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Foreword

With the innate wisdom and-talent handed
down through a long generation, Korea has
been concentrating its unremitting efforts to
build brighter and prosperous country, by
making the best use of the plentiful inheri-
tances of historical remains and traditional
arts.

It was not a very long that design was turn-
ed out to be one of the sciences in Korea, but
it has given a great influences on our educa-
tion, culture, industry, religion, and all other
fields. It has also played a major factor in
forming our modern societies and contem-
porary civilization. Design is also considered
to be the feedback and mainspring for speed-
ing up the construction of our stable econo-
mic future.

Taking cognizance of the needs of the func-
tion for design development activities, Korea
Design & Packaging Center (KDPC) was
established in 1970, to act the role of “Design
Creative Sanctuary” in Korea. The primary
functions and services being conducted by the
Center may be outlined, such as training and
education, technical consultation, publication,
exhibition, research and development.

In addition to this the Center has been or-
ganizing the annual Korean Commercial & In-
dustrial Arts Exhibition, in cooperation with
the Ministry of Commerce and Industry to
encourage the importance of the role of de-
sign, and to provide opportunities for the
people to participate directly in design de-
velopment activities.

The Center yearly publishes the photo-dia-
gram exhibiting all of the proficient works
having entered to the Exhibition, for the pur-
pose of preserving the traces of the signifi-
cant event. However, this “Design in Korea”
is the first publication that we have published

Sun Whan, Chang

President
Korea Design & Packaging Center

as a complete edition of Korean design. This
newly planned publication is intended to ser-
ve as a bridge communicating knowledge and
technologies between schools and industry,
and externally as a media to introduce the
quality and level of our design to other nati-
ons in the world.

I wish to express my sincere appreciation to
the concerned industry and designer socie-
ties for their enthusiastic effort and cooper-
ation extended to the publication of our
“Design in Korea”.
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Introduction

Design concept may be translated as the
formative activity, which is composed of the
accumulations with knowledge and experi-
ence obtained through practical living. This
concept has sometimes been realized as a for-
mative art and develops painting, carving,
architecture, and crafts by adapting to time
and space. The embodiment and expression
of design concept changes according to the
conditions. There might be two different types
of conditions; the regional and national types.

Korean design has kept its primary roots
in the southeast Asia region, and has been
evolved to the present level with a transi-
tion of long history. It is known that Korean
design was originally formed by intermixing
with four geographical elements; North,
China, West, and South.

The Northern element had given positive
affects to the huge stone culture of horse-rid-
ing nation in Siberia, which played a great
influences on the cultures of prehistoric age
and Unified Silla Dynasty. The Chinese civili-
zation and culture had played a decisive in-
fluences on the Korean culture in a variety
of aspects, through a close historical relation-
ships between the two nations.

Western element means the Mesopotamian
and Persian cultures, which have affected to
our arts after Koryo Dynasty. Southern ele-
ment means the culture of South-east areas
and had played relatively small infulences on
our arts from the periods of Silla Dynasty.

The foundation of Korean culture has based
on a naturalism, and so basic images of our

. design may generally be branched out into
the reappearance of natural form and arti-
fical form, from which an abstracted concept
was gradually emerged.

With the lapse of time, trends have appear-
ed to grow among young designers demanding

Lee, Kyung Sung
Director
Museum of Hong [k University

the moral of beauties by directly importing
and imitating Western forms. It is believed
that the contemporary design in Korea was
actually begun to show up after the liberation
in 1945. The Western patterns that we have
been utilizing today came over through Japan.

After the liberation, highly developed ma-
terial and civilization of the United States of
America had surged into the lives of public.
At the same time, those products such as
equipment, food products were initially intro-
duced to this country.

The floods of U. S. design to this land have
drastically increased during the Korean war.
These foreign products have directly influenc-
ed on trends of consumption and taste for pro-
duct design. This transformation was one of
the extremely significant moment for our de-
signers to widen their eyes and to develop
capabilities.

If we line up the factors which were affected
to the course of our design history, they are
apparently as follow.

First: Westernization of living.

Second: Development of tradition.

Third: Establishment of training and edu-

cation system.

Fourth: Industrial Development.

Fifth: Organization of traffic networks.

Westernization of living can be construed
as the national modernization, casting out
irrational living styles but seeking for the
improved and reasonable living methods.
Nowadays, manufacturing by a mass produc-
tion system is generally considered to be the
short cut for the industrialization. Korean
industry has also adopted this principle and
paved avenue for supplying quality products
with low prices so as to promote buying
powers. With the expansion of our marketing
sectors, demands for designers have sharply



increased. The appearance of designer in our
industry has become one of the important key
for converting Korean industries from home-
size to mass production system.

Traditional art and culture is deemed to
be closely related with design development.
Korea has an abundant traditional arts and
culture, which might be of a big interest to
other nations in the world. Therefore, it is
desirable for the designer to make the best use
of our traditional resources and develop ori-
ginal design to manufacture quality export
commodities for occupying lucrative position
in the competitive markets.

Design schools in Korea have made remar-
kable contribution to the industrialization
by implementing an effective training and
education system for producing qualified
designers to meet the required demands from
industry. This has resulted the top manage-
ments and manufacturers to have good under-
standing as to the meaning or values of desi-
gners and their activities.

At the present time, design is well under-
stood as a fundamental factor for industrial
development. Korean economy has been rapi-
dly growing and has a great potential to be
one of the developed and industrial oriented
nation with the establihsment of petro-chemi-
cal and other heavy industry. Most manufac-
turing companies and industries now have
their own design staffs, and continues their
product development on the basis of quality
design. In viewing of these tendencies, there
are a bright expectation for the increased de-
mands of designer from industry.

It is believed that the successful achieve-
ment of our industrial modernization largely
depends on the organization of traffic net-
works, as those of the industrial revolution in
England. In recognition of the importance

of the traffic networks, the government has
built several lines of high ways and has also
paved most of the main roads to make possible
the movement of passengers and products
to every corner of this land in a day.

Korea design is, in a word, still on the
premature stage in technology. However, there
are apparent feasibilities to grow providing
that we make unremitting efforts for our
design development and by heightening self
capabilities.






VISUAL
COMMUNICATIONS




HE o =kql

®EY FRGAY BEE odsx Xyt 3
2 Fokell YAHE AR Axu S FEe
FERE(TELEL) s o] 317 2o 53
gatqle] ML 94 Bl o2 Aok t@mes
A7) tAfFFAR Rolvk, MRk # 304Ee] =& 19
75428] BifEe] o] 2774 BhE Rokd] YelHE
BRER LY HHES BE RIT + = d29
FobhL HH i@ WHMN BB EE IATo
24 s 7] |l METARES Tk B &
FHo2 3w Aoldh ol Fekeld BES B
f BB AR Y EHHFE BEBHEL Uk SE Bb
B Rl e} ite RE HHY  AEER LU
AT BB Tt WAl Fh7l tAfES 604
LgYe ol % B 3¢ o s BREAAR ol
e},

BATSH] HAY S 28 WAREMAEY <G8 4
Esh BRY $3-L o] ok WEUAAT AT
T dlg FAlo] AYH o= o} gow ur} M
Sl HFIREC R Ftes HESY ¢¥E +z=
A7 Ao f¥s AEEBE G2 F4s)
7He AR AsY A Sbe itgel A
¥ ol o BF olulx Y S AT o] AFe
AFHA G| E aFeA HE Ao Vel
A= Aok,

EF o]} L 60EMS T0FER ol2: HWER
RET RELGE G2 fEAe BRS (&
Rl 2 k@R BROL LS 2o JosA R
Aolck, A& BEC Al @A Firel= olst
REM EES WE SIEM T EEN o2t
EobE BN 024 o % BES Jilnd 9in Xk
BREMIZR S, oM KEY B MEL 94
A vl g SHIEMY REE A=dEsl, BEdse
Y AZM 71dek] ANA 47 4 EE of o]
A= EA Axbolel g4 HRD BMF HEes
EF o] 58l o 179 BREL Yuidte Aol
o},

i

JEAEE wnzmen s

27k 9 X BIERY el #nldd BT
X Efko= BT Slov ojdd M2 ifllos
e fFEAARA oAl ZL BRE E2 Bl
7t2 BE B HzY HEE LA e £
st 2 Aold o|AL AJE BEY =il o
5 BEA RTAA nt&e Bske BER Eif sl
2 Aoz= wler

olula] o] Aol AR WEH =l Fokd] FRELS
3 BHE 9% A AERA 3 Jeby B
B HAEH A Eokd 3 MEE BA4E Aold |
Brlatqle —pye s Jelsl AR A% JdejiE
dold AlFez, us MFNA BmEN Lok £
BE (R 2 BE)S gidAq 2 A% A%
Z4el, & BR tAgso] o2 4EE + dov
G AE 1 F st R0l F2 60FER LI (BEfayal
R glAul) EEE ERAA LEES IR ER
AIER HIEUR (FR REHZH 5H 48
He 2 EBY BEA dateluy {FRI ¥4
AL e AE FAA $4T% AL AdEd £
5 3o FREEE KB TZEE HMBEY

&, G 9 EEC e, 4, 7Ek AL vpelz
Sole,

g8 R ol Aoz JAT 60FEMR LIk
RENHQ fERE] ERELR 455x] EgoE of
HAEFAEFRY N2 o Fol) 3 BRI R
A 2F5EFY fEfRol £FSA EgdE uui Aol
AR =k simbe}l obd Yo AESY 7 %o wEw
(&€ fbaNY ¢go2 o] Hopy wge A& w
Y3 AP Z2FT v FA GE Htelvis) gl
< Aoleh dzkel Fokd (EREEI AAHoz =
Aol HiES 71 olul o] A o] B#IY Ao 2H oA
< BEY Haigle]l oz BESEU FL Aol
2 AR g Bom RE dafoluy] 3 o]
As e BE A ofv) o] AL ABSIT YT o
HiollAl 2 x3E AN o2 5T Aolgln wWE
slo] o},



Visual Communication
Design

Korea has a relatively short history in vi-
sual communication design, as design matter
has just begun to be recognized in this coun-
try.

It has elapsed 30 years since the liberation,
and from then to the present our industry has
achieved a visible progress in many aspects.
However, design has been of a functional re-
lation in respect to the process of our indu-
strialization, becuase which is generally con-
sidered to be directly connected with the
practical evolution of the society.

Visual communication in Korea has come
up to an earnest development with the politi-
cal and economic stabilities after the Korean
war, and again reached to a considerable level
both in quantity and quality, with our active
participation in international information
exchange in this fields since 1960’s.

The rapid circulation of production and
consumption, caused by the domestic market
expansion and export growth, has influenced
industry to have a competitive interest in
advertising and packaging design.

Visual communication has now become one

of the professional occupation in Korea. Ther-
eafter the tendency has appeared to be in-
creased in our business and industry circles
demanding qualified designers in this field
for communicating desirable corporal and
product images to the highly complicated and
competitive markets.

The high growth of our economy in 1960’s
and 1970’s has elicited an attentive social and
national interests, and also stimulated indus-
try developing products in design view.

In recognition of the importance of design
for industrial development, the Government
has set up the Korea Design & Packaging
Center (KDPC) to act as a leading role in this
field.

Professor Cho, Yung Jae
College of Fine Arts
Seoul Natiional University

As a means of incentives for national design
development, annual Korean Commercial &
Industrial Arts Exhibition has been organized
by the Center, in cooperation with the Go-
vernment. Besides of this, there have been
variety of competitions and shows organized
by press agencies, and groups and councils
composed of individual designers, which has
generated a great role to our design develop-
ment.

KDPC has been publishing the Photo-Dia-
gram, exhibiting all the entries to the Com-
mercial & Industrial Arts Exhibition. This
year the Center reshaped the contents and
title of the book and published “Design in Ko-
rea.” There is no doubt that this publication
must play a constructive role to introduce
our design not only to the home people but
also to other nations in the world. Upon this
opportunity, it is also believed that Korean
design will make further progress in a certain
dimension and will play an active cooperation
to the nation.

Each work in this part has its own charac-
teristics and effect, and shows a cross-section
of the development of our visual communi-
cation. This part contains advertising, pack-
aging, and exhibition design which were care-
fully selected among those products, having
developed, manufactured, and products enter-
ed to various national and group exhibitions
since 1960’s.

In conclusion, I believe that the designers
and those who make use of it would willingly
join with me to extend sincere appreciation to
the publisher, editors, and other concerned
for their pains and efforts.
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