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 design disciplines:

the British Design nduskry valuaton survey 2005 to 2008

agencies undertaking disciplina

% number
branding & graphics 70 251
multimedia / new rmedia 40 2628
packaging i1 2453
axhibitions & events ] 2397
design & innovation managerment 37 1472
product / industrial decign 25 1144
broadcast tv, film & video 23 1021
interior design 22 1051
design strateqgy 22 995
architecture / landscape fil 2461
designer & manufacture 13 h94
social responsibility 12 547
designer-makear 12 5a2
anginearing 1" 481
rmusic & entertainment 10 440
financial [/ legislative 9 475
high-end consurmerisrm g 410
prototyping g 239
Innovation, research, technology T 23
fashion & pazi
internal communications & 29
propaosition creation & 257
cervice [ experience design 4 187
product testing 2 146
commercial IPR exploitation 2 98

®|n June 2004 BOI began a re-classification of commercial

design firms to separate strategic design consultancies from

design agencies from design studios. Additionally all design
disciplines wers revized to take account of a new skill zet
emerging in service and proposition creation.

FEb = E = 2005-20064 ARO| CIARl €A FopH ZI1ZF0|

packaging

branding & graphics
multimedia / new media .

dezign & innovation
managerment

product/ inductrial design . o
exhibitions & evants

. broadcast, tv, film, video
design strategy . .

interior design

architecture [ landscape

design & manufacture

. decigner-maker
social responsibility
‘ 0 enginearing

music & entertainment

[inanciah’legislative. high-end consumerism

rot ini
innovation, research, technology .p el

‘ Q prototyping
internat communications

ﬂ ‘ proposition creation

cervice/experience design
product testing 0

tashion

‘cummercial IPR exploitation

‘BDI survey reveals bright future for strategy—led groups’, Design Week, ‘06. 12

.13

http://www.britishdesigninnovation.org/BDI_val_survey06.pdf
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* QUEST COMMUNICATIONS INTERNATIONAL, Plaintiff, v. SONNY CORPORATION,
Defendant No. C06—-0020P United States District Court for the Western District of Washington

2006 U.S. Dist. LEXIS 87007 November 30, 2006, Filed
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