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e SREULL s 8¢ O'EE SrLICH

CIXtel eltd& Design L hi T HE 0|8 = -
ljjoqx}lo|-I ‘J}mi&g?xp eridge: IZ=’Q| sHLIDF H|7ao|H I-HS/\IJ E?G»LOEH aog‘;} = =& Dissertation I, II, Il H 6 H 6

oe sz a0 T ° o T - CIXOISt StAF =28 918 FH 88, 007 8 9 =2 N9 &
ol= o clglol Yot =22 & WES SOl HiZ D 24 20k A FdE =28 Xk fI2se
Aes elde NHE DY communication HEO| XS SHZ §LICH @JHIE S50l DHE ST HUE & o ~x e wos o

XA THAE Intellectual Properties H 3 H 3 HB-B— KSEd ol2 AErLICH

olo] NAMWAAS S=, & P EEE TN ——— :

EI?}ZT H\lElli: DXH_ S‘ : cloi ‘ HZEHTZ H ‘E; e CIXtel 018 Design Aesthetics H 3 H 4

ol esign Seminar = HEY - —

o] o040 ou?\\j =2 =AlO= WO} XIO|SCHAIO| A{S X|3HEH s SAICHS AtD), s 23 WE St 22T 0 LIEtLl= CIAe! O]
ﬂglﬂu_ﬂgloJ HYBNESE S LHY ZASEHAS 2= JLSLICL 45 S 0I815l0] SIHME OISE N 20| BB 2 Bee [
Sel LA s pxet 2ol CIXe HIE 2 issue S 0I2X B2S ZR2 8L

DEHMES £88 CEO, T UK MESHASS MOLUS ZsUD A g TR Eel IR U R fesve S 01 = |
Aesthetics /

AlD ; ; S8 &8 AR0 Value S ; inki
CIXtel Al Design Practice 3 4 |13 &2l At1) Creative Thinking H 3 H

= S S = = AT FE SH0l (8 #2002 LA JIE 24 YA, HEo
&I, 8XMS CIXOA & CIXIo OI2II0HA Chst ZO00IA CHOIZ 2t i g .

/\JIMO\ %QJE}E - - SO L EE, JtE9 JIX, =2l ®M, ol2a X &L A S
Py = - = — i SLICH EII}O‘ Ol&t=0t OtLiet 32+8, =88 OIDIIl S 32
Hog )RR B MSIZHME BHYLIC B PE 0| AE B > YO G Bote, TE,

o0l o3l BEELICH = golg FHR N A7 G B A7E UL
DnE Me AE(] eIzt =4 CIXel Human Centered Design H 3 H
OBl Internship 3 6 |2 - 7 — = —
<2 AMEX B4 CIXE2 M222 AMEXS ZES CIX2oH| /AstH 2
CIXOl Al20] SA 22tS Hi2sl)| 9t WJ2O2 M2 ASt= OIEH SIAIE H 22 25 DAdt= SAI0 InteractivityE S22 ScenarioE M
=510 olEoZ Human / |32 OIS BIEO=2 CIXIslE BES 0BT
_ToW’W HEE HSE + ASUL Society  |CIXtQI2l At3I= ©J0| Social Implication of Design | 3] 4

S0f 1, I, Il Graduate English H 2 H 3 H%% K EY CIXtQl Bl=0] 22X 2O 01219 &4 AIS|Q 22 DoUAste U
EII}O\L‘IJt HIAHE SU=Z &Sol0 ZRsh CIXe 23 ANE 25D 018 &R QILICH & wWilteE CIXOoIHZ2A o2t A0 st Mg olalsH

230 HE2oto T2 U
EEE! IISEEE HoisAS HSBLICH FE—

— &'014|MI}I o= S0l :E O|+ . o = o lHE} > H 3 H = o & Zst CIXel Sustainable DeS|gn H ‘

=2 ¥ esis Englis TS o™ — .
o S| =2 (X Xgll\ﬁ pvd St A K| pS) X OH o pS) AN =0 l? 9 Blb = O:'E IPO\_ng J_ 6+O:I I:HX‘H O'HI:IX| EJ E%:‘ EI

‘_;g'l j_iz;lin(_‘E) Ol 228 Az &, 2, 28 HE, =28 74 59 3l CIXtol JH“*O\ g@@@ M’SO‘:!LH} 2 200ME OR0S =

SOlS Moo o s C ol s mes & WurXol 2NN R0 AR He JISH He S8 676D
018 dS= ) SRS + M= S5 F& fAaUl BeimoR Wiy augel NS € 515101 needs-010ICI01/C]

=2 017 |, || Thesis Research \ 3 [ 3 [z 2+ Environment / | RIQI-MA-THIH0I 0|2 AFQl =01l DBRE S 8% 2 S
SOl=2(XE) HEMN +ES HIRGHH MR 28 L [N ZZHE A8 9 Technology | &0l TSt =S 01+ JI=I&LICH

et ﬂg:*j%i Co e CIZrel &4l Design Innovation | 3] 4
NZd52 = a88Ut CIXel DI, DEAA, HEE 2 J|&H0 SN2 S6t0 CIX/2le]

20 2 FES é"**/\lﬂ\jl ?I8t Chst Jl=Rol ¥2 ¢¥s =9
gLICt. £3l Digital Design Process & Rapid PrototypingOfl CH&t
HEtxol A2 E OlBELICH

tﬂ—/\]_jr,]_x] -

o ° FgLanitrlgess/ HerX ClAte! Stratergic Design 3 4
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CITrel AIOIAl 2eXtel otRS 24X @os E2 TXel HEol2t DEG962 Jb=LIAre HESHE 2.00
T ARUAES ATEl AaUC JIge] MetE =eigA°l CIxe .
o IS HES HPGID, S5l XY ZHAUY 21KDIS 2 DEG963 M T8 B 2.00
M2t AESLC
Seminar Z &l CIXtQ! 0l# Contemporary Issues in Design |, |l H 3 H 4 DES944 LA H S HIDIL Sl 2.00
HAAH CIXFRIH Sl & A =H (cultural design, experience, ethics, CIKIOIA| AE = I-II/\;i =
eco design S)0I Choh D4 L MEISTHO E2 U HAE 510] DES945 TN =B S 2.00
ol sgg st _
Cixelsl OISHELICH DES947 CIXQI 2 Al st Mz e 2.00
0f GradudateEnglish |, II [ 2] 3 ,
CIXOIHDE HHE U2 2SI RS CIXQ 23 2)E DES948 CIXFQI ALY Ed 2 Hode 2.00
510 012 AS AN HEoIK ABS AAAS0 IHsIEE L0
) =g WS LICH DES949 NETERN] Hzoe 2.00
English - "
=2 20f Thesis English |, Il [ 2] 3 S, e
A0l B9 =2(HB) A0 ﬂ'gé e +d, Mel, 2F 5, = PESS50 HECxe T 2.00
Pl M E0| =4 =2 E AMe=ed o) HFII & A O]l =
9% ae ERi AT 018 &S N LEE & US DES951 AriCITrOl 2 8t Mz 2.00
DES952 Cixo = Hmde 2.00
) i DES953 AriC] Rpo! Hzoe 2.00
Fist Ar.BF T A AT |
DES954 D2 & Hmde 2.00
SFAH S mi =2 =2 = StHA - 2f — Al _
Beds L= ST 28 -32 - ds DES955 OH I CI X! HzMe 2.00
BUS917 AHITISEE HB e 2.00 - 2.00 - 0.00
DEC931 SACIXQ House 2.00 - 2.00 - 0.00 N
3 RETA
O FLhsta O3 943
DEC932 AlEZE = Hzude 2.00 - 2.00 - 0.00
DEC933 CIXtQIOMAI El Sl 2.00 - 2.00 - 0.00 CI=r#E =
DEC934 AFRICIXFOI AR Hzude 2.00 - 2.00 - 0.00 SEA vasign sihar)
DEC935 AFRICI RHOIE Z HI DI LH(A) HEzoe 2.00 - 2.00 - 0.00 T i)
LA L AT AR I E (Visual Design Majar)
DEC936 AFRICI X1 ® 2 AIOILH(B) Mz 2.00 - 2.00 - 0.00 FRICIRIPE ndustrial Design Major)
. P M ,'.,-..:_"-l Unckustrial Grait Mar)
DEG954 SACIXOIE 2 AIOIL Huoe 2.00 - 2.00 - 0.00 IR FE Daswar Manspemeant Majer)
DEG955 AUiCIRto 2 HB e 2.00 - 2.00 - 0.00 s
I B -1
DEG956 ALHCI RHO! A} Hmoe 2.00 - 2.00 - 0.00
l_l_'_-'L ||-:
DEG957 CIXtQl S a5t HB e 2.00 - 2.00 - 0.00 A B ._n-|_|-s-:" ; A|-' SRR (1], AIZIESCIRIY (3), B0
DEGY58 SHCITOIAL & HDME 2.00 - 2.00 - 0.00 ’~'i" M. SSAEON (2), B /UL (1), CIXIS
DEG959 SACIXOIST? HB e 2.00 - 0.00 - 2.00
. P g HETSE EBUEE, CXEEEC| TR, CIMrIZE Y a1}, CIxl
DEG960 ALICIRFO! HB e 2.00 - 0.00 - 2.00 =1 Rl e
N B # el
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CIFF 2 [ e Crificgoee) 329

AIRBCIAP ISR (acvaraed Visual Dasign) 39
CIAPIESSRE Advarced Design Infarration) 3208

PR D& B [Canternls Planning Theoey] 3248
BEOCIRPSE (Advaroed Advertising Design)] 325
LSCIRRIER | Siudies on Visual Design | | 3205
AIBCIERPET N Shadies an Visual Desige ] 394
o8 E 2 |2 (Propes) Maragemen] Theaory) 3205
SO AP ISE (Achmnced Indhastral Degeggn) 32959
CIAP 1 EEE= iDesign Management Theary} 3905
PO AC AP IE lnteracos Desion Theary) 3205
EACIF P IE= {(Achvarced Environmential Desaan) 3285

P Product kKiendiby)] BEFET Sudes on Product dentily Strategy) J=E
CIZIE0CHHCIZFRIE T Stuadies an Digilal ek Desigrl 320
EECIAPIET Sludies on ndusieal Designl 39078

CIERP 42 STURD [Design Propect STLUDID) 3=8

(EETE>

CIZIRID RS (ADWANCED DESIGN STRATEGY PLANNING 32HE
MM 2S5 ADYANCED 00U OR PEYCHOLOGY) 324

Z OEE (ADVANCED FORMATION STLIIES) 324

C{AP I SR (AW ANCED DESIGN MANAGENENT] 5248

CAZCIAP I FEE

C|T P IR M0 L HDESIGN CLL TURE SEMIMNAR) JaH

CIZIE#BAD | P HHGTAL CONTENTS DESIGN) 32

[ 207 8 = (S IGEN FLARNNING) 325

CIAP 1SS (ADVANCED DESIGN T

CIZP | 22 DESIGN SYBOL ) 398

AlZCIFPHRAET | (RESEARCH OF VISLIAL DESIGHN AMALYSIS | ] 3208
Al ZTIAP AT 1 AESEARCH OF VISUAL DESIGN ANALYSIS I ) 33

s ol g P

CIA R A0 | LHDESIGN ANALYSIS SEMINAR 3858

TIPS AR ANCED DESIGN ME THODOLOGY THEDHRY) 12H8

CIZEIR0 | HER S (A ANCED DIGITAL MEDIA THECRY) 32

PIE| 0| AL RIS (AR ANCED INTERFACE DESIGN THECRY) 2%

CIAR 1 7 S (ADYANCED DESIGN AXKLOGY) 358

MHECIAIP IR AT | RESEARCH OF INDUSTRIAL DESKSN AMALYSE | ) Sets
SHEFFR A (T i (BESEARCH OF INDUSTRIAL DESICA ANAL VIS I ) 1
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(CIATIEBEE

A2 AT |LHIESIGN MANAGEMENT SEMINAR) 28 &

72 I B 5 8 (AT ANCED DESIGN MARKETING THECRY) 2583

ST | AR L A (BRAND DESHEN MANAGEMENT) 3813

M | TIS4E 1 {THEORY OF CONSLIMER BEHAVIOR) 2843

C1A32 At )| A0 8 DESIGHN MANAGEMENT INFORMATION SYSTEM) 153
CI72 12 4715 (STLDY ON DESIGN MANAGEMENT AMAL YSISH 3813

O =wcstan g3oelets

_MIECIXel | (Product Design 1) o B
HIZstel o1t AIZSl Ch2Aol 235 A01UN diAdstl, EMsls Jlss EUZ
MZ2 HEMS2 HEH IIXE Tt xZotd TR dHEs =&, SEH E=

ASOQ =,

_HMEC X (Product Design 1)
oo 2, Mg, 2359 XH0l0 HIE2ES F1 012 X
s

SB0A O Xelol SS6tn FHE MEIXE gwstH 2 JEste ARC
Q s

_ HMECIXe! 1l (Product Design III)
#3l6he 0._|7J, A3l DI, SHEEM S22 MEN 27He HME L MSAIAQ 0
OIS A=z 24 didstl, HHME ME L AIAEOXS JHEs 3ot =
dXoz A0 MBCIAtelg AHE—S— gisrg ZEHNCOZ PMG=E AR W=,

_HEZ=¥% | (Product Form )
oI2tel X2, CIXI0IE2 2488, 408 S 22t HEQ &zl 27&EH=
Ol 20l HtEGIN SME2 2406t 08 US| |s NEXE2 MOoZ A
= ASC2 s

_HB=& 1l (Product Formll)
oI2k AtSl, Jl&, XY _%THI SO AIUHE Halol 2 HE3XxE &5
m/\}mm MEx8el Mal Sot0d Oldliatl, 0l Rl DIHIIXIF =82
TYEGH MEXE2 Yas Ao ﬁfr[lli s

- J

_ HMECIXeI2 (Theory of Product Design)

Gese s EMMlE S04 BUE RS O IS IS, ¥y S Oxol
2 HOIZ U ARIE A3l Jl%, 25 S AT w20l DEGHD, 019 B
Sos 0lF0l BE X SANH TIoE NEHo ME FHO HEY wHE DEE

o2M B CIRRIS Y o HHYSHS FYES sl

_MEFEZ (Theory of Material DeS|gn)
BANEZO e U BYS FAREAGI0] CIXRI0l O1Xs
HEet X, M2 SE, 2X2 SHE2o AN S8 A

=2
Ol S22 M CIN AR0 S8 = A= 58S JI20H

_CIXeIJ|&lE (Theory of Design Planning) .
MELCIXCIDIES MEJI& et £0AM Olchotl, MBI e MM H
2, ORI OHZDIED 2E ML 2BO0IES ESSICH 012 &M MBHLIIE
o FeeiZM RHNOl ZNC SNN HhE HE HEEe Clelel o
HES RS LYl At 8N HARECH

F
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This course develops professional color planning ability that

CIXtel M2 2 (Theory of Design Information) can suggest scientific and logical application methods based
= ol 7 sAZIS 9F = O|D} of X = AMFHZE o2t = : :
MECKOID Hesee 2 @7 02 I, AR = QB Cxeze M 8 on moden design color planning methodology.

2o A&, =8, 24, iAo gyS FZEI OloistC. 5ol 212t2 JbxIet 2tolZAE}
Olehui =012

2 0|8, N32e el 2 ES0I8, M3 ANESE0IE, SENE CIAtQl ez BtMol CIXtelol gel&ol >8g o0 Yol 2o ARE

SN AREoZ M CIXCIN ZRs §2E SN2 FE0t) A2 & Y= s82 Design Methodology CIXtel Z2MAN OIZ2JIMK MIIZle 2HES 0282z =2

SHr5tLt. St MZ2 AlCHOI R8s CIXF o geol HEg st oRE
SHCH.

X8 & (Plastic Theory)

ME2o =8 LTSI 2Hcts 22tel X, elXlol8n 24018, #4018 S ezt This course theoretically examines problems suggested in the

I MEQ A43020 2FEHsE AS0ES HAGIH MSEEW 2 20JAD JAH rational execution of general designing from the significance of

MOl O|olE =QIC L8t o12H ALgl, Jl=, XY, 8d 2H S92 AMUE #Hetol T2 method to the design process to establish the design method

HMEBXEO A S2RAHE AAIEHQl WA 012 L HMEZEE2 At &N THetst appropriate to the new times.

0l 822N HMEBXEE WY U wsg sSstt

=019 XE oAl st=o ZEQ XHUES Sol0 st=019 XHoAZ A2IstNO
Plastic Consciousness | & & 26t SIoIRENOZ O|oictHAM ZEoAS Y5
of Koreans otol OIS & =

kol

omputer Aided Design)
CIROl 2tad AN & 24, JHEde L Zg€s, CIAe I S CIXele Moy &
clOlA AP DJisst CHst 2AEE AZEINHE AM CIXU2H HZUEM S= ) ) ) )
Of BO2M, CIXNBFA 2EES 0188 20+ SUEQ CINQ wHE Ol s This course examines and defines  Korean  plastic
HOEHZ [ MUY B2 228 £ Q= =S 595, consciousness through Korean climate and plastic art with a
psychological approach  and a  culturo—anthropological
understanding.

rr

Elxt%mfal% (ITTeo‘ryrm“ D{esigP :\Aanigoﬁr}zente =0l FRQI CIRtel MO |Gt
QIGIRACI AW CIXRl MEZSIAF =& FEF0|D A CIAe! MIHE <15 A = ~ =0 ~
=] > - Z AHEL D AMZISl AALE FWD DAY =HS HIE2Z == MHMa ALY
Le# e CNelzel 0201 &K Adle 8 eimECch S8l CNeIEMY CIXe At ard Photoaranhy. | Of 1€ 2Ho10l BOD GlE A HeoA & S0 o
SNoel, Z2ME XX o nFe SO0l FZECH Coi= glExNo2 Das) T e
0I2t=5t2 (Theory of Human Engineering) : : :
OIZHT D3, OI2b1F Xol Tob 0iZbi} B So BHE 0=EO= O/asHH 5D C Ehls course theoretically examines ) how photography has
o A AF S1atn| Ol Al AEIO o Meuorst ol Ju Sl AR = eveloped as a form of art and how it has been perceived by
el ZZ2HMA AMUA ZE01 A= AIAES M, Hea & HE0 e 4E2F s ) o hicfarl ;
S= =220 art history from photography's historical and technical aspects.
o= mEAEE Theory of Digital Media: This course develops new perspectives
on the meaning, value, and methods of design as defined by
the traditional field of design through understanding of new
media and changes in social environment.
O ofstojxfreral v Ak:174 4 o2 0|2 OXOIZALsA ST 2A0 S80| &= JIYHSHO I
Theory of Corporate | HZSXAS S2EHCH 42X CIAQ 3IAe ZHES A8 EO
Establishment ot El= 0HE, s, gz 2 HeaAelQ IS AREH
1. 3SU=(3 credit)
This course covers business skills and temperaments
AT NI 25 HEO A2 A demanded of corporate managers useful in the establishment

ZE20l ol SItX Xr& el X2 b ) ; }
= S0l CHaH o BHCH, and management of design consulting company. Basics in

marketing, circulation, personnel management and financial
management necessary to a successful management of design
company will be studied.

=L d
Psychology of Design | Ol LD&GSHD, 1 22 FHH S

This course examines plastic work as the product of social and
cultural behavior from two levels of perception and studies

structural characteristics of such plastic work. CIXIEDICioE Understand the digital paradigm and seek the future of digital

Oxel: OBl OXelol 82 AE HPots 0% I 28 S O Theoryof iglial Mediay which affects on media, art, cultute and sconomy among the

Design and Marketing | X010 S22 23} OIHE 022 =8 202 20 g2 various changes to inspire the ability of designing through the
o gXolS g|=ERo= oimslC), theory of Digital Media.

HEF = CIXH2I With the Ecological Design theory which is the paradigm of

This course makes a theoretical study of rational design Ecological Design 21st century,improve the view to the various ecological

through a methodological approach that emphasizes on thoughts and the design cultures. Based on the ecological

marketing as the most decisive element in the design's design thoughts, undertand the various social environmental

success or failure as well as through marketing theory. problems and the concept of product development and

M E= S CIRIOIO MTHHE SrHS MGl BENO0ID =2|Xol A ecological construction, and strengthen the ability of the
Theory  of  Color| S2ES HAIE4 U= HS0ORAO MIHE S5S DMsC) systematic planning as well.

Planning ZE A I(E = I A2 012X, A AFRE Sol0 012 HMet CIXelo 2=

19 20



S)Principle of Plastic |
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This course makes theoretical and practical studies of
principles of plastic to develop formative skills applicable to
various designs.

ZEHRAZ I(25RK)
Principle of Plastic I

AR, SHH SF0AM ZEH e, A0 28 2HNEE 4

M LHE Soto HSHC

This course studies issues related to plastic principle and
structure in the three—dimensional, spatial environment through
actual tasks.

the students can establish the perspective on the study of
target consumer as a product value as well as on the world of
tools, so as to be able to reinterpret the significance of tools
as the common denominator between supply and demand with
their own logic and point of views.

CIXteld| S st
Design Semiotics

=XYHEA
Thesis Research P/F

Recognize the meaning of writing Graduate Thesis. Understand
the procedure and form of thesis writing and complete the
draft by setting the subject, arranging references and writing
outline.

Ha A (2SU=)
Medium and Visual
Presentation |

This course provides an in—-depth study of the visual-linguistic
system and expression that is basic to the world of plastic art
with an emphasis on the importance of media as an
experience in visualizing potential expressions with related
materials and tools.

Ha HAI(2SHS)
Medium and Visual
Presentation I

Hetsdg FAIZID] RloiME 23E Mgt &+ S 1 A
o B8 S HoREel DICIoe Sed0l et olaiot 22 ot
Ch. =& 0Ol MAIZ J1=l Al2E oF OfF QI MAe S0 2HS
HENEES 1 |EZ SO

o

I

e
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gt 0

oo

This  course  provides technical development of the
visual-linguistic system and expression that is basic to the
world of plastic art with an emphasis on the importance of
media as an experience in visualizing potential expressions with
related materials and tools.

CIXtel Eeie
Design Displaying

lgel sag 2456t0 AHIXe 1S MASH CIXelo &

A5t
A H2YYS MBolH FAHQ AHING BES Jl=ols HES
ARSICH J1ES Al ADOIAM HOLE AHIRDOE S801 He 8=
2 OXolUIb =gstn CIXel S0l sz S 3EH22
o, CIAOIH, AHIXH 250 b= 4~ A= LdEHS 700 L2

Ct.

1o

This course examines the process of planning innovative
consumer experience with the design's creative approach by
understanding the consumers' needs and analyzing the
condition of the company. The emphasis is on developing an
approach equally satisfactory to the company, the designer,
and the consumer by reflecting consumer—oriented rather than
company-oriented strategy in the design activities.

CIXtQI T eHE| A
Design Practice

=2 Al0IL
Seminar on Graduate
Thesis

2.H3HI % 0I2US(3

credit)

X0 E
Culture Marketing

A=Y MEe LA HE Z=FEES Z2IFRQAUN NHEEH,
A2 23t AES0 Aol 20X = EEHel 2E4QAE It
SHCH At A0l el =70 08 e =7E +=E0t

S AHIXIS QA MEBEHAO| HEH BISHGHEIIS ATHORM
Mol FHol S SHO2 MEXF IIXE A= AHHNY g
2, STHIE 2= ALES YT S5l )| AANSINMN M
AT B 22K ST ZEREXN HLHORN =29 0|
S AT =2 WHHE + Ys AR =2l FHsA o
3 BOI SES SCh

This course examines the determinants of forms of instruments
corresponding to the discovery of materials and scientific
technologies and the compositional elements of forms as
decided by socio-cultural norms and regional characteristics.
By understanding how tools have evolved according to social
developments and how the consciousness and living
environment of the consumers of such tools have changed,

CIXIECI Xt HI XL A

Digital Design

Business

UEAIAUS ns, &, FHSB0 Zof MEHN 27E= CIA
QIHIXILIAS] HIIYD EMHES ARSI SOl UIERIASE SE
St Al2tEtd el Bt E=oi AIED AHIX D2l JIge @7 XA

2 20 Y&5 =38 =

M=Z0l JHEE = U= CXHIXU AL HAS GMEHTH
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This course examines the design business techniques and
trends demanded in the educational, industrial, and economic
environments of the new network society. Emphasis is on the
study of marketing and policy set-up that can embrace more
specifically the conditions demanded by the market, the
consumer, and the corporate in the changing visual
environment accompanied by the networks to examine the
potential realms of design business to be explored.

CIXtQI ALY E
Methodology
Design Survey

of

ZO| Ol CINQIESH RES AHIX L AIZZAL 012X UE
o 2AJIMSE MARSZ AEHASEU. AHIL SR WSS
wetHoR2 ZAch=0 28 FEH/FdE ZALEE =X5t0
At

dlg AT HA0N HSAIZICH

A

This course provides systematic practical experience in
theoretical and analytical approaches to consumer and market
surveys useful in creative design work. The qualitative and
quantitative survey methodologies necessary in scientifically
analyzing consumer needs and behavior are applied to case
study processes.

CIXtIOLIXIHE
Design Management

21

DICIOf Z2lRElolE
Media Presentation
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[BERsNHs]
= nsg stH

SILHCIXtRIZ2 (Theory of Modern Design)

B S ALI0IA S CIRFQIS] St D52 CIXFQIALSl Z2HE 0l A
ALD CIXQIS MZ2 UEHES RO
CIXRI0IAIE 2 (Theory of Design &Marketing)

&3 CIXeIDt OtAE Sl a8 g A6t Ol &eld H2
st g meHaHct
oYY = (Research Method)

D HR=28 HASN A0, N2EAF LI EH 24 SOl

=< 25 M22 JIYE iR, S50 24012 AHAFLIAOI
Hd2 /st dHE &8
2L2tEUE &OIHAE (Color Trend &Marketing)

H2 tetNol 220 Ae|Xol 220 st Mol MA Jlis
£ 956t 018 Z20HE N &&8ote YyS 28t

[M30=]
= nsg stH

CIXtOIr HI =LA (Design &Business)
CIXtolel =oladn S0l st OlgHE Soll CIXel orele

3 £ MHAI2ID Chst HIZUAS AOA CIXC 2XHE
FEOILD 0122 MZ2 HIZULIAL JAIZEN HSEAHE2

K& THAHH (Design Patent)

S22 oA HE 0 O JHESSEH
AESHCE AFAGSIH 12t2 IR AtdlE Sa2e=2
Ct.

CIXtelnh OHLIXIHE (Design &Management)
OI2HALZI0I A Sl CIXtRlel SRME olAlotl) OHAIE Dt CIXE
ol Jell MAXIS & DE ZE ASEHEZO 22E A
To0 AB0l 40IE g2t R0l SEW WEgs

_|

rJm
4 Q
o

CIXQl =2 A (Design Process)

SHMEE2 HEA HIZELIAS 83 W LK T2 AHAS
20l A2 HEH GtH SIADIL AES H=S giFo=Z
MAGID CIAlS Soff 2MEs &28 = JUAN H=XE
MNAIE SASZ ARSI

OHLIXIHE &2 (Management Strategy)

O gas o CIXQl ctolatol 2e| Xt AIZEHS =
QA HUZ ClIAIGHD MZ2 ISH2 JIgS ARSHH
SHMSHAH SEHQ JAIRE fIF M2 A2 RAES
ot CIXIQ! 2IH&E S sttt

CIXt2! Ol++ (Dsign Issue)

CIXoIHe 84 UXseEs 2I12I] |8 =22 ClAtell
MAH S, CIAtel Meth Ol0IXI™ek, Jjgel CIAtel 2Fol
Cist OIs%E JtXILD AHREHCEH

23stAI0ILE (Culture Seminar)

St SOLAIOF £29 Zu, 01, 2F, 30, S24S 23
=0 E4E 012A2 NENHELD St=XFol AE=xE LAGH
0 CIXtelE S&t HIELIAL Jisd2 2MEHT

T 2HEHOIL (Project Seminar)

2t HAHEZ2 wUel M2IE Yol Z2MEQ Xz
435 g = JASE I MOILE dE s g s¢
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Trends in Technology and Design:0l2Hel Jl= Y& g&
ot olol 2 CIXtelel HIE L gsfdsS D4 S
A2I00IEIE A& (Creative Workshop)

&3 CIAtelof 28t JI2X4Ae 22 2 otlet M2 2A8EsE 2 A A
ot AEXOI ActivityS Soll SS9 EHoMHS HEAIZICH
SeHECIXtel &2k (Brand Design Strategy)

P AEO| JIE2AQl Hele A4 ZH BAHE=o EA o M A

=< g Dl 2], Aate &F 9 J|slt 25E F S 2 AN
2SS0 e =212 HRE 5L,

HEXEHT (Independent Study)
2t shol A AR FHCH X 2SI NE wa Y

3 Mot &M 2 JHQIEZ SEZA S0 st EQ2F o 2 AAt
TE HHASORMNM SKHES2 CIXQ HIELIAZ 288 %

Ue ATS HHLSHC
CIXFRIHIXILIA (Design Business Concept)

D NM2E Aol 14, J=d 24 8 24 & 03E S Hl A

=< ALIAE obJ|/Ist MBEO| OlHE S8 CIAtel HiF HAS -
oS
HIZ=L0I0IXI 24 (Visual Image Analysis)

D XD GlssS =88 0l0INSE 246k, E&8d A

=< 0, Mold 2= Al2Zte2 0l0IKIF AHESHS AAHE A -
AGHRIGH 2bHEE Al RXB S AISEHC
CIXQIERE (Design Trend)

&3 ISR, WE S SO 2UAE 20t EBAS Soff Ol 2 AA
o CIAtQl EHMEE H=ote =& &M g2 ARSH

O =ddigta ozl o) e (35 2H)

80001 HARIAHEE 2 HARIE 317 SlsiA e aBAke AEd tid ols 7t Fast

Design Psychology o}, weba A8 Q1A (Cognition), A4 (Affect), 3% (Behavior)
of g AEA olale} AW v o R o gk &uate Aert o
A1z AL S Ao 2A AHal dFo tidk dukA o]
e FAAZIAL AFAH] AlAEE T ALAIE F de T
28 wgEs 5XERE ok

80002 A o|m|A] °o]& ZRQ19] A= AA om| A& HEA ol 4AEH, =HQl
Theory of Color Image st Aol AA et 715S ATFsta A 23 H ujae

¥ 5 e ARdesdel AAAE SEe maw,

80003 =919 =34
Plastic Consciousness

of Koreans

80004 HARIZ=HERZ]

Jlanagemen
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80005 #FUEIA | ATAUE

b thofsl Hopo A AHES
7_]—2331_,] zﬂq]z-l oc}:/\]—oﬂ

Eol, gugeel sl
#sto] Aae,

Communication Design
Theory

80006 FFdlo]E]r fzRIAA e SlojA EAAS f8) ot FxZQl A 2 7]
e =o tigt o] & AT ddle]E B olelr]o]E =E3}7] 918k thgFeh
WERTOMNESTal AW 7| 1S 1235, FHHS Jobsle] o]& Fslo] FEH ofo]

Hoju s S 7] 2
2 7199 A7 BEE WEES FHolE, Ak, 7197ke] A

7 5, 71g44 2 7197 BF 5 ohds Bokg FRske] o]
Hste] o2& VxRaA A AESY Fd wEE FAEES
ekl oS ANerS EAgoR Agje] Bad o2 9 AfE
25 Fgr

7 Venture Creation

q=sE

Introduction to Science of

d4e] olais A9 S A& Y FHEA FAHOR
N L L
dozye ded ole @4 o] MBS BASHEA A% 7]

n‘.&

2 R odeAte] 13E AT
A=) 4 = 3t £ 93 oinjEatel o MAEAS HES ] A
Theory of Color Psychology A 24, A HHS AFsoh Ay g9l
o Aolx Aol Fads Qdste] A A #
t}.
=33 A 2 dadh As whEo] W glow Al on e ofETh
Theory of Plastic arts < F-ofskar gl
53] fAplitoel] glo] Q1zke] KA FalAQl WA dadk 3
< A3 A7l AT P AR Ao gty Wil A
o "agh EokE MAs =Y o HEo E4S Frh
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EEEEEE

Design manage

=EE
ESE

tAkel 73%‘2 714

ment ZAEFF

80007 YA wtAREE
Design marketing

Zglel #ashe e U4 A
Yy e SHlehn
P Y 715 THa e,

80138 HARIATFHHE Ao 7 Rops AAZHom BF
Design research methodology RCIK ARSI E=S=1 A= SRR XC: QWA =4
FAFo R AFcHS vl gttt

O Kingston University

Level 1
Design Fundamentals

Product Design 1

Materials and Design for Manufacture
Technology Fundamentals

Why Things Work 1

Digital Design Tools 1

Contextual Studies

Level 2

Innovation and Insight

Product Design 2

Materials and Design for Manufacture 2
Why Things Work 2

Technology Application

Digital Design Tools 2

Contextual Studies

Industrial Experience

Level 3

Personal Project
Professional Project
The Business of Design
Advanced Digital Tools
Final Degree Report
Degree Show Exhibition
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O Carnegie Mellon University, School of Design, IPD Program

Design For Manufacturing (24-443)
Mechatronics Design (24-778)

Research Project (24-794: to include ME and Design faculty)
Research Methods for Human Centered Design (51-771)
statistics and probability Organizational Behavior (45-792, by permission of instructor)

Geometric Modeling (24-786)

courses in Material Science, GSIA courses in manufacturing, Design Studio (54-803)

Special Topics in Design (24-789, as appropriate)

Engineering Project (39-605/6)
Globalization in Design (51-472)
Product Panning and Development (51-441)

Life Cycle Assessment and Green Design (12-714)

O Domus Academy, Master of Business Design

Corporate identi
Giulio Ceppi (Total Tool)

Brand Strategy and corporate communication
Luca Gafforio (OnamiDesign,

Product strategy
Giovanni Lauda (gonegam'&i_auda)

The languages of Design
Andrea Semprini (Arkema)

The strategic value of the brand

IT and corporate organisation
Giorgic De Michelis (DA/Universita Milano Bicocca)
IT, districts and organisation
Federico Butera (Butera & Partners)
Network corporation and change management
Giovanni Lanzone (DA/Radar)
Tools for scenario making

Business and innovation

Antonio Pinna Berchet (3M Foundation)
Innovation entrepreneurship

Maurizio Boiocchi (Pirelli)
Innovation processes

Michela Bondardo (Bondardo Comunicazione)
Business and culture

Michela Maggi (Traverso & Associati legal firm)
Protection and patents

Business management

Andrea Granelli (LUISS)
Accounts management

Fulvio Beretta (Twister Communication)
Business Plan

Emilio Pucci (E-Media — London)
Media management

Tommaso Buganza (Politecnico di Milano)
Business Tools
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Marketing
Francesco Morace (Future Concept Lab)
Heretical marketing
Ampelio Bucci (Mies)
Local business and global retail
Mario D'Andrea (Strategic Management Advisor)
Market rethinking and esthetical perception
Rodrigo Rodriguez (AIP)
New markets and production relocation

Cognitive and ethnographic tools
Ancdrea Tosi (Domus Academy)
Esthetical knowledge
Claudio Moderini (Domus Academy)
Interactive Design
Antonio Rizze (Universita degli studi di Siena)
Cognitive sciences and user requirements
Joan Vinyets (Piece Pie — Barcelona)
User analysis and perspective design

Contemporary languages
Giovanna Adamasi (Xing)
New forms of creativity
Marco Bevolo (Philips Design — Eindhoven)
Contemporary art and advertising studies
Carlo Antonelli (Rolling Stone)
Business sounds

O Pratt Institute, The Design Management Program, MPS

PLANMING 4
STRATEGY

WMONEY &
MEASUREMENT

O Zollverein Design School

DESIGN
DISCIPLINE

MANAGEMENT
LOGISTICS

PEOPLE &
ORGAN IZATIONAL
DYNAMICS

OPERATING
ENVIRONMENTS

1" tarm 2™ term T twrm 57 tarm
Meth odol gy Hanzemant Intempratative Cogrition &
" Approachas & Ematitn
Ex
namies Creative
Lo Techmiques
Transfwmation Deipn Shudies Dziyn Studbies Cszign Stelies
Qulura & Sociehy Cukure & Sockky Culbure & Sackly
Siratagy & Marketisg Stratogy Trends & ksues Sirabegic
Management Marksting
Manapameant
EBuzingss Hodels
Organizatios & nnevation InTermatin Stratepi Chargs Leadership
Leadership Management Skils
Business Human Rssouwrcs
Dynamics & Management
Cantrol
Organizational
Owvalapment
Finawce & Operations Oaka Bnalysis & Accounbing & Finance &
Dacisian Haking Contraling Irvsestment
Allgamain Frojects Frogechs Haster Thasis
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