the quality of Korean cabbage and
cabbage The achievement of promoting K-food agri-food to the world in domestic
and overseas markets with their story to defeat the bad guys who are aiming for healthy
cabbage and cabbage, and to spread K-cabbage safely all over the world We are making
great achievements in overseas exporting with confidence and trust.
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HiZE = ZHO|3] Korea Creative Content Agency

Director

OIZA InJunCheol

Designer

EHOIE Ham InKyu

BITHE Park JaeYong

Z0[E Kim MiJin

LHELIEL Kang Haedunnara

ONVHD AVIAILYIHD
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Client
HEEF BAZAK
Director
HEAH Cheon ChangYoung
Designer By producing premium rice gift sets that add luxury and rationality to high-quality grains
QIFEH InJunCheol from Jecheon, North Chungcheong Province, which boast of excellent quality, the quality
BIXH& Park Jaevong and reliability of products in line with public institution procurement, the online market
228l Kim WonBin and the lifestyle-customized target of single-person households, the customer's heart is
USE S Kim SeungHo captivating.
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THE BEST WAY TO TRAVEL

TRIP TODAY

WAYS TO TRAVEL

WHY TRIP TODAY

‘SPECIAUSWALL GROUP DEPRITURES

UNIQUEVIP UNIQUEVIP
EXPERIENCES

Y vnieveve
"EXPERIENCES EXPERIENCES

Tnpoday

WHY TRIPTODAY
WAYS TO TRAVEL

DESTINATIONS =

HdE ot el 14 220l ofdl] YAOIE 2 MIMEUSLIE,

Trip Today introduces fantastic scenery, nature, history and cultural heritage to tourists
from all over the world with the story of Korea's beautiful travel, provides taste and stylish
amenities, and promotes the living Korean spirit throughout the trip with artistic sensibility.
Built as a high—-quality private travel website.
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TRIP TODAY
ALO|E

Client

EZEH0] Trip Today

Director
Z¥H Jo HyunCheol

Designer

HME Jung Saelom
XX Jo Yunli
28 Kim SeoHyeon
UI/UXE|XFRL

AT |m MinHo
AL Kim Yeongdin
O|X[®! [ee Jiwon

ONVHD dVIAILYIED
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20PLUS

HIZLC|XHQ! Product Design

- Home Appliances, 10T Product, Lifestyle Product
SHALC|XIQI Environment Design

- 3 SLIXel(Public Design)

- QUIBMC|XICl(Universal Design)

~ HZ [0 CIXFRN(Crime Prevention Design)

Telephone
+82-70-8610-1713

Fax
+82-70-8610-1710

E-mail
20plus@20plus.kr

Website
www.20plus.kr

Address

MEEEA Zg+ =22 13328 10,

BREUUL 25

2F of Mongyudowon Building at Nonhyeon-ro
133-gil, Gangnam-gu, Seoul, Republic of Korea

CXFQl M2F Design Strategy

Design Process

20plus

#% Process

20PLUS= MEE{HRIS Lot 254 9l CIROIOR Xiotat ORte] B4S 9iot Mele
2 CIXQIat oLt S8t BES 9f% CIXIOIS AMBLICY

20PLUS= T24Af] 443 THEL{0[0} 1240 7H] HZEXIRILICh

20PLUSE S5t BEME 43 FHS HIZOR TS U HHA el B 57| 28Hi2 5
6| T242| MER 7115 HZ6H T2AI2| §BS MeoiLIT,

20PLUSE CIXIOIZ S0 BSHO| A8t 82t JHH welg e Cixjo|ISe] 29

2LICE

20PLUS is a company that exists to create ‘plus values’ to the experience and society.
We prioritize the sincerity of our effort and practicality of design for all.

We pursue going beyond the functional and aesthetic factors of design and include
the macro level design ethics of humanity and the environment. // We pursue going
beyond the functional and aesthetic factors of design and practice design ethics for
humanity and environment,

We consist of like-minded, inspiring designers who dream beyond to bring positive
changes to the community and the world around them. These professional
designers, rich in experience, give technical support for various fields and provide
product and service development consults based on specialized UX research and
CMF development.

20PLUS is a successful business partner and a value creator of our clients.
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2017
2012
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History

SALIRIIHS|R 447

ol

Selected as an excellent design company
BBk SOIE) 44
Million Dollar Export Tower Award

(FFANE[Z2 L YOIt

Incorporated into 20PLUS Co.,, Ltd.

SOE|ZR{A 5

Establishment of 20PLUS

Ny

(T

Award

Red Dot Design Award / Best of Best / SIS C|XIQ!
Red Dot Design Award / Best of Best / KARE MCM Design

SN1d0z
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KARE MCM

Korea Aid for Respiratory Epidemic:
Mobile Clinic Module

Client
FIOJAE KAIST

Creative Director
O|Y¥Zl Lee Younglin

Designer
L]FE Kang WonJun
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KARE MCM(Korea Aid for Respiratory Epidemic: Mobile Clinic Module) is a negative pressure
isolation ward that is effectively transported, built, and stored. It addresses the shortage problem
of negative pressure isolation rooms caused by COVID-19. The combination of negative pressure
frames, air tents, and functional panels supports the efficient construction of safe negative
pressure ICU rooms. The target places are bridge centers where on-site medical staff provide
treatment before hospitalization or wards installed in or outdoor squares connected to existing
hospital recourses. KARE MCM’s modular system is one of the main characteristics, and it allows
to make wards in any form.
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This rice cooker holds a modern interpretation of the traditional pot. The design goes beyond
the homage of cooking rice and represents a harmonious blending with the kitchen space. With
the characteristic of having differentiated exterior and fine details, it harmoniously blends into
the kitchen interior. In addition, the image of a minimal object was produced by applying details
of taking out the inner pot handle from the top, which has previously been followed.
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Cuchen
Mini Rice Cooker

Client
FH Cuchen

Creative Director
ZZE Kang WonJun

Designer
0|23} Lee YunHwa

%
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Used Mobile Phone
Trading Kiosk
Mintit mini

Client
SKUIE”IA SK Networks

Creative Director
O|™Z! Lee Younglin

Designer
0|28} Lee YunHwa

MINTIT
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The Mintit mini is an automatic used-phone trading product fit for the contactless society brought by
the COVID-19. With the help of artificial intelligence (Al), the product offers a simple and easy solution
to the existing cumbersome P2P(person-to-person) process of trading used phones. The Al allows
the robot to review the phone’s functions, check market prices, sell, and donate directly at the site.
Rather than the unfriendly designs of traditional kiosks, Mintit mini holds a kind and friendly image to
resemble a user-friendly, approachable service robot. The dynamic movement of the elevated display
does not only functionally operate but also carries and elements for users to have fun. Furthermore,
the digital presentation adds a ‘smart image’ to the product. In addition, Mintit mini produces a
sustainable value by promoting the exchange of used phones. It helps to lessen the pollution caused
by discarded home appliances while being a stepping stone to help children vulnerable to ICT. Mintit
mini holds an ESG concept that can create new value through resource recycling.
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It is a travel pouch that can safely store items necessary for using e-cigarettes. The solid PC
material applied in and out of the product protects materials from external damage, and mesh
pockets and straps fix the related items inside.

The outside material is fabric, and it helps to lessen the rigid image of tobacco products and
heighten warm and cozy mood. On the outside, there are small pockets and strap handles that
were used as a design point to increase portability and convenience when moving.
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BAT Slim
O{HE mX|

BAT Slim
Travel Pouch

Client
BAT (British American Tobacco)

Creative Director
O|&& Lee ChangJun

Designer
OF2X| Ahn Eunli

SN1d0z
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foundfounded

CIxpQl ZAMEl

Design consulting

HIE W AH|A IHE

Product and service development

YA R Y

Mass production follow-up and mass production
CIxpQI HEZ

Design mentoring

XpH| HHE 2HQI! K|

Development of in-house brand lineup products
OHREQ (CIRFQI #ESE

Found it (Design select shop)

Telephone
+82-70-4227-5522

E-mail
info@foundfounded.com

Website
www.foundfounded.com

Address

MEELA OIED Oi212 84,35

3F at 8-4, Yeonnam-ro 1-gil, Mapo-gu
Seoul, Republic of Korea

CXFQl M2F Design Strategy

Design Process

Understanding Creative Visualization

Mass production

Productic

REPIIS Z2AE WY U TR R AR W ORY N FUTLT2R A B 4

Step0 step1 Step2 Step3

OFREIRL|EE FZ|00E[E LAl AEL|QQULICE ARICIXFQI T2 Haie) Ux/ul,
[ 5 Tl 2ore| Cixjel Z2MES Tt |t IR EmtRC|SE P2jRtol Al

AJ
2t 010 1; %‘—*8 AFTIO| SHRES E610{ HL}O[AIKIOl TI2En} ZIAIKIOl T K2 Thoft 4 9l=

FOUNDFOUNDED is a creative design studio. Participate in design projects in
various areas such as industrial design, graphics, branding, UX/UI, services, and
furniture. FOUNDFOUNDED pursues designs that can include emotional values as
well as rational strategy through a broader expansion of thoughts in its own visual
language.
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2019

2018

2017

2016
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History

SATITIOTREUS 445

Selected as an excellent design company

7|y ot A7)

Establishment of a corporate research institute
Ol F A et

Corporate conversion

BICHFIE CIXtRl HATEY

Hyundai Card design cooperation partner

TR0 CIXfol HHTEL
Coway design partner

LGAERIZ LIl imEL

=to

LG Household & Health Care design cooperation partner

M2 |2 Cxtel HHmEY

Cheil Worldwide design cooperation partner
RCIXtRIERlZ 2 A

Invited exhibition at Gwangju Design Biennale

DH2Col M e Bl

Launched Found it, the select shop

DDP Z2f2dF e

Developed the collaboration products with DDP
XL TRl 93 27 TA

Invited exhibition at Suzhou Design Week

af2| CIXFe! 1= 2 TA|

Invited exhibition at Paris Design Week

MWC (Mobile World Congress) &7t

Participated in MWC (Mobile World Congress)

IFA (Internationale Funkausstellung) &7+
Participated in IFA (Internationale Funkausstellung)

TR} TR TELIY HIZ
Design partnership with Samsung Electronics
oREnkere 2

Establishment of FOUNDFOUNDED

Award

=G CIXFQI O1RIE / Permeta series
Reddot Design Award / Permeta series

iF CIXIRI ORI / Permeta series

iF Design Award / Permeta series
IDEA CIX}2I O1%|E / Permeta series
IDEA Design Award / Permeta series

papunojpunoy
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SMART
HOME FURNISHING

o124 012 (Seamless)2] Tl MES P4 2133 SIS S 7|QIClLIC), TRETRT=s

LY 20f0f| 82 = Q= NEXT 24 YEHAIS HIRHLICT

Client

AETXE Samsung Electronics

Creative Director
&7=% Song KyuHo

Designer The value of natural connection is the key to creating a new wireless environment.
2Z3 Kim JunGu foundfounded has proposed a NEXT wireless ecosystem that can be applied to the home
O]9t Lee JuAn furnishing sector.
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AVON, Mission
Luxereve

Mission Luxereve2 AVON LE9| 22| o= HEQIL|Ct IFREIFRLC|E= Mission Luxereve@|
27| CIRIQIZ TIstSIISLICE HuiCto] 22ioj= S2H0f

=g = 20 & 20| 2206 Bt RS TIXRIO| HH45

ALt
Client
LGMZAHZ |G Household & Health Care
Creative Director

Mission Luxereve is AVON Japan’s luxury cosmetic brand. found/Founder conducted the &S Song KyuHo

courage design of Mission Luxereve. In the design, the mood of the moonlight reflected by the Desigrier

waves of the night sea was reflected in the design. SAMOF Yoo SangAh

€202 ~1Z0C ANVAWOD NOIS3A IN3T13DX3
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Nest Bowl

Client
HEYAE purple Nest

Creative Director
S1% Song KyuHo

FREO2EE0ME BtsE

[fe= I
A7121 Nest BowlS EIXIRISIUELICE Nest Bowl2 S2f HE{Z UOIE0f e 2220t £ %7t
|

Purple Nest= £r2iS=5 2ot MiE 2! MHIAS HiSohs 7I9e2 g
g il

HE/OR 9IRS 20| £ T 16| 42 ©

fjo

4 LI

Purple Nest is a company that provides products and services for animal companions. found /
Founded has designed Nest Bowl, a pet tableware. Nest Bowl is designed in a hexagonal shape
so that food is fixed more easily than a round bowl, so pets can eat food more comfortably.
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Samsung Galaxy
Studio

Client

AMHX}E Samsung Electronics,
HY71& Cheil Worldwide
Creative Director

S Song KyuHo

A& Kim JunGu

found / Founded created the experience kit design identity of Samsung Galaxy Note 20. In
order to allow users to experience the new features of Galaxy Note 20 in an easy and efficient
way, we proposed a kit design with improved usability in the experience hall and proceeded TAZ Ko Sulin

with UX / Ul design of contents. HItA Chun GaYoung

Designer
QAL Yoo SangAh

19
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PULIP
COMMUNICATIONS

CIXIE B =LA AEE

Digital Business Consulting

CIXIE SUE L MHIA 25

Digital Platforms and Services Development
2 & 2Ht A= 9l 2

Web/Mobile Development and Maintenance
2/zZlzzaM

On/Offline Promotion

UI/UX C|XtQl

Ul/UX design

Telephone
+82-2-541-4642

Fax
+82-2-544-4106

E-mail
hi@pulipinc.com

Website
www.pulipinc.com

Address
MSEEA| 27 S5 2N 20-7(=515) SEE

20-7, Hakdong-ro 11-gil, Gangnam-gu, Seoul.
Republic of Korea

CIXFQl M2F Design Strategy

Design Process

Prototype

Analytical Design |Intuitive
Thinking Thinking |Thinking

— = H [

12| I} {418 MESH W) CITIE DIF0f S8 CIRARM, 117} P212] 240 Xt
£71 01501 22i0] 42 0} B8] S 24 TRl Zetl Rm2 Sl
B2 PC/Mobile 1 M2 L CITIE ZR0H § 2alol B0 Offle Cirlg i
LIA0] Ciiot FHIE0] THf 74MEIZ HB6H OH, 9| 8718 Thad| 23 o
S 0} MBI BIELA ST tHoHowwmow TFs Hgter s MG, 122

OO 71— =
A2 AsisfiLif= Total Digital Consulting Company'S XSSt &L

1998 SE FZEHRLAHOIZE S¥ol= CIXIE DIE|0] LP0] SHofAf tietl=
Q

I'LI

Founded in 1998, PULIP Communications Co., Ltd. is a first-generation digital media
integration agency that has led the development and innovation of Korea IT in the
rapidly changing digital media industry, We want IT to permeate people's daily lives
in harmony and enrich their lives. PULIP provides all-around strategic consulting for
digital businesses in online environments such as PC/Mobile-based services and
digital promotions. Beyond simply fulfilling the customer's needs, we aim to become
a Total Digital Consulting Company that thinks about successful business goals
together, presents the most appropriate ways, and realizes them.
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2014

2013
2012

2011

2010

2009

2008

2007

2006

2005

1998

121

History acE
SRR 4155 9 = O 2021

PULIP Tower construction and Company relocation

S| PR FEHNSG S0 AT

Certified by The Ministry of SMEs and Startups as the ‘MAIN-Biz’

EMIY712 A7t AN CIXE B MY

Selected as Cheil Worldwide's annual partner company in the digital sector

AL S8 XH B2 AAGY SHIA AR 25
Launch of ‘Happy System’, an integrated in-house resource

management system
BIRUOIRIAIZE USIEHIAY HOPIY 25 X A 2020

Certification and participation in the work-learning parallel project of
the Human Resources Development Service of Korea

O 55} CHEOIAF oh=C K| 27| %] ST 21 #¢)
Appointed CEO Lee Byung-ha as the 5th president of the Korea
Digital Enterprise Association

XA OLOHIEIE| 2|=28iE 2

Launching the company’s identity rebranding

LY S AL BHDY QIS0 TS MY A

The first Korean insurance company to obtain a web accessibility
certification mark

ADIED|C|OfR R, BHEAHRLA O R R L

Establishment of Smart Media Headquarters and Brand 2019
Communication Headquarters

SEMHIAZE MU 3B S2H IS THAY U

Establishment of Financial Service Headquarters and implementation
of financial solutions and SI construction projects

PHEAIR2 R LY 2017
Establishment of Convergence Marketing Headquarters

D M| A 2 T2 E S

Expanding the Mobile Service business implementation project

2016

F2|00|E|E O{EHHAE 2 A1d
Establishment of Creative Advanced Lab

2015

ARMICH 28 AH|A CIXIE O] =H0]d A §12 A1
Establishment of Digital Innovation Business Division for Next
Generation Financial Services 2013
SR |eIseR| V|PRaRA o5

Certified by the Korea Industrial Technology Association as the

‘Corporate Research Institute’

CHACIXIQITIS 2 LYK R 015 2012
Certified by the Korea Institute of Design Promotion
as the ‘Industrial Design Company’

(FISETARLPIONAZR AR 217 3 w10l Tt 2011
Changed the company name to PULIP Communications and
incorporate it

PULIP DESIGN &
Foundation of PULIP DESIGN

Award

SRR ‘R LIX IR 1
Selected by the Korea Institute of Design Promotion

as the ‘Excellent Design Company’

MEEEA MY 271 1Y

Selected by The Seoul Metropolitan Government

as the ‘Seoul Small Giants’

ICT AWARD ‘TP | SHESUSERY

Awarded the ‘Minister of Science and ICT Award’ at the ICT Award
UL Tty iy

Selected by the Ministry of Employment and Labor

as the “Youth-friendly Small Giants’

SSHS LY 0P 2471 MY SIS Y T B
Selected by The Ministry of Culture, Sports and Tourism

as the ‘Excellent Leisure-Friendly Company’

OIS V1A 4TI 44

Selected by The Ministry of Gender Equality and Family

as the ‘Best Family-Friendly Company’

DLER TO8M 047(% MHY(SSET)

Selected by the Ministry of Employment and Labor as an
‘excellent company in work innovation’ (SS grade)

TZLET UL M

Selected by the Ministry of Employment and Labor

as the ‘Small Giants’

MEEEA So|MSEHMET | 1Y

Selected by The Seoul Metropolitan Government

as the "Hi-Seoul Brand Company’

Cerdaelols 'Hop| T2 471 1Y

Selected by The Korea Chamber of Commerce and
Industry as the ‘Good Company to Work’

QIE{HI0| TOIRIE "QIE{IOT. AITCHY 44

Awarded the ‘Internet Eco Grand Prize’ at the iECO Award

DB SL AsHEHT At ZEE 44
Awarded by the Ministry of Employment and Labor
at the Work-learning parallel Best Practices Competition

HT2(0F FHASY w7 | 1Y

Selected by The Jobkorea as the *Youth Hope Super Enterprise’

iF DESIGN AWARD ‘2& 2|H2HE Z2HE 24

Awarded the ‘Corporate Identity’ award at the iF Design Award
HLISH[0] DeHE Y7

Selected by The Moneytoday as the ‘Promising Future Company’
IBK7 |20 24 SRR A1

Selected by The Industrial Bank of Korea

as the ‘Excellent Cooperative Firm’

IBKY |2 2op| 2 LY 47|19 1Y

Selected by The INDUSTRIAL BANK OF KOREA

as the ‘Good Blue-chip Company to work’

MEELEAY AXelgE 24719 1Y

Selected by The Seoul Metropolitan Government

as the ‘Excellent Company for Job Creation’

SNOILVDINNWWOD dITNd
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IBK i-ONE
Bank Global

Client
Sa7|028 INDUSTRIAL BANK OF KOREA

Designer

O| M3 ee Seonloo
Z#E Kang Hyunkyung
M2 Kim Sunkwan
ZA3| Cho KyungHee
XM Choi MyeonSung
Z|X| 2l Choi Jion

IBKZ|Z2d2 =L MR =2l 7 X&hM ST1oks F=A0] 2t IS0 2ot 2E 58 MHIAS
MSoP| Pl At 228 A MH|A9] HHHQ! 2fwdS ARMUSLICE X A0S 71E 4001M 15712
= 2012 JHOLf ZES MISSH= My Manager' MHIAS HSol g H H=op
SMSUCE 3020 2|2Vt Z2MAC| THEHS Solf g8 AlH|A Mt £28|=

= JAAF|, AR 58 THES 24l 252 S5 Yis FHeliF= Al sis e
Tl Holds EUEL,
INDUSTRIAL BANK OF KOREA has implemented an overall renewal of its global app service to
provide all necessary financial services to them as the number of foreigners staying in Korea
continues to increase, The number of supported languages has been greatly expanded from
4 to 15, and the “My Manager” service, which provides counseling or notifications in its own
language, has been improved to make the app feel more familiar. the overall processing time
required for financial services was drastically reduced through the reorganization of the “020
membership registration process”. The “Al Overseas Remittance” service was established to
analyze users’ financial patterns and recommend optimal remittance methods.

122



o=

RIS 1T 7]20] WSSO M2t At Chefle T| @70 3ok, SHoks HIZLIA 210
o |> E
o

o
S
Mook, g UIZ PCol KiZots A
A X

HEg o U HELILE &

~

oif CIXE &S MEIS

(BB

njo

o

=
=
A6

=]

re
N
i

e
M oz

s

0 2|2t 124 Aol W=
71 ofsifet 4 2

=
HEEC

[l
—_L

SAMSUNG LIFE INSURANCE has carried out a digital channel advancement project to meet the
increasingly diverse needs of customers and respond to rapidly changing business environments
as IT technology develops. The mobile web reorganization, which was relatively underutilized, was
carried out first, and the improved Ul was implemented by applying it to PCs, allowing services
to be provided on the mobile web about 90% of PCs and apps. In order to effectively provide
insurance product information, the product search process was organically linked and stories
tailored to the life cycle and customer situation were organized and introduced to make it easier
for customers to view products from various perspectives and understand related information.

123
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SAMSUNG LIFE
INSURANCE
Digital Channel

Client
AR BE SAMSUNG LIFE INSURANCE

Designer

O|4< LeeKanguk
80| Jeong HyunMi
OJX|¥ Lee JiYoung
HO|A Jeon MiKyung
UBIYH Kim HaYoung
QLEs] YuNaHee
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STARFIELD
Mobile App

Client

AMM|IA Z2HHE| Shinsegae Property
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STARFIELD has reorganized its mobile channel to further maximize the positive perception
of offline visitors as digital channels continue to expand their influence in offline businesses.
Through consulting based on the actual needs of users, three strategies were derived:
“promoting usability”, “providing content from a customer’s perspective”, and “rebranding”. By
refining unnecessary elements to provide mobile-optimized services, the mobile configuration
capacity was reduced by 28% and the page movement speed was improved by 25%. It also
improved the convenience of offline users by internalizing various functions required by users

into mobile channels, and focused on delivering brands and contents more effectively.
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KIWOOM SECURITIES has reorganized its web service to implement a simple investment
platform that can be easily used by new customers who are new to invest. By integrating six
channels, overlapping information has been reduced and the process of applying for financial
services has been greatly simplified. Access to information has been improved by analyzing
existing customer usage patterns and emphasizing high-use functions and menus. It has
improved the product to make it easier for stock beginners to understand the product by
providing curated usage guides such as product guidance, type-specific trading systems, and
investment risk notices.
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