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Unit 1. Writing e-mails

o| |

Key D ZHEStn FESHHAXIE £ A
techniques
in e-mail . .
wr?tinga Business emailing2| 7|22 gistst HA|X| M2 21 &istsh Modd
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@ We will be attending Premiere Vision this weekend.
— My colleague Grace and [ will be attending

Premiere Vision this weekend.

@ | am working on color modifications on the project
based on your comments.
— | am working on color modifications of the October

Whitespace project based on your comments.
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@ | don't think we have time to run the color tests again.
We need to start making samples now to meet our
schedule.

— | recommend proceeding with samples at the same
time of the re-run on the color tests due to our tight

schedule. » 22O HA|



008 Design Business English 009 Chapter 1 HIX|L A F=f

T Uigo| sHeol Sol2 £ YEE 2 A Introduction YD OIHILZ 5 QIAt5H7|
Lig0| sH=0| E0{2 4 QIEZ bullet point 52 ARSI £t
LH%% ;E | ':7}” |‘A_f1% sl-EH LH-Q-O-H DF}” —E— P':;'-tl —E—H‘% File Message Insert Options Format Text Review
_ L I )
{HES| L0l A 2 X send | [ Cc ][ )
Subject | Service Information Inquiry ]
@ Our meeting will be on Thursday, August 15", on the Dear Mr. Stephens,

5" floor, in Meeting Room 2 at 11am. The address is
Hello. This is Julie Lee, Design Manager at S&C. We

. .
1022 Jefferson St. We will review progress on the met briefly at Product Next tradeshow last week.
March advertisement. Both Mike and | will be
attending the meeting. I am writing to gain a better understanding of your
company as our company is interested in your services. =]
—~ Meeting with Creative Box: Could you please send me your company profile, T
. . . o
. Agenda: March advertisement progress review along with some information on your recent projects? |
« Attendee: Mike Sullivan, Christine Chavez, Julie I look forward to hearing back from you soon.
Lee, David Suh Thank you.
« Date& Time: Thursday, August 15" at 11am .
Sincerely,
« Location: 1022 Jefferson St. 5" FL, Meeting Julie Lee
Room 2 Design Manager
S&C

H2: MH|IA BB Q% 74

Mr. Sullivan /3t

OHISHMIL, S&C EIXFRI OHLIX{Q! Julie LeeLICH.

K|t DesginNext SfZ3|0f| A FA| PHHAX| L.

FALS] M| A0 Tl 2te]0] Q0 & O F1At O EZILICE

SIAF 271 2l TIRteH Z2HE S 7HX|0]| Choli dE REIEAE Ete?

= g =712 7|oigLct

=

Julie Lee E2!
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@ This is Julie Lee from Product Development at S&C.

Thisis + 0|5 + £&8M + 3|AO|F

@ 1am Taejin Kim, the CEO at Oleum Communications.

lam + 0|5 +, + 22 + at + 2AIH

@ First, let me give a brief introduction of our
company.
HX] S|AF ATHE 7HEHS| E2|E2 SHIELICE

@ Our company provides professional web-based
application design services.

X3l oAtz TEERLH 7|2 ofZ2H|0 |3 BRIl MB|AS Mg LTt

— - 1=

BHQ THIH Ug oiFs]

@ This is Helen Seo. We met at the Maison& Objet last

week.
K| hz=0f| HIE QEX(Of| A THF A2 A RILICH,

@ 1 am the one who talked to you on the phone earlier

today about the schedule.
AFHE PN @5 Tek=Z O|0F7| Lz AR LT,

@ This is Sejin Choi. We met at Design Korea last Friday.

Kt 3 2Z0l| B[Rl Z2[0fof A} 2Rt ZM|ITIILICt

#2A Q) 27HxE AE5H|

@ 1 have been referred to you by John Doe of Creative
Link.

Creative Link2| John Doe2 £ Ef GHAIS ATHEIQORSLICE

011
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@ Nicole has referred me to you about your hiring
position.

NicoleQ 2 EE| HAFC| ZHE ZX|M0|| CHE A7HEIQFSLICE

@ 1 was given your name by Jane Doe.

Jane DoeZ2H G2 0|52 ATHEIQIELICE

#A @ oHe| XS 8517

@ 1 am emailing you to ask about your thoughts on the

timing of our survey.

BEEZALAZ|of Chsl F419] ol HE 2AF Ol Y EFJLICE

@ 1 am writing to let you know that our flight schedule
has changed.

Mslof Bl 2HE HE Alets Ye E2|0A} o[ =L

[e)

@ 1 am writing in regards to your recent order.

Filol |2 FEt 2Tl o|H Y ERILICE

@ 1would like to inquire about your most recent
successful projects.

AL Zef TIber Z2HE F JTARIE 2ol =2| DA gL

=

@ 1am reaching out today because | wanted to give

you an update on our recent business expansion.

AR Z|2 ArY 28} 2t GH0|ES E2|1Xt O EZILICE

#A G o|HYS A

@ Ilook forward to hearing from you soon. Or I look
forward to meeting with you next Monday.

= i =712 slygLtt / = 22 DIofMel 2igs 7|CHELICt
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@ Thank you for your help/time/consideration/support/

assistance.
S| /A2 /X| R/ =0l ZAFRILICY,

@ 1 have attached our company profile for you to
review. Please let me know if you have further

questions.

EAR] SIAF A7HME R ERILIEE THE 2ofARR QAT M2

=

MO

@ Please do not hesitate to reach out to me if you have
any questions.

FZOIARIO] YA Y-HO[X| OpA| 22 A= HEFEZIL|CE

=
=1 T 1—d

@ Please feel free to contact me if you need further

information.

CH2 HE7LZo5)H M| ozt

a5t B3 Haists B
® Best * Your friend
e Sincerely e Cheers
* Regards e Peace

Thanks a bunch

e Bestregards

Thank you e Chatsoon

Warm wishes * Yours truly

With gratitude

Many thanks

Respectfully

013 Chapter 1 HIX|L| A GEf

Acronyms and Abbreviations on emails
O|HIUZ XpF BHE|= EUY

e ASAP assoon as possible 7t55t 3h 2|
* BCC blind carbon copy &2 &=E
e BTW by the way 0|
e CC carbon copy &Z
* EOD end of day 2= 2=
* EOW end of week O 522
* FYI/ FYR for your information/ for your reference &=
e HTH hope that helps =30 $7|Z HIZLICE
¢ IMO/IMHO in my opinion/in my honest opinion
Ml dztoll=/ ®l £k Hd2foll=
* LET leaving early today 2= Y% E[ZELICE
* LMK let me know M| Z24FA|L.
* MIA missing in action YH=F
® NBD next business day (or no big deal)
Che JYE(E:2 HMFot)
* NNTR no need to respond & of =M ElLICH
* NRN no reply necessary & ot FME ELICH
* NWR not work related 72t 22t
¢ 000 out of the office EZ
* PFA please find attachment &

e

]
o

_'_
e

259l
|:||—EI-

[}

0]

* PRB please reply by ~7tX| 3|4l

* PS postscriptum (“written after” in Latin) 4!

* PSA please see attachment F5F =0l 7

* PYR peryourrequest 42| 2FO=Z

e RSVP répondez s'il vous plait ("Please respond as soon as
possible” in French) 4I1&5t 2[4 HiZt

e TL;DR too long; didn't read HF Z0{A; &IX| &45

e TLTR too long to read HF O 27| o{HS

e TYT take your time ™3| 5tH2

* WFH working from home Zoj|N Yst= &

* Y/N yes orno /0|2
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Y CIXtol T EojAe] xIzH ot 513

Chief Creative Officer(COO)

Chief Design Officer, Head of Creative, Head of Design
CIXRl AR - CIXtl B2

VP Design

Creative Executive, Vice President of Design, VP Creative
CIXtQI 2ALE - CIXel 224

Art director
Creative Director, Design Director, Director of Creative

Operations, Executive Creative Director
CIXFQI OJAL - CIXIQI A%

Design Manager
Design Lead, Art Production Manager, Senior Design
Manager, Creative Lead, Visual Identity Manager

CIXtRl &8/AH - CIXrl 8

Individual Contributors

Designer, Graphic Designer, UX/Ul Designer, lllustrator,
Web Designer, Industrial Designer, Product Designer,
Interior Designer, Game Designer, Visual Designer

CIXtRl IF/eh2| - CIXtRl &

Entry Level
Junior Designer, Associate Designer, Assistant Designer,
Design Intern

CIXQI ZQUAR/RIE] - CIRIRl AR

[E |

015 Chapter 1 B XL A HxE

Design Job Title Hierarchy

Below is a design job titles hierarchy chart with top seniority listed at the top, down to
entry-level jobs at the bottom:

Chief Creative Officer(COO)
(Chief Design Officer, Head of Creative, Head of Design)

VP Design

(Creative Executive, Vice President of Design, VP Creative)

Art director
(Creative Director, Design Director, Director of Creative
Operations, Executive Creative Director)

Design Manager

Design Lead, Art Production Manager, Senior Design

Manager, Creative Lead, Visual Identity Manager
. ’ Individual Contributors

Designer, Graphic Designer, UX/UI Designer, lllustrator,
Web Designer, Industrial Designer, Product Designer,
Interior Designer, Game Designer, Visual Designer

Entry Level
Junior Designer, Associate Designer,
Assistant Designer, Design Intern
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File Message Insert Options Format Text Review
] )
Send [ ce I ]
Subject [ Agenda for tomorrow’s meeting ]
Hi all,

Please see below agenda for next week’s meeting.
Subject: Website Revamp Team Meeting.

Date: October 24, 2020

Time: 3:30-5:00pm

Attendees: Jane Smith, John Doe , Heather
Martinez, Julie Lee, David Kim

Location: The meeting will be held virtually. Please
follow the Zoom link below:
https://zoom.us/j/3547093473?pwd=S0I5aDJLaW
FLeGtCcFdMRDRuSDhGUT09

Meeting ID: 354 709 3473

Passcode: seWq7Y

Agenda Items

Meeting Objective: Status updates and team tasks
for the website project.

Topics to cover:

® Review metrics data

* Review heat map and usability test - identify next
steps on potential improvements

¢ Discuss whether to proceed with in-house photo
shoot or purchase a stock photo: in-house photo
shoot is more cost-effective and customized but has

Chapter 1 B XL A HEE

a 2-4 week lead time, ~$500 to get existing photos
from external vendors

¢ Review website feedback from internal
stakeholders - refer to email

e Are there any other case study galleries that
people like and think we should model off of?

Status Updates on Action Items:
e Julie to request final approval of navigation

structure from Jane. TIBALS

o] EZ4

(i

rQret

® Heather to forward marketing materials and

content that we'd like to publish on the site

e John to run security review and gather requirements
Looking forward to seeing you next week.

Julie

M= LY 212] ofx|

ZFH|: YIAMOIE iz A B 0]E
= 2020 108 244

A7k 2% 3:30-5:00

ZHMXL Jane Smith, John Doe |, Heather Martinez, Julie Lee, David Kim
B H|CHH OJ%) TIYSILICE Of2l Zoom Y3 E TS FA2.
https://zoom.us/j/3547093473?pwd=S0I5aDJLaWFLeGtCcFdAMRDRUSDh
GUTO09

3[2| ID: 354 709 3473

UE A= seWq7yY

ol &=

30| 25 YAIO|E T2ME 224 XISHAIS JH|0|E L E] B 1ty Kz

CHRO{OF b F=:

o ARFE X2l HE
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» LI OJSHEARIRRE 2.2 BAO|E TS HE - ojoijU &2

* A S0[ oot @2[7t Hf FToH0F &f Bt HO| AABCZHE QLEXT?

019
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Insert Options Format Text Review

Hi Jane,

It was nice to see your faces on Zoom yesterday. QIAt
I wanted to have a quick call with you regarding

our next steps based on what we talked about =5

yesterday during our design meeting.

I am free tomorrow at 3pm or Wednesday at 10am.
Let me know if this would work for you as well. If

not, please feel free to suggest another time to set

up a call.

Talk to you soon.

Julie

QHASIMIL Jane,

o = AA - (
e LY 93 3ALE 222 QN 10AI7F HASLICH Ofcf AlZH HETO A
X| 8101 HEFZRILICE BH 0] AJ74H0] Of2{ QA|CHR 1A CH2 AlZHS X
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HEE STHYD LS of M= AlZheh I3of| THeh S8E ol =
tidl & 7HK S0 2435 MAlst giHig 2= A WE sltls &

=0l Relsttt

@ 1 am free on Wednesday from 8am to 11am.
M= 42 @7 8AIEE NMAIEX| A|7H0] Z7hs T T

@ 1am okay with either tomorrow afternoon or Friday

morning.
MeUg 2

@ Would you let me know if 3pm tomorrow or 10am on
Wednesday works for you? If not, please let me
know when would work better for you.

LHY BAILE =2 27 10A] HE L U7tQ? U2 R AH X7} Hotd

Xl 2|4l REfEELC

@ Please feel free to suggest another time to set up a

call if otherwise.
T A|ZHO] O QAICHH HE A AIZHS HA| 2EIEZILICH

@ I'm afraid | have a prior commitment on Wednesday.
IERAA|IE =2 0ll= BHE Z7H0| ASLILE

@ 1 will be out of office for Friday afternoon.
TRY 220z AFRA gi2 AFLICt

HAZ=

@ I'm sorry, but we have an internal design review at

3pm. How does 5pm sound?
Z| &S5RI 3AI0l= LS CIXIR! DIRIO] QIS LICE SAl= OfHM| 27

021 Chapter 1 HIX|L A GEf

\Y® Writing Dates 2% E7|H

e November 23,2020
e November 23 2020

° 11/23/20
o 2/

e 23 November, 2020
e 239 November, 2020
e 23/11/20

. Y

e 2020 November 23
e 2020 November 23™
e 20/11/23

.




022

Following up
on meetings
and
exchanging
comments

Design Business English

0 $of 2B3H 0lE MRS Halsiol HAKIST FRHL MA
QT WS OIS W 4 ULk 0l A7t Z2joletEz)
o AT L YRl AZIEE £0IE 4 Qs HUE S22, T 5
OF & Z25t HRLIHOIM A1 & 4 Lk Recap B 4
Ol S QR WAO|LT OJE) LSO Tf2} CIE 4 9oLt ol
CIAO A 224517 O|HIUR HalE 4 Rl WS Higl B}

Insert Options Format Text Review

Hi all,

Thanks so much for your contribution to this

morning’s meeting at our office. It was exciting B

ns

opportunity to work as a team and develop some
productive outcomes.

e As a quick recap, we discussed:
v Some of the challenges we faced in S2,
particularly confusion about the material

booking process and leadtime confirmation for  [zl2l ¢t71]

the new products
v Some of the successful products in S1 that we

can analyze and learn from

023
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* We came to the conclusion that:

v We need clarity and additional training around
order processing to minimize confusion in S3
af\d gomg.forwarcizl o ' €3

v Since sharing tactics in this meeting felt so
helpful, we will test out having brief biweekly
video conference meetings until we feel less
confusion on the new process

* In order to make this happen, our next steps will
be:
v Set up and run training session - Jane will

update by June 20

>
o
2
Jok

v Share sales reports - Steve will share every
second and fourth week of the month

v Share meeting agendas and recaps - Julie will
share within 12 hours before/after the meetings |

For reference, see the attached current S1 sales

report.

We'll plan to meet again in two weeks, but please z

g
2
ojo

feel free to reach out with any questions, concerns,

or relevant updates in the meantime.
Thank you,

Julie
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v STAIZ @4 gut MIZEoll chet 24 R 2

- 0| LIRS ETHR Q2]7t L2l BEL:

atal

—

v M2 =2 TR A0 T3t BEfE X U 27t WS WQ
v BH DO H2pHO R olat 4 Qe 05 2o 7
29 maMA0| Chst B2H0| Z0{= L A7 [IHx] HE2 siAs|| E

« 9| B22 o7 2Pl

D AR 2 90| STH 2nM ZRERLICE
pES x

§ [ ON
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OOl A 2RI SA| 20| BEARIOILE REfARRY, = 2
O

ol

HAFLIEE

Julie
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v MEZ SS0|HEL DY =

File Message Insert Options Format Text Review

Subject | Follow-up from last Friday’s meeting- Creative Box

Hello John,

I hope you enjoyed Design Korea. Thanks for
stopping by our booth and your interest in Creative
Box, it was nice to meet you.

It was nice to discuss about our new products
with you, and | thought it might be helpful to send
along our new product line sheets along with our
company profile for your reference.

Because of the advantages established in the
recent FTA between Vietnam and the U.S, we

are able to offer you competitive cost from our
partnered manufacturer in Ho Chi Minh City. Our
20 years of experience in the industry partnering
with globally renowned companies such as ---- also
proves our credibility in the industry.

Please let me know if you have any questions on
any of the products on the linesheets or would like
more information on our company.

Thank you.

Best Regards,

Julie Lee

Senior Designer/ CreativeBox

82-123-4567 11th floor, Teheran-ro 50, Gangnam-gu,
Seoul, Korea

QlAr

L

g2y

A2
olo
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H=: X|-t 229 Creative Box2}2| O|E! A
F5HAMI2 John,

Design Korea TAlS & Z7|4XIQ7 THIN EIZIHELICH M3l FAIZS

—

SIOLFA| L XpALO]

[l

el ol FAM ZAFILICE

I'

E|2 XMg|of AIH|F0l| Cish | O[0F7| Ltz = A EAHFCHM, A =&
N

Of ZIAIM} 5101 KEARS AIHIE ATHAISL BIAATNME B E2ILIC,

XMslz Z|2 HIEE®D O|= 212 FTA ZS OI&, S0 PIX[SH XbAL 1}
ELAIE SYHIE Sz 338 s /M2 MA EE 4 ASHEL £
of S2E AFOIM QFED A= AL ST TIEHZ 74§ 20:0] 'E

Julie Lee

CIxtel &

027

* PST: Pacifc Standard Time
o] Mg Azt

* MOQ: Minimum Order
Quantity |4 F2 22

* AWB#: Air Way Bill Number

YT W AN HE

Chapter 1 B XL A HEE

File Message Insert Options Format Text Review

Subject | Re: Inquires on product proposal

Hi Julie,
Thanks for your inquiry.

Wednesday 2pm works well for us. | will send out a

Zoom invitation to everyone in a separate email.

Per your inquiry, please see my insert below in blue.
Looking forward meeting you on Wednesday.

Best,
Katie

Dear Katie,

We have reviewed your product proposal and
would like to consider working on the next steps.

It would be great if we can set up a virtual meeting
with your team sometime next week, preferably
Wednesday or Thursday morning PST. Let me know
if the time works for you.

For our meeting next week, we would like to have
answers for following points:

e Cost for #P11351, #P14507, and #P14983 along
with MOQ -Katie 6/5: | have updated them on
attached chart
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¢ ETD based on order placements in next three
weeks -Katie 6/5: 90 days from an order
placement is safe to say

¢ If you could make material suggestions to fit into
our “nature friendly” theme -Yes, we will send you
some sample suggestions by next Monday via
DHL. Will update AWB# once dispatched.

I have attached our mood board for Spring 21 to give
an idea of where we are heading for the season.

Let me know if you have any questions. Thank you.

Best Regards,
Julie
HI=: 3|4k JIE MIQHMo]l st 22

=o[otl LIE 2rAshA Sk [off o 2 #7510 HEHEZLICE

Chs & =20 gZlstict

ESS)

OHFSIAIL Katie,

BLYFM HE MetME HESH 21 DI20| S0, Thg THA TIRlS staxt

O] M AR IZOR T 5 $220|L 22U 9F Al 22t

O|Z B} TX} SH=F| OfHAIX|R. AlZH 7H55HA

CHS == 0IZ S 2ot ot7| LI S0 thet & =8| REfEELCh

i
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Normal vision
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o #P11351, #P14507. #P14983 X|Z0|| L&t 7 1A Dt

2 54 RO XAEZ Gelot0 SFEFLICE
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« 375 22 TIYA| Hii 7| Katie 62 5U: T2 AFLE| 90U WA

o ‘AfAZISE ZHEO| 5= A2 HMAIZF 7HsBHR
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-Katie 6 5: 7t58h

LICE Xp3: Q7KK DHL Ho 2 MA| ME 2L E2|=5 S5 LIC

U 5 SIS OIS S 4 QR SIASLICE
HDE U3 HRol Ol 21E 2 24 FE S21L| Sol REfSL|
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@ It would be great if you can send me the updated
line sheets.

YHOIEE 2t AIES EE3H FAIH SZSLIC

@ Could you please get back to me on the current

order process?

T2 2P0l sl B A 4 ASTH2?

@ Would you mind re-scheduling our meeting

sometime next week?

092 CHg F2 gHE BFOMR?

@ 1 would appreciate if you could send me the link for

the source.

ELEEE R TEI

5

\J
>
_ovh

A
>
C
Il

@ Please see the attachments for your reference.

IR
HTE 9/ HETY 2ol BErSLICE,

@ 1 have attached our new product list.

MZ2 HIF 2|2E HE SR

@ 1 am sending you the agenda you've requested.

235k 2EE TEE-LIC

© Please be noted that our office will be closed next

week.

CHS = A HA7E S F0|L &1 BT

{"| HST Hawaii Standard Time

i AST Alaska Standard Time
PST Pacific Standard Time

i PNT Phoenix Standard Time

'71 CST Central Standard Time

Hl EST Eastern Standard Time e

[]
E
=

%]
T

c
S
2

g

3
3
=
E
=
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YD Time Zones

Sflef TEELALRf OIYS AHE Alolls JEiY Al 7[&2

[=UN
HatstH WAISH S MATHLQSICE 3o Y= X% AL of

O gn mjo

o= daylight saving A|7H0| MEE|E2 2 O] B& L5t 5 4

SFAL

4 El |
GREENLAND -+

I
B

| PRT Puerto Rico and US Virgifflisian@i§ifime
i AGT Argentina Standard Ti"f‘F

'| MAST Mid Atlantic Standard Time
CAT Central African Time

gj GMT Greenwich Mean Time

ECT European Central Time

§ EET Eastern European Time

H EAT Eastern African Time

| NET Near East Time

H PLT Pakistan Lahore Time

BST Bangladesh Standard Time

H# VST Vietnam Standard Time

| CTT China Taiwan Time

4 JST Japan Standard Time

'| AET Australia Eastern Time

Ell MIT Midway Islands Time




032

Design Business English

Unit 2.

Writing market reports
A HuM

Key strategies to writing market reports
SOl AIE EOME M7| QJ5t Mek

Set clear objective

Helst 25 Al

=

Know you/ your client’s competitors XA/ IDZHALS| ZXYA} It

e Who are you/your client benchmarking AtAH/IZHARS| BIX|OFZJAL IHQf

Add analytic insights A& A

Use visually impactful images- make adjustments on images to keep them relevant if

necessary 2= =2 O|0|X[2] AHS

Analytic
Report
Example

YD Market Report

Chs & 7HK 2|ZE= 1. FW 17 AIZE TR0] AEHES 243t runway

update, 2. 75 2|H[Y market reportO|C}. &= 1AM HE HEHSt
o

Xt BHe 22I0[AES| HAALS D2fsio] HH E-ME Ol 2

-

M gelgt 2|ZZEOIC}, O|H market reportl| B, 2FdX7H A £
MSE QINO|EE T & LIEILHE O|0]X|E 2Ot key wordZ FO

SH=0fl RS Ofsh 7H5BHES KB,

ZFd ot =HE MHEXL & M Runway updatel| AL, A|Z0]|
7 £ CjESH= O|0|X|Z ARE, O[O|X|of

=
M Gzte o ZB{Z HXIZ CIXIQISISICE LI 24A| Z|ck3t oo
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Xloff H&3H7| 2o, SRt SFoe Bt AARE X|AStO 2 7|
SIICt &= M New York Casual Market ReportQ| B, AJ&F ZAF
=

Al HOR R BEE AT AFR, 29| 22| 5t 297

CIE OJO|X|2f x| O|B[X[ef 74 3
of 7184 of e = | X Aol 2 ZAfSto]

2| 2ASHD, 048] A0 CHH |5 EX| S0j| A2 AR Z3IsH S8
S AR Y S Sh= 70| HIZFE[SICE

YOUTH SWEATS

&* F/W Runway Updates, Septermber New York Market Report, Christine Eum
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\?) Trend Report

2021H2] graphic trendE XA Chg EOME B, Zoh H|F:H
2a7H MY B =0l SOI2E Agits =2 EE

—

|E_|_kio| |:|| lezb (el

L OO

0 =2
Hg, = Ci2E oA =9 A AR

O[Z% visual 3f ZH2 LIXO[LA9| 20MOM O ZLQ5IEtD &
A

035

Chapter 1 H|X|L|A P&E

Doing business
on Linkedin has

EX

7 Graphic Design Trends
That Will Dominate 2021,
Ryan McCredy, Sep 22,2020
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Web sources for design work
CIXFQI = ol Ftaneh 2hoh @l A4

* www.stock.adobe.com 2{|0[0t2 HIZS]
e www.canva.com 2{|0[0t2 RIZE]

e www.creativemarket.com 2{|0[0}, HIZE]
* www.behance.net 2{0[0O}2

¢ slidesgo.com IZ2jHIE0|H HIZE]

* niice.co 0|0, EtO|:z 2Km]

o format.com 2{0[0}2, ZEEZ2|Q A&}

o www.dribble.com HO[X] 2{|0|0FR(UX), = A2{AEZ|0|M
* www.visualcomplexity.com QIZ 2T
e www.tableu.com EO|ZI2HI]|

e www.fonts.ninja EfO|Z2H]

* www.dafont.com E(O|ZI2Hm]

¢ typewolf.com EfO|Z 12}

* www.fontinuse.com E}O|ZTI2HI]

* unsplash.com 11 #zZ|[E| O|0[X]

* pexels.com 1 ZEzZ[E| O[OIX]|

* coolers.co Z2 ZE

* material.io Z2{ ZZ|E

e colorhunt.co Z2{ ZE

¢ humaaans.com Y2AE

e undraw.co YHAE

o bestfolios.com CIAIQI ZEZZ|Q/ 02N FH

037 Chapter 1 HIX|L A GEf

Unit 3. Writing SNS Feeds
SNS T|E

CIXtQl 7140illAl SNS= E|Ate| theknt HetS 5t tHof| OfsHg &= A8 =22
= ol
pIN

5}
ol HEL|A0|M So|ct, H|ZY UYUES 7

N )
2 O
=
oA
L)
N
A
nj
nZ
_E!
Ht
[d]
ol
i}
42
re
wn
2
wn
Fel
ree

OIAEITEH(IG)Q] =L CIXIQl

EE SRt

SNS Feed P IDEO
Example

5:317 all = 07 5:29 all = 07 8:26 ol T &)

IDEO

< ideo @ o - < AN < A2

1,259 18.4%¢ 837
HAlE =9 229

NS
IDEO
We are a global design company. We create impact
through design.

linktr.eefideo
wof 7]
z2e oA ojo v
N - 4

T B £ ¢
S { :

=
New podcast Remote & Knots. Advice ¥ Ask Ai

fH You're listening to Food By Design:

an IDEO podcast.

% ol - L
\ i . d
7% connections ank 1 Qv L N
‘ / Fot2 217770
Q? Q v m ideo From kelp farms to cow burps—if it’s on the
i - table, it's on this podcast. Introducing Food by
| | Design, IDEQ's new narrative podcast miniseries
0t2 2,8007
1 J | \ 5 b2 X i . . about the future of our planet's food systems. Over
s A ideo Our friends at @thedesignvanguard just eight episodes, we'll dive into regenerative
H launched the #COVID19 Design Directory to track agriculture, reclaiming food waste, and designing
projects, ideas, and design's impact during this equity into the food system. Visit the link in our bio to
pivotal moment in history. Explore the collection and listen to the first three episodes. ap

submit work via the link in our bio.

Ah QA ® 9 @e|la a @ 9 e

£% IDEO QAEtT# @ideo
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Product design®| CHEXA 7|9l IDEOS| 0|2 T ATHEX} XY
HXY & 3tHe| T2E A= “We are a global design company.

W

)

create impact through design”2 7f2fetHME st Q1M S

o=
Yo MESIILE Z=E 27H Of2h bio 3= = AE

g7 st &

2 Sdll O|20X|&= discussionO|Lt podcast S CIYst HEQL m=
o] 37te = MAEICE 1 o= O[|0{X|= AEZ[EE0|=(51210]
22 00| ) milestone ZE=HE SO AT LIE I F7H HFLIA|
Ol &3 50| SR/ Tt & oS B2 YHAEZ|0[|H 3 0
O|X|, 21, 2[0o[ot2 52 &ofl B|F=EXel HHdEE =0|=0 32
=0 252 = = QUL O] APFel 2E|Xh= 7iE m|E9| gk &
SFOofL|2), MMM E & oM SH=0l| HIFOX|= Xofet 7
= G50l &0 et 258 =2 5 ULk

will turn out to be one where design and creativity show their

essential value’2h= LHE S U2 T3 HiHO| S ZE2t= 4E

o

J2Hg] SaRRF oA AR, EXe| AN E BRUCE I|E LIES MHE
™, COVID-198 =25ot7| st ARl Ofo|C|of & ZE=ME | EEGt
C|XFQlo] HH|2ol| O|X|= Fgkol| Chslf SXte| Mz U HE52 M=
LRSI E QLIESH} 0|2 IDEO= SNSZ2 1XFHAQl A £
2 0|86}7|2CH=, 20| 7|PO 2 M 7EM7L At 6t XS =
Kof|A| Motz o HE2 ot A2 2 &= UCL

B2B 7|YUSE ME & 2 LHE K|z SEMO0|HEAIR} T
=0l Z2MEE QE0| Z7Hot7| o2 ZR7F B2, I3 Me
22| 7|Y0| Fsk= dHt E£= &SI} 5H= O|0|X|E SNSE &

B BRHE HBIORE F2E BRYHORIT & 4 QT
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Inspired, inspiration @42 F=, @24
H|5t 53
influenced, motivated, encouraged, inspirited, moved

@ Inspired by art, film, and everyday social values.

Oz, Bat, el ArelH Zx0IM Sg& Lt

Creative, innovative &2|X9Ql 2l7|=ol
HZEt 23
original, leading-edge, visionary, clever, gifted

€ Home of creative/innovative minds.

Holx/8)7 =l 0ol @ol 2

Studio, company, firm
AELR, 3|AKdesign studio = C|XI21 S|AL)
HIZE BH

atelier, workroom, enterprise, house, association

@ We are a visual design studio/company/firm.
ez AlZf CIXtl ZIAFLE,

Service, solution MH|A, £2M

assistance, consulting, aid, support

@ We provide UX design solutions/services.
PEl= UX BRIl SR4/MBIAE Mis gLCt

L =TT

of

Concept, direction ZHE, &
HlASH B3
approach, view, guidance, ideas

@ We provide creative concept/direction.

Fele FolHel 2HE/FTS MAIFLIC
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impact, influence E&

Hl A3t B3

inspiration, motivation, vision

@ We create impact through design.

We focus on creating impact through design.

ozl Cixfeloz olst

') Behance

%32

= YEELC

IDEOR} 0| A} 79| 252 O|E LiAL B2 SR Xf=
7t ZE0| B G2 3R HEH 27t #19] Behance2| 397 &
Mz 7Fg EEAQl QIAEIDR-MS HEHS HOEL] HIZ 7|29
ZAESf Bf= O[0[X[E 7ellolE S st ZRok= YHOIL
7:35 ull F & 7:36 ull T & 8:25 il T @&
< behance @ n - < behance & a - < B;T:EE

1,416 1528+ 431
Hrlg 24 22y

Behance

Daily inspiration from the world's best creative
community. Showcase and share your work!
linkin.bio/behance/

New York, New York

of 1)

22 v GIAIX|

$290:

Adobe MAX... Wes Anders... Maddy Beard Amelie Satz... Black

@ behance &
22

Qv - W

F0t2 11,6137

behance @benoitchalland's collection of digital
chairs. This series was designed to evoke moments
of intimacy and comfort. See more chairs by Benoit
in our bio link.

hn a ® 9 @

&* Behance Q/AEIZH @behance

041
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A AFEIS EHESLE ZHIXE OHS0] L= 40| BEFAMCI
92| S|AP} 25He 240l e CH2 OfE|AE/C|Xto| 2| XHE
S TQ3H= YOI YT T B0 U ARE S92 5 £XE HE
St 8451 Z9ste 0jui7t BIEA] TQSIZICE CH2 OFE|AEQ)
AZO|LE AEIS B9 e 712k MF we L7 HS HE5HH
SE5ict

© lllustrator @suvisuitiala weaves natural motifs into her
digital portraits.
YHAE Z7t @suvisuitialaZF AIQIEQ1 RE|BE C|X|H QIE3tet

Of JC.

@ Love this painting by @kacperswat paints using
multiple styles in his vibrant portraits.
012 AEIES AtgaH Mot P2 2ot @kacperswat2| 20|

49 Fofe.
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(=] (=) = | -
OfEZ/C|xIQlS dFe i X} 240]|= ol
Materials Bronze . Fibers . Paper . Polyester . Steel
AXH : s qe 50 o B0 A 4H
: Cement . Glass : Papier-mache : Polycarbonate : Stone
POARE P Re e (e al ] POEEPIRHPOIE &
: Concrete Marble : Plaster : Resin © Textile
C23EE o= S i) 2zl Y
Clay : Metal © Plastic : Silicon : Wire
D EE = = ENS DoAElE DOEA
: Fabric : Mixed media : Plywood © Stainless Steel | Wood
Dogdgt 1PN gk DOAEQIAARL LR
Line Blurred Diagonal : Meandering : Thick
M : SEist Chzd P ETER LR
[ N .
Bold . Freehand : Organic : Thin
CHES! ;o 2ad PRI DoeR2
. Broken Grid Short Vertical
D 2o = COEe P AME
© Controlled Horizontal © Soft © Wide
D OERE = D EEHR DEe
: Curved Interrupted : Straight Zigzag
© oM Al EMo PN i
Texture Bumpy . Gooey . Rough . Soft
xIZF : 288sst o ALt ak el
=20 N N N .
: Corrugated : Glossy : Sandy : Sticky
;S P ROl ¢oEef =9 e i)
Dry Leathery : Shiny © Velvety
ot hEEE2 D oREe oBlEIZE
Flat Matte Silky © Wet
el DRyl D REe DR
Furry ¢ Prickly : Smooth
E£555 =) : o
Form : Amorphous : Cuboid : Geometric  : Natural . Sphere
SE) P RE™ DA 2 7lerREel COXRARR P
o N N N . .
. Asymmetrical : Cylinder . Heavy : Nebulous : Symmetrical
: HChES LI CRAUE P Hosh B B
: Biomorphic Distorted © Light : Organic . White Space
DS AEC HISOT DR D R7IEe HSE
: Cone Ellipse ! Linear : Prism
k-] Bt STl P AE
: Cube : Free-form : Massive : Pyramid
DS CARER RNl AoHet i =

043 Chapter 1 XL A HEE
Colors . Analogous* : Contrast . Gray scale Pale . Triadic*
M DA : ChH| POSEAAY SEIGH st 3
| N N
Balanced . Controlled Light Palette : Tone
THEU= L ENE E nEIE =
Bright Dark Monocromatic Primary Vibrant
g2 F2 : ERAQ] s )
Colorful : Desaturated Multicolored : Saturated : Vivid
H=C iy DoMZio| e CHAo| oMzto| Zst DoAyst
: Complementary* : Dull Muted : Toned-down
=R EfME SRI%2 D ECRE
Feelings . Agree . Energetic . Interesting : Popular : Warm
P15 3| = CoURPHERE 2 SRIRR 2 oelvlel e Nl
oo N .
Casual Familiar ¢ Laid back . Progressive : Serious
FH=st 2f=st POL3Gt EES LRSI Dot
Classic . Formal . Love/ like Solitary Trendy
ESES DEAe : Eotethe Dousst : Edicist
Cold : Fun : notafan Special Unique
X7+ DAoIE ¢ H| Mdaske st o Sdst
Conservative : Hatedontlvedon'tlike Orderly Spontaneous
2450l i Hofete D AERE Z&5e
Principles . Abstract . Emphasis . Narrative . Romantic
CIEY) CoEgE D AREE DAL : ZUMESH
| N N N N
. Alignment . Genre . Pattern . Rhythm
¢ ZHR|st S D OOfE : 2l
Balance * Harmony : Primitive Scale
= : Xef DAl =
Classical . Hierarchy ¢ Realistic Unity
a9 DA D OARAEOl D EYy
Contrast : Historical Repetition Variety
Ch 2 D SdAREQ BrEo| DOCRUM
Technique . Architecture : Crafts : Mosaics . Print : Sketch
7|t L UE ¢ 30 PN O] ¢ QlElE L AAR|
= N : N N
Carving : Crop : Mood board : Prototype : Typography
BN ¢ HEHC P REHE | ZEZEER) : Efo|E 2t
Ceramics Digital : Painting Sculpture Ul User Interface
EX7] 30 CIxI L eSS : UXUser Experience
Collage © Mock-up : Photography : Thumbnail sketch : WireframeE i
=2 Doy LR OZIERSE DAL : WAOIEE 25t
N N . A‘|7;”
Color Theory : Modeling : Portrait ¢ Trim DS
S D2 P QIZst . CHECH
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*Analogous FAHM, Complementary 2, Triadic 334 M

Design Business English

O O O

3 colors:
Side-by-side

2 colors:

Opposite

3 colors:

30 Most commonly used English color terms from Google Book

Equally spaced around the wheel

-

-

Probability

4.50E-06

4.00E-06

3.50E-06
3.00E-06 1
2.50E-06
2.00E-06
1.50E-06
1.00E-06 +
5.00E-07
0.00E+00 +

Wihite |
Brown

Red

Blue
Black
Green

Gray

Purple

Orange

Olive

Violet
Salmon

Ochre

Coral I

Indigo:

PIumA

LiIacA

Aqua

Lavender

Teal

Mauve

Maroon

Turquoise

Khaki |

30 Most commonly used English color names on Twitter

-

Probability

0.000016
0.000014

0.000012 4
0.00001 +
0.000008
0.000006
0.000004
0.000002
0

Black

Wihite |

Red

Blue
Green

Orange

Brown

Gray

Purple

Salmon

Olive
Lavender

PIumAI

Coral

Aqua

Lilac
Violet

Aubergine |

Burgundy |

Maroon

Turquoise

Teal |

Indigo |
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'EY Gretel
Gretel2| 29, X3 FO| TZHE 3 AL| 231 52 BRBOEM
o|moto| ASW OLIZ} ERAMERE BEoIT s A Eolst 4
ACE SHAEHZIS &8, &t AMOof Z[Ciet = &5 =5 =35t
o, BaiE 3 ATIXRl MBIAS MEsh= 2lARI 2R, 34, 2
oL, 2= 52 Eetet Il siLfstitef bdETF K| g g &
= NSO O E20] =1t
KON I3 QI T 2HMES MWt ol T2 E oI} ZHCH5H
Z2HE FX|, 121 JHSSICIE 271 RS A8 4 9= Y3E
S Zetsh Z= 20| 20| ELt L8 29 U AES 9 2H
MOz X5 MOl= FR 7|2 # & A E F 7H] 2T EX}

5:3371 all F @50 5:34 all LTE %) 8:27 ol = &)

< gretelnyc < anﬁﬁr%vc g2 4 GR;LE;%VC ZER

109 1.32F 209 . greteinye
Halg =g gz

Gretel

A modern creative studio.

www.gretelny.com

HA 57|

222 AR

Qv . [
012 1,40674

gretelnyc We're excited to announce our recent
repositioning and design collaboration with @nike on
Nike By You - the rebrand of Nike ID, Nike's
customization platform.

Qv N

Zor 3677
gretelnyc Happy hour starts now.

The new identity is made up of two layers: Nike forms
the technical foundation. Then there’s You: the
personal layer bringing creativity, expression and
vibrance to the foreground. Together, the elements
express the new collaborative world of Nike By You.

#gretelnyc #workfromhome #WFH #flattenthecurve
#zoom #quarantine #selfisolate #happyhour #nyc
#remote #design #creative #strategy
#projectmanager #officedogs #stpatricksday
#houseplants #agency #studio

o2 1270 25 27|

® Qa ® 9 e|la a @ O e

EX Gretel 2/AEITM @gretelnyc
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r2.'.'
';.'.
K
>
2'_'

Instagram I|E0]| X} A0|= &

Find out more on~
~Of| Tl I LOrE M| 2.

We're excited to announce(share)~
~Eh= S T(8A| AZIL(CY,
Introducing our latest(recent)~

X3lo] M2 ~E A4 SfLiCh

Join us/follow us on~

~OlM X{S|2f 2PH/Ms| S H2F5HM 2.

Tell us what you think of~
~Off LSt Of A 42 SHAl=X] siFM| L.

o|ZE|Zg BE3l0] HIANOR AW HHSHAL

@ Congratulations on our 20th year anniversary. &
ZAIS[ 203 HEV LS FotLICt

P |

E'E' ==l 74

=2 A

mio

@ What do you think of this look? Which look is your

favorite?

Of AEY(ZL) FH 4ZIotd| Q7 OffH AEFUO| M| OFZ0H| EALLR?

SRS HOIAIZ

@ Tag a friend who'd love this painting.

0| 122 FOKE BKEt 7S EfISH ZAR.

= - =
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£2 Q42 TSR 2 O AFIQ 9I20| L ROIX(@AE

HA), A OE|IX (@ T2 HA), O LIERIX| 52 IS &

@ The great outdoors shot with @camilacoelho in @
grandcayon valley this afternoon in reaction to @

fpmovement.

@camilacoelholt 25 250 @fpmovement0l| S50
|:

@grandcanyon(J22H=A|1H) A= 0| A ZHGSHAREIO0)Q.
Edit your text
7| EAH EEHE L0 A0 7Y S5 LIES A EY £+
E WX ME=E SEAL | AFEIQ| Gretel?| Of & & HM T[EE 210
off EH 1 ZENMEQY 7 2. ZEME LE 3 SHAEI (L2 &
7t S50 52 2 Of2lof) E =MUZE BHR=E LIFO £ 2532
2490t
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Cha pter 2 H IELIﬁ ilil. Business Speaking for

Design Professionals

Unit 1. Meetings 3|9
Strategies for a successful business meeting
Key expressions
Small talk

Unit 2. Presentation Z2|XIE|0|M
Presentation strategies
Key expressions

Unit 3. Interviews HT
Checklist for the interview
Key strategies
Frequently asked questions
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H ®
Unit 1. Meetings
2|9

Strategiesfor |§P HI=EL|A O|E] Z2kH
a successful
business _

R o AMMO| UX Zost 7
meeting FHoll 28 s RE A

o OIE) MKt Of

Linkedin, Google 52 S35l

A
Mol D[RS 7|&sh= Hl =30[ E & OfL[=f, JTHEol| Efel &

-
ol
N
Yal
N
H1
10
l?j
ol

=LO
o2
E
[@}

o O]

L1/ 2| Dol &

oo
AEAIBIRE S8 H7MAHAE A

o XtilZs 27| 30 TAfSsH| & Al

o 2C[AARIO HE & A, S 8H2 Bt Xl Yle =3, 0l2
7 [{SHAL.

o =X| Atetof| tf

Ao

ru|o

HH

o %

> 1o
+r
:Iog
©
ol
>
=2
rr
:Iog
Yy
o
40
gh
Ofp
Bl
9'E
o
[

o
Job
=
ol

o
E

I
ok
ro

ol
N
o
g
A
MO
ot
S

o
O
10

ol
A
52
go M
no

HH
ret
ot
I':lF
ox
o
ol
2
Rl
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o
o
10

=
Ofpt

2
Ofph
Mo

ol
O
oY
ot
>

o
o
1z
>~
Its)
©
ajn

> Mo
o
4o
hal

o
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N

S
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S
H1
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e
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o
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<0}
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10
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O
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O
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o
ol

=
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rr
Ral
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ro
ol
>~

o

O
40
il
rr
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i
e
x0)
ro
Y
©
0
Ir
Ral
9£
T
AN
Lo
O
gy
S

o
a
om
©
mg e
-
ol
<
rr
\d
olr
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_O'ﬂ
Hu
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oL
N
Ral
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=
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O
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expressions

Chapter 2 EIESEESy--

)}P Starting the meeting OI&! A|ZI517]

@ How was your trip?
Ol O IL1R?

@ How has your day been going?
25 SR OfHA0R?

@ Is this your first visit to Seoul?
ME2 & HIBO|AIZIQ?

@ Would you like anything to drink?

0 2 B EIL?

\¥) Discussions and negotiation 2|1 g4t

Making proposals H|2F5}7|

@ We'd like to propose a promotional item for this
season.

2 AI=2 9I5t 7[2] oo HostmAt BHLIC

[ — O [ =]

@) We've got several options on our issue of delayed

production.
bR ZH|e e 3 7HK| SHEY R0 QUASLIES

© We feel that it’s reasonable for us to offer another

deal.
MEE XoF2 st E2|= Z10| E2|&o[2tal 2L ch

o1d
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Responding to suggestions M|Qtof| £t5}7]

@ Considering that | would like to suggest making a
quick decision on the matter.

0D S T, WE QJAREE S M B2 AELITE

@ Now that you mentioned it | will talk to my

supervisor to see what we can do.
UL FUOL] HAIA 25101 K37t e 4 Qe 0] B0 @

I'|F

)\A

K| Lor2 g LIC

@ Maybe it would be better to change the color to red.

WO MZ WG & Of LI SEILICK

= A -

@ Perhaps a better idea would be to go back to our

original design.

OfNEH of 22 L2 M2 BIXIRIC = SO0 H= 2| ot A& LTt

@ I'd like to make an alternative offer. | propose that
we test out our product to a focus group first.
CHets Mlots =2|1 lEL e M| ®eh2 XMa| MiZs =9 Tl

XM Algel B= AYLC)

@ From where we stand, a better solution might be to

change the material.
AT YoM = ATHE BiEsh= 20| B 2 i 23 Z5LICt

Clarification &tQI5}7|

@ What exactly do you mean by finding a better
solution?

O 2 ol Z2Ms Z=tt= A goto| o 2Jb| = TESHA=X27?

- = — =

055 Chapter 2 H|XL|A 3|5t

@ Are you suggesting that we postpone our deadline?
7 |E Aot ZE0Lte?
@ Could you be more specific?

5 o THXOZ W FH 4 U7

@ To confirm, our deadline for the project is November 22"
SOl E2|XH TEME H7|= 119 22UQIL|Ch

Reasoning O| & MEHS}7|

@ One of the key reasons for this is that we get to

gather enough data on the current model.
%A st= Al 52738t O|] & Stk Al 20| tiet St 74|
O[E1E 22 = RUCh= AULICE

= T A Ad

@ This is because muted colors can convey neutral

feelings.
Ol eHLfol = Cheel A7t SEAR =2 E o A7 THE LIS

H— —0O

@ We think that your suggested deadline is a bit tight

because we need more time for prototyping.
AMHZS == AlZto] B Hash | Eof Mief =4l g7 [= 4

L — = T d — =1

SICIL Y2 EILICY.

@ Your request is a bit difficult to achieve because it

would be too difficult to produce.

QF Fl U2 MAS oh=H| B2 o2 Z0] Ol =[0] 20| o=

[y

I

(e}
pdy
=

N

LIC

Expressing agreement 52|5}7|

@ 1 agree with you on that point.

1 220l ZOfRfLCE
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@ You have a good point there.
Z2 AL et

@ | think that would be acceptable.
O HYEH 28 Q12 A ZELICE

@ That sounds great to us.
Eing

Expressing disagreement HHN5}7|

@ 1 understand where you're coming from. However,

we can't agree to the terms.
OftH 7 Ol K= X2 2 22 S5k | ofFELICE
@ 1 can't quite agree with you on that
dBEE2 3Pt oggU e
© I'm afraid that doesn’t work for us.
RU2HXRE Mo 2M= OH 517 ofF S LI
@ I'm afraid we had something different in mind.
FULEX M2 Y X7 AAE A ZSL

AN AN L=

Compromising B&5}7|

@ We might be able to work on another prototype if

you could extend the delivery.
BiSE V0ol AL 7 ANES B

Eeds s+ U

FLIIO

I_

AEE=

@ We are ready to accept your offer; however, there would be

one condition
Sk IEX| Z=745tof| X|ets HHots

e
>
S
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@ Would you be willing to accept a compromise?
23 7hsotantar

@ In return for this, would you be willing to raise your
order quantity?

ol ShERlD X2 £ 53 FH 4 USTHR?

@ Could you meet us halfway?

SUBoIM Folgh  ASTR?

Bargaining =%5}7|

@ I'm afraid we can only go as low as $6.90 per piece.
Z| &R 71 $6.90 Of2i 2= o242 2 25T

@ From where we stand an acceptable price would be
$8.50 per piece.
K& oM 7tset 7H2 7 $8. 50YLIE

— o =]

@ Our absolute bottom line is $3.70/pc 10,000 MOQ.
X3|e| HoiAQl SloH2 £ FE £ 1000071 7|& $3.704LICH

Delaying &2 0|2 7|

@ !'ll have to consult with my boss back in the office.
EAIL] HAIRE 425l HOtoF LICY.

@ 1am not entitled to make decisions of that kind by

myself.

Mot 28 o e FE0| OFgLC.

s
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Accepting the deal =712 Hlo}50|7|

Unit 2. Presentations
@) That sounds reasonable. EE-||§1_|E1|0|+1

MRl JEELIE

© | think we have a deal.
HeR7h MARE] 2 ZLICH
Presentation |§P Z&i|HIEj|o]M F=t

@ We can agree to that. strategy

OB S0 4 s A EaLct

o #E0| ZE5| AlZHE 7HX| 11 Ol 4~ QU= HHS| EUSHA}
o efotA Yotk Y A
o L7t & B2 0122 Loz I|SkAt
o PtEE D[2| mefsto] I52| AL S| FBISHAL
=L X —_l= =
Small talk 1P Small talk@ 2 XHst Fxj|e} m|sof & FH| o SC[X|of AlZ & A
o HUH MAE 125 Xt2E FH|5IX}
Don’ts ol
o LiAl =0{Zl A[ZtZ O[2] mtefet A
o SN o XX o O[] AIRf M, B@{7| mets st Lo w2t 4o 20| s
o 3ALFH o 31 & USZ CHBISHA
o EX 01 o L0 o Practice, practice, and practice, and. Practice!
o Bt o SR0| Cich &gt
o Q0] R=RaES e
o SAT/ AY FH Word S0l i2H M=ol
%A Choice HElo|Me] 52 24E
o SIX[ 72 7%7} £ho] e,
o SHH| 05} Bt2t3| 38%7t S22|0 WEH,
el oo o J2|31 55%7F SCi x| 2
o ACHYOl Cist BE 2712 S =l Kzt st
™= —_ .
o STHYO| XAAZA| CHSIE F= Vocal Body
S84 9l W2 B % Delivery IS Language
and
o AICHHIO| CHEIS =E23| Visuals
JETEN

&%* Delivering Effective Presentations, Petrula Vrontikis
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Key
expressions

Design Business English

YD Introduction A[ZES17]

o Welcome
o Introducing yourself
o Talk about your main agenda

o Introducing your company - 2|AATHA ZHE

“Good morning, and welcome to S&C. | am Julie
Lee, a Senior Designer here at S&C. As you're all
aware, today's presentation will go over the
Holiday 21 design suggestions. Since some of
you are new to our company, | would like to

begin with a brief introduction of our company.”

Q= T2HIE||o

A, A
Holiday ‘21 A1 913t CIxfol RIoto] OfE|0f YALICE BiX
2 A0l HS Y25

JOAteL|Ct

061

o CIX[QI 7H0f OFM A ZEMEO| =F5 ePH et Ef

Chapter 2 HIZL|A 35t

') Presenting your design C|XIQl &ES}7|

“As we begin, | would like to quicky go over our
project focus. We have prepared a knit tops
design package for the Back to School floor set.
This is for a Table Program, which means that
we've considered cost factors as our key strategy.
Please mark the designs you would want to
process further, so we can come back to them

after my presentation is finished.”

St AIRfetES St

40

SLICH X3]& Back to School A|Z& 2[5t LIE 49| CIXtel |

ot IHF|X|Z FH| SI4SLICE Table Program2 st HzliMdo

-
2,717 248 303 Hefoz MESISLIC, £7t AR

N =] o
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“From my recent trip to Paris, | have noticed a few
important trends which | think will become more
significant for the next season. My first concept is
athletic sweats. As you can see from the slide,
many designer brands have their versions of
athletic sweats. The silhouettes were kept
modern and classic, while the details in the trims
added novelty. Most of them were 100% cotton
or had a high composition of cotton with ribbed
trimming. This was one of the strongest trends
on the streets of Paris, | think | must have passed
by at least a dozen of people wearing designed

sweatshirt at the Liberty that one afternoon.”

Ot mf2| S5 &l Lhg A0 S 28 A= oy
El= R 7K EHES 812 o+ UAASHICE W HH 2HE=E 2
SR FYs L2 UEM qIQL|CE HRA2 F=2 HSst
1 22y SIReH, BXHE Ol&St CIE|Y0| SEets sl
& Z10] ERASLICE CHEE 100% THOIL} S| §Hf0| =2 Al
of & 2| B&2 AKBTE AE = & AMUSLICE Ol EdlEE
nfe[ofl M 2T 7HY =0l Ele ERE F StRiED, ol 2
< Q0|2 Liberty HaHo{| M O AEIUS| 25 U2 ARl

SiC} & Of 0PNl M 2ol AE2[H

063
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r

“Since this is such a strong trend and is easy to
wear, | felt that we would definitely need to have
this for our table program. The fabrication we
suggest is 280g/sm cotton/poly 60/40, which will
keep us in the target price. The contrast trimming
on the neck will add to the novelty, but not add
cost.” (CIAIQIZ T EHAIS| ZAHE B e = B= 0|7t 4

% ChAl 27 =0 2 BT Tk B0

O] EHE= SR317|& otXIZH LIEXO|7 | 57| TEof, &

n
Table Programoﬂ T4J5HOF SHCF A2t SHRIELICE XS|7t A
|:|

H/Z2|0|AE 60/40 E8E

=

AGLILE. H F=22| By

HAS AIRFI0Z EHELS [alE| 7tHL JHE 9X|519

1
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1) Conclusion Z2 4 0Of22]

B

@ | can answer any questions you may have.

B USA|H e =S

@) Please feel fre

ee to ask any questions.
o He Ho| s FHL

Zzo 229 L|q

@ I'm afraid | don't have the information to give you the
answer right away, but | will look into the matter and
get back to you later.
2| St HES BI2 Eoll EZRF o 27t i LICH 2 40 tfs

o
M X3 B 20D £30| 92 £ 4 YRS SIBLIC,

\Y® Wrap-up CIE L8 HASH|

@ Let me quickly go over the main decisions we made

@ To wrap up, I'd like to go over the agreements we

made today.
OrR2E ?lafl, 25 &elEl i8S Eelst=5 stlsLItt

@ Before we wrap up, | just have a few questions to ask

to confirm our next steps.

OfR2| Hofl, ths TlRS Qs 2 71K 2ol HEEe1

E>

S

065 Chapter 2 HIXL|A 3|5t
Unit 3. Interviews
o
Checklist YD AHTHOlTHE 95t 7= A
for the
interview

o LIS OfZH 2o 2 &St

ENPIEICENS
o XRAIZES TFE %
o Of24A LR S Fet5| mpotst}

o 22 F Of3H5tx| RHYCHH
ChA] 11 Bl & Ehig 2

o Cgio] Of2i2 RS FA| A

7 x| & CHHSIR}
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%) XIS SIAtoll CHat AR ZA}

K& SIAfOf| CHeh AP Z2Ab= Eapl Ol Atehs Hdsh 24

Check List

O000000oooo

1£) Prepare to talk about O{™H L& FH[&t ZiQ17}?

Products and services M= L AMH|A
Business goals AfY 21

Customer 174

rr
I=
HU
ikl
|m
w2
o
=)

Current projects/ issues 4XH ZI&H%|
Sales record O{Z A1}
Management value/ style 7| 2% 7tX|/AELY
Organizational culture £%|23}

Organization structure %1%

Industry news/ competitors XA S35/ Zx7 |

Name and position of your interviewer

HHEC] 0|5 & XZHES 11 APHO| SNSE 0/2| H= &
gekg s 2 A

My strengths are ~ L}2| ZtH

o my ability to communicate with the team effectively

o my strategic time management skills

o my strong responsibility for assigned work

067

Chapter 2 EIESEESy--

My weaknesses are ~ L}2| £t

o my fear with public speaking
o my obsession to detail which can sometimes prevent

me from focusing on the ultimate goal

Through my (experience), | learned ~ L] A3 2 Hj X

o Through my internship experience abroad, I learned
to broaden my perspective as a designer in different
cultures.

o Through my experience as a group leader in an
international design camp which was held virtually for
this year due to the COVID 19 pandemic, I learned to
work with and manage others as a team from a

distance.

My ultimate goal is~(Career goals) LI2| #z2|{ 2&

o To become a designer who can influence the
everyday lives of people with well-designed products.
o To design products and services that will provide

the best experience possible to the users.

Study about the company you're applying for, and how it
motivated you to apply X[ S|A[]| CHgE ZEAF 2 X[l F7]

o Your company has respectably built a reputation for
creating innovative solutions for not only products
you design, but also for the system of work processes

within the company.
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o Your recent project on~ has truly inspired me to
think from a totally new perspective.
o | believe your collaborative work culture will allow

me to broaden my perspectives as a designer.

| believe | am a good fit for the company because ~

LtE xli&3Hof 3= ol&

o | have proven myself to accomplish the goals under
great pressure in a fast-paced workflow.

o | am a great team player who listens and respects
others yet knows how to work well within a competitive
environment.

o | think my strong design skills and motivation
towards achieving goals can bring great benefits to the

company.

Expressions | want to use & Al235t1 Al2 H3

o I'd be thrilled to join your team
o It would truly be my honor to be a part of your team
o Thank you for giving me the opportunity to come in

for an interview. | really enjoyed coming here.

Presenting your portfolio ZEZ2|Q =gj|HIEf|o|M

o What forms will | prepare?
O HEHZ HOIE QP

o Know who you're presenting to.

FOlA|, F oA, o= FEL| ARES T SR AIX &
=
=

X CITLO] THAL ARSH O AlStol| D 2 HEEZ|Q

— —

069 Chapter 2 H|XL|A 3|5t

o LIXIO|LZA] Lio| Hail}t O[5 ZIEfstA| g2l o A% To[X|

=

EoEA
o I=MEO| SHe} QIATHO|ME CHE A
o AUEX|Q g E2 A
o ZltE ke A2 NEHEA
o ARG EAF Y X HE Y0NS MY F2 Y 4 Y
=231, 52 7/9lceh 22 Cig 2
Key YD Strategies to answer questions EtH2| 7|

strategies

For ‘who’, ‘what,’ ‘how,” ‘why’ questions: Z2+0|g§ !
=z|

@ Why should we hire you?

A (Z2) | think you should hire me (°I& % =2) because |
have a strong skill set as a designer to help

contribute to your product innovation.

For open ended questions: A&H+LIo| s +Znt+L71 ©

Uz

0 Tell me about a time where you were
discouraged to take the criticism on your

design.

A (£ During my last internship, | was assigned to a
team for a performance shoe design. Because |

didn't have much knowledge in performance
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materials and their functions, my ideas were often
turned down in the beginning because they were
considered incomplete. (-121 %) This process
discouraged me, but it was also what motivated
me to learn more about the what | didn’t know.
Z#) | ended up gaining much more
knowledgeable in different materials and their
performance, so that my input in decision-making
made a great impact on the new launch of the
product. (=7 2 Z2) | feel that criticism isn't always
easy to take, but it's important to look at criticism
as an opportunity to grow because it's difficult to

become a great designer without failing.

—~

AFSH I|'~J o

o©

1 7|7k S0 M=

L

7
S A EIRAELICE 7158 2RH0l| Bish B2 RIA0] §iE X

40

HERMSLICH (el #5) 1 g0l ME

& S AT M7F LK
ZoiE OIS S2Y = e AVt EIUSLIE, (22 2= 015
72 7158 2Mof tish ol Big == A =AU, U HE &

s =22

|5t Z235+ QALZHol F7t 7|otst B0 2EEC

071
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7D How to promote yourself as a designer
CixtojL 22| Lie| Z7H=] o{Es}7|

[o Mo 2y |

Talk about your creativity £2|24 0{Z!5}7|

Talk about your creative personality 22|90l 4%

@ 1 am a creative designer who likes to examine

different perspectives to find solutions.
Mz "HE1 CHE AL 2H| siE2 st AS &71= Feldel o

KFO[LALILY.

@ 1 am a creative thinker who facilitates those working

with me to take new and innovative approaches.
Nz 20| Yotz 3230 ME2 AHLZ ZHE H2d + UES

= dL =2

Egs T TAUAH AMRE 7T

Talk about your creative interest £2|%{ 0l 2t4|

@ 1am good at observing people’s behaviors, patterns,

and their needs.

Mz Algsel dst o, 212 &

=

M
r

SR

@ I have a great interest in designing products that
provides new experiences for people.
Mz NS M2 2 & = = MES BiAielsks 2ol 2
S0IE 7H2 AZHIE

A H

Talk about your passion for creativity &2|XQl &7

@ 1 am passionate about creating a new value to a

product that already exists.

Mz ExMsk= MEA M2 71X E B== Lo SEHYULICE
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@ 1 am passionate about delivering fresh ideas.
M= L415t OLO|E| & THSH= Ziof BFAYLIC

[ S

Talk about your talent and ability for creativity
aolxel His U 5

@ My natural curiosity helps me to constantly develop

my ideas.

MOl Ef1nih 7[4J0| OfO[C|HE Al LT =5 EofFLI

@ 1 am confident in my ability to come up with a

solution that combines ideas in a unique way.

XM= 012 OIO|E|AE =EsH| Zeoto] B2 F&Este Ml s=oll &t

= 17 o

A UBLICE

- A

Talk about your research methods Lt2| C|X}QI 2| A{X|H

o5t

O

How do you gather your resources? or How do
you get your inspiration?
Xt&E ZAR= OEA| SHLER? or YU =2 OfC|M Bite?

| am a regular subscriber to various industry blogs
such as Yanko Design, Wired, and Core 77. | also
follow product designers around the globe who
inspire me on Instagram such as Reid Schlegel,
Andrew Kim, and Michael DiTullo. Their unique
perspectives keep me motivated to be a better
designer. Personally, | get my inspirations from
film, art, and the people’s lives around me. | enjoy
making observations on people’s lives and finding
something interesting to reflect on further. These

thoughts, that are made often in bed orin the

073

Chapter 2

H|=L|A 3|3}

shower, leads me to the most creative ideas.

[

Yanko Design, Wired, Core 775 YA &t&4 AAS =610

LICE EEoF oAl Y2 = =228 ME CIXO|HZ2! Reid

)

| A
=

Schlegel, Andrew Kim, Michael DiTullo 2| QIAEL 2 A1

2@ ot AGHICE MM == Fst, OleE, J21 A
O

Can you tell me what you do to stay atop of

recent trends?
EHE FHMXIX] 47| 2l A ot =24 S oHLtQ?

In addition to the industry related feeds | keep up
with, | also follow style and lifestyle influencers such
as Alexa Chung, Eva Chen, and Emma Chamberlain
who is also a YouTube personality. | am also an
obsessive Tiktok user, | follow different personalities
around the globe who intrigue me. | think that it's
helpful as a designer to stay on top of the global
trends and social memes, and Tiktok is a great tool
in doing this because | have an instant access to

take a look at people’s lives across the world.

YA A Xtz 2lof, AELYO[L} 2tO[ZAEY QIZF M
Alexa Chung, Eva Chen, 12|11 YouTube QIZF2XHMOI Emma
Chamberlain 2 2= 8lL|Ct L5t

Ne
2 0f3{ LI2te| SOI22 AlES HE R0t QUELIE TRl
-

r
—
=
(@]
S
e}
oH
%o
ro
40
Ral

2M EACSLE A4 of ChEh E OF= 20| FRBICHT W25t

=
Cf, El=2 T MA ofClol| A A S0l T2 WA s/ -

1 —

2/0| F& =72tT WELICE
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Talk about your strengths Lt2| &0 CHsl Ls5}7|

Ltof &7oll thal 0|0k g = FHE[0fAQl Q ALt HAMRI Q45

ST HESHEE SHAL

efficiency in relevant design tools
CIRRI AZEQOISE

analytical skills )
Cl2L 70| Cist &3t

B = =g
——1 o~
o o
optimistic/
positive attitude . strong work ethic
SEH Bz creativity responsibility &2 H&SIH
o xfoj2d ;
= zHolZ+
o —1 0o
(o)
| teamworlc O flexible o
communication ElQ|A ot o honesty & |r!tegr|ty
skills O ME[BHF AJAIEH

OAAE 53

O detail-oriented

patience Q MIAISE
=
motivated o o . O time management
Ieadershlp A|7FJ—|_|.E|
o|2&X0| =
A 2/EiY
o o
goal-oriented interpersonal skills
=R EE ElRlS dthst= 7=

075

Frequently
asked
questions

Chapter 2 H|XL|A 3|5}
D HEMAM XiF 2= HEST B et

© Tell me about yourself
X7 |AHE sliEM Q.

How to answer Si2d A2 J1x|2H CIXIO|HZ2AMQ| &at MA o

© Why did you choose your major?

off X2 2SS MEHSHLER?

TITAA

How to answer OfT AIHO|Lt 7IX|E 11 Mg MEAZ =X &
(o]
AN

A H=[ofof Chsh HOf-F £IX| oFX|E o e 4

@ Tell me about your personality/ How
would you describe yourself?
2219] gA0f| thish sl =ML/ =12 ofH Af2fol2tn

[

WL

How to answer 0} HHAE YHS T + AT < A off: o

2 AIS2 I SO She Xt2|ofl TS =2 W 'm a people-

k
fin}

M

il
A
e
A

person’ (XM= Atgo[ Z&L|CHo|2t
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© Tell me about a book you read/ a movie
you watched recently.

2ol of 2HO|Lt Ysjof CHah s M2,

How to answer 215101 A3f6HAH &SHK| 9L =2 ZO|oHAt Kt
#o1 5HZ 2ot A} 5= HEO0|22 HMO[Lt Fat
o

o - L7 H HEZ U 4 Q=S FH[BIX,

@© What is your greatest strength/
weaknesses?

20lo| 715 2 R LS OfF 20| QlLiR?

© Why did you apply for our company?
el 2| Aol X|SHILER?

How to answer CHE 20| HHte &0 HOMLt FIX[SHORZ O 2

H=XIE BIIGIER BIEA| AFIZALS S5ff L

-

\J
>
e
s}
i

o
=
28 2# 50 ER[ot= B2l tieh e ZHIE o AL

077

Chapter 2 HIZL|A 35t

© What do you know about our company?
22| 2|Atof| s ofiH 2 LA ALER?

How to answer X|2 7|2 SAFsH AZ20|Lt O] AZ20jA = A
Off thet G4l ME2X[AEr o7H Fote o~ Ut O] BE HA|
PEA] AFHZAP 25N, CHES o e “g2iet 225 &7 7

ma

of510] U 4 QUEE BHx,

Q Tell me about one of our products/
services you know and tell me what you
think we can do better.
2010| Y1 Ql= 22| AR MIE/MBIA F 5 7HK|0f
CHaH 271 1A B e 4~ USK| 201 %

ESVIY
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© What are your career goals?
Frlo| He| SH= FAYLTI?

T AHd

How to answer E=S515H 2X0| Qle HHISH ZIAQIS CXO|LH 2
180t 42 SlAk= QiCH LojA| EIXfQIO[ZH OffH 2|0fo]1, TIXf
Oliet= Aol Ltof &of o =H0|Lt &£
HAL B HER FYHOALE X S|AtRh T5] 2Agl= B
T = AL

(°]

w do you handle conflicts?

= = =L N
How to answer Z5S ASHCESH2HKOZ 2 4 Q)

SAKIZO| XS OfEolAL,

e How do you manage your stress?
AEA 2= OfEA SHLR?

How to answer AEZAZ 2IX| ot7| Q5 LYV} SH= =2, F|0O|

X #H £r2] Soi ChsH O]oF7 ol 2t

079 Chapter 2 HIXL|A 3|5t

@ What sources do you use for your
research?
o AAE ALESIO] 2| MX|E BHta?

T
(o]
-
-+
[
Q
=
(7]
s
(]
-
=
\d
D
|19
vl
<2
_—'1
9
ox
_,—_'
rlo
N
3

© Tell me about your design process
=Q1e| LRl TEMAE HHaH FAHIL.

How to answer 223 20| CHeE MEAHE HO{==Xt OFAl HZO|
OIX| 42 SHYOI2IH B2 CHE O[0F7[ate], 2+ 1go| 0|Ret 5
Off CHaH §&ts| FHSHAL
© How do you manage your time?
A2t Bl OfeEA BLER?
How to answer C|XIQl 2= 5 A[7H0f Z7|= YRO0ISE, HA|
7Holl YR E ZLhZ| QU L7t otz =22 o Z10] Q=X A2l

At
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o you set your priorities at work?

do
Fd fU=%l= oA Fotta?

How to answer GTHAI9] TEH=ADF HEL|AH|0|M 520 CHEH 215t

L

@ Are you applying for other jobs?
CHE SIARE XIRIBAILIR?

How to answer X|2Sh= S|ALOf| ot BEE =Qlel =Xt Et SfAL
&= oH XS ote 0|2t OftH O|RE CHE SAHZLt O B|Af

=
ofl o 0rz0| 7h=XIE ol EAL

© Why should we hire you?
o) L2P7t AL MR HOF Bty

o=

How to answer L{7} O{2H| X| 2 S|ALO]| 7|04t 4= QIEX|E A2t
ofl EAf. Lte| B2, g1t Mis SOI alAte] Arg =& 3 H=of ofH

081 Chapter 2 HIXL|A 3|5t

© Why did you quit your last job?

X—l IIII-O QH _|EI|- EM |__|-o7

How to answer X 3|AI0f| CHGH B0l O|OF7|HLH= Q0 29|

—

Lto| 7H2(0f 7} A 2tai A Chetsh= Z10] STt

@ What is your salary expectation?
A2 o= B 7|HstALER?
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084 Design Business English 085 Chapter 3 31 Cixtel 7 20f

Chapter 3 7|= C|Xfol 7jtd 20  Desior Principles and

Philosophy
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Design Principles and
Philosophy

7|= Cixiel 7tig 8o

Fit for Purpose

Fit for purpose B0t A8} ALRXI0| ZIre 2|E[Z ojop |5

Ch. SCHE CIXIOIS o2 AZ1sH SHS of, Erho| H2|g 22 &t

P —1

710, Argot| Hot HERIT AZ0[ W=D, 22 = CiXfel

I:I
LA} HIH|E|QICHH Fit for Purposedf A2k ZZ|E|E ZHEICH

4 9lct

=

.{

m&"

Form Follows Function
Ban the Average

Ban the averagezt "' 2| HO|7t AFEAIE Folst= O] 2012

A Bt 2498 Usicr, HRE 918 sHe CIxiele 0| AX2 Z

ol
-

Form follows function2 A=l A0 Hl HASFZ S YZHOM A
Al HEoR YR R0 w2t PIEOTICHE LEOICE 8E2f

UTALE S AITIEO| T O]L| 5+ CIXIRIS 0[0F7 (& Y BrO| MOICY,

=
MSHX| &= ArEALE ?loh EIRRlet= Ziut 27| 20| &g &t -

o

i
inl
o
EN
mjo
-0
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Form Follows Style
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Less Is A Bore
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More is More
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Passive Design vs Active Design
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Preserving Ambiguity
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There’s More Than One Way to Do It
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Value Sensitive Design
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‘Think different:

Worse is Better
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