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Industrial Design Company Report System
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Background

A report system for industrial design company has been first
implemented in 1992 as a licensing system for supporting industrial
design company. Then the licensing system changed to report
system reflecting the design field’s opinion on cultivating a

design company. The purpose of the system is to strenghten the
competitiveness of design industry and accomplish advancement
in Korean design by supporting companies for design development,
investigation, analysis, advising, specializing the design companies,
and enhancing the quality.
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Peport Requirements
Specialized Personnel: More than one specialized personnel in each
field (Total of specialized personnel shall be over 3 for an integrated
design company)
Sales : No criteria (the sales for previous business year or average
sales for 3 business years shall be over 200million won for an
intearated design company)
* The requirements on specialized personnel and sales have been
mitigated in accordance with revision on Industrial Design
Promotion Act in October 2017

1. Declaration/Certificate of Business Registration

(Indicate ‘Design’ in item)

2. Submission of a certified copy of the register or articles of
association in case of a corporate body

3. The report requirements for an industrial design company may
change upon revision on Enforcement Ordinance for Industrial
Design Promotion Act.
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+& | 2008 | 2009 | 2010 | 201 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020 | 2021 | 2022

il 656 | 1,003 | 1,307 | 1,626 | 3,519 | 4,023 | 4,604 | 5228 | 5458 | 6,610 | 6,582 | 7,852 | 9,199 |10,049 | 11,435
ST 12T 7|F MACIXIRAIMES|AL M0 |
= 7|l Future Plan

X|E&MOE C|X}QI A HAIT} &5 BHM Mk E2 HIolsl0] Al QAHS We plan to continuously reflect design field’s reality and future
""H|°H Lf7|-— st ’%*%1?_* GARBHEE E5 7| AT CIXtOIFS S| AL CHEH development strategies to organize report requirements while

’é*’i.*klﬁ Lt Zi%ILIEf

strengthening management on reported design companies by
securing the budget. We will also establish a practical and effective
system for cultivating design companies.
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Excellent Design Company Selection
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Background

We have been selecting excellent design companies since 2008
and we have been supporting the companies under the goal of
intensively cultivating them into a world-widely competitive company
leading the growth of the market and design service expert.

Purpose

To make the world’s best high-value products with a global
competitiveness, it is essential to develop the national design
industry and enhance national brand position by actively finding
and cultivating excellent design companies and promoting them to
become global companies with a global competitiveness.
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Application Requirements

1. Qualification : A company qualifying following requirements
among the companies reported as ‘Industrial Design Company’ in
accordance with Paragraph 9 of Industrial Design Promotion Act

MIE CIXIRIFMET|Y & H2l (Qa/ME) MY o7g e o
HE CIXRIHEI|Y & R2E (RY/UE) UE 2US 2% 2. Promising Company : A company founded less than 7 years before
EZsH= 7| -

S5°rC /e the announcement date, annual sales over 200 million won, more
2.2 209 7|= & £ 74 0|3 oiZtofEcte £ 2 371 HLR than 3 employees, and credit rating over B- as of application date
2012104t C|XIRIF 21242 2010| AL M= A 7| 3. LeadingCompany: A company founded not less than 7 years

cIAlQm = AF before the announcement date, annual sales over 1 billion won, more
7|9AM8HIISE B- 014 o -
- iy = ol = _ than 5 employees, and credit rating over B- as of application date

3. ME: B0 7|E Y $ 74 0|4, PSS 23 DA HEF

102421014 CIXIRIF2OIZ{2 591 0[4}, MBELE AHUI|E

7|40 8HIISEB- 0l
MEER Selection Process

MEEILAAMFTZGID, 2B A (R EG)

Evaluation : Stage 1 (Document Evaluation),
Stage 2 (Presentation Evaluation)

o H MA 5SSt Selected Company for Each Year
FE(H) MY ME7IY RE12t H|1
Classification(Year) No. of Applicants Company No. of Selected Company Valid Date Notes
2023 4 20 202311-202512 {277t 24 valid for 2 years
2022 4 20 202211-202412 {272t 2'4 valid for 2 years
2021 70 20 2022.01-2023.12 {272t 2'4 valid for 2 years
2020 98 20 2020.05 - 2022.05 {272t 2'4 valid for 2 years
2018 116 20 2019.01-2020.12 {272t 2'4 valid for 2 years
2017 56 20 2018.01-2019.12 {72t 2'4 valid for 2 years
2016 52 32 2017.01- 201812 {72t 2'4 valid for 2 years
2014 44 39 2015.01- 2016.12 {&7(2t 24 valid for 2 years
2013 42 30 2014.01- 201512 [&7(2t 24 valid for 2 years
2012 65 35 2013.01- 201412 =712t 24 valid for 2 years
201 53 25 2012.01- 201312 R£7|2t 24 valid for 2 years
2010 60 30 2011.01- 201212 RE7|72t 24 valid for 2 years
2009 60 28 2010.01- 201112 RE7|7t 24 valid for 2 years
2008 25 18 2009.01- 201012 RE7|2t 24 Valid for 2 years
A / Total 782 337
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Designtalktalk
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HZ Cixtel

Product Design

Azt iRl

Visual Design

ZE|D|T|of CIxte!

Multimedia Design

sHACifel

Environment Design

Telephone
+82-32-322-8115

Email

design@deisgntalktalk.com

Address

QIFHZAAl M7 HEPHHE 280 2= Z2}XH 75 701,702, 7058
701,702,705, 7F, Golden Plaza, 280, Cheongna canal-ro,

Fax
+82-32-556-0988

Website
www.designtalktalk.co

DesignTalkTalk is a total design company that specializes in product design, covering
everything from design conceptualization to engineering. Offering services including
Business System Integration, S| designs, it proposes comprehensive work throughout
the product development process. As a Digital Exchanger, it has a broad vision,
encompassing completed product applications, web publications, landing pages,
and even video manuals. With years of collaboration with small and medium-sized
enterprises, the company has accumulated extensive experience and expertise,
always striving to deliver superior services. Leveraging its accumulated experience in
production, distribution, and marketing, it has recently embarked on its own product
branding, preparing to launch the ‘Creativetalktalk’ brand. Having received Good

Seo-gu, Incheon, Republic of Korea

Design Awards in 2018, 2020, and , DesignTalkTalk boasts a prolonged period of
design proficiency. It participated in Seoul City’s Gocheok Sky Dome branding in 2018

and is recognized as the pioneer of the ‘Smart Retro’ design, the foundation of Retro.
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(1]
Exploratory

(2]
Appreciating
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Design Process

(3] (5] (7] (5] ()
Discovering Boundary Feedback Generative Self-organizing
Purposes Framing Coordination Emergence & Placement

i Requisute : System i Continuous : Feedback
i Ordering i Coordination

i Variety

Exploratory

i Adaptation

Develop
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Year o1 History
2022 2022 RLLCIXRIMZMH 0|2E2|A HEZ CXtol 2022 Good Design Selection, Jonpolis
2022 ORI ENY, 222 MIECIXIR! 2022 Good Design Selection, Solucom
QITAIE BEE QIFA|Q|S] AR Incheon Mayor Commendation, Incheon City Council Commendation
NICE 7|&%7t 27| 4H Nice Technology Evaluation Excellent Company
HZEC|XIRl ME 22ic ‘32|00[E|E EE’ o2 &% Expansion into ‘Creativetalktalk’, a Brand Specializing in Product Design
2020 9IE M7|x} ST7| 2= CIXI Warton Electric Vehicle Charger Module Design
2019 CIXIRIEE & AELC|Q &% Q& Photography Studio Expansion Opens
(FCIXRIEE 7|dod MM ME Research & department in Designtalktalk Co., Ltd.
2018 A2 IM717| ‘QEA’ Kista C|XFQ! FZFAFRL 3 Kista Design Strategic Project for Vision Improvement Device Otus
u|BHE IR ROIXFQI MH Good design awards, thechichi
2016 ‘JBtRE A HE JHEEALY EHo] Ground Gocheok Brand Development Project
2015 QIFEAIE CIXIQI 2 FEE 2 Incheon Mayor Commendation
QIHMZH|CIXtIHO{(INDEF) 712! 2 EI CIXIQ! #0604 Incheon International Design Fair (INDEF), Planning and El Design
HES ST MACIXEQ! ArY Z0d Participated in Namdong Industrial Complex Color Design Project
O|H|7P&E Soflo|X| 7|& % =} I-Biga Jjamppong Website
2012 QIFE Cxtel MES|AL §3|(IDCA) 85 Registered with Incheon Design Company Association (IDCA)
(F)TPC HIZIEZHA, 3DEZIE ZEIAO|E JHgt TPC Mechatronics, 3D Print Portal Site Development
HIX7 | S5 Registered as Venture Business Company
KODFA(AD SH=LCIXI17|H3e] S2 Registered the Korea Design Company Association
OIMAIE CIRIC B2 FEFE 4 Incheon Mayor Commendation Winner
QIHIM|CIXtIHO{(INDEF) 712! % EI CIXIQ! &0q Incheon International Design Fair (INDEF), Planning and EI Design
2011 = 2|0t O|L| =2HE 7t zH0f, M| = C|Xt2l / 17|X| / BI Participated in Canon Korea Mini Project Development
2010 (ZF) 2 O CIxtel =hed Yamsam Co., Ltd. Marketing Design
2007 QIMZe e ERUA Incheon Airport Representative Logistics Company
(F)EX[E CxtRl Tt Logitech Co., Ltd. Design Development
(F OIS E Biolxst Designtalktalk Co., Ltd. Converted to Corporation
THASHLITRO] A|AR 714 2! C|x}el Good Bus Hana Tour System Development and Design
2005 SK Networks S| 204 SK Networks Sl project
CIxtel oflo|FA| ‘CIXRIE S ME Design Agency ‘Designtalktalk’ Established
Year SAAE Awards
2022 2022 SPLRRIMENY 24, 0|2E2|A HIE TR 2022 Good Design Selection, lonpolis
2022 CIARIMEMNT 4, S22 MELCIXIR! 2022 Good Design Selection, Solucom
2021 QIFAIE 2&T 4 Incheon Mayor Commendation
QUHA| Y ZEE 24 Incheon City Council Commendation
2020 2020 RCIRRIGEMT a4, ZO| AR HZ ORI 2020 Good Design Selection
2018 2018 LFCIRRIMEMT 4, HI|BEHETX|R] 2018 Good Design Selection, thechichi
QITAIE CIRIQI 22 HEE 4 Incheon Mayor Commendation, Design Category
2017 QIFMAIE CIRIQI B2 H2E 4 Incheon Mayor Commendation, Design Category

DESIGNTALKTALK
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lonpolis Bidet/Toothpick Dual-Purpose Water Fauce

Client o|l2Ez|A lonpolis
Creative Director %8 Choi Yunyong
Art Director OFSEH An Heungtae
Designer i2d Choi Yunyong
Ao Shim Sunmi

2 fEIgiALIC AL}
& 9le NEOE, 0l HiEL 1ol
Ct. 531 07|52 9I3t Hlel2
AFg317 10l i H2ist0y, DA 753t LEIS Fafsiol 0f7|S0| etash
ABE & IBLICL 8l ST1e) U8 10 42 20| BOl3H0, Befe
99 YES olRo|M ZHEsH Solst 4 YBLIC Ol BRI AH|H $3E
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2023'H0j|l= CIxtel ol oI E(it Award)E ?ﬂ%‘-“:f
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I
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The lonpolis bidet faucet has been developed with a nature-friendly
concept. It's a product that users can attach to their existing faucets
to control water flow. This product is compatible with various
Waterpick models, offering versatile applications. It's especially
convenient for use as a bidet for babies, equipped with replaceable
filters for their safety. Moreover, it allows easy adjustment of the
faucet’s direction and water pressure, with the filter's contamination
level easily checkable externally. The lonpolis bidet faucet received
the Design It Award in 2023.
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Multi-Module Autonomous Driving Robot
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LPK Robotics
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LPK Robotics, a long-standing top company in the domestic
Cartesian coordinate robot sector, recently developed a versatile
modular robot to explore new markets. This multi-functional service
robot emphasizes cost-effectiveness and utility, serving purposes like
serving, companionship, disinfection, guidance, and communication.
Their entry into the service robot market demands diverse strategies
for market penetration and securing a customer base. Focused on
R&D, they aim for commercialization by 2024, leveraging exhibitions
to promote prototypes and assess sales targets.

DESIGNTALKTALK
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LED Light Camping Carbon Monoxide Detector

Client (FEAEC|Iag

CPD Group

Creative Director  £/2¢

Choi Yunyong

Art Director OFSEl An Heungtae
Designer ESISS Choi Yunyong
Ao Shim Sunmi

AT ALSEA AX|7|E 2 7|7t BHS02 AlL|C| 282 CHYst 7|52
Zget MES WsASLTH Ol EAIE HE2 TS HEfo| Litsters
HXI7|2, USB £T0| 7H55HH HE S0i| HF0f| DHE7LE OFzE L A|
Ofmol| 2&5t0] AL =+ ASLICH EIXH’_ oM = =2 HIE HIC|2
£2|E8 LS 4R, AZEY HIC|0IM ¥ S|ER 0|0fX|= o 22
2 s 127t S5 ZIEZ HEE|UELIC

The CPD Group, known for producing camping carbon monoxide
detectors for a long time, has introduced a product series that
combines various functionalities. As part of this series, they've
developed a carbon monoxide detector shaped like a lantern. This
USB-rechargeable device can be hung from the ceiling during
camping trips or attached to one’s shoulder for nighttime hikes.
With a design featuring a black metal body transitioning from

a square to a circular head, the standout element is the loop that
allows for attaching straps—a unique design choice in this sleek
and solid design.
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Gyrosensor Bluetooth Speaker
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YEHOIME 28 4712

=
=0] MESIHME S0|22 HEHZ H|

AN
A= ZolielolLt Azt FoliQle Sots & £2

Client Xfo|=2 Zyron
Creative Director Z|2H Choi Yunyong
Art Director OISEH An Heungtae
Designer z2Y Choi Yunyong
2lM0| Shim Sunmi
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A
M

The Gyro Sensor Bluetooth Speaker allows users to power on and off

music simply by tilting it, eliminating the need for a physical switch.
Even in a dormant state, muting the sound is effortless with a slight
motion. Crafted for simplicity and intrigue, this design innovation,

leveraging expertise in pedal effects development, caters not only

to the general user but also ensures accessibility for individuals with

disabilities, including those without the use of hands or with visual

impairments, enabling easy enjoyment of music.
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MASS C&G

MASS CeG

HEEASE OATE ‘2520t HHH|'S JHUsH Hof AMHX| = 2004'H(25|AL1989'A
Mol MElE 349 ¢i2io| 8= 20X 0piE IS LICt CIXtolat 2HIX | 25t
7tsMdg Ui=1500] Yol Zt 2oF ME QHOo R FYE|0] Yo, 2 E 2010| Ofo|HIE|E|S
QX oMM E FTHAME X|L|= ME2 712 ‘Flexible Design System's = ¢l5t0 222
RHSIE A5t USLICHL 2HIXO| 8-55 2 MM, HY AXE FESH KA R AARIS

=] [ =
SRE SRR ZEEARY) S CIRt! QoD ARa| B0 7NE S 2HIX oolo| 88 S50
ONE-STOP £8 2242 HZ5t laLict

gic Cixtel Brand Design

FH2IE] C|X}QI Character Design

a4 C|x}ol Environment Design
MH|A C|xtol Service Design
HE|O|C|of CIXQ! Multimedia Design
EH-AMZHX Marketing-Video Content
2l A=} Character Productization
Telephone Fax

02-3153-7070 0503-8379-2155

Email Website
masscg@masscg.kr www.masscg.kr

Address

EAL MEA MET MECHR 742 45, AHHERY] 95 9015
AL MEA ZMT OIS EL4E 66 THAMHX| MAS

Head Office: 901, 9F, EDEAVOR TOWER, 45, Seocho-daero
74-gil, Seocho-gu, Seoul, Republic of Korea

Lab: Mass C&G, 66, Magokjungang 4-ro, Gangseo-gu,
Seoul, Republic of Korea

MASS C&G, which developed the PyeongChang Winter Olympics mascots ‘Soohorang
and ‘Bandabi,’ is a 34-year experienced conglomerate in content marketing established
in 2004, parent company founded in 1989 . Comprised of over 150 specialized

experts who believe in the boundless potential of design and content, the company
has adopted a novel concept of ‘Flexible Design System,” aiming to differentiate its
work while maintaining the core identity of brands. They have established their own
work system focusing on the convergence and coexistence of contents, fostering
collaborations and aiming for research and development tasks for the convergence

of technologies and various content genres. By merging design areas such as brand,
character, and landscape, urban regeneration with story, promotion, and consulting in
the content field, they provide a ONE-STOP integrated solution

CIXfel ZZMA

AHEE olshst

gt H|Z, Bl 2l
14 Fat Cixfel

[

Design Process

Contents Develop

THlE]
Cixtel
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Year 015 History
2023 2023-2025 R4LCIXIMES|AL MET |9 MA MASAIX|LIL Selected as 2023-2025 Excellent Design Company, MOTIE
Hi Seoul EZHE 7|2 ME, MSEHA| Selected as ‘Hi Seoul’ Brand Company, Seoul
2022 O AM|CHX] OFFAAIS Q1A b L Q1 The Completion of MASS C&G’s New Headquarter Building in Magok, Seoul
2021 2021-2024 7| &84 547|™¥(Inno-Biz M%) Selected as 2021-2024 Inno-Biz
2021-2022 2FCIRRIMESIAF ME7 [ MY, MASAXIAL Selected as 2021-2022 Excellent Design Company, MOTIE
2020 SH-SALAE HE M Registered the Production of Albums and Music Videos
2019 SHRC|XIQIZIE R HE L SH-O|ME UZF7|Y MH Selected as the Occupying Company in KIDP Hanoi Center, Vietnam
2019~2020 LALCIXIQIFMES|AL MET | MA MAEAMXIRIE Selected as 2019-2020 Excellent Design Company, MOTIE
2018 ALK 297 | MY, EeZIER Selection as In-house Venture Operating Company, KISED
SHHCIXIQITISR F= H|o|FMIE Iz MF Selected as the Occupying Company in KIDP Beijing Center, China
2017 2017-2019 ‘CIXIQISI MARZSIALIY F 27| 2t MY, MAS MRS Selected as a Supervision Institution of the Design Innovation
Empowerment Project, MOTIE
Hi Seoul EHE 7| MY MSEH-A| Selected as ‘Hi Seoul’ Brand Company, Seoul
2016 718871271 QI5, LIO|AH Y Certified as Technical Achievement, NICE Information Service
2017-2018 L4CIXIIMES|AF ME7|Y MY, MASAXIAL Selected as 2017-2018 Excellent Design Company, MOTIE
2011 HIX 7| WX, SA7|UTISST Selected as a Venture Company, KOSME
SAIA S=2 Registered as the Outdoor Advertising Business
2010 AT EQ{AIAXL A Registered as Software Business
7|98 ARMMBC|XRINATA) ME Established of Corporate Research Institute, Circle Design Lab
2007 SUCCESS DESIGN &Z I, st=C|XIQIFIS Certified to SUCCESS DESIGN Product, KIDP
LACIRIQIMEMT MY MUS ML Winner of the Good Design Selection, MOTIE
SIS0, OIEXAL AJAATIT, 207|289, E2Y, Academic Research, Opinion Polls, Business Management Diagnosis,
MACIXIRIMES|IM S5 Advertising Planning, Publishing, Industrial Design Company Registration
2003 O AM|HX| 2 EAF Seperated as the MASS C&G
2002 LCIRQIAZEME MH AMAEAMRIRIE Winner of the Good Design Selection, MOTIE
1998 MACIXIRIFZS|AL SE, MU MRS Registered as a Design Firm, MOTIE
1994 MzPHQIER2|Y M1 B3 |5 Reported the Copyright Consignment Management Business, MCST
1989 DAL DfALHE] HE Parent Company ‘Mass Novelty’ Establishment
Year SAAE
2023 LLCIRIQUMEME 24 WISHADIE BHtHE Good Design Selection, Visit Korea Smart Tourism Brand
2022 LLCIXIQIAEME 4 KBL7HEIE, MO 21 7H2IH Good Design Selection, KBL Character, MG Community Credit
Cooperatives Character
2021 SECIXRIMEMY 24, MUMKL (F)RM AE0] BYE Good Design Selection, Yoonsung Store Brand
LLCIRQUMENT S4 4 (SH=RCXIQIZISATAY, MUK} CI Good Design Selection(KIDP President Prize), Shinil Electronics CI
2019 Chstol= £33 MSES WOt 4, 2018 HEE7 22w a2 Republic of Korea Orders of Honor, Sports Orders Baekmajang,
2018 PyeongChang Winter Olympics and Paralympics
2017 it Award Design Leader’s Choice AZICIXIRIE 2 +4-2517F Q=& it Award Design Leader’s Choice Visual Design Category, Culture Day
Red Dot Award =2, = Y HOIAZ E FH2IE] C|X}ol Red Dot Award, Guiyang(China) Theme Shopping Mall Charater Design
DMCO{Q| E Chal 44 Grand Prize Winner of DMC Award
SECIRQIMEMT 4 QIF TA| BHE 24 A7H2| HEESH =Y Good Design Selection, Incheon City Brand, Geumo Mountain Intersection
Landscape Specialization Project
2016 LECIRRQIMEMY CHat S48 I7I2SHIY MH|AEE ‘2317} Q= Grand Prize Winner of Good Design Selection, National Cultural Industry
Service Brand ‘Culture Day’
SECIRIIMENT 4, Z7IESIMY MHIAEME ‘BS7F U=/ Good Design Selection, National Cultural Industry Service Brand ‘Culture
£2A| FHEIE CIRtel / Y HotAEE FH2IE] CIxtel 2 Taf=] st Day’ / Suwon Charater Design, Guiyang Theme Shoping Mall Chracter and
Graphic Design
2000 oishal= CixfelAdZ 24, 2252 Republic of Korea Design Management Contribution Award,

=4

Prime Minister’s Prize
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2018 F&sA 2813
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The Olympic and Paralympic Winter Games
PyeongChang 2018 Mascots

H FoielsAS =S|

Client 2018 HatsH|22l=ol3|
U oIS A2 =S
ZZ[Q8]

The PyeongChang Organizing
Committee for the 2018
Olympic and Paralympic
Winter Games

Creative Director  HfA% Park Soyoung

Art Director 0|24 Lee Inseok

Designer gigof Park Junga
zl2d Choi Eunyoung

20183 gas7l2g el ¥ SAHmE Lol otATERl 5
HICH|E= LI, 22|22 2&S HX oM OHX| Hi= HoflM 20
Lb=s 283 2125t Y2 25YLICH 0|28t DFATE = 32| st
HSI HAXIE TESHE DP7HN 92 HSLIC

el
C

i=

The mascots of the 2018 PyeongChang Winter Olympics and
Paralympics, Soohorang and Bandabi, embody our unity and
camaraderie, appearing friendly and endearing as if they were right
next to us, engaging in conversations. These mascots served as a
conduit to convey the vibrant emotions and messages of the games.

PyeongChang 2018"

Nl

PyeongChang 2018

PARALYMPIC GAMES

(-

-
&~ ak HIC}H|
Soohorang Bandabi
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KBL7HZIE CIXjl 7S St 22 Aty
Branding Through KBL Character Design Development

Client sy KBL

Creative Director {4 Park Soyoung
Art Director o|lN Lee Inseok
Designer aigot Park Junga

20219 34 =2 5+ 2|13l KBLS flsH 7HEE FH2IE QiL|Ct 579

E71280 EEE 2l 88 Fl= 2EFHEHE st

HOIUE 4YHS E0{20] E-CIGH H|F U SR
£ t

0¥
E2|0|0|E =35t AL HELICE

ro
T
2
oy
|0
Hu
=
0x
30
rr

The character was developed for the KBL, the domestic professional
basketball league in 2021. It was designed to bring the excitement of
basketball to life by creating a lively and vibrant star character that
embodies the uniqueness of the players with trendy visuals, infusing
the energy both on and off the court, aiming to promote the thrill of
the game.
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Development of Brands and Promotional Content

for ‘Culture Day’

C Ol QEE

Lee Heeyoung

Client ElEa v B
Creative Director 0{Z%
Art Director 0|5l
Designer o|s|d

Lee Heeyoung

‘B8P s HHME Y2 Crst 27{2|2t M0lE 83l 287t U=
5

4oug MEsitks oln|2, 7o|n sl 1S §8510] Sste| D3t
shate BHYALIC

The branding development for ‘Culture Day’ was conceptualized to
gift a Wednesday filled with culture, offering a variety of attractions
and entertainment. It utilized a folding and unfolding ribbon to
symbolize the infinite expansion of culture.
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Development of Ulsan Metropolitan City Brand Slogan

Client SAHEIA| Ulsan
Creative Director 0{Z}3 Yer Ganggoo
Art Director 0|5/ Lee Heeyoung
Designer 05|y Lee Heeyoung

2M9| P2 (Ulsan O|L|4 ‘U’0fl ‘THE RISING CITY'El= £221HE 201
ME7 =ofste 24t HIASIE 24, SHHYTIStE 242 AASRiELICH

The English initial ‘U’ for Ulsan, paired with the slogan ‘THE RISING
CITY,’ symbolizes Ulsan'’s leap forward, its upward trajectory, and its
journey of co-prosperity.

ULSAN

THE RISING CITY
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REE UXYFE 7|89 2 Total Design SolutionE H3st= 24

78 6 M2 o|F L2l Cifst A 20| CIAIel TEHMEE MIZHOE £35

Design Trend #3812} AA|E, MH[A, &447]=29| oS I HISHE Sall M= O

20| Jistn eto 7 AR0)| 2|10 HES MIBsh= 22H 7|YCE YHE REE

st ASLICH Y(Work)2 E7|11(Play), L 2ut 20| Al (Love)stCh= HstE HIEO = LIkt
[Ztah 2HEOl| M XPHSHEl MEFnt CXHl MH|AE H|SsHe AS MR M2tsta £2 1

Aa, BE|EE PhE7| Qs = HE Tt ALt Alo|2| o2 S MZtstn] CIXfele| J7tX|E

A7 Chgtel=2 "of MAlel CIxiel dedo| eH S ffal #2810l =25l T

=2 =
N

0x
o=

)
"

MOT
2 Cixfel Brand Design MOT is an Excellent Design Company that provides Total Design Solutions based
UI/UX CIxQI UX/UIl Design on UX research, successfully executing design projects across various domestic
H|Z C|x}el Product design and international industries since its establishment on July 6, 2005. We aim to grow
2l /K C|xtol WEB/APP Design into a global company that continuously develops strategic design technologies
Azt [l Visual Design through predicting and concretizing design trend changes, new products, services,
Teleoh and industrial technologies, thereby providing the highest satisfaction in customer
elephone

02-3477-7793

Email Website
mot@d-mot.com www.d-mot.com
Address

M2SA| 2117 S2222 1641, 2F
16-1, Dongnam-ro 2-gil, Songpa-gu, Seoul,
Republic of Korea

experience. Grounded in the philosophy of enjoying work (Play) and loving it like
one’s own (Love), we prioritize providing differentiated strategic and design services
from various perspectives, striving to make them useful, enjoyable, and appealing by
considering harmony between the surrounding environment and people, and growing
the value of design beyond South Korea for the advancement of the global design
industry.

C|XIQl T2 M|A

Contextual
Needs

Contextual
Behavior

Key Insights

User core values
Design storytelling

Contextual
Awareness

Contextual
Complaints

Metaphor

Design Process

Appearance

Design Metaphor

Key concept
Ideation

Design Direction

Segment concept
Design mood board

Experience
Usability

Design
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moment
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Year ik History
2021 2021 RFCIXIRIMZ S| AL ME Selected as 2021 Excellent Design Company
HN233| ChSRI=CIXIQICH M 5 R &2 ZE Prime Minister’s Commendation, 23rd Korea Design Award
2021 7|a%9E47|Y M- Selected as 2021 Excellent Technology Compant
2020 HIX 7| AQNBM &S Got a Venture Company Certification
KtAFHMR EZHE ‘GHE &4 Launch of In-house HMR Brand ‘Matjeong’
AL SOl ALO|E EE[Z(www.dallymall.com) 23 Launch of In-house Distribution Platform, Dallymall (www.dallymall.com)
2019 XAt HE B HeE 23 Launch of In-house Honey Brand ‘Cheonhwamil’
SEHIA LA MH Selected as a Export Voucher Power Performance Company
2018 7|1STE7IY MY Selected as a Technology-Specialized Company
7| YR MoIAA HE Establishment of an Affiliated Research Institute
2017 QlE|2|0] AZ 2= ‘AL|OIE’ 23 Launch of Interior Accessories Brand ‘Connieart’
2016 H[183| cistal2C|XtoIcH & AEHANCHA) 24 Recipient of the Minister's Award (Grand Prize), 18th Korea Design Award
2016 SFLIARITES|AL M Selected as 2016 Excellent Design Company
2014 2014 LSCIXIMES|AL MH Selected as 2014 Excellent Design Company
2013 7|&E HoH4ZIC | R4K|ot ZRUEE 1S 4 Winner of the National Vote for the Excellent Proposal at the Meteorological
Administration’s Proposal Competition.
XA ATE A2 23 Launch of In-house Shoping Mall, ‘And So On’
SIO| XX} nstallation O|C|O{EO| = O|C|o 2EI= JHE Media Content Development for Haier Electronics Installation Media Table
2009 2 ADE TV ARIE THEH MF, UXARIZE Selected as a Partner for Samsung Smart TV Business Unit, UX contract
2008 ‘CREATIO’ Ci$tel= 2[4 CIXIRl 1004 M Selected for ‘CREATIO’ as one of The Top 100 Designs in South Korea
2005 DE Mg Establishment of MOT
Year AN Awards
2022 LCIARIMEMF, F0[0f|0|E S&H00[HIE|E| A|AR Winner of the Good Design Selection, ESUGHT Total Identity System
2021 M233| chstel=C|xtolch & R EE| EE Winner of the 23rd Korea Design Award, Prime Minister's Commendation
2020 OA|OC|XIQIZ 20| = MY SRS NTIZSZ AL 2020 Cistpl= Selected as the Asia Design Prize, 2020 Korea Public Service Ad. Festival
SUTH| 2atol HA|2 Online Exhibition
2016 LECIRRIMEMY, st ugsta™E Y Ol FSI(EDUNET) Winner of the Good Design Selection, EDUNET
H[183| cistal=C|xtolcH A FEHANCH A4 Recipient of the Minister's Award (Grand Prize), 18th Korea Design Award
2015  PPCIXRIMEMH, Qlm|LIER-AAO] QII|L|E PACS(INFIMITT PACS)  Winner of the Good Design Selection, INFIMITT PACS
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S25207| 8318 Wireless3MOh E-HA Wireless E-Fence %

MEXQI S| HAL} 240]0f Of A Aol MK}
Wireless E-Fence SEI2| AARIS| StAo thE S Hetst MIZQLICH EERZ HAL SEI2|E
Client =ER} Mot S8 SUS MOE = s SAFl HEYULICH
Art Director s Chae Hobyeong 20'd O|4 |X|of 2 ME ST TH| 7|Y»e| MEHS mHExsto] Z&E el
Designer ojd Lee Seol CIxfRle2 M2 7HEe| MIES 0|0 LI & J=E 1{st}ASLICH
fsd Daniel Yu
UM¥s Kim Sungho

Wireless E-Fence is a product that addresses the limitations and
drawbacks of traditional physical fences and wire-buried electronic
fence systems. It innovatively generates electronic fences through
controllers, allowing control over animal access. By revitalizing the
longstanding tradition of a specialized canine equipment company,
which has been maintained for over 20 years, we have considered
transitioning to a novel concept of products with original designs.

20 2023-2025 EXCELLENT DESIGN COMPANY HET|Y



OPC-UA O{E2}0[1A
OPC-UA DEVICE

Client F=30]
Art Director ey Chae Hobyeong
Designer ojd Lee Seol

el Won Eson

AOIE SZ0IM 2t FH|Zte| 2F Z2EE2 AF8El= OPC-UA7|£0|
HEE HME CIXFlat ool Zetst Ul/UXE IHESIUSLICH red el
EMoZ BUIX| 2o axignt ZEEQ WElgS F= FH ol0fx], SEE
JHgE X o2 CIXIAYJLICE J2|1, 0fof] ASE[= 2ZEL0] UI/UXE
ANEXL ZY o ZRMAE Sl JHLSIAELICE HF CIXtel JHE S SSi
Y7Ll H35t0] a2l Z7YA CHHISH 30% MES 7HHC R AlFgdS
HESIN, 83 YRR HESH RYSE A SOtAOL AIFS
W5t ASLICt

Incorporating OPC-UA technology, which serves as a standard
protocol among various equipment in smart factories, along with
suitable Ul/UX, we have developed product designs. Through
industrial ecosystem analysis, we have crafted advanced images
with two-tone textures and emotive forms, providing distinctive
aesthetics. Furthermore, we have developed software Ul/UX that
integrates seamlessly with this design, focusing on user experience
perspectives. Our success in design has reduced costs, ensuring
competitiveness with prices 30% lower than foreign rivals. Currently,
we're expanding in the East Asian market, based in Hong Kong

) Trrsaaaeeeeeeee 8 ﬁ _
a0 o= E . ¢
Felleaasasl ‘(J :
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AE[|0|M MH|A ZaH= AMUollM ALRE 4 = 212 Af0|2 HIZ ‘LE[H0]A' HAIS|= ME|A

Altiracer Service Platform S3FoR x| 015IA1'-P Aot Z2 AMEA 2FE &+ U= SYS 7R
Client 2|UC|xtolE| 3 ASLICL O[218F EFE T7[HICE FLIHA ESHE0 TS MH|A 2 UX
Art Director s Chae Hobyeong CIxtelS 7HESIRSLICE 22 £ 2 Al0|SE ClHo|A E3iECR
Designer ol Lee Seol HEZ2| 244 ChH|sto] 288 4= Jl= ZHX BX2 o] 0124 20]
752 Daniel Yu AUSLE, CrFgt ZHIX JHUZ MH|A &5 3 2IP7tR|E M 2st}ASLICH
ZEfF Kim Taeju

The Altiracer, an indoor real cycling product, is integrated with a
service platform that enables users to engage in cycling activities
resembling real-life experiences anytime, anywhere. Leveraging
these features, we developed service and UX designs for the
Universal platform. Despite initial challenges due to a lack of content
to fully leverage the product’s excellence as the world’s first real
cycling device platform, we enhanced service expansion and added
value through the development of diverse content.

14 RealDesignTech

ULTIRACER » RIDING

RIDING
£

302,293

4 | ’ >

FARLIE|
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ETY ICTEZ HSIIE

Folding Type ICT Lightweight Electric Cart

Client Fetsrla
Art Director ey Chae Hobyeong
Designer ojd Lee Seol

el Won Eson

U= moj 04 2H 10021 0|2 357140 HAL ICT 2 HETHE
CIXfPIOR 84 ThE I i AlZa0|M BHES SAl0| LRI
At} Michol 0|5 Shiol Closst S50 i3t SlsiM SHTHEN] 02
Cixfela Herg Fgsioiont A CIXIOI2 URBAN DANDYE Zitlo ot
EAIEQl ABtS S SIQIALICE SHIELS ChS ALBRIe| ERIE0

=
SH= MY NEZE EHGIES SIRELIC

Hanho's lightweight electric cart design for Personal ICT achieved
sales of 21 million yen in Japan. We simultaneously developed an
option parts and tuning simulation platform. To ensure mobility for the
silver generation and accommodate various purposes, we conducted
design and development up to the option parts. The main body
design adopts an urban style concept called URBAN DANDY. Option
parts express practicality and individuality tailored to various user
trends.

CIiLBOT
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I EL A
sampartners

sam

SEOUL
gEC|xtel Brand Design
Jej=C|xtel Graphic Design
MH|AL|XLRI Service Design
Zo cfxtel Advertising Design
CIXIQIZIME Design Consulting
HI S ME] Brand Consulting
Telephone
02-508-7871
Email Website
info@sampartners.co.kr samseoul.com
Address

MEEHA| 47 O[EHRIZ 221, S, u[2|Y HWalA
HE|3 59 2% MufELA

2F, Sampartners, 221, Itaewon-ro, Yongsan-gu,
Seoul, Republic of Korea
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“Crafting exceptional experiences that connect brands and people.”

Sam, a creative consultancy, specializes in strategic design solutions to optimize
experiences. Our approach focuses on understanding human interactions—what
they see, hear, touch, and feel—leading to innovative solutions delivered swiftly and
flexibly. Our philosophy stems from a deep understanding and empathy for people,
driving comprehensive branding that spans graphics, products, spaces, services,
organizational systems, and business solutions.

“A journey towards better experiences, curated by 55 branders since 2004.”

For 20 years, Sam has provided strategic design solutions for better experiences.
Our team of brand conceptors and experience designers creates value in every
moment, consistently aiming for new, enhanced brand experiences.

“Unbounded strategy and creativity focused on brand and tangible experiences.”
Our design philosophy centers on brands and tangible experiences, building distinct
service configurations, new conceptual products, and advertisements, providing
limitless, boundaryless solutions.

“Unrivaled project experiences, from brands and spaces to content and digital.”
Since 2004, Sam has completed over 400 projects, offering unparalleled, irreplicable
experiences demonstrating substantial brand success.

C|XIQl T2 A|A

Market /
Literature ,'l

Customer [
Lifestyle Social

Business BX Insight
Competitor Culture

Technology :
Art \‘\

Trend \\

Design Process

% Strategy .
T \\‘\ " Product
,’/, \\\ \‘\ Touchpoint
2 h '\ Brand Name Masterplan
Service
BX Creative story Digital
Contents
N , . Brand Strategy Space
N o / Visual Identity
\\x\; JPra / Communication
" Concept -
Yelsh 2R E HMafah XHEH 2 28 HEE 90| B A|AH! JHjt
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WE ARE A BRAND CREATIVE CONSULTANCY
DESIGNS THE OVERALL IMPACT OF BRAND. STRATEGY,
~VISUAL, SPATIAL EXPERIENCE AND BRAND CAMPAIGN i«

' FOR A GOOD EXPERIENCE. .

Year 18 History
2022 ZYsMH S27|¥(Main-Biz 215 Certified as Management Innovation Business(Main-Biz)
WA ZAAH A (PMS Level 3 Plus 215 Certified as Productivity Management System(PMS Level 3 plus)
2020 2020-2022 Q4LIXQITE5|AL ME, SHRLC|AtRIXIE R Selected as 2020-2022 Excellent Design Company
2019 2020 Fx|Q2ULLFET | MH Selected as 2020 K-BrainPower
2019 CIXIQICHA CIXIQIAPE R 2 52| B, dHoHE Winner of 2019 Korea Design Award in Design Management Category
2019-2020 R+LIXIRIMES|AL MY, sHAC|XIRIZIE R Selected as 2019-2020 Excellent Design Company
2018 stECistn AlS|HEE e 2 o HZA Handong University signs operational agreement with LINC+
ME0{XICHE A5t ok A A Industry-Academic Cooperation with Seoul Women'’s University
2017 2017-2019 FE|dELME7|H MF Selected as 2017-2019 K-BrainPower
2017-2018 LS-LCIXIMES|AL MH, SHCIXIQITISH Selected as 2017-2018 Excellent Design Company
2016 HIX 7| Q15 Certified as Venture Company
2014 BM oqa M7l CRel2|MX| e Establishment of an affiliated research institute-Design Research Institute
23 200HWEtAo 2 FX} Increase in capital to 200 million KRW
2012 ISO 2I5-SHEZGIMAH, ERFFAIAH ISO Certification-EMS, QMS
2010 AP CIRER! SR S| AL ME Samsung Electronics Design Partner Companies
2008 St ME[28 CIXtel §=5|At MF citibank Design Partner Companies
2006 HIE27{F L0 Y Closing of VAR Communication
2005 (F)HIEHA Hol MEIHIEFHFL|Z0|M Z2A) Sampartners established
HI27{FLI70[4 HEHIA AR} /2 2k VAR Communication Established
HIE27{F LI 0| M= N Closing of VAR Communication
2004 HIZFFL|FH[0|M= M (FHIAIAXL VAR Communication established
Year AT Awards
2022 It-Award CIXIRIEE S&, MMAZEE It-Award Design Category Bronze, Award Shinsegae Food
It-Award CIXIQIE 2 &, It3HE It-Award Design Category Bronze, Parkland
2022 LCIRRINEMH, ROIZ4M RO\ 2022 Good Design Selection, Lotte Engineering & Construction Lumini
iF DESIGN AWARD 2022 =41 7{H=ZE iF DESIGN AWARD 2022, Commons Field
iF DESIGN AWARD 2022 24k FHE iF DESIGN AWARD 2022, Award Winner
It Award I§7|X|CIXIQIR 2 Chat, 8242 17 |X| 2|7 It Award Package Design Category, Grand Prize,
Yonggaksan Cool Package Renewal
LEMACIXIRULE & é ROPHE BHE 2|15Y 2022 Good Design Selection, Lotte Castle Brand Renewal
Red dot Award EHEQFHTLIA|0|M CIXtl 4, FHHXEE Red dot Award, Brand & Communication Design Winner, Commons Field
iF Award {7 IXIEIXr $E =4, wEl iF DESIGN AWARD, Package Design Category, Nutin
2020 It Award AIZIC|Xtl B2 CHA 4, It Award, Graphic Design Category,
Y A A HHEHH Y 20|20 C|Xtel Samsung Exynos Brand Experience and Outdoor Advertising Design
2019 GERMAN DESIGN AWARD SPECIAL 2019 =4t 22|59 GERMAN DESIGN AWARD SPECIAL 2019, Another way of Seeing
2018 It Award A|IZIC|Xtl B2 24 4, 22|82 &= It Award, Visual Design Category Winner, Another way of Seeing
It Award TH7|X|&E7|CIXIQI BE 24t a4, 2Dt 2|[HE Z2HE It Award, Ppackage&Container Design Category Winner,
Lemona Rebranding Project
iF DESIGN AWARD 2018 #4, 22|E2°| & iF Award, Another way of Seeing
2017 It Award MH|AC|XII £2 4, It Award, Service Design Category,
ST OIHOLE, A 2EQIAE0] HISHH Dongjak-gu Safety Village, Samsung Online Store Delivery Experience
2016 iF DESIGN AWARD 2016 $=4t, 7|0} A2 EHEHCS iF DESIGN AWARD 2016, Kia Soul Brand Book
2015 4Ll A= MEZS 401, Vanguard, 7|0} 22 22i=ES 2015 Good Design Selection, Vanguard, Kia Soul Brand Book
2014 It Award OtO|HIE|E|QEMEC|XOl 2= =4 DDP SCHEC|XI2IZ2IK} It Award, Identity & Brand Design Category, DDP Dongdaemun Design Plaza
LECIXPRIMEMT MEE 204, 37|15 QHE0HS MH|A 2014 Good Design Selection, Ceremony Hello Village Service
2013 FLIHACIXII EHA A3 Universal Design Special Award, Sogeumgil
LPCIRRIMEMT MES 504, 2013 Good Design Selection,
MEA EZIY MH|A SI0|EN|Z, $H=TISE 432 Seoul Dream Up Service, Hite Zero, Korean Folk Village, Salt Road
2011 LPCIRAMEMNT MBS 01, & AOE TV 21 710|E T 2013 Good Design Selection, Samsung Smart TV Logo Guide Manual
2010 QIMAl SEAE B35 EHME CIXIQI SEH S& 4 Iksan City Agricultural Specialties Co-Brand Design Contest Bronze Award
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HHXHH2 8 KODEX HHE 7 Z2HE
Samsung Asset Management Kodex Brand
Development Project

Client MY E(F

Executive Director ZX|E Kim Jihoon

Creative Director 0|all& Lee Haeseung

Conceptor HEALZI Park Sanggin
Faf=X=1 Jun Yongwoo

Designer 4x|et Kim Jiwan
st=0| Ha Dogmi
O|iM Lee Yeonsun
023 Lee Gunhee

KODEX®| 20F442 20t 2tH AIRS Hol 22 SA=2 Aol ZAg
OIS Sigt RIS 228 IHSAABLICL £Aol K1 40} 2
=rio] T2 B712 0fRol HIQE 4E0LAE st 50| RSt €Tl
SHX|S o|0jshs ‘Y ZOIEPS DE|H2 fEgion], B2 MYS SHo2
BRX|S Clofet B MATL D2HT] DE|ZE B8sl0] (RIS B8
Z@OE 7158 D2o| £X} 0182 FHSIBLICH

We have undertaken a brand renewal to establish KODEX as a global
brand beyond the domestic market on the occasion of its 20th
anniversary. The symbol mark, likening the process of investor asset
growth and goal achievement to an enjoyable journey, was developed
based on the motif of a soaring ‘hot air balloon’ and a ‘map pointer’
indicating the destination. Utilizing a blue color scheme as the focal
point and incorporating various complementary colors and graphic
motifs, we aimed to express the customer’s investment journey as a
diverse and enjoyable experience.

AaBch

Euclid Square

9 Kodex

 Grow
Your Assets

Greater!  oxod

N Nasdagq

26 2023-2025 EXCELLENT DESIGN COMPANY

ME7IY



SK 9lZE 7|C B3l 2|5 ZaNE SKAl2Eo| 28 BT ZICE Liol|ate] AZIQUM H7|xtet

Sk Enmove ZIC Brand Renewal Project HOIEME W27 AZoR AN SYS RSt HUE 2|RUS
Client SKAZE =AI5|AL SK Enmove Co,, Ltd. T EL|CH @0 SE O[2fX|&X{Ql 0|0|X|E Z&st 21 Y 17 |X]
Executive Director 0|&& Lee Changho JejEio= CIX|E S0 28HME 7 Mstny, HCt ZISHE ZICo| ERiE
Creative Director 27| Ryu Giback X|&H2l ‘Fluid Solution'® =2 4= =2 gH5L|C
Conceptor HIZZ= Bae Geumjo

HHM Jun Byungsun

Song Joori
Shin Sunyoung
Park Poogoon
Um Taeeun SK Enmove’s lubricant brand ZIC underwent a brand renewal, aiming
to expand its market presence from internal combustion engine
oils to the electric vehicle and data center cooling fluid markets.
Emphasizing the flow of oil and a forward-thinking image, the logo
and package graphics were redesigned to improve usability in the
digital environment. This renewal showcases the evolved brand
direction of ZIC, highlighting the essence of ‘Fluid Solution’.

Designer

02 | 1Z | x| of
04T | x| 44
ro|ri|oQ|.m

SK enmove

'BD | Eell:lI:IYHETIE

VHVI TECH.

APISM
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CJONE EZHE OO|HIE|E| 2|5 T2HE CJ ONE2 thatt 3eiS "ol n2o| 2lo|= AER0| M2 2 S
CJ ONE Brand Identity Renewal Project =202 = HHY MH|AZAM, 0| E&i5l7| 9l ‘Z2|E'S HIEIZE H|FY
Client N ELETE =EENES OO|HIE|E| A|ARIS JHESHELICE. Wo| Futo 2t CrYst Mo 2 HHMX|=
Creative Director 0J5l& Lee Haeseung m2|5e| EM2 AEo CIZ2R &Eo 2 Holstu, ¥MsIt Z
Conceptor Bae Geumjo JEIC|HEE 7|Hte2 Daljd! DE|ZE FA5H0] ‘YA £ OpF
Jun Byungsun QIAp
Song Joori

Park Yoonseo
Yoon Hyungdong
Shin BongCheon

=g

==

r>|Ho|JZ |of | rxd

OfT |2t | Mo | 4M | oF | O

3ol | x| M| B
2 rQ

g

Designer

CJ ONE goes beyond simple benefits, aiming to infuse new
inspiration into customers’ lifestyles through its membership service.
To symbolize this, a visual identity system was developed using a
‘prism’ as a metaphor. Defining the diverse expansion of experiences
through the prism'’s characteristics of displaying various colors with
light refraction, a flexible color gradient forms the basis for graphic
motifs, expressing ‘everyday encounters with sparkling moments.’

" 3
EVERYDAY

| IS ONE DAY

c30nE s on ntegrated
oty mambaranp sonico

EVERYDAY &
IS ONE DAY W
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CistrlZd OPE 32t 28 CIXfR!
Daehan Steel OP Room Space Experience Design

Creative Director

Kang Seonghyeok

thetxlZ Operation Room(0I5t OPE 37t A8 L|xQ Z2HEE=

Hos Yot MY SH ZES EII0IRE, KRS §A S22 ot
ot M22 HHoR 2|lRst Z2MEQL|C
7HM 0t 2, obEofl Tt eIt AeS HStAIE 4 /!
ZEXS| SEIZ SMI AT SHO| L] HYOM2| ofH Z2HAS

F¥st= 0170| £ =5 LRI ELICY,

DaehanSteel's Operation Room, referred to as OP Room space
experience design project is a renewal initiative that redefines the
control tower of the steel production process and the break area for
employees as a ‘safety experience.’ Designed to not only enhance
the work environment within the Operation Room but also serve

as a space capable of transforming perceptions and experiences
regarding safety. The commuting and work routes of employees have
been designed to become a journey of executing safety processes in
an industrial setting.

SAMPARTNERS
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UX/UI CIXIQ! 1ME UX/UI Design Consulting
=3 X Mat

Integrated Digital Strategy

H MHIA T & 2 Web Service Development
& Maintenance

CIxIE Digital IMC Strategy

St 0 AR 01 HE2F

£y & FEIX M= Photography &
Contents Design

eCAME Brand Consulting

Telephone

02-553-3331

Email Website

info@adnstyle.com adnstyle.com

Address

MEA| Mz HHIHE 118, 1F
1F, 118 Bangbaecheon-ro, Seocho-gu, Seoul,
Republic of Korea

Established in 2004, ADNStyle is a leading business partner focused on successful
online ventures. Leveraging creativity and extensive experience, we employ agile
strategies to communicate with customers, offering optimal solutions. With the
slogan “PLUS, PLAY,” our vision emphasizes a human-centric approach over physical
or technological value. We aim to empathize with customers, stressing collaboration
over competition, striving to maximize the value of every precious moment for our
customers—a commitment to valuing and enhancing time.

adnstyle

C|XIQl T2 A|A

Request Analysis

Design Process

Strategy Prototype

Empathy AS-IS Analysis
Inquiry&Survey Environmental&Trend
Setting Goal Field&Desk Research
Establishing Action Plan User Modeling

Deduction Ideation Verfication
Insight&Concept Interaction Design Usability Test
Ul/UX Strategy Motion Design Guidelines
IA&Wire Frame Visual Design Follow-up
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Year
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=
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History

2023 LECIRRIMET |Y(ME) M, SHACIXRITIZSY Selected as an Excellent Design Company(Leading), KIDP
KBZ2I0|Z One System UI/UX ZAME! 7t KB Life One System UI/UX Consulting and Development
2022 SAHRN7|YE SFEHIOIMAIY 7| MHY Selected as an Export Voucher Business Company (Ministry of SMEs and
Startups)
AL I EEHE 'S5 HE Launch of our own Cosmetics Brand ‘Hosup’
2021 N.X.CAIE PMEZ] AIM Establishment of PM Group in N.X.C Division
2020 S Of=Ats O|F Relocation of Bangbae-dong Headquarters
S AR S RAIAR Mot 3 e AIAR THE 2t Hanwha Life Insurance Development of work Sharing and Collaboration
System
2019 F|HASHNER|RE REMICH Z 715 ALY Phoenix Hotel and Resort Next-Generation Reconstruction Project
2018 27| MY, 185 Selected as a Small and Strong-sized Enterprise, MOTIE
2016 7|OIXIS Xt YUAIO|E 14712 22 St =2 HE Kia Motors Website Global Expansion Project to 14 Countries
2015 HHGH St 52 YAO|E T 71E Z2XE Samsung.com Korea Headquarters Website Reconstruction Project
37 A AR Z ZZ| 7iH (BXD/GCD/DCD) Organizational Restructuring into 3 Business Divisions (BXD/GCD/DCD)
7|HEHHTA ‘Seconds Factory' 2 MSS Re-registration as the Corporate-affiliated Research Institute ‘Seconds
Factory’
2014 MM (NextGen) HAIOIE 2|7Y X 163712 S2Y &Mt Z2HE Samsung.com (NextGen) Website Renewal & Global Expansion Project to
163 Countries
2013 7| PRI FECIRIQII A HE Establishment of corporate research institute
2011 Y7128l & ASDS &AL MY Selection as a Partner for Cheil Worldwide & Samsung SDS
2010 8H5tE AHMICH 2 Z 901 Abed EHod Participation in Hanwha Group’s Next-Generation Groupware Project
2009 8I31S&C MEHIE LA MH Selection as a Strategic Partner by Hanwha S&C
2008 GMCHRXAtSAE 2221 O A7t 2 chaal My Selection as the Annual Operations Agency for GM Daewoo Motors Online
Marketing
2007 ELCA Korea EZE DY S CHlAL MH Selection as the Integrated Marketing Agency for ELCA Korea
2006 REEBOK Korea 97t 2 CHaiAl MH Selection as the Annual Operations Agency for REEBOK Korea
2005 LEVI'S Korea 212t 2 CHRAL ME Selection as the Annual Operations Agency for LEVI'S Korea
2004 Eollo|C|HAEIY Zaisfol M) Establishment of adnstyle Co., Ltd.
2000 Eollo|C|2H ROO|HA AFUE AlM Establishment of Web Agency Division within ADN Co., Ltd.
Year AN Awards
2019 Ho{9=ED2[0f HEMH|AZO} £| 244 S|HASHINER|XE Web Award Korea Information Service Category Grand Prize, Phoenix
Hotel&Resort
2018 oj9 =2 2|0t K|2f20F X244, HL SCIENCE’ Web Award Korea Pharmaceutical Category Grand Prize, HL SCIENCE
2017 Ho{ =320 MH|AZOF 44, OFAEIKHS A} Web Award Korea Service Category Excellence Award, Master Automobile
2016 goj =3z of HIZUHHE0f £[R4, HIH[AZ|0f Web Award Korea General Product Category Grand Prize, Denby Korea
ADIE 4 09| HEYEZ0F 204, 4 - OKPLUS Smart App Award Professional Information Excellence Award,
Oksang - OK PLUS
2015 Hoje =2 |0t FEUUHEOF X4, BISIAIMRE Web Awards Korea General Financial Category Grand Prize,
Hanwha Asset Management
2014 loje|= 2|0t L7 | Eeh=20f £ R4, SHEIS&C Web Award Korea Grand Prize in the Large Enterprise Category,
Hanwha S&C
2013 gloje =20t HZ=20f £ R4 (F)stEt Web Award Korea Manufacturing Category Grand Prize, Hanwha Co., Ltd.
2012 foj=az|of MIZEEHE S0} 2|24 o2 of2|imHE Web Award Korea Product Brand Category Grand Prize, Amore Aritaum
2011 ADE A O{9|= nE/0{# 20t 24, SHelE|ZE Smart App Awards Transportation/Travel Category Excellence Award,
Hanwha Resort
Hoj=Rz|ot HZEEHEE0}) 2|24, SMAE WAHTIZ S0} Web Award Korea Product Brand Category Grand Prize, Maxim Grandnoir
2010 Hoje=Rz2|ot AZXFO0F 244 HEAD R0| 221 Web Award Korea Sports Excellence Award, HEAD Ui Blog
2009 o9/ = 2|0t IjMZ0F =4, 2[H[O|A A|TL|X Web Award Korea Fashion Category Excellence Award, Levi’s Signature
2008 gloje =20t SAMH|A RO} Chat SHOW S8t Web Award Korea Communication Service Category Grand Prize, SHOW
gloje|= 2|0t YxI20k Chat, $tsi|o|= Web Award Korea Webzine Category Grand Prize, Hanwha Days
2007 Hoje|= 2|0t 3F7|2HE0F R4, KOBACO gH=UE& A Web Award Korea Public Institution Category Excellence Award, KOBACO
2006 o ER 2|0t 23}/ K 20 R4 ShelS I ER| X E MotQ|E{m|of Web Award Korea Culture/Leisure Category Excellence Award,

Hanwha Hotel & Resort Seorak Waterpia
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SIS 3AL YR AIAR S8t UX ZHME
Unified Business Systems UX Consulting

Client SISIA| AR Hanhwa System
Creative Director 23|14 Sarah Ra
Designer ESEEES Choi Hyunju
(|5 ES Lee Haeju
Lois Noh Yeonhu
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The next-generation One-ERP system by Hanwha Aerospace is a
behavior-centered, flexible innovation platform targeting users within
and outside Hanwha's three companies. Seamlessly integrated, it's
designed with a user-centric approach to efficiently handle diverse
tasks. Equipped with intelligent interfaces, it connects work areas
naturally, enabling fast and efficient task handling. Providing tailored
user experiences, it reduces work fatigue. Optimal consulting and

UX standard definition documents were produced to ensure project
success during deployment.

UX Strategy

To reach your destination easily, quickly and accurately

Make and guide a way in the vast universe,

Beyond Connection

pace Map

Find Correctly

: Seamless Flow

: Clearness

Integrated Infinite
Circles Expansion

Get Fit Quickly Expand Flexibly

: Short Path : Flexible
: Fit Right Way 1 Modularization

@ Hanwha Aerospace
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OlAE|2E 22|0F 157 HHE 917t 2
Annual Operation of 15 Brands for Estée Lauder Korea

O|AE|2EE 2004'A2E] S| £ Z7| DHALE, CHISH R{iE 2| 22atol
E21E2 S48l Total Project Management AH|AE IS5t &LICt

Client o[ ojlo|=2|ot ELCA Korea XA Y S HEas MANQ 2, E8% Q1 Mu|A 2|t LHo|A H=Hst

Creative Director 0|5% Lee Hoyoung Style Guide®t XSS S22 HiZESIT, YAIO|EL}L 0]HHA & 15,

Designer oz Kim Yeonju 22! 0|8 AMent 20 cflista JELCH LE= HAE|I2H, 22|43,
o[o|ed Lee Miyeon HiH|=H2t2, W = U2 OoM||Ct S & 15712 34! AlO|EE Y6, Drupal
OlaiH Lee Hyejin CMsS| S HIZOR HiZ SSHE| M &, 70H, Z2EM ZHEIX|
ket GoAra oM A[RIQL B 7+ ASEIE S EXIots 2lAo| MHIAZ XIZELIC
giLX| Park Waniji
EM2 Choi Seowon Since 2004, Estée Lauder has been our longest-standing client,
2y Kwak Shinyeong benefiting from our Total Project Management service across

diverse online platforms. Our systematic operations, efficient service
management, and global distribution of domestically crafted Style
Guides and materials are central. We handle website and e-commerce
development, online marketing consulting, and advertising. Operating
15 official sites for brands like Estée Lauder, Clinique, Bobbi Brown,
MAC, Jo Malone, Aveda, we leverage our extensive experience with
Drupal CMS. From product registration to visibility, purchasing, and
promotional content, we facilitate dynamic interaction between
consumers and brands throughout the entire process.

ESTEE LAUDER

#TimeToEndBreastCancer

#RURYEMI

ESTEE LAUDERICOMPANIES
Py
et

ESTEE LAUDER COMPANIES

2023 OfIAE| 2L HHL|=

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN BESTGELLERS GIFTS ESTER EOIT

Every' A
s Yours

NEW DIMENSION
SHAPE + FILL EXPERT SERUM

S
2{xfe] ojol=2}
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ME ADIER' EfS3] EEH%| N3jo] ADIES'S CIX|Z 28 2 2312 9J3t CIXIZ 27 2 Ef=al

National Credit Union Federation of Korea HEHX|Z 0|R0ZI ME2 Z3HZ Z2HEQL|CEH AF 71, 41, 0441

‘SmartOn’ Tablet Branch SH| A, 2 52 F2 28 URE AHAME ZIHOZ X2|5t7| Ll

Client Mgizset National Credit Union 7|22t MAFEA L] 91A4|1E {5t FI=|ISLICtH Efgs! Balk|=

Federation of Korea 23 utz ool Eu3t 7|ES QXISHH, 10| A W2stx| otz Zielo]

Creative Director A2 Chot Hyunju W2510] YRS X2I5He CIXIT H7 AAHRLICH X2 AMBOI Y HAt

pesioner o o NAE F20| of2ie DS TIYOR MHIAS HBsher] 23E ¥ED
o e Jin QIALICH DZHO|| HICHLES MEIAS R|Z5tD 07 QS S shaisy| st

Aglo| o] Z2HES| FQ EXILICH

The ‘SmartOn’ project by National Credit Union Federation of

Korea introduces digital service counters and tablet branches to
enhance financial capabilities. It streamlines core financial tasks like
enrollment, reception, lending, deduction planning, and payments,
extending these services externally through system integration and
electronic documentation. Tablet branches mirror in-bank standards,
facilitating staff visits to conduct transactions digitally. This initiative
focuses on superior customer service and efficiency, especially
benefiting local small business owners and those with limited
computer access.
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WRIFE HaC |ALOIE WYL OIM sH'S ZAOR 5t TESHAS WA 5t AR MEat=

KYOWON KUMON’s Brand Website ALO|EQIL|Ct 8H SHEim Ta| ] MAHLIS0| 3| &ofstn AEsH HAE

Client PR KYOWON KUMON HAIXIS MEE 4 A= 27 MTFLICH UI/UXTL ZHOR AE HEE

Creative Director ZI9i= Kim Yeonju MEH | M5t AHEXte| SIS SchstetL|ct, SH&X]’ o|O|X[of M

Designer ofojel Lee Miyeon B0{L7| 95l Lo2isind, Al 12 St HEHE S AE HE HEHS Hof
of3iE! Lee Hyejin FSH0 ASER} AFRX 9212 £|X5510] 202 0|0X| T2 SALICH
aotet GoAra 0|2{3t L2foZ Ng HE AJ0|EC| MEL WEHMS HAlsHH TS

HIOFALICE

KYOWON KUMON is a pioneering Lifelong Learning platform for

all ages, aiming to lead the education market. We facilitate active
engagement among students, parents, and teachers, providing
diverse ways to experience our brand message directly or indirectly.
Our strength lies in an immersive user interface and experience,
effectively presenting product information. We've reimagined
‘learning materials,’ focusing on gaining new customers, brand
promotion, and streamlined user interaction leading to purchases.
These efforts have reshaped educational websites, receiving praise
for their innovative approach.
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oL|M O|L|92 L AeC|xfele| M2R2 TS Fo7ts M= 7|Yeu Tt

Inition Inc. s
7|2do| AF2XL ZE s lDt A
UHLIC} ChAZte| ABS HiEt

Ci-—l oo

HAlSH, HZah MH| 20| é!%if

=Hot= 2 KoM &R AR T WAl(Waterfall)0| OF:l, ' #HE =2 EEI Q| H|2fnt
AI8AL 4T WHEE A, 4R o= #8E 4+ U= CIxtel $$ﬁ§ N Setch.
O|L|MoilM =5H Xt UX CIXtl Z2M|AE ELF HEH0|1, ¥ 7tsd =2 CIxtel
INITION ZNES Sl 1Mo HIZL|A =7 20| =22 SR
UX/UI CIAtQ! 24 ME UX/Ul Design Consulting  Inition is a leading company pioneering new avenues in domestic experience design.
Telephone
+82-2-3445-0205 Inition offers specialized UX consulting for enterprise-level user experience innovation
) ) and successful project execution. Leveraging years of experience, Inition provides
;T:élinition " ?’:ﬁitc’)sr:tlfr design direction through user and market research, strategic planning, and deliverables
' ' such as Interaction Design, UX Planning, Ul Design, Visual Design and GUI to facilitate
Address product and service deployment.
MMEA ZET EEEIE 262 12,105
10F, 12, Teheran-ro 26-gil, Gangnam-gu, Seoul Our approach prioritizes practical design solutions, emphasizing swift prototyping
and user validation over linear methodologies like Waterfall in today’s rapidly changing
landscape. Inition’s established Agile UX design process aims for cohesive, impactful
design outcomes, aligning with clients’ business objectives.
CIRFQI Z2ZMA Design Process
Feass Discover Define Develop Deliver
Literation
Activity Research Insight Ideation Solution
Lean & Agile
UX method Finalize Designs

Documentation
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Year

History

2023

2023-2025 L4:C|XIRIMZ

Selected as a Leading Company in 2023-2025 Excellent Design Company, KIDP

2021

YUY 47| (Main-Biz 2

Rl

Certified as Management Innovation Business(Main-Biz,
Ministry of SMEs and Startups
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Certified as a SME of Human Resources Development,
Ministry of SMEs and Startups

2020

Ral

N
e

)
ofo
Rl

Q
n
=
R

Selected as Design Company for the Export Voucher, KIDP

2019

x| e

Established the Corporate Research Center, KOITA
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Registered as a Software Business Company, KOSA

2016
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Certified Industrial Design Company, KIDP
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Certified as a Venture Business, KIBO

2015

T 2R [H | o2 | M

Founded Inition Inc.

Year

AAFAL
S

Awards

2024

IF C|Xt2l 012 = Product Interface

IF Design Award Product Interface Winner, ARTIS

IF CIXI2! ({2 E Product UX B2 24

IF Design Award Product UX Winner, ARTIS

2023

iF CIXtQI 0| = ZHI o{=Z2|H 0]
ME3|0{Z= ADtE ZH7|F ux/Ul

iF Design Award Mobile Application Winner,
Seoul Heroes SmartStadium UX/UI

2022

A=ct CIxfel of9l= Ul B2 2

AL SAL ME5|0{2X ADIE A7 UX/UI

Reddot Design Award User Interface Winner,
Seoul Heroes SmartStadium UX/UI

=S CIXRI oY= Ul B2 24 ), 2HiS

1S MH|A UX/UI

Reddot Design Award User Interface Winner,
Mobile Driver’s License Service UX/UI

HOJQIE Amx B2 Jatmal 44

T —O

ME3|0{Z= ADLE Z7|F UX/UI

&Award Sport GrandPrix, Seoul Heroes SmartStadium UX/UI

oHOJI= FE/BB/AIRH &

1S MH|A UX/UI

&Award Government/Public/Local Ageny Winner,
Mobile Driver’s License Service UX/UI

OIRIE HBTSINHIA B2 24 22

1S MH|A UX/UI

&Award Life Convenience Service Winner,
Mobile Driver’s License Service UX/UI

2021

B|E5E CIXIQI 0{2I= UX/UI BE HIAE QE HIAE 241
SYUHE ZHEE TLE UI/UX

Reddot Design Award UX/UI Best of Best, KARE MCM Ul/UX

A= CIRtel OfSIE Ul B2 24 24,

Plant Control and Monitoring System

Reddot Design Award Ul Winner, Plant Control and Monitoring System

At CIxtel Of9I= Ul B2 24 24,

Engine Control System and SCR System

Reddot Design Award Ul Winner, Engine Control System and SCR System

Fl=ct Cixfel ofel= Ul E2 2

MAZE HR ZZ|AA- UX

Reddot Design Award Ul Winner, NCSOFT Human Resource Management UX

IDEA O19{= CIX|E QIE{2HM B2
SoE ZEE HLIE| UI/UX

IDEA Award Digital Interaction Bronze, Mobile Clinic Module Control Ul/UX

iF CIxfel 0j9E UXEE 24

iF Design Award UX Winner, Mobile Clinic Module Control Ul/UX

iFCIXIol Q= UIRE 24 4

iF Design Award Ul Winner, Mobile Clinic Module Control Ul/UX

iF CIxtl = MH|A CIRE
AMAZE HR ZH2|AAR UX

iF Design Award Service Design Winner,
NCSOFT Human Resource Management UX

2020

IDEA 0S| C|X|E QIE{2HM

2020 IDEA Award Digital Interaction Bronze,
MINTIT UX : Used Mobile Phone Upcycling Service Design UX/UI

IDEA O{9|E A{H|A CIXFQI &

DEA Award Service Design Winner,
MINTIT UX : Used Mobile Phone Upcycling Service Design UX/UI

HO{PIE Moty | HESHEE
2020 CES Samsung Digital Cockpit UX

&Award First Place, Award of Minister of Science and ICT,
2020 CES Samsung Digital Cockpit UX

ohoj@l= 24 &4, GS Xi Mobile App UX for Total Housing

Experience

&Award Winner, GS Xi Mobile App UX for Total Housing Experience

SLCIRQAMEME MH|A/ZE CIRIRI 22
QIS H|C ™ S31 {OHE 742 Mu|A

Good Design Award Service&Experience Design Winner,
MINTIT : Used Mobile Phone Upcycling Service

2019

St CIRtRl Of9I= Ul B2 24 54

Reddot Design Award Ul Winner, MINTIT UX

SHO{QIE |T MH[A B

EERELEE

&Award IT Service KISA Prix, MINTIT UX

[=]
=
[=]
T'_'

OHO{QI= |T AfH|A B

gza

&Award IT Service GrandPrix, MINTIT UX

2017

agx
ZIES LRI oY= Ul B2 2

oosan Collaborative Robot UX

Reddot Design Award Ul Winner, Doosan Collaborative Robot UX

IAITION
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SYUHE ZHAEE DL|E UI/UX
KARE MCM: Mobile Clinic Module Control Ul/UX

Client e SR ESC KAIST

Creative Director ZFZA Ryu Dongseok

Designer ojL|M Inition

KARE MCM(Korea Aid for Mobile Negative Pressure Isolation Ward 2
FZLie 22 856t Al7|ofl, HIEEOE 0|51t A7t He|st

S HSYULICL O|L|N2 WS B E o2 X SHXf, 2t2|X} Y AX|L|0{2
e FHot A B0 SHe IEE WA Tafs) 33712 HEE,

SLER A|ARIS| C|AE20] UX/UI #&E TI-ERSLICH

KARE MCM, Korea Aid for Mobile Negative Pressure Isolation Ward
is a tent-type negative pressure ward designed for easy mobility and
installation during urgent situations like the COVID-19 pandemic.
Inition developed a display UX/UI for 33 control and monitoring
systems, considering the required information for medical staff,
patients, administrators, and engineers, tailored to their needs and
usage environments.
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DHI 2FMME|S MH|A UX/UI DHIY SMBIEZS 2LIS0| U 20| M oHAlST HalstH AL S
Mobile Driver’s License Service UX/UI = AEF 7P} A= Cfptl= 2|=0| I7H MBS, E8tAE
Client S OtME Ministry of the Interior %ﬁ?jé'lé —+—X|9-| %L—EF—I' '?’llil_q-;E, Ll'l:rl')kc;| -’F—|9f el H?.I gE EE% %9_' ‘E‘HIE
and Safety HZS SEE YELICL CHSRIB0IN st A S0l J1XIS HEshy| 2l
Creative Director F&1 Ryu Dongseok 27101 cheh APRAO| LA 4 YT S 52 HE 2UQ MEfTDt R0 M2
Designer ol Inition 22510 X0l 0|0|X|S YXFIYON, FAADISES KB MESS
Soff Y MY HEO| JIRIE 4Fst0] EHPSLICH
The mobile driver’s license is South Korea’s first national identification
card issued by the government, designed to provide convenience
and peace of mind for citizens in their daily lives. It aims to address
issues associated with carrying plastic driver’s licenses, such as
inconvenience, forgery, durability issues, and privacy concerns.
To convey the value of this national ID issued in South Korea, it
emphasizes a Korean image by incorporating traditional Korean
patterns like the Sam Taeguk and unique colors, fostering a sense
of national pride. Additionally, it symbolizes the value of transparent
identity information through a Glassmorphism-inspired design.
& ovpues a e
22X S0| :
ADIEECE 4, = 2HiY AEE Q
2l Mg Q
BRI = :Hﬂ:
e e @ =8 — i
» € »
20224113 OuiY SHEHS AUUI o -
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RIS UX

AEAPE RUES TlsiALE 7| 55101 ALZlof| 7|01 &~ Ql= S0E 2l oY
AMH|2 RISlo] Hold IS It UX CIXIRlS TIR-ESIRASLICEL AEXIZHE

HtI 2| MHIAE 0|88 4 A=S 128t 0[0|X|Q| o= CIXIRIE|IT,

™

S
OIEE, FOHE AR, TS CH21H S Chefet ol ER|17t7HsEt 7|29
0L B FAMZQ! ZRICIXIQ!, Aty H2F, UX/UI CIXFRlo) ZHo{3&LICE

Conducted UX design to enhance the convenience of MINTIT, an
unmanned used phone acquisition service allowing users to sell or
donate their phones to contribute to society. The design focused
on creating a friendly interface to ensure users can easily and
comfortably utilize the service, simplifying the selling process to
minimize any perceived burdens. Participated in the experience
design, business strategy, and UX/UI design for kiosks and mini
versions deployable across diverse locations like supermarkets,
mobile service providers, and electronics retailers

Fl zuz2e

PORAES

MINTIT UX
Client SKUEZA & ISl SK Networks & MINTIT
Creative Director JFZM Ryu Dongseok
Designer ojL|M Inition
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AMAZE HR ZZ|AA- UX
NCSOFT Human Resource Management UX

Client AMAZE NCSOFT
Creative Director FZM Ryu Dongseok
Designer oJL|M Inition
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NCSOFT’s HR system renewal aimed to proactively deliver
personalized information and tasks using a virtual persona across
the entire service spectrum. Furthermore, it sought to faithfully

fulfill the role of fostering employee’s growth, addressing actual

user inconveniences by simplifying complex menus and enhancing
usability. The significantly improved home screen was customized to
display the most frequently accessed information based on job roles,
enhancing convenience and utility. It employed data visualization

and illustrations not only to increase clarity but also to highlight the
playful image of the gaming company
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FOo|SLtELA OfAlOL2| CHEXQI ZZFAHCIKIQIFES|AL 0| SLE LA E ‘B2t HETIXIE HAMES) 5=

YiEUM Partners INC. 23 Zyrint

SArRILICE, nZHo| ZZtollM B Ly)|= Y 7HX|(Experiential Value)S
x

2l
CIXtQIgtL|Ct, 24t BhLb= HEZ 7o M OI8XHe] LixHEl A8l 7IXIE 41|, sifA15t0]
CHerst 2 FLI7|0|M Do SM&ol g8t IS Sl FHILS T3S}, YAs 0|#3IE
Eall HAM2 ZolNF|E BZtEME =0 HEMS W3S},
YiEUM
Partners
Space, Environmental YiEUM Partners is an experiential design firm that creates experiential value through
Consulting & Strategy place-branding. We design the experiential value users see and feel while in a space.
EE Xt Total Design We demonstrate our expertise in place-branding by thoroughly researching and
Ars|2x|5HZ C|xtel Social Solution Design analyzing the experiential value that is created through the convergence of the user’s
EtA =KL Place Making & Branding complex experiences and values within the framework of spatial communication.
Telephone Fax
+82-2-543-2471 +82-2-543-2451
Email Website
yieum@yieum.com www.yieum.com
Address

MEA| MET HHIELE 108
108, Bangbaejungang-ro, Seocho-gu, Seoul,
Republic of Korea

CIRFQI Z2ZMA Design Process

Consideration

Buipueig aoe|d
bunjewsoe|d

DISCOVER DEFINE DEVELOP
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Year 1% History
2023 2023-2025 LCRRIMET Y M7 | MH(2012- A% MF) Selected as Leading Company in 2023-2025 Excellent Design Company,
KIDP(Selected consecutively from 2012)
I YLERIZHAM Lg (ZHEH QHATEH ZYE, CIXIRIMH|A) Direct Production Confirmation Certificate Issued
(Signage, Guide, Sculpture, Design Service)
SEHOIM (FHEEL THD) Factory relocation (Chungcheongbuk-do Jincheon-Gun)
2019 S5 9= 4 M FX) E5ER Emergency Reporting Device on Alley Road Patent Application
2|8 713HE ZAE LRl 52 Emergency Phone Post for Street, KIPO
2018 MEEYA SSCIXRITES|IM S2 Registration of a Public Design Company in Seoul
ZAHO[H(0|SLEHA SEIAS) Headquarters Relocation(YiEUM Partners Exclusive Office)
2017-2019 R[22 HE7|Y MH (2015~ 914 MH) Selected as 2017-2019 K-BrainPower (Selected consecutively from 2015)
AACIXIQIMES|AL, SECIXIATZSIALR HEH S5 (A, 88, AH|A)  Registration of Industrial Design Firm and Comprehensive Design Firm
(Visual, Environmental, Service), KIDP
2016 <Hot7tm|at7t &bl LED 7125 CIXtel S5 LED Streetlight with Security Camera Design Registration
E87|s WX ORIl S5 Multi-functional Crime Prevention Pillars Design Registration
J|RAT LRI S2 Kiosk Design Registration
<JHEE7 ZELE H| s IRl S5 Emergency Bell with Camera Design Registration
HAMO| HAE SASEE X3 CIXIQI §5 Music Play Pillars with Crime Prevention Facilities Design Registration
2015 S3ATE 3 &E AAE E5{EH Music Play System for Public Safety Patent Application
2014 HYA RE7|5E #H= HiEX|Eh E51ER Information Sign with Emergency Door Induction Function Patent Application
2013 HAIMNREXL SE (TAIERIY) Registration as an Exhibition Business (Exhibition Equipment)
HUHZZAYE MsiF S Acquired a License for Indoor Construction
2011 FEZOI 7[R Cixielpi A ME Establishment of a Design Research Institute with a Government-Approved
2007 o|= eH4C|xtel §3| 71 (SEGD) Join the American Environmental Design Association (SEGD)
MACIXRIMES|IAL ST (81, M2, =F) Registration of Industrial Design Firm (Environment, Visual, Packaging)
2006 FO|STHEL A Bol ME Establishment of YIEUM Partners INC.
Year YA Awards
2023 Design for Asia Grand Award CHi& Design for Asia Grand Award Grand Prize,
HHEA 2HE 5 Aehs 7(|°“kf-‘2| HEE HEOHH M| Design for Comfortable Daily Life in Yeoksam 1-dong
iT Award CH4, =A% Q35 212, AAL0|12E #IX| iT Award Grand Prize, A Pleasant Rest in the City, An Upcycling Bench
Global Design iT Award 24, Global Design iT Award Gold Prize,
HHEHA 2HE S5 Hehs M % QFAC|X}Rl Design for Comfortable Daily Life in Yeoksam 1-dong
Global Design iT Award 24, CHX|S AEAZE|E Global Design iT Award Silver Prize,
‘Stress Free Zone', A Safe Resting Place Only for Teenagers
2022 SLRQIMEMY MY, Jatat 2517t Ql= 12 30Z H|oFAE| Good Design Selection Winner, Environmental Design,
Eonju-ro 30 Theme Street Creation Prohect with Romance and Culture
Global Design iT Award 24, A710|2}! 2flo|tol g Global Design iT Award Gold Prize, Skyline Wayfinding
Global Design iT Award 24, CistR|Z 2 B2 Global Design iT Award Silver Prize, Scenic Trail of Daehan(Great Korea)
Empire
Global Design iT Award 24, Zd4=2lclstu otmeloet 1% Global Design iT Award Silver Prize, Safety Infrastructure Improvement
Project, Gyeongsang National University
sHEMH =S|, st ME|EaE|Y 7|s L AES HE, Korea Cpted Associaton, Korea Cpted Associaton Awards Technology
Ay Eistu oMol 25 and Best Picture Category, Safety Infrastructure Improvement Project,
Gyeongsang National University
CHHRI= S BCIRIQICHY, AR E 2+ (BHESOICIXRIZSIEISATA),  Korea Public Design Awards, Business Sector, Excellence Award
X|G2H SHAS 2Ish 2T SSCIRI! 301 2H THM 2| (KCDF President’s Prize), Gangnam-gu Public Design 30 Environmental
Improvement Living Lab to Solve Local Problems
2021 Design Leader’s Choice ‘It(:)-Award’ Design Leader’s Choice ‘It: Award’ Special Prize(KIDP President’s Prize),
E8Y Y GHORRIZIZNEY), FUA S 35 HumaxOptic Dream Anchor
Design Leader’s Choice ‘It(Q:)-Award’ thi&} =&, FUA E2! A7 Design Leader’s Choice ‘It: Award’ Grand Prize, HumaxOptic Dream Anchor
2020 2Design for Asia Grand Award OA|OF Z| 1 CIXIQIAKTHA) 541, Design for Asia Grand Award, Special Mention Grand Prize,
25l0IE2FRX| Placemaking Yulha Art Lounge
iF O|9|= Service Design £2 4, HHZ|0LESEZM ‘MeTogether’  iF Design Award, Service Design Winner, Sex Crime Prevention Total
Solution ‘Metogether’
SEGD Global Design Award, Honor Award 4 (Wayfinding & SEGD Global Design Award, Honor Award (Wayfinding),
HEZE An Easily Read Airport, A Cultural Airport that Feels Korea and Seoul
2019 Design Leader’s Choice ‘It(3:)-Award’ Design Leader’s Choice ‘It-Award’ Special Prize(Minister of Trade, Industry
S 4 (MASUXIRIE T2, SNUH Chgte|2] SZHASC|xtel and Energy Award), SNUH Daehan
2018~ 2| 503| ol&t Winning more than 50 times
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2022 7|EtZ T35} FIFA & ofor &7 |E EgeErixiel
2022 Qatar Doha FIFA World Cup, Althumama Stadium
Total Environmental Design

Supreme Committee for Delivery & Legacy

Seo Dongchan

Park Seongyul

Yoo Changsuk

rE=ofof 747|’é>*9 of 48t Ho| =8 7+55 £ F7IF2= 20223 FIFA
HEZUS Pl AFEIUSLICE HEQL 2|ul= FHELE HEZX0M &S
t.'=*0f’“E*7JIIEIS~’12U1 F718e 72 &Y 3t7| st £Rst=
0|III|X|§ THE|YESLICE 0|12 E5l| S EQ| MM e OHIE 20|15
ETI5I1, FHELE Afate] 7|2 & 12{5to] M-E2 25t ¢ Al2-0]
TREIAELICEL 2EH & F0l= 20,0004 22 £45101 X|of £1272
ETUCE LM, 54, AZXZ Y, YYUAH S0| ’SEE' oI LIct,

O|STEHAE Z7|Te| EELIXIQI, M7, Hlojmfeld AAH SS
+&li5t0] F71EE HHESlStE A2lE EﬁOF‘}iﬁLIEL
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Al Thumama Stadium, built for the 2022 FIFA World Cup,
accommodates about 40,000 spectators. Inspired by Qatar's
traditional headdress, its design emphasizes lightness and
transparency, creating a floating imagery to enhance accessibility
and promote participation in World Cup events. A cooling system
for players has been installed, considering Qatar’s desert climate.
Post-World Cup, it will be downsized to 20,000 seats for local
football clubs’ home matches, with plans for hotels, sports clinics,
and commercial facilities. YiEum Partners has undertaken the total
design, color planning, and wayfinding system to brand the stadium.

2023-2025 EXCELLENT DESIGN COMPANY
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CHStA[=2[d Ate 22 Y AALES EHE HalietdA 2l
Korean Empire Trail, Narrative Corridor

Client MESEHA| Seoul Metropolitan
Government
Designer oFztel Ahn Jangwon
MBSzt Seo Dongchan
ddis Kim Daeho
Mg Park Seongyul
MY Kuk Sunyoung

CHetRI=e| SAXIUEH A221t19M|7] 20 AL 2217|E ZH=Ist
, 220t NISCHZ Afo|of] SIX[5ta U&LICt 2Lt X 0] X|249|
AIHE|O] YA&LICE o] ZRHEE HEo| 23lQ T &7
= 8 SEZ §iLICL O|STIEHAE HE LY
St Aot A2 S 13H7E =XSE CHetH| =2t 7157 |2f 0|07 | & B
‘Narrative Corridor' 2 AM}ELICE = ZEH0| At 4AS Bt
OHIEE 2[5t HAZ EEE 4 UELICE 0|2 HE2| AAHH o|o|Q}
EMSIE ETI5I0, M2 A A A AlRdof| 2 =20] £[7|Z 7|ch§iuct,
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Jungdong, situated between Gwanghwamun and Sejong-daero,
housed the royal palace of Gyeongun-gung and retains an aura of
19th-century modern history. However, its modern cultural heritage

is currently fragmented. This project aims to uncover and connect
Jungdong’s cultural heritage and hidden spaces. YiEum Parteners
established a ‘Narrative Corridor’ within Jungdong, encapsulating

13 years of the narratives from the imperial era to the modernization
period. Major junctions were imbued with historical significance and
can serve as venues for future events. This initiative seeks to promote
the historical significance and revitalization of Jungdong, contributing
significantly to the Seoul Historical Urban Regeneration Project.




da=Eostn otolmet 15 chst mAo| 24417t Wk 2 ¥Z| 227} L E|XF CPTED 7|#g

Gyeongsang National University Rooting out Crime &3l oS ZSIFELICE AR ZAE Sl /™ XIS mhetsty,

by Design HIO|ZZ1} 22 AIMES Ao MRIHALICE MOIZES 713 4% Al

Client Aa=Eistn Gyeongsang National Mol X MSE N Z510] sHE9) | orXg Egoﬂ_u:} L5k AE £Q1719]
University OHIE RS JHMsLD, QFHAIMES TE HIRISH0] Al4st 20| THsstz S

Designer e i SXEUc B4 4T SBE B waiSe msan:l 213 A8 gA|

= Im Daeno
2cs Kim Dohun ASBHLICE 29 OESE TAF 2T} orz oou x| QHFEO|| Ch3t BHS =7}
851%2 &7i| LIES&LICH

To address concerns about crime due to the university campus’s 24-
hour opening, we enhanced safety using the CPTED method. Through
user surveys, we identified high-risk areas and installed facilities

like Safe Poles. These provide emergency reporting and rescue
signals for students’ safety. We also improved entrance information
and concentrated safety facilities for swift responses. With regular
overhead lighting serving as security lights, emergency activation

of the pole connects to campus security while activating strobe
lights and sirens. According to satisfaction surveys, satisfaction with
nighttime walking and crime safety reached 85.1%.

N

456- 54632

Sa0/HRN2E Y
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MEA| dEetaTixiel 710 =2t2l
CPTED (Crime Prevention Through Environmental
Design) Guideline Book

Client aY=EoEie Gyeongsang National
University
Designer 0|24X| Lee Youniji
HiM S Park Seongyul
TN Cho Ethan
pAPIZS Kim Yangjeong
e Kuk Sunyoung
QEr Yoo Changsuk

MEAl= AtelH 2XIE CixtelS &83t0] siZst7| 2lsl
AMe|ZHSHZCIAIZ2HES AERYELICE O]

[ =
gizte| Lals Soff A2 wotet AlIE B2 Maetar|xlel Jto|Eatels
LN, 3HUCE THE0 Y
MEHZSZ ofg] X|%e| ZutES #5061, 332 Chs CIxtel HZat
SZ HA

=
AEE, ggngle| =HE SEH

Seoul Metropolitan Government has initiated the Social Issue
Solution Design Project to address societal problems using design.
The first outcome of this project was the Crime Prevention through
Environmental Design (CPTED) implemented in Yeomridong, Mapo-
gu, starting in 2012. Subsequently, until 2019, a total of 67 diverse
prototypes were developed and applied. Based on the insights and
experiences gained over 8 years, a guideline for Crime Prevention
Design, consisting of three volumes, was published. Volume 1 covers
the principles and necessity, Volume 2 serves as a compilation of
case studies from various regions, and Volume 3 comprehensively
presents designs, facilities, and environmental plans.
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Ofo|AFHSZL|AH|O|M OLOIUHSLIFOIMS ALS -
D2 5 ChEH AZMS A7 QI3 SAIR ARTIO} RHOIR ALTIO 7]
IAM COMMUNICATION < =T e

Xote| plgrst A5ut IRl SHo| Al E Sl AFZAIE 0]55t
SAIX Fst

FRIZD MU~ S22

desi : 8 REl= g H2 olaiet SLE FRMZ M2tsi0of

esign group AIZHHIE- 84 CIRtol 2t B 1 SHAICIES HISOR HIXLIA BZ0) HxE Cixfol
AME S MBstX St ZRCIAN! HES|ALIC

1am communication design group

HECIXI! Product Design We at lam communication aim to provide products and services based on innovative

AlZiC|xpol Visual Design and creative thinking to find solutions through smooth communication and design-

SHACIKIQI Environmental Design orien.ted thinking that comes from understanding and empathizing our users. .

MH|AC[XO! Service Design To this end, v}\:e al\'lvay; pl.lt this deep ur;:etrstanqc;ng 3nd.empathy ;‘tc.)r our L:.se.rs fcljrfst

CIRtol Z44E] Design Consulting as a comprehensive design company that provides design consulting optimized for
business environments based on the core competencies of each of our teams in visual,

Telephone Fax roduct, and environmental design

051-925-0141 051-741-3763 P ’ gn-

Email Website

master@iamcc.co.kr www.iamcc.co.kr

Address

HAYolA| s 2T MBS 97 MEATIOH|A AS
205%~206%

#205-206, A-dong Centum Skybiz, 97 Centum Jungang-ro,
Haeundae-gu, Busan, Republic of Korea
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Year 1% History
2023 ALY SA7|”8(MAIN-BIZ) Management Innovation Type Small and Medium Business (MAIN-BIZ)
Confirmation
2023-2026 EAIREHE7 (Y A[E 2023-2026 Designated as an Urban Regeneration Company
2022 2022-2023 ¥1z37(Y 2022-2023 Performance Sharing Company
SSCIRFI MES|AF A Report as a Public Design Company
2021 2021-2023 SAFZAA| THEf] MET|Y MF Selected as 2021-2023 Leading Strategic Industry Company in
Busan Metropolitan City
2021-2024 xS 4 Z47|Y X|F Designated as 2021 -2024 Talent Development Type SME
2021-2022 Y1537 2021-2022 Performance Sharing Company
E2EMICE Y2to[HA S|RIAL S Registered as a Member of Busan MICE Alliance
2020 HEHLUSSEU *%_?-S-M?J.) Registered as a Specialized Construction Business
(Interior Construction Business)
2019 2019-2022 ZAIRH M E7 | X|1H 2019-2022 Designated as an Urban Regeneration Company
2018 2018-2020 FAHZIA| H2FAY MET | MH Selected as a Leading Strategic Industry Company in
Busan Metropolitan City
2018-2021 SAHAN 247|140l MH Selected as 2018-2021 Excellent Business Person in Busan Metropolitan City
2018-2019 StALC|XIRIZIER RLCIRIQIFES|AL ME Selected as 2018-2019 Excellent Design Company, KIDP
2017 SAYNAUSE Registered as an Outdoor Advertising Business
2016 2016-2021 B4 H| =LA Z47|Y MY Selected as 2016-2021 Busan Business Small Giant Company
HEHMYUSE S5 E/ASTAY Registered as a Specialized Construction Business,
Metal Structure/Window Construction Business
2015 2015-2016 StRLCIXIITIER 4CIXIQAHMES|AL ME Selected as 2015-2016 Excellent Design Company, KIDP
2013 7|YeMeiAA HE Establishment of Company-Affiliated Research Center
2011 ()RACIXRIZEIS R SHACIXRIMES|AL S5 Registered as a Design Specialized Company in the Southeastern Region of
the Design Council Busan
2010 HIX7|H SE Certified as a Venture Business
2009 SN MET|HX|H, CIXRIREE Designated as a Leading Company in Busan Metropolitan City, Design Sector
2007 SHRCIXIRITISY X|H AACIXIQ MES|AL S5 Registered as an industrial Design Firm Designatedy, KIDP
2003 Ofo|AHTZLIAIO|M M2 Establishment of IAM Communication
Year AR Awards
2022 IF Design Award $=4 <U-Pointer TV> IF Design Award Winner, U-Pointer TV
ASIA DESIGN PRIZE 54 <0{2I0|8 FtA|E> ASIA DESIGN PRIZE Winner, Child Safety Seat for a School Vehicle : CIILY
2021 20218 Q4FA7|U0l EE £AF ZAHIK 7| QR Harat 2021 Excellent Small and Medium Business Award Winner,
Minister of SMEs and Startups Award
LCIRIRIMEMNT 24 U-Pointer TV, SHRCIXRIZIER Good Design Selection Winner, U-Pointer TV, KIDP
LAPCIRRIMEMT 4 QB8 MEATE), StRLCIXIZEIER Good Design Selection Winner, Medical Electric Scooter : DE-MMS, KIDP
2020 It DESIGN Award 4 <U-Pointer TV> It DESIGN Award, U-Pointer TV
Asia Design Prize 4 |0[X 2|=27|7|5 ASIA DESIGN PRIZE, Skin Beauty Laser Medical Equipment
2019 M| 215 cistPl= CIXtQICH & MAS MRS Bt 38 o4 The 21st Korea Design Awards Winner, Minister of Trade, Industry and
Energy Commendation
IF DESIGN AWRD 2019 $4 <2QI29tXHAGV)> IF DESIGN AWRD 2019 Winner, Automated Guided Vehicle (AGV)
LPCIXIAMEMNY 248 ASKEE,, SHRLCIXIRIZIZ Good Design Selection Winner, Small Leisure Boat, KIDP
ASIA DESIGN PRIZE 4 - FIH& 2i|0|X 0|87(7| ASIA DESIGN PRIZE Winner, Portable Laser Beauty Equipment
2017 LECIXRJALENT 22 I K| MEERD, SH=ECIXIRITEIE Good Design Selection Winner, Household Energy Storage Device, KIDP
LECIRQAEME 24k EISHAEE), SHCIXIRIZIER! Good Design Selection Winner, Eco-Friendly Deodorant, KIDP
SLCIRQIMENT 24 HLUHE,, StRCIXIRIZIS Good Design Selection Winner, Camping Boat, KIDP
2016 LECIRQMEMT 20 H|IHE|2HL] 901215, St=ECIXtITIS R Good Design Selection Winner, Vision Therapy Wearables, KIDP
LFCIRRIMEMY 4 SA0| S SSEME, SHECIXRITISR Good Design Selection Winner, Busan Co-Branded Fish Cakes, KIDP
2011 H| 453] CHEHIZAAC|XIQIFEITHS], ChstA T 5|0| A I A -4 The 45th Korea International Design Exhibition Winner, Korea Chamber of
Commerce and Industry President’s Prize
2009 LPCIXIIMEMNY 240 CIX|E L2 82l 717)s, sHRCXRITIS Good Design Selection, Alkaline-Reduce Water, KIDP
2008 LACIXIIAZEMY 4 CIX|™ AAED, SHRECIXIRITISS Good Design Selection, Digital Information Board, KIDP
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o228 M= A3FH 7|E o2 8 MESATE|HCH AFBHO|M S I Mot0], 2 Al =8 L gHMo=
Medical Electric Scooter : DE-MMS QIS AL E of|tsty| fst W4 X HEZ SIYSLICH AFEXtL| L =0 w2t
Client CHEEVAISX} DAEPOONG HIE g 4 A0, 3H2 o]l i S n|gh 4 = =] Efele| 7. n|E
Creative Director Ad7|eH Sung Kitaek ML J0iE 4 QESLICE O2]1 MA|7F SEEH ALXIE 1215101 2|XI2|
Designer HHEY Park Junyoung A=mMof| B £70|Qt 5|1H0| 7Hs St oA tE HE5t o, okl S5
as Kim Sangok AE0| MZ ARE iH|510] 54 ZES ME510], Xt oHME X[ZH £
2l Kim Jimin 9l o|28 WS ARE{QLIC,
PPN Kim Jiwoo

Compared with existing medical mobility scooters, this scooter offers
improved maneuverability, with a water-proof structure to prevent
safety accidents such as short circuits caused by rain. Depending

on your needs, you can purchase a fabric-type canopy as an option
to shield you from rain and sunshine. The scooter has extra handles
on the sides of a swivel chair for people with disabilities. It also has a
built-in communication module that ensures safety by enabling swift
communication in emergency for senior and weak users.
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S ZOIE| E|H]| U-Pointer TVi= TV AfTH| S&E(0] TV C|AZ2{0|S E{I7} 7Hs 51
U-Poiner TV BISO0jZE MM BET}, = 20|S QH|C|S PCE TAE QIE{E(R
=

Client 0|=7BL|FH0|M= IS Communications SFMULICL tEZ0|E AUH|C|E PC= AFEXIZL PCSE Y &5HX| 41,
Creative Director A7|et Sung Kitaek USBHIZ2|, QIE{Sll, E2IRE0M X2 E 2212t CIFAE|E maj|HIE|o|MS
Designer B Park Junyoung 4= 0], EHo| XA WY =72 S8 4 UALE LRI =|&LICt Eat
445 Kim Sangok LiZE 2= X2 AT EQ0{e] 7|52 2 ma|HE|0|ME HIE 221! X|A
ks Kim Jimin ZHIXZ YYE 4 = T 7|50] ZEE0] e MELICH
FAySI=A Kim Jiwoo

U-Pointer TV is a set-top device an interactive solution made up of
sensors, modules, and an Android embedded personal computer.
The Android embedded computer need not be connected by you.
You can make an interactive presentation by bringing up data from
USB memory devices, the Internet and Cloud storage. It is designed
to be used as one of the best tools for knowledge transfer. The built
in content writing software adds to its state of the art functions that
help you to turn your presentation into online knowledge content.
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Hibm | gl o|=2fX| T BI CIAtel
Busan International Conference Complex
Brand Identity Design

Client HAREz AL Busan Tourism Organization
Creative Director A17|EH Sung Kitaek
Designer AL Kim Dongchae

2t Kang Dahye

22X Moon Jiwon

x| Hwang Jiwon

si2ci77t 2 Yol siY S2i|XE 2Hs|o|S K| T2 X FE0] 8.6
Of| A2 EXIS10{ S 2CH =A|2|2|=etX| 7 HAEVENUE(Haeundae+Avenue)
BHEE JHUHELICE S0t H| =LA Al E A2 Hstst o|0|X|E HiE
A7, Heavenzt SAIS 03| 2 S2|XE (6t 2teist reint 2ll, Hotksto|
O|0|X|E A&t QLELICH CIXIQ! A|ARIOM = O|LIE HE & Atststo]
CHRIZ2 Z2et TS AMAIZ 4= = 87|H HEWE Sal Mszizt &2o|
HX|= 0[0|X|E &SI SLICE THAUOE 2021 HAEVENUE 812l S2

Haeundae-gu became the sole maritime bleisure-type international
conference complex in South Korea with 8.6 billion KRW investment
for the development of HAEVENUE (Haeundae+Avenue) brand. It
connects Haeundae, the business sector, and the vibrant cityscape,
symbolizing an ideal haven for bleisure, reminiscent of ‘Heaven’.
Using the initial ‘H’ in design, it created an organic, wave-evoking
form, establishing a lively maritime bleisure image. Subsequently, in
2021, overseas promotional content for HAEVENUE was developed
and distributed, contributing to brand activation through brand
guidebook and web design development.

TOURISM ORGANIZATION
{ IAM Communication
2020.09 - 2021.03

HAEVENUE

Haeundae Conference Complex
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& ZZC|xFR! ZHM ZBCIRfel ZRMATL EYUE siHSsIE 0| S5 CIXIIM | A
2| I,

Public design, Miryang Haecheon Cultural Park AtRRILICH 7|E o H7 | E 8, o BH Y, SERS7HAIHKI(12712)S
Client (R YUY 2 32k xch Milyang Culture & Tourism AAE L E2HQI oA L AAZSIXIA EUES I8t AL E HZ-HX[2t
Foundation ST SEESIAILO MAZH= L 7|2 HA= SUCIRRR!, DICo{ 2E =,

Creative Director  &71% Sung Kitaek HALHE 2 HLS S5 A L JAHRSIRIY 7ES ORISIIELICL
Designer Elpsk Park Jeonghyeok

A2 Eom Sangwook

Ax|el Kim Minseo

LR Cho Hyeonrang

iz Jeong Hyeonjoo

As a project to improve the integrated design system of Haecheon
Cultural Park, where the public design process was introduced, we
produce and install facilities for the efficient connection of historical
centers and branding of historical and cultural resources such as
the existing Uiyeol Memorial Hall, Uiyeol Experience Center, and the
birthplace of independence activists (12 locations). We also establish
a historical and cultural tourism base in the downtown area through
the development of space design, media content, and exhibition/
experience contents as a basic design for the development of
exhibition contents of the Haecheonru complex cultural facility.
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(=) 3z|o} #AB|0H= 2t H0f £| 10| HAMC C|Xfel HEIHS0| 20] Hnzxe| ZaME M| w2t 97|HQl

SUM Korea HYUE Soll g E2RME M| Sot= BHE MEIF ZZ|QLICE Brand Life Cycle 22 & &3
HEMEO| MEFRE] OLO|HIE|E|, HRLIAH0|M, 27 &Hitof 0|2= HAPYo| Set Bld £8 M2
NBsi1 JUELICE 5], 22U HHMESO| ESG AS 9Ig A 2 CIXIQ £2ME XA
7Her 2 Hletsi o], o] Azks 7|HIo 2 Rt HAME ‘H|0|m{0jA'S BESI0 29 S0
UAFLICE

flgkg cixtel Eco-Friendly Design Sum Korea is a brand expert organization where top brand design experts from various

27tC|XIOI Space Design fields come together to provide the best solutions through organic collaboration

H|Z C|xtol Product Design tailored to the project nature of advertisers. Through the Brand Life Cycle model, it

POSM C|xfol POSM Design offers integrated branding solutions covering the entire process from brand strategy

BC C[xfol Brand Design to identity, comrpunication,.and exp.erience diffusio.n. |l’.l particular, it deyelops and

S Cixfol Graphic Design proposes material and design solutions for the realization of ESG (En.v.lr.onnjental,
Social, and Governance) by global brands, and based on such capabilities, it has

Telephone Fax launched and operates an eco-friendly brand ‘Paper Us'.

02-3143-6410 02-3143-6408

Email Website

dykim@sumseoul.co.kr sumseoul.co.kr

Address

MEESHA| IIET ¢51282 24 TI|RAWE 3F
3F, 24, Yanghwa-ro 8-gil, Mapo-gu,
Seoul, Republic of Korea

CIXtel TEMA Design Process

M3e|ob= Chgtil=s B4

Brand Life Cycle 222 S8t S8 2#d £F M2 MIELICt
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Baic ofo|HIE|E| HHE HFLAHOIM

Brand Architecture & Positioning BI/Cl & VI Design IMC/Channel Strategy Branded Environment Design
Internal / External Audit Naming & Verbal Identity Print & Editorial Design Exhibition

Consumer Research & Analysis Guideline Development Advertising & Campaign Event Promotion

Brand Revitalization Consulting Packaging Design Social Communication Launch & Pop-up Store
Concept Development Retail Identity Design Digital & Ul Design Service & UX Design
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Year ik History
2023 ISO 37301:2021(7HHESAA)S ISO 37301:2021 (Compliance Management Systems) Certification
ISO 45001:2018(HEHAGA| A 2= I1SO 45001:2018 (Occupational Health and Safety Management Systems)
Certification
ISO 14001:2015(EHE A A |IAHY) 915 1SO 14001:2015 (Environmental Management Systems) Certification
CIXRIsd a7 MA, SHCIXIQIZIS R Selected as a Promising Design Innovation Company, KIDP
LCIXPIMET | MH Selected as an Excellent Design Company
SR REXTIER 75| MH|A AL MY @A A1) Selection as a Service Partner for KOCCA’'s GSP+(4 Consecutive Years)
FELIO|ALC|OHH] 7|&HIt 207|27(Y 215 NICE D&B Excellent Technology Company Certification for Technical
Evaluation
O{M7IER 7IF2IEP|Y 215 Ministry of Gender Equality and Family Certification for Family-Friendly
Company
BAT7|U7 &3 LIRS O|.H| = MH Innovation Business Selection by the Small and Medium Business
Technology Innovation Association
2022 Sl0|M27|Y X ™ Designation as a Hi- Seoul Enterprise
O ZHIC|A SE 2H Q1T EcoVadis Gold Level Certification
ul2| jEEH &7t Participation in Paris Maison & Objet
HIE2! IFA 27} Participation in Berlin IFA
MEZHAAT o] &7t Participation in Seoul International Sourcing Fair
A RIE| HAE[H Z7} Participation in COEX Winter Festival
2021 SAMMI | YR +ERLELTIY XH Designation as a Promising Export Small and Medium-sized Enterprise by
the Ministry of SMEs and Startups
M2 = E ntEIHA MY Selection as a Seoul Brand Partner
Year SHAH Awards
2023 LECIRRIMEMT 444, Tjo|H oA DMZ BE2(7| 4= ZzlH Good Design Selection Winner, PaperUs DMZ Endangered Species
Calendar
MUSE Creative Awards Gold =4}, 2t E E{7| C|AER{2| 7|E MUSE Creative Awards Gold Prize, Wild Turkey Distillery Kit
Sl0| M S0 E 4, HO|T{O0{A FAE|O] 0f| 2, HO|HO{A HEF ARHE Hi-Seoul Award Winner, PaperUs Book Stay Eco, Laptop Stand
2022 iF Design Awards 4, SA|E 0|2 HYAEN, H|O|HO{A ABME 0| iF Design Awards Winner, L'OCCITANE Eco-Friendly Pop-up Store,
PaperUs Stanc Eco
MUSE Creative Awards Platinum =4, ZiTt2| 2 5|9l MUSE Creative Awards Platinum Prize, CAMPARI Road Campaign
MUSE Design Awards Gold 4, Ztz2| SHId 7|E2 MUSE Creative Awards Gold Prize, CAMPARI Hometending Kit 2
MUSE Design Awards Silver &}, SA|T 0| 2 T AE0]) MUSE Creative Awards Silver Prize, L'OCCITANE Eco-Friendly Pop-up Store
MUSE Design Awards Silver 34, 21A2|0|E|E POSM) MUSE Creative Awards Silver Prize, X-Rated POSM
New York Product Design Awards Gold =4}, HO|EHO{A ABHE 0|3 MUSE Creative Awards Silver Prize, PaperUs Stand Eco
2021 LPCIRRIMEMY S4 4, HIO[Ho{A ARKE Of|F Good Design Selection Bronze Prize, PaperUs Stand Eco

S S2(0f0jE]E Ofi= 34 44, T gHE FIE

MUSE Creative Awards , CAMPARI Hometending Kit 2

I.
@

Jm

olutions
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EAE Hol|Z zletE HEYUAEN
L’'OCCITANE Eco-Friendly Pop-up Store

Client

Creative Director ZH
=l

Designer

EAE L'OCCITANE
al=1s]] Kim Duckyoun
ot zk An Boram
zsle Kim Heeeun
Zuls Kang Minho
Zx|ot Kim Jian

0f9| = CiBCHol| 2/ X|St
X|&okset 71 et
4 o HXHE AA0|2-I5I0 3 SLICt &
LZSIX| 1, 2H|XF AAZILHSE = AT 7|2lstASL T

2022 iF Design Awards?| Environmentally Retail Store Design &2t
MUSE Design Awards Silverg 345t &LICt.

fob

Located in Yeouido The Hyundai, this is LOCCITANE’s eco-friendly
campaign pop-up store. The store furnishings embody the brand’s
sustainable corporate philosophy by upcycling waste materials like
L'OCCITANE'’s empty bottles and Spam lids. The design emphasizes
environmental protection without artificial emphasis, allowing
consumers to naturally grasp the concept. The store has received
accolades, winning the Environmentally Retail Store Design category
at the 2022 iF Design Awards and a Silver at the MUSE Design Awards.

LOCCITANE

N TROVENCE

GOLD
WINNE

ME7IY



QIUEE7| CIAEZ 2| TZ|X]| IUEE7|= 186900 AIZHE! O] ZIE 7|01 2|XIS jRi2| CIAER2|2
Wild Turkey Distillery Package O|=2| Hi#H 23515 i Eot= /A7 BE-MEQL|CE 17| X| 2[2H2 &|2|E| X[t

12 ZZx517| Qlsl AUEE7| ER2(Distillery)E 4&st= REWES

Client E2HAHHZ|X| Trans Beverages SRS

Creative Director ZI=1 Kim Duckyoun EgELICE O2|10, REESS ZEISP =M AU EE 7| Distillery Visitor

Designer MZEQ Shin Joonoh Center?| 2&C = EHHHESILICH BiH 2| OMHX|2 E2|= X|0| 2{ 4zt ofF
ENIS Song Jieun Ol|C| 2|4 OjL| m|70{2t CtSt AEIHE Sall AAREA HARSH0] LIEt

DistilleryS 2= &= AUSLICH BHA LiE0|= THE|MS 1F510] 2tUCE]7|2|
SCtA HEBlo 2 E AMgE 4= o] QlE|Z|0] #8YE ERELIC

Wild Turkey is a whiskey brand representing the bourbon culture in
the U.S, originating from a family distillery established in Kentucky

in 1869. The package design emphasizes heritage and branding,
incorporating a wood pattern symbolizing the Wild Turkey Distillery.
When assembling the accessories, it transforms into the Wild Turkey
Distillery Visitor Center. The packaging includes mini figures of Jimmy
Russell, known as the father of bourbon, and his son Eddie Russell,
along with various stickers, allowing customization to create a unique
Distillery. The interior of the box features fixed partitions, doubling as
a Wild Turkey glass storage box, enhancing its interior functionality.

GOLD
WINNE

4 LD [URKEY
DISTILLERY

THID RS

<

WD oy
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Shark APAC X|%1 SIS C|XtQl (Z42{2|of Z) 0|2 47| Al T 19| Sharke] 22 A% ®Mafe| Ustoz APACK|22]
| =

Shark APAC Regional SIS Design (Galleria Gwanggyo) =~ 2E01 OlOIHIE[EIS THEE °*91$'-|Ef 7IZ =0l Alge| 2201= A=t
Client A= Shark Ninja oro| o} Ciotst Ziaf, O|0|X|S 2 AIQIA T} 7HE 40| OfX|= 2R|7}
Creative Director ZHH Kim Duckyoun QIALLICH APAC X|Qio| HElE 11 |=|9-|'E o3 Zt2ist O|Et 7|Ete| A=t
Designer e Shin Joonoh SEHQICIxtel 2 M S MIZstiSLICH 2 orYE HO|S 1 BMEY =
gz Kang Minho SUE HHE2 S ME 1 7| SHQl WK 2245t ELIC Shark H4712|

90L& 2 O{X|= Flex? 52| FEIX EEl':'OilH &totst Z1719| Right Angle

ZQIEL D20| XY 7|52 ABE 4 9l ME 242 BEELT

As part of Shark’s global growth strategy, the store identity in the
APAC region was redefined. The existing North American stores
struggled with excessive information, diverse colors, and images,
resulting in visibility and readability issues. Aiming for a brand
elevation, a simple and innovative design solution with a metal
material was provided. The modular island table and wall-mounted
storage were considering both unified branding and functionality.
The Right Angle point in the furniture, inspired by Flex function
(90-degree bending), provides customers with an experiential
element for direct engagement and utilization of the functionality.

2023-2025 EXCELLENT DESIGN COMPANY META



Fletd BE H0|HO A HIF TR R 7HE

Eco-FrlendIy Brand PaperUs Product Design and
Development

Client MAZ|of SUM Korea
Creative Director 0|t Lee Byongbai
Designer AEQ Shin Joonoh

o

K-Eco CHE
d AX|2

rm

HO|HOAE Flghd Axio| HEt LoteE Higez HY
HAMCEALICH LYOIA 71 7H110|0f|M 220]= RHIZSES 2
£ MESE, F0| Axlf 7|Hto2 T E H|Z0| ®=HEL|CH
HE Axjo| BLE, LES A S HAI EF MEIZE

I3 FLHQl Crfet CIxtel O E0IM =435I AELICE 20231 HX|2t
HEHS Zalst MAxl ‘SO|CH2|A) S 7HLSI0] HE S 2rdstal ASLICH
6f71| U 2= = 'KKOJI'2 HEtH 9IS Hon ANEES

‘KKINI'E EAISIRELICE 2952l Zaiot uiEto| s
OlM 2|y QEA'7} £|0fFLIC.

IU_
0% ¥ 30 02
i[’S rIr

PaperUs, a leading eco-friendly brand representing K-Eco, is dedicated
to sustainable materials. Their desk accessories, including monitor
and laptop stands made from corrugated cardboard and kraft board,
have won global design awards. In 2023, they introduced ‘Paper
Marble,’ a material combining waste paper and minerals, expanding
their product range. Notable releases include ‘KKOJI’ for versatile
desk styling and ‘KKINI,” a cup noodle cover with a smartphone stand.
Adorned with emotive colors and patterns, their robust products
seamlessly blend into daily life, serving as functional art pieces.
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ZP{AQdA
Plus X

Telephone
02-518-7717

Email Website
contact@plus-ex.com plus-ex.com

Address

MEEHA BT AF2 1492 17 45 E2j2A

Plus X, 4F, 17, Eonju-ro 149-gil, Gangnam-gu, Seoul,
Republic of Korea

plus eXperience
ur Brand

Exp

EAAALE =0 AH|XIZL Ol D E HEO| Chs] SEXQ £2 M2 H|Qtsts A
JgeQiLCt 2010\, EHME AYS S&6t= Z0M AlESH E{ANAE EAE|0 QI HRiC
A QA S Eflsl 2 uafolo] YzMoz MR35t 4 9= C|XIQl £2ME MEYUSLIC
2 =0 Yol gt E2jAATI| NRctsiAfu W= JjE E2 A2|Hib) HMES}
Z2 22 7|ute] Z2HER 0|0 §H=2| J2|00[E|[EE MAIE = L2 & Qo]
SRR RS 100T 2 &2 HE fsIUSLICE X137 E2{AWA = 4007H Of42
DZZHEE £3l5191 204, iF Award, Red Dot Award, IDEA Award S ZLi2|9| ZAIE Q=
CIXFQ! O =0M 20071 O| 42| +4+2 SH= M ItE O|RIELICH S| AMALE ZAME o

o

TR A S LTAT|= SAO X|% 75t HIZLIAS ME0| XL XiH| 2#EQ! ID FRAME,
IMEHE FXNT, 2205 HHE DeepondeS 25120, 2022 WAEHT A}

CIXtRIO7HH(DIE 2Elsto] E2{AHAR0| L5t ARE B2 ARSI SRt ASLICH

ool

Plus X is a consulting group providing comprehensive solutions for every brand-
consumer touchpoint. Established in 2010 with a focus on integrating brand
experiences, Plus X introduced design solutions that harmonized disparate brand
experience elements and applied them consistently across online and offline
platforms. Their unique interpretation and methodology regarding brand identity have
led to projects with global giants like Alibaba and Tencent, promoting Korean creativity
worldwide, earning them the Top $1 Million Export Tower Award from the Korea
International Trade Association. Over 13 years, Plus X has executed 400+ projects,
securing over 200 awards in prestigious design competitions like iF Award, Red Dot
Award, and IDEA Award. Alongside evolving their consulting capacity, Plus X has
launched their own brands like ID FRAME, fashion brand FXNT, and cosmetic brand
Deepondé. In 2022, they founded Fast Campus and Design Academy, aiming to share
their expertise and experience with a broader audience.

C|XIQl T2 A|A

Brand

7018 HEE S8,
|2 DS XfEStEl 7HKIS TErefLch

H 00
Cills
Jo
[
[

Design Process

ON-OFFLINE
ADVERTISING

Customer
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Year 1% History
2023 LECIRRIFMET | MY (MET|Y), SH=RCIRIRITIES Selected as an Excellent Design Company (Leading), KIDP
EH2AAATYAEH l_ﬂﬁ SHARE X CIXIQl ZAmEHA 71| Plus X-Fast Campus SHARE X Design Conference
2022 AI5|AL E2{2010] Bt ZId Merged with a Subsidiary PlusA
EAAUA THAEMHA CIXtRI0L7HEH|0| SSME Co-founded Plus X-Fast Campus Design Academy
2021 HEHHA FA| Z24Z PlusX Virtual Showroom 2 Launched Metaverse Exhibition Platform, (PlusX Virtual Showroom)
2020 IMEZHE FXNT, ZAHE 22 E Deepondé 3 Launched Fashion Brand (FXNT) and Cosmetics Brand (Deepondé)
I1EEIS0IE 7|10 ME Selected as a Family-Friendly Company
HARSHAT|Y MH Selected as a Youth-Friendly Company
2019 1002HE 59| B 4, S 23| Awarded the Top 1 Million Dollar Exporter, KITA
AAC|XFRl MES|AL XF, SHRCIXRITIEN Registered as an Industrial Design Company, KIDP
2015 ID FRAME AFAZH0|A AAIY 243 Launched ID Card Case Brand (ID FRAME)
2014 7| YR HATRA HE(EHANAEF DESIGN LAB) Established Company-Affiliated Research Institute (Plus X DESIGN LAB)
2010 Eo{adAEF M Established Plus X Corporation
Year YA Awards
2023 IDEA Award Finalist 4 IDEA Award Finalist
iF Design Award Winner 4 iF Design Award Winner
Red Dot Design Award Winner 34 Red Dot Design Award Winner
German Design Award Gold $=4 German Design Award Gold
2022 IDEA Award Finalist 4 IDEA Award Finalist
iF Design Award Winner <=4, iF Best of Branding 4% iF Design Award Winner, Selected as iF Best of Branding
Red Dot Design Award Winner 34 Red Dot Design Award Winner
German Design Award Gold $~4 German Design Award Gold
2021 IDEA Award Finalist 4 IDEA Award Finalist
iF Design Award Winner 34 iF Design Award Winner
Red Dot Design Award Winner 34 Red Dot Design Award Winner
German Design Award Special Mention 34 German Design Award Special Mention
2020 IDEA Award Finalist 34 IDEA Award Finalist
iF Design Award Winner 34 iF Design Award Winner
Red Dot Design Award Winner 34 Red Dot Design Award Winner
German Design Award Winner 4 German Design Award Winner
2019 IDEA Award Finalist 34 IDEA Award Finalist
iF Design Award Winner =4 iF Design Award Winner
German Design Award Winner 34 German Design Award Winner
& Award Grand Prix =4 & Award Grand Prix
2018 iF Design Award Winner 34 iF Design Award Winner
Red Dot Design Award Winner 4 Red Dot Design Award Winner
German Design Award Gold 54 German Design Award Gold
A’Design Gold 4 A’Design Award Gold
ASTRID Gold Winner =4 ASTRID Award Gold Winner
2017 IDEA Award Gold, Finalist =4 IDEA Award Gold, Finalist
iF Design Award Winner 4 iF Design Award Winner
Red Dot Design Award Winner 34 Red Dot Design Award
German Design Award Gold S 34 German Design Award Gold
it Award Grand Prize 4 it Award Grand Prize
&Award Grand Prize =4 &Award Grand Prize
2016 iF Design Award Gold,Winner 54 iF Design Award Gold, Winner
Red Dot Design Award Winner 34 Red Dot Design Award Winner
Korea Design Award Grand Prize & Korea Design Award Grand Prize
2015 IDEA Award Featured Finalist 34 IDEA Award Featured Finalist
iF Design Award Winner =4 iF Design Award Winner
Red Dot Design Award Winner 34 Red Dot Design Award Winner
2014 IDEA Award Finalist 34 IDEA Award Finalist
iF Design Award Winner 34 iF Design Award Winner
Red Dot Design Award Winner 34 Red Dot Design Award Winner
& Award SEITH& /0|2 A nfsHE FHetah 4t &Award Minister Prix(Ministry of Science, ICT and Future Planning)
2013 iF Design Award Winner 34 iF Design Award Winner
GOOD Design Award Winner =4 GOOD Design Award Winner
2012 Red Dot Design Award Honorable Mention 4 Red Dot Design Award Honorable Mention
GOOD Design Award Winner 3¢ GOOD Design Award Winner
Brand New Award Winner =4 Brand New Award Winner
2011 Red Dot Design Award Winner 4 Red Dot Design Award Winner

Korea Design Award Grand Prize 4

Korea Design Award Grand Prize

it Award Grand Prize4t

it Award Grand
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MUSINSA VIRTUAL SHOWROOM

Client BAAL MUSINSA

Creative Director {42l Yu Sangwon
o= Lee Jaechoon
0|&7! Lee Tyodi Hyojin

DX Director 2713 Kim Kihyun

DX Front o2 A Fhl Faris Kassim

Developer Hoix| Kwon Minji

DX Backend 0|7|=2 Lee Giuk

Develope

3D Modeling & Hfx4 Park Junsoo

Motion Graphic

Designe

BX Director ELUNESS Baek Sieun

BX Designer ol Lim Kwangmyung

‘MUSINSA Virtual Room'2 ttest 2
HojM EE5H HAC HIS Mzt 9 af :
HIOIZ FME S7HoM 4071 E-EES M o~ A0, O|AE{ 0| O O[HIES
Sl Z0IAIE S RTELICH O|AE 0| 3= AF8ALES| 2)LE =0|1
OE S22 FE= SHO=Z MIAE|RELICE EHAUAE ‘nfinite M'S
‘MUSINSA Virtual Room’2| E&|4 1t ] HIFUZ FHESHELICH SAAE

NZsts M| iy} 25tst 2HXS ARSI, PenroseTnangIe SEf2|
B2 25t5t 3D 7SR 0|0{TLICE 6702 32+2 RAIME th=ste
ofM | I2|E LESHH, AFSXI0f|A| Rétst BiE ZY % 7He &= &L

‘MUSINSA Virtual Room’ was developed to offer a unique brand
experience beyond the typical online or offline store encounters.
Comprising six fashion-themed spaces housing 40 brands, it
engages participants through an Easter egg event. These Easter eggs
are designed to heighten user immersion and aid in marketing efforts.
Plus X developed the ‘Infinite M’ as the essence and core visual of
‘MUSINSA Virtual Room'’. It symbolizes the diversity and limitless content
of fashion Musinsa offers, with the ‘Penrose Triangle’ expanding into an
infinite 3D space. Condensing Musinsa’s main fashion categories into
six spaces, users can indulge in an endless array of brand experiences.

STEADY
SELLER

MUSINSA Co,, Ltd.

CREATIVE DESIGN
PLUS X

3D SPACE DESIGN
PLUS X

DEVELOPMENT
PLUS X
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KT GENIE TV GENIE TVe| UX/UI ZAMEIS 22 D|C|0] ZHS YSot= 22 252

=
KTl MEHEEA T ZM 7|&10F UXE Z81E7 26t ME ALIEIRE

Client 7|0|E| KT TH|SHRHSLICE 42 JH7HelnICE 2-st iElS 7HX| 1 T QAOIEE
Creative Director QAtel Yu Sangwon 7tX|22 “Turn on, Be tuned.’0|2t= 49 MEFS SEISLICE KT= H|gH
o|x{= Lee Jaehoon SAlOfl MEfHIAS| IE BM 7|52 HRst JAUSL FHI|Z 2HE(02
UX Director ezl Jeon Youjin MH|AO HZ 283517 ORI SLICE REI= 0| S M ZRIER HG
UX Designer B2l Choi Yuneui 7|120| H= #8E £ U= UX/UI Z-E FMItsIRELICE HME GENIE
axs Im Jieun TVE 49| M2t2 HIgto 2 AtSAME TE| ZRUS MASIK| QO0LE ALY
Has Choi Hyeongyun A& AlZiHet THELO] 7|5t5t0] RHIXS SFEHICE
SRM Hwang Yoonsun
Ul Director 271 Jang Kiwon - - -
Ul Designer ol Lee Boram The U.X/UI consulting fgr. GENI’E TV aimed to explore a new.medla
TS Lee Hayung experience by harmonizing KT.S set-top box pat.tern analy3|s
e technology with UX, and outlining usage scenarios. Crafting the
Zal2 Cho Heewon strategy “Turn on, Be tuned.” based on insights that each individual
x| Lim Jimin has distinct patterns, it addressed the challenge of effectively
DX Director 4718 Kim Kihyun utilizing KT’s long-operating set-top box technology. We proposed
DX Front ntz|A FHA Faris Kassim leveraging this technology in UX/Ul experiences. The improved
Developer Hox| Kwon Minji GENIE TV recommends content based on user viewing patterns

without the need for setting individual multi-profiles.

SEARCH-MENU =

LIVE Channei,

Thisis the channel you've always been watching!

Jte¢ Documentary Plus, 9

RESERVATION

CHART ~ UHD' LIKE AUDIO

LIVE

el Popular Channe

KTGENIETY
UXUI EXPERIENCE DESIGN

oTT SERVICI':"W

%fs@ +

astv+
NETFLIX YouTube
LIVING *

2885
55
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E-HAILING PLATFORM UT UTE Uber®t TMOBIZH 35 MEISH Al BIA| S& HR=QlL|Ct E2to|H<t
2o|C{of|7| ‘A 7IXIE &5t 2E 73%4 CIxtelS MARMESLICE Uber2t

Client 2E| utT TMOBI EHE S2|E|X|E Al&ste ‘UT[REI'2H= &0 Hakst o|Et
BX Director o|&%l Lee Tyodi Hyojin ‘LIS BAI'2h= Zl2hHel XIS 3“ ‘YW BEFSLICL £ 7o
BX Team Leader =ZE# Kook Bohyun CIME 4 Q= AlZE RIS S5 MEMnt HE@'% HH}ELICHL 29| Yo
st Im Sunghwan £ 2712 0|=0| 27H0l 2 LIEHHD Th to| Z20iM Qzte ¢ Tt
BX Strategist Mol Seo Phoebe Cllo|d 22 E 83 SLICH S2to|Het SZH0)7| otst ZeS M3staxt
dus Kim Sunyong she BEHES| X3 71XIE AlZtale) TEE HAME OfO[HIE|ENS #A| HIZ0|E
B Designer B Jang Heelae X3 25101 SIS DTSt S74S 218 TS B0l HEE BT
ELINESS Baek Sieun
P Kim Hwan - - ——
aro] Park Sunyoung ‘UT’ is a collaborative taxi-hailing brand by Uber and TMOBI,

designed to foster mutual growth for drivers and riders through its
brand experience. The name ‘UT’ inherits from Uber and TMOBI,
aiming for a clear and direct identity, emphasizing the message ‘Our
Taxi’ for mutual growth. Its logo uses negative space within the ‘U’

to symbolize roads for movement and incorporates gradient colors
in the ‘T’ inspired by nighttime roads. This visual identity represents
the brand’s values of a comfortable experience for both drivers and
passengers, also enhancing visibility in taxi beacons.

:Theep ?r;tcfi(guater UT Driverolll
X EtHIR.

A_
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FEZHE Honor of Kings Tencent Games2| MOBA E2iE, 2iRteiQo| S8txiol ueic 23 Cixtel
Bl U2 THBIIALICH 12 Active User 2220 2ot S0l 71
0

Client Tencent Games 19rc§°|_|' MOBA 7'”?:! E?_IIIEOIL-II:-I' 7"°|0'”k| tHO'I I"E‘il' |'0|§, :_-'\15, Ell
Creative Director QA2 Yu Sangwon S CAst H|XL|AQ| |p ESHE HACEZ 2|7 Y5tU 20, 0|0f| 2 HAHE
o|xHZ Lee Jaehoon OF7|ElX] B!, B 2 do| e EE A CIXIQIS TstIELICE
o|&%l Lee Tyodi Hyojin EN= 7Y HME 0|0|X|E Erlst E2E HMER Tistst At BES
BX Team Manager ZIM2 Kim Sunyong OIRE2E RFE 7AMOZ CXIRIRMSLICE Ao 212 A2l MIAIE d
BXStrategist  AM@ Kim Sunyong 0| BEsH= CIAMAIS 4510, iRl HA2 slo|2SHmFR)2|
XY Song Jiyoung KNS MASILICEH AMM 2 512} 5ehe S| WX K= M2 X2
BX Design Director %I’_E,'TZ._P Im Sunghwan AFEISHH 0= QIXIOIQ 0| BHEHEl Z2HE Haic = o|0|at|c.
BX Designer st Kim Hwan N ;
Tencent Games redesigned ‘Honor of Kings’, a popular MOBA brand
(o] E] Lee Soyeon . . . . . . L
- in China with over 200 million daily active users, transforming it
o|gst Lee Yoonhak

into a diverse IP platform beyond gaming, spanning culture, idols,
merchandise, and leagues. The brand architecture and experiential
design were structured based on different brand levels. The logo
aimed to transcend the gaming image, symbolizing a universe
encompassing all things, with the circle signifying coexistence
and the symmetrical shape representing harmony amidst diversity.
The diagonal lines symbolized the unfolding of new dimensions,
reflecting the expanded platform brand of ‘Honor of Kings’

FE XBR 2R &N (@]

HONOR OF KINGS
GLOBAL CONFERENCE
2021

Touzss?

EMPATHY COMBINES
DIVERSE
EXPERIENCES

mn @i Ozanm

HONOR OF KkiINGs

EEE%H‘M

wr  (CJEERE
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eI

20173 28 7| €& 0| AMATIXRIE SH2E Xl 2R3t QU= 2-2m2tel ek oY
CIxtel AMARS 25l MZ=7|o| ME 7I2loM CIXtel, OIE, A= 22K HAELR

garbom H3stn &Lct 2019 LES OIEZZZ(FRENEMY)Q! XtAL ME7HX| &l HEIFQl

”’é* JI=E EEln 9 E CIxtl ME7|HLICE 20231 SH=CIAIRITIS R =0l ‘@4-C|X}Ql
Z7|H(RY)yeR MHEE|0] CIxtel ME TEIHAIZM § T HEe 4 ol YEo] EICt

’é'!’—fi”—llih

garbom

AlZEEIRpR! Visual Design Since its establishment in February 2017, our company has been providing a one-

HE|O|C|of CIXQ! Multimedia Design stop solution for design, marketing, and post-management in product planning for

22 C|xtol Public Design manufacturing companies, leveraging our proprietary online and offline bidirectional

Telephone marketing design system with a focus on visual design. We have achieved gradual

042-484-7279

Email Website
garbom@naver.com garbom.com
Address

CiEEolA f47 2HE233H 227,25

2F, 22-7, Oncheonbuk-ro 33beon-gil, Yuseong-gu,

Daejeon. Republic of Korea

growth, culminating in the launch of our own product, the FRENEMY art golf ball for

the field, in 2019. Being recognized as an “Excellent Design Company” by the Korea
Institute of Design Promotion in 2023 has served as a stepping stone for us to advance
to the next level as a design specialist partner.

C|XIQl T2 A|A

7|, M= Flet

Ein

Design Process

a2t 4y 0[] 1%,
stal £2 2 olojx| 712

CIxtel 7H

\J

(HE)H= A=t

\]
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Year Q18] History
2023 SECIXIRIMET Y RAU7|Y ME Selected as the 2024-2025 Excellent Design Company
QLCm2IE HElic 3y 2C 0y PB Brand Launching : Wood Printing, WOODMORI
2022 HEZSIS MR K ALY &AL MY Selected as Supplier for Traditional Culture Innovation Voucher
7| UEARR| AT SIALY &AL MY Selected as Supplier for Enhancement of Corporate Investment
Capabilities Support Project
DCDA 2022 New York International Design Invitation Exhibition DCDA 2022 New York International Design Invitation Exhibition
Collection Winner =4t Collection Winner
IP R&D TZX| ALY &AL M Selected as Supplier for IP-R&D by the Korea Intellectual Property Strategy
Agency
{3320} C|XIRINtE HMICIAL S5 Selected as Design Vendor for Merck Korea Group
2021 AT | UHILMALY MSB71Y MH Selected as a Service Providing Company in the Tourism Business
Innovation Voucher Project
2020 St HME|C{C Y Korea Brand Leader Awards : Comprehensive Design Field
FAMS|AL 7S BolMEt Converted to GARBOM Co., Ltd
SEX|H7|HHESAIY 72 MY Selected as Supplier for Export Voucher
BAT| U LHILM ALY &7 |2 MY Selected as Supplier for Manufacturing SME Innovation Voucher
2019 yeebom 4ESE yeebom Trademark
ISO9001 215, AlZ} / 32t/ HE|D|C|of CIXHl AMH|A XS 1SO 9001, Visual Design / Interior Design / Multimedia Service Provided
OIEZIZE FRENEMY EA| Launched Own Product Art Golf Ball, FRENEMY
SEICIXIQITEZSIAL S5, A2/ =%/ ZE|0|C|of Comprehensive Design Company
SEXAT|HretgAte 37|18 M Selected as the 2019 Export Support Infrastructure Utilization Project
Implementation Agency
2018 EYMECHS 00| HAISH MH, ZSAHIK7|HE Selected as a Leading Startup University for Startup ltem Commercialization
SEX|AT[Hre8ARY, AlZ 7 ZETIXIQ! Selected as the 2018 Export Support Infrastructure Utilization Project
Implementation Agency, Package, Visual Design
AACIRRIMZS|A S5 Registered as an Industrial Design Company
HHESHEE|AA (BUS) HE Launch the Brand Total Management System
2017 E5|£%, 0|SE EEE 0[0|X| F2N|EF A|A U T Hi Patent application, Unregistered Promotional Image Custom Production

System And Method

LS|, sHetThSim Industry-University Cooperation Foundation Conclusion Hannam University
LSRN E, shetcstn Industry-University Cooperation Foundation conclusion Hanbat National

University

et ket

Industry-University Cooperation Foundation conclusion Daejeon
UNIVERSITY

7| ML HE H20171127758

Established the Corporate Research Center

7H2(GARBOM) 4!

Established the GARBOM
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M3 FAB|A 7HE2 Bh= 32| CixtelnA|E IcAlz SEEI

MERCK st=atstoli i) St Y ZSAT A0 ‘EX CHEE 25H7|& (Target
Client TE] MERCK Protein Degradation, TPD)7 |2t 22 &M Aol Z5knt MaPg FH|2
Creative Director ZH=3 Kwak Juncheol MEX|AZ JiE|5He 7H20| ®EHS TI-RITE 39| &Ato] cHEt MPHE QL

Art Director ol Goo Yeonmo SHEES CAe Y =S SLICE

Brand Design PSS! Kang Yoonjeong

Graphic Design ~ ZTIX| Kim Minjee

Gabom is registered as a design marketing vendor for Merck Korea. As
a part of our collaboration, we designed and produced comprehensive
promotional materials for Merck’s sponsored event held by the

Korea Institute of Chemistry and the Korea Institute of Biotechnology.
The event focused on the theme ‘Global Trends and Strategies in
Innovative Drug Development Based on Target Protein Degradation
(TPD) Technology.’

We look to
tomorrow
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HLE=HA

GENOFOCUS

Client HeZzHA GENOFOCUS
Creative Director 2t&== Kwak Juncheol
Art Director oz Goo Yeonmo
Brand Design ola|'et Lee Hyenam
Graphic Design ~ Z'23 Kang Yoonjeong

HICHE AlCHoll 345 ®|le 27 A ZH|0|X|Q| OtO|HIE|E|9t 2HIX
ISRSLICE CI12l AlZf3}, Edflo|d stint fES 2|ojotRe=
MZ|IE TSI HielstHo)| Bix|eH IR/EHME HES
UI/UXE HISsti, MESIHME 2HX 9IFE 14§ HirE

SLICH Xte|Ar EEQI HC|R72 ZMat M2
£ LIEt 0 2ol Jai=iat 12l Ha= Aol
HIEMZS EHJELICEL J2|2, 7 |X|2t B E &

=1~ = a

£ HERSLIC.

e © M o H
00 ofn rE HO My
0z 13 0z =

oh
H 2
Rl

In response to the COVID-19 pandemic and the shift to a remote
environment, GENOFOCUS prioritized the identity and content
visibility on its website. Emphasizing Cl visualization, full-page
screens, and a clean layout for professionalism and trust, an intuitive
IR/PR Center button and a simple, content-centric menu enhanced
navigation. The subsidiary brand, Medique 7, creatively used lines
to symbolize the harmony between natural and artificial elements.
Green represented natural extraction, and orange symbolized
vitamins. Various materials, including packaging and designs, were
processed, and the development of the website and brand logo
catalog was undertaken.

IR 3X|Af3

DESIGNER’S
ENZYME & MICRO

o Ortuiks R Geeot  ien [

DESIGNER’S
ENZYME & MICROBE

oz
~8 2481 0j0|F 2002 5 A4 HER 74t 7]y

DHI TAHA

MediQ7 HIE
HAUHAL
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HEZLA AEZHAS T HME S 2H 7Y S 7|2l HIFES Tl=R
CHEMTRONICS oy = H3isl0| MIERELICE ot ZEZH A0 Xt5|AFHIZE00|:=

(=] =
Client AE2LA CHEMTORINICS OZHE HiEtEE A4S RE|HZ AlRte| =SAte| HEY MYS ZoIERE
Creative Director Z=H Kwak Juncheol JefElnt RE|IEE HIEOR 7|&3H 2 71Xl 22 7|¢o=2 B3kl
Art Director =[]~ Goo Yeonmo H|2E0t0|2te| AEIUS B SIUELICH HEZ L AQ| EESHLIS| XtS|Ab
Brand Design Mgt Seo Sora SLE3, X9l gis 20 C|X}IQIS FISHIASLICE
Graphic Design ~ ZX|& Kim Jiwon

The vision of CHEMTRONICS, encompassing its spirit of innovation,
leadership in change, and global presence, was visually crafted with

a diverse color palette. Additionally, for CHEMTRONICS' subsidiary
BeyondEye, the design drew inspiration from the perspective of
looking into the future, featuring the motif of the human iris as a focal
point. This graphic representation aimed to capture BeyondEye'’s
unique style, portraying the company as a technologically advanced
global entity. Furthermore, the branding logo design for another
CHEMTRONICS subsidiary, OmniLink, and Wits, was also undertaken.

ct and Main Technologi

oiver Mnitorig \ oie
yiem  Sysem e
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THtxl
PANAGENE

Client TS| PANAGENE
Creative Director Z&H Kwak Juncheol
Art Director oz Goo Yeonmo
Brand Design Maet Seo Sora
Graphic Design ~ ZZIX| Kim Minjee

E0iH0| | T HEt517
Cretaill &hst 7|etel
FlEt RS RSt ME TI9io MASHIRt she EH—P‘IBI HIES EX|
Jeizlo@ Soiuh CIxtel, TiLEX C) 2ot MuZizis #23t Jato|Me
Sl Dj2hx|arsiol CIRteloZ Rzt #ALICH

AP ON=]

PANAGENE, built on the foundation of superior raw material PNA
and its application technologies, has continuously developed
unique genetic diagnostic core technologies. These technologies
enable multiple diagnoses, accurate detection of single nucleotide
polymorphisms, and even minute mutations. The graphic design
reflects Panagen’s vision of becoming a leading company in the bio-
material and genetic diagnostics market through various genetic
diagnostic technologies. The design incorporates Panagen’s ClI
colors and sub-colors, utilizing a gradient to create a futuristic and
forward-looking design.

v
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Jgfo|C| X}l
GRAFY DESIGN

GRAFY.

GRAFY2| & TH0{Ql GRAPHYE & 29| HF0|E Hho
‘Feigbshi= o|0|8 ZELIC Jam|CIX[I2 HMELL AH|Xe| LIXZ kel BIZES &9 OS50

Aot S EHEHD, LSS EESI0], 1 Alcisto] S J2ULIC,

y MSS &

3+ Etoj= ghMo| 50} FEo0je| 2xg

B /C|xjel AME Brand / Design Consulting
gic Cixtel Brand Design

{7 |x| C|xtel Package Design

HE CIXr Editorial Design

M= CIxtel Product Design

FH2IE Cxtel Character Design

UI/UX C|X}Ql UI/UX Design

B A

Video Production

EH /0E CIxI! PR

PR / Marketing Design

Telephone
070-8633-7222

Email
info@grafydesign.com

Address

Fax
070-8282-8245

Website
www.grafydesign.com

GRAPHY, the original word of GRAFY, is mainly completed in one word by receiving the
preceding prefix and means ‘implementing’ the purpose of the prefix. GRAFY DESIGN
fills in the blanks with the needs of brands and consumers, expressing the experience
they want demonstrating usability, and depicting the maximum contact points.

MEA| 2717 SYU2 350 J2fjn| Y 2F-3F,
GRAFY B/D 2F-3F, 350, Dongil-ro, Gwangjin-gu,
Seoul, Republic of Korea

C|XIQl T2 A|A

Brand Story / Brand Values

Customer and market analysis
Brand Story development, naming
Business plan
Investment proposal

Brand Planning

Design Process

Brand Communication

System Design

Application Design Brand Marketing

Basic System Design (Layout)
Main Key Visual Design

Color System

Cl, Bl Design
Graphic Design (print, web, mobile)
Product Design (3D rendering)

Launch event / briefing session
On/offline promotion (detail page, etc.)
Promotional materials (flyer, videos, etc.)
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Year 1% History
2023 LALIXRIMES|AHGE) ME, SHRCIXRIZIER! Selected as an Excellent Design Company(Promising), KIDP
&7 8e gielen| i Launched the Own Fragrance Brand ‘Kindme’
QERH|Z2|0| ‘Zzl|o] HE’ H|Z IHL Developed ‘PLAY MAT for the Brand, ‘objetplay’
QEx|Z2[0| ‘Ezf|o| HE' E5 & Applied a patent for ‘PLAY MAT’ by ‘objetplay’
2022 QHERH|Zg| 0| H|ZC|XIQl HaiE 24E Launched the product design brand ‘objetplay’
2020 Mg 2Ato|d Moved Head Office to Seoul
()i CXtRl At A Changed the Corporate Name as GRAFY DESIGN, LLC.
2019 (AHBH=RLIXOIARIIEHS|(KODIA) B! MEC|XIQISIAL S2 Registered as a KIDIA Certified Professional Design Company
M| 217l QIED |2 ME Selected as a Contractor for the Construction Technology Research Institute
2018 KIDP 3¢l MELCIXRISIAL S5 Registered as a KIDP Certified Professional Design Company
(§)3eHm| ol ME Established GRAFY DESIGN, LLC.
Year AN Awards
2023 TOP LIl 0{9I= ._H HE 4 The Winner of the TOP Design Award in Branding
O H| HIRHA Chax o4 Received Various Adobe Behance Badges
2019 LRl oY= GDH@ Nominated in GD of the Good Design Award 2019
CES Innovation Award M3 Nominated for CES Innovation Award 2019
OFAJOF CIXtQl 0| X 9L 4=4f Awarded the winner of the Asia Design Prize 2019
iIENA, HE 282 At 4 Awarded silver in iENA 2019
2018 HEIQX 0|9 = TH7|X|C|XIQ HE2 SE 4 Awarded Gold in Packaging Design of Pentawards 2018
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QH|U= S7I=E HalE 0{Z2|7|0|M 71gt 570'4 AALE 0|0 2 QE|X|d Hy|of| Yoz HRHCQI SIHE| B-E
Developed OB Beer Hogarden Brand Application CIXtQI 710IES =8 3f9i$L|':f S7h=2 238 HHES Bl 51T
Client ABInBev O{E2|A|0|ME MME=E HEIL|Z(Botanical)st Y2{AER} HUS ML=
Art Director FIE=V Kim Eungsuk FNX|=2f|0|=E &&3510f C|XIQIS A M5IU N LE HE S Cist AME
Designer o|o|at Lee MeeHwa =E ofZ2[A|0|Mof| st0] C|XIQlof| CHFE S MAIStRASLICE

=X [ Hong Yeaiji)

L=t Han Dongwoo

We established a brand design guide for Hoegarden, a 570-year-

old authentic and original Belgian wheat beer brand. As an act of
renewal of the brand in 2023, Hoegarden used botanical illustrations
and inspirational catchphrases throughout its applications, and
incorporated a variety of materials, including wood and metal, into its
brand applications to suggest design diversity.
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AR2l Pl & THF|X| FHe 512l 2 19773 SAIE|0] 4001 H7H £1} ME HER|Z FHS BRI,

Geworin Pl & Package Development AH|Rte| Ea H|20|X} =2 ZISH 2 Xt2|0iZ 3 ZELICh Ol={gt

Client ABInBev HEYo|| EYC|EHS 710|st 2kt HEE 2|7 S stISLICE A ERI0]

Art Director FIE=YE| Kim Eungsuk Malish 2t 22HE S8 MZo| ERH, Ef AH|XIE FEX o2 112{5104

Designer ojof3t Lee MeeHwa AR Hake| CIxtel WS AUHALICH 4001 1 #atels H=al Fo|
E0x| Hong Yeaji) Ofl, X|Ze| ER-IES} 3 AH|Xte| L|=0f 33 MEs] 2 HEi=o| o[0|X|E

#se Han Dongwoo Yststo], 29T ALl Fo| 2lnUE HRs NS HABIALIC

Geworin tablets have been around for over 40 years since their launch
in 1977, and have earned a reputation as a fast-acting pain reliever,
making it an essential medicine for consumers and a pain reliever that
is famous nationwide in Korea. We designed a renewal of the brand

to add a trendy touch to this traditional aspect. We established the
design direction of Geworin Tablets by comprehensively considering
the brand status, product features, and target consumers that Geworin
has pioneered. We introduced the renewed brand concept of Geworin
Tablets, which reinforces the image of the brand that has grown in line
with current trends and the needs of current consumers, rather than
the ‘Geworin Tablets’ that has not changed for 40 years.

am s

s0lel s50

HE8

@ | o mopxl =x|

S8 |HE| M2l

L sam N ZNRR EIES)
ehIele| =89

HEE:

@ | i zorx =K

8| X8| 428
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SiL|E BRE & 7 |X| 7HE
Hanisul Brand & Package Development

Client EHCIER Medicalo

Art Director 2N Kim Eungsuk

Designer k=0 Dy| Hong Yeaji)
S Han Dongwoo

siLIZ2 stolold BHE st=o| MEM xjoiol DIStN P2S B

A7170] EHEZ A SHLIETHO| OFO|HIE|E|E TF3l AlZ0A | UXIE

I'

CHX| DX} SIQAELICE o[ TS gHite| 1M RX|SHHA SiCh SHEHE TR}l
EZIEE HHd5tXt 2HH A[RHS 2HE5191 0, EEliE Ak} FolEl HaE
7ER|0f| Hetsts 7|}EE § AEO A MEA =S5 ELIC BEe)
o7 |x[2| W2t AAsh= QARE HE0| §HX|0| AHSER K5 HE0|

I| 20l ANE = OLERS I 510 XIHAR HHME S =0{HELICH

As a skincare brand inspired by Korean tradition and natural
aesthetics, HANISUL wanted to establish its identity and position
itself in the market. We observed the relevant market to reflect
modern cosmetic design trends while maintaining the traditional
Korean medicine concept and specified keywords aligned with the
brand philosophy and brand values that were defined to fit into the
current market trend. We developed artwork that depicts the active
ingredients soaking into the skin, just as the ink does into Hanji to
naturally incorporate the brand concept for linking the brand to the
context of the package.

e sy
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ALZ Pl & TH7|X] 7HL
Geworin Pl & Package Development

Client DLE&C

Art Director pAR=YS] Kim Eungsuk

Designer olojgt Lee MeeHwa
=0%| Hong Yeaiji)
stE2 Han Dongwoo
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E-Pyeonhansesang, the first apartment brand in Korea and the place
apartment brand recognized for its various achievements in leading
Korean residential culture presented a new residential culture by
introducing C2 HOUSE & CANVAS DESIGN, an emotional space that
freely embodies individual tastes and lifestyles in line with the current
generation that wants to have their own space. Accordingly, we

made the existing E-Life identity simple and clear and incorporated
concepts into the brand application such as customization that
reflects individual characteristics and needs along with space
changes.
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ZAIS|AL CIHM
DNC Co,.Ltd.

0C

HNIZ CIxr! Product Design

M= 70 Product Development
D-HIVE M|# E2HE H|=L|A  D-HIVE Brand Business
EE ORIl 24ME Total Design Consulting
ANE/HIE A7 Market/Product Research
Telephone Fax

02-6404-6001 02-6404-6002

Email Website
drone0324@gmail.com DNC.co.kr

Address

MEA| 27 C|X|HE 342 55 ZTLEMO|AAHE|2X 908
#908, Kolon Science Valley Il, 55, Digital-ro 34-gil,
Guro-gu, Seoul, Republic of Korea
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Design Engineering Consulting CIXIQ17|& HAEE Sx2
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CIXtI44, 2D Sketch, Rendering % 71& AIX|L|0{2t2] G| 0|E] S&t0| =5t MIZ 7HLAIZIS
EHESI0] Azt HIZS EYsHA 4= AELICH AAte] 2710f SH= Crfst MH|A XSS Saoif ©

[e] F-
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TSNS 95101 84 mshs SECIRRI0] EEE 2fsgLIT

Design Engineering Consulting is a specialized design firm dedicated to providing
design technology consulting services. With extensive experience in product design
and business model development, we have successfully completed numerous
projects. Recognized domestically and internationally for our design capabilities, we
have developed products from design concepts to prototypes and launched our own
products.

Our goal is to manage the entire product development process and lead in business
innovation, leveraging the expertise and experience of our specialized professionals in
each field. We strive to consistently deliver differentiated solutions tailored to meet the
requirements of our clients.

Design Engineering Consulting is involved in national design research and
development projects and supports small and medium-sized enterprises in export
promotion programs. As a venture enterprise and a company research institute holder,
we were recognized as an Excellent Design Specialized Company in 2023.

Through a rigorous design process, we conduct thorough market research, competitor
analysis, design concept development, 2D sketching, rendering, and seamless
collaboration with technical engineers, resulting in shortened product development
time and cost savings for our clients. We promise to provide a wide range of services
tailored to your needs and to support you in all areas. As we strive to enhance the
competitiveness of our developed products and improve production quality in the ever-
evolving digital competition, we will continue to work tirelessly to become a leading
drone design company.

C|XIQl T2 A|A
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78 2023-2025 EXCELLENT DESIGN COMPANY FL7I1Y



Year 18 History
2023 LCIXRINMEY Y A7 M, SHACIXRIZIS Y Selected as an Excellent Design Company(Promising), KIDP
A}BX} 34 RFO|87|7| 7HL, SWAVE User-Centric RF Beauty Device Developem, SWAVE
SCIXIQIAEMH 4 SMART WAVE Winner of Good Design Selection, SMART WAVE
EIXH’_' M| 30-1209277% 55, SAEX2[7| Design Patent Registration No.30-1209277, Food Waste Disposer
2022 SEHIRR AIY MH, AOLE BiAl BEA Selected as Export Voucher, Smart Vaccine Box
SEHIRA AIY ME, GPS IR &0l U 27{2| S410| HEE AQLE &5l Selected as Export Voucher, Smart Helmet with GPS Tracking and NFC
7|&8 4 HIRA AL ME, ADE JHE Selected as Technology Innovation Voucher, Smart Garden
7|8 HIRH MY M, 10T 3718F7| Selected as Technology Innovation Voucher, loT Air Cleaner
CIXQl ®| 30-1179210% S&, 1 HE 77| Design Patent Registration No.30-1179210, Fixed Sterilization Device
CIxtel J| 30-1182311& S5, 222 MSA(NFC) 2IEH7| Design Patent Registration No.30-1182311, NFC Reader
C|Xtel ®| 30-1182610% S8, 7|12A3 Design Patent Registration No.30-1182610, Kiosk
CIXQl ®| 30-118261= S5, 27{2I2MEA(NFC) 2/H7| Design Patent Registration No.30-1182611, NFC Reader
C|Xtel ®| 30-1188026% S&, 0|58 X722 Design Patent Registration No.30-1188026, Mobile Sterilization Robot
C|xtel H| 30-1192026% S&, 2% £H7| Design Patent Registration No.30-1192026, Thermoscope
CIXtel ®| 30-1197808% S8, 7|12A3 Design Patent Registration No.30-1197808, Kiosk
2021 CIXfQI odzkzbst AlY ME, 0|58 M7 ER Selected as Design Innovation Empowerment Project,
Mobile Sterilization Robot
HIESE 7|S7 LAY, HPE Z2|H|0|E] OFH AJAR Network-based Technology Development Project, HPE Elavtor Safety System
7|YRMeIA S8 Registered Corporate Research Center
SIEQ UEY Wl 25 JIATHLAI, NFC R0 258 A|AH Field-Demand Customized Disinfection Supplies Technology Development
Project, NFC Power-Free Temperature Measurement System
SEHIRA ALY MH, 72} CIxtel Selected as Export Voucher, Web Camera Design
SEHIRX A MH, CC-LINK C|XI2! Selected as Export Voucher, CC-LINK Design
CIXQl ®| 30-10902725 S5, ZXI8AIHL Design Patent Registration No.30-1090272, Detection Scanner
2020 AMACIXIIMES|A S5 Registered Industrial Design Firm
FAIS|ALClOHM 2 Hol TS Converted to DNC Co., LTD.
CIXRl X|2IAtR], He|M AL 7hsEH 24 7HQIE efatr| CXtel Design Support Program, Design of Wireless Personal Massager with
Infrared Capabilty
TOj ZHRAIY, EHEAIM L M2 MH| 0P 2 L} LoRaWan Conditional Purchase Program, Multiple LoRaWAN Control System for Safe
2| A AR Operation of Power Facilities within Plant Premises
2019 CIXRl X|IALR], ALE MY E F|E 2R CIXIe Design Support Program, Injection Molding Robot for Material Extraction
AR 7| SAIUSE X RIATY, ®IZSE 2R} ot 22| E I8t 10T Production Technology Commercialization Support Program, Entry-Level
B3 2D 20| AlAH IloT 2D Laser System for Manufacturing Site Worker Safety Management
C|xtel X[ ALY, LIDAR MIME H 86t £te oFF URI™ AN CIXtol Design Support Program, All-in-One Industrial Safety Scanner with LiDAR
Sensor Integration
CIXIRl X|2IAMRY, XtE BE2] MA7| C|xtel Design Support Program, Automatic Tumbler Washing Machine Design
2371 JHLAY, BLE Mesh 4] STAND-ALONE EtQ! QHHEX| A|AE!  Process Technology Development Project, BLE Mesh-Based Stand-Alone
Safety Device System
C|xtel H| 30-1028918% S&, W4H47| Design Patent Registration No30-102891, Hot and Cold Water Purifier
2013 BAT|UEEY, OLOIAEEZ A THRIE Z7|4kH 7| Winner of Small and Medium Enterprise Commissioner, Agi Sarang Plus

Personal Air Sterilizer

Good Design Selection, USB Toothbrush Sterilizer
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A& 22 D-HIVE 0|58 Nt EX2 LN 53X 7L HHER M7 HUS AFst=
Sterilization Robot D-HIVE O|0|X|E 7HX| 12 LELICE SXofl = H|CHH, HIYE, = etFo| oM 3
Client ZAIS|A} C|OHM| DNC 2| Mof| ciist 2247t =O0IX|1 Qlonq, 9= F2LE AICHZ FISto]| w2t 2|4
Creative Director =gl Noh Junphil 2HE0| Z2AIE| YELICEH o|2{8t A2t M CHEO0|E Aol AFEXIZF
Art Director o|g4 Lee Yongsoo Lle M2 2 2 Hio[2{A Mol ci$t 202 s A5, Ho|2{ AL}

R&e Yoo Seunghwan HHE|2(OLE AN & £3UE CHE0|8 AlM 0|5 X7 EXS /HLFISLICE
Designer olo|at Lim Miran

EPSLe] Choi Sungill

A mobile sterilization robot for multi-use facilities has been
developed to address concerns regarding bacterial infections

and virus transmission that users may feel in such facilities. With

the onset of the COVID-19 era, hygiene awareness has become
increasingly important, especially with the rise of concerns over non-
contact, contactless, and the safety and hygiene of the surrounding
environment. The mobile sterilization robot aims to alleviate concerns
related to bacterial and viral infections in multi-use facilities and is
capable of eliminating viruses and bacteria.
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SMART-WAVE

Client ZFAIS|AL CIOHM| DNC

Creative Director LZZ! Noh Junphil

Art Director ogs Lee Yongsoo
s&E Yoo Seunghwan

Designer olojat Lim Miran
4 Choi Sungill

E2H|of Ol8Xte| HEHHY 0|F 2| siE 1t ALEAL| AR 22 ES 28t

HE ZEQF BiE{ 2|7t B2tE Bx SHYX|YLICEL +=SEHMOE 0|8

Alof| 3= o7l EF R R0l 7RI = YHE E0iF0, BX| H BAZ

0|52 EZs10] 242 FY0| 7ksFLICE GPSHIM 2 GYROMME 0|83t

AEXt 2IX] 2ol 3 "o AXIE S8 218 ESAt d2|s H 10T 7|52
=1

[ = R |
Sot 2UR|E| 45 HE2| B U 54 7Hs 742] Eelvls S0l M IoT
2Yz|E| HEULICH

SMART-WAVE an auxiliary power device equipped with an electric
motor and battery designed to address the limited mobility distance
of wheelchair users and facilitate their freedom of movement during
outings. By reducing shoulder pain and upper body pressure often
experienced with manual wheelchairs, it assists in easy maneuvering
on flat surfaces and inclines. Integrated with GPS and GYRO sensors,
it offers features such as user location tracking, fall detection for
emergency contacts, and loT capabilities including monitoring
mobility speed, battery level, and remaining travel distance.
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El2tgiol2
THERAWAVE
Client ZABS|AOEl2 MEDICON
Creative Director === Noh Junphil
Art Director olg4 Lee Yongsoo
&8 Yoo Seunghwan
Designer Qloj2t Lim Miran
Z| M Choi Sungill

@A ZSTHEMHzZ: 2|8 58 1M, 10MHz: HES MHAIR)2 S el
DU £STE DA D|HTISS SN DRIt wAlLIc
Tj0| ES3 21212 HAslo] ERHOR RIS HEE 48 YAAS

o

Y510l 27| A= TRE TS 4= U= TR0 C|HIo[AYLICE

This is a skincare device that massages by generating micro-
vibrations through the cross-use of two high-density ultrasonic
waves (3MHz for wrinkle improvement, 10MHz for wound treatment).
It forms firm pressure on the skin to make it elastic and creates an
appropriate moisture balance to achieve radiant skin.
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EXTN
LUKINS
Client FASMOHEZE MEDICON
Creative Director LZFZ! Noh Junphil
Art Director ogs Lee Yongsoo
58 Yoo Seunghwan
Designer Qlojzt Lim Miran
ESPalE Choi Sungill

SUHHIFU)2t DFIHRF) 7|1&S E0HH 2 Zglsl0] L|5 7i Mo
| 20 HSYLICL 0IF 7|22 Argez |Z‘I Z3 Yeoh of &/ 307}
s E.‘

This device combines the effectiveness of High-Intensity Focused
Ultrasound (HIFU) and Radio Frequency (RF) technology to provide
optimized skin improvement results. By utilizing this dual technology,
it enables deeper and more precise skin care. Equipped with an
advanced Microfocused Ultrasound (MFU) technology, it allows for
precise targeting with minimal skin irritation, surpassing traditional
HIFU methods.
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THE allim

+HE allim

r

L2232 olg, CIxtel, 7|&2 8&5t0] Bith Ab=|7t %t 2X|of Chsto] & Lt

HAlGHH REE 28t SSEES TYRLICH ZAI2E S

ol& 7|2, 330/&, SSCIAY, SZUTIX, ZHE L

Y2 Sall OI2HE oI55t Z2[H0| 1 D|2HXIZH Q! MH|AE HIZ LI,

Ik, 20FZHEAIE "ol 858E A¥E s e ot ME2R £R48 Jekstn
<]

AEE 70f A& CiSs

CI232 olg, Cixtel, 1=, 87 20te| MEVER 7Y 7|UeE Tl Mo EE
£RH2 HSEUL. 2018 ME7te| SEA HEE Solf 2t Z31E 0|F= |19 ola
YYEE ZE ANES FEELICH

MH|2 C|xtel Service Design

33 Cixtel

Public Design

gic Cxtel Brand Design

AlZtC| kol Visual Design

330|= Public Art

TS A A& U ARl Videography
and Photography

Telephone

02-2231-7205

Email Website
theallim2018@gmail.com theallim.com

Address

MESEA 57 S22 172 277,45

4F, 77, Dongho-ro 17-gil, Jung-gu, Seoul,
Republic of Korea

THE allim integrates art, design, and technology to offer better solutions to
contemporary societal challenges, fostering a public environment for everyone.

Through a multidisciplinary approach spanning branding, art planning, public art, public

design, spatial design, and sculpture design in urban and architectural contexts, THE
allim provides creative and forward-thinking services, predicting the future through
insightful consulting. Experimenting with convergence across various fields and
pushing the boundaries between disciplines, THE allim invents new solutions for the
environment and responds rapidly to societal demands.

THE allim, composed of experts in art, design, architecture, and planning, offers a
comprehensive solution with a diverse approach. Through integrated reviews by
experts in each field, it creates outcomes with the highest artistic completeness,
harmonizing with the environment.

C|XIQl 2 M| A

Design Process

Public Art Service Design
33012 AMH|A CIxf!
FRLIE| OIE ArE|2Hs12 CIxte!

Public Design
33 CIRfe

FLIEA TRl

Service Design
MH|A C|RFQI
AE|2H[EHZ Cxtel

Brand Design
=E Cxjol
AOILIX] CIxfR!
Ql=m|ojM Cixtel

Art
Planning

Operation Structure Fabrication Providing ‘Total Solution’

by conducting all working process
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Year 1% History
2019 HIX 7| ol Certified as a Venture Business
SEICIXFIS|AL M1 Registration of Comprehensive Design Company
CIxtelag Lol E5 £ U ZAHE &85t A& 12 ¢ Filing Design and Utility Model Patent Applications and Patent Applications
ORZt A HE 1% o EY for llluminated Structures Using Luminescent Materials and Night
Landscape Walkway Structures
ADEQ0] AIYXL M0 I SAFIAY S5 Software Business Registration and Outdoor Advertising Business
Registration
2018 g SAt/7| YR A M2 Increase in Capital/Establishment of Corporate Research Institute
CISEE) Y (YE: SOl 718 2 Z330j=, AIZIC|xtel) Founded THE allim (Business Sector : Environmental Design Planning,
Public Art, Visual Design)
Year YA Awards
2023 Dmi: Design Value Awards &, M2A| HAHEXSHZACIXIR! ALY Dmi: Design Value Awards_Social Problem Solving Design Ordinance by
Seoul Metropolitan Government
2021 KIDPEHRCIXIQIZIER 2021-2023 LLCIXRIFET |2, Selected as Outstanding Design Specialized Enterprise, Promising
Enterprise by KIDP(Korea Institute of Design Promotion) 2021-2023
2019 IF Design Award 2021 IE{|2|0{ O}7 |EX] $4t IF Design Award 2021 Interior Architecture,

MEAI'ME2 0|g2 SRR Z=HE

Seoul is Museum Hongje Yuyeon(GAE7i%)

DFA Design for Asia Awards Grand Award 34},
NZSA|'M22 0|22 XsiEt ZaxE

DFA Design for Asia Awards Grand Award,
Seoul is Museum JAHADAM Project

SEGD Global Awards Merit Award =4},
MEA| ‘M2 O|a2 XfslE Z2HE

SEGD Global Awards Merit Award, Seoul is Museum JAHADAM Project

+HHE allim
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2022 AX[AY TRt R QAX|24Z CIAHl ZHAALY
2022 Cognitive Health Design and
Cognitive Health Design Diffusion Project

Client MEA| C|X}oIF =1} Seoul Metropolitan
Design Policy Division
Creative Director i Hyun Byungeun
Elyyis Park Jaewoo
Designer (AR Lee Kilsoo
0{217] Yeo Ingi
o|xHel Lee Jaein

=03} AR E ChHISI0] 23 QX[ CIXfel £RUS JHesta &Hish=
ZZHEQILICY, -olo] Y&S 12fste] 272 | fF3E &8st
MEUZ MAZS 2SAED AR 07, MAYE S DI H 7=
Z2OUS WLRHSLICH SMIHSE ZEY AXIAL DR EHE 2=
U5t P=et =25 2I8H 1004 Ot S HMC = 510 0|24t X[
Folo| EM2S A5t Cixfelnt 2 IMS MHHELICE HE71et XY
Folo| ojAS +2510f ‘B2l WAL S22 CIRfelst, B35S oI
Cet =223 E 7|23 SLC.

‘2022 Cognitive Health Design and Cognitive Health Design Diffusion
Project’ aims to develop widely accessible cognitive health design
solutions, particularly addressing the challenges posed by the increasing
elderly population and dementia-related issues. The project focuses
on lifestyle-enhancing exercise facilities, social exchange programs,
and emotionally supportive design initiatives. The concept, “100year
Courtyard for Healthy and Happy Aging,” guided our design branding,
considering the perspectives of elderly users and local residents. The
space was designed as an ‘open intergenerational area’ incorporating
feedback from experts, welfare staff, users, and local residents, with
curated programs to activate the space.

86 2023-2025 EXCELLENT DESIGN COMPANY

|Y71A



2021 FAEEN|SHZLC|XHRI- sioimt AZLHORE QIS M| && 7|5 RFEo= Q15 HAH 28 2I|H,
A H|Ohol|l CXFOL: G| Al 7| X E) H|SH 2H|S s Z517| laf ‘OlAl 7| ZES FHUHAL|CE o] ZERE L 574
2021 Adolescent Issue Resolution Design— Li2t BRiS 7|8tez, 0|M 23S Sall 852 A| &szs e + e,
Youth Obesity Prevention Design: Yes! Kids Zone! AR AZ2 MY 2 H el 28 FT, MEHE 7| 5 A=F CIXt!
Client MEA| CIXtoI= =T} Seoul Metropolitan E|QELICE O2|10, Q2|AME|0{7 Wup ‘B2 20|12’ HS EEsl0] AUH
Design Policy Division QAR EQIEE £0(04, 77kX| 2HI=e} HiTtof| 22{Zl J2)glat 50| R

Creative Director ##2 Hyun Byungeun ARI1007l S& Sall M| 252 SZIRILICH 0{210] S0|A|M eHHoIZ S
Designer it Yeo Ingi ure A[MZ0H THE(O] Lt AT QFHSH 0|8 4 UTE DREIALICH

Held Jung Taejeong

Eans, Cho Sooyeon Designed to address adolescent challenges during COVID-19,

0|x{2l Lee Jaein ‘Yes! Kids Zone! aims to combat issues like depression, lethargy,

EEE Hong Junpyo and obesity. This initiative encourages physical activity near

schools, featuring missions in five countries to foster a sense of
accomplishment and self-efficacy. Utilizing an orienteering map
and the “YellowEpic” app for gamification, the design incorporates
seven distinct features, promoting a variety of activities through
ground graphics and 100 play-inducing signs. ‘Yes! Kids Zone!
prioritizes safety and ease of use with certified facilities, providing a
comprehensive solution to the unique issues faced by adolescents.
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2021 ME20|s2t Z2NE: ZME
2021 Seoul Is Museum : Docking Seoul

Client MEZA| C|X}oIF =0} Seoul Metropolitan
Design Policy Division

Creative Director §H#H2 Hyun Byungeun
oz Lee Jinyoung

Art Director HMZE Jang Sukjoon

Designer Elyyis Park Jaewoo
01Q17| Yeo Ingi
gixjt Park Jaewhan
ESPSk=3 Choi Jungho
oS Jeong Dahye
x40q Cho Sooyeon

‘MEo| =A| FA|7HOjg 20| EloPe| FX|2 TAlEl=E MEA 33018
Z2HE rM220[&29| 2021 Z2HEQILICE AFZE|X| 24EH M2 9|
HME F=X HZE MZ2 X2 0|15 I-'-ifXIE Adsl= 330lE ENERE
A=E|AELICHL M2YH2 0| S22l 5 |E O[O0l M ol 7S 2t 2t
ASZE ELEE TR MAIE ZEE =+ U= dlge| =2 2AH|0jMe2
Xt2|stA ElLICt. 62l ofl=7+=S0| EFOIE OfE, O|C|0] OFE, 7|H|& OtE,
HR|0|E, 7HEA S CisH HEo| 77 ZES WEYLICH D222 Z2HE9|

718, 27 9, A E 7Y, 2YTKIE EE -"E‘-—.—._EE HSHEL T

The 2021 project of the Seoul Public Art Project ‘Seoul is a Museum,’
conducted under the theme ‘Seoul, a city where the whole city
becomes an art museum,’ focuses on transforming the disused
parking ramp at Seoul Station into a new dimension of transit
intersection as a public art platform. Positioned as an ‘Art Docking’
station at the heart of movement and encounters, Seoul Station
offers a multidimensional world where artists transcend space and
time. Six artists showcase seven pieces in various genres, including
light art, media art, kinetic art, installation art, and virtual reality. THE
allim provided a total solution for all stages of the project, including
planning, artist recruitment, artwork implementation, and operation.
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2019 220|423 ZZHE | SH|QM 2019\ ‘M| EHH QEIAL 55
2019 Seoul Is Museum : Hongjeyuyeon 507 BT Sk
Client MEA| C|X}oI= =} Seoul Metropolitan
Design Policy Division
Creative Director Hyun Byungeun KIBHL|C} SiC ROl CIE R
Lee Jinyoung
Jang Sukjoon
Park Jaewoo
Park Jaewhan
Yeo Ingi

Art Director
Designer

Kim Jiin In 2019, the ‘Seoul is an Art Museum’ project transformed a long-

Kim Sanga neglected space around the Hongjecheon stream and Yoojin
Shopping Street into an art playground for citizens. Named ‘Hongje
Yuyeon,” it combines ‘flow’ and ‘connection,’ symbolizing the
convergence of currents, encounters, and harmony, becoming a
new cultural hub for diverse art exchanges. Positioned as a place to
uncover modern narratives and express new connections through art,
it preserves the original space while utilizing non-material elements
to share diverse aspects of the environment, eco-friendly urban life,
and imaginative possibilities for future technology.
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ZAIS|Af CIRLOIOLRIE ZR{ A
Design Mind Plus CO.,LTD

DESIGNMINDPLUS

SRCIXIHREIAL (FICIRIRIOIEBR|A 27KT0 IRt HRSIAL S2 % 014 7| HO2M,
£, ¥ CI-BI, ST, TBCIXIRl, I3, Al S, CIR! M S 7|H L 2B

CIXIQIS Chekst-Cizista st UELICH AF8XIe| L|ZE HEts| mtelstu 4Z Xl
OO|ZIE|E| H|FY 72 E5l One Stop Total Design System2 2 &A% 0|0{ &l7|E{0l
EIXH’_‘ E i Xﬂ%i LICE 7|0t ME2| 7IRIE & £ U= 22U AFM M=

o #F =2 Zutg EES AL LI

ofm

SECIRAHZS|AL/ BUHEE AT Y / AT ET Y / SSCIRRIFEES|AL
/CIRIISMRYUT | / LCIRRITET Y / HIRK 7Y / Bi 27| elE &
SAUZRCITRINAE 4, LCIXRIGD)EE M| M= Sl 2IFS E1 e,

Za4Ze] Sl TSHO| PES| S0{LET 0] Y20l HFO| LS YT ELICE,

B O Environmental Design
AlZf CIxER Visual Design

AUAE IR Exhibition / Interior Design
ARl CIxtRl Signage System Design
S Outdoor Advertising
CIXIQIEIY Design Tile

Telephone

051-931-1259

Email Website
d_mindi@naver.com design-mindplus.com
Address

BatztolA| SHRCHT APECE 17, 35045(2 5, MEZ|HAOLT)
3504 at 17, APEC-ro, Haeundae-gu, Busan,
Republic of Korea

As a comprehensive design company, Design Mind Plus Co., Ltd. is a nationally certified
design firm and a women-owned enterprise. We specialize in diverse areas such as
environmental design, customized CI/BI, branding, public design, graphics, exhibition
promotion, and design consulting for businesses and government agencies. By clearly
understanding user needs and developing symbolic identity visuals, we provide
systematic and innovative design solutions through our One Stop Total Design System.
Through thorough research and analysis, we promise to deliver high-quality results that
capture the value of businesses and products in the global market, aiming to lead in the
market.

We have been recognized as a comprehensive design specialist, a leading startup
company at Busan, an urban regeneration specialist, a public design specialist, a
promising design innovation company, an excellent design specialist, and a venture
company. We have also received awards such as the Busan International Design Award
and selection for Good Design Selection, with positive feedback on our results steadily
increasing, anticipating further growth in the future.
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Visual, Environmental Design
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Interior Design

alfel Syt 32 &
EMs}El C|xtol MA|
AUiQlE|2|0] S2| Chekst CIXfel Hotm|A|

Alzt Tixfel
8ha Cixjol

Design Process

Signage System Design
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ONESTOP
TOTAL
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SYSTEM

Design Tile
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Year 13 History
2023 CIxtel S5, Er CIxtel Design Registration, Tile Design
E3 SE, 1|2|E 0|85t 22t C|ZEMY H|ZH g Patent Registration, Manufacturing Method of Glass Deco Tile Using
3! ojof] ofaf M[=HE S2tA ol TEHY Waste Glass Bottles and Glass Deco Tile Manufactured by the Same
£35| S5, HiR2|et ZWHEE 0|85 Z2tA HIZEFY Patent Registration, Manufacturing Method of Glass Deco Tile Using Waste
M=k ke ol ofof 25 |ZHEl 22tA CIREMY Glass Bottles and Shells and Glass Deco Tile Manufactured by the Same
LRI ES|A MH, SHRCIXRIZIZR Selected as an Excellent Design Company, KIDP
2022 FAIS|ACIRIQIOtRIEE R A 1Ol M3t Design Mind Plus Converted to a Corporate Company
HIX 7| ol Certified as a Venture Business
I MMERIZHAM F = (CIXFRAMH|2) Direct Production Confirmation Certificate (Design Service)
SN MET|Y MY, BAHEA| Selected as Busan Leading Company, BUSAN
2021 LLCIRRIMES|AL MY, SH=CIXIQITIS Selected as an Excellent Design Company, KIDP
CIXelsid et MA, SHaCIXIQIZIS R Selected as a Promising Design Innovation Company, KIDP
Wit BY S5, BAZAA AR Register a Production Factory, Sasang-gu, BUSAN
SSCIRIAIMEZS|AL X|H, FAZAA| Designated as a Public Design Company, BUSAN
H|IC|2E M= A1 Registered as a Video Production Company
£3| S5, HIR2|™S 0|88 X17| EFY MIZF it L o|of ofsf M= Patent Registration, A Method of Manufacturing a Porcelain Tile Using a
X7 EfY Waste Glass Bottle and a Porcelain Tile Manufactured by the Method
CIxtel S5, LIS EfY Design Registration, Tile for Interior and Exterior
2020 QIFINUHE RN M Establishment the R&D Department
CIxel S5, Bl Design Registration, Tile
2019 EAITEHET | X[H, SAZA| Selected as an Urban Regeneration Company, BUSAN
A OHEEU7|F(LEASY) 215, BotEAA| Certified as BUSAN Leading Startup Company (Million Club), BUSAN
ZYMMEOIZHM F| S (AAL S QI AE|7], S0 ohLjut ZHEh Direct Production Confirmation Certificate (Live-Action Output Print Sticker,
Banner, Guide, Sign Board)
2 EA HEY S5 Registered as a Signboard and Advertising Manufacturer
2018 SECIRRIMES|IA SE Registered as a Total Design Company
E|FMMEOIZHA F[S (FAIS] 7|2 Y CH, 7 [EFRHAL 718! 2 Ci3t) Direct Production Confirmation Certificate (Exhibition Planning and Acting,
Other Event Planning and Acting)
2017 EABEXCO XHEE oMl S5 Registered as a Designated BUSAN BEXCO Company
AHLAZSAY S8 Registered for the Indoor Construction Project
SHEYAAR(ISO) 21F Quality Management System (ISO) Certification
SN S5 Registered as an Outdoor Advertising Business
BAT|AUERIM F = Obtained a certificate of Confirmation for SME
O M7 |HERIN RS Obtained a Certificate of Women Enterprises
SHAUCIKRITZSAL S5 Registered as a Design Company in Southeast
AMACIXIIMES|AL S & Registered as an Industrial Design Company
2016 CIxielotelEEa{A M Establishment of Design Mind Plus
Year HAE Awards
2023 Global Design iT Award, 7I5E ¥ Z0OIS 02 =2t 3 Global Design iT Award, Gadeokdo Oeyangpo Village Branding and Design
SZAEE C|x}2 of Public Facilities
Global Design iT Award, 2AFZAA A== M2 LI & AFRIE CIRIQI Y Global Design iT Award, LI & Signatures of Yeongdo Library in Busan Design
DS [ESES S| and Fabrication Installation
Global Design iT Award, £4te| 28 B2 LIgte| {17 gHE7| Global Design iT Award, My Own Mug Making DIY Kit’s Filled with the
DIY7|E Flowers of Busan
2022 EAZHICIXIQI0IE, 7 FLIAHO|MC|XIQIEZE Ofo|C|0{4t, Busan International Design Awards, Communication Design Idea Award, L/
25 o{210] =AE LI L ALO|LIX] CIXIQ and Signage Design of Suyeong-gu Children’s Library
LCIXIIGD)MEM, B4 =87 0f210] A2 LI 2 AO[LIX| CIX}2l  Good Design Selection, LI and Signage Design of
Suyeong-gu Children’s Library, Busan
LCIXRIGDMENT, ME HET HZ 24 SYSE IS Good Design Selection, Development and Production of Landscape Design
Z2 C|xtel 7He 2 H|ZHER| to Revitalize Cheongsugol Alley Business Area
EAEAZAL QCHZE] QHHALI S CHAF BQksH LS| T 2022 Busan Metropolitan Corporation Rental Housing Sign Contest,
GRAND PRIZE, My House Comfortable
Global Design iT Award 24, $%870{ZI0|= Azt 2EE 2 Global Design iT Award, SILVER PRIZE, L/ and Signage Design of Suyeong-
AFO|L|X| CIX}QI 7H et gu Children’s Library
Global Design iT Award 24, SAARIASHE M2 H-E CIXIQI i Global Design iT Award, SILVER PRIZE, Busan Metropolitan Saha Municipal
Library Brand Identity Design
Global Design iT Award S4, M2 457 H3 C|Xfel 71 Global Design iT Award 2022, BRONZE PRIZE, Cheongsugol, Jeongneung-
dong, Seongbuk-gu, Seoul Design Development to Revitalize Alleyways
2021 LLLIXIGD)AEMY, BAtsitio|aa I8N BI Good Design Selection, Busan Museum of Modern and Contemporary Art,
Book Painting Island Bl
2020 LLCIXQNGDYMEMH, BARZAAIR] ARSI A ZE OFO[HIE[E] Good Design Selection, Busan City Saha Library Identity

9| Ci4 44

and Numerous other Awards Winner
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Design Development and Installation Contract for
Revitalizing Cheongsugol Alley Commercial Distric

Client MNSEHA| ME Seongbuk-gu, Seoul
Creative Director 2X|H Moon Jiyoung
Designer 2Xd Moon Jiyoung
Mot Seo Hana
HEX|3 Ban Jihyun

“HE0| 270| Y422 B2 Klojnt Alzto| HZElo] A50| Yoz
SLEEICPEHS ZHI2, 91R, OfCIOMLL 7Lt 217 S.210] Thsstkm, Bavt
TisHoR HaakE AE ASElY B0 HUSRSLICL 47t FIe

F2tE M ol

o TH

We've developed a symbolic space under the theme ‘Harmony of
Waves: Jeongneung Flowing into Cheongsugol,’ aiming to connect
the region and people through a unified beacon of communication.
Easily accessible and functionally optimized, the space features a
distinctive wall design and lighting at the commercial area entrance,
creating a luminous street that attracts residents and hikers.
Directional signs and scenic lighting showcase Cheongsugol’s
personality, and engaging elements like photo zones and attractions
in vacant spaces make it a place worth revisiting.
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5 R2l-oi2f HAt0|23 7|8 C|XIQ StE OFE EfY Atdst
Custom Art Tile Business Based on Upcycling Waste
Glass and Mother of Pearl

Client KEA|7HE Self-Initiative Project
Creative Director 2X|¥ Moon Jiyoung
Designer 2Xd Moon Jiyoung

Mt Seo Hana

PAESP:] Kim Juyoung

x| Efedol| | G2|2t ZIHAR 2 S Satet PAOIZY 222
CIDEILEMN, XM A2 8a AESE He £ 0 Mg 1R £
8 I AHRRL| =0 B HAH LIl S 2910] 7t FHO|
ISLICE MZol HMO] gl3, M 23t §2| 7|54 240t MH|ELN AFE
| 3 So| CIXtIXOl 247} 245101 HIE ZH=0| 2l0f Tty
JAROIZ LY 20| ZICHEILICH AR, BHELIRRl, ASCIXIRl, 337
S| Z0f 280| Msim, QlE(2(0] OF, LHRIE & o S, #st
tefet X 80| 75t

w2 o2 |r 3Q
os o>

Il

This upcycled glass decorative tile blends waste glass and

scallop shells(mother of pearl), promoting resource recycling and
environmental protection. With the ability to express custom designs
based on material characteristics and consumer preferences,

it features a competitive edge with no discoloration, functional
elements like lighting effects, and an enchanting design. Anticipating
growth in the eco-friendly upcycling industry, it finds applications in
urban regeneration, environmental design, architecture, and various
settings like interior finishes, external facades, and murals.
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WASTE GLASS

ol&2| Efd

93

DESIGN MIND PLUS CO.,LTD



oI AT AFOIS R|ZH M| 3ol H2 BN, YEoj2aesiael Al £0| X0|S E|HZ 510f

R rie

Signage for Yeongdo Library G MEH(Yeongdo Library)2| 2fXIQ1 ‘YDL'E &85t LI CIXtRlS
Client o= Aj Yeongdo Library JHYSIASLICE LI & E3510{ Y220 oM X|MS Ro=FME
Creative Director 2X|% Moon Jiyoung 2iold RE|ELt e o= Fufstn, 2t BHE Z<t EA‘|4°| gz
Designer 2x|Y Moon Jiyoung RE[EE &85l S5t 37 AESISLICE ME LIRS Z7-7|5-LIE0|
MLt Seo Hana 2 AIRIES| 724 APHS} U THA|MO] £2 Ml & "'7.:.’ £ AH8310{ 21742
2 Ban Jihyun QIX|Y 1&qsti, 0|8Xte| SME 112fs SOl XIHE FX| &= M| K|
ME AxE 2+ MR SE 18§ CIXRIo 2 BHsIELICE

We developed the LI design, symbolizing the Yeongdo Library (YDL)
with inspiration from the height variations at Yeongdo Culture Park.
The LI motif, forming three book-shaped structures, harmonizes with
visitors, representing the gathering of knowledge. Each floor boasts
vibrant spaces with library-inspired colors and motifs. Signage,
differentiated in size based on content and functions, ensures
enhanced visibility. Placed strategically for user pathways, the design
considers long-distance legibility without obstructing traffic flow. The
overall spatial layout and color palette were meticulously considered
in the design process.

fap +
A

KOS HODH RS
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0|2k 2] A7 M ORIl 89 ‘el - wjofh ¢ D12 EZ7Z0| SZX|CH 2= YR, XIixls]
Landscape Improvement Design for EHIE2E Qla AT R HS | 32 % 7Hd5t0] 75 Elst ZiFst
MILLAK Waterside Park 0{7h=3l5Zte 2 MEMYSI AL Xl JHES SIRELICE 7|s4at ZRIER
Client HAIZOIA| 297 Suyeong-gu, Busan 7{2|e| xo| Hoist g, AR AEE|2 8712|1E H35He 29, SUA T}
Creative Director 2X| Moon Jiyoung HEYOR =2 MY UM S ARIE, A2 Y ZY0|E E 0[2{5
Designer =X Moon Jiyoung ZEZE TYOR ZH AE, QHHH Al IHHOE EYE oft 125 AME

M3t Seo Hana S2 NI XHAZISIA xizet M H iH, SUMS Il AuE

gfoilx| Park Yeji AESIRSLICH

Under the ‘Susu MILLAK - Exceptional Leisure’ concept, our goal was
to rejuvenate MILLAK Waterside Park, impacted by typhoons. The
design focuses on creating a family-friendly and wholesome leisure
space, incorporating entertaining ground surfaces, visually appealing
walls with symbolic stories, clear signage for enhanced clarity,
picturesque photo zones with symbolic and aesthetic elements, and
facilities prioritizing safety and typhoon prevention. Utilizing eco-
friendly materials, curves, patterns, and a unified landscape design,
we aimed to establish an environmentally friendly and visually
pleasing recreational area that invites joy and relaxation for visitors.
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SPICE PEANUT

SPICE PEANUT

20171 HE0|= 6'H0|2t= H|u™ B2 A= E715t1, Anto|An|H2 HME TRt
LA A w2 GY5t0] = 7|40| H}ASLITH 32 HIFY, 2 S 012] 20k
CIXIO[L St abH| CHefet AlZfA FZ Wo= BMElS TINSHLICH =2| 0|0 XHESHE
Aeloz BHMES| XS TSN, 7|E2| E0f el AlMoM B10fL Felxol HHE HS
35t = staUSL|ct

YRIAMDZ Yol UM H2tetn MlatS HiakgL|ch 0f2| Bt Lh2|X] 941, S8t
ZALet QIE| R E TSI LY S SSHE D HFL T 01d Xl M2 Hige = NS,
HOHO|HME =2|XQl BFYE HAGHH QA EE AZIE0| XEHez 3= ZatES
US7| 25 2EE 94X EEUT

B H|F ofo|HIE|E| CIXIQ! Brand Visual Identity

Design
7| x| C|xtel Package Design
Cixrel Web Design
HIZ CIxr! Product Design
HE CIxpel Editorial Design
EordguoN sl Space Design
U AEZ0|M OIELQ|T lllustration, Artwork
o|C|of CIXFQ! Media Design
e px35l 9 opel 2F Brand Structuralize &
Market Strategy
Telephone Website

031-707-9689 spicepeanut.com
Email
spicepeanut@spicepeanut.com

Address

47| YA 2E SHuE52H2 13-9,15

1F, 13-9, Dongpangyo-ro 52beon-gil, Bundang-gu,
Seongnam-si, Gyeonggi-do, Republic of Korea

Despite having only a relatively short six-year history since its establishment in 2017,
SPICE PEANUT has rapidly grown to be recognized as a prominent company in the
brand design industry. Collaborating with designers in various fields such as spatial
design, visuals, and web design, we explore diverse visual approaches to branding. We
construct the structure of our brand with logical and distinctive plans, striving to break
away from conventional perspectives and provide innovative brand experiences.

We approach situations with an open mind, considering the perspectives of others and
viewing the world from their standpoint. We refrain from making premature judgments
and instead engage in thorough research and interviews to empathize with others.
Guided by rational analysis, we design creative yet logical processes to ensure that our
results continue to resonate with people over time without losing sight of the essence.

CIXIQl T2 M| A

Design Process

ghal CroFst A1ZtE Salf AFRME0] st 22 olsliel 3ZE HI- SR RS Tldlst 1o

BEal= FAEQJNES AlZ Adojet T0f| [HE HHo 2 X FLICH

1 Logical Creativity

=2[H2 7IX|1 32|oflo|E|E5t BAHTS T RBILICH HadhA HIFHA oz 2 HME OfO|HIE[EIS #E5h= A2 H&LICE J2{Lt f2|= BHES
AL, X, AE 42, HIH SS YelopA| 2MELICE 22|10 o] M2 HIE o= HAC CIXtelo| Watd S MFElLICh Fetst =2|9t 12 S HiEe = st
ZA= F2[0|0|E|[H=HHET} X|Z BE =S 1= A2 RS FOH0|, HHEES AH|sh= ARSI SFEQ eIX|z=et M2|ZhE Mo{FLCh

2 Stable Brand Identity

R[S WRITILEL X5 EEe| 0]2dohs MZhetX| HEL|CH BE-ES| J7IX|7L A|lZH0| SE4E C2 WS WotAE B =o| O|27HX] 0535101 CXtels
HARILICE o5 &8H0| U2t RUSHA| CHAE 4= = WA= CIXtel, J2| 1 EE2[X| b= HHES| FH|YS TSOYLICL 0l BHET EESH
X|&7bs5tn £910] 2E7HsSHE S siEL

3 Penetrates the Market

AEe| 52 2Est= BYE M2 RL|CH 2E|D20|= SM2| ol HiZrstA| BHegt ot oLzt nre| CIXIQl 58, a2|1 % 2o 0|EEl=

A eSS 12{6101 HUEO| H|FHS BHS0IZLICE 282t B E0|| SHe M2 5 CHE 4 Hhol| 9i&LICH #SHX| 952 EME AER|9F T0f| 2%=
AZYE HHUE HIFHof| S0{L|CE £R2 BEMESO0| EXLt= Al £0iM AH[X[7FMEHS 2= Hhoj| 9i= BT S HQFatL|Ct.
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Year 13 History
2022 LCIRRIMET | MY, ShCIXIQITIS Selected as Excellent Design Company, KIDP
Xiamen Guangyi Trading Co., Ltd Ol0[HA| aQ|ZIE H|F #|Z Partnership Agreement for Overseas Expansion with Xiamen Guangyi
Trading Co., Ltd.
HBGD XAt EZE ZFH| Preparing for HBGD(In-house Brand)
OLDEN DOUGH AtAt HEiE ME Established the OLDEN DOUGH(In-house Brand)
2021 SPICE PEANUT At #Z Changed the company name to SPICE PEANUT
2020 OLDEN GREY XAl HEZHE M Established the OLDEN Grey(In-house Brand)
2018 MAC|XIIMEZS| A SE, SHACIXIQIZIZ Registration of Industrial Design Firm, KIDP
HAE 2HXAE NS ME Content Production Partnership with Pethroom
OLDEN BROWN XIAtEIRHE ME Established the OLDEN Brown(In-house Brand)
‘A FSH(Do learn, Do run) F| & AU M, HEA| Selected as Do learn, Do run Company, Seongnam-si
ARTIGRAY &g Established the ARTIGRAY
Year AN Awards
2023 = CIXIol {QE. 70 7E|0|H HEIE C|XIQl HE2 LA Red Dot Design Award Winner, Brand Design Category, Cargo Container

Selected as Excellent Design Company, KIDP
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CARGO CONTAINER  smzeo=ENo =Esem
2 EMBALICE Fchst at

Blef Olol) e A

Clent ~ Jtm#Eod  CargoContainer =

ArtDirector  9&#®  AnDoohyun  ‘FI2E2Z'x3 8 opgo| xjeta

Designer 443  ParkSohee
Ryu Seunghyun
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‘Cargo Container’ was created for campers seeking nature over
urban complexity. The brand offers products for a unique camping
experience, akin to securely packaging something in a massive
box for delivery. Infusing raw nature and military sensibility,
reminiscent of ‘Camouflage,’ we consistently communicated

our brand message through a unified visual language. Online
designs emphasize the brand concept through powerful imagery
and repeated exposure. Offline, we mirror the visual language
experienced online. Throughout product use, we aim to maintain
a continuous sense of the brand’s identity.
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PETHROOM

Client HjADHY BM SMILE

Art Director [ =] An Doohyun

Designer EIEN Park Sohee
(] E=] Lee Jooyeon
AR Kim Shinhyung
HEAO1 Park Seoyeon
558 Ryu Seunghyun

HAE2 PETZF BATHROOMS| B0 =, Atgtn} B SS 0|7 Hetst
E7{2 20| ZAEIUS W|OHRILICH S40 QUEES
HIHSE MEZ2Z SsI=S 4 Z|UELICH HiH

QIX|5t7| #12 =M oo = SHor, Higy

7t ,
7HR|0f B At dhebo| AAIS 5120 BME 2R E ZERGLICHL 24 HES
H={EIS0| 2HS0{LH= o/~ EE 7| X|0f 2HA5t0] 2H[XE7E 20| 25}H0]
HES HIEHEH1E CIRIE|AUSLICE

=

o

o
A= OrSat S22 Ad F42 8FED, ZAHRIEE 3R 442
A =

=

flin

Pethroom(PET+BATHROOM) envisions a comfortable lifestyle for
both people and pets. Initially focusing on bathroom and hygiene
products, the brand aims to diversify into various pet-related items.
The brand’s yellow and blue colors are chosen for easy recognition
by dogs and cats. Embracing the ‘Humanization’ concept, it redefines
the bond between pets and owners. The inclusion of characters adds
depth to the brand experience, as these characters inhabit an actual
village with distinct personalities, blurring the lines between reality
and imagination. Each product showcases episodes crafted by these
characters, aiming to evoke consumer empathy and interest.

SPICE PEANUT



NUGU NUGUE Y2 QIERAUM B-HET ROl TiM ESiEo= 1M E-MEES
U27HHME S55 AEIYUS ZBxsh= SHE 22U ELICE NUGUS)

Client HEIHEA MEDIQUITOS L20] L3l HChoM Eotsl QlEFAM S| CiAsH S ARISLICH

Art Director ot=5 An Doohyun HHE Z7t2 BEYst IRS Mo EHE ATHE &84l A2 SUME

Designer gt 3| Park Sohee FRELICE X[ 25t T MOl M NUGUETHS| &7 2 2Io| ZAEIUZ H5lstat=

Ml Sim Gyuwon FXIE 2loi =51t 2tds Aelst HHE A|JLIN Z| AARICR

TEFMELICHL 5 014 m{M ot ofL|2t 2 TN, JE|, 2l0|ZAEIUR
e 7tsde nedt 2|E Y S TdSLIC

NUGU, a fashion platform hosting selected Japanese influencer brands,
underwent rebranding to stay on par with the fast-paced fashion market
while asserting its unique style. Inspired by the Japanese pronunciation
meaning ‘to undress’ NUGU celebrated the diverse personalities

of its influencers. The brand concept, symbolized by transparent
vessels, utilized transparent materials for visual cohesion. Introducing
a vibrant lifestyle proposition, the brand established a signature color
system with green and lime. The rebranding, with an eye on future
expansion into men'’s fashion, beauty, and lifestyle, aimed to break
free from mundane fashion and embrace the lively NUGU style.
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BLISHE DAWN ‘g2l

IS 32 52 EPIoE 5 Y Blo|ZAELY HE| HACE,

E| 2T ‘Ea|4'S &Etst sige| HMEQIL|Ct BLISHEE

Client (Z)2lofo|%| inH 40~50th2| EtZUE0|M 10~-200HE ERIZS| A S 2lsh 0|0|X| H5tet
Art Director OtE=3 An Doohyun MZEE Q|3 EEiEQ| X0 ‘dawn(AE)'S F71st M2 2EERRIS
Designer 243 Park Sohee BHSQISLICE ‘MEiZhay'el MR[3H ZFOIM EHRCSt 7|9ES HigfoR
dex Kim Woojin SRMCo| Z2i9t 312 FAMALICH AoIRr =2 4 9l BEE AZ3lel T,
0[0]| S¥= ZEH0| O|FOIN HEQIA|, HEAR!, T2| 10 2 350)| AjZtat 2,
0211 ZZHR| Aol 242 S 4 YEE BUCS MARELI,

‘BLISHE DAWN' is an emotive lifestyle beauty brand targeting the
younger demographic, extending from the existing cosmetic brand
‘BLISHE.’ To cater to the shift in the target audience from ages 40-50
to ages 10-20, BLISHE introduced a new brand line with the addition
of ‘dawn.” Inspired by the sentimental feelings of ‘dawn emotions,’
the brand developed colors and scents based on tone and mood
keywords. Visualizing the unique mood experienced only at dawn, the
brand designed hand wash, hand cream, and lip balm, incorporating
visuals, scents, and textures to evoke the essence of dawn across
sight, smell, and touch.
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SPREAD WORKS

SPREAD
WORKS

sE C|xtel Brand Design
AMH|A C|xtel Service Design
AlZk C|x}ol Visual Design
Jef=l Cfxiel Graphic Design
uf7|X| C|xtel Package Design
Fel= Cixtol Contents Design
Z254 ORI Promotion Design
FH2IE CXtel Character Design
U AEZ0|M lllustration

ARl & Photograph
Telephone

+82-10-3352-0814

Email Website
spread@spread-studio.com  spreadwks.com

Address

Mgl g SR 1572 23-5,45

4F, 23-5, Seolleung-ro 157-gil, Gangnam-gu,
Seoul, Republic of Korea

AL
=
L|

1L AZREYA=H g4
|=S Akt BHE| SEAH HARE QIEIRS TSI BHETL LIOL7IOF

S2I0|2EL

B W DOIUE, AR L) ZXIMS Folstn PYAST AR of2telg HEE Ye
HELICE 02| 230{71 B 0[3h2 BlEFOR HHC0| Q1012 MMISH TS E B BTt
SRS AER|HY, 427, HO|Y, REEC S AL EHS Hol ZuNoR BHlE 4 9k
aakg MigLict,

2. APEYAL s 0| §Z0| | HIZ Of0|HE|E|S 7|EEHLIC

BEE Hatn} 7|2 HO| 012 AHHOR HOIE £ Qi HIFY Zit2e ML

55 22 ‘B Jjo|= el HAE Jo|SE Yo HAES HHHLIZ o

515 AH|XlolH YRl 242|584 TS SALIC

3. ATPEAL B L= J2hES T

SRCT} TSR SHe HHE RBEOE B2 YTHOR LiEl 4 9/ Ik M8 Bas
S0f 9 SUELICE HRE o 0j0|X|S YRHOIMIAE CHIEA SEE 4 IS S At
ol St FH2lE], Of= 93, JahE EAE Se ol= g Mg

4. €25t OFRES 2|19 581} E2|E|Z 2HEO{-LICY,

Aot} o|OjX| # OFL|2} HE OFRES USOU= ol 78 3t 5t22 |10 ANES
RHSO{ LT Chtst 7| K|, ZAH, B240 S2| AMSFE AEIZ|0], ALO|LIX|, B CIxt!
2ol o{Z2(7|0| M, Wt M CIxtel S2f 22kl 0fE2|H 0| M7HX] 25k BRI SH

I
E|31o| ZutES THE0{HLIC.

5. SHET} Z2RE 0|30 7|E MAE SYE 4 UTE 2etoln omatel 50| Lol
SNS 2%, ZEIX CIRIQl, AL 71HIFY IRt HA CIxfel S HuFEel HHEo| 2¢f

1.SPREAD WORKSdesigns the brand experience.

We articulate the client’s needs and conduct custom interviews tailored to the brand.
We define the direction, core values, and market position of the brand and align with
Spread’s members. Based on this shared understanding, we meticulously refine the
brand’s language, going beyond visual expressions such as brand storytelling, slogans,
naming, mood boards, to strategize empathetic representations.

2. SPREAD WORKS conceptualizes the visual identity that becomes the face of the brand.
Beyond brand strategy and planning, we design visual deliverables that directly
showcase them. The final deliverable is the ‘Brand Guide’, which helps ensure
consistent communication to the end consumer as the brand evolves.

3. SPREAD WORKScreates graphics tailored to the brand.

We design graphics that intuitively or symbolically represent what the brand aims

to convey, aligned with the brand’s mood. We produce artwork such as characters,
artworks, graphic posters, etc., to expand the brand’s image consistently and vibrantly
across various situations and media.

4. We produce the necessary output with the highest utility and quality.

Drawing on rich experience and expertise, we produce the best results not only in
layouts and images but also in physical outputs. From various print materials like
packages, posters, brochures, to offline applications like interiors, signage, popup
designs, and online applications like web and app designs, we collaborate with
appropriate teams to deliver top-notch results.

5. We support the overall brand operation, both online and offline, ensuring that the
brand continues to operate as designed even after the project. This includes managing
the brand’s SNS, content design, event key visual design, booth design, etc., across all
platforms.
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WIDE
SPECTRUM

W2 sieel, FHAE0lY
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Design Process

CREATIVE
& DELIVERY

Folxols| olshE 4 2l

Core Value

TRENDY
&ATTENTION

Z210|UET} Jlgh=
CIxtololA 2R|X| g8

CixtelS MBS g,

SAICHEO|HAM FRLE = CIALRI

AH[ROIA| OfEE = U=

Brand Experience Strategy Visual Identity Design Brand Graphic Application Management
Brand Analysis Basic System Graphics Package VMD Design Online Management
Interview Logotype Brand Character Fashion Pkg Signage SNS Contents Design
Research Color System Brand Illust Cosmetics Pkg Wall Graphic Web Banner Design
Core Value Typography Brand Artwork Fnb Pkg Window Graphic Online Detail Page
Pictogram Graphic Poster Furniture Pkg Brand Object Graphic Artwork
Brand Guideline Graphic Pattern Goods, Pb Pkg Photo Zone Design Web POP
Brand Strategy Photo Direction / Styling Pop Up Design
Brand Storytelling
Naming Editorial Web Offline Management
Slogan Poster Web Main Design Campaign Design
Moodboard Brochure Mobile Main Design Pop Up Key Visual Design
Package Direction Leaflet Brand Goods
Keyvisual Direction Shop Card Package Design
Business Card Poster Design
Pop Banner Design

VMD Design

Label Design

Pop
Year Q18 History

2022 FIVE LINE, Oi&2lX EHE 2|7

FIVE LINE, Athleisure Brand Renewal

What a Crisp, 222 2 1}7|X| C|xtol

What a Crisp, Branding and Package Design

Instantfunk, 7| 221 A=

Instantfunk, Key Graphics Creation

Panam, Zi7|X| C|X}2l

Panam, Package Design

2021 AMMIA| L&B, HZtE2EM F|H[Z=Y K& Shinsegae L&B, Monthly promotion key visual production
sl=, g 9 a7 |X| 7He Heenok, Branding and package development
MBC-14F 2T 2 FH2{E] 7HE MBC-14F, Branding and Character Development
KOY, KOKIRI EE 2 {2l / o{7|X| KOY, KOKIRI Branding and Characters / Package
FAMG|AF AZY ESA o] M3t Converted to Spreadworks Co., Ltd.
2020 ANA L&B, YZtZ 22 M F[H|Z=Y K= Shinsegae L&B, Monthly promotion key visual production
Nexon, H|0|Z AE2| S2tH2|0|M J2=] Nexon, Maple Story Collaboration Graphics
Tooniverse, 2IH|OHIIE Z2t&a|0|M Jaf=| Tooniverse, Shinbi Apartment Collaboration Graphics
GFFG - E|E, CHREIRL, SXbt 2|84 Su|Xt 2E J10|= Z2|4  GFFG - Noted, Downtowner, Hojokban, Little Neck, Clap Pizza Brand Guide
VMD, 22H=! C|x}l Polishing VMD, Graphic Design
2019 AMIA| L&B - 2AQIHE0| A|E VMD Shinsegae L&B - Wine&More Season VMD
LEH|oF SO, BaE /7H=IE / 2AF 7K S lidong Pharmaceutical Hudadag, Branding / Character / Pharmaceutical
Package, etc.
CJ O shopping, Ce & EE 1% 2 OtEQ|3 T CJ O shopping, Ce & Brand Launching and Artwork Development
L|o[Hsim|tl, HEL|7|SE Anllel UYHAE Naver Happy Bean, Endangered Animal Campaign lllustration
2018 Eland 2Est2A H|=H, 2uH, L VMD & Eland Modern House Jeju Branch, Gwanggyo Branch, lisan Branch VMD,
etc.
SPC, 2SS ASA|Z D2z 7 SPC - Samlip Hoppang Winter Season Graphic Development
Lotte, 22220 M tijttf = TH7 | K| 7H'L Lotte - Collaboration Pepero Package Development
WstsoL, Bkl a2 / Y S 2 Al & 343 Science Donga, Unit Graphics / Pet Lotus 34 Times in Total
2017 H2EZ2H 18SS PFW / SFW Beyond Closet, 18SS PFW / SFW

AMA7| AEFHE HIE A{AE

Shinsegae Starfield, Brand lllustration

BOiEH|A, = SAARE ¥ 22t

Hyundai Mobis, China Winter Proving Ground Map Graphics

AMAM|A Emart, Sentence TH7|X| C|X}Q!

Shinsegae Emart, Sentence package design

ATEC ARC|Q HY

Spread Studio Startup
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14F ‘MBC 145 AIZS0| Blo = %1 E£5H A’ 14F. MBC NEWS7} 20181
728 16YEE A[ES HO|AS, RFEE S SNSO|AM XS5t = F0O|C|o]
Client ol MBC E._“E°'L|Ef 0|§2 ®O|C|0] FA=0] RISt O|C|O{MIE] 14501 A 2ot
Director e Jeong Eunwoo QHSASLICE TEXt= FUFAAIE TH LUCHS OILIRME FHOE,
Designer Hee Jeong Eunwoo T HY RACIAT ARRZAS BHESH= 0|Y2 OLER M7t HIYE| RAE
el Kim Jungmin ZIABLICE 2ot A S S8t QB S Helstn 20| = MUE HSsHi=
g3 Sung Sojung SEE2 BE0HON, F ENL 2-3002, MR FARCH: J50| #ME
71 oist ALS|, AH| 20te| O|FE =& AJNBLICH

‘Short and smart news created by people on the 14th floor of MBC’
14F. MBC NEWS is a new media brand available on platforms like
Facebook and YouTube, initiated on July 16, 2018. The name is
modeled after the 14th floor of the media center, home to the New
Media News Bureau. The primary hosts are announcer Kang Da-som,
who previously managed the weekend news desk, and announcer
Lee Young-eun, currently overseeing sports news on the weekday
news desk. The aim is to curate essential news, organize key points,
and provide in-depth explanations. Targeting individuals in their 20s
and 30s, it primarily covers social and economic issues of interest to
this demographic rather than political news.

2021.06.18 FRIDAY 14F 1SSUE. 2021.06,18 FRIDAY 14 ISSUE 2021.06.18 FRIDAY 14F 1SSUE

ofE AHE BH oliE AIHIE BH oz, M ¥ go}arﬂ'
Hapy ojo= gof? 2ty ojoj= gof? E"m"
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LE|E

Knotted

Client X|of|=of| = X| GFFG

Director H2 Jeong Eunwoo

Designer HeL Jeong Eunwoo
papshal Kim Jungmin
23|zl Kim Heejin
ESPSES| Choi Jiwon
EES-l Choi Jiwon

LE|Eo| Ciet HME ZatE T dAtet ®IZ mi7|X| C|xtelS 2ot Cixtel
SHASLICE A|OLIX A0t JZAAUE H2H0I1E AESH0 LE|= 510|=2
OHE, 2= 258 CIXIASIASLICE LLEIES| ALK FHRIE QI SRIEL|T}
32| ALES HSNUAE= UM = UAEE NZSt0] DL |32|ALE
H7|X|E CIXFR! SIRAELICE B2 AL FHRIE Q! 7|02t ADjS
2 85t0{ HIEfRI F0|2| Th7|X| 2=l S HIESIASLICH E|EQ ALK

FH2IEIQ! 7|01 S 2835101 BTS FESTA #7015 HZ5ti&LICE

We were in charge of designing Noted'’s various brand collaboration
pop-up events and product packages. We designed two types of
Noted Highball Apple and Lemon using the signature smile and
refreshing colorway. We designed a mini crispy roll package by
creating an illustration based on the concept of Noted’s signature
character, Cream Bunny, making crispy rolls. We created packaging
graphics for vitamins using Noted’s signature characters, Sugar
Bear and Smile. We created BTS FESTA Sugar Bear using Noted'’s
signature character, Sugar Bear.

o0
—

N = o
THIS Box wy, k

M
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o|N|==! ‘Old= 27t Mol BRI Crkst A 0| MA 1l FAlo| 37HeiL|Ct
IJE ATHEHAE J|E BHE A2 RX[SHHAM HHES| OIO|HIE|E|S B,
Client ZFAl5|A} O|R] IJE SHgsts At Chefet HAME ZYS B0la2|s AYS TEMSLICH
Director Q0|gt Oh Idam ‘O|HI'= X[Ltzh A|Ztate| thE S 2 SHL|CH &l F HElo| 2= &l H et 24|
Designer Qo|gt Oh Idam QoMo SES 7ICIED LHYUS THEZ = = Eol 32+ Q|o|gLct
=3[ Jo Heehyeon ENEIIES =S5t mfE ot Tt AEtIo| el S-S JliEsto] Crfst
7|1EQ HEJHS2 FAE F0f

IJE is a brand with a Ryokan concept, providing a space designed for
various experiences of relaxation. While maintaining the essence of the
existing brand, Spread conducted work to modulate and expand the
brand'’s identity and elevate diverse brand experiences. IJE translates
to a disconnection from past times. The comma-shaped logo represents
a space for relaxation, much like a comma in life, refining breaths and
creating tomorrow. The logo type was transformed into patterns and
graphic elements inspired by woodcut styles, adding playful elements
to various applications. Existing pictograms were given more weight to
enhance signage clarity. [JE BUSAN follows the concept of ‘Ryokan in
Paris,’ incorporating charming and elegant details.

< 801-99%

Guest rooms

- 803

Guest rooms

efich, relax ande
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We were in charge of designing Noted'’s various brand collaboration
pop-up events and product packages. We designed two types of
Noted Highball Apple and Lemon using the signature smile and
refreshing colorway. We designed a mini crispy roll package by
creating an illustration based on the concept of Noted’s signature
character, Cream Bunny, making crispy rolls. We created packaging
graphics for vitamins using Noted’s signature characters, Sugar
Bear and Smile. We created BTS FESTA Sugar Bear using Noted’s
signature character, Sugar Bear.
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ohSeven Co., Ltd.

ohSeven

HEEQf AHXETL RILEE ChFe XM 2
flsh HHE 7o[ AlZH HOE T
HHME HAXIE 78 = HEE 4 A= CRQlat H

= =1
e
FL oh7|Y X S47|Y UZiAeL Yot S0 TRHES 4ZHOo= SHSHASLICE

ekt D YRE S HAXIS HEEP|

F5hs CIXERI HE 7| Y IEf

|'>| |I°

BI / BX CIAt2! Bl / BX Design
Jajg Cixtel Graphic Design
O|c|E2[ C|xel Editorial Design
Ul / UX C|xfel Ul / UX Design
HIE CIxpel Product Design
Telephone

+82-070-4207-0702

Email
info@ohseven.co.kr

Address

MMl 2T HER 1272 6,35

Website
ohseven.co.kr

3F, 6, Seolleung-ro 127-gil, Gangnam-gu,

Seoul, Republic of Korea

ohSeven as a design specialist company, develops a unique visual language for
brands to deliver clear and consistent brand messages across various channels where
brands and consumers meet. We propose designs and strategies that best convey
the brand message to customers. Collaborating with domestic and international large
corporations as well as small and medium-sized enterprises across various fields, we
have successfully completed hundreds of projects.

C|Xfol ZEMA

Design Process

("Step O1 ) (stepo2 ) (stepo3 ) (stepo4 h
ZHo| 51 ufot HIMIX| &= AlZt 10z Fet N
Customer’s Needs Find Message Convert to Visual Language Design
1 o 1 BCc AEa| g 1 AIZH8 7|9i "ot 1 2o Cixfel
2 Ho|olHR 2 B#C 7kx| Hiet 2 C|xtel tigk d|ot 2 mi7|x| C|xtel
3 M| 3 PCHC Fet 3 CIxfel Z3 7|8 Fot 3 g rixtel

4 gz
5 Hcerlo|lE
\ DN J \ J N J
e N N ([ N
BMET M= HHME HIMXIS oEA AlZH 0|
HMXl= FALt? ANZHo = ZE? O{EA = gehnt?
HHME HIMX|7t ZatHoz HIX|Opdnt BHYAEYS #E3510] AIZHA0IE 2t ofwI2| E-0fl S
a2 wEd M 8 4 Qs HIMXIE BRisom MYs 4 Qs || welo] HEaLCt
2 S wQFLICE AIZIA0IE F|QFRLICE
N J AN )
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Year ik History

2023 2023-2025 LCIXRIMES|AL Y 719 MF Selected as 2023-2025 Excellent Design Company

2021 MEA| 22 7| &5 o|H Expansion and Relocation to Gangnam-gu

2020 KIDP AACIXIRIMES|AL S5 KIDP Industrial Design Company Certification

2018 QM|EFASIAR FE Conversion to Corporation

2015 QMEARLR M Established ohSeven

Year AN Awards

2023 ?_'*1_110114 E 17|X| CIxt! ZE H|o|m 4-4F, ‘@4’ P& MH| TH7 | X| Insper Design Award, Golden Paper Winner, Capsule Type Detergent OHSOME’
2022 SLRPIMEMY 24 Y Te| ‘o7 |2t AH|HE| Hu|’ Good Design Awards Winner, Binggrae ‘Acafela Specialtea Coffee’

iF DeS|gn Award $-4}, g ‘XY

iF Design Award Winner, Binggrae ‘Kombucha’

EI0I9IE OfAJOF 44, OlIFE 522 AC 22IY

Topawards Asia Winner, Etudehouse ‘AC Clean Up’
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2l BEC CIxtol
Neuraderm Brand Identity Design

FEtH2 HC|EAQ| 7|&2 THE Medical AestheticsE 2ZH2 2 {0t
IAMEIS| HEMES ZZst A7IH0 EHEQLICE H2MEHS NEURo

science And DERMatology2| 2402, MAtst 7|22 e SIEES

Client HC|EA Medytox
Director b2 Bae Sukyoo Sofl a2o| Ukt m|Hol AZS S| BHELICEL MAntet 7|&nt
Project Manager B2 Park Yunje SIEHES| HAS AMMO| 20102 BFGI N AMMe| RE|EHE AMEDL
Brand Designer  O|Xtg] Lee Jahee HAIO|E, HZ M O}0|2 S T E 0|0l L2tx|H| M E5IELICH THF|X|
ozl Oh Yujin AR o4A| b0 BE|HI} Chost HISO| HBE 4 JES JHestol ot
aux Kim Jinju HZ0| Liomi2t: Yntel A|AROR CIXfolo| HLE 4 QI SIAALICE
Atz Kim Chaelin
Package Designer 91E91 Yeon Boyeon
OIXt3| Lee Jahee Neuraderm is a skincare brand that emphasizes the expertise in
ool Oh Yujin derma cosmetics, rooted in the Medical Aesthetics developed by
SIxI= Kim Jini Medytox. Neuraderm, a fusion of NEUroscience And DERMatology,
FAP S ES im Jinju o gt s . ;
T im Chaeln !'ewtallzes cu.stomers dglly lives and skin he:alth thrqugh cosmet.lcs
== integrated with neuroscience technology. Diagonal lines symbolize
the link between neuroscience technology and cosmetics, consistently
applied across symbols, websites, brochures, icons, and all media.
Neuraderm’s packaging system is designed with a versatile application
of diagonal motifs, ensuring a consistent design for future products
and maintaining a cohesive brand identity.
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HIEHA|E] 2R E Tt

Bevercity Brand Identity Design

Client MO|7|d Sami Corp
Director i Bae Sukyoo
Project Manager 40| Gu Songyi
Brand Designer HERX| Park Yunje
Uzl Kim Chaelin
feX=r] Oh Yujin
g Jang Pilgyu
Package Designer ZIx{2! Kim Chaelin
ezl Oh Yujin

MESHE HIHAIE|= CHEt SRE &3l =AI2| X2
AlE HSsts BHEQLICE HIEAIE = Ste| Cidets
2, TiFel ol 7HX|E 20t O[3 M2 Zgto =
AELICH Ciest My0] Z=HE|0] Qlis Eaf Eo| =5 BiE
SDE|EZ 5104, CHefe B CHst A== A|A-SSH0] ZRSHIELICH (dt
te O|0|X|E 7| X[0fl AHESI0] AIES EIS HZHe=
= OfO|HIE[E|S O S35t EHSIAELIC

&
N
X
0
]
Yl
24
i)
T a
=l

Z=0|A st &

Bevercity, leading the dessert and beverage culture, is a brand that
offers a sweet respite to urban dwellers through a variety of drinks.
Embracing a pursuit of diverse flavors, the brand expresses the value
of ‘diversity’ through a combination of Roman and Italic fonts. The
brand motif is derived from the angles of a color wheel, systematically
portraying diverse tastes from different perspectives. Additionally,
the use of diagonally sliced fruit images on the packaging enhances
the sensory appeal, creating a distinct and vivid brand identity for
Bevercity.

AJ10I2Ad(
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O} EaC C|xol mtEl2e SotH ko] IS XA AR NoScamo| ERE Ciot AZ130f

Fation Brand Identity Design HMEZ ntE|22| 0|Fat ZE0IM HHMEL| FR|7F LHE £ UES
Client EXETT: Dong-a pharm 2E2|S ISt HEE OfO[HIE|E|S #EFESLICE 7|1E2| HntsIEE0iM
Director e Bae Sukyoo A8E|E= =Hio| HN|El o|0|X[ofl {ZX| 211, mE|2Tte| OO|HIE|E|E
Project Manager 9191 Yeon Boyeon 57| flal 26t Hl2ME ZOIE H 2 AISSIRSLICEH E2{ALt
3= Hong Kwangpyo DfojLiAS] FEHOZ O|20{Zl Al T2| 1 MR &M T} o) sl
Brand Designer 22X Park Yunje HeMo2 ‘X221 § 52 CsiCh= 7HR|E Z35IIELICT
Fapy Kim Chaelin
2R Oh Yujin
e Jang Pilgyu
Package Designer Q&% Oh Yujin Fation is a derma skincare brand by Dong-a Pharmaceutical,
2= Kim Jinju featuring the skin-regenerating ingredient NoScam. The brand

developed a story and built its identity to convey its values through
the name and appearance of Fation. Departing from the typical refined
image associated with derma cosmetics, Fation uses bold neon
colors as its signature, aiming to establish a unique identity. The
symbol, a combination of plus and minus, along with clean white and
striking neon colors, expresses the value of ‘subtracting irritation and
adding efficacy'.
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2022 2td|= Z2|H[0] of[T|H Ti7|X| CIXtR! for M|Z2}

2022 Laneige Holiday Edition Package Design for
SEPHORA
Client OF | A= Amore Pacific
Director | Park Yunje
Package Designer #&£0| Gu Songyi

e Oh Yujin

Uzl Kim Chaelin

Bf| =& 2L #ototL|2t 0|F 2 R SX|OAMT At

E£35| 10c~20cH =gte| of Y S0 e17|7tot, IES

ooz E2|H0| oc|M mj7 XIS CIXtRIRMELICE, 0|0l 5=
3z|antao| Zhat RBE0A Fsts Z4Ado] ZtzE gat 2t x|edo)
LI=0fl 2t T7|X| A4S 2ASHIELICE O|F A2 32{5tx| ot

X ™ Aol 32|ADtA 0|0|X|S EX| et CIXIOlo 2 N|QHsHei, K
HE2 F2|AOA QU{HEE H35510] I2|AOIA OC|MUS =H

C{ &L ct.

Laneige is a beloved brand not only in Korea but also in North
America and Europe. Particularly popular among women in their
teens to early twenties, the brand designed a Holiday Edition
package targeting this demographic for Sephora stores. Considering
the different Christmas sentiments in North America and Europe, the
package concepts were tailored to meet the specific needs of each
region. The North American version proposed a design that is lavish
but doesn't directly incorporate explicit Christmas imagery. On the
other hand, the European version explicitly revealed its Christmas
Edition through the representation of Christmas ornaments.

_LANEIGE-
1 [=])
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0| A QlojelA= 20170] HEE|0] CIXIl HE, SHAY X
= fad
WIMIWORKS HIZLAO 23t 2= FHXE HI5hs SRCIXRIFE7|HLCH
HIHOI AHRLIF0ME Set A= U= 7[&, J2| 1 0|E 7[He = HAE|s BE 2HXE
E 432

2210|QEQ| H|XL|A

WIMIWORKS

825055550550

AlZt EIxFel Visual Design Founded in 2017, WIMIWORKS provides comprehensive design services, including
ME|O|C| C|X}QI Multimedia Design design, branding, promotional video production, photography, and website

ZEHC|RIOI Pacakge Design development, catering to all content needs essential for businesses. With proactive
SUALO|E C|XIQI Website Design communication and in-depth planning, all content produced is aimed at leading clients’

businesses to success.
Telephone
050-5555-0550

Email Website
works@wimiworks.com wimiworks.com
Address

45 QLA UER 27 2BEUHIMS 35 309%
#3009, 27, Sampung-ro, Gyeongsan-si,
Gyeongsangbuk-do, Republic of Korea

CIXtel TEMA Design Process

BX Design
Strategy

Design Ideation
& Sketch

Develope
& Final

Brand Study BX Strategy

440 MOIM

Design
Principle

Competitor Brand Identity

Brand
Core Value

Brand(Client)

Brand
Philosophy

Competitor

Brand Essence
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Year 13 History
2023 FASE MACIXtel S42S| M2 2l MF (-2025) Selected as expert members of the Gyeongsangbuk-do Industrial Design
Promotion Committee (~2025)
SLCRRIMET Y R7|Y M (-2025) Selected as EXCELLENT DESIGN COMPANY(~2025)
2022 SEHIA 7|2 MF (AZHZRTIRRI) Selected as Export Voucher Performing Agency for Visual-Package Design
BA7|Y SLHIRM 372 M (HHE X|J) Selected as Business innovation Voucher Performing Agency for Brand
Design
=3|ol@ EE (HE YR FHE) Member of Parliament Commendation for Local Youth Job Creation
2021 AYEE DX EEH(YRIE &E) Commendation for Governor of Gyeongsangbuk-do for Local Job Creation
YIS 2Z32|00|E HE 2 Selected as Expert Member for Local Creators Of Korea Institute of Startup
and Entrepreneurship Development
SEHIRA 27|12 MY (EESYY) Selected as Export Voucher Performing Agency for Promotional Video
2020 HIZ 7| 4e1E Certified as a Venture Business
20| ARCIR 2 (HMT HEI52 185/ 80E 72) Establishment of WIMI Studio (Daegu Metropolitan City, 185,
Sanghwabuk-ro, Dalseo-gu)
SA47|Y SHtRN 7|2t MY (EEX|R) Selected as Business innovation Voucher Performing Agency for Brand
Marketing
K|S MGEHIRA 23712 M (OB, CIXFRl, B E JHU7HM) Selected as Local Business innovation Voucher Performing Agency for
Marketing, Design, Branding
2019 MACIXRIMES|A S5 Certificated as Design Company by KIDP(Korea Institute of Design
Promotion)
HIC|2EXZY S5 Registering a Video Production Agency
EHMMERIZH SE(SHMFEMH|A) Registering a Proof of self-production verification for video Production
2017 oA M Establishment of WIMIWORKS

WIMIWORKS



TCMS 2|HHY T2NE
TCMS Rebranding Project

Client (F)EIMAofA TCMS

Creative Director &3X| Song Hyunji

Designer 0|04H Lee Yeojung
gty Park Dayoung

2XIHX| 229 dH| 7| JHE 2 2E oM 2 SRS Y, diskE 7Y
TCMS EHE 2|7 Z2HES TIM z

SEOIM 2x TX| 22 LS 2 =
E71 fl5to] M0 7|2 SEt 22Y BEUEE X[Ests & 7tsd
2xPHX|2| 22[9f 7|&nt ZUS|E|9| 0|SY S HEE S Hys 2
T2 A|AH, o{Z2|FH|0]MS CIXHAIR
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We initiated a brand renewal for TCMS, focusing on technology
development for second battery separator production and film-
related clip manufacturing. The design, including the logo, graphic
system, and applications, reflects innovative technology and the goal
of establishing a global brand, emphasizing the mobility aspect in
film-related clips and second battery separator technology. Through
the renewed brand and continuous follow-up productions (exhibition
banners, IR catalog design, website updates, etc.), TCMS successfully
secured Series B investments.

“he = HARE 2N
TCMS EERIRIIT o2 B wuse

7, $2URIABH 1042
62 K3y 283 6218

a
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Eojujzic Hallel T 2HE FET}, R M| AL ARE MBSt 2SS E 7HA HRiEQIL|Ct
Pluffy Land Branding Project A U AER|E SAOR $t MYOZ it EHSM &V REEE 4
Client EETES Pluffy Land Qe Weko 2 CIXIQIHELIC E2{u|MEE= M2 CHE 2YQl v S21t
Creative Director &3iX| Song Hyunii HFAXL7} O ME W ER MLt MAIZS 712 E-EQILICE 7| & 8
Designer IS Lee Yeojung =2EQ} CIE27 S ES FXIE ofo] Hiz{S S| Meint HA g olsfstn
gty Park Dayoung S0 2 AES TH & HES FAHO| 715 & > UEE EAE
+ Qe BHE HHE MYMESLICH HE $4 22|22 H¥E EH0]X| L
HZ AMIHO|X|E CIXtoI5t0] EMES| UMM S QKXISIIXL 51U &LICH

Pluffy Land is a pet treat brand emphasizing healthy, additive-free,
handmade snacks. The design centers around the concept and
story, aiming to bring joy and vibrancy. Envisioning a world where
pets and owners from different civilizations embark on a journey to a
new Neverland, Pluffy Land prioritizes understanding pets’ choices
and personalities. The brand aims to provide positive experiences
for pets, fostering happy memories. Ongoing brand management
includes designing the website and product pages for consistent
brand image.
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32|0|0]|7 2 €Ll T2HE
CREMAKER Rebranding Project

Client 3Az|H|o|7 CREMAKER

Creative Director &3X| Song Hyunji

Designer 0|04H Lee Yeojung
gty Park Dayoung

=4t 3D Z2IE B8 @3S FE5t Q= 32|H0|72 M7 HIF ‘AEHE 9|
Y3 ZXMGE RE = U= 21, J2HE AlAH>, FH2EH, iIFE 5,
2HES CIXIIMESLICE Xl 2reel 20| 7|Z =g ME Felst 7Hx|2t
ZHofl 3D Z2IEQ 28 WAlel x,y, 252 RE|HZ C, M, 3, D 2| 2XIE
M= UMHl YEl= HHMSLICE [IEt Mol BXE|Z 0|2 wS2)
JtR|et YEALE 215t 3D ZRIE2| H2YS HASLICL BHE HMS
HiIsh BaE ME2|YS 285t oir|= T Hu|els Hs 1,604%
HYES 7|S5H 43X HE =S oS

We designed the logo, graphic system, character, manual book, and
label to facilitate the successful positioning of CREMAKER’s new
product ‘Starter,” actively leading the distribution of domestically
produced 3D printers. We revamped the logo with an intuitive design,
incorporating the values and concept. Using the 3D printer motion axes
(%, y, 2), we depicted the letters C, M, 3, D in a symbolic three-dimensional
form. We highlighted future education and 3D printing accessibility for
beginners with flexible curve endings. Wadiz crowdfunding campaign,
featuring brand-aligned materials, achieved an outstanding 1,604%
funding rate, successfully concluding the product launch.
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Afn|Ql B Z2HE
Jahyeonmiin Branding Project

Client Xrsdolel Jahyeonmiin

Creative Director &8iX| Song Hyunji

Designer oloi™ Lee Yeojung
HiCpod Park Dayoung
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FromFarm successfully launched the women'’s brown rice protein
powder brand ‘Jahyunmiin’ with logo, package, and crowdfunding
campaign design. Developed icons visualizing keywords like
‘Balance,’ ‘Health,’ ‘Hearty,” and ‘Easy Digestion’ under the slogan
‘WE THINK ABOUT HEALTHY LIFESTYLE.' The brand concept ‘Protein
from the earth, Jahyunmiin’ was established with the motif of ‘Protein
derived from the land using brown rice’. Successfully completed

a crowdfunding campaign by maintaining a consistent brand
concept that delivers the message of ‘Dietary supplements for
women'’s health.’
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=AIS|AF IISEOtoC|E IS CIH2C|=E 3210[0[E|E Cixtel ARLIQ QlLICE 4
S1RCIRRRL BZCIROL UX/UI LIRS, BRI, TaiTICR} 5t a5

foundfounded Inc. QLICH T2 ETHer|= = Tal0jo[E|= CIxjel ARLIS, OfE Cixjol MeE s THREQ! 22
Bic ojT|E &
; _

Ix
H2
2 Yot ASLICE TR ELHRLIEE =2 AZ|E|9| 222 7|20l 2E CIX2!
Lt MX| RASHAH| AtsHH, L2[2t2| OFO|HE|E|S Fn EHA|F LIZFAXL BiL|CY,

ZHES 1Y

SRICIxtRl ol HIBLIRESL,
ol 5 cleyet

=

found/Founded

24 EIxpel Industrial Design foundfounded in is a creative design studio specializing in industrial design. We have
AlZt C|REI Visual Design been involved in various projects in the field of industrial design, including product

Z7ZHC|XIRINn Space Design design, furniture design, spatial design, UX/Ul design, branding, and graphic design.
UX/UI C|X}QI Ux/Ui Design foundfounded operates as a creative design studio, an art design select shop called

foundit, and an environmentally friendly brand called Epi. foundfounded approaches
projects with flexibility, from planning to design and production, aiming to deliver high-
quality results. We strive to discover and develop our unique identity.

Telephone
070-4227-5522

Email Website
info@foundfounded.com foundfounded.com
Address

HESSEA| DIET 212 8-4, 35
8-4, Yeonnam-ro 1-gil, Mapo-gu, Seoul, Republic of Korea

CIXtel TEMA Design Process

Understanding Observation Creative Workshop Visualization Exploration Visualization Phase

Discover Insights * Discover Insights Design Ideation * Paper Prototype
STEEP Analysis : Insight Grouping Design Sketch : Rough Modeling
Project User Observation Techique ~ : Derive Concept : Detail Modeling Design

Kick-off Quantitative Survey : Direction : 3D Rendering Visualization
In-Depth Interview : :
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Year ks History
2023 LLCIXRIMET|Y MY, SH=CIXIQITISH Selected as an Excellent Design Specialist Company, KIDP
2022 Zlgtz 28c oju| A Launched the Eco-Friendly Brand Yippee
2021 HHOI FAIS|AF MEt Converted to a Corporation
AASHAIRE CIXFRI R&D ALY MF Selected for the Design R&D Project by the Ministry of Trade, Industry and
Energy
LCIRPIMET Y MHE, SHECIXIRIZIZR Selected as an Excellent Design Specialist Company, KIDP
CIxel A4 M| 47| ChXIE 3 Lenfa Established a Design Research Institute, Gyeonggi Daejin Technopark
II2Ct2C|E 2AF i Qu|A 0|F Moved foundfounded Headquarters to Yeon-nam Office
2020 o2l S5 ME ME olN Het Established Foundlt Logistics Center, Incheon Cheong-na
2019 SFCIRFIH[QIE | = FA| Invited to exhibit at the Gwangju Design Biennale
2018 IRCEQl HHES 2E Launched Foundlt Select Shop
XL CIXel9|3 =3 HA| Invited to exhibit at Suzhou Design Week
2017 m2|C|XFIR| 3 HA| Exhibited at Paris Design Week
=Y IFA, AT 2l MWC TA| Exhibited at Germany IFA, Spain MWC
2016 ARFXL CIXIQITHE L] Al (M3 OF2AtO|T) ME Selected for Samsung Electronics Design Partnership (C-Lab Outsider)
I2CntRr| e ME 2016 Established Foundfounded
Year SHAH Awards
2024 S IF C|XIRI0{I= / Fragrance brand branding Germany IF Design Award, Fragrance Brand Branding
2023 0|=} IDEA C|X}2I0{Y|E, Eco-friendly Delivery Container U.S. IDEA Design Award, Eco-Friendly Delivery Container
0|= IDEA C|X}QI0{ Q| = Educational Device U.S. IDEA Design Award, Educational Device
£ |F C|XIRI{QE Educational Device Germany IF Design Award, Educational Device
=2 REDDOT CIX[RI0IE Smart Health Kit Germany REDDOT Design Award, Smart Health Kit
2018 =% REDDOT LIXIRI01|E Home Furnishing Device Germany REDDOT Design Award, Home Furnishing Device
2017 = IF C|X[R10{9|=, Home Furnishing Device German IF Design Award, Home Furnishing Device

0|2 IDEA C|Xt2I0{9| =, Home Furnishing Device

U.S. IDEA Design Award, Home Furnishing Device
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2023 MM A AELC|Q 2023 &7 SAIEE A AL S23 AI2|ZE QIS HEE Y HAUE
2023 Samsung Galaxy Studio ZEHES TIYASLICE 7IEl0| MEE CIXIQL, 2EIX TR, Qi MX|2t
Client 7|2 Cheil NS Z2HEQ| EEHOl £RME HSHELICEH £3| HHAE 0|85t

AN Samsung Electronics EE HAO|SIEQ 02t AT EQO|E 7HLsH £ 8-S 2 AUSLICE
Creative Director &% Song Kyuho
Designer =3 Kim Jungu

g2y Jang Munjeong

MM Jeon Huiseon

Al Shin Hyeonyeol

gzl Shin Yujin

o0 Yoo Misuk We conducted an experiential zone and pop-up zone project for the

e An Suhyeon Samsung Galaxy S23 series, launched in the first half of 2023. From

planning to design, content development, production, installation,
and construction, we provided integrated solutions for the project.
Particularly, the development of hardware and software for photo
booths using the Galaxy garnered positive responses.

LLyg

NCE STU N
SEouL

Eou
+82 25126756
) © @ 1MILLIONDANCE.com
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Hig|Z AN wa|mo| ofo|HIE|E| Zajet olRatelg Jrfe 2Mo= St

Belif Cushion CIXfRIASLICE SHe AXHE &85t CIAtQI2 Wa|Zo| 15t olo|HIEIEIS
Client LGAIErZAZt LG H&H HEE S0 ®ME2| 7180 Aast =4S FLC

Creative Director &1& Song Kyuho

Designer U= Kim Jungu

We designed cushions by transferring the identity color and
outline of Belif. The design, utilizing transparent materials, not only
communicates Belif's unique identity but also gives the product a
lightweight and cheerful feel.

believe in truth

Stress shooter

- cica bomb cushion
natural beige

For sensitive skin? Yes!

SPF. I 50
PA .

Dermatologically tested

With Centella asiatica leaf extract,
Madecassoside, 2 Napiers formulas

15gx2/0520z.x2
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A7HE CIX|2 e A7 NFC 20| L&l LPZi4e| CIXIE Yoz Aml7{o| £ow xisoz gofo|

New Concept Digital Aloum Speaker TH=lE M2 AMe| CIXIE ¢ Z2(00{LIC W AEtS| WHS
Client e ZIRIUA AT E 4= Ao, 7|EQ| AH AL Weut Y5 SA4S LdE
Creative Director 4715 Song Kyuho & AEE HARMELIC
Designer AL Shin Yujin

A Shin Hyeonyeol

The LP concept digital album player with an embedded NFC chip
automatically plays music when plugged into a speaker, introducing
a new way of experiencing digital albums. Fans can treasure their
favorite star’s albums, designed for seamless music enjoyment
similar to traditional album usage.
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ofo|A3R E& 2.0

Ice Cream Home Run 2.0

Client LGEHZ LG H&H

Creative Director ZZ&E3 Kim Jungu

Designer HEH Jang Munjeong
Fs|M Jeon Huiseon
A Shin Hyeonyeol
Qh# An Suhyeon

ADLE 8% Mu|A BHEQ! Ofo| AT Eaio] S5t BT 2|k
ZENER S JHXe 20 Y %E.* SRSIL B] ZHE UX/Ul, 12
HIZY B2 CIXIOIMSLICE RIE T7|X] CIRQILE] Yot B2 2eUtx|
TYHALICH WSS EAZT EHZ3 WA, E2EA J|HES NER
5101 Cheset IR BEOIM HEIsh AHBE 4 QIEE CIRRISSLIC

| designed the integrated branding renewal project for Ice Cream
Home Run, a smart learning service brand, encompassing brand
value, logo, integrated branding, education content UX/Ul, and
graphic visual work. From product package design to mass
production follow-up, | managed the entire process. The product
includes a tablet, tablet stand, and Bluetooth keyboard set, designed
for convenient use in various educational environments.
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