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2-1. ©Al 243l 3
2-2. ARl A4 A=
2-3. YAl gt Au|z} B

X9



2. o] 1

2-1. HAR! ==¥3te] A

2-1-1. S =243} 3t 2.3

AHo]al FA57H]EA (responsive)o|t}. dlE 501, AHsAt A3
e s2HA oA il Triads7HIAA Fo tiiits 2HAehe=
(EU), HPAH-FIEBT(NAFTA) 2 9 59 A9A99 m7H5)Eel 7]
S v 229 A5 AHglobal car) 7l et w82 Al&E I QA THE2H}
78] Foid), FRHARI AFEak= ofx itk el frielx Aibeojx= &
T AFsAk] 90%o) el frellA it A ARl AikES Adigk Aol
FEgk Hujol Lo A o] Foj3lt}14)

1958 Sador SREA oA gdaolx] kvt AAl, 7P 7=7F 2 500
A A7 HES TriadBA=Q Ev2A- 79 A 4= (North American Free
Trade Agreement, ©]3} NAFTA), ¥ %93 (European Union ©|&} EU), 18]aL
AE(opAlohel] AA EEHAYLE FHE AFelA = o] 5007 U=xH7IdE &
NAFTA®= 1987]¢] #AF QlaL, FH A=l 15670, dt(erlobol= 125
Ao EAPE Qlvka gk £33 o]l Triad =7kl 719k & t=14 7|dES
ke Abditorel FoAMu|~E a2 APAESke) o]ols fIsiA A=

=2]
=
BATING T4 7ol AAAG] T AFES e, 159 T

5] AAATES 2uAEAA glo] FEAHolx, HAHo]7 urke A9

|

o

N

13) MAS] GDPo $=AQ iS5 AAsta gle 17HES Triad w7kta gty ZAlg 21 K. Ohmae ,
Triad power: the coming shape of global competition. , Free Press, New York, 1985.5 #FilL.

14) Rugman, Alan and Richard Hodgetts, The End of Global Strategy, EFuropean Management
Journal, Vol.19(4), 2001, pp. 334-343

15) Rugman, A. "The Theory of Multinational Enterprises". Elgar, Cheltenham, 1996.

16) Rugman, A. and D'Cruz, J. Multinationals as Flagship Firms : Regional Business Networks. Oxford
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Lq— S
< TriadA| el gt X}%i}—‘é‘v@ *3@‘&7] 28] % =ekay, ARIE

*E(Golf)x}ii}t U] NME 7=
AlE(universal products)” 0.8 £F Ao A= Ao Qojxatw 7)o}t
[e)

—r(state)«] TAE 55 & T AL

2-1-2. AAFAe X948

AIA2 A o] T 7]]]o] o9l sjofsh=rtol et WHe] H& A A
Ageh #Esle] PR Ad 10d Bk wEA AAsin ey oA
Triad= 7kl o8] gots|ofzl Ao A&s Rt 7P < dlolgelA o] Al
5 (Triad=7h ] 199730l A A2 57.3%9F AAFR] 56.5%= A8
thal vrs]ar glek. wkef of2igl of dlolErh va, e, ik S4de] o] A
Triad =7pwro2 AWH I, o5 7 550 e w7l Psh= 532
Fe ol AE Aotk A& Bol, s AA FEF] oF 20%E FHAT,

10%E 4Eo F==3taL, vhid EUs AA %9 8%= n]=dl], 1%H T} A&

=

.

(G E3HAIE 0.002%)8 Lol FEST) 3t i A FES] 28%F 7
o, 16%5 EUC &3tk T3k 4=9lof] tidh 42 Adubxoz oo} Lkl
S mEdith. w=e A A% 16%S EUMA, 11%S AR =435

University Press, Oxford, 2000.
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t} EUE u|Zo|A 8%, AEOZHE 495 £}, agu JES njztogh
Y 24%, EURHY 17%% Y3

NAFTA
1010.9
intra—NAFTA
496,4(49,1%)

1042.6
intra—Asia
553.4(53.1%)

MA F=2 XIS +=&

O8 3. MA =2 370 XA =&
Rugman, A., The End of Globalization. Amacom, 2001.

ekl wahd, o] Al Triad=7F WSS iR $Eolu 9ol disiA
ME oJEA deths Aot i 252 Al oEdths W/ ©f
Al g 72 25 A9 Triad=7e] o fH=7heelth & 50, 131
oflAl BolRe], EUS RE F&9 60%°1do] L Triad%e] the WM=7tE0]
ol o] “S4” Triad WHES Ayttet HAZE E3ste] w5 714], NAFTAZ
7FRE =7HE} folrlol o] Zh URbEbA] s oA A FTiA 4= Sl ©f

IFES 98, /\Eﬂﬂ‘”ﬂo} TFANE, g, T, vl &, Ak, QIRuA
of, Zejolrfo}, Hzjd =, Bi=T 1efar 2R opAfeb ﬂl"é & AA=ERE 74
Hr} ol s-gllAl “ngLQ(broad)" TriadE AlFgit}h o] [28H3] oA Ko
A= ol AlAS 9ol o] Triads7Faol &JsiA tii-d o] FoA|aL Qth=

_14_



[7253] oA 1997 9] dlolgol o8, o] Triad=7ke] T35 %A 4,158
gejoltt. EUE 23 8.7%(1,8219$)E NAFTAC] F=&3lal, olrlofol &
9.4%(1,97699) =], 22 9239 D] EUTZE 7kt 60.6%% 1% 2,6859
ge7t EUTY W FZo|th. NAFTAE AAY 15.4%(1,5539$)= EU,
22.4%(2,26021$)E ool =Tt Avthe] AATFRI}F v)F AA FR] 12
o] 1ol ebsan, #A st 202] 197l o = Ao B u) 49.1%¢] o2+
NAFTA 9} ¥ &oh& v stk ofrlols NAFTAC] A 53]
21.1%(2,20021$)E =3k, EUl 14.7%(1,5339$)S &3t} 12, oo}

Foo] iR e T3 YH-#9 A4 (intra-regional)©] t}.

Lofsl, EUWHS] 37155 60.6%F Atk NAFTAWH F-99] $22
49.1%0°]1L, oFAlote] &2 53.1%°]t}. FrH 2 ofAo} Triad=7 oA AlAIF-<
o] S 25 WA QtellA o] Fojxitk Ejar Hujo] AlA e A
ARbE YA Qe Qt v A AAIFS ] tiEE o] Triad? =7} 1l
A 2R E weEbd AT M9 Triad AGdG9] H5E o8 Ad3} /=
=, NERTE G vlsf Ao wrh a2 o]E Triad AT S7t
= A Aol SAAT AL 26%) it Ak 1 7ol o
=4 7] (individual multinationals)< ¥ M2FS F3 Triad G A1 2 =4
%

Aol AZLeforst=7F

2-1-3. 224 YA HE mEgX

NPEE a5 ZAH = (efforts)S 13 o]H EFgle] Mk AL&EA o]

of t3t diee 7 71guith ThFE Aotk ey AAE BE 9o o] 7]

52 A%A Triaddl 7] 3 HAFS AL gk 25 WA Aw A4

o)z & Adgsty, 1¥ the 259 A3 TriadA el Sja7it. o] THgelA

a5 AFEH) g, o, 2Aek AFA, AAE A, Beiacl
%

4 olfg BAUT. 250] olel@ oA o)gel: FE e
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E%o] HiE  AAA  E/EAXAS ZydH(integration/responsiveness

framework) ©|th17) [I§)4] & o] =A|4 vUX|HE Hdef fjEFAE Arsth

o

[174] oM MEFS R AAE 7w BA4 39 slEs vehdt
=& BAA T8s T8k 7199 SAES AssE, we BAela, W
FAoR 553 TJAA, =& ANE 7H AFeRlY A9AE, 18a A
5k BALS 7RI} 7R &S 4] ‘271A A 24 (national responsiveness)' ©.2 7]
o gsls A0 249 7Yl gk THs YERATE oA #X99 A}
STERAE olsfgt= 22 ool AT AEFEH AHAES AY
oot 7|z ASshs AL oniditt =& w7 A48S 7R teArYge
SAE VA9 e AT ek AR Ak Az weA A4S
k= A AEAESY 59S 7RIt

17) Bartlett, C. and Ghoshal, S. "Managing Across Borders". Harvard Business School Press, Boston, 1989.
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MNE STRATEGIES AND
THE INTERNATIONAL MANAGEMENT STRATEGY MATRIX

. National Responsiveness
. Low High
\-.
Economic
Integration
1|3
2 4

Ol 4, %K‘I[E|I|-,_7i°47(1':'=,k IJHEEIA

==y )

A2 2 Bartlett, C. and Ghoshal, S., Managing Across Borders.

o Ax

Harvard Business School Press, Boston, 2nd, 19982 +4

O

(1341 o E-zE Ghe] Qudel B4 Bt F7H D949 A
ERITE AR S4e ZEw dgF Rielw, 430 & AENL F AN
4

25 ol gowA aiﬂé T A dFshs A7 ol#<E(Ericsson)

™, o= X]‘E}Zﬂ ’\];‘J 2 259 s AT ASAlE fuEy
(Unilever)¢} 7314 15 (Kingfisher Group)®} 722 3JALE<] o3& o]-&F |z}
AR S UM HS A 7@S AlEdth. 12]al o] Peninsular
and Orient Stream Navigation Company 2} Procter & Gamble(P&G)2} 22 3)A}L
ol o8 F8HA= o]et &2 Aol e fBA Al dig A
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FE(attention), 713 AH|AEC] 7|5, @i EeF AES SlEiA] A A el
© Ae gtk 2AREH S B oAU =7 Ae ke jlo] ouE Y= Al
Fote B dfolojd A d=ArIdES ofF 3]9dth
Egas B A7y A HA deEE F HA 9o r AZAIH oF A
= = Aefo]l A A=tk v=47]
HE2 A WS Foks AFEEe 9l FE oA Ao, FX A<
a2al w3HA]l sEAe] vkl W oA Ql AlAIAN AEE
AL} o] Fi-2 Giddens, Gray, Friedman®l] &J3] EE25 o7 A7 =2 H3}o|
ek BAA, BAA, 22 3H4 Fde] “AF7(convergence) it o]t} 18)19)20)
ol& %}78‘-2[*9]7\}%, HIAR-ZZA(NGOs), 28]al A2 ‘A|FIALS](civil society)'
of AAAEl o3 HjdEHA A= t=d 7Y Dol ek BAE 76k AR
Holt), thA] el S=Estel] gk £l o] oS 1AREH e A SRS
RIS
gy [29 5] 9 mEgAE Has

Fedes MEE & s =

Tl —

A

)

N
o) 1=} [e)
= e 0 8% l"f*tto oaﬂE‘ 7}

SEIA

w A7) FE 710l T s 2 HASdE SREste] £dEe] 1-30A
Holl= ¢ 2% HRJ| fais B o)X ] gL dve s ATt
sk Zofth ey o] B2 B2 vUaArIdES fd g2 2EEo e F

3 G 3 Z]U?ﬂ Aol tigh FEQl 4rREd

N
AAH FYI AATT A o]l JARAAL Fol

18) Giddens, A., Runaway World: How Globalization is Reshaping our Lives, Profile Books, London, 1999.
19) Friedman, T. "The Lexus and the Olive Tree", 1999.
20) Gray, J., False Dawn: The Delusions of Global Capitalism, Granta Books, London, 1998.
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MNE STRATEGIES AND
THE INTERNATIONAL MANAGEMENT STRATEGY MATRIX

National Responsiveness

Economic | 2% C|xfel Ha ZH= Sgta A
Integration C|xlo] M2 X2k
Coca—Cola
Disney
Saatchi & Saatchi —
Maisushita
IKEA Procter &%amble
nokia Notel NetwoMs
Ericson 1| 3 P&O
2.4 Pphilips
Unilever
Kiaglisher
_ #XI=7t ClAe
=i =g

a7 5. CHEE7|Y CIXelAE Mermt 34 Cixlely Mef jEa
A% AAA B T AL ol§FAM 15 A9A
Triad Aol BAS 5 W, 258 A3 5 Ak weba] el Sweld 92
9 S7b e 2w A B AAET 48
% g

430; X]sgtﬂ- JJ07]_ o]

==
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S8 XY

EFES n
EtEY
o = e 1= I S n—1
X |
= =Y
I f
A HE.
HI8 2o | xzeA | My | 3% 20
#HAXO0|R I
L -

25H  H9 9 224 78 Ra
H a4

Aol ¢ 2oty #Y Xt
71949l Cixtel AHHe

a8l 6. 7leiel cixjelsiet +UE

2-1-4. S24ste] A9 Al

At 109 Sk SO & ¢ g g VIjlEe 2R e 7

T2 o] flal ks goh w27k 7 A A gl mvkeeh dEf =Y

AL ARHIGARA] FaLsIAbg o] ks o] ARlEe] el o o B+

= 19SS [ 5] oA Bolis AR vikesgh G A
Q

2R Fg9 do] 250l A% A AFS 4347 2

3

=
N
2

= 4

2-1-4-1. Coca Cola

a7l Aol 109 o) AEd ¥, a7k e HaudAlIR SolqH
A A EAES A Hdtke As AEA HAA 1970d el A4 1980
o] eot mkEEAbE 719] 20070 =Tkl 224 WelE gos) stk &
= A7lell o] 7192 s 5 stelal si7kEe) Bottle A|2F3AMee] Foks A

_20_



#ab7] Atk ey 1990, AlAlE ®sksly] Alztgich BE S7teh A9
AR AXAES 25 BAA, AAA, a8 #3HA vl gigk TS
doda Pt AnpHor v AAE AAA7IL FASANIE B3 JFEL
Ek AgRAGA o} 553 T olo|dEE|S] HEE 93 A &5

=9 stk el e, svbEeAbt AEA S AT,
AA BEE FEsekaL, WatE= SRR of 7| AHAE YL =
Ahde], AAlE v Ve miE g2 WA, 484, lﬂﬂ e st

A
Atk ATk A 94w wojof & wf S=Hs} Hojpit)zl
Y A7z Y of] 7S AL Jlvh 58] o] 7|9 v AlY
A9 Ae= skl flall a8t HojAl= 37 dEE oldshy] AEYE AA), A
ek A9 BgAbsel BAA e AR Ve =4 ‘think local,
act local"o|#h= A=FE AFstar ity &4, o] 7192 regional ¥} local7]Whe] =
ﬂi?/lr HA=EE 5—%%*?3‘}% G wHAE 7o 2A AAHE FHTAITIAL
AFeta, AT A desS FEkshEA
HS skal itk A wkEee 22 3sAE
o

w2 HFIATh vl Aol S

2-1-4-2. Disney : Learning to Say Oui Not Yes

1988104 1990 Afololl ZAoA= 19 53 2] Hlgo] £ Holx-¢d Al
o] B Enh 2 A X F T X2 1991 HEoh war, @ e A Al
olE S A% o] TA AmE YE t=Uirtels AT AA @itk ET
ZUAR= 19924 ghEfellA] $Z%0= 20wt "ozl BAo fg Hzxol v=y
EE eER AR A Al s el AR 6417 el A Wiel 1
o] 1 ool Abge] Al itk 1A A ARES FE t=U(Euro
Disney)= oFF A&d Zoletar &4k aeju 25e] o] ¢hs] Blusk

.

J!

21) Daft, D. "Back to classic Coke". Financial Times, March 27, p.20, 2000.
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=y
Hked
= A
: When in Rome

ol
%S

7 A2
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=

Ho]F=a1 Jules Verne9 Ao
Arpe] Az

-

-

A
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=i
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=
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0]
hul

A7IARE RF
g9l o]
T =UA}
338 AF1 AR &AFAIAL

1 E

=

1

[e)

2-1-4-3. Saatchi & Saatchi

TN Efoll o
history movie

Paris

o
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of A} wje] 198030 w54l A4S A3t ThatcherdF-ol st Fas
L33 AR &AAAL Fare] 2 FA T} SaatchigAlE2] v G5 Yol A] o
sjAte] oS AFAIFTE e o] Ak gt AAIE Hs] S8 S2d
AE SR ARS WEth2 o] B, wmARE BRE A Fal A5

55%E AHAgom, o= frthFelA WAetE 24%9F Gl 9T 5%RT 4
R e AT

A o] e EFH| Ao R S AAS ki mloe] kS Fa Qe
Bates#al tejAtE vt SAlol, o] Ak T A7 SEeldEES 9

3 S29 Au|~ 73 u(global service supermarket)S Al$-7]2 AA )

FEAAE, AH&AAALS] ZA & Ao Ao 250 S B 1 8
2. 7)%0] I

B3, ARUAIA, ALY e 2
ol AR H2e AME AL LA Earh

AnHoz o] Fe HTAY AEI 5] WS wHe o Al 2

AA AE A FAL

Lo

2-1-5. A 943ke| A=A A

22) Levitt, T., "The globalization of markets", Harvard Business Review, 61(May-Jun), pp92-102, 1983.
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< EFAA FA =] EoA= ABBAF ©]th2d) o7] AfE= 10719] HA 7]
HE o] Al 7k A F g 7HAE ARkl Tk

2-1-5-1. Philips & Matsushita : Global Gladiators

triad7Fe] A4 ®HH, 1980dthell= AH|7FAFA(consumer  electronics
industry) @ Alol A d2e] A7 vebstth 7P et A A 7195 st
U7t vk= wl2AAE(Matsushita) o]t} 7] 341 Ae] TV(Panasonic TVs)%}
7 o] ZJAle] 7 & Gl AlE-S video cassette recorder(VCR)Z o]& A
Y(sony)®] #E](betamax)¥4thal VHSA|ZHlS ARE-8SITE.

VCR 47AIoIA AlAl §-915 2A]817] $jsto], wpAAlEl= VHS R4S o]
A FEoR o] ofF AA . et} oA mpAAAEL ARA|S] iR ikt
AAAQ o]l €&k Ao] oL, Hitachi(3]EFX]), Sharp(AFZ), Mitsubishi(¥]
=HAD) 28a, el AAARD Philips(BH2)ARE 22 T2t 71]del A
VHS W49] 2ol il (licensing) S EaIX Ik GE, RCA 183 Zenith(R4A] B
A= S WHL VCRe vfjdd)el 22 vE 7952 o] VHSHAS A3
P ol VHSHA S AEdh A& & Hlo]~(home base)E il PFAAIERZ}
okl Sl 71 ARk 3 wEol Ak wek A S = AAY f
B o] 7|gellA 271 A4ke] 5ido]l AuA VCR 7HAS Awko = digjA 813l
o} o] 7192 1§ 39| 1AREH 22 dgom gt

2

H::

npAAEoRE tlzF oz APl 1980 d ol Argael 7o) A3t o of
A(CKHR) B¢k (the inter-war period) B.35%9F9](protectionism) @} 73k A4
A7 FHEARA o] Bz - FAkE 27 FERAAZ sz i
Z71] AGAEL Y2 Y] o] AAS FEeEA 25 YR 9
M8 Whgaly] Al Asbd oz FYPaAbE R A7 et Y

Aol AREEE BhTe, TV, 183 VORE $A d2 AE nage o

23) ABBAR= Bartlett¢} Ghoshal(1989)ell 913 w=2l€l 97k4] 314 Alels T shuielel o}7]el A= ABBY] 4
CEO, Percy Barneviko] 3AREH t=r#7]91e] &340l theh tis4Abel 2 o] &5 ofxirh
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RE7F YE wh Ayt A9 Al (local markets)S 913F AlES 7S
Hal A AAle A 60001734 Ax S AR BHEAPE AHeE me
o] triad AlFellA FFshd RS a3l U5 SEHAA L, o R
AL 5387 flate] a7 4ellx] AWEI Qv MHEHEEGHoR 4338}
=7k 22 A Hlojut o] 71§ AA| Aok o9 AlgtE sh=uRsit. wht
A o] 7148 i BAASE BEet] leliA 3AHEW, e AA[o] IAHEHOR
o] olge] a0l

-

(o3

.

rr ox

wdA o g, A AHZEAQANA 250 AR WstAIZIT riAAEE
F53Hcentralized), & #F4(high quality), W 714, zaz SRR =)
deF o2 FAbE] T(decentralized) F7HEY 2 ASdh= 4 719 AgET
Z19Ed W g 7B AgeRe NEdwi g oﬂ AR A FE
Bo}h A A Ao BEE Y8 159 ARl A EHE &=
w}ﬁw H Ao erfP ﬂL’éAlEH o gE 9 dujE & W
o]0tk o] 72 A 714l wigsg v
o

N

QY

o™

=1

337 2§ debsd 1 15_540%171 wj o]
o e} ol W3k mPAAEE (A9 FEAS Y] e, HE A4

olm AFBY ALA YRS FEIAD HsA A4 J A 915 A
=
[€)

2-1-5-2. IKEA : Low Cost & Designed to Stay That Way

Ak 500 AA IKEA(OAlODARE A= 701 Aol 29dl 7k Anjide
2HE AAEiA 307l 14070 v 71 709 thA 71 o2 AAgsisttt
o] 719 ABAERH T FHA, An[xpEo] wEel A AP 7HAaL 7HA

Ay |
el 28T F Ade 2P 2lsich

_25_



13 O AL, I 4340 AAH B TR B
A7) g ER e SFEAA o Solo] o} v

Sol, A Qe B JgEe Fs ATEe SO AR
o £3hE gtk Mg o A3F 1 RA/GES AHTEs} 4412
%2 wa}b 73 ol Qlont azlelE B7sn o

AhEHe® 0150}71 AlAHEITaL F A
a9 A

ook,
-{m
Ho
ot
1o
ful

2
f

o

D)

i

Id

|t

lo,

>4

mlo

107} B34 Q5] B oRRE g 5 g wEL TR

* DYPY2ARE ZF 371 AAEe] U A3, st AR A UF
AFEA7] ool 2ol Al ghvk A wl=ma Ao FAVIEES ool
FHA7171 $18te], home-base(FH|o]2)E Algdtehs Tl FrHAFAIE o
g ohihe =y ow JAg Aol

« ko] w2 A EKMatsushita)s= 1AHEHIA w23 9 triad A3 454

AT oy HZole o] 7194 AAETH ¥ B2 7S 9aL, =7t
A e Taoldte Fotela =gakar vk

% O] AOHIKEA) = = A3t Aol A% 1AHEHS whak oy Kingfisher+= 3%
ste ASms mE27ls A AHEEY] ARl wet triad AHAFES AHE
sl7] flsto] Zehael 5 7 (acquisitions)Eo W ITH

==
QLN
=
=
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7F B 2 triad APelA AlAS & 9191‘3}

« l(Norte)& AFH Aol AkAQl Mkl o3 94 7= AAT v

Efujel] gk #AkstE 7t 71919 SAREH Ol A O]U] 2 W of it

T3 P&OE Hedld 22Y 2A2ES APe &

o= A

« frH M (Unilever)v #E]ab7] F1 AFol B2 w74 olal A9%Ql Hils

= Agshr] AL o] 719 A9H 7kl A gt

HhH o), P&G(Procter & Gamble)= 771 AAIAS A& 1

AR FHae] AYNE T8 =8 skl Aok o] F Vs
]

e Aded FuaH= 4*}%2’1011, P&G= 3AREH $1

e

*

o[o

_27_



2-2. g2l A2 F& A|AH

2-2-1 HAR] Z2A|2AM Z7, FH L A4

gAele AHMX A~ = AHASIZ AN A(information process or an
information transformation process)2425e}al 1542 4= Qlth. o2 TAQl &
24 ZF e A7) b8 AR B AAS 8= Sk ey siube] dAlof
A TE AR AEEE ZEAAE 2910004 BoFe AAT gAER Z'
Al2=o] Azjolr), Wl AdhE Hr P Aoz JAAAS fe 5
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24) V. Hubka Practical studies in systematic design, ButterWorth Scientific Co., UK, 1988.

25) Ognjanovic, M., Creativity in design incited by knowledge modelling. International Conference on
Engineering Design, 1999, pp. 1925-1928.

26) D. Targett, Analytical decision making, Pitman Publishing, London, UK, 1996.
27) G. Wilson Problem solving and decision making, Kogan Page Ltd., London, UK, 1993.

28) A. Samuel and J. Weir Introduction to engineering design: Modelling synthesis and problem solving
strategies, Butterworth—-Heinemann Ltd., Oxford, UK, 1999.
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the requirements of capturing, storing and reusing information and knowledge in
engineering design, International Journal of Information Management, Vol.22(4), 2002,
pp. 263-280
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29) Court, A. W., Modeling and classification of information for engineering design. Ph.D. Thesis, University
of Bath, UK, 1995.
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2-3. YAlel gk &nja} vk

339 2E ool QS 93k tRIRA] A AEEEL Bloch(1995)30)9]
O
sy

A} ghgol 2ol AL gltk

I AFEALe] AL ofe] el AnAEE kst el wheE UEkd
ok [219] AFHARIe tiet Bitnere] drollA s 15013 o] Ae]= ut
S A, A e FAEe ik AgA ke 7hEd o] 7B wke
ol o3t Aolg Yal= Zlo] BEE HHo2 8% = AN Bitners 1]
A keIt A Whe FEaAEelaL FAle] dojdtial A Hsgitt. o, <l
Aek A7 The R dEFadel Wi TAHR] e o7]ellA Lé}ﬂxl %

SUHAl gk ApAIgE AFeh2 Cohend2)s FHaeshd HEEL)).

= W}Odsﬂ LARE FddtE A
of glojA 71l 7159} Hew
& fridshe WiEsEAY] A3s

g33)34)35)(2001) 7} :LA TERES O
o= Hi FrPAE Aysta vk wEbA Bloch®t Chuang®] <1

atd tARIS Elx}?l.&i—tlx}ﬂ WA -t AR B 9] Oﬂﬁﬂﬁli 3t
Atk o7 HFAR tARIASEE tRle|w A oJsA P o]z

30) Bloch, Peter H, Seeking the ideal form : Product design and consumer response, Journal of Marketing
1995(Jul.), p.16.

31) Bitner, Mary Jo. Servicescapes: The impact of Physical Surroundings on Customers and Employees,
Journal of Marketing, 1992(April), pp.57-71.

32) Cohen, Joel B. Attitude, Affect and Consumer Behavior, in Affect and Social Behavior, Bert S. Moore
and Alice M. Isen, eds. Cambridge: Cambridge University Press, 1990, pp. 152-206.

33) Shang H. Hsu, Ming C.Chuangb and Chien C. Chang, A semantic differential study of designers' and
users' product form perception, /International Journal of Industrial Ergonomics, 2000(May), pp375-391

34) Ibid.

35) Ming C. Chuanga, Chien C. Changb and Shang H. Hsu, Perceptual factors underlying user preferences
toward product form of mobile phones, International Journal of Industrial Ergonomics, 2001, Vol(27),
p.248.
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36) Hollins, Bill and Stuart Pugh, Successful Product Design. London: Butterworths, 1990.
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37) Kellaris, James J. and Robert J. Kent, "Exploring Responses Elicited by Music Varying in Tempo,
Tonality, and Texture," Journal of Consumer Psychology, 2 (4), 1993, 381-401.

38) Bitner, op., cit.

39) Solomon, Michael R. The Role of Products as Social Stimuli: A Symbolic Interactionist Perspective,
Journal of Consumer Research, 1983(December), pp319-29.

40) Berkowitz, Marvin, "Product Shape as a Design Innovation Strategy," Journal of Product Innovation
Management, 4 (December), 1987, 274-83.

41) Nussbaum, Bruce, "Smart Design," Business Week, (April 11), 1988, 102-17
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42) Loken, Barbara and James Ward, "Alternative Approaches to Understanding the Determinants of
Typicality," Journal of Consumer Research, 17 (September), 1990 pp. 111-26.

43) Sujan, Mita, "Consumer Knowledge: Effects on Evaluation Strategies Mediating Consumer Judgments,"
Journal of Consumer Research, 12 (June), 1985, pp31-46.

44) Sujan and Christine Dekleva, "Product Categorization and Inference Making: Some Implications for
Comparative Advertising," Jownal of Consumer Research, 14 (December), 1987, pp372-78.

45) Cox, Dena S. and William B. Locander, "Product Novelty: Does it Moderate the Relationship Between
Ad Attitudes and Brand Attitudes," Journal of Advertising, 16 (3), 1987, pp39-44.

46) Meyers-Levy, Joan and Alice M. Tybout, "Schema Incongruity as a Basis for Product Evaluation,"
Journal of Consumer Research, 16 (June), 1989, pp39-54.
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47) Dumaine, Brian, "Design That Sells and Sells and ..." Fortune, (March 11), 1991 p86.

48) Holbrook, Morris B. and Robert B. Zirlin, "Artistic Creation, Artworks, and Aesthetic Appreciation,"
Advances in Non-Frofit Marketing, 1, 1985, p21.

49) Lewalski, Zdzislaw M., Product Esthetics: An Interpretation for Designers. Carson City, NV: Design &
Development Engineering Press, 1988.

50) Veryzer, Robert W., "Aesthetic Response and the Influence of Design Principles on Product Preferences,"
in Advances in Consumer Research, Vol. 20, Leigh McAllister and Michael Rothschild, eds. Provo, UT:

Association for Consumer Research, 1993, pp224-31.
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51) McCracken, Grant, "Culture and Consumption: A Theoretical Account of the Structure and Movement of
Cultural Meaning of Consumer Goods," Jowrnal of Consumer Research, 13 (June), 1986, pp 71-84.

52) Kron, Joan, Home-Psych: The Social Psychology of Home and Decoration. New York: Clarkson N.
Potter, 1983.

53) Forty, Adrian, Objects of Desire. New York: Pantheon Books, 1986.
54) Alexander, Christopher, The Timeless Way of Building. New York: Oxford University Press, 1979.
55) Armstrong, Larry, "It Started with a Egg," Business Week, (December 2), 1991, pp 142-46.

56) Reingen, Peter H., Brian L. Foster, and Jacqueline Johnson Brown, "Brand Congruence in Interpersonal
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(1) Sedan?] 23 t]#}ol 24

& 54 7tE T 2
Overall Length (MZH ZcH/®ct
Overall Width (M%) Sich/&ct
Overall Heigth (F1) =CHSct
Wheel Base Zoh/&c)
Front Overhang Zoh/&ct
Overall Rear Overhang ZcH/&ct
Overall View Round/Edge/New Edge+Round
Coner Round(Top View) Acl/Ect
Notch Back Notch Back/Hatch Back
Bumper Clean/Complex
Roof Line Round/Straight
Radiater Grille SEf SEIEIRSE
Radiater Grille 37| 3ct/=ct
Lamp |/ A S
Lamp Ornerment Simple/Detail
Head Lamp SEH Hy/HIEY
Front Head Lamp 37| 3/t
Fog Lamp SEl AR/ E/HIE S
Wind Shield Curvature 3cl/=ct
Air In Take Hall Acl/Ect
Hood Character Line AUCH g
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Green House =CHSct
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Body Character Line Qlc/eict
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"C" Pillar Angle Acl/Ect
Fixed Glass Line SRS
Out Side Mirror U /H]| AXE
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Side Molding Qlct/eict
Trunk Lid 2IX| =ClH/Sct
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Rear Trunk Lid Angle -'T—|O‘!£|/%E:|_§|
Combination Lamp SEIEIRSE
Tailgate Garnish QlcH/eict
Rear Glass 3cp/=ct
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(2) Sedan®] ¢ HARl 7

Rear Glass Roof Line

Trunk Lid 9|
Trunk Lid 27|
Trunk Lid Angle

Tailgate Garnish

Combination Lamp

Wheel Base Alloy Whe
Wheel Arch Line
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Hatch Back

Out Side Mirror
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Front Overhang
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Wind Shield Curvature
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Head Lamp SEf
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Green House
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Radiater Grllle S}
Radiater Grille 27|

Bumper

Air In Take Hall

side Molding

Fog Lamp Fel

Overall Width (F%)
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FAEAS g A AE 1990 ZuF g9l Aol Rud Ald(r &
HUF)3} Cross-overgd o2 Wall2 7o = el

2 H| A5 9] Sedan©] digt | 2¢ 2t 8
(7152 t]Akelo] g g Multi-Purpose)

J8 19, FMEA 22t

59) Langlois, Judith H. and Lori A. Roggman, "Attrative Faces Are Only Average", Psychological Science,
Vol.(1, March), 1990, pp.115-121
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60) Homa Donald and Marguerite M. Shaffer, "Context Theory of Classification Learning", Psychological
Review, Vol.(85, May), 1978, pp.207-238.

61) Hutchinson, J. Wesley, "Discrete Attribute Models of Model Switching", Marketing Sciences, Vol.(5,
Fall), 1986, pp.350-371.

62) Carpenter, Gregory S. and Kent Nakamoto, "Consumer Preference Formation and Proneering Advantage",
Journal of Marketing Research, Vol.(26, August), 1989, pp.285-298.

63) Gordon, Peter C. and Keith J. Holyoak, "Implicit Learning and Generalization of the 'Mere Exposure'
Effect", Journal of Personality and Social Psychology, Vol.(45, September), 1983, pp. 492-500.

64) Rosch, Eleanor, "Principles of Categorization", in Cognition and Categorization, ed. E Rosch and V.V.
Lloyd, Hillsdale, NJ : Erlbaum, 1978, pp.27-47.
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65) Gordon and Holyoak, op. cit., pp. 492-500.
66) Hutchinson, op., cit, pp. 350-371.

67) Veryzer, Robert W. and Jr. J. Wesley Hutchinson, "The Influence of Unity and Prototypicality on
Aesthetic Responses to New Product Designs", Journal of Consumer Research, Vol(24, March), 1998,
pp.374-394.
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68) Osgood, C.E., Suci, C.J., Tannenbaum, P.H., The Measurement of Meaning, Urbana. University of Illinois
Press, Champaign, IL, 1957.

69) Kobayashi, S., Color image scale, Tokyo : Kodansha International, 1991, p64.

70) Lee, Tien-Rein, "A Study of the Relation Between Hue Variations and Affective Responses in Color
Communications", Unpublished Dissertation Ph.D. New York University, 1998.

71D A&t AE PR AT A, AYUAR] EdE dS5S A3 ARG 5 AE Ao el dg
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72) AR AJUARIANEA T L, SEEUARNZRALT S, 1999,
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73) Roxanne L. Hagius and Charlotte H. Mason, Characteristic, Beneficial, and Image Attributes in Consumer
Judgments of Similarity and Preference, Journal of Consumer Research, Vol.20(June), 1993, p.100(pp.
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