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GLOBAL DESIGN OUTLOOK
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* TORSPO Hockey International, INC., Plaintiff vs. KOR Hockey
LTD., Defendant.

No. 07-CV-0246 United States District Court for the District of
Minnesota

2007 U.S. Dist. LEXIS 44317; June 18, 2007, Decided
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* Christopher Phelps & Associates, LLC, Plaintiff-Appellant, v.
R. Wayne Galloway, Defendant-Appellee, v. Simonini Builders,
Incorporated, Third Party Defendant. Donald A. Gardner
Architects, Incorporated; Donald A. Gardner, Incorporated; Frank
Betz Associates, Incorporated, Amici Supporting Appellant.

Appealed from: United States District Court for the Western District of North Carolina.
United States Court of Appeals for the Fourth Circuit.

2007 U.S. App. LEXIS 15953; July 5, 2007, Decided
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