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H T3, sHoPo SAE TAHLE FAHL e IR
7b olm A A= AA 71t ok Fxede FE WIS FAHLS
FR7E dojutar glon, dinte] ol E2vkE SAH0E dR7F F4HL 3
o 3 ZFeM e I3ty 7t E FAeE dRVF @4 e AL 2E AL
2 o) 37 A tE e YEhY, £33kl 2= 57t ol wA )
Aol ZA 714 Ao ®elth

ob&e] HT F=o AR FA AFY w2 FAYEE F7F ol A A A
Zlodskal itk A ake] WAl ok ofyE, LG 3 A3 9] TFT-LCD, o) Al
w42, SDIC| PDP 5] 1 dlojt}. 3 &, 7]of 5 = Asaprh A BRl=
Z AT ARA Ak 7l dEetal Sle AR =) w7 o|v A AjAdel A
A 71dste a9o] =i itk g, 20029 69 g dEA JHHE 9=
77114 gt o] Ao} IUtRE HEE 470 WYl wep ~2x2E 53 o
ZbolwA A Ede F Ao ZjthEn. ol dEHAME 7t thE" e ¢
T e =8 £2TT AHolARE o]} HEo] A E JA- It AYAE 2F
sto] AAel 231 HolA Wl ZF7F AU e EtukE dEsite Aol
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$AHE 7 QolvAE BN FHE Fa ek

EEs 2 Jle Aol A Atdzta & 5 3tk ol sjolE g R

A, AR 4 BHo B35S 2F ¢ AAF Ayrux g

(1) 9 E3} FHAY 5
A ESFRAL 19719 47, oF 3099 3 S FRBES FRAL a9

FTH o] 98\ 249 28Y MAH xZ o= e 8/ E3tY Z 24703 3170 A
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o s o

AR, Fa2s} - dad e 2AgTe A FEA R deF T @
A, 5o, 78, A5 5 dddeed HH, =2l IAE A o =
dolle v fEZEE Vs 54 M 7ld TRAA S, 5L WS A
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o] ztol, ols A=k} o A9 ofefw, AAIH Y Abo] FOoE TAIZE Yol
BBE ATAE AFAT o7 1= F5AE AR W de)(McNally)AHo} He]
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3 HFF (www.mct.go.kr) = A TP ol A 2000 7Ll 7T APECH%
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d B89 A& s Sl
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thAoF S xR, 2001 A 172} INTOSAI £3]71 A& A FH7 % 38t
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(£ 7] 2= == o

= =& = 7t Al 4 721 & N =
AQA e Z3 A (Rolex) ZEA A|A
8l E 2} (vectra)
=23e o 2 | AM2E g2 FIH=(HP) pc
epcs

=g, 7I9ReEA 719 ovAE F4d%e BAECY F, 2R} VYgeR
FH 7 & e 7HA AE, F2 BE5E B Fe BIEEN 7 R
o

£ 7Y ARoRH F2F g AR Bk

HU

=9 B @ & o X =9 B @ & o X
1 SEEXNE 8,865,429 | 11 SlsE3Y 770,917
2 | LGET&S 3,957,230 | 12 | JIOLASXE 747,941
3 | &HO0IEl 2,857,027 | 13 | EUANE 570,049
4 | SKEAIS 2,437,547 14 | @8dH2 546,108
5 | KTF 1,599,983 | 15 | EXNZEHATFE 468,746
6 |SEUNSIE 1,506,271 16 | 48532/ 425,918
7 | BAEAD 1,339,025 17 [&Hs4 415,442
8 | &4SDI® 868,361 18 | &tst 358,073
9 |CJA 860,876 | 19 | BLG CI 358,010
10 | SK&® 788,124 | 20 [ S-OQil 342,709
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A vAEE 2o A0 g oju Ao ela] AHE nA=ZA v A

20y Pes wol AW 2elo] NYHez PFHo} Ao E4o] e
oW AE 32 u A vA=s FAH/E D @ BA o Yol
SE o Frhe) AR, 71], A8, A%, AAY, 24 4%, 2ok 5
A G ARl EeEel Yt 2gH onAa & 4 e, 27 v}
AY ALl 27t BASE Roja) nE F7} A D5 P 54
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g5l AE, 719, AY, F7ke) BAE £2L 2] G gue 4B s
Aol ofUet Mze AR HolA BB AUA ERE FAB A4F 5o
NOS it #4 AFY BASE Adolgt /19 HASE 53 1 ANE B
A "ok NOS 7F obd ARd NOSH EEle A 1 7 7Y Bilzof wmet
AE mAse 747 Bl 4 e AL AASE Aol B ApLe o
selg Boz she ldelae A Ba4, d&Fo Holtm AAH
WEolehe 2UES 9 Bk AR vobrt AAHQ AT, Fa T
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2. 37 A= AE T 7HA

Z7F BAEZE 9149 didolgtd, w7 BAE=S A= 54 577 7HAE

i AE AFEY HEAZE S7HE BES 9P| §(Farquhar, 1989).

L oldd BAE A 74 24E HAS 245 (Brand Loyalty),

HAWE QA E(Brand Awareness), HHE A4 (Brand Associations), A7 F3
(Percelv d Quality) 22|31 7|8} S Ao g disiqitt. 7193 WA B
E AR 2naE AFd B ek Hgk ke YRS sfsta A s

T ARHEd B85S F
Zojoed 4ol Bk 59
A7 ek AF A, BAE olp)A 27D % Yl wAER L ) §715

| E3kaL AHE WSl FFS Foh U doprt BAE Ak s

Y
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[T& 18] =71 E=i= JiA|

/23} O[Tl (National Image)\ { 2 EHCE M 4 )

(National Brand Strategy)

S =orme
(N..at.ional Competitiveneﬂsbszﬂuw Y 29 2E R
T I - (National Brand Value)

deld d2E

\'- (Psychology Proximity) ) j

=t ERHE JIXl EHHE

M 23E =7 BEHE FHdea

1. 71€& 7} olv|x] 4 84

AGAA w7} olu Aot We ATEo] AWHWA, 2 o) A g
T4 L25E TN gtk A TTHOR @ Fvbe] HA, BA, AR
A= QAW AFH 2uAe] BAE A3 A% W)

EE WES ATk
AN 7SR 37t B
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=7t 2 71499

AL

=7t o[o[x] FHUS
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Kelman(1965) = ooTre mAE =
olgtel HEAE, HANTHE
Scott(1966) MR, HHA, Atsl, 2st
Nagashima QA= st O|=3 gE£
s =HEC] CE DSBS e 2omy. znwn. gawz, oa w8
(1970) olo| H&E
oj=ols0l e=ZXES dists )
Hang(1978) | = = ANUMSLE DIEFOME, 25E KA
Johanssont | SRHMES X=xsiT OIS ARIA, I, Sxy, Sz HAlL 4ge 2
Nevenzahl | = SIAMAFAISI S 2| X, TN, HAEC 2%, AEY, 25, AuA
(1986) 7t olgx| @17 HE, He0lse 9 AMs
Peabody Algto] E3 =7le] EME B elzozol YA, 23 miHe HEE, =3
(1988) oiet I YEE W= 22 | =ZJlel diEFM, FHolso HEt
Han (1988) JlaHol e, WA, Aoz A
271 SMo= PME 27} 0
ot e c= = 2al5 (A8, AX, 23 5) 22
Clark(1990) O/X|2F 2|3} AH[RFQ| 2| Af
Ml (N =RIy) 20
AXo| Ojx= H5
AH[RIZF ofEH S8 =7
Roth&Romeo _ L
(1562) oloiXIel MEES 7iFo| BE| AN, CIxQl, A, J|&
sh=o}
varting 107422 27t olojxlel ME| HEMAME, UFs4E, ZMASE, ADIyE
artin
o OlOIXIB OlYUBME=Ql, AR ARE HE, LEH2 SYE ANKNRILE
rogilu
(1933) o, ml=olg djatez ulm| =xa&, FA oFY, sMB XZE, HMEQ
o A, Mol 2F, 7y AR 45
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=7k 2 7199 BAE 74x Al ek A

[# 16] =7} Hli= Jix|] ot 67 21}

(US$Million)  (US$Million) (1/10000)
Ranking COUNTRY BalE JIx]| 2 A =J} EHE X|F
1 U.S.A. 7,139,939 10,143,400 0.7039
2 Germany 2,886,539 6,123,332 0.4714
3 France 1,915,253 3,952,234 0.4846
4 U.K. 1,909,904 3,664,436 0.5212
5 Japan 1,023,730 4,539,821 0.2255
6 ltaly 1,010,091 3,019,985 0.3348
7 Spain 545,657 1,818,856 0.3000
8 Korea 408,612 1,793,733 0.2278
9 China 243,347 2,810,006 0.0866
10 Singapore 160,539 1,471,486 0.1091
11 Taiwan 76,173 1,410,606 0.0540
12 Russia 71,123 1,099,271 0.0647
13 Malaysia 44,254 1,010,357 0.0438
14 Mexico 40,724 1,675,867 0.0243
15 Brazil 21,173 639,679 0.0331
16 Hungary 769 349,482 0.0022
[O2 29] WU S¥0ld HIt 24
Jp-E S0 20t 2AE 40|
E2 20t we 20t
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Korea Brand

How to answer survey questions

* In this part, you will be given statements. After carefully reading each statement,

please mark you choice on a scale of one(l) to ten (10) that you believe best
matches your opinion about the statement in question.

* Please, answer for each nation listed below in the same way described above. For

example, first fill out the parenthesis with a given nation (ex: France), read the
complete statement, and then mark your answer.
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Respondent Info

* Please, fill in the personal information before proceeding the next part.

* In this part, you will be asked how much you feel familiar with or close to
the given nation. Your candidness will be greatly appreciated.
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* In the following questions, please express your opinion about the nation in
comparison with your home country.
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In this part, you will be asked about your opinion on how well each given
nations government, businesses, NGOs and citizens are doing in their
efforts at building their brand as a nation, the initiative locally dubbed
building Korea Brand

Note: there are worldwide movements among national governments to
promote their awareness on the international community in the belief that a
improved image would lead to stronger international competitiveness. In
Korea, in particular, after successfully hosting the 2002 Korea and Japan
World Cup finals, raging are talks on building on this legacy and upgrading
its international stature. One of many proposed ways to achieve this goal is
building Korea Brand, which refers to enhancing the image of Korea.

118



119

F7h 2 7199 A= A A



2
re
-
Ho,

* We appreciate your participation to answer all of question *
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A Study On Enhancing the "Korea" Brand Value to Improve
International Competitiveness

Dear Survey Respondent:

We, the Institute of Industrial Policy Studies (IPS), are currently
conducting "Study on Enhancing the "Korea" Brand Value to Improve
International Competitiveness" at the joint request of the Ministry of
Commerce, Industry and Energy and Korea Institute of Design
Promotion (KIDP).

In this study, the Korean government aims to grasp how Korea
is perceived overseas and develop strategies to improve and make
an effective management of the "Korea" brand value. Your
assistance is greatly needed to successfully complete this project.

We greatly appreciate you for taking the time to fill out the
survey.

Best regards,

October, 2002

Ministry of Commerce, Industry and Energy
Korea Institute of Design Promotion (KIDP)
The Institute of Industrial Policy Studies(IPS)
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Please, fill in your personal information.

Geer (] male [ female Age

. . Place of
Akl Residence
Occupation E-mail

f1: What is your purpose of visit to or stay in Korea?

D Sightseeing

@ Attending international conference ([J family member)

@ On business trip(Invest/Conference/Trading/Commerce Etc.)
(CJ family member)

@ Working for Korean Company ([] family member)

(® Religion/ Public service activities

® Spouse of Korean

@ For study or language course

@ Diplomacy /Counsel ([] or a family)

© Performances or Exhibitions

@ Immigration

@ Others (Please specify)

f2. How many days are you planning to stay in Korea (including the days you
already spent in the nation)?

D 1 ~ 2 weeks

@ Within 1 month

@ Between 1 month and 6 months

@ Between 6 months and 1 year

® Longer than 1 year

f3: The status of foreign residence (Interviewer's Use Only )

(3% Interviewer should check appropriate box below based on the fI and f2 answers.)

(] Investor [] Long-term visitor [J on business trip [] Tourist
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If you have any questions or inquiry, please don't hesitate to contact
us.

IPS(The Institute of Industrial Policy Studies) | =pg,
Researcher Bo-Young Kim
tel : 02-456-5588(ext.380) fax : 02-456-2044 | =Interviewer
email : bykim@ips.or.kr
website : www.ips.or.kr

=Supervisor

'=" Interviewer's Use Only

Please, answer the following questions.
There are no right or wrong answers.
We are just asking for your opinion about and attitude toward Korea.

1. The following questions are about how much you feel familar with or close to
Korea.

% Note : The nearer you are to the left end of scale (<), the stronger you agree with the
given statements and viceversa

’ agree disagree
Questions strongly = = strongly
1. | know quite well about Korea. 0W-©-0-0-0-0-@®-0-@-0

2. | think Korea's image is cool and
appealing. 0W-©-®-0-0-0-@-0-@-0

3. | think Korea is very active in
international culture exchanges. ©0-9-60-0-0-0-©-0-9-0

4. Information about Korea is easily
available. 0W-©-®-0-0-0-@-0-@-0

5. | would easily see a lot of Koreans in
my home country. 0-9-0-0-0-0-®-0-0-0

6. | think Korea has a well-developed

social welfare 0-9-®-0-0-0-®-0-@-0
system.
7. Korea seems to be authoritarian. 0-9-®-0-0-0-®-0-@-0O
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2. In the following questions, Please state your opinion about Korea in
comparison with your home country.

% Note : The nearer you are to the left end of scale (<), the stronger you agree with the
given statements and viceversa

agree disagree
strongly = = strongly

1. The Korean (language) is very charming. 0-9-0-0-0-0-®-0-@-0

Questions

2. The Korean language (Korean alphabet) is 0-@ -8 -0 -® -6 -@ -O -@ -

easy to learn.

3. Korea is easy to visit, due to physical 0-@-® -0 -6 -6 -@ -0 -@ -0

proximity.

4. | feel close to Korea because | share its 0-9-B -0 -®-6-@ -3 -@ -0

religion.

5. Korea is a very moral society. 0W-9-0-0-0-0-@®-0-0-0

6. Korea is exclusive against other religions. | (0-@-® -0 -0-6 -@ -© -@ -O

7. Individualism is highly valued in Korea. 0-9-®-0-0-0-®-0-@-0O

8. The Korea is a risk avercy society. 0-9-0-0-0-0-®-0-@-0

3. In he following questions, you will be asked what you think about initiatives of
the Korean govermment, NGOs and people, aimed at building the "Korea" brand.

Note: there are worldwide movements among national governments to promote
their awareness on the international community in the belief that a
improved image would lead to stronger international competitiveness. In
Korea, in particular, after successfully hosting the 2002 Korea and Japan
World Cup finals, raging are talks on building on this legacy and
upgrading its international stature. One of many proposed ways to achieve
t?ii goal is building Korea Brand , which refers to enhancing the image
of Korea.

: X Note : The nearer you are to the left end of the scale (<), the stronger you agree with
the given statements and viceversa
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. . agree disagree
Questionnaires strongly strongly

1. | think the Korean government is active in
promoting Korea and its policy.

0-9-0-0-60-0-®-0-@-0

2. The Korean government
impression on me.

makes a good

0-9-0-0-60-0-®-0-@-0

play a significant role in enhancing the image of
Korea in the international community

3. | am aware of a world-class Korean
company. 0-9-0-0-60-6-@-0-0 -0
4. | belive Korean companies and products

0-9-0-0-60-0-®-0-0-0

in promoting the image of Korea worldwide.

Nséol am aware of a world-renowned Korean 0-©-®-0-6-6-@ -0 -0 -0
6. | think Korean NGOs play a significant role

0-9-0-0-60-0-®-0-0-0

7.

president, entertainment, enterpriser etc.) celebrities

| can know many world-famous Korean (the

0-9-0-0-60-0-®-0-@-0

8. | believe Korean celebrities play a significant
role in promoting the image of Korea world-wide.

0-9-0-0-60-0-®-0-@-0

*NGO (Non Governmental Organization) is the nongovernmental organizations, which
are working for the mankind and public good in various area of environment,

depending human right and reduction of poverty etc.

4. Now, the followings are about the image of Korea as a nation. Candidness will
be much appreciated.

X Note : The nearer you are to the left end of the scale (<), the stronger you agree with
the given statements and viceversa

. ; agree disagree

Questionnaires strongly strongly

0-9-0-0-60-0-©-0-@-0

1. | like Korea

0-9-0-0-60-0-®-0-@-0

2. I'd like to visit Korea again.

0-9-0-0-6-0-®-0-@-0

3. I'd like to purchase Korean products.

@ We greatly appreciate your time and participation. @
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Courtyardo]t}. Hlg]olE= MER A4S Zoistr] 98, AR 2AE T
AL WStA717] flell A2 WS BASH Halew, ‘SR g MEE
ojp|AE vHE7] s A HAT 3 WY Es dedt S AujXo gk
37 Eile APAES AEIFAA AR TEAJeRZ THA7| A AR
E BA4S5 AASH "3l o] AFtellA 774A AlF &£ APdHol R =, 2T
a9l Ad, AAAE AulZ, ghRA] AJAd, ARlE, A7AE, Beta s Folth

ZAL A3 HEolE 58 o] & A uAEL MY FEFH JHE HF T2

SHAl o71= ASZ Yegth o9 HeloEe &g AHAE 2t Ado] H=

gD, o8 A9 AL 8oag Fulsion], Wroeh FAuAE ¢ ¢l
Atk olH s NS Fall HlgolE ARSI Courtyarde & A3 AT, Al
FE 199439l 3007] 9] o2 A =itk
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@ AZJE £4 A& o

Ogilvy & Mather #113 b= Fae] 39l BAHE 7[XE Frlselr] 943 ¢
S 24, Brand/Price Trade-off MethodE A}-&-3t}. Brand/Price Trade-off Method
BAl=s} 7HAolgke @A F 7HA] WA AXIE SAS Gedizl Ao
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AR ZWe 47

(1) Young & Rubicam(Y&R)
Young & Rubicam(Y&R) 327§ && 02 FAH HEXE 0|43t o A
Faol 24 BAE A4kS H718) 9tk Young & Rubicam(Y&R)2 712 =& 3}
34 (Difference), 2% /d(Relevance), &% (Esteem), 1A% (Knowledge) Fo|T}. ©
23k 8152 Za AHAES S E 100,00071 o] 3o RALE AXAN EEEH
Ak &z JIEF 23 47bA 8 Fo3 FERES AFY JHEH gy 54, B
AALE 2| A 7199 Fely olgs & AW F= AoE UEEt
7HAe] o248 Es AuEd vgad 2o 9A ApEAde OE .4s
A A dAlelt AFAA S} vV Z B =] thgk 2nAke] = A o

12 Aol s AEA oA Alse 434

>~
o

ru

T
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N
o>
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27 2 g HA=E kX Aa Wk A

[22 68] Young & Rubicam®e| AMAZIX| HIMM =

Brand 47Xl X Power Grid
X+ A (Differentiation) | dz Sel
Brand
= & A (Relevance) Strength
== (Esteem) 2 ara
ol )H
2! Xl = (Knowledge) nl Brand Stature X

A7 AP HEAHS Fétel BAE e (Brand Strength)7} @4HH, &
A9t AAEE FHole B =] 29| (Brand Stature)7} AA H ). o|#js 23 B
e 97t =& BAES Fee FFud=rt ggton, Bz gigh ofoldl

EES 43 st ok ARS Wtk B 153U BASI 5] 949
71

Y&RE FAAH R F2 ARE HolE wo|xg A5t gl e &
& slo, AAAGNA AFAFEA o At Ak FHo] RIstrhe T
°] Atk

o

(2) Total Research EquiTrend

Total Researchell &3l 7W¢¥ EquiTrend= 5-©]4] (Salience), ¥ & (Quality), ¥
Z(Satisfaction)?] Al 7}A] L& 53] BA= ks =H3ATH
Bzt A A|zd Fde Teket), o] A0l EquiTrend] 34 7H

&
dolgt & 4= Atk dustd FRL HAE AS%, A, ARA, AfEtas) se
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AE 53 vl BAE 7] dfEolth
L=

FAEe 2 Bl= gl oAS 7L e AMRE e BEFANEEA £
o ¥H=(Outstanding) AAFE wol5YU 4 §l=(Unacceptable) Aol ]2+ 11
e ERAE o8 SAE Aeg uAEo] T HAsd s 7kA = o
olgt & F Utk wEHE AR wES dulsin 54 BAEE AF o|&dte
INE 7HY HE A Y& (Average Quality Ratmg)% nj 3ttt o] A 7HAE =H

)

Hole WolAE PEae] HAE Bel AXE FFHoE BT Wl
D-BREEDE HA:E= AX Ho|EE 3] 2 (Path) 27} Fjx
A =

AAHoZ BMs3 Y], AH A ul-S4o

2 2F (Cluster) &4 S 53
BAEd dg Frpt F5EHe
a7k JAABAS B AT Aol Aotk shAIT B H=F

]_
of % BAE A4 FES AYRT Qo] AW AY B2 F & Qo @

(@) #=(The Landor)A}] ©]®]X] 3} $] X4
BA=ALY 7192 w5 dxAbe A2 S0P 2L C A9S 9
ate] Il gl Ll Fth 1,000 9] &aulAF ZAMS HiEOZ SiA HA =9 o]n|

AnYs FFHog 251 o F M 222 SAHHE onAvYdE B

T BHEA7)9 HaAE 3 vl =4 9] X 4=(Share of Mind Index)9} €31 =
AN B = it 3] B X|Ql S A4 (Esteem Index)2 EAIE T [3E
4] 1988 1| A Ze] 667714 F8 HAS tgt ou ] FYAFE HoFa
Att.
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[£ 4] O|OfX| mpefX|=

o| o| x| 2} ) _
BN gamde o2 | sA4 | oll=Hox4
Tl
1 A7t 68 78
2 ZH 5l (Campbell’s) 67 60
3 #HA|Za} 61 67
4 ATRT 64 63
5 WHoue 50 77
30 EA-Z0[A 63 46
169 L|AH(Nissa) 43 66

A27bEe7E olvlAl Bef7h 7HE e BAEE A9 HNAL, B2 U5 IBM,
d2] SONY, 59| 224 Abeat 22]a w=e] BEdEe] £o = YeHn
(RHEE 9, 1999).

6) FFEHS DEBY BIA=AMNA 4 U
St 559 3] 9 K-BPI(Korea Brand Power Index)= AHIA ¥} D3 gk #A 7t

SW Fe S e 2HA 2AME B 4 BRETE 2 Qe 9%

Fll‘

%2

JE

o]

et

Agst Aoz LR P ES 45T  dve 2H9 AR

“
2

B E to rr

/\} H}

i)
flo

T oA A4H TS 31T e Qo EA
Aol AF 3kal Q& 7 154 oA} vk 604 wlgke] Y2 RATS FA3Y g
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K-BPIE 2000 A|2xF ZAM7FA] o] 2El¢] 217

(22 70] HHAIZ 5

=7} B

ZQIX(Top of Mind)

OIXl &
(Awareness)

21 Xl (Unaided awareness)

01 XI(Aided awareness)

X

0l Dt 83 2] JbXIOt UCH

|T

EHI=IE

Ol0IX

!
08!
=
oo
J

MRS 0 oot BHOI2/m
AEOZ JtMctE 25t A

Ct.

CHE AFROIH D101 =g 2ol RUACH

T2 9E = 80:20 2] 7]

=] FA4AR] U BAE 29 9] FoE7t Aedte A0 RS Hi=
QA= 70%] 7HE A (HZAA 40%, HIHZEIA 20%, B2AA 10%)E T, B
HE 2 30%2 7hEAE WA o] F 10008 WHVIFoR Ab=dd
K- BPI =1000 x (0.4X1 + 0.2X2 + 0.1X3 + 0.3X4) |

X1 = Z| =X =

X2 = HEZEIX| T

X3 = BHZQIX| =

X4 = EHE HIp

(» SUE @Iks ofolx|, TUIISN, MET &R0 ofs) 3:4:39 JHEXE FOf

BIAE EFEHE M(Z-Score) 2 WBSI] EFHFREEMC SHER FPOR M
)
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(6) 54249 BPI(Brand Power Index)

U MR 199 TS A AN AA L3 CRC-BPL, & BAE 94974
T ARz qYF 2ARER] A 58 Beke 1 AaAd g Age] AEE vt
A= CRC-BEAM ModelS A A7l Aol

o]#13t CRC-BPIEH S 53l 7|9-& vAE &5 J oA utghzst H2wH
2 oA e AL i, vlAE g BaHS HA
H7b 9 35 W3 AA9 Mg Fdo g &8 shsitta Wrbwa 9l

CRC-BPI®] EA2 Foll Kol AFS A
Aol oet T Aulzd] tig Frh7t Jhsstthe 3 SFBRA= Pt
G AT AR/ e TheAE BUMGoEM A

717} EA6 o] FolArke Aot

H‘l
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N
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Competenc| | AIE, Aulzoln|], 7}A3 A/S, wgoluA|
p
BPI Vision 71lolmlA], BAl=oluA|, HAE A&
Attractive| [ 717164 (1d0]0), HA=d) 5 % (Loyalty)
ness
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[22! 5] CRC-BPI2 ot X9 AtETY
HE B HEC
HEA SUEHE «—— HED

- Sl HE/ Mol _ sae et
= pli=chlh ololx| ey TEASE HEE | | (GHHALS)
MH 58 AE(1008 2H)=BPI

(7) 1Y 7]8 ¢ Brand Value-up Master
OE Hrirdoe] tiiE @4 e FFol 2A L glo] ARt A THA]
gpetsh=t] 2ol ok 2y AL7F e B dAAo BAE 9

— 0 —

et

)
o
o
5=
2

o

T FAHOZ HFH AAo] rhsde s Fust Aok AL 7]ES 1998%

z

¢

=
[

7k gk 2 dQl C-BRAND(Cheil Brand Assessment & Diagnosis)E 7'
=], o] B AL AFAx} AAHARERE o]Fo|A STt

’d3} A 3+ Brand Performance@} 3131, o] 2}gh A3} X o) J3FS v

of
-

3R

%

rlr
o2

T

<

A3 Z Awareness Power, Functional Power, Image PowerE A73tdth. A4 A
%T BA= ZFE|(Brand Loyalty), 2t 4 A Zt714] (Relative Perceived Value),
] o] 8K (Purchase Intention)©]gt= Al FEO2 FAE ] Ut

(8) SFAFX(ASATSU)S] BHE %7} @ AGA 2
oplze BAE A 2de, GAke whole g9A7} Hguase 239
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2% EdE, HAE NS 7L Y 7S BAS 7K ofv)A e A 7
=

(9 LG H=9 BIA= ¥y} 9 Jd A 2=, LG-BREMS

LG-BREMSE ZA F F2o2 FA450] ot 94 HAE oFE FL& BAHE
o} #aE AF7A PR RE BF59 AREA FHHAZ AL H
dolt}, BAE e ZHS A dlare ‘FA G HEA oth

‘FA O ulA o) AztE AR FAS Db, ‘AHA o H AFH A2
o] Al AYE Ueille o2, 139 AFT(HFE, A ) F
A Apge], F4 HE ApEAo]l fIAY WEA e AFT(EE, FARF F)
& HEAG o Aol o3 BAE AHEF F AYE Fh

202 BiE dEHESFS dAlo Bise} #EE dF5oz A AUe
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7k 9 7199 BAE 7] A ek

SE

wlee] BAE 4 %S SHY 5 Ut AWM, A7 LGBREMS

2 HASES BA3 B 2y BdE B activityF2 PR &5, A7E A,

AZE Zd A 5 AFH ddEo] o] ste Fd FudTs WYst=
Ao2 Yepit. by ol wadste FAE S9A9e AEBD activity
o} ‘FuFAA activity' oJTH[1H 6))
[22! 6] LG-BREMS2| 74
SAE g9
= Evoked set X| ¥ &
=il EEquity B3l E Activi
XA oY BE, YDEE S HHof Haol ol as, BasE Sol MBshe
olsl PoixlE Bt Agy, eme
| | | |
23 HEY HE Activity 3 Activity
|2t A Zo|Lt =@ =of s ety S ssy peE
Al 2o Tzt Lol E Rl MENg Ao sl th3h
EX N ¥E eSS Sale eme
So| @50 o
Lol Yy
g g g gt gt E g g
2 2 2 2 2 2 2 2
= = 3 2 = < &t 2l
& ol g 2 s 3 H 4
(10) BACA(Brand Assessment by Consumer Analysis) Model
BACA Zd2 AF3A 2 BN HHt= vHARA BHAN, 53]
avlzh AAHQ L ol 488 AW7hA 24 Edo|th BACA REL 2

5 7449 54€ A Qe
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7= 5 BASHA &RA YoM ARE A&

A, melo] 1A Qg oM B ujURHES 249} 7)F, TNEE B
ot} 71£9 BdEo] BAE 2k 240 aX 1 UARESY ZAE |
o] g el ofs AlAsAY AeFstal gl=tl vhel BACAM A= 74|
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2. A FH =W A+ (Financial Approach)

7t oA 7ol 93 £ 4 (Replacement Cost Analysis)

THAaker, 1991). 27X 3] HAES ZA8 A9 HEEL HE 15%7
7 9tk = 3Ake] QA AE Thye Hl£S EQlEhd 1
Zo] obxl BT E Ao 2AFE 93S Blaix] =t} o] HA sl o3 B

Aol A BRER A% v FAFEsH e AT oM BAE 71X

F7HE o] &gt A2 2+ Simon & Sullivan(1993)nl57F A3 02 A Ao]

Hoz g4ol3 vk 44 7199l FrhE 7199 HNE s wgsn
—L

AA, QAN F AT 19 AT EAS B RAS 47) $AR 6
o % dAozEe) gue A Arow PARAET FA) A%E TR
Ao} A7 RAZ FAHY O ARe HEF 059 A2 FAHAY. e}
A 7149 & AAE 719 AR @RS BIIEAe ATte GOz B
Stk S, TS AAALe F AR A fEALS FAS T A
A, 7199 FEALE HAS AL, AT e, S3Y 2 Aoz dE 4
Q1 Sojoz pHUGT Btk WA, 719 AAY FEALNA AT A, 5

_Bi
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97 % AYOoE & PHY £Y08 FHE FRUL FARA BAS A

o] Fakei it

- Ist step: 2149 FAAZ0IA S JFXI B

NI =f Fh, F44)

SENN =IIYNA - RS HE, €H, W1, B S)

- 3rd step: =S Ra Bt

VI = Value of intangible equity
Vi= f (Vb, Vb, Vinb ) Vb = Value of brand equity . )
Vnb = Value of nonbrand equity(R&B, S3)
Vinb = Value of market-specific factor(Z 27 M, | & & Z)

gulgo] A7EE JIXE FAYg By, AR AFY 7149 Zude 5
7HA 71 A ek SAE, JAEE tAlshe e FARtolE ARt Wk
F7+= Boulding and Staelin(1991) ] A-ollA vr& A7t= A A

AT Sh= o] 2ol ZAst Al AdeA ot AL Bl FarH] AEs

Aga s
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e} TEe] Bolshu Qi uhe 2o] HA=el e BAST} ¢

Fol MU= ooz dAHE F

NEHQA AFEZ=  Kamakura®t  Russel®  A7(1993)9F  Park  and
Srinivasan(1994)2] A& & = ot Kamakura$} Russel> ¥l 2728 &

AeT ENE SHAEY A4
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T4 FaANEH HA FEAgo] Ut RS BT Utk S AIFIYEA
7 WEFE BAEY ARV A U, 73 FaAEnge] 45 &
& B AL £ AR YR

=22 Park and Srinivasan(1994)9] A= X|<k(toothpaste)? 774 A
(mouthwash)% ez A= 723 #x1F HrPES AAska Q)
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A AARE BRAE 2qke] THAE g8 ATES AEAS HY F, BAE A

o] 7FAE AFS St Tl HRkAQ B E A S % (overall brand preference)

H‘I

MM EAEdZ Z4H A5 % (multiattributed preference)E W ZhoZ o3}

I AT 1>). 9714 gEAAREE SHH H 5% (multiattributed preference)

rr

242} 314 (Consumer Report)t A&7}t %37

B A=

—|—’

(expert evaluation)®] Z}5 = F

<#2] 1> Brand Equity = overall brand preference(d<) - multiattributed

preference(4H] 2} H. 31 4)

& dn ARt Al Re F AFe] AR g ASEE 7 Bt EEol
o o714 BRIE At HAE =2 & F e Aot

of
ol
2
lo
ku)
1y
X,
=

T2d 435 % (multiattributed preference)9} AES 53 42

& =2 d M3 5 (multiattributed preference)S Wi A -8t

<2 2> non-attribute-based component = overall brand preference(d¥) -
multiattributed  preference(4&H 2} EiA) - multiattributed

preference(A %)
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[E 5] &M =2H=x}A ZF(In Cents)

EYS H[Z A
s sacxa  E ep AEERS®)
x|of
Crest 21.6 4.8 16.9 36.9
Colgate 17.1 2.2 14.9 23.7
Aqua—fresh -3.7 -3.5 -2 10.6
Close-Up -1.6 3.0 4.6 9.1
Store brand 33.4 -6.5 -27.0 1.0
TZYHEA
Scope 28.7 1.9 26.8 32.1
Listerine -.3 -1.2 .9 29.4
Close-Up .5 -.2 .8 1.0
Plax -5.9 2.7 -8.6 10.7
Colgate 1.4 .5 .9 1.5
Store brand -24.4 -3.6 -20.8 4.0

<AIE2> Chan Su Park and V. Srinivasan(1994), A Survey-Based Method for Measuring
and Understanding Brand Fquity and Its Extendibility, JMR
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Tot7] Sfste] Ao A
B 7hsst AdA 1 F dFE Aehe AS T3tk Park & Srinivasan(1994) <
oF(toothpaste)# 777 Al (mouthwash) 9] AFE] tg HA= AAHS

b g ALgste] SRS NS ARY A, 54 HAse] U@ 1
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, 54 BH=7} 2 EZ (Marlboro) FHl Y
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120070 8] 7149 B 2EE AT o o] F 500709 dAE Aot
500709 71l 2l t4d(Leadership), 7 (Stability), A1747d (Market), = A]4(
Internationality), 7 &F(Trend), A ¥(Support), B & (Protection) 7719 H7}3&0 =2
3 7HEAE Folstal o]FA 7 HAE A dVH O R 404 204 E 9
&s 7HAA Aok

[ 6] QB EHB=ALL] BRi= JIX|EIt THEA]

o=l FY24 oIS
2| C{£] (Leadership) AEERE, XE, AHEY 25
= A4 (Internationality) A a2t X[AH HHE[X]| 25
o2& A (Stability) aeEds, A2 A= Ofo|HIEE| 15
Al ZFA (Market) AEZY[, Al A, ZIay 10
Z2H(Trend) églsgg’?ﬁé ,j;l’ 10
X| & (Support) AR Y2ty, Fax|Ee Yty 10
HE S (Protection) Ealol;;ﬁgl Ej@l—'?‘— 5
E¥s| 100
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[22! 8] lE{EHEALS] HEHE=TIA[E T}

1 C©H7| : Deciding the applicable net profit
Brand Earnings(B.E) = Trading Profit - Profit from own label manufacture
- Charge for capital - Tax payable
Brand Earnings Constant Money(B.E.C.M) = B.E+(B.ExInflation Rate)
FolFEHMR| = [(2 & M B.E.C.Mx1) + (24 B.E.C.Mx2)+(2H B.E.C.Mx3)]/6

2 THA| : Assessing the Brand’s Strength([ZE 6] Z=X)

3 Tt : Deciding the multiple
P/E ratio 7|& — S-Curve 7§ — multiple =& (Maximum : 20
Minimum : 5)

4 THA| : Deciding the Brand Value
Brand Value = Brand Earnings x Brand Strength Scores

<AIZ 2> Paul Stobart(1994), Brand Power, New York University Press
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=7l @ y]de] vA= 74X AT det A
"Hoteolel MG
Birken2 QIEEBZ=AlS| FHIIER A olal 471X EM=F0| (U FHIIE =+
/e XE MHUCE
AEAE o[Z2 Al AR MM Mz=EH=0[H, oHAACl A[AF 2l0]
Cl. o] 2dcE= 8o HEFen, HOE 2 X AlFfoA =28=
elcfolALt 22Ixte] ¢{Alof RUct
BEHEIC 0|72 SAMYel MzEai=o|n, MEHo|H ¢rME AlFAAM 2FE
= g, 2H[AFEQ 7|8 E MEH MEBoA molxel SAoz A
if-A Sl vl
ceEEc 0|72 59 FMof &S M2001Kk[e] DLt ofMRlE 22U HESE =2
=0|Ch AlES off 9EFolg 2= Matsict O 2d=E FQIg
ol 23, ME™= ach gy 2z ofmMs| =¢7(of RJUCH FEFF|
ofF ZSo= 8738t 2= U (‘get w' )2t ZXNYS ZH A=
Ol W2 ZARC 2 == oMe| WSAIROA kztel Ar 2E
EME JHX[22 ULt
DEHECE 0|72 e o]l MESIE|IYXITE ota ol AlxtolA EH5HR[DE, A
Hei=o|C},
ol A=2of 275td, ClEEMEA = 771X EB = 2z QIS0 Qo] A=gtAl
Zich.
Z0] M4 aAEH3E pBEHSC= cEHIA= pEEICS
2ld 25 18 19 9 6
oY A 15 11 10 7 11
A|EHA 10 7 6 8 6
ZH|A 25 17 5 2 0
Eflc= 10 6 6 7 5
NEEE 10 8 7 7 4
HEX H54 5 5 3 4 3
A 100 72 56 44 35
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AHHAEALS HrPEe wAs A o) A me o} e, Bnl A7,

AR, A/S BB 2 Y BEY GUR ZUS0] TBHOZ Wodl Ao

QBB AL A E 99} 2 o vd 22 HUES Wriste] wEs

glom, [ 7] 20020 R BAE 7EA] Hrp Aol welolth
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7t 9 7199 BAE 7x] A

[£ 7] Interbrand2| ERHE JHX| &2

=91 =HAc=gy 7tA| ($ Billions) =t
1 Coca—-Cola 69.64 U.S
2 Microsoft 64.09 U.S
3 IBM 51.19 U.S
4 GE 41.31 U.S
5 Intel 30.86 U.S
6 Nokia 29.97 Finland
7 Disney 29.26 Uu.s
8 McDonald’s 26.38 U.s
9 Marlboro 24.15 U.S
10 Mercedes 21.01 Germany
34 Samsung 8.31 Korea

<AIZ 2> The 100 Top Brands(2002), Business Week
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M 1 & A7ZZPS Brand Asset Evaluator)
1. 9724 (IPS Brand Asset Evaluator)®] 7] &

B A AR H U IPS Brand Asset Evaluator©]Tth. IPS Brand Asset
Evaluatore= A2 HW 3 viAIE 4] AIHS SH3 Zdg, B=d o8 3
< ABA HRrol gryt 7 AFH A2y 2

A

M Wl E B 4 ole oE A

il
B A
X0,

4
[e)
¥ Zzte] B

3
!
)

=}

Q.
2>
9]

8
t
<

<N
c

Qo

3
=

rl

2
=cl>L_r’
1
=
N
e
z
2
Iy
et
=
ox
(o
frtt
o
&
z
2
Iy

We 293 =45 (17 9o Atk B A7 AF BEo} 952 UE
BAsY AR 7 K WE FrlelmE 4 wA Hrt
U BASE H e, AFHIAAE AR AR} 2004 24 )@

AR ARE A RrgEA "o
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71 2 71949 BlE JHA Al Wt AT

[2& 9] IPS Brand Asset Evaluator

( \
199 BOLOHA B8 ZoiOiN 2C SE(H2E B2, IER B2Y)
\ /
.
( B \
180 34 D582 Y SE(UEd01&8 B E)
2-18H: BHC 29 20N MY B HY0IYB E*%*
_ EHH: AA X+ (Industry Index) =
( \
228 BHME WS N+ cac ool g A6 £23M AA
% \ J
-
( 1\
g8 S@ < +9(Brand Income) x 2&iE I} X|4+(Brand Power Index)
< 4

2. F7F i A= A P

Bt A A= AFH Hows ARH HAode S8,
ool EF ARARL 7S] AE S} Aol M 9] anlA Hrt utgE £ =S
371 fAgtoltt. 58] & A7) Hie 714 BAE A grbolBR WA ARAs
T RANEE 71FER d A 3R WED 7HEHETS AR

o] 871EL INEOE F AL TP JAAFTHM&A) FL& F44
FA 7197k S AN W RAA O ALEEtE 71FEe]7] Wielth wEbA A
FARY AEEAE [29 10]3% 2o, & AFdNE 4 7Y AFARY THE
s Ee] A BAAAED 20028 S 7IE R St A 371 (1994,
20008, 2001d) W& FGels ol&sAutt AFARE FHAIEHII
KIS-FAS Hl°J8 S 283t

o
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[(18 10] R4FA

A7 AFARR Lol e F 7HA WS AHEE ol Ut 2

AR, ARd GRZHo|n), BAEd tg Hrks Al A HFAanAE 9
& olFolAW 2 e 719 WEH o]Jo R It whebA A
A2 Hrte Ao HolE & Qe A8e 7199 AFASSy 5 ik
EA), ol EldA (nomological validity)ol] thdt FrZ=wolt}y, A7 Ee] &
doll Al A2 Tte] g osfetF/gdol ZoAFo] ot 1" 25l 7123 A&
gH A o] o]Folxtt st I AFE HA FE3t Wolsole AL A Yol
Zeltt. o5 Eof AAES 9ol TFH AAT Rate 7] ©A B

g
= GEEA Be Aol &3 Atk o fE HAUE NS NFeR & u 49

o) %3 BrhE T o Aol o) WSEA R Soln) w3 Wg A
sl 2 Aol
mepd 2 A7 Rl e oldd BARel R2se ARARg o gde] 1

feRTs AT 971 Gl WiEdS B o] &3 AL JHoIge
Aol A o] vt HrhE AP AR [ A7) ofy 7] wjFo|th

Aok 2 AZE AA AEE AFASSY FA AE2AE HYsHA @ A
TEAS PG AL A5 BA=d g3 Hrhe HF LvAES Sl o FolA
= Zlo]7] wE ol

webx] B A A= David A. Aakern 479 B =] tist BT &, HWHE <
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e 2001dEe] AN (EU BAS 74X ool BE AT, (AAR, 2002) 2

32 Bz 9 Hed90.

Zte F4, 71e S At 283 BAE AR FAHAAY, BlE SAHE
T BAE Ak & L84 BHAE AR, BAE A4, A4" F4 5ol

[22] 11] Aaker2| HEHE XM LM S

01 Bl B
Heol eI N5
e
B0 GG A2EE

) DX H K Soks I

x2 M BEEA D He
CRHANZE A TN
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" /\|.RAI-_] D|-;‘<DI-C> |
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BHCEOXE
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 Jie 5% 14 [
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JIA0H KSok= I

AEEZ OO 584
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» SHC E4C ML
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« SPHC #3013 M3

— 30
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[02=3

<AIZ 2> Aaker, David A.(1991) Managing Brand Equity: Capitalizing on the Value of Brand

Name, New York: The Free Press
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e AT Ausgn ot ARA ATAZ B /1G9 AHS FAT 5 ¢

1, AgelAe] auAEe] WAE wges] A6 45 mYHoR ofFoH Aol

Ry

3. ¥ E 7}XH 7 WY

7h 194 BRE 49 (Brand Income)

Al gtk BAE 429 (Brand Income) =& AFH HIHOZA A A, A
MRS 71Eo R st 37 hdY 7t EdS =S5k, A7 E S4
at7] Sl s oldES 4 dAxel H_EHA ot

e WA @AlE, AHEE Hd ddoldeS A=t 72 VYdEY B
Ae Qg 34 olds =EsH HH, Ao E BAE JEEE UE

o] 283}t A A $(Industry Index)E= A Folu AH] 2
JEZ B9 JgAT A PrishA Hrh
, AR R BAETE FuAF AN vAE GEFH T BEY] gt Ay

Age] E2}FL AT 7Hexpert) S T3 AEA} wgot #A HAEHER

AEA o2 B =zptolgte &of o]l HME 3¢f(brand power) = H
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) = : A THAANE Tgete 711@0]3}3; :% .

(Brand Power Index)= 270l A 2} B E-:':é:j:

[e) q =)
S Ax 0_1—4—7:] L
}. ]o] _o] oL/ﬂ AAmE o Ie) o) )
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l Al =L
THeS u 2
- AN FOiXIF ol ME 5RO &8 S 2EH=E Mel(aided
Hele QIX|=| recall) == F[AM(unaided recall)Elt %= Q= S&. o] XQlo|sf
(Brand od 23=Ho| FO{FE W O|F 7|¥st= o[ F4o[Et HHE
awareness) Ho| FOXX| &2 B EHEE 7(Yell e A 5 ARES 2=
o EMES T2 2T MSSEH Bl A
- 20| E2 Z2Z2 K= ofof EHE A2 M JIR[IF U= HO[A|
0| gdHgle Z22 XZECHH ofFe HEHEQ QIXZI Z0l=
RZelE o7t glen o FRdeE EMEQ QX =Vt U2 FRECH Wt
(Perceived 2] oS,
quality) |- O[Uf F&o|g 22l F&o[ ofL izt 2zl X[Zfo[Lt Hotet #HEHE]
= FoEel E3Y. F XUE av(Ate] FA2 HEA J(&Ho=R ¢
M 2Tt M9 MEolet Rt A2 FEA2 HE ¢ US.
- AW50| Sy HHE=0of cfsll Z= ofFel H=E LiEtY. N S &2
o #HofLicta A2t O AtMOl 2 O NE O e =2 SMEE
MR ¢t FRIt US. (dE &Y ot A UEAISAIE
HEHE SME| HYHo= HOIEY o gl= E39)
(Brand |- 0|2} EITHE 23S SHEHoZ EF EHHE=E9 NEESE AT 3R
loyalty) 3 ME<e SF0| i "Horict ZX[2f= O MFo| AFS5t7| #ata
el A S8 A= I UB.
- [MeEtA AHIRISH SHMEE ZEF S5t AH[AISS SHEZE |4
St= ZolofHE EHME Apbfof QU A el SHY
- Bt AAAIZI 7(Y Heof O ALY, o|yEt HAE0| 2OlE (U
HHM=AY | 2 =AEE(Y stute] AEHS o[FH o[zio] 2= o|O[X[Y.
(Brand |- § o[g[¢t &2 ZHAHY += UX[LF FHHY o= Qles=zE =
association) | E7f FOfAIQ}t ZH Al HAHE A 4 JUEE 7|2 Ciget =S
7120 ofgf
e EXA | Ej._HE o, MY =23, %E?:'I W= :LE_I__TJ: HEHE Y 52
AL ZEstH, ol 4H[AIS0| MBS &S oldfst=d =80 =HES
HZ= A= 2x8Ql 20§ #&F

1) BAE A=

HWE JA % (brand awareness)= A Fuja7t 4 AFHE T &3 HAHE
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AE A2e AEE AB2 Aol v g=xn g, Wu-EAALE,
A= EA, ARG e i g AT fAR dolt A%
104830 = “EAS Y E 9p)2 ¥ Ao 52570 o2 AS29 BAE
Age 7o) 47E AR,

@ Bd= A%
HWE A (brand associations)o]& HHE=9} AAE 719 o] 1
Herzog(1963) 2t Newman(1957)2 &HIAFE9] 7|9 &ol v BAE Ao vy
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@G A4d 4

Azke Fdolge AEe 1 F vpIE BAGN 4R FEL wols
(Holbrook and Corfman, 1985; Jacobson and Aaker, 1987; Olshavsky, 1985).
Zeithaml(1988) A 7Zt¥  FAE AFY YA (superiority) & A
(excellence)ol] W&t An|2 Beke] A2 Ptz A ostArt.

2HREo] B4 AE Hdld NZsla g Ehold AFo|} Mulxs) 9

o) S)Eake vhol me mae] 2 Rl MWW EAo} $5Ad ta Azte
=

F FA%= gE Jidelr, 3 EEsE gE el

aBlAbso] 54 AlFol thste] Azstal 9= FAo] ofsrt Han de| ook
o of7)d e F= Aol FAYAE LotE Lot . FAI B
St E tete] Garvinuae 45, 2, AAste] dXA, A=A, W74, ARl

2z, Age B9 A9 5 740 A% B4 A4S AAsRA,

AR, Aol AF A 1A 45 54 dehdnh A5 7147
5, £, FASE, BAFE TR, weby A9 vl 2490 ek AT 3
Ae Yol S4B BERA A Btk HE 1S3} o) Ay A
7] H7PE AR Aobolu} WS B AgolAE FRaAY Qo) o) 5
S CER PR

S, gl AT olAH 822A Fol F Aol AFo| M o) &
o AF AGA T A 2 olsdThE A7 B

AR, ARAse QAP E ATl BiF Az BN mE Fdol BB
A%A Qgolth. A QAN AFEL RFE Aol HA QB A5 Hab
43 299 st =9k

gA, AP e FuAHel dedas 45 dNES 2EA% AF] BED
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7HA 7] ol FAl o] vl Fagk Aot
ol TEA AMulzdXM e FAHE TE Hrh Apdo] A& Hh
Parasuaman, Zeithaml and Berry(1985)< A{H]2~9] Fdof tjdh 174 9] A4S
AT, ol ES MHlE FAE oY Adow HUtHAY AFY FAH F

Atk 250 B4 Aol st Aztaa Yk FAL olalay] daAE ol
98 WA 9L Aojan 2Aae o] FLAAD, 2HA50] 54 AE
gt Aztala e FAS oAy shtel FFA0 T A A ol

k= S Asfor g
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BAE A5 o]&adls AR oAe e <A BAE A= shuz &8

=3 QoEFE 9], 1999)
T 49 BAEE AbEStE Ao I & AT oyt F4d Bl

(h AL

ALE 7t TEAAR Ao FRASA HBA AGAAE olF BEel u
A ARS FESEE 2HYL 4 Fob 2 5 A Ntk AYHE DA
G 7198 gold, @4 FANE Al 4TS WAL U W ohe}, & AL
ALEE 7199 AirozAe g A H3ich

BAS AR FUE AP oY Al BUS A S8, BEse
BAE olHAE Y ABeL AEE WA AR 98 FHoRA 2147 2
BAAR BoR FRAT AYNE AFHow £ - FEIE AYHTAY

A Sk B ol AE EASAY P4 BHE ske] hgE FA
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