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DEMOCRATIC PARTY
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3.23 Optical scan ballots

Official Ballot for General Election

Samples

One language

\ersion A

2.63 Voter information

_+_ Springfiald County, Nebrasha
Tuesday, November 07, 2006
-
I
e ——
.= Instructions Presi
L Vice:
Unit
-l Making selections
Vote
-l
.l -
[ P C
Fill in the oval to the left of
i L]
- the name of your choice.
I - ourmust blacken the oval
.. completely, and do not make
& any marks outside of the
NN oval. You do not have to vote P
in every race.
- 1)
- ET- Do not cross out or
Bl . ©rase or your vote may e
not count. If you make a
Bl B nistakeora stray mark,
ask for a new ballot from
.. the poll workers.
.l . . -
Optional write-in
- b tori
or wriite-in:
8
-
N .

Restricted entrance

[REIEITRAD

Do not enter

Samples

A ZJEA

25% actual size

File name
110_EC_NoEnter

Seepages 2.34-2.65
for addmonal production

Two languages

English/Chinese

Information

—Hil

File name
120_EC_Info

Seea pages 2.24-2 55

far addltlonal productmn
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Company | Careers | Press | Contact

OPGWER

ENERGY EFFICIENCY. DELIVERED APPRO.‘}gfI ' PRODUCTS RESULTS RESEARCH

Our impact is rigorously measured and verified

4%
0
PROGRAM
e
= e START ™
3
E 2%
x
L
=
L
1%
0%
VERIFIED BY EXPERTS FROM
TIME MIT, YALE, ACEEE, & SUMMIT BLUE
- - ] i L] L] ]
OUR IMPACT WHAT'S NEW NEWSLETTER
Kilowatt Hours Saved June 29, 2010 Sign up for the OPOWER guarterly
5 TechCrunch: OPOVER expands to West Coast, newsletter
1 3 5!0 g 5!3 ? "~ names iLike Founder Hadi Partovi to Advisory
i Savings on Energy Bills Board Email Address
$16091437 June 28, 2010
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'C|Xt2I At design thinking'Lt "At&]X &4lsocial innovation’,
MH|A C|XIQlIservice design’ S2| 2012 HAH0] ARE[A| 2|0|5H= A,
CIXI0|{ S0| &3] ME2| HEHE ZBHSH= H0lA 5HofL}
AH|Xe| IS HHMO R HSIA|7|= O &2 & IUCH= HO|Ct,

"The Design Comedy: In Defence of Irony’
core77 HIXi 2 &, 2010.6.3. Tim Parsons
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Bankof America %7~ Higher Standards

Introducing a whole
new kind of change jar.

Keep the Change™

Spend with your debit card. Add to your savings.
Only from Bank of America.

Savings so simple your wallet won't miss it. Sign-up Today
Find & Banking Center near you »>

Here's how itworks: every time you buy something with a Bank of
America Visa® debit card, we'll round up your purchase to the nearest
dollar amount — and transfer the difference from your checking te vour
savings account.” So you getto keep the change and grow your savings.
What could be easier?

Typical dally  Round up amount  Amaunt charged

Save with everyday purchases, special purchases — all your -l!"“:f-"’ llu'ﬂ':::"-::\ to yuar checking
purchases. Mheue  EinaomN come
your checking -
toyour savings ﬁu
Using your Bank of America Visa® debit card is always a smart way to e =
spend. The money comes directly aut of your checking account with no
charge 1o you for this senvice. And now with Keep the Change™, it's even

smarter. Because every bag of aroceries, every
gas adds up to more savings far you, whereve

flee and every tank of
3@ debitis accepted. 43,43 0,57 2400

We'll match, too.

For the first three months, we'll match your Keep the Change savings at v

100% % That means for every Keep the Change transfer, we'll contribute 4,50 *0.50 5.00
the same amount ta vour account. And when the three maonths are aver
we'll continue contributing 5% a vear, every vear. Ta make it even easier
to save. Our reward will be paid annually to your savings account

Track your Keep The Change™ transfers. #14.83 017 #15.00

Sample Online Statement

=% 124
Fosed Tr: DaoR T - Downiaad
osted T raniactions Vv papar s - D b R
Pasti Cregit (+ Balance to savings from

daily purchases,

™ §187087

7 CHECKCARD 1234 5156632
Sanduich Shop

3005 CHECKCARD 1234 41483 105048

/372005 1 §1.85035

Total daily transfer to savings
from Visa® debit card purchases: $1.24

Getting started is easy. Visit your nearest Banking Center to enroll
today. Click here to find 2 Banking Center near vou

Lo
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1990s 2000s
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660 667

I MU AL GDP HIS

65.2
61.2

MUl A &kt

571 57.6

56.3
M| A0

51.8
278 %% 284 20 219
M=

54.

236
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economic
output
1995 2000 2005 2006 2007 1995 2000 2005 2006 2007
Tipping point was 1987
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IBM: PCEE 0iZ}, ZI&E 22 e

GE : Mg ZEEZ|2E MH|A SO =R Ti7d
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SONY : MH|A D§SH|Z 28%(2008) A, H&l, &

Xerox : SAIZ| HIX ) EAM 22| A|AH J[gHo=

HP : “selling products’ ) ‘selling services’ 7|¥2 2
Apple : ®MZ(iPod, iPhone)t AMH|A(iTunes) S&t MENA 715
Vinci : I1E 14%0]| siSsl= S, £2, FXE 2SAMH|A AL0]
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* Source: Arnold Tukker & Ursula Tischner, 2006, New Business for Old Europe, p. 33
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oixlf AfN o= JIOIS0X|LL QU=
UX, MH|ACXIRI, EE FO0RE 24

> Total Experience Design

User Experience Desj

UI Design

» Human Computer Interac

» Interaction Design

+ Info. Architecture

* GUI / PUI / AUI Design
» Usability

E£X : 283# SADI UX 1=, 2009
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CX(Customer Experience)= 21, & ME, MH[A, ALEY, AME[: 22| 5 7|
A0| MB5t= RE QAE TEH2007.02, HIO]|0{&+%7)

U™ O 2 Ul(User Interface)7t At X2t CHAHZH| (LHHEZ)NA LMl El= Q4 2} S
CHH CX= O|ECH &M o 2 AFEE. CXQt UI2] 7 HA|I7E UXQIH| "1 243 0} A}

S8 2 € =5, ¢ & X US.

User User Customer

Gul Interface Experience Experience

* $IX FUHOIME QUIEOR CX2} UXE Aol S JHHEOR AIRET YU

EX : 2G4 The DNA CHE, 2008
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GUI / UX / CX

LUserJ Cusltomer
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UX CX Design
=Service Design
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Contact Person Customer

Support Process

e - [~ [~ N 1T ]
Customer Journex o
I A B | Sl I
--------------------------------- Fouchpoint---------(* ---------—-- LINE OF CUSTOMER
l | | INTERACTION
Greet | | Take order Server bags | Server
Customer order "| delivers order
LINE OF VISIBILITY
Order Order
transferred » Prepared
to kitchen

------------------------------ LINE OF INTERNAL

Sales tracked

INTERACTION

£X : Thomson Corporation, 2008
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7 Els BE ZHSS 0| UH BEILL
» Touchpoint, Stakeholder £tH| =

2. MH|ALC|XO|H= MHIASS 202 OHEl &

Q71 =0= £ £ Q= SEj2 OHEL},

» Customer Journey Map, Service Blueprint,
Service Prototyping

3. MHIALC|XIO|L = M2 7HX|E &&E6H=
MH|A Z448S HIA|BICE,
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£7X : Innovation Through Design Thinking, Mat Hunter, IDEO
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: Innovation Through Design Thinking, Mat Hunter, IDEO
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oo 3(_3._—., : ForcesRMode.I, BPI_R(B)u D7 Y AEIRC DAL O;F"EEI, Ei_IJ%:IEE_;’,1 JJ:LEF:)I
ethods | siness Process e?=ng|neer|ng, DYWL, MHAZEDaE s THE AE, BAHATE
6sigma S HR S
Thinking | =2|X At1I(Logical thinking) CIXt21 Atx1(Design thinking) CIXH21 Atx1(Design thinking)
Alztst ® 2310 (Report) HE/EH9 =2|™ Z2H7t U=
set dut CIXfel Aut=

H1M (Report)
[sHAM= F71 7S ER ZA HE Tt

COPPER U, Adaptive path,
PXD &
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IDEO, Engine, Live|works,
Designthinkers &

Mckinsey, Boston Consulting

Group, Accenture S
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Membership
in a Community

= -
-

Customer
interface

P, e .

— o o

1970- :
Transaction 11
Product Cfomp?tencé Core competens‘;e Innovativeness.
of customer company’s
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Service Design process team interface

Discovering

Concepting

Prototyping

Specifying

Interface

Humanism beyond Communication

5 2010. 5

Testing

Market (Business) research
» grganizations' characte rstics
and goals
» yisign, mission, culture
» existing Services
* Stokeholder
Customer experience research

* Customerlourney
» Experiences, emotion

Relationship mapping

+* Mapping Customer Jou mey
& gll touch-points

» Stakeholder Relotionship
» Service Blueprint

» Analyses & Recommendations

Brainstorming

Co-creation workshop

-Developing ideas together
with end-users and client

Interview

Storyboarding

* Tested New Service Concept

* Service Scenano

» Mood Board

Mock-up of service concept

*paper prototyping
wvideo profotyping
= Role play

wvisual concept

* New Service Blueprint
(o detailed service system)

» Design look & feel

Designing all touch-point

Building service system

Developing marketing/
communication strategy

* processes fested
and ready for implementation

* marketing &
communica tion strategy

» Service Specification
document

Service Usability

- feedback from
end-users and clien t

» Service Usability Report
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Humanism beyond Communication

MH|ALCIXIIHER R, st=27|2 == S5 2010. 5.
san

service design network

news & events community

all | academic business

Agencies
Issue 4

Behavioural Change

k. R : & . o 3
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Team Interface, which started its journey 14 years ago, is the first . i 4
generalion leader in the domestic User [nterface industry. Team
Interface is a professional Ul consulting firm, which provides user
@T] experience research for customer satisfaction. With its insight in
Interface User Experience (UX), Team Interface provides value for the future
of consumers and businesses and leads the change in paradigm
for maximization of mutual satisfaction.

Service Design
Conference 2010

Berlin 13th - 14th October
Members Day 15th October

2 7L e ANRON

Humanism bayosd Communication

Seoul

South Korea
Become a Member
Mot yet a member? You're missing out!

Find onut morel
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