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- http://www.yankodesign.com
- http://www.trendhunter.com
* http://www.designboom.com
- http://www.designflux.co.kr
* http://www.coolhunting.com
* http://www.dazeddigital.com
- http://www.wallpaper.com

- http://www.dezeen.com

* http://www.inhabitat.com

- http://www.fredrikfarg.com

- http://www.psfk.com

* http://www.dailytonic.com

- http://www.diseno-art.com

- http://adsoftheworld.com

* http://www.londondigitalweek.com
- http://www.thecoolhunter.net
- http://www.trendhunter.com
- http://www.yatzer.com

- http://popupcity.net

- http://www.archdaily.com

* http://coolboom.net

* http://www.architizer.com

+ http://www.springwise.com

- http://www.psfk.com

- http://www.designflux.co.kr

+ http://www.fastcompany.com

- http://www.ted.com

- http://trendwatching.com

+ http://www.samsungdesign.net
- http://jungle.co.kr

- http://www.trendbird.co.kr

+ http://nunofmiranda.com

- http://www.mckinseyquarterly.com/home.aspx
- http://www.core77.com

- http://www.creativereview.co.uk/subjects/digital
- http://illusion.scene360.com

- http://unfuture.org

+ http://www.springwise.com
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+ http://www.dezeen.com

+ http://www.contemporist.com

- http://www.decodir.com
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* http://www.trendhunter.com

* http://www.designboom.com

* http://www.designflux.co.kr

* http://www.core77.com
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* http://www.coolhunting.com
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* http://www.thecoolhunter.net

+ http://designcollector.net

* http://www.creativereview.co.uk

* http://www.todayandtomorrow.net
* http://www.ypsilon2.com/blog/en
* http://mmww.walyou.com/blog

* http://www.beautifullife.info

- http://www.yankodesign.com

* http://mwww.digitaltrends.com

* http://techcrunch.com

- http://www.telegraph.co.uk/technology
* http://www.buzz-beast.com

* http://gizmodo.com

* http://engadget.com

* http://www.tuvie.com
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